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Applicant Name, Type, and Contact Information
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Applicant 
Information



Contact Name Address Phone Email Contact TypeContact 
Representatives 
(0)



Section Question Response

Station Type Station Type Network Affiliation

Affiliated network Live Well Netwo

Nielsen DMA Virgin Islands

Web Home Page Address

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

0.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

0.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core Program (1 of 

12) Response

Program Title Aqua Kids

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays 10:00- 10:30 AM ET through 8/27/11

Total times aired at regularly 

scheduled time

9

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 8 years to 12 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Aqua Kids motivates young people to take an active role in preserving aquatic environments 

and wildlife, by showing how other kids just like them can do the same. Whether it's saving 

sea turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and 

lasting contribution children can make in protecting the future of their community and the 

world.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (2 of 12) Response

Program Title Curiosity Quest Goes Green

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays 10:30- 11:00 AM ET through 8/27/11

Total times aired at 

regularly scheduled 

time

9

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Digital Core 
Programs(12)



Length of Program 30 mins

Age of Target Child 

Audience

8 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Curiosity Quest Goes Green" serves the educational and informational needs of children 12 years of 

age and under with its program content, including scientific principles and their practical applications 

in everyday life. The series allows children to explore the world of "green" living. The series also 

educates and informs youngsters about recycling, saving energy and protecting the environment. 

Each episode highlights a different aspect of environmental challenges and possible solutions. The 

weekly series also promotes children's writing and creative skills.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (3 of 

12) Response

Program Title Dragonfly TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 11:00- 11:30 AM ET through 8/27/11

Total times aired 

at regularly 

scheduled time

9

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

"Dragonfly TV" is a weekly half-hour science television series that meets the educational and 

informational objectives of the FCC's Childrens Programming requirements for children ages 13-16. The 

programs highlight children "doing" projects with real hands-on experience and demonstrates practical 

applications of mathematics and science. It introduces young viewers to a variety of scientific disciplines 

and challenges them in critical thinking and problem solving skills, while providing valuable information 

to reach answers. Each episode is engaging, entertaining and educational in structure, allowing children 

to investigate science on their own.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (4 

of 12) Response

Program Title Whaddyado

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 11:30- 12:00 PM ET through 8/27/11

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"WHADDYADO" is a half-hour weekly educational series designed to educate, inform, inspire and entertain 

children 16 & under (specific target audience is 13-16) about the world around them. Each episode is an 

educational life-lesson, based in reality, intended to prepare young people for potential situations that could 

easily crop up at any time, anywhere. Using a combination of actual dramatic footage, re-enactments, and 

demonstrations, "WHADDYADO" provides a compelling look at perilous situations that have occurred in real 

life. Then, using interviews with the participants, and instructions from experts, we learn what the proper 

reaction should be when faced with similar life-threatening circumstances. Also, in an effort to help young 

people make the right decision at the right time many episodes will feature a Moral Dilemma segment.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 of 

12) Response

Program Title Wild About Animals

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 12:00- 12:30 PM ET through 8/27/11

Total times 

aired at 

regularly 

scheduled time

9

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

8 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Wild About Animals is a reality science series that is produced for children in the 13-16 age group, and is 

designed to educate, inform and entertain those viewers. This program fulfills its purpose by providing a 

high level of educational value. The structure of each show consists of four (4) different segments/stories 

which make for a varied, fast paced program. Through the use of dramatic, stunning footage combined 

with an engaging and entertaining narrative, the show creates a general tone that is particularly effective 

in connecting to the target audience. The level of detail in each show is also appropriate and the 

segments move quickly from one topic to the next.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (6 of 

12) Response

Program Title Awesome Adventures

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 12:30- 1:00PM ET through 8/27/11

Total times 

aired at 

regularly 

scheduled time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Awesome Adventures is an educational and informational adventure travel program that targets the 13 to 

16 year old age group, but is also a highly entertaining program for amore general audience. With a host 

and the use of young guides from a specific locale, it is ideal for the "tween/teen" market. This program is 

fast paced, and provides information which encompasses many aspects of the location. It is produced in a 

contemporary style, and features both historical and cultural information, in addition to an action 

adventure. The introduction about the specific food, music, geography, history and environmental issues 

as well as popular recreational activities of the locale, make for a most entertaining program.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (7 of 

12) Response

Program Title Taste Buds

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 9:00- 9:30 AM ET effective 9/04/2011

Total times 

aired at 

regularly 

scheduled 

time

4

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Taste Buds" is a weekly half-hour series for children aged 13-16 that encourages them to think about what 

they eat, be creative in the kitchen, and explore foods from the world around them. Viewers learn and 

laugh as the hosts cook up age-appropriate recipes and go on fun food adventures. With a group of young 

hosts who are culinary explorers, viewers will delve into the culture, history, science, and art behind the 

food. Each episode explores a new food theme, beginning with the simple phrase, "Foods that.." and 

rounding off with the hosts creating and customizing theme-inspired recipes that kids and parents will want 

to make together. "Taste Buds" communicates a positive message about healthy eating, kitchen safety, 

and environmental responsibility.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (8 of 

12) Response

Program Title Aqua Kids

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays 9:30- 10:00 AM ET effective 9/04/2011

Total times aired at regularly 

scheduled time

4

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 8 years to 12 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Aqua Kids motivates young people to take an active role in preserving aquatic environments 

and wildlife, by showing how other kids just like them can do the same. Whether it's saving 

sea turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and 

lasting contribution children can make in protecting the future of their community and the 

world.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (9 of 12) Response

Program Title Real Life 101



Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays 10:00- 10:30 AM ET effective 9/04/2011

Total times aired at 

regularly 

scheduled time

4

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the 

definition of Core 

Programming.

"Real Life 101" is a weekly half-hour program designed and produced for viewers 13-16. Every week 

the teen hosts explore two or three exciting professions. From doctors, lawyers and veterinarians to 

career counselors, drug counselors and special effects wizards, "Real Life 101" takes viewers "on the 

job" to understand why these professionals love what they do. Through the hosts' interviews of adults 

in these varying professions, teen viewers learn about the different career paths available, as well as 

how certain education-based decisions may help shape their future.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (10 of 

12) Response

Program Title Major Decision

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 10:30- 11:00 AM ET effective 9/04/2011

Total times aired 

at regularly 

scheduled time

4

Total times aired

Number of 

Preemptions

0



Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"Major Decision" is a weekly half-hour program designed and produced for children aged 13-16. 

Hosted by lively and entertaining teens, "Major Decision" helps guide viewers on the journey to choose 

the ideal career path. Each episode focuses on one career with an in-depth interview, a multi-faceted 

review, and career ranking. The importance of career guidance is highlighted in this series, which gives 

viewers a glimpse into the life of a different profession in each episode. As teens prepare for life after 

high school, "Major Decision" provides more information about the options available to them as adults.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (11 of 

12) Response

Program Title Ultimate Choice

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 11:00- 11:30 AM ET effective 9/04/2011

Total times 

aired at 

regularly 

scheduled time

4

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins



Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

"Ultimate Choice" is a weekly half-hour series that teaches children aged 13-16 how to grapple with 

controversial issues that surround them every day of their lives. In each episode, cameras follow eight 

young men and women who are individually challenged to develop their moral convictions and make 

important decisions. Helping teens stand up to peer pressure and encouraging them to respect their own 

values is a primary goal of this program. With a focus on the importance of self-worth and building high 

self-esteem, "Ultimate Choice" provides a relatable experience for teen viewers who likely encounter 

many of the same underlying issues addressed in this series.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (12 of 

12) Response

Program Title Ultimate Choice

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 11:30 AM- noon ET effective 9/04/2011

Total times 

aired at 

regularly 

scheduled time

4

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

"Ultimate Choice" is a weekly half-hour series that teaches children aged 13-16 how to grapple with 

controversial issues that surround them every day of their lives. In each episode, cameras follow eight 

young men and women who are individually challenged to develop their moral convictions and make 

important decisions. Helping teens stand up to peer pressure and encouraging them to respect their own 

values is a primary goal of this program. With a focus on the importance of self-worth and building high 

self-esteem, "Ultimate Choice" provides a relatable experience for teen viewers who likely encounter 

many of the same underlying issues addressed in this series.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's 

Television Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)

(11)(iii)?

Yes

Name of children's programming liaison Angela Sumser

Address 1040 N. Las Palmas Avenue, 

Bldg 25 3rd Floor

City Los Angeles

State CA

Zip 90038

Telephone Number 323-957-3913

Email Address Angela@LKKGroup.com

Include any other comments or information you want the Commission to consider in 

evaluating your compliance with the Children's Television Act (or use this space for 

supplemental explanations). This may include information on any other noncore 

educational and informational programming that you aired this quarter or plan to air during 

the next quarter, or any existing or proposed non-broadcast efforts that will enhance the 

educational and informational value of such programming to children. See 47 C.F.R. 

Section 73.671, NOTES 2 and 3.

WVXF does not provide an 

additional stream or channel 

of free video programming. 

The only stream is our digital 

channel 17. Effective 5/01/11, 

network affiliation changed to 

Live Well Network.

Liaison Contact



Other Matters 

(1 of 6) Response

Program Title Taste Buds

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays 9:00- 9:30 AM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Taste Buds" is a weekly half-hour series for children aged 13-16 that encourages them to think about what 

they eat, be creative in the kitchen, and explore foods from the world around them. Viewers learn and 

laugh as the hosts cook up age-appropriate recipes and go on fun food adventures. With a group of young 

hosts who are culinary explorers, viewers will delve into the culture, history, science, and art behind the 

food. Each episode explores a new food theme, beginning with the simple phrase, "Foods that.." and 

rounding off with the hosts creating and customizing theme-inspired recipes that kids and parents will want 

to make together. "Taste Buds" communicates a positive message about healthy eating, kitchen safety, 

and environmental responsibility.

Other Matters (2 of 6) Response

Program Title Aqua Kids

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays 9:30- 10:00 AM ET

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

8 years to 12 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Aqua Kids motivates young people to take an active role in preserving aquatic environments 

and wildlife, by showing how other kids just like them can do the same. Whether it's saving 

sea turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and 

lasting contribution children can make in protecting the future of their community and the 

world.

Other Matters (3 of 

6) Response

Program Title Real Life 101

Origination Syndicated

Other Matters (6)



Days/Times 

Program Regularly 

Scheduled

Sundays 10:00- 10:30 AM ET

Total times aired at 

regularly 

scheduled time

9

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the 

definition of Core 

Programming.

"Real Life 101" is a weekly half-hour program designed and produced for viewers 13-16. Every week 

the teen hosts explore two or three exciting professions. From doctors, lawyers and veterinarians to 

career counselors, drug counselors and special effects wizards, "Real Life 101" takes viewers "on the 

job" to understand why these professionals love what they do. Through the hosts' interviews of adults 

in these varying professions, teen viewers learn about the different career paths available, as well as 

how certain education-based decisions may help shape their future.

Other Matters (4 

of 6) Response

Program Title Major Decision

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays 10:30- 11:00 AM ET

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"Major Decision" is a weekly half-hour program designed and produced for children aged 13-16. Hosted 

by lively and entertaining teens, "Major Decision" helps guide viewers on the journey to choose the 

ideal career path. Each episode focuses on one career with an in-depth interview, a multi-faceted 

review, and career ranking. The importance of career guidance is highlighted in this series, which gives 

viewers a glimpse into the life of a different profession in each episode. As teens prepare for life after 

high school, "Major Decision" provides more information about the options available to them as adults.

Other Matters (5 

of 6) Response

Program Title Ultimate Choice

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays 11:00- 11:30 AM ET



Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

"Ultimate Choice" is a weekly half-hour series that teaches children aged 13-16 how to grapple with 

controversial issues that surround them every day of their lives. In each episode, cameras follow eight 

young men and women who are individually challenged to develop their moral convictions and make 

important decisions. Helping teens stand up to peer pressure and encouraging them to respect their own 

values is a primary goal of this program. With a focus on the importance of self-worth and building high 

self-esteem, "Ultimate Choice" provides a relatable experience for teen viewers who likely encounter 

many of the same underlying issues addressed in this series.

Other Matters (6 

of 6) Response

Program Title Ultimate Choice

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays 11:30 AM- noon ET

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

"Ultimate Choice" is a weekly half-hour series that teaches children aged 13-16 how to grapple with 

controversial issues that surround them every day of their lives. In each episode, cameras follow eight 

young men and women who are individually challenged to develop their moral convictions and make 

important decisions. Helping teens stand up to peer pressure and encouraging them to respect their own 

values is a primary goal of this program. With a focus on the importance of self-worth and building high 

self-esteem, "Ultimate Choice" provides a relatable experience for teen viewers who likely encounter 

many of the same underlying issues addressed in this series.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television Programming; 

or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is 

authorized to represent the party filing the Children's Television Programming, and who further certifies that he 

or she has read the document; that to the best of his or her knowledge, information,and belief there is good 

ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

Storefront 

Television

Certification



No Attachments.Attachments
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