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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network ABC

Nielsen DMA Alaska

Web Home Page Address www.youralaskalink.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

3.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 11) Response

Program Title Jack Hanna's Wild Countdown

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 7am 12/31/11-3/24/12

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face to face with the best of the 

beasts. In this weekly half hour series that will engage viewers 13-16, as well as the whole family, Jack 

highlights his favorite animals and adventures from around the world. Presented in countdown style, 

Jack offers up a different "top ten" each week in a variety of categories. As Jack reveals the categories, 

he gives further insights and interesting facts about the animals allowing viewers of all ages the 

opportunity to be entertained as well as learn more about the fascinating animal kingdom in Jack 

Hanna's Wild Countdown.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (2 of 11) Response

Program Title Ocean Mysteries

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 730a 12/31/11-3/24/12

Digital Core 
Programs(11)



Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

he half hour weekly series, Ocean Mysteries, offers a fresh approach to the quest for aquatic 

understanding by blending stories of fascinating sea creatures, comparisons to popular land animals,

and analogies to human experience. Hosted by Jeff Corwin Ocean Mysteries is produced for ages 13-

16 and beyond, by showing how animals share the same behaviors, challenges, and triumphs that 

humans do. From exciting rescues of abandoned animals to unexpected conflicts in the family 

dynamics of a mingling species, viewers will get to know and care about these heroes, and all of the 

fascinating life teeming in our oceans.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (3 of 

11) Response

Program Title Born to Explore

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 8am 12/31/11-3/24/12

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Developed and produced for 13-16 year olds, the world's cultures and its geographical wonders come alive 

as the youngest president in Explorer's Club history, Richard Wiese, takes viewers on a globetrotting 

adventure. While developed for 13-16 year olds, Born to Explore is engaging for the whole family. In this 

weekly half hour series, Richard uncovers amazing facts of nature and manmade treasures. In Born to 

Explore, Wiese takes the role of ultimate social studies teacher to a new level bringing the viewing 

audience to the places and people of our world who form our cultures. Whether he climbs Mt. Kilamanjaro, 

explores why people live at the base of an active volcano or travels down the Nile River, viewers will travel 

the world without leaving their homes.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 of 

11) Response

Program Title Culture Click

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 830a 12/31/11-3/24/12

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Culture Click is a weekly half hour series that explores the genesis of and reasons behind cultural events 

that permeate our everyday lives. Developed and produced for viewers ages 13-16, each episode will 

open with what's trending that week. These topics will serve s a jumping off point for a deep dive into the 

culture viewers 13-16 will embrace. Each week experts in pop culture will join the conversation to add 

insight and historical perspective on the questions that shape our society. Most importantly, viewers will 

come away with a week's worth of "aha" moments to share with their friends and family. Six degrees of 

separation takes on a whole new meaning, and there's no limit to what viewers will learn when they 

experience Culture Click.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (5 

of 11) Response

Program Title Everyday Health

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 9am 12/31/11-3/24/12

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

13

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

In this weekly half hour series developed and produced to educate and inform viewers ages 13-16 our hosts 

scan the country finding those who "pay it forward" to promote health and wellness. The remarkable people 

that viewers meet are referred to as agents of change, special individuals who are making big changes in 

people's lives, one small step at a time. Everyday Health is a series that uniquely raises awareness to help 

fight obesity, raise self esteem, establish physical fitness habits and prevent negative health choices. An 

inspirational program about people who confront challenges by taking control, Everyday Health, through 

captivating story telling, reports on amazing teens and other selfless American's who are "paying it forward" 

with good will and new ideas that will inspire other teens to take action

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Everyday Health

List date and time rescheduled 3/10 2pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # 3/10

Reason for Preemption Sports

Digital Core 

Program (6 of 

11) Response

Program Title Food for Thought

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 930a 12/31/11-3/24/12



Total times 

aired at 

regularly 

scheduled time

12

Total times 

aired

13

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Host, Claire Thomas, opens viewers eyes to how everyday life can inspire culinary creations in Food for 

Thought. Each weekly half hour produced for ages 13-16, informs and educates teens about the power of 

food as a tool for exploring new places, meeting new people and learning about different cultures. Claire 

serves as a role model for 13-16 year old viewers by showing her passion for her family, life, and healthy 

living by sharing stories in the kitchen. No matter how exotic or local the location, she's always in search of 

new tastes and places to explore. Based on her unique perspective gathered throughout each episode, 

Claire will teach the audience how to prepare the "inspired" dish while promoting a healthy attitude towards 

food and life.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Food for Thought

List date and time rescheduled 3/10 230pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # 3/10

Reason for Preemption Sports

Digital Core 

Program (7 of 11) Response



Program Title Cubix

Origination Network

Days/Times 

Program Regularly 

Scheduled

6a & 630a Saturday

Total times aired at 

regularly scheduled 

time

26

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

6 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

CUBIX - is a futuristic animated series that features a diverse group of adolescent characters and 

their intelligent, "feeling" robot. A significant purpose of the program is to inspire and promote pro-

social values and altruistic behaviors such as community participation and support, resilience, 

tolerance, and perseverance. The social-emotional learning objectives of the series include the 

modeling and reinforcement of age appropriate interpersonal skills, self-confidence, courage and 

personal responsibility. This program airs on the multicast digital channel.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (8 of 

11) Response

Program Title Wild Ltd.

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

10a Sunday

Total times aired 

at regularly 

scheduled time

13

Total times aired



Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Wild Ltd. 'Wild Ltd' is a half hour series created and designed with the focus of educating and 

entertaining children from 13 to 16 years of age. In each episode the cameras follow Game Ranger 

Michelle Garforth-Venter, on her adventures both on land and under the water. Michelle meets 

researchers and veterinarians and learns about their work - suggesting job opportunities in the 

conservation world. Michelle always teaches about the anatomy of the species at hand, the conservation 

listing and how we can better preserve their population numbers. Each episode is designed to reveal to 

children the value of wild spaces and the creatures that live within.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (9 

of 11) Response

Program Title Made in Hollywood: Teen Edition

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

1030a Sunday

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

It is during the adolescent years that career exploration, planning, education, and decision-making begins. 

There is no question that a career in one of the multimedia industries in among the most popular career 

choices of adolescents. Although many feel their calling is for a more obvious "on-camera" career in acting, 

there are also a number of "behind the screen" pursuits that make for fulfilling career choices. Made in 

Hollywood: Teen Edition (MIH:TE) was created by Connection III Entertainment Corp. to provide career 

information and advice from top Hollywood professionals to 13 to 16 year old viewers so they can "explore 

and learn about the technical, artistic, creative, business, and administrative careers that are a part of the 

motion picture, television, music video, and home entertainment industries" (Barry & O'Neil, 2006, p.1) To 

guide the production of MIH:TE, Berry (2006) developed a career and guidance model that offers a 

framework for the development of each episode. This program meets the definition of "core programming" 

because it serves the educational and informational needs of children 16 years and under.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (10 

of 11) Response

Program Title Live Life & Win

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

11a Sunday

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Early and middle adolescence is an exciting yet a challenging period in one's life. Adolescents across the 

demographic spectrum and from all walks of life grapple with a number of pivotal but normal developmental 

milestones, such as preparing for more independence and responsibility, and experiencing change in 

relationships with family and peers. With increased self-reliance, young people make more of their own 

choices. And all the while, one cannot overlook that they grow in a dynamic, diverse, and complex world 

that offers both opportunities and social challenges. The series features: Inspirational segments and teen 

success stories of character and personal determination in the arts, school, sports, and community; 

considers topics such as social responsibility and justice, perseverance, leadership, academic achievement, 

volunteerism, and lfe skills such as the importance of exercises and nutrition. The goals of the series are to 

encourage the 13 to 16 year old audience to: (1) explore, discover, and learn strategies to achieve personal 

dreams; (2) learn about the personal attributes important for achieving dreams; (3) explore volunteerism as 

an opportunity to build character and to uncover personal passions; and (4) gain knowledge about skills 

necessary to "Live Life and Win!". This program meets the definition of "core programming" because it 

serves the educational and informational needs of children 16 years and under; it airs between 7A and 10P; 

it is regularly scheduled; it is 30:00 in length; it displays the E/I symbol throughout the program and the 

educational /informational objective and target child audience for the program are provided to program 

guide publisher. tis program aired on the multicast digital channel.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (11 

of 11) Response

Program Title On the Spot

Origination Network

Days/Times Program 

Regularly Scheduled

1130a Sunday

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins



Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

This program is hosted by comedian Eric Schwartz who randomly interviews people on the 

street about local and national curriculum focusing on questions about any of the following 

topics; geography, history, art, science, mathematics, culture, language, music and sports. The 

answers to the questions are addressed with video inserts, graphs, and/or maps to provide 

viewers with a deeper understanding of the topic.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television 

Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Kip Harmon

Address 516 2nd Ave.

City Fairbanks

State AK

Zip 99701

Telephone Number 907-452-2125

Email Address kharmon@youralaskalink.

com

Include any other comments or information you want the Commission to consider in evaluating 

your compliance with the Children's Television Act (or use this space for supplemental 

explanations). This may include information on any other noncore educational and informational 

programming that you aired this quarter or plan to air during the next quarter, or any existing or 

proposed non-broadcast efforts that will enhance the educational and informational value of 

such programming to children. See 47 C.F.R. Section 73.671, NOTES 2 and 3.

This report amends the 

report filed in 2012.

Liaison Contact



Other Matters (1 

of 10) Response

Program Title Jack Hanna's Wild Countdown

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 7am 3/31-6/23/12

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face to face with the best of the 

beasts. In this weekly half hour series that will engage viewers 13-16, as well as the whole family, Jack 

highlights his favorite animals and adventures from around the world. Presented in countdown style, 

Jack offers up a different "top ten" each week in a variety of categories. As Jack reveals the categories, 

he gives further insights and interesting facts about the animals allowing viewers of all ages the 

opportunity to be entertained as well as learn more about the fascinating animal kingdom in Jack 

Hanna's Wild Countdown.

Other Matters (2 

of 10) Response

Program Title Ocean Mysteries

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 730am 3/31-6/23/12

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

The half hour weekly series, Ocean Mysteries, offers a fresh approach to the quest for aquatic 

understanding by blending stories of fascinating sea creatures, comparisons to popular land animals,

and analogies to human experience. Hosted by Jeff Corwin Ocean Mysteries is produced for ages 13-

16 and beyond, by showing how animals share the same behaviors, challenges, and triumphs that 

humans do. From exciting rescues of abandoned animals to unexpected conflicts in the family dynamics 

of a mingling species, viewers will get to know and care about these heroes, and all of the fascinating 

life teeming in our oceans.

Other Matters 

(3 of 10) Response

Other Matters (10)



Program Title Born to Explore

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 8am 3/31-6/23/12

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Developed and produced for 13-16 year olds, the world's cultures and its geographical wonders come alive 

as the youngest president in Explorer's Club history, Richard Wiese, takes viewers on a globetrotting 

adventure. While developed for 13-16 year olds, Born to Explore is engaging for the whole family. In this 

weekly half hour series, Richard uncovers amazing facts of nature and manmade treasures. In Born to 

Explore, Wiese takes the role of ultimate social studies teacher to a new level bringing the viewing 

audience to the places and people of our world who form our cultures. Whether he climbs Mt. Kilamanjaro, 

explores why people live at the base of an active volcano or travels down the Nile River, viewers will travel 

the world without leaving their homes.

Other Matters 

(4 of 10) Response

Program Title Culture Click

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 830a 3/31-6/23/12

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Culture Click is a weekly half hour series that explores the genesis of and reasons behind cultural events 

that permeate our everyday lives. Developed and produced for viewers ages 13-16, each episode will 

open with what's trending that week. These topics will serve s a jumping off point for a deep dive into the 

culture viewers 13-16 will embrace. Each week experts in pop culture will join the conversation to add 

insight and historical perspective on the questions that shape our society. Most importantly, viewers will 

come away with a week's worth of "aha" moments to share with their friends and family. Six degrees of 

separation takes on a whole new meaning, and there's no limit to what viewers will learn when they 

experience Culture Click.

Other Matters 

(5 of 10) Response

Program Title Food for Thought

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 930a 3/31-6/23/12

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Host, Claire Thomas, opens viewers eyes to how everyday life can inspire culinary creations in Food for 

Thought. Each weekly half hour produced for ages 13-16, informs and educates teens about the power of 

food as a tool for exploring new places, meeting new people and learning about different cultures. Claire 

serves as a role model for 13-16 year old viewers by showing her passion for her family, life, and healthy 

living by sharing stories in the kitchen. No matter how exotic or local the location, she's always in search of 

new tastes and places to explore. Based on her unique perspective gathered throughout each episode, 

Claire will teach the audience how to prepare the "inspired" dish while promoting a healthy attitude towards 

food and life.

Other 

Matters (6 of 

10) Response

Program Title Made in Hollywood: Teen Edition

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

1130a Saturday & 1030a Sunday

Total times 

aired at 

regularly 

scheduled 

time

26



Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

It is during the adolescent years that career exploration, planning, education, and decision-making begins. 

There is no question that a career in one of the multimedia industries in among the most popular career 

choices of adolescents. Although many feel their calling is for a more obvious "on-camera" career in acting, 

there are also a number of "behind the screen" pursuits that make for fulfilling career choices. Made in 

Hollywood: Teen Edition (MIH:TE) was created by Connection III Entertainment Corp. to provide career 

information and advice from top Hollywood professionals to 13 to 16 year old viewers so they can "explore 

and learn about the technical, artistic, creative, business, and administrative careers that are a part of the 

motion picture, television, music video, and home entertainment industries" (Barry & O'Neil, 2006, p.1) To 

guide the production of MIH:TE, Berry (2006) developed a career and guidance model that offers a 

framework for the development of each episode. This program meets the definition of "core programming" 

because it serves the educational and informational needs of children 16 years and under.

Other 

Matters (7 of 

10) Response

Program Title Live Life & Win

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

11a Sunday

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Early and middle adolescence is an exciting yet a challenging period in one's life. Adolescents across the 

demographic spectrum and from all walks of life grapple with a number of pivotal but normal developmental 

milestones, such as preparing for more independence and responsibility, and experiencing change in 

relationships with family and peers. With increased self-reliance, young people make more of their own 

choices. And all the while, one cannot overlook that they grow in a dynamic, diverse, and complex world that 

offers both opportunities and social challenges. The series features: Inspirational segments and teen 

success stories of character and personal determination in the arts, school, sports, and community; 

considers topics such as social responsibility and justice, perseverance, leadership, academic achievement, 

volunteerism, and lfe skills such as the importance of exercises and nutrition. The goals of the series are to 

encourage the 13 to 16 year old audience to: (1) explore, discover, and learn strategies to achieve personal 

dreams; (2) learn about the personal attributes important for achieving dreams; (3) explore volunteerism as 

an opportunity to build character and to uncover personal passions; and (4) gain knowledge about skills 

necessary to "Live Life and Win!". This program meets the definition of "core programming" because it 

serves the educational and informational needs of children 16 years and under; it airs between 7A and 10P; 

it is regularly scheduled; it is 30:00 in length; it displays the E/I symbol throughout the program and the 

educational /informational objective and target child audience for the program are provided to program guide 

publisher. tis program aired on the multicast digital channel.

Other Matters (8 of 10) Response



Program Title On The Spot

Origination Network

Days/Times Program 

Regularly Scheduled

1130a Sunday

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

This program is hosted by comedian Eric Schwartz who randomly interviews people on the 

street about local and national curriculum focusing on questions about any of the following 

topics; geography, history, art, science, mathematics, culture, language, music and sports. The 

answers to the questions are addressed with video inserts, graphs, and/or maps to provide 

viewers with a deeper understanding of the topic.

Other 

Matters (9 of 

10) Response

Program Title Great Big World

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

11a Saturday

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Great Big World Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of 

particular concern to young teens; including global, social, educational, and wellness issues. Award-winning 

teen hostess Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of 

specific need - ranging from feeding the hungry in the slums of Kenya to bringing hearing aids To 

Vietnamese neighborhoods whose citizens have experienced high rates of profound deafness and hearing 

loss. Great Big world offers a dynamic television experience for teens - combining the exciting, fun, and 

diverse experiences of world exploration with the life-changing volunteer opportunities available in these 

same areas. Various age-appropriate global issues are introduced to the viewing audience through in-depth 

and thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In 

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in 

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Other Matters 

(10 of 10) Response

Program Title Wild Ltd.

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

10a Sunday

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Wild Ltd. 'Wild Ltd' is a half hour series created and designed with the focus of educating and 

entertaining children from 13 to 16 years of age. In each episode the cameras follow Game Ranger 

Michelle Garforth-Venter, on her adventures both on land and under the water. Michelle meets 

researchers and veterinarians and learns about their work - suggesting job opportunities in the 

conservation world. Michelle always teaches about the anatomy of the species at hand, the conservation 

listing and how we can better preserve their population numbers. Each episode is designed to reveal to 

children the value of wild spaces and the creatures that live within.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

Vision 

Alaska 

II

Certification



No Attachments.Attachments
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