
Section Question Response

Attachments Are attachments (other than associated schedules) being 

filed with this application?

General 
Information

Report reflects information for : First Quarter of 2014

ActiveFiling Status:04/09/2014

Status Date:ReceivedStatus:Children's TV Programming ReportPurpose:Full Service TelevisionService:

KSState:WICHITACity:

11911Facility ID:KSAS-TVCall Sign:04/09/2014Submit Date:CPR-153620File Number:0021925797FRN:

Approved by   OMB (Office of Management and Budget) 3060-0928

January 2015

(REFERENCE COPY - Not for submission)

Children's Television Programming Report



Applicant Name, Type, and Contact Information

Applicant Address Phone Email Applicant Type

Applicant 
Information



Contact Name Address Phone Email Contact TypeContact 
Representatives 
(0)



Section Question Response

Station Type Station Type Network Affiliation

Affiliated network FOX

Nielsen DMA Wichita-Hutchinson Plus

Web Home Page Address www.foxkansas.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

4.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

3.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 

10) Response

Program Title Dragonfly TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Mondays 7:30AM-8:00AM (1/1/14-3/31/141/13)

Total times 

aired at 

regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

This program features children engaging in various science projects and demonstrates practical 

applications of mathematics and science from multiple scientific fields. It introduces young viewers to a 

variety of scientific disciplines and challenges them in critical thinking and problem solving skills, while 

providing valuable information to reach answers. Examples of program episodes include studying various 

ecosystems, sea turtles, and rocket propulsion. Each episode is engaging, entertaining and educational 

in structure, allowing children to gain an appreciation for science in a unique and entertaining way.This 

program aired on the station's main digital channel, 24.1.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (2 of 

10) Response

Program Title Think BIg

Origination Syndicated

Digital Core 
Programs(10)



Days/Times 

Program 

Regularly 

Scheduled

Tuesdays 7:30AM-8:00AM (1/1/14-3/31/14)

Total times aired 

at regularly 

scheduled time

12

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Think Big is a kid-hosted entertaining series for young people following the world's most innovative kids 

as they create and invent new toys, games, learning tools, websites, and modes of transportation. The 

program features top kid inventors who face off against one another in an Invent-Off to see who can 

come up with the most innovative and creative invention. In each episode, two teams brainstorm, choose 

materials, sketch and design their idea. Once completed the inventions are judged. This program allows 

kids to showcase their skills in creativity, science, innovation, marketing and teamwork. This program 

aired on our station's main digital channel, 24.1.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (3 of 

10) Response

Program Title Young Icons

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Wednesdays 7:30AM-8AM (1/1/14-3/31/14)

Total times 

aired at 

regularly 

scheduled 

time

13



Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This program showcases world-class athletes, accomplished artists, scholars, philanthropists and 

entrepreneurs all under the age of 18. Some of the stories highlited include: Patrick Pedraja, a 14 year old 

actor and philanthropist, who traveled America raising cancer awareness; Turquoise Thompson who 

sprinted her way into the record books and earned a full scholarship to UCLA; sisters Marni & Berni Barta 

who created Kidflicks, a non-profit organization that donates new and used DVDs to children's hospitals all 

across America. These stories are meant to inspire young people to be selfless and to take part in the 

larger community around them in some meaningful way and to show them that there are many ways to 

accomplish things. This program aired on the station's main digital channel, 24.1.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 of 10) Response

Program Title The Real Winning Edge

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Thursdays 7:30AM-8:00AM (1/1/14-3/31/14)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0



Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

This program features young people who have been chosen to be profiled because of their adoption 

of pro-social values and principles. The particular youth featured is interviewed by a celebrity in the 

same talent field. This program shows the viewer that honesty, loyalty, hard work, self-discipline and 

balancing school work with social activities and friends and developing a sense of purpose in his/her 

life all combine to help her/him stand against those influences which could hurt him/her or others. This 

program aired on our station's main digital channel, 24.1.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (5 of 

10) Response

Program Title Elizabeth Stanton's Great Big World

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Thursdays 8:00AM-8:30AM (1/1/14-3/31/14)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins



Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition 

of Core 

Programming.

This program addresses areas of particular concern to young teens; including global, social, educational 

and wellness issues. Elizabeth and select celebrity friends travel around the world volunteering in areas of 

specific need. The program combines exciting, fun and diverse experiences of world exploration with life-

changing volunteer opportunities. Various age-appropriate global issues are introduced to the viewing 

audience through in-depth and thoughtful interviews. In addition, Elizabeth and friends' personal hands-on 

experiences in the field both inspire teens in selfless, helping behaviors, and educate them on where and 

how to find volunteer opportunities. This program aired on our station's main digital channel, 24.1.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program 

(6 of 10) Response

Program Title Made in Hollywood Teen Edition

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Fridays 7:30AM-8:00AM (1/1/14-3/31/14)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition of 

Core Programming.

This program gives young viewers an inside look at how their favorite shows and movies are made. 

Program topics include subjects such as animation, producing and directing, costume design, 

casting and 3D technology. By introducing the viewers to behind-the-scenes film making, it gives 

them an idea of career opportunities focusing on the creative, technical and artistic skills needed in 

the motion picture and television industries. This program aired on our station's main digital 

channel, 24.1.



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core 

Program (7 of 

10) Response

Program Title Teen Kids News

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Fridays 8:00AM-8:30AM (1/1/14-3/31/14)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This program features weekly educational features such as, "College and You" (tips for choosing and 

getting into college), and "Word" (vocabulary skills training), as well as informational features for teens, 

such as reports about healthy eating; driving tips for new drivers, and internet predators. The program has 

been designed to meet needs of children and young adolescents with a unique curiosity about their world, 

with weekly headlines that present the news in a teen appropriate manner. The program stimulates the 

viewer's curiosity, develops their learning, cognitive, listening and thinking skills, and serves as an 

enhancement to their academic and educational experience. This program aired on our station's main 

digital channel, 24.1.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Digital Core 

Program (8 of 10) Response

Program Title Animal Rescue Classics

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays 9-9:30AM & 9:30-10AM (1/1/14-3/31/14)

Total times aired at 

regularly scheduled 

time

26

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

ANIMAL RESCUE CLASSICS is a weekly half-hour reality series showcasing spectacular rescues of 

all types of animals. The series focuses on the dedicated people around the world who help sick, 

injured or abused animals. The program also instructs children on the proper care of animals and 

provides safety tips on how to care for all kinds of creatures in the animal kingdom. The show is 

aimed at children and families who want to learn about animal treatment, care and protection.This 

program will air on our station's secondary digital channel, 24.2.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (9 of 

10) Response

Program Title Swap TV

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 10-10:30AM & 10:30-11AM (1/1/14-3/31/14)



Total times 

aired at 

regularly 

scheduled time

26

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

SWAP TV is a weekly half-hour television series about two teenagers from different backgrounds 

"swapping" lives for a weekend. The programs explore the opposite lives of the participating youngsters 

as they learn about different cultures and family settings. Young viewers are exposed to the special 

interests of the "swapping" youngsters and what adjustments they make to a different life situation. The 

program teaches tolerance of various races, creeds and backgrounds while exposing an appreciation to 

someone else's way of life. Each episode is informative, entertaining and promotes good social values 

and respect. This program will air on our station's secondary digital channel, 24.2.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (10 of 

10) Response

Program Title World Travels

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 11-11:30AM & 11:30AM-12PM (1/1/14-3/31/14)

Total times 

aired at 

regularly 

scheduled time

26

Total times aired



Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Word Travels is a TV series that allows young viewers to follow freelance journalist Robin Esrock and 

national travel columnist Julia Dimon as they battle deadlines, jetlag, and culture shock to file the best 

travel stories possible. While travelling to exotic locations and writing about enlightening experiences may 

sound like an adventurous occupation, the life of a travel writer is not always as glamorous as it seems. 

Filmed in 36 countries across six continents, each episode reveals the real story of professional travel 

journalism - the truth behind the byline, and reinvents the way travel shows are currently presented. This 

program will air on our station's secondary digital channel, 24.2

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's 

Television Programming Reports (FCC 398) as required by 47 C.F.R. Section 

73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Michelle Cleaton

Address 316 N West St

City Wichita

State KS

Zip 67203

Telephone Number 316-942-2424

Email Address michellecleaton@sbgtv.com

Include any other comments or information you want the Commission to consider in 

evaluating your compliance with the Children's Television Act (or use this space for 

supplemental explanations). This may include information on any other noncore 

educational and informational programming that you aired this quarter or plan to air 

during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. 

See 47 C.F.R. Section 73.671, NOTES 2 and 3.

KSAS co-sponsored the Martin 

Luther King, Jr. breakfast in 

January. The event raises funds for 

minority scholarships for High 

School students. Some of the 

proceeds also support Wichita 

Career Day for 8th grade students 

throughout the city.

Liaison Contact



Other Matters (1 

of 10) Response

Program Title Dragonfly TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Mondays 7:30AM-8:00AM (4/1/14-6/30/14)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

This program features children engaging in various science projects and demonstrates practical 

applications of mathematics and science from multiple scientific fields. It introduces young viewers to a 

variety of scientific disciplines and challenges them in critical thinking and problem solving skills, while 

providing valuable information to reach answers. Examples of program episodes include studying various 

ecosystems, sea turtles, and rocket propulsion. Each episode is engaging, entertaining and educational 

in structure, allowing children to gain an appreciation for science in a unique and entertaining way. This 

program will air on the station's main digital channel, 24.1.

Other Matters (2 

of 10) Response

Program Title Think Big

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Tuesdays 7:30AM-8:00AM (4/1/14-6/30/14)

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Think Big is a kid-hosted entertaining series for young people following the world's most innovative kids 

as they create and invent new toys, games, learning tools, websites, and modes of transportation. The 

program features top kid inventors who face off against one another in an Invent-Off to see who can 

come up with the most innovative and creative invention. In each episode, two teams brainstorm, choose 

materials, sketch and design their idea. Once completed the inventions are judged. This program allows 

kids to showcase their skills in creativity, science, innovation, marketing and teamwork. This program will 

air on our station's main digital channel, 24.1.

Other Matters (10)



Other 

Matters (3 of 

10) Response

Program Title Young Icons

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Wednesdays 7:30AM-8AM (4/1/14-6/30/14)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

THE YOUNG ICONS This program showcases world-class athletes, accomplished artists, scholars, 

philanthropists and entrepreneurs all under the age of 18. Some of the stories highlighted include: Patrick 

Peerage, a 14 year old actor and philanthropist, who traveled America raising cancer awareness; Turquoise 

Thompson who sprinted her way into the record books and earned a full scholarship to UCLA; sisters Marni 

& Berni Barta who created Kidflicks, a non-profit organization that donates new and used DVDs to children's 

hospitals all across America. These stories are meant to inspire young people to be selfless and to take part 

in the larger community around them in some meaningful way and to show them that there are many ways 

to accomplish things. This program will air on our station's main digital channel, 24.1.

Other Matters (4 of 10) Response

Program Title The Real Winning Edge

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Thursdays 7:30AM-8:00AM (4/1/14-6/30/14)

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

This program is designed to help youth make "winning choices" in their lives in order to grow 

to be productive citizens. This series is based on role models making pro-social life choices 

with emphasis on being honest, loyal, and hardworking toward productive goals, treating 

others as they would like to be treated. This program will air on the station's main digital 

channel, 24.1.

Other Matters 

(5 of 10) Response

Program Title Elizabeth Stanton's Great Big World



Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Thursdays 8:00AM-8:30AM (4/1/14-6/30/14)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition 

of Core 

Programming.

This program addresses areas of particular concern to young teens; including global, social, educational 

and wellness issues. Elizabeth and select celebrity friends travel around the world volunteering in areas of 

specific need. The program combines exciting, fun and diverse experiences of world exploration with life-

changing volunteer opportunities. Various age-appropriate global issues are introduced to the viewing 

audience through in-depth and thoughtful interviews. In addition, Elizabeth and friends' personal hands-on 

experiences in the field both inspire teens in selfless, helping behaviors, and educate them on where and 

how to find volunteer opportunities. This program will air on our station's main digital channel, 24.1.

Other Matters (6 of 

10) Response

Program Title Made in Hollywood Teen Edition

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Fridays 7:30AM-8:00AM (4/1/14-6/30/14)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition of 

Core Programming.

This program gives young viewers an inside look at how their favorite shows and movies are made. 

Program topics include subjects such as animation, producing and directing, costume design, 

casting and 3D technology. By introducing the viewers to behind-the-scenes film-making, it gives 

them an idea of career opportunities focusing on the creative, technical and artistic skills needed in 

the motion picture and television industries. This program will air on the station's main digital 

channel, 24.1.

Other Matters 

(7 of 10) Response

Program Title Teen Kids News

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Fridays 8:00-8:30AM (4/1/14-6/30/14)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This program features weekly educational features such as, "College and You" (tips for choosing and 

getting into college), and "Word" (vocabulary skills training), as well as informational features for teens, 

such as reports about healthy eating; driving tips for new drivers, and internet predators. The program has 

been designed to meet needs of children and young adolescents with a unique curiosity about their world, 

with weekly headlines that present the news in a teen appropriate manner. The program stimulates the 

viewer's curiosity, develops their learning, cognitive, listening and thinking skills, and serves as an 

enhancement to their academic and educational experience. This program will air on our station's main 

digital channel, 24.1.

Other Matters (8 of 

10) Response

Program Title Animal Rescue Classics

Origination

Days/Times 

Program Regularly 

Scheduled

Saturdays 9-9:30AM & 9:30-10AM (4/1/14-6/30/14)

Total times aired at 

regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

ANIMAL RESCUE CLASSICS is a weekly half-hour reality series showcasing spectacular rescues of 

all types of animals. The series focuses on the dedicated people around the world who help sick, 

injured or abused animals. The program also instructs children on the proper care of animals and 

provides safety tips on how to care for all kinds of creatures in the animal kingdom. The show is 

aimed at children and families who want to learn about animal treatment, care and protection.This 

program will air on our station's secondary digital channel, 24.2.

Other Matters 

(9 of 10) Response

Program Title Swap TV

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Saturdays 10-10:30 & 10:30-11AM (4/1/14-6/30/14)

Total times 

aired at 

regularly 

scheduled time

26

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

SWAP TV is a weekly half-hour television series about two teenagers from different backgrounds 

"swapping" lives for a weekend. The programs explore the opposite lives of the participating youngsters 

as they learn about different cultures and family settings. Young viewers are exposed to the special 

interests of the "swapping" youngsters and what adjustments they make to a different life situation. The 

program teaches tolerance of various races, creeds and backgrounds while exposing an appreciation to 

someone else's way of life. Each episode is informative, entertaining and promotes good social values 

and respect. This program will air on our station's secondary digital channel, 24.2.

Other Matters 

(10 of 10) Response

Program Title World Travels

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 11-11:30AM & 11:30AM-12PM (4/1/14-6/30/14)

Total times 

aired at 

regularly 

scheduled time

26

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Word Travels is a TV series that allows young viewers to follow freelance journalist Robin Esrock and 

national travel columnist Julia Dimon as they battle deadlines, jetlag, and culture shock to file the best 

travel stories possible. While travelling to exotic locations and writing about enlightening experiences may 

sound like an adventurous occupation, the life of a travel writer is not always as glamorous as it seems. 

Filmed in 36 countries across six continents, each episode reveals the real story of professional travel 

journalism - the truth behind the byline, and reinvents the way travel shows are currently presented. This 

program will air on our station's secondary digital channel, 24.2



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

KSAS 

Licensee, 

LLC

Certification



No Attachments.Attachments
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