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Are attachments (other than associated schedules) being
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City:
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(0)
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Address
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Children's
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Information

Digital Core
Programming

Section

Question

Response

Station Type

Station Type

Network Affiliation

Affiliated network

CW

Nielsen DMA

W. Palm Beach-Ft Pierce

Web Home Page Address

www.WeAreWestPalm.com

Question

Response

State the average number of hours of Core Programming per week broadcast by the station on its main program

4.0

stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the

168.0

station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its

3.0

main program stream. See 47 C.F.R. Section 73.671:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication

Yes

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional
programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core
Programs(12)

Digital Core Program (1 of
12)

Response

Program Title

YOUNG ICONS

Origination

Syndicated

Days/Times Program

Wed 7am

Regularly Scheduled
Total times aired at regularly

13

scheduled time
Total times aired

12

Number of Preemptions

0

Number of Preemptions for
other than Breaking News
Number of Preemptions

0

Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the educational

The Young Icons profiles the amazing projects of young philanthropists,entrepreneurs,

and informational objective

athletes and everyday youth. Their life altering situations inspired them to share how they

of the program and how it

make a difference from the situations that affected their lives.These inspirational stories

meets the definition of Core

motivate teen, tweens to deal with their own life struggles. This series airs on our main digital

Programming.

channel (34.1)

Does the Licensee identify

Yes

the program by displaying
throughout the program the
symbol E/I?

Digital Core Program (2 of
12)

Response

Program Title

REAL LIFE 101

Origination

Syndicated

Days/Times Program

Tues 7am

Regularly Scheduled
Total times aired at

13

regularly scheduled time
Total times aired

13

Number of Preemptions

0

Number of Preemptions for
other than Breaking News
Number of Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience

Describe the educational

This program presents real people pursuing real jobs and careers in an educational and

and informational objective

informational format designed to help its viewers make important decisions about preparing

of the program and how it

for the future. The careers and people featured are carefully selected in order to present vivid

meets the definition of Core

impressions that can be used by the series young audience. This series airs on our main

Programming.

digital channel (34.1)

Does the Licensee identify

Yes

the program by displaying
throughout the program the
symbol E/I?

Digital Core Program
(3 of 12)

Response

Program Title

MAD ABOUT

Origination

Syndicated

Days/Times Program

Mon 7A

Regularly Scheduled
Total times aired at

13

regularly scheduled
time
Total times aired

13

Number of

1

Preemptions
Number of
Preemptions for
other than Breaking
News
Number of

0

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

Mad About provides programming in the areas of Financial Literacy, Nutrition, Earth Science,

educational and

Ecology, Health, Life Skills and Fitness. M@d About explores being "green" and understanding how

informational

our actions impact the world. The Mad About team find out about healthy snacks and proper

objective of the

exercise through sketch comedy segments. Music videos teach financial literacy and the importance

program and how it

of family budgeting. Animation reinforces concepts of cyber bully prevention.This series airs on our

meets the definition

main digital channel (34.1)

of Core
Programming.
Does the Licensee

Yes

identify the program
by displaying
throughout the
program the symbol E
/I?

Digital Preemption Programs #1
Questions

Response

Title of Program

MAD ABOUT

List date and time rescheduled
Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

No

Date Preempted

2012-12-10

Episode #
Reason for Preemption

Other

Digital Core
Program (4 of 12)

Response

Program Title

RESCUE HEROES

Origination

Network

Days/Times

Sat 7:00am & 7:30am

Program
Regularly
Scheduled
Total times aired

26

at regularly
scheduled time
Total times aired
Number of

0

Preemptions
Number of
Preemptions for
other than
Breaking News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

6 years to 11 years

Child Audience
Describe the

RESCUE HEROES Rescue Heroes are called into action each week to mobilize themselves in any part

educational and

of the globe to protect the world from natural and man-made disasters. Social and emotional character

informational

stories are embedded in the adventure using action and humor to convey message of keeping an open

objective of the

mind, asking for help, facing your fears, persistence pays off, preparedness, procedure training and

program and how

teamwork. At the end of each episode the Rescue Heroes reinforce various safety tips and information

it meets the

relating to the educational message portrayed in the story.This series airs on our main digital channel

definition of Core

(34.1)

Programming.
Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Yes

Digital Core
Program (5
of 12)

Response

Program Title

Career Day

Origination

Syndicated

Days/Times

Fri 7Am

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times
aired
Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
Describe the

Career Day is a television program that introduces young adults to career exploration and awareness.

educational

Career Day provides an avenue to view experts in their respective fields as they discuss their work, the

and

education/training to prepare for the job, and experiences that led them to choose their career. To

informational

encourage students to make informed decisions, young adults must be introduced to career awareness,

objective of

such as the concept that success in most careers requires education and training. Each segment of Career

the program

Day delivers an educational and informational message that supports current social, intellectual and

and how it

emotional aspects of children ages 13 and up. Attributes and advice emphasized by guests instill a

meets the

grounded balance of priorities, dedication, and perseverance children can apply to their lives. This series

definition of

airs on our main digital channel (34.1)

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (6 of 12)

Response

Program Title

WILD ABOUT ANIMALS

Origination

Syndicated

Days/Times

Thur 7Am

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Total times aired

5

Number of

0

Preemptions
Number of
Preemptions for
other than Breaking
News
Number of

0

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

WILD ABOUT ANIMALS is hosted by the Emmy-award winning actress Mariette Hartley. Mariette

educational and

has committed herself to fighting for the rights of animals for over 20 years.Children are educated

informational

and informed about animals by entertaining and interesting stories about the world's most fascinating

objective of the

animals. Each episode will consist of four (4) different stories designed to teach children about both

program and how it

exotic and unique animals, as well as to educate them further about animals they see every day. This

meets the definition

series airs on our main digital channel (34.1)

of Core
Programming.
Does the Licensee

Yes

identify the program
by displaying
throughout the
program the symbol
E/I?

Digital Core
Program (7 of
12)

Response

Program Title

Think Big

Origination

Network

Days/Times

Sunday 10am

Program
Regularly
Scheduled
Total times aired
at regularly
scheduled time
Total times aired

13

Number of

0

Preemptions
Number of
Preemptions for
other than
Breaking News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
Describe the

Think Big is a kid-hosted entertaining series for young people following the world's most innovative kids

educational and

as they create and invent new toys, games, learning tools, websites, and modes of transportation. The

informational

program features top kid inventors who face off against one another in an Invent-Off to see who can

objective of the

come up with the most innovative and creative invention. In each episode, tow teams brainstorm, choose

program and

materials, sketch and design their idea. Once completed the inventions are judged. This program allows

how it meets the

kids to showcase their skills in creativity, science, innovation, marketing and teamwork.This series airs

definition of

on our secondary digital channel (34.4)

Core
Programming.
Does the

Yes

Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (8 of 12)

Response

Program Title

Animal Science

Origination

Network

Days/Times Program

Friday 10am

Regularly Scheduled
Total times aired at

13

regularly scheduled
time
Total times aired
Number of

0

Preemptions
Number of
Preemptions for
other than Breaking
News
Number of
Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

How can a Cheetah run 60 miles/hour? Why does a Blue Whale consume 1.5 billion calories (7,000

educational and

pounds of food) per day? How can a hippo walk under water? These are the types of questions and

informational

stories that will be answered on ANIMAL SCIENCE, a thoroughly entertaining and unique animal

objective of the

show. We just don't show you animal behavior, we tell you WHY AND HOW animals behave the

program and how it

way they do, through the use of advanced graphics and 3D animations. This series airs on our

meets the definition

secondary digital channel (34.4)

of Core
Programming.
Does the Licensee

Yes

identify the program
by displaying
throughout the
program the symbol
E/I?

Digital Core
Program (9 of 12)

Response

Program Title

Beta Records

Origination

Network

Days/Times

Monday 10AM

Program
Regularly
Scheduled
Total times aired

14

at regularly
scheduled time
Total times aired
Number of

0

Preemptions
Number of
Preemptions for
other than
Breaking News
Number of
Preemptions
Rescheduled
Length of Program

30 mins

Age of Target

13 years to 16 years

Child Audience
Describe the

Beta Records is a weekly half-hour music centric show with a magazine format that has segments

educational and

featuring major & industry artist interviews and unplugged performances in BETA's studios. Also

informational

featured are "Electro" Ross Blomgren's tutorials and how-to's, producer & music executive tips,

objective of the

internet heroes, The Vault, which has legendary artists, and discussions about music as it pertains to

program and how

fashion and pop culture. Throughout this program viewers learn the ins and outs of the music business

it meets the

and the influence music has on our culture.This series airs on our secondary digital channel (34.4)

definition of Core
Programming.

Does the Licensee

Yes

identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core Program (10 of 12)

Response

Program Title

Passport to Explore

Origination

Network

Days/Times Program Regularly

Wednesday 10AM

Scheduled
Total times aired at regularly

13

scheduled time
Total times aired
Number of Preemptions

0

Number of Preemptions for other
than Breaking News
Number of Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational and

Passport to explore features teens traveling the globe in search of exciting and

informational objective of the

adventure filled places and learn in the process. Through travel children learn about

program and how it meets the

geography and experience new and different cultures. This series airs on our

definition of Core Programming.

secondary digital channel (34.4)

Does the Licensee identify the

Yes

program by displaying throughout
the program the symbol E/I?

Digital Core
Program (11
of 12)

Response

Program Title

ARIEL & ZOEY & ELI, TOO

Origination

Network

Days/Times

TUESDAY 10:00A

Program
Regularly
Scheduled
Total times
aired at
regularly
scheduled
time
Total times
aired

13

Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child
Audience
Describe the

ARIEL, ZOEY & ELI TOO (AZE2) This program is a musical variety show that is driven by three siblings,

educational

and empowers children to accomplish their goals and their dreams. AZE2 accomplishes this through

and

interviewing people who excel in their profession and have a positive message for kids. As hosts, these

informational

children entertain and inform their audience through song, dance, music and dialogue. This program

objective of

supports and encourages respect for others, having integrity, following directions, putting forth your best

the program

effort and taking responsibility; which is a wonderful message for American youth. This program is an

and how it

upbeat, diverse and entertaining series that will inform young people on a variety of subjects, while keeping

meets the

their interest. This series airs on our secondary digital channel (34.4)

definition of
Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (12
of 12)

Response

Program Title

Gina D's Kid Club

Origination

Network

Days/Times

THURSDAY 10:00A

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times
aired
Number of
Preemptions

0

Number of
Preemptions
for other than
Breaking
News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of

3 years to 6 years

Target Child
Audience
Describe the

Gina D is a fun loving, positive role model who has the demeanor and appearance of a young teacher and

educational

is playful in her approach to her target audience. In addition to puppets and animated characters, Gina D is

and

surrounded by a group of whimsical characters which include Simon, Miss Muffin the Cook, Mr. Pockets and

informational

Pierre. As the program takes on an interactive quality through questions and reactions from Gina to a multi-

objective of

culturally diverse group of youngsters who are sometimes on and off camera, she attains and maintains the

the program

attention of young children to help further develop their self-image, social skills, math readiness, and

and how it

reading readiness. Various themes throughout the program may include bike safety, not talking to

meets the

strangers, and stopping at traffic lights. Through different scenarios and easily learned original songs, these

definition of

lessons are imparted to the target audience. This series airs on our secondary digital channel (34.4)

Core
Programming.
Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Yes

Non-Core
Educational and
Informational
Programming (0)

Sponsored Core
Programming (0)

Liaison Contact

Question

Response

Does the Licensee publicize the existence and location of the station's Children's Television

Yes

Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?
Name of children's programming liaison

Gwen A Wright

Address

1700 PALM
BEACH LAKES
BLVD., SUITE
#150

City

WEST PALM
BEACH

State

FL

Zip

33401

Telephone Number

561-681-3436

Email Address

gwright@sbgnet.
com

Include any other comments or information you want the Commission to consider in evaluating your

South Florida

compliance with the Children's Television Act (or use this space for supplemental explanations). This

Chevy Dealers

may include information on any other noncore educational and informational programming that you

running "Safe

aired this quarter or plan to air during the next quarter, or any existing or proposed non-broadcast

Kids" and " No

efforts that will enhance the educational and informational value of such programming to children. See

Text Zone" public

47 C.F.R. Section 73.671, NOTES 2 and 3.

awareness spots
since August 2012.

Other Matters (12)

Other Matters (1 of 12)

Response

Program Title

THE YOUNG ICONS

Origination

Syndicated

Days/Times Program

WED 7A

Regularly Scheduled
Total times aired at regularly

13

scheduled time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the educational

The Young Icons profiles the amazing projects of young philanthropists,entrepreneurs,

and informational objective

athletes and everyday youth. Their life altering situations inspired them to share how they

of the program and how it

make a difference from the situations that affected their lives.These inspirational stories

meets the definition of Core

motivate teen, tweens to deal with their own life struggles. This series airs on our main digital

Programming.

channel (34.1)

Other Matters (2 of 12)

Response

Program Title

REAL LIFE 101

Origination

Syndicated

Days/Times Program

TUES 7A

Regularly Scheduled
Total times aired at

13

regularly scheduled time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the educational

This program presents real people pursuing real jobs and careers in an educational and

and informational objective

informational format designed to help its viewers make important decisions about preparing

of the program and how it

for the future. The careers and people featured are carefully selected in order to present vivid

meets the definition of Core

impressions that can be used by the series young audience. This series airs on our main

Programming.

digital channel (34.1)

Other Matters (3 of
12)

Response

Program Title

MAD ABOUT

Origination

Syndicated

Days/Times Program

MON 7A

Regularly Scheduled
Total times aired at

12

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from

Describe the

Mad About provides programming in the areas of Financial Literacy, Nutrition, Earth Science,

educational and

Ecology, Health, Life Skills and Fitness. M@d About explores being "green" and understanding how

informational

our actions impact the world. The Mad About team find out about healthy snacks and proper

objective of the

exercise through sketch comedy segments. Music videos teach financial literacy and the importance

program and how it

of family budgeting. Animation reinforces concepts of cyber bully prevention.This series airs on our

meets the definition

main digital channel (34.1)

of Core Programming.

Other Matters (4
of 12)

Response

Program Title

RESCUE HEROES

Origination

Network

Days/Times

SAT & SUN 7A & 7:30A

Program
Regularly
Scheduled
Total times aired

26

at regularly
scheduled time
Length of

30 mins

Program
Age of Target

6 years to 11 years

Child Audience
from
Describe the

RESCUE HEROES Rescue Heroes are called into action each week to mobilize themselves in any part

educational and

of the globe to protect the world from natural and man-made disasters. Social and emotional character

informational

stories are embedded in the adventure using action and humor to convey message of keeping an open

objective of the

mind, asking for help, facing your fears, persistence pays off, preparedness, procedure training and

program and how

teamwork. At the end of each episode the Rescue Heroes reinforce various safety tips and information

it meets the

relating to the educational message portrayed in the story. This series airs on our main digital channel

definition of Core

(34.1)

Programming.

Other
Matters (5 of
12)

Response

Program Title

Career Day

Origination

Syndicated

Days/Times

FRI 7A

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of
Target Child
Audience
from

13 years to 16 years

Describe the

Career Day is a television program that introduces young adults to career exploration and awareness.

educational

Career Day provides an avenue to view experts in their respective fields as they discuss their work, the

and

education/training to prepare for the job, and experiences that led them to choose their career. To

informational

encourage students to make informed decisions, young adults must be introduced to career awareness,

objective of

such as the concept that success in most careers requires education and training. Each segment of Career

the program

Day delivers an educational and informational message that supports current social, intellectual and

and how it

emotional aspects of children ages 13 and up. Attributes and advice emphasized by guests instill a

meets the

grounded balance of priorities, dedication, and perseverance children can apply to their lives. This series

definition of

airs on our main digital channel (34.1)

Core
Programming.

Other Matters (6 of
12)

Response

Program Title

WILD ABOUT ANIMALS

Origination

Syndicated

Days/Times

THUR 7A

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

WILD ABOUT ANIMALS is hosted by the Emmy-award winning actress Mariette Hartley. Mariette

educational and

has committed herself to fighting for the rights of animals for over 20 years.Children are educated

informational

and informed about animals by entertaining and interesting stories about the world's most fascinating

objective of the

animals. Each episode will consist of four (4) different stories designed to teach children about both

program and how it

exotic and unique animals, as well as to educate them further about animals they see every day. This

meets the definition

series airs on our main digital channel (34.1)

of Core
Programming.

Other Matters (7
of 12)

Response

Program Title

Think Big

Origination

Network

Days/Times

SUNDAY 10A

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled time
Length of

30 mins

Program
Age of Target
Child Audience
from

13 years to 16 years

Describe the

THINK BIG Think Big is a kid-hosted entertaining series for young people following the world's most

educational and

innovative kids as they create and invent new toys, games, learning tools, websites, and modes of

informational

transportation. The program features top kid inventors who face off against one another in an Invent-Off

objective of the

to see who can come up with the most innovative and creative invention. In each episode, tow teams

program and

brainstorm, choose materials, sketch and design their idea. Once completed the inventions are judged.

how it meets the

This program allows kids to showcase their skills in creativity, science, innovation, marketing and

definition of

teamwork. This series airs on our secondary digital channel (34.4)

Core
Programming.

Other Matters (8 of
12)

Response

Program Title

Animal Science

Origination

Network

Days/Times Program

Friday 10:00A

Regularly Scheduled
Total times aired at

13

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

How can a Cheetah run 60 miles/hour? Why does a Blue Whale consume 1.5 billion calories (7,000

educational and

pounds of food) per day? How can a hippo walk under water? These are the types of questions and

informational

stories that will be answered on ANIMAL SCIENCE, a thoroughly entertaining and unique animal

objective of the

show. We just don't show you animal behavior, we tell you WHY AND HOW animals behave the

program and how it

way they do, through the use of advanced graphics and 3D animations. This series airs on our

meets the definition

secondary digital channel (34.4)

of Core
Programming.

Other Matters (9
of 12)

Response

Program Title

Beta Records

Origination

Network

Days/Times

MONDAY 10A

Program
Regularly
Scheduled
Total times aired

12

at regularly
scheduled time
Length of Program

30 mins

Age of Target

13 years to 16 years

Child Audience
from

Describe the

Beta Records is a weekly half-hour music centric show with a magazine format that has segments

educational and

featuring major & industry artist interviews and unplugged performances in BETA's studios. Also

informational

featured are "Electro" Ross Blomgren's tutorials and how-to's, producer & music executive tips,

objective of the

internet heroes, The Vault, which has legendary artists, and discussions about music as it pertains to

program and how

fashion and pop culture. Throughout this program viewers learn the ins and outs of the music business

it meets the

and the influence music has on our culture.This series airs on our secondary digital channel (34.4)

definition of Core
Programming.

Other Matters (10 of 12)

Response

Program Title

Passport to Explore

Origination

Network

Days/Times Program Regularly

Wednesday 10A

Scheduled
Total times aired at regularly

13

scheduled time
Length of Program

30 mins

Age of Target Child Audience from

13 years to 16 years

Describe the educational and

Passport to explore features teens traveling the globe in search of exciting and

informational objective of the

adventure filled places and learn in the process. Through travel children learn about

program and how it meets the

geography and experience new and different cultures. This series airs on our

definition of Core Programming.

secondary digital channel (34.4)

Other Matters
(11 of 12)

Response

Program Title

ARIEL & ZOEY & ELI, TOO

Origination

Network

Days/Times

TUESDAY 10A

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child
Audience from
Describe the

ARIEL,ZOEY & ELI TOO (AZE2) This program is a musical variety show that is driven by three siblings,

educational

and empowers children to accomplish their goals and their dreams. AZE2 accomplishes this through

and

interviewing people who excel in their profession and have a positive message for kids. As hosts, these

informational

children entertain and inform their audience through song, dance, music and dialogue. This program

objective of

supports and encourages respect for others, having integrity, following directions, putting forth your best

the program

effort and taking responsibility; which is a wonderful message for American youth. This program is an

and how it

upbeat, diverse and entertaining series that will inform young people on a variety of subjects, while keeping

meets the

their interest. This series airs on our secondary digital channel (34.4)

definition of
Core
Programming.

Other
Matters (12
of 12)

Response

Program Title

Gina D's Kid Club

Origination

Network

Days/Times

THURSDAY 10A

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

3 years to 6 years

Target Child
Audience
from
Describe the

Gina D is a fun loving, positive role model who has the demeanor and appearance of a young teacher and is

educational

playful in her approach to her target audience. In addition to puppets and animated characters, Gina D is

and

surrounded by a group of whimsical characters which include Simon, Miss Muffin the Cook, Mr. Pockets and

informational

Pierre. As the program takes on an interactive quality through questions and reactions from Gina to a multi-

objective of

culturally diverse group of youngsters who are sometimes on and off camera, she attains and maintains the

the program

attention of young children to help further develop their self-image, social skills, math readiness, and reading

and how it

readiness. Various themes throughout the program may include bike safety, not talking to strangers, and

meets the

stopping at traffic lights. Through different scenarios and easily learned original songs, these lessons are

definition of

imparted to the target audience. This series airs on our secondary digital channel (34.4)

Core
Programming.

Certification

Question

Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed
official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an
attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to
represent the party filing the Children's Television Programming, and who further certifies that he or she has
read the document; that to the best of his or her knowledge, information,and belief there is good ground to
support it; and that it is not interposed for delay.
FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID
Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of
the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements
that apply to the type of Authorization requested in this application.
WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY
FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION
AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).
I certify that this application includes all required and relevant attachments.
I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the

WTVX

Authorization(s) specified above.

Licensee,
LLC

Attachments

No Attachments.

