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General
Information

28462

Section

Question

Response

Attachments

Are attachments (other than associated schedules) being

Yes

filed with this application?

Applicant
Information

Applicant Name, Type, and Contact Information
Applicant
Applicant

Address

Phone

Email

Type

INDIANA BROADCASTING, LLC

Henry Gola

+1 (804)

regulatoryaffairs@mediageneral.

Company

Doing Business As: INDIANA

333 EAST

887-5049

com

BROADCASTING, LLC

FRANKLIN STREET
RICHMOND, VA
23219
United States

Contact
Representatives
(1)

Contact Name

Address

Phone

Email

Contact Type

Henry Gola

Lisa Manning

+1 (804) 887-

regulatoryaffairs@mediageneral.

Legal

Media

ONE WEST EXCHANGE STREET,

5049

com

Representative

General, Inc.

SUITE 5A
Providence, RI 02903
United States

Children's
Television
Information

Digital Core
Programming

Section

Question

Response

Station Type

Station Type

Network Affiliation

Affiliated network

MyNetwork

Nielsen DMA

Indianapolis

Web Home Page Address

www.wndytv.com

Question

Response

State the average number of hours of Core Programming per week broadcast by the station on its main program

4.5

stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the

336.0

station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its

8.0

main program stream. See 47 C.F.R. Section 73.671:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication

Yes

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional
programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core
Programs(19)

Digital Core Program (1
of 19)

Response

Program Title

Jack Hanna's Animal Adventures (main stream - 23.1)

Origination

Syndicated

Days/Times Program

Sundays, 7am

Regularly Scheduled
Total times aired at

13

regularly scheduled time
Total times aired

13

Number of Preemptions

0

Number of Preemptions

0

for other than Breaking
News
Number of Preemptions

0

Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

This is a show where viewers learn about animals up close. There are profiles on animal habitats

educational and

and food. Features zookeepers from across the country and animal professors around the globe.

informational objective

This program is specifically designed to further the educational and information needs of children,

of the program and how

has educating and informing children as a significant purpose, and otherwise meets the definition

it meets the definition of

of Core Programming as specified in the Commission's rules.

Core Programming.
Does the Licensee

Yes

identify the program by
displaying throughout
the program the symbol
E/I?

Digital Core
Program (2
of 19)

Response

Program Title

Elizabeth Stanton's Great Big World (main stream - 23.1)

Origination

Syndicated

Days/Times

Sundays, 8:30am

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of
Preemptions

0

Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
Describe the

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern

educational

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess

and

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific need

informational

- ranging from feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese

objective of

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great

the program

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse

and how it

experiences of world exploration with the life-changing volunteer opportunities available in these same

meets the

areas. Various age-appropriate global issues are introduced to the viewing audience through in-depth and

definition of

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In

Core

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in

Programming.

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (3 of 19)

Response

Program Title

Made in Hollywood: Teen Edition (main stream - 23.1)

Origination

Syndicated

Days/Times

Sundays, 9am

Program Regularly
Scheduled
Total times aired at

13

regularly
scheduled time
Total times aired

13

Number of

0

Preemptions
Number of
Preemptions for
other than
Breaking News

0

Number of

0

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

Career exploration, planning, education, and decision-making usually begins during the adolescent

educational and

years. The multimedia industries are among the most popular career choices for adolescents. While

informational

many are attracted to "before the camera" choices, there are also a number of "behind the screen"

objective of the

pursuits that make for fulfilling careers. MADE IN HOLLYWOOD: TEEN EDITION provides career

program and how it

information and advice from Hollywood professionals about the technical, artistic, creative, business,

meets the

and administrative careers that are part of the Entertainment Industry.

definition of Core
Programming.
Does the Licensee

Yes

identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (4 of 19)

Response

Program Title

The Real Winning Edge (main stream - 23.1)

Origination

Syndicated

Days/Times

Sundays, 9:30am

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Total times aired

13

Number of

0

Preemptions
Number of

0

Preemptions for
other than Breaking
News
Number of

0

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience

Describe the

THE REAL WINNING EDGE is designed to help youth make "winning choices" in their lives in order

educational and

to grow to be productive citizens, using real-life role models who are making pro-social life choices.

informational

Emphasis on being honest, loyal, hard working toward productive goals, and treating others as they

objective of the

would like to be treated, are values emphasized by the positive role models in THE REAL WINNING

program and how it

EDGE. Those role models consists of other teens, and celebrities whom they admire, who

meets the definition

themselves have the character to make winning choices.

of Core
Programming.
Does the Licensee

Yes

identify the program
by displaying
throughout the
program the symbol
E/I?

Digital Core
Program (5 of 19)

Response

Program Title

Animal Atlas (multicast - 23.2)

Origination

Network

Days/Times

Saturdays, 11am

Program
Regularly
Scheduled
Total times aired

13

at regularly
scheduled time
Total times aired

13

Number of

0

Preemptions
Number of

0

Preemptions for
other than
Breaking News
Number of

0

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target

13 years to 16 years

Child Audience
Describe the

"Animal Atlas" continues to make nature and the animal world entertaining and enlightening. The series

educational and

uses humor, natural visuals, and an everyday attitude to reach the minds of its target group of 13-16-

informational

year olds. Without pandering, pontificating, or watering down material, it broadens the knowledge and

objective of the

perspective of young viewers through a friendly and fascinating presentation of information about the

program and how

animal world. Those viewers that want deep information will find it here but those that just want to be

it meets the

entertained by well-assembled sequences of unusual animals and interesting facts will get that, too.

definition of Core
Programming.

Does the

Yes

Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core Program (6 of
19)

Response

Program Title

Live Life & Win (main stream - 23.1)

Origination

Syndicated

Days/Times Program

Sundays, 8am

Regularly Scheduled
Total times aired at regularly

13

scheduled time
Total times aired

13

Number of Preemptions

0

Number of Preemptions for

0

other than Breaking News
Number of Preemptions

0

Rescheduled
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational and

Nationally syndicated magazine series highlighting inspirational teen success stories.

informational objective of the

Segments feature extraordinary teens, breaking barriers, giving back, nutrition and exercise

program and how it meets

with focus on arts, school, sports, community and teen entrepreneurship, while promoting

the definition of Core

social responsibility, perseverance, leadership, academic achievement, and volunteerism.

Programming.
Does the Licensee identify

Yes

the program by displaying
throughout the program the
symbol E/I?

Digital Core Program (7 of
19)

Response

Program Title

Live Life & Win (multicast - 23.2)

Origination

Network

Days/Times Program

Saturday, 10:30am and Sunday, 10am

Regularly Scheduled
Total times aired at regularly

26

scheduled time
Total times aired

26

Number of Preemptions

0

Number of Preemptions for

0

other than Breaking News

Number of Preemptions

0

Rescheduled
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational and

Nationally syndicated magazine series highlighting inspirational teen success stories.

informational objective of the

Segments feature extraordinary teens, breaking barriers, giving back, nutrition and exercise

program and how it meets

with focus on arts, school, sports, community and teen entrepreneurship, while promoting

the definition of Core

social responsibility, perseverance, leadership, academic achievement, and volunteerism.

Programming.
Does the Licensee identify

Yes

the program by displaying
throughout the program the
symbol E/I?

Digital Core
Program (8 of 19)

Response

Program Title

The Real Winning Edge (multicast - 23.2)

Origination

Network

Days/Times

Sundays, 10:30am

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Total times aired

13

Number of

0

Preemptions
Number of

0

Preemptions for
other than Breaking
News
Number of

0

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

THE REAL WINNING EDGE is designed to help youth make "winning choices" in their lives in order

educational and

to grow to be productive citizens, using real-life role models who are making pro-social life choices.

informational

Emphasis on being honest, loyal, hard working toward productive goals, and treating others as they

objective of the

would like to be treated, are values emphasized by the positive role models in THE REAL WINNING

program and how it

EDGE. Those role models consists of other teens, and celebrities whom they admire, who

meets the definition

themselves have the character to make winning choices.

of Core
Programming.
Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/I?

Yes

Digital Core
Program (9
of 19)

Response

Program Title

Calling Dr. Pol (multicast - 23.3)

Origination

Network

Days/Times

Saturdays, 10am, 10:30am and 11am

Program
Regularly
Scheduled
Total times

26

aired at
regularly
scheduled
time
Total times

26

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
Describe the

Calling Dr. Pol is a weekly half-hour series that explores the fascinating occupation of veterinary medicine.

educational

Designed to educate and inform viewers aged 13-16 and the entire family this inspiring series invites

and

viewers to share in the experiences of Dr. Pol. An enthusiastic and naturally-inclined and well-rounded

informational

scholar, Dr. Pol has been practicing veterinary medicine for over 35 years. Caring for more than 19,000

objective of

patients, Dr. Pol has seen it all. Specializing in large farm animals, Dr. Pol, his family and veterinary staff

the program

also care for animals of all shapes and sizes. Each week audiences will have a chance to understand the

and how it

challenges and rewards of this fulfilling profession and learn that the work doesn't end at the clinic; Dr. Pol

meets the

often takes his talents to the road by helping sick or injured animals on neighboring farms and ranches. With

definition of

the added benefit of Dr. Pol's expert analysis and on-screen factoids, viewers will have the opportunity to

Core

learn about the biology and behavior of various domesticated animals and livestock. Unstoppable and

Programming.

unflappable, this Doc is a legend in the community and provides an entertaining view of the veterinary
profession.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Yes

Digital Core
Program (10 of
19)

Response

Program Title

Dog Whisperer with Cesar Millan (multicast - 23.3)

Origination

Network

Days/Times

Saturdays, 11:30am, 12pm, 12:30pm, and 1pm

Program
Regularly
Scheduled
Total times

52

aired at
regularly
scheduled time
Total times aired

52

Number of

0

Preemptions
Number of

0

Preemptions for
other than
Breaking News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
Describe the

Dog Whisperer with Cesar Millan: Family Edition is a weekly half-hour series produced for viewers 13-16

educational and

and the entire family that educates and informs the audience about canine training techniques and

informational

creating healthy environments for dogs. Hosted by renowned dog behaviorist and trainer Cesar Millan,

objective of the

Dog Whisperer with Cesar Millan: Family Edition travels far and wide to help problem pups and teach

program and

families to better understand how to better deal with a dog's negative behavior. From Chihuahuas to

how it meets

Great Danes, no job is too big (or small) for Cesar. Viewers will have the chance to witness remarkable

the definition of

transformations first-hand and discover the how to be a responsible pet owner.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (11 of 19)

Response

Program Title

Jack Hanna's Into The Wild (main stream - 23.1)

Origination

Syndicated

Days/Times Program

Saturdays, 7am

Regularly Scheduled

Total times aired at

13

regularly scheduled
time
Total times aired

13

Number of

0

Preemptions
Number of

0

Preemptions for
other than Breaking
News
Number of

0

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

Jack Hanna's Into the Wild is a live action television program designed to meet the educational and

educational and

informational needs of children. In each episode the cameras follow Jack as he spends time with

informational

nature's creatures across the continents. Jack talks with people that are knowledgeable about each

objective of the

animal and habitat, teaching as he goes. Each episode is designed to reveal to children the world

program and how it

around them in a way that presents positive role models and pro-social values within an

meets the definition

environmentally responsible universe.

of Core
Programming.
Does the Licensee

Yes

identify the program
by displaying
throughout the
program the symbol
E/I?

Digital Core Program
(12 of 19)

Response

Program Title

Animal Exploration with Jarod Miller (main stream - 23.1)

Origination

Syndicated

Days/Times Program

Saturdays, 7:30am

Regularly Scheduled
Total times aired at

13

regularly scheduled time
Total times aired

13

Number of Preemptions

0

Number of Preemptions

0

for other than Breaking
News
Number of Preemptions

0

Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience

Describe the

Host Jarod Miller travels to zoos and aquariums to explore animals that fit a particular theme,

educational and

whether it's the need for speed or animal heroes. It is mission of the program to inspire viewers,

informational objective

children and adults alike, to preserve the innate human instinct to explore. The producers design

of the program and how

each episode to reveal to children the world around them in a way that identifies positive role

it meets the definition of

models and pro-social values within an environmentally responsible universe.

Core Programming.
Does the Licensee

Yes

identify the program by
displaying throughout
the program the symbol
E/I?

Digital Core
Program (13 of
19)

Response

Program Title

Teen Kids News (main stream - 23.1)

Origination

Syndicated

Days/Times

Saturdays, 8am

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions for
other than
Breaking News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
Describe the

Teen Kids News is a national weekly program that is informative, educational and entertaining! The show

educational and

has been on the air since 2003, and given how many people watch it and love it, the show will be on

informational

forever! Teen Kids News (TKN) highlights positive stories about kids doing amazing things and helping to

objective of the

make the world a better place. In addition, the TKN reporters on the show (who are, of course, all kids!)

program and

report on everything that is fun or interesting or important about our world. These stories range from kids

how it meets

who fly planes to how to deal with bullying to the best way to throw a baseball for power, to tips on getting

the definition of

into college to making friends to behind the scenes with entertainers.

Core
Programming.

Does the

Yes

Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (14 of 19)

Response

Program Title

Eco Company (main stream - 23.1)

Origination

Syndicated

Days/Times

Sunday, 7:30am

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Total times aired

13

Number of

0

Preemptions
Number of

0

Preemptions for
other than Breaking
News
Number of

0

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

What does it mean to go "green"? More and more young people want to know the answer to that

educational and

question. Now there's ECO Company...a dynamic and diverse group of teens who combine their

informational

natural curiosity with their enthusiasm to preserve the planet they will inherit. ECO Company explores

objective of the

all aspects of being green and understanding how we impact the world. The E-Co team reports on

program and how it

the latest technologies in energy, recycling, conservation, and organics and shares stories of young

meets the definition

people making a positive impact on the environment.

of Core
Programming.
Does the Licensee

Yes

identify the program
by displaying
throughout the
program the symbol
E/I?

Digital Core
Program (15
of 19)

Response

Program Title

Dog Town U.S.A. (multicast - 23.3)

Origination

Network

Days/Times

Saturdays, 11am

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
Describe the

Dog Town, USA is the story of the men and women who devote their lives to the healing and happiness of

educational

dogs from every corner of the nation. They are dedicated to finding safe homes for abandoned dogs. Each

and

week, Dog Town, USA's highly skilled staff and internationally renowned experts first create a safe

informational

sanctuary for dogs from around the world. Medical professionals provide personal care to each dog

objective of

beginning the detailed process of rehabilitation in preparation for uniting each dog with a loving new family

the program

and home. Dog Town, USA will inspire young viewers to pursue their dreams while valuing the importance

and how it

of dedicating oneself to the greater good of community and family. The series demonstrates the powerful

meets the

interaction between humans and animals with a focus on our canine companions. Dog Town, USA

definition of

educates and informs the audience about canine training techniques and creating healthy environments for

Core

dogs. Viewers get to watch trainers work with dogs that have behavior issues from anxiety to aggression to

Programming.

weight problems and trust issues. They are shown the various techniques that are available for retraining
dogs so that they can become loving members of an adoptable home. They will also learn how to be a
responsible pet owner and maintain a safe and healthy lifestyle for both family and pet. Viewers will get to
know and care about these dogs and the heroes who do whatever it takes to give them a second chance.

Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core Program (16 of
19)

Response

Program Title

Awesome Adventures (Multicast - 23.2)

Origination

Network

Days/Times Program

Saturday, 10am and 11:30am

Regularly Scheduled
Total times aired at regularly

26

scheduled time
Total times aired

26

Number of Preemptions

0

Number of Preemptions for

0

other than Breaking News
Number of Preemptions

0

Rescheduled
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational

Each week, a host and two guest teens travel to destinations around the world that can be

and informational objective

both exotic and remote. "Awesome Adventures" is designed to educate, inform, and

of the program and how it

entertain 13-to-16 year-old children. Each journey is a lesson in the beauty of nature, its

meets the definition of Core

creatures, and the people who inhabit the land. The series is designed with a goal to make

Programming.

learning fun.

Does the Licensee identify

Yes

the program by displaying
throughout the program the
symbol E/I?

Digital Core
Program (17 of
19)

Response

Program Title

Save Our Shelter (Multicast-23.3)

Origination

Network

Days/Times

Saturdays, 1:30pm

Program
Regularly
Scheduled
Total times aired

13

at regularly
scheduled time
Total times aired

13

Number of

0

Preemptions
Number of

0

Preemptions for
other than
Breaking News
Number of

0

Preemptions
Rescheduled
Length of
Program

30 mins

Age of Target

13 years to 16 years

Child Audience
Describe the

Save Our Shelter is produced for ages 13-16 and will inform young people about the urgent need for pet

educational and

adoption throughout the United States and how providing a clean and well-equipped home is essential

informational

to a pet's healthy lifestyle. The series will focus on the rescue of animal shelters and pets in need across

objective of the

America. Each week, the hosts and local community members transform rundown shelters into highly

program and

functioning pet showplaces in the hopes that a new facade will ultimately result in more adoptions and

how it meets the

more lives saved. Children will also learn important information about caring for pets, as well as traits

definition of

that are unique to specific breeds.

Core
Programming.
Does the

Yes

Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core Program
(18 of 19)

Response

Program Title

Hatched (Multicast-23.3)

Origination

Network

Days/Times Program

Saturday, 2pm

Regularly Scheduled
Total times aired at

12

regularly scheduled
time
Total times aired

13

Number of

1

Preemptions
Number of

1

Preemptions for other
than Breaking News
Number of

1

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

Hatched is a series dedicated to educating teens about how to successfully pursue their

educational and

entrepreneurial dreams. Each week, a seasoned team of business leaders instruct entrepreneurs

informational objective

about the basic but critical business skills needed to bring a production from concept to the

of the program and

marketplace. Hatched will help young people develop the confidence and business savvy to

how it meets the

execute a detailed business plan that includes product pricing, packaging, marketing and

definition of Core

investment strategies.

Programming.

Does the Licensee

Yes

identify the program
by displaying
throughout the
program the symbol E
/I?

Digital Preemption Programs #1
Questions

Response

Title of Program

Hatched

List date and time rescheduled
Is the rescheduled date the second home?
Were promotional efforts made to notify the public of rescheduled date and time?
Date Preempted

2015-10-31

Episode #
Reason for Preemption

Sports

Digital Core
Program (19 of 19)

Response

Program Title

Dream Quest (Multicast-23.3)

Origination

Network

Days/Times

Saturday, 2:30pm

Program Regularly
Scheduled
Total times aired at

12

regularly scheduled
time
Total times aired

13

Number of

1

Preemptions
Number of

1

Preemptions for
other than Breaking
News
Number of

1

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

Dream Quest literally brings the world to young people and their families by fulfilling the desire to

educational and

learn through experience. Our ship is a floating classroom designed to give families the real-life

informational

education of a lifetime. Lead by a seasoned captain, cruise director and highly skilled crew, Dream

objective of the

Quest brings families on an interactive voyage where they learn about the world's amazing oceans,

program and how it

the animals that swim beneath the water and ecological advancements underway to preserve and

meets the definition

protect our most precious resources.

of Core
Programming.

Does the Licensee

Yes

identify the program
by displaying
throughout the
program the symbol
E/I?

Digital Preemption Programs #1
Questions

Response

Title of Program

Dream Quest

List date and time rescheduled
Is the rescheduled date the second home?
Were promotional efforts made to notify the public of rescheduled date and time?
Date Preempted

2015-10-31

Episode #
Reason for Preemption

Sports

Non-Core
Educational and
Informational
Programming (0)

Sponsored Core
Programming (0)

Liaison Contact

Question

Response

Does the Licensee publicize the existence and location of the station's

Yes

Children's Television Programming Reports (FCC 398) as required by 47 C.
F.R. Section 73.3526(e)(11)(iii)?
Name of children's programming liaison

Lance Carwile

Address

1950 N. Meridian St.

City

Indianapolis

State

IN

Zip

46202

Telephone Number

(317) 956-8806

Email Address

lcarwile@mediageneral.com

Include any other comments or information you want the Commission to

After due review of internal station records

consider in evaluating your compliance with the Children's Television Act

and documentation provided to us by program

(or use this space for supplemental explanations). This may include

suppliers, the licensee hereby certifies that

information on any other noncore educational and informational

the station fully complied with the FCC's

programming that you aired this quarter or plan to air during the next

commercial limits in children's programs, as

quarter, or any existing or proposed non-broadcast efforts that will enhance

specified at 47 C.F.R. Section 73.670, with

the educational and informational value of such programming to children.

respect to all programs specifically designed

See 47 C.F.R. Section 73.671, NOTES 2 and 3.

for children ages twelve and under.

Other Matters (19)

Other Matters (1 of 19)

Response

Program Title

Jack Hanna's Animal Adventures (23.1)

Origination

Syndicated

Days/Times Program

Sundays, 7am

Regularly Scheduled
Total times aired at

13

regularly scheduled time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

This is a show where viewers learn about animals up close. There are profiles on animal habitats

educational and

and food. Features zookeepers from across the country and animal professors around the globe.

informational objective

This program is specifically designed to further the educational and information needs of children,

of the program and how

has educating and informing children as a significant purpose, and otherwise meets the definition

it meets the definition of

of Core Programming as specified in the Commission's rules.

Core Programming.

Other
Matters (2 of
19)

Response

Program Title

Elizabeth Stanton's Great Big World (23.1)

Origination

Syndicated

Days/Times

Sundays, 8:30am

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern

educational

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess

and

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific need -

informational

ranging from feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese

objective of

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great

the program

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse

and how it

experiences of world exploration with the life-changing volunteer opportunities available in these same

meets the

areas. Various age-appropriate global issues are introduced to the viewing audience through in-depth and

definition of

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In

Core

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in

Programming.

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Other Matters (3 of
19)

Response

Program Title

Made in Hollywood: Teen Edition (23.1)

Origination

Syndicated

Days/Times

Sundays, 9am

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

Career exploration, planning, education, and decision-making usually begins during the adolescent

educational and

years. The multimedia industries are among the most popular career choices for adolescents. While

informational

many are attracted to "before the camera" choices, there are also a number of "behind the screen"

objective of the

pursuits that make for fulfilling careers. MADE IN HOLLYWOOD: TEEN EDITION provides career

program and how it

information and advice from Hollywood professionals about the technical, artistic, creative, business,

meets the definition

and administrative careers that are part of the Entertainment Industry.

of Core
Programming.

Other Matters (4 of
19)

Response

Program Title

The Real Winning Edge (23.1)

Origination

Syndicated

Days/Times

Sundays 9:30am

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

THE REAL WINNING EDGE is designed to help youth make "winning choices" in their lives in order

educational and

to grow to be productive citizens, using real-life role models who are making pro-social life choices.

informational

Emphasis on being honest, loyal, hard working toward productive goals, and treating others as they

objective of the

would like to be treated, are values emphasized by the positive role models in THE REAL WINNING

program and how it

EDGE. Those role models consists of other teens, and celebrities whom they admire, who

meets the definition

themselves have the character to make winning choices.

of Core
Programming.

Other Matters (5
of 19)

Response

Program Title

Animal Atlas (23.2)

Origination

Network

Days/Times

Saturdays, 11am

Program
Regularly
Scheduled

Total times aired

13

at regularly
scheduled time
Length of Program

30 mins

Age of Target

13 years to 16 years

Child Audience
from
Describe the

"Animal Atlas" continues to make nature and the animal world entertaining and enlightening. The series

educational and

uses humor, natural visuals, and an everyday attitude to reach the minds of its target group of 13-16-

informational

year olds. Without pandering, pontificating, or watering down material, it broadens the knowledge and

objective of the

perspective of young viewers through a friendly and fascinating presentation of information about the

program and how

animal world. Those viewers that want deep information will find it here but those that just want to be

it meets the

entertained by well-assembled sequences of unusual animals and interesting facts will get that, too.

definition of Core
Programming.

Other Matters (6 of 19)

Response

Program Title

Awesome Adventures (23.2)

Origination

Network

Days/Times Program

Saturday, 10am and 11:30am

Regularly Scheduled
Total times aired at regularly

26

scheduled time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the educational

Each week, a host and two guest teens travel to destinations around the world that can be

and informational objective

both exotic and remote. "Awesome Adventures" is designed to educate, inform, and

of the program and how it

entertain 13-to-16 year-old children. Each journey is a lesson in the beauty of nature, its

meets the definition of Core

creatures, and the people who inhabit the land. The series is designed with a goal to make

Programming.

learning fun.

Other Matters (7 of 19)

Response

Program Title

Live Life & Win (23.2)

Origination

Network

Days/Times Program

Saturdays, 10:30am and Sundays, 10am

Regularly Scheduled
Total times aired at regularly

26

scheduled time
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

from
Describe the educational and

Nationally syndicated magazine series highlighting inspirational teen success stories.

informational objective of the

Segments feature extraordinary teens, breaking barriers, giving back, nutrition and exercise

program and how it meets

with focus on arts, school, sports, community and teen entrepreneurship, while promoting

the definition of Core

social responsibility, perseverance, leadership, academic achievement, and volunteerism.

Programming.

Other Matters (8 of
19)

Response

Program Title

The Real Winning Edge (BOUNCE-23.2)

Origination

Network

Days/Times

Sundays, 10:30am

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

THE REAL WINNING EDGE is designed to help youth make "winning choices" in their lives in order

educational and

to grow to be productive citizens, using real-life role models who are making pro-social life choices.

informational

Emphasis on being honest, loyal, hard working toward productive goals, and treating others as they

objective of the

would like to be treated, are values emphasized by the positive role models in THE REAL WINNING

program and how it

EDGE. Those role models consists of other teens, and celebrities whom they admire, who

meets the definition

themselves have the character to make winning choices.

of Core
Programming.

Other Matters (9 of
19)

Response

Program Title

Eco Company (23.1)

Origination

Syndicated

Days/Times

Sunday, 7:30am

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

What does it mean to go "green"? More and more young people want to know the answer to that

educational and

question. Now there's ECO Company...a dynamic and diverse group of teens who combine their

informational

natural curiosity with their enthusiasm to preserve the planet they will inherit. ECO Company explores

objective of the

all aspects of being green and understanding how we impact the world. The E-Co team reports on

program and how it

the latest technologies in energy, recycling, conservation, and organics and shares stories of young

meets the definition

people making a positive impact on the environment.

of Core
Programming.

Other Matters (10 of
19)

Response

Program Title

Jack Hanna's Into The Wild (23.1)

Origination

Syndicated

Days/Times Program

Saturdays, 7am

Regularly Scheduled

Total times aired at

13

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

Jack Hanna's Into the Wild is a live action television program designed to meet the educational and

educational and

informational needs of children. In each episode the cameras follow Jack as he spends time with

informational

nature's creatures across the continents. Jack talks with people that are knowledgeable about each

objective of the

animal and habitat, teaching as he goes. Each episode is designed to reveal to children the world

program and how it

around them in a way that presents positive role models and pro-social values within an

meets the definition

environmentally responsible universe.

of Core
Programming.

Other Matters (11 of
19)

Response

Program Title

Animal Exploration with Jarod Miller (23.1)

Origination

Syndicated

Days/Times Program

Saturdays, 7:30am

Regularly Scheduled
Total times aired at

13

regularly scheduled time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

Host Jarod Miller travels to zoos and aquariums to explore animals that fit a particular theme,

educational and

whether it's the need for speed or animal heroes. It is mission of the program to inspire viewers,

informational objective

children and adults alike, to preserve the innate human instinct to explore. The producers design

of the program and how

each episode to reveal to children the world around them in a way that identifies positive role

it meets the definition of

models and pro-social values within an environmentally responsible universe.

Core Programming.

Other Matters
(12 of 19)

Response

Program Title

Teen Kids News (23.1)

Origination

Syndicated

Days/Times

Saturdays, 8am

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled time
Length of

30 mins

Program
Age of Target
Child Audience
from

13 years to 16 years

Describe the

Teen Kids News is a national weekly program that is informative, educational and entertaining! The show

educational and

has been on the air since 2003, and given how many people watch it and love it, the show will be on

informational

forever! Teen Kids News (TKN) highlights positive stories about kids doing amazing things and helping to

objective of the

make the world a better place. In addition, the TKN reporters on the show (who are, of course, all kids!)

program and

report on everything that is fun or interesting or important about our world. These stories range from kids

how it meets

who fly planes to how to deal with bullying to the best way to throw a baseball for power, to tips on getting

the definition of

into college to making friends to behind the scenes with entertainers.

Core
Programming.

Other Matters (13 of 19)

Response

Program Title

Live Life & Win (23.1)

Origination

Syndicated

Days/Times Program

Sundays, 8am

Regularly Scheduled
Total times aired at regularly

13

scheduled time
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

from
Describe the educational and

Nationally syndicated magazine series highlighting inspirational teen success stories.

informational objective of the

Segments feature extraordinary teens, breaking barriers, giving back, nutrition and exercise

program and how it meets

with focus on arts, school, sports, community and teen entrepreneurship, while promoting

the definition of Core

social responsibility, perseverance, leadership, academic achievement, and volunteerism.

Programming.

Other
Matters (14
of 19)

Response

Program Title

Calling Dr. Pol (23.3)

Origination

Network

Days/Times

Saturdays, 10am/10:30am

Program
Regularly
Scheduled
Total times

26

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of
Target Child
Audience
from

13 years to 16 years

Describe the

Calling Dr. Pol is a weekly half-hour series that explores the fascinating occupation of veterinary medicine.

educational

Designed to educate and inform viewers aged 13-16 and the entire family this inspiring series invites

and

viewers to share in the experiences of Dr. Pol. An enthusiastic and naturally-inclined and well-rounded

informational

scholar, Dr. Pol has been practicing veterinary medicine for over 35 years. Caring for more than 19,000

objective of

patients, Dr. Pol has seen it all. Specializing in large farm animals, Dr. Pol, his family and veterinary staff

the program

also care for animals of all shapes and sizes. Each week audiences will have a chance to understand the

and how it

challenges and rewards of this fulfilling profession and learn that the work doesn't end at the clinic; Dr. Pol

meets the

often takes his talents to the road by helping sick or injured animals on neighboring farms and ranches. With

definition of

the added benefit of Dr. Pol's expert analysis and on-screen factoids, viewers will have the opportunity to

Core

learn about the biology and behavior of various domesticated animals and livestock. Unstoppable and

Programming.

unflappable, this Doc is a legend in the community and provides an entertaining view of the veterinary
profession.

Other Matters
(15 of 19)

Response

Program Title

Dog Whisperer with Cesar Millan (23.3)

Origination

Network

Days/Times

Saturdays, 11:30am/12pm/12:30pm/1pm

Program
Regularly
Scheduled
Total times

52

aired at
regularly
scheduled time
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
from
Describe the

Dog Whisperer with Cesar Millan: Family Edition is a weekly half-hour series produced for viewers 13-16

educational and

and the entire family that educates and informs the audience about canine training techniques and

informational

creating healthy environments for dogs. Hosted by renowned dog behaviorist and trainer Cesar Millan,

objective of the

Dog Whisperer with Cesar Millan: Family Edition travels far and wide to help problem pups and teach

program and

families to better understand how to better deal with a dog's negative behavior. From Chihuahuas to

how it meets

Great Danes, no job is too big (or small) for Cesar. Viewers will have the chance to witness remarkable

the definition of

transformations first-hand and discover the how to be a responsible pet owner.

Core
Programming.

Other
Matters (16
of 19)

Response

Program Title

Save Our Shelter (23.3)

Origination

Network

Days/Times

Saturdays, 1:30pm

Program
Regularly
Scheduled
Total times
aired at
regularly
scheduled
time

13

Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

Save Our Shelter is produced for ages 13-16 and will inform young people about the urgent need for pet

educational

adoption throughout the United States and how providing a clean and well-equipped home is essential to a

and

pet's healthy lifestyle. The series will focus on the rescue of animal shelters and pets in need across

informational

America. Each week, the hosts and local community members transform rundown shelters into highly

objective of

functioning pet showplaces in the hopes that a new facade will ultimately result in more adoptions and more

the program

lives saved. Children will also learn important information about caring for pets, as well as traits that are

and how it

unique to specific breeds. Save Our Shelter is produced for ages 13-16 and will inform young people about

meets the

the urgent need for pet adoption throughout the United States and how providing a clean and well-equipped

definition of

home is essential to a pet's healthy lifestyle. The series will focus on the rescue of animal shelters and pets

Core

in need across America. Each week, the hosts and local community members transform rundown shelters

Programming.

into highly functioning pet showplaces in the hopes that a new facade will ultimately result in more adoptions
and more lives saved. Children will also learn important information about caring for pets, as well as traits
that are unique to specific breeds.

Other Matters (17 of
19)

Response

Program Title

Hatched (23.3)

Origination

Network

Days/Times Program

Saturdays, 2:30pm

Regularly Scheduled
Total times aired at

13

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

Hatched is a series dedicated to educating teens about how to successfully pursue their

educational and

entrepreneurial dreams. Each week, a seasoned team of business leaders instruct entrepreneurs

informational objective

about the basic but critical business skills needed to bring a production from concept to the

of the program and

marketplace. Hatched will help young people develop the confidence and business savvy to

how it meets the

execute a detailed business plan that includes product pricing, packaging, marketing and

definition of Core

investment strategies.

Programming.

Other Matters (18 of
19)

Response

Program Title

Dream Quest (23.3)

Origination

Network

Days/Times

Saturdays, 2pm

Program Regularly
Scheduled
Total times aired at

13

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

Dream Quest literally brings the world to young people and their families by fulfilling the desire to

educational and

learn through experience. Our ship is a floating classroom designed to give families the real-life

informational

education of a lifetime. Lead by a seasoned captain, cruise director and highly skilled crew, Dream

objective of the

Quest brings families on an interactive voyage where they learn about the world's amazing oceans,

program and how it

the animals that swim beneath the water and ecological advancements underway to preserve and

meets the definition

protect our most precious resources.

of Core
Programming.

Other
Matters (19
of 19)

Response

Program Title

Dog Town, USA (23.3)

Origination

Network

Days/Times

Saturdays, 11am

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

Dog Town, USA is the story of the men and women who devote their lives to the healing and happiness of

educational

dogs from every corner of the nation. They are dedicated to finding safe homes for abandoned dogs. Each

and

week, Dog Town, USA's highly skilled staff and internationally renowned experts first create a safe

informational

sanctuary for dogs from around the world. Medical professionals provide personal care to each dog

objective of

beginning the detailed process of rehabilitation in preparation for uniting each dog with a loving new family

the program

and home. Dog Town, USA will inspire young viewers to pursue their dreams while valuing the importance

and how it

of dedicating oneself to the greater good of community and family. The series demonstrates the powerful

meets the

interaction between humans and animals with a focus on our canine companions. Dog Town, USA educates

definition of

and informs the audience about canine training techniques and creating healthy environments for dogs.

Core

Viewers get to watch trainers work with dogs that have behavior issues from anxiety to aggression to weight

Programming.

problems and trust issues. They are shown the various techniques that are available for retraining dogs so
that they can become loving members of an adoptable home. They will also learn how to be a responsible
pet owner and maintain a safe and healthy lifestyle for both family and pet. Viewers will get to know and
care about these dogs and the heroes who do whatever it takes to give them a second chance.

Certification

Question

Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed
official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an
attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to
represent the party filing the Children's Television Programming, and who further certifies that he or she has
read the document; that to the best of his or her knowledge, information,and belief there is good ground to
support it; and that it is not interposed for delay.
FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID
Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of
the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements
that apply to the type of Authorization requested in this application.
WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY
FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION
AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).
I certify that this application includes all required and relevant attachments.

Yes

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the

Lance

Authorization(s) specified above.

Carwile
, Mr. .

Regional
Program
Director
01/11
/2016
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