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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network NBC

Nielsen DMA Elmira

Web Home Page Address WWW.WETMTV.COM

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

5.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 

15) Response

Program Title MAKE WAY FOR NODDY

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 12:30 PM

Total times 

aired at 

regularly 

scheduled time

6

Total times 

aired

13

Number of 

Preemptions

7

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

7

Length of 

Program

30 mins

Age of Target 

Child Audience

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Make Way for Noddy is based on a recurring character in the Enid Blyton book series for very young 

readers. Noddy, a boy doll, lives in a little cottage in the village of Toyland. He tools around in his sporty 

convertible, delivers the mail, and is a friend to all. Because he is very kind to others, he invariably is 

asked to help solve problems. But because he doesn't know everything, he also has a lot to learn. In each 

episode Noddy actively finds a way manage a project, soothe hurt feelings, settle arguments, or learn how 

to do something new by following directions. The examples in each episode are age appropriate 

challenges for children in the target audience and model clear and concrete solutions to problems.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program MAKE WAY FOR NODDY

List date and time rescheduled 11/23/13 9:30 AM

Digital Core 
Programs(15)



Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-11-23

Episode # 11/23/13 MWN108

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program MAKE WAY FOR NODDY

List date and time rescheduled 11/30/13 9:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-11-30

Episode # 11/30/13 MWN109

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program MAKE WAY FOR NODDY

List date and time rescheduled 10/06/13 11:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-10-05

Episode # 10/05/13 EMWN101D

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program MAKE WAY FOR NODDY

List date and time rescheduled 10/19/13 9:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-10-19

Episode # 10/19/13 MWN104

Reason for Preemption Sports

Digital Preemption Programs #5

Questions Response

Title of Program MAKE WAY FOR NODDY



List date and time rescheduled 12/14/13 9:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-12-14

Episode # 12/14/13 MWN111

Reason for Preemption Sports

Digital Preemption Programs #6

Questions Response

Title of Program MAKE WAY FOR NODDY

List date and time rescheduled 11/09/13 9:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-11-09

Episode # 11/09/13 MWN106

Reason for Preemption Sports

Digital Preemption Programs #7

Questions Response

Title of Program MAKE WAY FOR NODDY

List date and time rescheduled 12/28/13 9:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-12-28

Episode # 12/28/13 MWN113

Reason for Preemption Sports

Digital Core 

Program (2 

of 15) Response

Program Title Pajanimals

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10:30 am

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

13



Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Pajanimals is all about teaching bedtime routines and practicing them so children can get a good night's 

sleep. In each episode one of the main characters-Apollo the dog, Squacky, the duck, SweetPea Sue, a 

horse, and Cowbella, a purple and white cow-has a problem either with sleeping or with facing a problem. 

They all pile onto one of the beds and are whisked off to a land of adventure that offers solutions to their 

problems. Each bed goes to a specific place for the adventure: Squacky's bed goes to Eliie the octopus who 

lives in the Big Blue Sea and to Coach Whistler who lives in Land of Play; Cowbella's bed goes to Edwin, 

who lives in Storybook Land and to Jerry Bear, who lives in the Big Friendly Forest; Apollos' bed goes to the 

Moon who is in the Night Sky, and Sweetpea Sue's bed goes to Mr. Happy Birthday, a porcupine who 

resides in Birthday Land, and Bedtimes Bunny who lives in the Land of Hush. Each show ends with the 

problem resolved and the Pajanimals tucked into their beds for a good night's rest.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Pajanimals

List date and time rescheduled 10/05/13 7:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-10-05

Episode # 10/05/13 EPAJ116DH

Reason for Preemption Sports

Digital Core 

Program (3 

of 15) Response

Program Title TREE FU TOM

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Saturday 11:30 am

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

13

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Tree Fu Tom, is a live action/animated series about a little boy who lives in a rural area and has a rich 

fantasy life in the woods behind his home. Tom uses specific movements to summon up magic powers that 

permit him to morph into an animated hero and fly around in Treetopolis, the fantasy version of his woods. 

While in Treetopolis, Tom and his friends, Ariella, Twigs, Squirmturn and Zigzoo will invariably run into a 

problem or disaster that needs fixing. Tom calls upon the audience to practice original dance moves that will 

bring him "Big World" magic so he and his friends can resolve their challenge of the day. Educational 

messages reinforce positive socio-emotional content, with examples that model: being loyal to good friends, 

knowing how to ask for help, doing the right thing instead of what is convenient, making the effort to share 

rather than being selfish, or relying on teamwork in order to accomplish a goal.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program TREE FU TOM

List date and time rescheduled 10/06/13 10:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes



Date Preempted 2013-10-05

Episode # 10/05/13 ETFT115DH

Reason for Preemption Sports

Digital Core 

Program (4 

of 15) Response

Program Title Justin Time

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 11:00 am

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

13

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Justin Time, is an animated show specifically directed to the preschool audience and always conveys an 

embedded lesson that it is possible to understand and mater any problem you have by thinking about it 

creatively. Justin is a little boy who has two imaginary playmates, Olivia and Squidgy the sponge (who also 

lives in Justin's bedroom). When Justin has a problem or doesn't want to do something his mother has 

suggested, he daydreams his way into an adventure that takes him to places all around the world. This is 

where he meets Olivia who guides him through an experience that demonstrates to Justin how he can solve 

his problem. The show provides many facts about the context the characters visit while on the adventure, 

but the central point is to teach a lesson about a socio-emotional dilemma universally experienced by 

preschool children.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Justin Time

List date and time rescheduled 10/06/13 10:00 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-10-05

Episode # 10/05/13 EJTM114DH

Reason for Preemption Sports

Digital Core 

Program (5 

of 15) Response

Program Title Lazy Town

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 12:00 pm

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

13

Number of 

Preemptions

2

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

2

Length of 

Program

30 mins



Age of 

Target Child 

Audience

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Lazy Town is a show that is all about health, fitness, and being good friends. Set in a fantasy world known 

as Lazy Town, which is populated by inactive residents, we see a visitor named Stephanie determined to 

coax her friends and relatives to begin healthful, active living. She wins over her new friends, Ziggy, Stingy, 

Trixie and Pixel, to leave their gaming consoles and candy stashes at home so they can go outside and 

play. She gets her Uncle, the Mayor and his friend Ms. Busy Body to support her efforts. But all of them are 

constantly foiled by Robbie Rotten, who lives underground and is determined to send Lazy Town back to 

inactivity and quiet. Coming to the rescue is the athlete Sportacus who lives in a spaceship and receives 

signals from the kids or the Mayor whenever they need help. Sportacus has two goals, to keep the peace 

and to promote healthful, positive living. When Robbie Rotten is discovered and contained through comic 

pratfalls, he goes back to his underground lair and all is well in Lazy Town, until another day and another 

time when Robbie will rise again.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Lazy Town

List date and time rescheduled 12/14/13 9:00 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-12-14

Episode # 12/14/13 LZT312

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Lazy Town

List date and time rescheduled 10/06/13 11:00 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-10-05

Episode # 10/05/13 ELZT301DH

Reason for Preemption Sports

Digital Core 

Program (6 

of 15) Response

Program Title The Chica Show



Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10:00 am

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

13

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Chica is a five-year-old chick who spends her days with her parents in their costume shop, the Coop. The 

shop's one employee, Kelly, doubles as Chica's nanny and the ensemble is rounded out with Bunji, a large 

floppy eared rabbit and Stitches, a straw mannequin that sits in the window. In each episode Chica 

develops or encounters a problem that she cannot immediately resolve. Usually her issues involve impulse 

control, distractibility, judgment, and inter-personal behaviors. She and Kelly usually work on the problem 

through an adventure-a fantasy transformation to animation-- where Bunji and Stitches come alive and join 

Chica and Kelly for the problem solving process. The core educational content is primarily socio-emotional 

development, and Chica learns how to express herself properly, think before she acts, and interact with 

others effectively. She often learns that it takes hard work and practice to become proficient at different 

skills.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program The Chica Show

List date and time rescheduled 10/05/13 7:00 AM

Is the rescheduled date the second home? No



Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-10-05

Episode # 10/05/13 ETCS112DH

Reason for Preemption Sports

Digital Core 

Program (7 

of 15) Response

Program Title PETS TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 8:00 AM

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Pets.TV is a television program that provides educational and informational segments exposing the target 

audience of young viewers to everything Pets. The upbeat contemporary presentation relates pets to their 

lives and interests. Pets from everyday to the unique are showcased with educational information that 

shares how they evolved to become pets and their geographic origins. Professionals share personal 

experiences of featured animals and/or related products. In these segments the excitement and love of 

working with pets is expressed. The motivational and inspirational message of each guest empowers 

audiences of all ages to pursue more information and education about everything pets. Attributes and 

advice emphasized by guests instill a grounded balance of priorities, commitment, and perseverance 

children can apply to their lives.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program 

(8 of 15) Response

Program Title ANIMAL RESCUE

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY 8:30 AM SUNDAY 9:30 AM

Total times aired at 

regularly scheduled 

time

26

Total times aired 27

Number of Preemptions 0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

"Animal Rescue" is a weekly half-hour reality series showcasing spectacular rescues of all types 

of animals. The series focuses on the dedicated people around the world who help sick, injured or 

abused animals. The program also instructs children on the proper care of animals and provides 

safety tips on how to care for all kinds of creatures in the animal kingdom. The show is aimed at 

children and families who want to learn about animal treatment, care and protection.

Does the Licensee 

identify the program by 

displaying throughout 

the program the 

symbol E/I?

Yes

Digital Core 

Program (9 of 

15) Response

Program Title EXPLORATION WITH JEROD MILLER

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SATURDAY, 9:00 AM

Total times 

aired at 

regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Ever wanted your own personal tour guide to the world of animals? Dream of dancing with wolves, 

running with the bulls or flying with the eagles? From cheetahs to chimpanzees, from snakes to snails, 

from baboons to bears, Animal Exploration with Jarod Miller brings viewers up close and personal with 

the most fascinating members of the animal kingdom. Exciting, surprising, and fun, Animal Exploration 

entertains, informs and inspires viewers as Jarod interacts with creatures in unexpected ways. Come 

along with Jarod to the nearest and farthest corners of the globe as well as to your local zoo, as he 

explores the human/animal interaction in the face of an ever-changing world.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (10 of 15) Response

Program Title DOG TALES

Origination Syndicated

Days/Times Program Regularly Scheduled SATURDAY 9:30 A.M.

Total times aired at regularly scheduled time 13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than Breaking News

Number of Preemptions Rescheduled



Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational objective 

of the program and how it meets the definition of Core 

Programming.

Dog Tales showcases dogs and dog lovers of all types, providing 

valuable information about canine health, training, grooming and 

overall dog care.

Does the Licensee identify the program by displaying 

throughout the program the symbol E/I?

Yes

Digital Core 

Program (11 

of 15) Response

Program Title YOUNG ICONS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 09:30 AM

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Young Icons, a weekly half-hour shot in high definition, features stories about world-class athletes, 

accomplished artists, scholars, philanthropists and entrepreneurs - all under the age of 18. Examples of the 

kinds of stories The Young Icons will tell include that of Patrick Pedraja, a 14-year-old actor and 

philanthropist who traveled America by RV, raising awareness for cancer by signing donors up for the 

National Marrow Registry; track phenomenon, Turquoise Thompson, who sprinted her way into the record 

books and earned herself a full ride to UCLA; Kimberly Anyadike, who became the youngest pilot to fly 

across the country; and sisters Marni and Berni Barta, who created Kidflicks, a non-profit organization that 

donates new and used DVDs to children's hospitals all across America.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (12 of 

15) Response

Program Title WINNING EDGE

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 10:00 AM

Total times 

aired at 

regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

The Winning Edge delivers to our nation's youth the kind of entertainment value they enjoy watching, 

while promoting a value system that enforces a strong source of purpose and worthiness. The Winning 

Edge television series includes three profiles of young athletic achievers per 30 minute episode. 

Challenger Films seeks to inspire youth to seek a life of integrity and character. Each program features a 

celebrity to introduce teen role models. Target audience teens 13-16. Educational objectives to 

encourage teens to overcome past mistakes, turn weaknesses into strengths, deal with peer pressure, 

put others first,cope with family issues and to always do your best.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Digital Core 

Program (13 of 15) Response

Program Title MISSING

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SUNDAY 9:00 AM

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

MISSING is a weekly half-hour reality series featuring actual cases of missing individuals, both adult 

and juvenile, from across the United States. Assisted by local, state and federal law enforcement 

agencies, as well as The National Center for Missing and Exploited Children, each episode includes 

interviews with friends, family and investigators involved with the case. We visit the missing 

individual's last known whereabouts and provide viewers with all the relevant facts to increase public 

awareness in hopes of locating the missing person.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (14 

of 15) Response

Program Title WILD AMERICA

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY 2:00 PM



Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The key educational objective of the program is to familiarize children with the animals of the North 

American continent and their interaction with other animals and their environment. Throughout the series 

emphasis will be placed upon protecting endangered species and the impact that humans have while 

interacting in their environment. Each episode of the series will be specific to a particular animal. Topics will 

range from basic food gathering, mating, natural enemies, relationships to other animals, and the interaction 

of the specific ecology on the survival of the species. We expect the children viewing the program will 

achieve a greater understanding of nature and specific animal species because of the up-close and detailed 

photography of the series. Through this understanding, it is hoped children will better relate to the natural 

environment as it exists in North America and learn to protect its natural Species.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (15 of 15) Response

Program Title BIZ KIDS

Origination Syndicated

Days/Times Program Regularly Scheduled SATURDAY 7:30 A.M.

Total times aired at regularly scheduled time 3

Total times aired

Number of Preemptions 0

Number of Preemptions for other than Breaking News



Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational objective of 

the program and how it meets the definition of Core 

Programming.

Biz Kids is a weekly half-hour series featuring teens learning 

about money and business as well as setting and achieving their 

financial goals.

Does the Licensee identify the program by displaying 

throughout the program the symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of 

the station's Children's Television Programming Reports 

(FCC 398) as required by 47 C.F.R. Section 73.3526(e)

(11)(iii)?

Yes

Name of children's programming liaison ROBERT GRISSOM

Address 101 EAST WATER STREET

City ELMIRA

State NY

Zip 14901

Telephone Number 607-733-5518, X205

Email Address RGRISSOM@WETMTV.COM

Include any other comments or information you want the 

Commission to consider in evaluating your compliance 

with the Children's Television Act (or use this space for 

supplemental explanations). This may include information 

on any other noncore educational and informational 

programming that you aired this quarter or plan to air 

during the next quarter, or any existing or proposed non-

broadcast efforts that will enhance the educational and 

informational value of such programming to children. See 

47 C.F.R. Section 73.671, NOTES 2 and 3.

WETM METEOROLOGISTS VISIT LOCAL ELEMENTARY 

SCHOOLS TO TALK AND TEACH ABOUT WEATHER. 

STATION TOURS ARE ALSO AVAILABLE TO GROUPS 

UPON REQUEST. Public Service Announcements that aired in 

children's programming include: Foundation for a Better Life 

(Good Manners, Live Your Dreams, Optimism, Including 

Others), Girl Scouts, Discover Nature, Postal Service Road 

Safety, Literacy, Honor Parents, Bullying prevention, Child 

Safety seats, Music Appreciation, Fatherhood Involvement, Big 

Brothers Big Sisters, Childhood Obesity Prevention

Liaison Contact



Other Matters 

(1 of 15) Response

Program Title MAKE WAY FOR NODDY

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 12:30 PM

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Make Way for Noddy is based on a recurring character in the Enid Blyton book series for very young 

readers. Noddy, a boy doll, lives in a little cottage in the village of Toyland. He tools around in his sporty 

convertible, delivers the mail, and is a friend to all. Because he is very kind to others, he invariably is 

asked to help solve problems. But because he doesn't know everything, he also has a lot to learn. In each 

episode Noddy actively finds a way manage a project, soothe hurt feelings, settle arguments, or learn how 

to do something new by following directions. The examples in each episode are age appropriate 

challenges for children in the target audience and model clear and concrete solutions to problems.

Other 

Matters (2 of 

15) Response

Program Title NOODLE AND DOODLE

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 10:30 AM

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Other Matters (15)



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Noodle and Doodle is a live-action show hosted by Sean Roach that also blends animation and puppetry 

into the overall format. Sean drives a double-decker bus into various communities to meet children who 

have written to him with a problem that they would like to solve using art and/or a food experience. Sean is 

accompanied by Noodle, a puppet character and Doodle, a digital character that lives inside a tablet 

computer, and Doggity, a faithful beagle. Doggity has a mini-show of his own through an animated alter-ego 

that appears during diversionary segments in a restaurant kitchen operated by Doggity and other canines. 

The show demonstrates how recycled materials can become art and how food, art, and problem solving can 

be combined to create a fun experience in everyday living. Every episode can be replicated at home with 

ease by parents and children playing together.

Other 

Matters (3 of 

15) Response

Program Title Tree Fu Tom

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY, 11:30 AM

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Tree Fu Tom. This series focuses on the amazing adventures of a young boy called Tom who, with the 

power of 'movement magic' called 'Tree Fu', can transform into a tiny but mighty magical super hero and 

travel to a wondrous enchanted kingdom called Treetopolis that exists in a tree in his backyard woods. 

During each program he calls upon the audience to follow his moves to send him the magic he needs to 

solve a problem encountered by Tom and his friends. . These include Ariella, a butterfly who is also a 

rancher and has rope lassoing skills; Twigs, an acorn sprite who folds himself into an acorn when he's 

frightened, Squirmturn, a pill bug who looks like a large and imposing coal miner but is often timid and 

fearful, and Zigzoo, a green tree frog and the resident genius inventor. In each episode there are an action 

adventure sequences that are key to resolving the challenge of the day.

Other 

Matters (4 of 

15) Response

Program Title Justin Time

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 11:00 AM



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Justin Time, is an animated show specifically directed to the preschool audience and always conveys an 

embedded lesson that it is possible to understand and mater any problem you have by thinking about it 

creatively. Justin is a little boy who has two imaginary playmates, Olivia and Squidgy the sponge (who also 

lives in Justin's bedroom). When Justin has a problem or doesn't want to do something his mother has 

suggested, he daydreams his way into an adventure that takes him to places all around the world. This is 

where he meets Olivia who guides him through an experience that demonstrates to Justin how he can solve 

his problem. The show provides many facts about the context the characters visit while on the adventure, 

but the central point is to teach a lesson about a socio-emotional dilemma universally experienced by 

preschool children.

Other 

Matters (5 of 

15) Response

Program Title Lazy Town

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 12:00 PM

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Lazy Town is a show that is all about health, fitness, and being good friends. Set in a fantasy world known 

as Lazy Town, which is populated by inactive residents, we see a visitor named Stephanie determined to 

coax her friends and relatives to begin healthful, active living. She wins over her new friends, Ziggy, Stingy, 

Trixie and Pixel, to leave their gaming consoles and candy stashes at home so they can go outside and 

play. She gets her Uncle, the Mayor and his friend Ms. Busy Body to support her efforts. But all of them are 

constantly foiled by Robbie Rotten, who lives underground and is determined to send Lazy Town back to 

inactivity and quiet. Coming to the rescue is the athlete Sportacus who lives in a spaceship and receives 

signals from the kids or the Mayor whenever they need help. Sportacus has two goals, to keep the peace 

and to promote healthful, positive living. When Robbie Rotten is discovered and contained through comic 

pratfalls, he goes back to his underground lair and all is well in Lazy Town, until another day and another 

time when Robbie will rise again.



Other 

Matters (6 of 

15) Response

Program Title THE CHICA SHOW

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 10:00 AM

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Chica is a five-year-old chick who spends her days with her parents in their costume shop, the Coop. The 

shop's one employee, Kelly, doubles as Chica's nanny and the ensemble is rounded out with Bunji, a large 

floppy eared rabbit and Stitches, a straw mannequin that sits in the window. In each episode Chica develops 

or encounters a problem that she cannot immediately resolve. Usually her issues involve impulse control, 

distractibility, judgment, and inter-personal behaviors. She and Kelly usually work on the problem through an 

adventure-a fantasy transformation to animation-- where Bunji and Stitches come alive and join Chica and 

Kelly for the problem solving process. The core educational content is primarily socio-emotional 

development, and Chica learns how to express herself properly, think before she acts, and interact with 

others effectively. She often learns that it takes hard work and practice to become proficient at different skills.

Other 

Matters (7 of 

15) Response

Program Title PETS TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 8:00 AM

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Pets.TV is a television program that provides educational and informational segments exposing the target 

audience of young viewers to everything Pets. The upbeat contemporary presentation relates pets to their 

lives and interests. Pets from everyday to the unique are showcased with educational information that 

shares how they evolved to become pets and their geographic origins. Professionals share personal 

experiences of featured animals and/or related products. In these segments the excitement and love of 

working with pets is expressed. The motivational and inspirational message of each guest empowers 

audiences of all ages to pursue more information and education about everything pets. Attributes and 

advice emphasized by guests instill a grounded balance of priorities, commitment, and perseverance 

children can apply to their lives.

Other Matters (8 of 15) Response

Program Title ANIMAL RESCUE

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAY, 8:30 AM SUNDAY 9:30 AM

Total times aired at 

regularly scheduled time

26

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

"Animal Rescue" is a weekly half-hour reality series showcasing spectacular rescues of all types 

of animals. The series focuses on the dedicated people around the world who help sick, injured 

or abused animals. The program also instructs children on the proper care of animals and 

provides safety tips on how to care for all kinds of creatures in the animal kingdom. The show is 

aimed at children and families who want to learn about

Other Matters (9 

of 15) Response

Program Title EXPLORATION WITH JEROD MILLER

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 9:00 AM

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Ever wanted your own personal tour guide to the world of animals? Dream of dancing with wolves, 

running with the bulls or flying with the eagles? From cheetahs to chimpanzees, from snakes to snails, 

from baboons to bears, Animal Exploration with Jarod Miller brings viewers up close and personal with 

the most fascinating members of the animal kingdom. Exciting, surprising, and fun, Animal Exploration 

entertains, informs and inspires viewers as Jarod interacts with creatures in unexpected ways. Come 

along with Jarod to the nearest and farthest corners of the globe as well as to your local zoo, as he 

explores the human/animal interaction in the face of an ever-changing world.

Other Matters (10 of 15) Response

Program Title DOG TALES

Origination Syndicated

Days/Times Program Regularly Scheduled SATURDAY 9:30 AM

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational objective of 

the program and how it meets the definition of Core 

Programming.

Dog Tales showcases dogs and dog lovers of all types, providing 

valuable information about canine health, training, grooming and 

overall dog care

Other Matters 

(11 of 15) Response

Program Title YOUNG ICONS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 10:00 AM

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Young Icons, a weekly half-hour shot in high definition, features stories about world-class athletes, 

accomplished artists, scholars, philanthropists and entrepreneurs - all under the age of 18. Examples of the 

kinds of stories The Young Icons will tell include that of Patrick Pedraja, a 14-year-old actor and 

philanthropist who traveled America by RV, raising awareness for cancer by signing donors up for the 

National Marrow Registry; track phenomenon, Turquoise Thompson, who sprinted her way into the record 

books and earned herself a full ride to UCLA; Kimberly Anyadike, who became the youngest pilot to fly 

across the country; and sisters Marni and Berni Barta, who created Kidflicks, a non-profit organization that 

donates new and used DVDs to children's hospitals all across America.



Other Matters 

(12 of 15) Response

Program Title WINNING EDGE

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY 10:30 AM

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

The Winning Edge delivers to our nation's youth the kind of entertainment value they enjoy watching, 

while promoting a value system that enforces a strong source of purpose and worthiness. The Winning 

Edge television series includes three profiles of young athletic achievers per 30 minute episode. 

Challenger Films seeks to inspire youth to seek a life of integrity and character. Each program features a 

celebrity to introduce teen role models. Target audience teens 13-16. Educational objectives to 

encourage teens to overcome past mistakes, turn weaknesses into strengths, deal with peer pressure, 

put others first,cope with family issues and to always do your best.

Other Matters (13 of 

15) Response

Program Title MISSING

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SUNDAY 9:00 AM

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

MISSING is a weekly half-hour reality series featuring actual cases of missing individuals, both adult 

and juvenile, from across the United States. Assisted by local, state and federal law enforcement 

agencies, as well as The National Center for Missing and Exploited Children, each episode includes 

interviews with friends, family and investigators involved with the case. We visit the missing 

individual's last known whereabouts and provide viewers with all the relevant facts to increase public 

awareness in hopes of locating the missing person

Other 

Matters (14 

of 15) Response



Program Title WILD AMERICA

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY 2:00 PM

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The key educational objective of the program is to familiarize children with the animals of the North 

American continent and their interaction with other animals and their environment. Throughout the series 

emphasis will be placed upon protecting endangered species and the impact that humans have while 

interacting in their environment. Each episode of the series will be specific to a particular animal. Topics will 

range from basic food gathering, mating, natural enemies, relationships to other animals, and the interaction 

of the specific ecology on the survival of the species. We expect the children viewing the program will 

achieve a greater understanding of nature and specific animal species because of the up-close and detailed 

photography of the series. Through this understanding, it is hoped children will better relate to the natural 

environment as it exists in North America and learn to protect its natural Species.

Other Matters (15 of 15) Response

Program Title BIZ KIDS

Origination Syndicated

Days/Times Program Regularly Scheduled SATURDAY 7:30 AM

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational objective of 

the program and how it meets the definition of Core 

Programming.

Biz Kids is a weekly half-hour series featuring teens learning 

about money and business as well as setting and achieving their 

financial goals.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or 

an officer, director, member, partner, trustee, authorized employee, or other individual or duly elected 

or appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 

1.23(a), who is authorized to represent the party filing the Children's Television Programming, and who 

further certifies that he or she has read the document; that to the best of his or her knowledge, 

information,and belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or 

coverage requirements. Failure to meet the construction or coverage requirements will result in 

automatic cancellation of the Authorization. Consult appropriate FCC regulations to determine the 

construction or coverage requirements that apply to the type of Authorization requested in this 

application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE 

PUNISHABLE BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR 

REVOCATION OF ANY STATION AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR 

FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named 

applicant for the Authorization(s) specified above.

NEXSTAR 

BROADCASTING

Certification



No Attachments.Attachments
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