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Information

Section Question Response

Attachments Are attachments (other than associated schedules) being
filed with this application?



Applicant Applicant Name, Type, and Contact Information

Information Applicant Address Phone Email Applicant Type



Contact Contact Name Address Phone Email Contact Type
Representatives

0)



Children's
Television
Information

Digital Core
Programming

Section Question Response

Station Type Station Type Independent
Affiliated network
Nielsen DMA Mobile-Pensacola

Web Home Page Address WWW.UTV44.COM

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program = 3.0
stream

State the average number of hours per week of free over-the-air digital video programming broadcast by the 168.0
station on other than its main program stream

State the average number of hours per week of Core Programming broadcast by the station on other than its 3.0
main program stream. See 47 C.F.R. Section 73.671.:

Does the Licensee provide information identifying each Core Program aired on its station, including an indication Yes
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional Yes
programming guideline (applied to free video programming aired on other than the main Yes No program

stream) did not consist of program episodes that had already aired within the previous seven days either on the

station's main program stream or on another of the station's free digital program streams?



Digital Core Digital Core

Programs(6) Program (1 of
6) Response

Program Title REAL LIFE 101
Origination Syndicated

Days/Times MONDAY 7AM; SUNDAY 5AM
Program

Regularly

Scheduled

Total times 26
aired at

regularly

scheduled time

Total times
aired

Number of 0
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of 30 mins
Program

Age of Target 13 years to 16 years
Child Audience

Describe the "Real Life 101" presents real people pursuing real jobs and careers in an educational and informational
educational format designed to help its viewers make important decisions about preparing for the future. The careers
and and people featured are carefully selected in order to present vivid impressions that can be used by the
informational series' young audience. A study conducted by The Annenberg Public Policy Center of the University of
objective of the Pennsylvania concerning the implementation of the FCC processing guideline known as the Three-Hour
program and Rule found that "Real Life 101" was highly educational. The series is currently being provided to schools
how it meets and libraries across the USA by one of the nation's quality educational distributors.

the definition of

Core

Programming.

Does the Yes
Licensee

identify the

program by

displaying

throughout the
program the

symbol E/I?

Digital Core Program (2 of 6) Response

Program Title THE REAL WINNING EDGE

Origination Syndicated



Days/Times Program Regularly TUESDAY 7AM
Scheduled

Total times aired at regularly 13
scheduled time

Total times aired
Number of Preemptions 0

Number of Preemptions for other
than Breaking News

Number of Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and This series is based on role models who are making pro-social life choices. The Real
informational objective of the Winning Edge delivers to our nation's youth the kind of entertainment value they
program and how it meets the enjoy watching, while promoting a value system that enforces a strong source of
definition of Core Programming. purpose and worthiness.

Does the Licensee identify the Yes

program by displaying throughout
the program the symbol E/I?

Digital Core

Program (3 of 6) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION
Origination Syndicated

Days/Times FRIDAY 7AM

Program Regularly

Scheduled

Total times aired at 13

regularly scheduled

time

Total times aired

Number of 0
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child 13 years to 16 years
Audience



Describe the MADE IN HOLLYWOOD: TEEN EDITION is an FCC friendly, Educational/Informational, nationally

educational and syndicated weekly series. Its core programming targets 13-16 year old teens with segments ranging
informational from coverage of Animation, Producing & Directing to Costume Design, Casting & 3D Technology.
objective of the The content-rich spin-off introduces its audience to behind-the-scenes filmmaking, special effects
program and how it techniques and career opportunities focusing on the creative, technical and artistic skills of the
meets the definition motion picture and television industries.

of Core

Programming.

Does the Licensee Yes
identify the program

by displaying

throughout the

program the symbol

E/N?

Digital Core Program (4 of 6)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at regularly
scheduled time

Total times aired

Number of Preemptions

Number of Preemptions for
other than Breaking News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child Audience

Describe the educational and
informational objective of the
program and how it meets the
definition of Core Programming.

Response

YOUNG ICONS

Syndicated

WEDNESDAY 7AM

13

30 mins

13 years to 16 years

In "Young Icons" young viewers meet powerful and positive young people who illustrate
what messages and deeds they're sending to help society. The "Young Icons" profiles the
amazing projects of young philanthropists, entrepreneurs, athletes and everyday youth.
These inspirational stories motivate teens, tweens, and parents too.

Does the Licensee identify the Yes
program by displaying

throughout the program the

symbol E/I?

Digital Core Program (5

of 6) Response
Program Title PETS. TV
Origination Syndicated
Days/Times Program THURSDAY 7AM

Regularly Scheduled

Total times aired at 13
regularly scheduled time

Total times aired



Number of Preemptions

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Does the Licensee
identify the program by
displaying throughout the
program the symbol E/I?

Digital Core Program
(6 of 6)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for other
than Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core Programming.

30 mins

13 years to 16 years

This program exposes young viewers to diverse pets all over the world, teaching them how
different cultures enjoy, care for, and respect animals. Pets.TV delivers an educational and
informational message that supports current social, intellectual, emotional aspects of children.
Attributes and advice emphasized by guests instill a grounded balance of priorities,
commitment, and perseverance children can apply to their lives.

Yes

Response

LIVE, LIFE, WIN

Syndicated

FRIDAY 7:30AM

13

30 mins

13 years to 16 years

"LIVE LIFE & WIN" IS A HALF HOUR SERIES WITH A GOAL OF INSPIRING AND
ENLIGHTENING YOUNG VIEWERS WITH INSPIRATIONAL TEEN SUCCESS STORIES AS
WELL AS SEGMENTS FOCUSING ON THE ARTS, SCHOOL AND SPORTS, EXERCISE AND
NUTRITION, AND HEALTH AND WELLNESS. THE SERIES PROMOTES CRITICAL THEMES
SUCH AS SOCIAL RESPONSIBILITY, PERSEVERANCE, LEADERSHIP, ACADEMIC
ACHIEVEMENT, AND VOLUNTEERISM.



Does the Licensee
identify the program
by displaying
throughout the
program the symbol E
n?

Yes



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming (0)



Liaison Contact

Question

Does the Licensee publicize the existence and location of the station's Children's Television
Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison
Address

City

State

Zip

Telephone Number

Email Address

Include any other comments or information you want the Commission to consider in evaluating
your compliance with the Children's Television Act (or use this space for supplemental
explanations). This may include information on any other noncore educational and
informational programming that you aired this quarter or plan to air during the next quarter, or
any existing or proposed non-broadcast efforts that will enhance the educational and
informational value of such programming to children. See 47 C.F.R. Section 73.671, NOTES 2
and 3.

Response

Yes

RAYMOND WILSON

661 AZALEA ROAD

MOBILE

AL

36609-1515

251-602-1500

WWILSON@LOCALI15TV.
COM



Other Matters (6)

Other Matters
(1 of 6)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Response

REAL LIFE 101
Syndicated

MONDAY 7AM; SUNDAY 5AM

26

30 mins

13 years to 16 years

"Real Life 101" presents real people pursuing real jobs and careers in an educational and informational
format designed to help its viewers make important decisions about preparing for the future. The careers
and people featured are carefully selected in order to present vivid impressions that can be used by the
series' young audience. A study conducted by The Annenberg Public Policy Center of the University of
Pennsylvania concerning the implementation of the FCC processing guideline known as the Three-Hour
Rule found that "Real Life 101" was highly educational. The series is currently being provided to schools
and libraries across the USA by one of the nation's quality educational distributors.

Other Matters (2 of 6) Response

Program Title

THE REAL WINNING EDGE

Origination Syndicated
Days/Times Program Regularly TUESDAY 7AM
Scheduled

Total times aired at regularly 13

scheduled time

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and This series is based on role models who are making pro-social life choices. The Real
informational objective of the Winning Edge delivers to our nation's youth the kind of entertainment value they
program and how it meets the enjoy watching, while promoting a value system that enforces a strong source of
definition of Core Programming. purpose and worthiness.

Other Matters (3 of 6) Response

Program Title YOUNG ICONS

Origination Syndicated

Days/Times Program WEDNESDAY 7AM

Regularly Scheduled

Total times aired at regularly 13

scheduled time



Length of Program

Age of Target Child Audience

from

Describe the educational

informational objective of the
program and how it meets the
definition of Core Programming.

Other Matters (4 of 6)
Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Length of Program

Age of Target Child
Audience from

Describe the educational
and informational
objective of the program
and how it meets the

30 mins

13 years to 16 years

and In "Young Icons" young viewers meet powerful and positive young people who illustrate

what messages and deeds they're sending to help society. The "Young Icons" profiles the
amazing projects of young philanthropists, entrepreneurs, athletes and everyday youth.
These inspirational stories motivate teens, tweens, and parents too.

Response

PETS.TV
Syndicated

THURSDAY 7AM

13

30 mins
13 years to 16 years

This program exposes young viewers to diverse pets all over the world, teaching them how

different cultures enjoy, care for, and respect animals. Pets.TV delivers an educational and
informational message that supports current social, intellectual, emotional aspects of children.

definition of Core
Programming.

Other Matters (5 of
6)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters (6 of 6)

Program Title

Attributes and advice emphasized by guests instill a grounded balance of priorities,
commitment, and perseverance children can apply to their lives.

Response
MADE IN HOLLYWOOD: TEEN EDITION
Syndicated

FRIDAY 7AM

13

30 mins

13 years to 16 years

MADE IN HOLLYWOOD: TEEN EDITION is an FCC friendly, Educational/Informational, nationally
syndicated weekly series. Its core programming targets 13-16 year old teens with segments ranging
from coverage of Animation, Producing & Directing to Costume Design, Casting & 3D Technology.
The content-rich spin-off introduces its audience to behind-the-scenes filmmaking, special effects
techniques and career opportunities focusing on the creative, technical and artistic skills of the
motion picture and television industries.

Response

LIVE LIFE & WIN



Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition of
Core Programming.

Syndicated

FRIDAY 7:30AM

13

30 mins

13 years to 16 years

"LIVE LIFE & WIN" IS A HALF HOUR SERIES WITH A GOAL OF INSPIRING AND
ENLIGHTENING YOUNG VIEWERS WITH INSPIRATIONAL TEEN SUCCESS STORIES AS
WELL AS SEGMENTS FOCUSING ON THE ARTS, SCHOOL AND SPORTS, EXERCISE AND
NUTRITION, AND HEALTH AND WELLNESS. THE SERIES PROMOTES CRITICAL THEMES
SUCH AS SOCIAL RESPONSIBILITY, PERSEVERANCE, LEADERSHIP, ACADEMIC
ACHIEVEMENT, AND VOLUNTEERISM.



Certification

Question

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or
appointed official who is authorized to sign on behalf of the party filing the Children's Television
Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23
(a), who is authorized to represent the party filing the Children's Television Programming, and who further
certifies that he or she has read the document; that to the best of his or her knowledge, information,and
belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic
cancellation of the Authorization. Consult appropriate FCC regulations to determine the construction or
coverage requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE
BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, 81001) AND/OR REVOCATION OF ANY
STATION AUTHORIZATION (U.S. Code, Title 47, 8312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title
47, 8503).

| certify that this application includes all required and relevant attachments.

| declare, under penalty of perjury, that | am an authorized representative of the above-named applicant for
the Authorization(s) specified above.

Response

NEWPORT
TELEVISION,
LLC



Attachments No Attachments.
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