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Question

Response

Station Type

Station Type

Network Affiliation

Affiliated network

NBC

Nielsen DMA

Charlottesville

Web Home Page Address

www.nbc29.com

Question

Response

State the average number of hours of Core Programming per week broadcast by the station on its main program

3.0

stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the

336.0

station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its

7.0

main program stream. See 47 C.F.R. Section 73.671:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication

Yes

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional
programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core
Programs(15)

Digital Core
Program (1
of 15)

Response

Program Title

The Chica Show

Origination

Network

Days/Times

Saturday/10a (digital 1)

Program
Regularly
Scheduled
Total times

12

aired at
regularly
scheduled
time
Total times

13

aired
Number of

1

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of

1

Preemptions
Rescheduled
Length of

30 mins

Program
Age of

2 years to 5 years

Target Child
Audience
Describe the

The Chica Show features a five-year-old "baby" chick who spends her days with her parents in their

educational

costume shop, the Coop. The shop's one employee, Kelly, doubles as Chica's nanny and the ensemble is

and

rounded out with Bunji, a large floppy eared rabbit and Stitches, a straw mannequin that sits in the window.

informational

In each episode Chica develops or encounters a problem that she cannot immediately resolve. Usually her

objective of

issues involve impulse control, distractibility, judgment, and inter-personal behaviors. She and Kelly usually

the program

work on the problem through an adventure-a fantasy transformation to animation-- where Bunji and Stitches

and how it

come alive and join Chica and Kelly for the problem solving process. The core educational content is

meets the

primarily socio-emotional development, and Chica learns how to express herself properly, think before she

definition of

acts, and interact with others effectively. She often learns that it takes hard work and practice to become

Core

proficient at different skills.

Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Preemption Programs #1

Questions

Response

Title of Program

The Chica Show

List date and time rescheduled

Sunday 6/1 @ 10:30a

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sat. 6/7 Ep# ETCS209DH

Reason for Preemption

Sports

Digital Core
Program (2
of 15)

Response

Program Title

Noodle & Doodle

Origination

Network

Days/Times

Saturday/10:30a (digital 1)

Program
Regularly
Scheduled
Total times

12

aired at
regularly
scheduled
time
Total times

13

aired
Number of

1

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of

1

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

2 years to 5 years

Describe the

Noodle and Doodle is a live-action show hosted by Sean Roach that also blends animation and puppetry

educational

into the overall format. Sean drives a double-decker bus into various communities to meet children who

and

have written to him with a problem that they would like to solve using an art and/or a food experience. Sean

informational

is accompanied by Noodle, a puppet character and Doodle, a digital character that lives inside a tablet

objective of

computer, and Doggity, a faithful beagle. Doggity has a mini-show of his own through an animated alter ego

the program

that appears during diversionary segments set in a restaurant kitchen. The show demonstrates how

and how it

recycled materials can become art and how food, art, and problem solving can be combined to create a fun

meets the

experience in everyday life. Every episode can be replicated at home with ease by parents and children

definition of

playing together.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Preemption Programs #1
Questions

Response

Title of Program

Noodle & Doodle

List date and time rescheduled

Sunday 6/1 @ 11a

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sat. 6/7 Ep# ENAD122DH

Reason for Preemption

Sports

Digital Core
Program (3
of 15)

Response

Program Title

Justin Time

Origination

Network

Days/Times

Saturday/11a (digital 1)

Program
Regularly
Scheduled
Total times

11

aired at
regularly
scheduled
time
Total times

13

aired
Number of
Preemptions

2

Number of
Preemptions
for other than
Breaking
News
Number of

2

Preemptions
Rescheduled
Length of

30 mins

Program
Age of

2 years to 5 years

Target Child
Audience
Describe the

Justin Time is an animated show specifically directed to the preschool audience. Each episode always

educational

conveys an embedded lesson; that it is possible to understand and manage any problem you have by

and

thinking about it creatively. Justin is a little boy who has two imaginary playmates, Olivia (who meets him on

informational

his travels) and Squidgy the sponge (who also lives in Justin's bedroom). When Justin has a problem or

objective of

doesn't want to do something his mother has suggested he daydreams his way into an adventure that takes

the program

him to places all around the world. On these adventures, he meets Olivia who guides him through an

and how it

experience that demonstrates to Justin how he can solve his problem. The show provides many facts about

meets the

the context the characters visit while on the adventure, but the central point is to teach a lesson about a

definition of

social/emotional dilemma universally experienced by preschool children.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Preemption Programs #1
Questions

Response

Title of Program

Justin Time

List date and time rescheduled

Sat., 6/7 @ 1p

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sat., 6/7 Ep# EJTM123DH

Reason for Preemption

Sports

Digital Preemption Programs #2
Questions

Response

Title of Program

Justin Time

List date and time rescheduled

Sat., 5/10 @ 12p

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sat., 4/26 Ep# EJTM117DH

Reason for Preemption

Other

Digital Core
Program (4
of 15)

Response

Program Title

Tree Fu Tom

Origination

Network

Days/Times

Saturday/11:30a (digital 1)

Program
Regularly
Scheduled
Total times

12

aired at
regularly
scheduled
time
Total times

11

aired
Number of

2

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of

2

Preemptions
Rescheduled
Length of

30 mins

Program
Age of

2 years to 5 years

Target Child
Audience
Describe the

Tree Fu Tom focuses on the amazing adventures of a young boy called Tom who, with the power of

educational

'movement magic' called 'Tree Fu', can transform into a tiny but mighty magical super hero and travel to a

and

wondrous enchanted kingdom called Treetopolis that exists in a tree in his backyard woods. During each

informational

program he calls upon the audience to follow his moves to send him the "Big World" magic he needs to

objective of

solve a problem encountered by Tom and his friends. These include Ariella, a butterfly who is also a rancher

the program

and has rope lassoing skills; Twigs, an acorn sprite who folds himself into an acorn when he's frightened,

and how it

Squirmturn, a pill bug who looks like a large and imposing coal miner but is often timid and fearful, and

meets the

Zigzoo, a green tree frog and the resident genius inventor. In each episode there are an action adventure

definition of

sequences that are key to resolving the challenge of the day.

Core
Programming.

Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Preemption Programs #1
Questions

Response

Title of Program

Tree Fu Tom

List date and time rescheduled

Sat., 5/10 @ 12:30p

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sat., 4/26 Ep# ETFT119DH

Reason for Preemption

Public Interest

Digital Preemption Programs #2
Questions

Response

Title of Program

Tree Fu Tom

List date and time rescheduled

Sat 6/7 @ 1:30p

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sat., 6/7 Ep# ETFT125DH

Reason for Preemption

Sports

Digital Core
Program (5
of 15)

Response

Program Title

Lazy Town

Origination

Network

Days/Times

Sunday/10:30a (digital 1)

Program
Regularly
Scheduled
Total times

12

aired at
regularly
scheduled
time
Total times
aired

13

Number of

3

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of

3

Preemptions
Rescheduled
Length of

30 mins

Program
Age of

2 years to 5 years

Target Child
Audience
Describe the

Lazy Town encourages fitness and healthful habits for preschool children. In the imaginary setting of Lazy

educational

Town, characters' eating and fitness habits are linked to problem solving in their world. The lead character is

and

Stephanie, a young girl who guides the audience through the story as she and her friends ("human"

informational

puppets) and her Uncle (Mayor Milford Meanswell) navigate life within Lazy Town. Robbie Rotten, the

objective of

underground spy and influencer who personifies the ethos of Lazy Town, is determined to ruin the health

the program

and fitness practices of Stephanie and her friends. When the kids have difficulty with Robbie Rotten,

and how it

Sportacus, a gymnast/athlete prepared to answer any call for help, comes to the rescue from his home in a

meets the

zeppelin-like aircraft that hovers over earth. The underlying themes of Lazy Town stress the importance of

definition of

eating "sports candy" (aka fruits and vegetables), always obtaining sufficient sleep, and going outside to

Core

engage in a wide range of physical activities including playing games, competing athletically, and even

Programming.

building forts and play structures.

Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Preemption Programs #1
Questions

Response

Title of Program

Lazy Town

List date and time rescheduled

Sat., 6/14 @ 9a

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sun., 6/8 Ep# ELZT312DH

Reason for Preemption

Sports

Digital Preemption Programs #2
Questions

Response

Title of Program

Lazy Town

List date and time rescheduled

Sunday 5/11 @ 9a

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sun., 5/11 Ep# ELZT303DH

Reason for Preemption

Sports

Digital Preemption Programs #3
Questions

Response

Title of Program

Lazy Town

List date and time rescheduled

Sat., 5/31 @ 9a

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sun., 6/1 Ep# ELZT311DH

Reason for Preemption

Sports

Digital Core
Program (6
of 15)

Response

Program Title

Zou

Origination

Network

Days/Times

Sunday/11a (digital 1)

Program
Regularly
Scheduled
Total times

10

aired at
regularly
scheduled
time
Total times

13

aired
Number of

3

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of

1

Preemptions
Rescheduled
Length of
Program

30 mins

Age of

2 years to 5 years

Target Child
Audience
Describe the

An animated series, Zou, is the story of a 5 year old zebra, Bizou, who lives in an intergenerational

educational

household composed of his parents, grandparents, and great grandmother. They reside in a lovely brightly

and

colored suburban community of vertical, bi-pedaled zebras that walk, talk, dress, and interact like humans.

informational

Bizou's best friend, Elzee, lives next door and his other good friend, Zac, is often found in his father's store.

objective of

Bizou also has a less rewarding relationship with his snooty, spoiled cousin Zinnia, a budding ballerina. We

the program

follow Zou through his hum-drum days, vicariously participating in his birthday, a trip to the store, taking his

and how it

pet parakeet Poc, to the doctor, or helping Elzee find a lost toy. The show is very centered on family and

meets the

personal relationships, and the abundant adults in the family are always around to guide but not direct Bizou

definition of

through his dilemmas, projects, and predicaments.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Preemption Programs #1
Questions

Response

Title of Program

Zou

List date and time rescheduled

Sunday 5/11 @ 9:30a

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sun., 5/11 Ep# EZOU112DH

Reason for Preemption

Sports

Digital Preemption Programs #2
Questions

Response

Title of Program

Zou

List date and time rescheduled

Sat., 5/31 @ 9:30a

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sun., 6/1 Ep# EZOU109DH

Reason for Preemption

Sports

Digital Preemption Programs #3
Questions

Response

Title of Program

Zou

List date and time rescheduled

Sat., 6/14 @ 9a

Is the rescheduled date the second home?

No

Were promotional efforts made to notify the public of rescheduled date and time?

Yes

Date Preempted
Episode #

Sun., 6/15 Ep# EZOU111DH

Reason for Preemption

Sports

Digital Core
Program (7 of 15)

Response

Program Title

Rescue Heroes

Origination

Network

Days/Times

Saturday/7a & 7:30a (digital 3)

Program
Regularly
Scheduled
Total times aired

26

at regularly
scheduled time
Total times aired
Number of

0

Preemptions
Number of
Preemptions for
other than
Breaking News
Number of
Preemptions
Rescheduled
Length of Program

30 mins

Age of Target

6 years to 11 years

Child Audience
Describe the

Each week the Rescue Heroes are called into action to mobilize themselves in any part of the globe to

educational and

protect the world from natural and man-made disasters. Each half hour is comprised of two 11 minutes

informational

episodes. Social and emotional character stories are embedded in the stories using action and humor

objective of the

to convey messages of keeping an open mind, asking for help, facing your fears, persistence pays off,

program and how

preparedness, procedure, training and teamwork. At the end of each episode the Rescue Heroes

it meets the

reinforce various safety tips, and information relating to the educational message portrayed in the story.

definition of Core
Programming.
Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Yes

Digital Core
Program (8
of 15)

Response

Program Title

Chat Room

Origination

Network

Days/Times

Saturday/12p (digital 3)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times
aired
Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
Describe the

CHAT ROOM is a half-hour weekly educational series designed to inform, educate, and entertain children

educational

16 & under (specific target audience is 13-16) through reenacting teen-oriented dilemmas and discussing

and

them in an open and honest format. More than any other group, teens are on the frontlines of dealing with

informational

complex subjects as they stand at the crossroads between childhood and adulthood. CHAT ROOM may not

objective of

have all the answers but it offers a place where young people can watch and discuss the problems they

the program

face. CHAT ROOM provides a compelling look at real-life situations that happen to today's teens as

and how it

dramatized by teen actors. Our adult host and teen panel then discuss the issues presented in a direct and

meets the

forthright manner. This program is not intended to be preachy or pedantic. The goal is to present issues that

definition of

are real and raw and discuss the pros and cons of each situation in a freeflowing environment.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (9 of
15)

Response

Program Title

On the Spot

Origination

Network

Days/Times

Saturday/12:30p (digital 3)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled time
Total times aired
Number of

0

Preemptions
Number of
Preemptions for
other than
Breaking News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
Describe the

ON THE SPOT adopts a modified question and answer format familiar to broadcast network viewers,

educational and

including the targeted age. The questions fall under curriculum core areas of knowledge in social studies,

informational

science, the arts, civics, and mathematics. The format allows for a wide range of topics and allows topics

objective of the

to be blended, which is a serious asset. The integration of core curriculum areas is a traditional goal in

program and

education and while ON THE SPOT doesn't support the deeper integration that would be done in a

how it meets

classroom, the energetic blend is a great example of taking curriculum out of their separate boxes and

the definition of

making them a uniform part of why knowledge can be important.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (10 of
15)

Response

Program Title

Animal Science

Origination

Network

Days/Times

Saturday/1p (digital 3)

Program
Regularly
Scheduled

Total times aired

13

at regularly
scheduled time
Total times aired
Number of

0

Preemptions
Number of
Preemptions for
other than
Breaking News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
Describe the

"ANIMAL SCIENCE" is a half-hour weekly E/I animal series with a uniquely scientific approach. This

educational and

series is specifically produced for children 16 and under (target audience is 13-16). While most animal

informational

shows look at the behavior of animals, we go one step further to look at the how and why an animal is

objective of the

able to excel in its environment. Shot in high-definition, "ANIMAL SCIENCE" uses animation, graphics,

program and

and scientific analysis from animal experts to give viewers more understanding than ever before of these

how it meets the

amazing creatures. Our enthusiastic host's modern vocal style will be engaging to the target audience.

definition of

This program will attract all age demographics.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (11
of 15)

Response

Program Title

Elizabeth Stanton's Great Big World

Origination

Network

Days/Times

Saturday/1:30p (digital 3)

Program
Regularly
Scheduled
Total times
aired at
regularly
scheduled
time
Total times
aired

13

Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
Describe the

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern

educational

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess

and

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific need

informational

- ranging from feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese

objective of

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great

the program

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse

and how it

experiences of world exploration with the life-changing volunteer opportunities available in these same

meets the

areas. Various age-appropriate global issues are introduced to the viewing audience through in-depth and

definition of

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In

Core

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in

Programming.

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core Program (12
of 15)

Response

Program Title

Live Life & Win

Origination

Network

Days/Times Program

Saturday/2p (digital 3)

Regularly Scheduled
Total times aired at

13

regularly scheduled time
Total times aired
Number of Preemptions

0

Number of Preemptions for
other than Breaking News
Number of Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the educational

The goals of the series are to encourage the 13- to 16-year-old audience to: 1) explore,

and informational objective

discover, and learn strategies to achieve personal dreams; 2) learn about the personal

of the program and how it

attributes important for achieving dreams; 3) explore volunteerism as an opportunity to build

meets the definition of Core

character and to uncover personal passions; and 4) gain knowledge about life skills

Programming.

necessary to "Live Life and Win!"

Does the Licensee identify

Yes

the program by displaying
throughout the program the
symbol E/I?

Digital Core
Program (13
of 15)

Response

Program Title

Made In Hollywood: Teen Edition

Origination

Network

Days/Times

Saturday/2:30p (digital 3)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times
aired
Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

It is during the adolescent years that career exploration, planning, education, and decisionmaking begins.

educational

There is no question that a career in one of the multimedia industries is among the most popular career

and

choices of adolescents. Although many feel their calling is for a more obvious "on-camera" career in acting,

informational

there are also a number of "behind the screen" pursuits that make for fulfilling career choices. Made in

objective of

Hollywood: Teen Edition (MIH:TE) was created by Connection III Entertainment Corp. to provide career

the program

information and advice from top Hollywood professionals to 13- to 16-year-old viewers so they can "explore

and how it

and learn about the technical, artistic, creative, business, and administrative careers that are a part of the

meets the

motion picture, television, music video, and home entertainment industries."

definition of
Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (14
of 15)

Response

Program Title

Dragonfly TV

Origination

Syndicated

Days/Times

Saturday/8a (digital 2)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times
aired
Number of

0

Preemptions
Number of
Preemptions
for other than
Breaking
News
Number of
Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target
Child
Audience

13 years to 16 years

Describe the

DRAGONFLY TV is an Emmy Award winning science education program. Originally produced for public

educational

television, Dragonfly TV engages children, parents and teachers in accessible, hands-on science activities.

and

The programs highlight children "doing" projects with real hands-on experience and demonstrates practical

informational

applications of mathematics and science. It introduces young viewers to a variety of scientific disciplines

objective of

and challenges them in critical thinking and problem solving skills, while providing valuable information to

the program

reach answers. Each episode is engaging, entertaining and educational in structure, allowing children to

and how it

investigate science on their own. By modeling and celebrating children's science capabilities, Dragonfly TV

meets the

shows that if kids can dream it, they can do it!

definition of
Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core Program
(15 of 15)

Response

Program Title

Missing

Origination

Syndicated

Days/Times Program

Saturday/8:30a (digital 2)

Regularly Scheduled
Total times aired at

13

regularly scheduled time
Total times aired
Number of Preemptions

0

Number of Preemptions
for other than Breaking
News
Number of Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

MISSING is a nationally syndicated weekly television series featuring actual cases of missing

educational and

persons, both children and adults, from across North America. Working with local, state and

informational objective

federal law enforcement agencies, including the FBI, and missing persons organizations such as

of the program and how

The National Center for Missing and Exploited children, the goal is to provide viewers with vital

it meets the definition of

facts about missing individuals and to increase public awareness.

Core Programming.
Does the Licensee
identify the program by
displaying throughout
the program the symbol
E/I?

Yes

Non-Core
Educational and
Informational
Programming (4)

Non-Core Educational and Informational Programming (1 of 4)

Response

Program Title

Dog Tales

Origination

Syndicated

Days/Times Program Regularly Scheduled:

Sunday/7a (digital 3)

Total times aired at regularly scheduled time:

13

Number of Preemptions

0

Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational and informational objective of the program

Dog Tales showcases dogs and dog lovers of all

and how it meets the definition of Core Programming.

types, providing valuable information about canine
health, grooming, and overall dog care.

Does the program have educating and informing children ages 16 and

Yes

under as a significant purpose?
Does the Licensee identify the program by displaying throughout the

Yes

program the symbol E/I?
Does the Licensee provide information regarding the program,

Yes

including an indication of the target child audience, to publishers of
program guides consistent with 47 C.F.R. Section 73.673?

Date and Time Aired:
Questions

Response

Date Time

Non-Core Educational and Informational
Programming (2 of 4)

Response

Program Title

Animal Rescue

Origination

Syndicated

Days/Times Program Regularly Scheduled:

Sunday/7:30a (digital 3)

Total times aired at regularly scheduled time:

13

Number of Preemptions

0

Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational and informational

Emmy-nominated ANIMAL RESCUE is a weekly half-hour television series

objective of the program and how it meets

showcasing the heroic efforts of people helping animals . Host Alex Paen

the definition of Core Programming.

and his cameras travel around the world capturing these dramatic rescues
and teaching the importance of mindful stewardship on behalf of the animal
kingdom.

Does the program have educating and

Yes

informing children ages 16 and under as a
significant purpose?
Does the Licensee identify the program by
displaying throughout the program the
symbol E/I?

Yes

Does the Licensee provide information

Yes

regarding the program, including an
indication of the target child audience, to
publishers of program guides consistent with
47 C.F.R. Section 73.673?

Date and Time Aired:
Questions

Response

Date Time

Non-Core Educational and Informational
Programming (3 of 4)

Response

Program Title

Think Big

Origination

Syndicated

Days/Times Program Regularly Scheduled:

Sunday/10a (digital 3)

Total times aired at regularly scheduled time:

13

Number of Preemptions
Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational and informational objective

Think Big is a kid-hosted entertaining series for young people

of the program and how it meets the definition of

following the world's most innovative kids as they create and invent

Core Programming.

new toys, games, learning tools, websites and new modes of
transportation. Some even start their own companies!

Does the program have educating and informing

Yes

children ages 16 and under as a significant purpose?
Does the Licensee identify the program by

Yes

displaying throughout the program the symbol E/I?
Does the Licensee provide information regarding the

Yes

program, including an indication of the target child
audience, to publishers of program guides
consistent with 47 C.F.R. Section 73.673?

Date and Time Aired:
Questions

Response

Date Time

Non-Core
Educational
and
Informational
Programming
(4 of 4)

Response

Program Title

The Young Icons

Origination

Syndicated

Days/Times

Sunday/10:30a (digital 3)

Program
Regularly
Scheduled:

Total times

13

aired at
regularly
scheduled
time:
Number of

0

Preemptions
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child
Audience
Describe the

The Young Icons is a television program that provides educational and informational segments exposing

educational

the target audience of young viewers to accomplished 'teens' that have set goals and are giving back to

and

their communities as mentors, scholars, entrepreneurs and philanthropists. Each guest shares their

informational

personal stories of what motivated them to take on their passion and/or focus in their chosen field of

objective of

endeavor. One guest's message inspires young audiences to "never let age hold us back, no matter how

the program

old you may be". Parents play an important role in supporting their 'young icons'. As one parent stated,

and how it

"You can take a simple idea and turn it into something that can help an awful lot of people." The program

meets the

provides a motivational and inspirational message that empowers audiences of all ages that hard work;

definition of

dedication and looking beyond ourselves will pay off for everyone. Each segment of The Young Icons

Core

delivers an educational and informational message that supports current social, intellectual and emotional

Programming.

aspects of children ages 13 and up. Attributes and advice emphasized by guests instill a grounded balance
of priorities, commitment, and perseverance children can apply to their lives.

Does the

Yes

program have
educating
and informing
children ages
16 and under
as a
significant
purpose?
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?
Does the
Licensee
provide
information
regarding the
program,
including an
indication of
the target
child
audience, to
publishers of
program
guides
consistent
with 47 C.F.
R. Section
73.673?

Yes

Date and Time Aired:
Questions
Date Time

Response

Sponsored Core
Programming (0)

Liaison Contact

Question

Response

Does the Licensee

Yes

publicize the existence
and location of the
station's Children's
Television Programming
Reports (FCC 398) as
required by 47 C.F.R.
Section 73.3526(e)(11)
(iii)?
Name of children's

Terri Thelin

programming liaison
Address

503 East Market Street

City

Charlottesville

State

VA

Zip

22902

Telephone Number

434-220-2900

Email Address

tthelin@nbc29.com

Include any other

1) WVIR-TV provides 31.5 hours of news on our primary digital channel stream (Digital 1). We

comments or information

also provide 3.5 hours of locally originated news each week on our secondary digital stream

you want the Commission

(Digital 3), all of which helps to serve the informational needs of families. WVIR-TV also

to consider in evaluating

provides around-the-clock live weather updates on a secondary digital stream (Digital 2). We

your compliance with the

encourage parents to use all of these opportunities to help children keep up with current events

Children's Television Act

and understand how these events shape the world in which they live. 2) WVIR-TV promotes

(or use this space for

positive reinforcement to the young viewing audience through the embrace of the NBC network

supplemental

campaign, The More You Know. The More You Know PSA effort features messages of

explanations). This may

developing and maintaining self-esteem, the importance of education, diversity, anti-prejudice,

include information on

mentoring, being socially and environmentally responsible, the dangers of smoking, and

any other noncore

engaging in internet safety. 3) We offer station tours to school classes, scout troops, and the

educational and

like, in which we discuss how the news and weather forecasts are created and disseminated.

informational

(We average 3 tours/month.) 4) Further, about once a month, one member of our weather team

programming that you

visits one of the schools in our viewing area. He discusses science and meteorology with

aired this quarter or plan

students. 5) A frequent feature of our Sunrise and Noon newscasts is called Rita's Lunch Bag.

to air during the next

Rita Smith, a registered dietitian, demonstrates healthy food choices for families. 6) In 2Q

quarter, or any existing or

2014, we produced and broadcast a 30-minute documentary about the UVA Children's Hospital

proposed non-broadcast

titled: "Healthier Ever After." The documentary featured stories of children whose lives had

efforts that will enhance

been saved because of ongoing research and innovation at our treasured, local children's

the educational and

hospital. The special aired Thursday 6/17 at 7p on Digital 1.

informational value of
such programming to
children. See 47 C.F.R.
Section 73.671, NOTES 2
and 3.

Other Matters (16)

Other
Matters (1 of
16)

Response

Program Title

The Chica Show

Origination

Network

Days/Times

Saturday/10a (digital 1)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

2 years to 5 years

Target Child
Audience
from
Describe the

The Chica Show features a five-year-old "baby" chick who spends her days with her parents in their

educational

costume shop, the Coop. The shop's one employee, Kelly, doubles as Chica's nanny and the ensemble is

and

rounded out with Bunji, a large floppy eared rabbit and Stitches, a straw mannequin that sits in the window.

informational

In each episode Chica develops or encounters a problem that she cannot immediately resolve. Usually her

objective of

issues involve impulse control, distractibility, judgment, and inter-personal behaviors. She and Kelly usually

the program

work on the problem through an adventure-a fantasy transformation to animation-- where Bunji and Stitches

and how it

come alive and join Chica and Kelly for the problem solving process. The core educational content is

meets the

primarily socio-emotional development, and Chica learns how to express herself properly, think before she

definition of

acts, and interact with others effectively. She often learns that it takes hard work and practice to become

Core

proficient at different skills.

Programming.

Other Matters
(2 of 16)

Response

Program Title

Noodle and Doodle

Origination

Network

Days/Times

Saturday/10:30a (digital 1)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of Target
Child
Audience from

2 years to 5 years

Describe the

Noodle and Doodle, an instructional series, features creating art projects and cooking projects around a

educational

specific theme. Host, Sean, drives around in a double-decker bus fully equipped with art supplies and a

and

kitchen, ready for any assignment. The projects encourage parent engagement and often feature families

informational

working together to make something to display within the child's home. Sean's side-kick, Doggity, is an ever-

objective of

faithful beagle who transforms into an animated character during interstitial trips to a parallel universe, set in

the program

a kitchen full of prank playing animated characters. The art projects typically promote utilizing recycled

and how it

materials in order to demonstrate that creativity can transform something intended for one purpose into

meets the

something that achieves a completely different goal.

definition of
Core
Programming.

Other
Matters (3 of
16)

Response

Program Title

Justin Time

Origination

Network

Days/Times

Saturday/11a (digital 1)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

2 years to 5 years

Target Child
Audience
from
Describe the

Justin Time is an animated show specifically directed to the preschool audience and always conveys an

educational

embedded lesson; it is possible to understand and manage any problem you have by thinking about it

and

creatively. Justin is a little boy who has two imaginary playmates, Olivia (who meets him on his travels) and

informational

Squidgy the sponge (who also lives in Justin's bedroom). When Justin has a problem or doesn't want to do

objective of

something his mother has suggested he daydreams his way into an adventure that takes him to places all

the program

around the world. On these adventures, he meets Olivia who guides him through an experience that

and how it

demonstrates to Justin how he can solve his problem. The show provides many facts about the context the

meets the

characters visit while on the adventure, but the central point is to teach a lesson about a social/emotional

definition of

dilemma universally experienced by preschool children.

Core
Programming.

Other
Matters (4 of
16)

Response

Program Title

Tree Fu Tom

Origination

Network

Days/Times

Saturday/11:30a (digital 1)

Program
Regularly
Scheduled

Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

2 years to 5 years

Target Child
Audience
from
Describe the

Tree Fu Tom focuses on the amazing adventures of a young boy called Tom who, with the power of

educational

'movement magic' called 'Tree Fu', can transform into a tiny but mighty magical super hero and travel to a

and

wondrous enchanted kingdom called Treetopolis that exists in a tree in his backyard woods. During each

informational

program he calls upon the audience to follow his moves to send him the "Big World" magic he needs to

objective of

solve a problem encountered by Tom and his friends. . These include Ariella, a butterfly who is also a

the program

rancher and has rope lassoing skills; Twigs, an acorn sprite who folds himself into an acorn when he's

and how it

frightened, Squirmturn, a pill bug who looks like a large and imposing coal miner but is often timid and

meets the

fearful, and Zigzoo, a green tree frog and the resident genius inventor. In each episode there are an action

definition of

adventure sequences that are key to resolving the challenge of the day.

Core
Programming.

Other
Matters (5 of
16)

Response

Program Title

Lazy Town

Origination

Network

Days/Times

Sunday/10:30a (digital 1)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

2 years to 5 years

Target Child
Audience
from
Describe the

Lazy Town is a show featuring the importance of health, fitness, and being good friends. Set in a fantasy

educational

world known as Lazy Town, which is populated by inactive residents, we meet a visitor named Stephanie

and

who is determined to coax her friends and relatives into adopting a healthful, active life style. She wins over

informational

her new friends, Ziggy, Stingy, Trixie and Pixel, convincing them to leave their gaming consoles and candy

objective of

stashes at home so they can go outside and play. She persuades her uncle, Mayor Milford Meanswell, and

the program

his friend Ms. Busy Body to support her efforts. Robbie Rotten, who lives underground, and is determined to

and how it

return Lazy Town to its former state of inactivity and quiet, constantly foils the characters' efforts. Coming to

meets the

the rescue is the athlete Sportacus who lives in a zeppelin-like aircraft and receives signals from the kids or

definition of

the Mayor whenever they need help. Sportacus has two goals, to keep the peace and to promote healthful,

Core

positive living. When Robbie Rotten is discovered and contained through comic pratfalls, he returns to his

Programming.

underground lair and all is well in Lazy Town, until another day and another time when Robbie will rise again.

Other
Matters (6 of
16)

Response

Program Title

Zou

Origination

Network

Days/Times

Sunday/11a (digital 1)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

2 years to 5 years

Target Child
Audience
from
Describe the

Zou is a French series based on the Zou books by Michel Gay. Targeted for children age 2-5, each episode

educational

explores the kind of learning issues that emerge from every day encounters in the life of a preschool child. If

and

Zou plays his drums too loud, how can he learn to play them softly? If Zou wants a car, but has only a

informational

cardboard box, how can he transform it? If Zou lost his friend's favorite airplane, how does he explain? How

objective of

can Zou be successful at baking a cake if he has never done it before? How can Zou muster the courage to

the program

go to the doctor when he's afraid of injections? These are big issues in the mind and life of a preschool child

and how it

and Zou demonstrates how to have fun, ask for help, listen to advice, and try different solutions until he can

meets the

commit to the strategy that works. The show says it, shows it, and does it, in the embedded and naturally

definition of

occurring lesson within each episode.

Core
Programming.

Other
Matters (7 of
16)

Response

Program Title

Chat Room

Origination

Network

Days/Times

Saturday/12p (digital 3)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of
Target Child
Audience
from

13 years to 16 years

Describe the

CHAT ROOM is a half-hour weekly educational series designed to inform, educate, and entertain children

educational

16 & under (specific target audience is 13-16) through reenacting teen-oriented dilemmas and discussing

and

them in an open and honest format. More than any other group, teens are on the frontlines of dealing with

informational

complex subjects as they stand at the crossroads between childhood and adulthood. CHAT ROOM may not

objective of

have all the answers but it offers a place where young people can watch and discuss the problems they

the program

face. CHAT ROOM provides a compelling look at real-life situations that happen to today's teens as

and how it

dramatized by teen actors. Our adult host and teen panel then discuss the issues presented in a direct and

meets the

forthright manner. This program is not intended to be preachy or pedantic. The goal is to present issues that

definition of

are real and raw and discuss the pros and cons of each situation in a freeflowing environment.

Core
Programming.

Other Matters (8
of 16)

Response

Program Title

On The Spot

Origination

Network

Days/Times

Saturday/12:30p (digital 3)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled time
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
from
Describe the

ON THE SPOT adopts a modified question and answer format familiar to broadcast network viewers,

educational and

including the targeted age. The questions fall under curriculum core areas of knowledge in social studies,

informational

science, the arts, civics, and mathematics. The format allows for a wide range of topics and allows topics

objective of the

to be blended, which is a serious asset. The integration of core curriculum areas is a traditional goal in

program and

education and while ON THE SPOT doesn't support the deeper integration that would be done in a

how it meets

classroom, the energetic blend is a great example of taking curriculum out of their separate boxes and

the definition of

making them a uniform part of why knowledge can be important.

Core
Programming.

Other Matters (9
of 16)

Response

Program Title

Animal Science

Origination

Network

Days/Times

Saturday/1p (digital 3)

Program
Regularly
Scheduled
Total times aired

13

at regularly
scheduled time
Length of
Program

30 mins

Age of Target

13 years to 16 years

Child Audience
from
Describe the

"ANIMAL SCIENCE" is a half-hour weekly E/I animal series with a uniquely scientific approach. This

educational and

series is specifically produced for children 16 and under (target audience is 13-16). While most animal

informational

shows look at the behavior of animals, we go one step further to look at the how and why an animal is

objective of the

able to excel in its environment. Shot in high-definition, "ANIMAL SCIENCE" uses animation, graphics,

program and

and scientific analysis from animal experts to give viewers more understanding than ever before of these

how it meets the

amazing creatures. Our enthusiastic host's modern vocal style will be engaging to the target audience.

definition of

This program will attract all age demographics.

Core
Programming.

Other
Matters (10
of 16)

Response

Program Title

Elizabeth Stanton's Great Big World

Origination

Network

Days/Times

Saturday/1:30p (digital 3)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern

educational

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess

and

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific need -

informational

ranging from feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese

objective of

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great

the program

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse

and how it

experiences of world exploration with the life-changing volunteer opportunities available in these same

meets the

areas. Various age-appropriate global issues are introduced to the viewing audience through in-depth and

definition of

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In

Core

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in

Programming.

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Other Matters (11 of 16)

Response

Program Title

Live Life & Win

Origination

Network

Days/Times Program

Saturday/2p (digital 3)

Regularly Scheduled
Total times aired at

13

regularly scheduled time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the educational

The goals of the series are to encourage the 13- to 16-year-old audience to: 1) explore,

and informational objective

discover, and learn strategies to achieve personal dreams; 2) learn about the personal

of the program and how it

attributes important for achieving dreams; 3) explore volunteerism as an opportunity to build

meets the definition of Core

character and to uncover personal passions; and 4) gain knowledge about life skills

Programming.

necessary to "Live Life and Win!"

Other
Matters (12
of 16)

Response

Program Title

Made In Hollywood: Teen Edition

Origination

Network

Days/Times

Saturday/2:30p (digital 3)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

It is during the adolescent years that career exploration, planning, education, and decisionmaking begins.

educational

There is no question that a career in one of the multimedia industries is among the most popular career

and

choices of adolescents. Although many feel their calling is for a more obvious "on-camera" career in acting,

informational

there are also a number of "behind the screen" pursuits that make for fulfilling career choices. Made in

objective of

Hollywood: Teen Edition (MIH:TE) was created by Connection III Entertainment Corp. to provide career

the program

information and advice from top Hollywood professionals to 13- to 16-year-old viewers so they can "explore

and how it

and learn about the technical, artistic, creative, business, and administrative careers that are a part of the

meets the

motion picture, television, music video, and home entertainment industries."

definition of
Core
Programming.

Other Matters
(13 of 16)

Response

Program Title

Think Big

Origination

Syndicated

Days/Times

Sunday/10a (digital 3)

Program
Regularly
Scheduled
Total times aired

13

at regularly
scheduled time
Length of
Program

30 mins

Age of Target

13 years to 16 years

Child Audience
from
Describe the

Think Big features top kid inventors who face off against each other in an Invent-Off to see who can

educational and

come up with the most innovative and creative invention. Each episode is set in the Think Tank, a studio

informational

filled top to bottom with art supplies and construction materials. Two teams, each led by a Featured

objective of the

Inventor, brainstorm, choose materials, and then sketch, design and build their idea. Once completed,

program and

the competing inventions are presented to a judge. The best invention wins bragging rights and the

how it meets the

coveted Genius Cup. In Think Big, kids acquire and showcase their skills in creativity, science,

definition of Core

innovation, marketing, design and teamwork.

Programming.

Other
Matters (14
of 16)

Response

Program Title

The Young Icons

Origination

Syndicated

Days/Times

Sunday/10:30a (digital 3)

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

The Young Icons is a television program that provides educational and informational segments exposing the

educational

target audience of young viewers to accomplished 'teens' that have set goals and are giving back to their

and

communities as mentors, scholars, entrepreneurs and philanthropists. Each guest shares their personal

informational

stories of what motivated them to take on their passion and/or focus in their chosen field of endeavor. One

objective of

guest's message inspires young audiences to "never let age hold us back, no matter how old you may be".

the program

Parents play an important role in supporting their 'young icons'. As one parent stated, "You can take a

and how it

simple idea and turn it into something that can help an awful lot of people." The program provides a

meets the

motivational and inspirational message that empowers audiences of all ages that hard work; dedication and

definition of

looking beyond ourselves will pay off for everyone. Each segment of The Young Icons delivers an

Core

educational and informational message that supports current social, intellectual and emotional aspects of

Programming.

children ages 13 and up. Attributes and advice emphasized by guests instill a grounded balance of priorities,
commitment, and perseverance children can apply to their lives.

Other Matters
(15 of 16)

Response

Program Title

Dragonfly TV

Origination

Syndicated

Days/Times

Saturday/8a (digital 2)

Program
Regularly
Scheduled

Total times

13

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child
Audience from
Describe the

DRAGONFLY TV is an Emmy Award winning science education program. Originally produced for public

educational

television, Dragonfly TV engages children, parents and teachers in accessible, hands-on science activities.

and

The programs highlight children "doing" projects with real hands-on experience and demonstrates practical

informational

applications of mathematics and science. It introduces young viewers to a variety of scientific disciplines

objective of

and challenges them in critical thinking and problem solving skills, while providing valuable information to

the program

reach answers. Each episode is engaging, entertaining and educational in structure, allowing children to

and how it

investigate science on their own. By modeling and celebrating children's science capabilities, Dragonfly TV

meets the

shows that if kids can dream it, they can do it!

definition of
Core
Programming.

Other Matters (16 of 16)

Response

Program Title

Missing

Origination

Syndicated

Days/Times Program

Saturday/8:30a (digital 2)

Regularly Scheduled
Total times aired at

13

regularly scheduled time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

MISSING is a nationally syndicated weekly television series featuring actual cases of missing

educational and

persons, both children and adults, from across North America. Working with local, state and

informational objective

federal law enforcement agencies, including the FBI, and missing persons organizations such as

of the program and how

The National Center for Missing and Exploited children, the goal is to provide viewers with vital

it meets the definition of

facts about missing individuals and to increase public awareness.

Core Programming.

Certification

Question

Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or
appointed official who is authorized to sign on behalf of the party filing the Children's Television
Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23
(a), who is authorized to represent the party filing the Children's Television Programming, and who further
certifies that he or she has read the document; that to the best of his or her knowledge, information,and
belief there is good ground to support it; and that it is not interposed for delay.
FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID
Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic
cancellation of the Authorization. Consult appropriate FCC regulations to determine the construction or
coverage requirements that apply to the type of Authorization requested in this application.
WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE
BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY
STATION AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title
47, §503).
I certify that this application includes all required and relevant attachments.
I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for

Virginia

the Authorization(s) specified above.

Broadcasting
Corp.

Attachments

No Attachments.

