
Section Question Response

Attachments Are attachments (other than associated schedules) being 

filed with this application?

General 
Information

Report reflects information for : Second Quarter of 2015

ActiveFiling Status:07/09/2015

Status Date:ReceivedStatus:Children's TV Programming ReportPurpose:Full Service TelevisionService:

INState:GARYCity:

48772Facility ID:WPWR-TVCall Sign:07/09/2015Submit Date:CPR-171204File Number:0005795067FRN:

Approved by   OMB (Office of Management and Budget) 3060-0928

January 2015

(REFERENCE COPY - Not for submission)

Children's Television Programming Report



Applicant Name, Type, and Contact Information

Applicant Address Phone Email Applicant Type

Applicant 
Information



Contact Name Address Phone Email Contact TypeContact 
Representatives 
(0)



Section Question Response

Station Type Station Type Network Affiliation

Affiliated network MNT

Nielsen DMA Chicago

Web Home Page Address WWW.MY50CHICAGO.

COM

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

504.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

9.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 24) Response

Program Title ELIZABETH STANTON'S GREAT BIG WORLD

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 7-7:30AM (4/4/15-6/27/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern 

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess 

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific need 

- rangingfrom feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese 

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great 

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse 

experiences of world exploration with the life-changing volunteer opportunities available in these same 

areas. Various age-appropiate global issues are introduced to the viewing audience through in-depth and 

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In 

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in 

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (2 of 24) Response

Digital Core 
Programs(24)



Program Title BIZ KIDS

Origination Syndicated

Days/Times Program Regularly 

Scheduled

SATURDAY'S 7:30-8A (4/4/15-6/27/15)

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"BIZ KID$" serves the educational and informational needs of children 13 to 16 years of 

age with its program content, including the importance of understanding the economy 

and basic business principles. The series features teens starting their own businesses, 

actively solving problems and developing important life skills.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (3 

of 24) Response

Program Title TEEN KIDS NEWS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8-8:30AM (4/4/15-6/27/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Teen Kids News meets FCC requirements for "core children's programming" by producing each week 

educational features such as, "College and You" (tips for choosing and getting into college), and "Word," 

(vocabulary skills training), as well as informational features for teens, such as reports about healthy eating; 

driving tips for new drivers, and internet predators. The show has been designed to meet needs of children 

and young adolescents with a unique curiosity about their world, with weekly headlines that present the 

news in a teen appropriate manner. The Program stimulates the 13 -16 year olds curiosity, develops their 

learning and cognitive, listening and thinking skills, and serves as an enhancement of their academic and 

educational experience. More than 5,000 schools are using TKN as part of their school curriculum and 

affiliate stations have already contacted school systems in that regard. The full scripts are available to 

provide easy access for teachers to use in their classrooms.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 of 

24) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8:30-9A (4/4/15-6/27/15)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled



Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

MADE IN HOLLYWOOD TEEN EDITION IS AN FCC FRIENDLY , EDUCATIONAL/INFORMATIONAL, 

NATIONALLY SYNDICATED WEEKLY SERIES. ITS CORE PROGRAMMING TARGETS 13-16 YEAR 

OLD TEENS WITH SEGMENTS RANGING FROM COVERAGE OF ANIMATION, PRODUCING & 

DIRECTING TO COSTUME DESIGN, CASTING & 3D TECHNOLOGY. THE CONTENT RICH SPIN OFF 

INTRODUCES ITS AUDIENCE TO BEHIND THE SCENES FILMMAKING, SPECIAL EFFECTS 

TECHNIQUES AND CAREER OPPORTUNITIES FOCUSING ON THE CREATIVE, TECHNICAL AND 

ARTISTIC SKILLS OF THE MOTION PICTURE AND TELEVISION INDUSTRIES.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (5 of 24) Response

Program Title AWESOME ADVENTURES

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SUNDAY'S 9-9:30A (4/5/15-6/28/15)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Awesome Adventures is designed to educate, inform and entertain children about the world around 

them. Each journey is a lesson in the beauty of nature, its creatures, and the people who inhabit the 

land. The shows are not designed to be "preachy" or overly pedantic, but rather, the goal is to make 

the learning fun. The program is 30 minutes in length and is identified as an educational and 

informational show targeted to 13-16 year olds, at the beginning of each broadcast and in listings 

provided to publishers of program guides.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (6 of 24) Response

Program Title WILD ABOUT ANIMALS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 9:30-10A (4/5/15-6/28/15)

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Describe the educational and informational objective of the program and how it meets the definition of 

Core Programming. "Wild About Animals" The objective is to educate and inform children, specifically 

in the target age group, by bringing them entertaining and interesting stories about the world's most 

fascinating animals, as well as to educte them further about animals they see everyday. The program 

is 30 minutes in length and is identified as an educational and informational show targeted to 13-16 

year olds, at the beginning of each broadcast and in listings provided to publishers of program guides.



Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (7 of 

24) Response

Program Title ANIMAL RESCUE CLASSICS (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY'S 9-9:30A (4/4/15-6/27/15)

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Animal Rescue" showcases spectacular rescues of all types of animals and focuses on the 

work of dedicated individuals who treat the various creatures of the animal kingdom. All 

stories are authentic and contain actual video of rescues. Series is E/I rated (ages 13-16) 

and is suitable for family viewing. For FCC Children's programming documentation, see our 

website.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (8 of 

24) Response

Program Title ANIMAL RESCUE CLASSICS(MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY'S 9:30-10A (4/4/15-6/27/15)

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News



Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Animal Rescue" showcases spectacular rescues of all types of animals and focuses on the 

work of dedicated individuals who treat the various creatures of the animal kingdom. All 

stories are authentic and contain actual video of rescues. Series is E/I rated (ages 13-16) 

and is suitable for family viewing. For FCC Children's programming documentation, see our 

website.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (9 

of 24) Response

Program Title SWAP TV (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 10-10:30A (4/4/15-6/27/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SWAP TV" is a weekly half-hour television series about two teenagers from different backgrounds 

"swapping" lives for a weekend. The series meets the educational and informational objectives of the FCC's 

Childrens Programming requirements for children ages 13-16. The programs explore the opposite lives of 

the participating y oungsters as they learn about different cultures and family settings. Young viewers are 

exposed to the special interest s of the "swapping" youngsters and what adjustments they make to a 

different life situation. The program teaches tolerance of various races, creeds and backgrounds while 

exposing an appreciation to someone else's way of life. Each episode is informative, entertaining and 

promotes good social values and respect. "SWAP TV" is closed-captioned for the hearing impaired and 

displays the "E/I" icon throughout the broadcast.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (10 

of 24) Response

Program Title SWAP TV (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 10:30-11A (4/4/15-6/27/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SWAP TV" is a weekly half-hour television series about two teenagers from different backgrounds 

"swapping" lives for a weekend. The series meets the educational and informational objectives of the FCC's 

Childrens Programming requirements for children ages 13-16. The programs explore the opposite lives of 

the participating y oungsters as they learn about different cultures and family settings. Young viewers are 

exposed to the special interest s of the "swapping" youngsters and what adjustments they make to a 

different life situation. The program teaches tolerance of various races, creeds and backgrounds while 

exposing an appreciation to someone else's way of life. Each episode is informative, entertaining and 

promotes good social values and respect. "SWAP TV" is closed-captioned for the hearing impaired and 

displays the "E/I" icon throughout the broadcast.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (11 of 

24) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION(MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 11-11:30A (4/4/15-6/27/15)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

MADE IN HOLLYWOOD TEEN EDITION IS AN FCC FRIENDLY , EDUCATIONAL/INFORMATIONAL, 

NATIONALLY SYNDICATED WEEKLY SERIES. ITS CORE PROGRAMMING TARGETS 13-16 YEAR 

OLD TEENS WITH SEGMENTS RANGING FROM COVERAGE OF ANIMATION, PRODUCING & 

DIRECTING TO COSTUME DESIGN, CASTING & 3D TECHNOLOGY. THE CONTENT RICH SPIN OFF 

INTRODUCES ITS AUDIENCE TO BEHIND THE SCENES FILMMAKING, SPECIAL EFFECTS 

TECHNIQUES AND CAREER OPPORTUNITIES FOCUSING ON THE CREATIVE, TECHNICAL AND 

ARTISTIC SKILLS OF THE MOTION PICTURE AND TELEVISION INDUSTRIES.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (12 of 

24) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION(MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 11:30-12P (4/4/15-6/27/15)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

MADE IN HOLLYWOOD TEEN EDITION IS AN FCC FRIENDLY , EDUCATIONAL/INFORMATIONAL, 

NATIONALLY SYNDICATED WEEKLY SERIES. ITS CORE PROGRAMMING TARGETS 13-16 YEAR 

OLD TEENS WITH SEGMENTS RANGING FROM COVERAGE OF ANIMATION, PRODUCING & 

DIRECTING TO COSTUME DESIGN, CASTING & 3D TECHNOLOGY. THE CONTENT RICH SPIN OFF 

INTRODUCES ITS AUDIENCE TO BEHIND THE SCENES FILMMAKING, SPECIAL EFFECTS 

TECHNIQUES AND CAREER OPPORTUNITIES FOCUSING ON THE CREATIVE, TECHNICAL AND 

ARTISTIC SKILLS OF THE MOTION PICTURE AND TELEVISION INDUSTRIES.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (13 

of 24) Response

Program Title WIBBLY PIG(MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 8-8:30A (4/5/15-6/28/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 6 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child and finds 

humor and fun in every part of it. Wibbly simply does what children do. From day to day activities like getting 

into bed, wrapping a present or climbing a tree, to fantasy play like meeting a giant or going to the moon. 

Wibbly moves seamlessly in and out of fantasy play echoing the way children really interact and play. 

Wibbly turns the simplest tasks into a comedy routine, sharing it with his very best friend - the viewer. 

Wibbly engages the viewer by talking directly to the camera. This makes the viewer feel safe, included, 

involved and most of all, important. With highly regarded Creative and Educational Consultants onboard to 

ensure age- appropriate learning in every episode, preschoolers will gain a variety of skills including: - Early 

Academics: colors, shapes, numbers via preschool activities. - Social Skills: interactivity with the viewer and 

friends - Imaginative Play: springboards and inspirational ideas to fire-up children's play and imaginations. 

Learning will also be reinforced through song in every episode. The program is regularly scheduled and airs 

between the hours of 7:00 am and 10:00 pm. The program is 30 minutes in length, and is identified as an 

educational and informational show, targeted to 2 to 6 year olds, at the beginning and throughout each 

broadcast and in listings provided to publishers of program guides.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (14 of 

24) Response

Program Title GRAN GRAN MUNDO (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 8:30-9A (4/5/15-6/28/15)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

3 years to 6 years



Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

"It's a Big Big World" is an innovative preschool series from award-winning television series creator 

Mitchell Kriegman. The series, geared toward 3 to 6 year-old children, is produced in "Shadowmation," a 

visually striking technique that combines computer generated animation, puppetry and animatronics to 

create a uniquely rich world of animal characters, exciting stories, and world music rhythms. Science and 

geography concepts are explored and reinforced through engaging stories and songs, tapping into a 

child's natural fascination with a world much bigger than his or her immediate surroundings. Educational 

advisors help to ensure that the content and program format are age-appropriate.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (15 of 

24) Response

Program Title GRAN GRAN MUNDO(MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 9-9:30A (4/5/15-6/28/15)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

3 years to 6 years



Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

"It's a Big Big World" is an innovative preschool series from award-winning television series creator 

Mitchell Kriegman. The series, geared toward 3 to 6 year-old children, is produced in "Shadowmation," a 

visually striking technique that combines computer generated animation, puppetry and animatronics to 

create a uniquely rich world of animal characters, exciting stories, and world music rhythms. Science and 

geography concepts are explored and reinforced through engaging stories and songs, tapping into a 

child's natural fascination with a world much bigger than his or her immediate surroundings. Educational 

advisors help to ensure that the content and program format are age-appropriate.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (16 

of 24) Response

Program Title ARTZOOKA!(MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 9:30-10A (4/5/15-6/28/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 9 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A half hour series blending live action and animation to show kids that art is everywhere and that there is an 

artist in each one of them! Targeting kids 6 - 9, Artzooka! provides audiences with traditional techniques in 

unconventional ways and teaches children to draw outside the lines and create their own masterpieces. The 

works created represent a broad spectrum of art including digital movies, silk-screened t-shirts and lamps 

made from oranges?! What will you Artzooka! today? Meet Jeremie! He leads the Artzooka! charge in each 

and every episode...and has a really great time doing it. Like the cooler older brother you always wanted, 

Jeremie shows kids how to create things they never thought they could, and using things they never thought 

of...like creating your own gift wrap with shaving cream, or a mask made out of egg shell...even a lamp 

made of orange slices! The program is regularly scheduled and airs between the hours of 7:00 am and 10:

00 pm. The program is 30 minutes in length, and is identified as an educational and informational show, 

targeted to 6 to 9 year olds, at the beginning and throughout each broadcast and in listings provided to 

publishers of program guides.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (17 

of 24) Response

Program Title AVERIGUANDO COSAS(MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 10-10:30A (4/5/15-6/28/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 9 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Finding Stuff Out" is a lively science-oriented series which, instead of imposing adult notions on kids about 

what they should know, gives them what they want: answers to the questions that matter to them the most! 

Educational studies show that learning that involves strong emotions, especially humor, stays with us the 

longest. Finding Stuff Out uses an approach that is funny and witty - never earnest - to encourage kids to 

watch and to help them remember what they learn. To heighten that fun, entertaining experience, it will also 

be highly visual, using energetic, youthful hosts, colorful in-studio demonstrations, eye-catching video 

packs, and simple yet playful animation. "Finding Stuff Out" will further relate to its audience by using real 

children, both in the studio and in "streeters". It all adds up to a fun and insightful show that isn't about 

science per se, but rather a show that uses science and some exciting situations to fascinate children by 

answering the myriad questions that kids have about the world around them. This show targets kids ages 6 

to 9 years old.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (18 

of 24) Response

Program Title AVERIGUANDO COSAS(MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 10:30-11A (4/5/15-6/28/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 9 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Finding Stuff Out" is a lively science-oriented series which, instead of imposing adult notions on kids about 

what they should know, gives them what they want: answers to the questions that matter to them the most! 

Educational studies show that learning that involves strong emotions, especially humor, stays with us the 

longest. Finding Stuff Out uses an approach that is funny and witty - never earnest - to encourage kids to 

watch and to help them remember what they learn. To heighten that fun, entertaining experience, it will also 

be highly visual, using energetic, youthful hosts, colorful in-studio demonstrations, eye-catching video 

packs, and simple yet playful animation. "Finding Stuff Out" will further relate to its audience by using real 

children, both in the studio and in "streeters". It all adds up to a fun and insightful show that isn't about 

science per se, but rather a show that uses science and some exciting situations to fascinate children by 

answering the myriad questions that kids have about the world around them. This show targets kids ages 6 

to 9 years old.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (19 of 24) Response

Program Title STANLEY ON THE GO (BUZZR 50.4 SUBCHANNEL)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

SATURDAY'S 9-9:30A (6/6/15-6/27/15)

Total times aired at regularly 

scheduled time

4

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Stanley on the Go is a weekly educational program that showcases the importance of 

learning about various historical places around the world. The series visits museums, 

castles, monuments and other interesting places across the United States and 

throughout Asia and Europe.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (20 of 24) Response

Program Title STANLEY ON THE GO (BUZZR 50.4 SUBCHANNEL)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

SATURDAY'S 9:30-10A (6/6/15-6/27/15)



Total times aired at regularly 

scheduled time

4

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Stanley on the Go is a weekly educational program that showcases the importance of 

learning about various historical places around the world. The series visits museums, 

castles, monuments and other interesting places across the United States and 

throughout Asia and Europe.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (21 of 24) Response

Program Title DOG TALES (BUZZR 50.4 SUBCHANNEL)

Origination Syndicated

Days/Times Program Regularly Scheduled SUNDAY'S 9-9:30A (6/7/15-6/28/15)

Total times aired at regularly scheduled time 4

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

"Dog Tales" showcases dogs and dog lovers of all types, providing valuable 

information about canine health, training, grooming and overall dog care. 

Series is E/I rated and is suitable for family viewing.

Does the Licensee identify the program by 

displaying throughout the program the 

symbol E/I?

Yes

Digital Core Program (22 of 24) Response

Program Title DOG TALES (BUZZR 50.4 SUBCHANNEL)

Origination Syndicated

Days/Times Program Regularly Scheduled SUNDAY'S 9:30-10A (6/7/15-6/28/15)

Total times aired at regularly scheduled time 4



Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

"Dog Tales" showcases dogs and dog lovers of all types, providing valuable 

information about canine health, training, grooming and overall dog care. 

Series is E/I rated and is suitable for family viewing.

Does the Licensee identify the program by 

displaying throughout the program the 

symbol E/I?

Yes

Digital Core Program (23 of 

24) Response

Program Title ANIMAL RESCUE (BUZZR 50.4 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SUNDAY'S 10-10:30A (6/7/15-6/28/15)

Total times aired at regularly 

scheduled time

4

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Animal Rescue" showcases spectacular rescues of all types of animals and focuses on the 

work of dedicated individuals who treat the various creatures of the animal kingdom. All 

stories are authentic and contain actual video of rescues. Series is E/I rated (ages 13-16) 

and is suitable for family viewing. For FCC Children's programming documentation, see our 

website.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (24 of 

24) Response

Program Title ANIMAL RESCUE (BUZZR 50.4 SUBCHANNEL)

Origination Syndicated



Days/Times Program 

Regularly Scheduled

SUNDAY'S 10:30-11A (6/7/15-6/28/15)

Total times aired at regularly 

scheduled time

4

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Animal Rescue" showcases spectacular rescues of all types of animals and focuses on the 

work of dedicated individuals who treat the various creatures of the animal kingdom. All 

stories are authentic and contain actual video of rescues. Series is E/I rated (ages 13-16) 

and is suitable for family viewing. For FCC Children's programming documentation, see our 

website

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television Programming 

Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison TITO VELA

Address 205 N. 

MICHIGAN 

AVE.

City CHICAGO

State IL

Zip 60601

Telephone Number 312-565-

5623

Email Address tito.

vela@foxtv.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This may 

include information on any other noncore educational and informational programming that you aired this 

quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

Liaison Contact



Other 

Matters (1 of 

24) Response

Program Title ELIZABETH STANTON'S GREAT BIG WORLD

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 7-7:30AM (7/4/15-9/26/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern 

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess 

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific need - 

rangingfrom feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese 

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great 

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse 

experiences of world exploration with the life-changing volunteer opportunities available in these same 

areas. Various age-appropiate global issues are introduced to the viewing audience through in-depth and 

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In 

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in 

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Other Matters (2 of 24) Response

Program Title BIZ KIDS

Origination Syndicated

Days/Times Program Regularly 

Scheduled

SATURDAY'S 7:30-8AM (7/4/15-9/26/15)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"BIZ KID$" serves the educational and informational needs of children 13 to 16 years of 

age with its program content, including the importance of understanding the economy 

and basic business principles. The series features teens starting their own businesses, 

actively solving problems and developing important life skills.

Other 

Matters (3 of 

24) Response

Program Title TEEN KIDS NEWS

Other Matters (24)



Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8-8:30AM (7/4/15-9/26/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Teen Kids News meets FCC requirements for "core children's programming" by producing each week 

educational features such as, "College and You" (tips for choosing and getting into college), and "Word," 

(vocabulary skills training), as well as informational features for teens, such as reports about healthy eating; 

driving tips for new drivers, and internet predators. The show has been designed to meet needs of children 

and young adolescents with a unique curiosity about their world, with weekly headlines that present the 

news in a teen appropriate manner. The Program stimulates the 13 -16 year olds curiosity, develops their 

learning and cognitive, listening and thinking skills, and serves as an enhancement of their academic and 

educational experience. More than 5,000 schools are using TKN as part of their school curriculum and 

affiliate stations have already contacted school systems in that regard. The full scripts are available to 

provide easy access for teachers to use in their classrooms.

Other Matters 

(4 of 24) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8:30-9AM (7/4/15-9/26/15)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

MADE IN HOLLYWOOD TEEN EDITION IS AN FCC FRIENDLY , EDUCATIONAL/INFORMATIONAL, 

NATIONALLY SYNDICATED WEEKLY SERIES. ITS CORE PROGRAMMING TARGETS 13-16 YEAR 

OLD TEENS WITH SEGMENTS RANGING FROM COVERAGE OF ANIMATION, PRODUCING & 

DIRECTING TO COSTUME DESIGN, CASTING & 3D TECHNOLOGY. THE CONTENT RICH SPIN OFF 

INTRODUCES ITS AUDIENCE TO BEHIND THE SCENES FILMMAKING, SPECIAL EFFECTS 

TECHNIQUES AND CAREER OPPORTUNITIES FOCUSING ON THE CREATIVE, TECHNICAL AND 

ARTISTIC SKILLS OF THE MOTION PICTURE AND TELEVISION INDUSTRIES.



Other Matters (5 of 

24) Response

Program Title AWEESOME ADVENTURES

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SUNDAY'S 9-9:30AM (7/5/15-9/27/15)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Awesome Adventures is designed to educate, inform and entertain children about the world around 

them. Each journey is a lesson in the beauty of nature, its creatures, and the people who inhabit the 

land. The shows are not designed to be "preachy" or overly pedantic, but rather, the goal is to make 

the learning fun. The program is 30 minutes in length and is identified as an educational and 

informational show targeted to 13-16 year olds, at the beginning of each broadcast and in listings 

provided to publishers of program guides.

Other Matters (6 

of 24) Response

Program Title WILD ABOUT ANIMALS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS 9:30-10AM (7/5/15-9/27/15)

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Describe the educational and informational objective of the program and how it meets the definition of 

Core Programming. "Wild About Animals" The objective is to educate and inform children, specifically 

in the target age group, by bringing them entertaining and interesting stories about the world's most 

fascinating animals, as well as to educte them further about animals they see everyday. The program is 

30 minutes in length and is identified as an educational and informational show targeted to 13-16 year 

olds, at the beginning of each broadcast and in listings provided to publishers of program guides.

Other Matters (7 of 24) Response

Program Title ANIMAL RESCUE CLASSICS(MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY'S 9-9:30AM (7/4/15-9/26/15)



Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Animal Rescue" showcases spectacular rescues of all types of animals and focuses on the 

work of dedicated individuals who treat the various creatures of the animal kingdom. All 

stories are authentic and contain actual video of rescues. Series is E/I rated (ages 13-16) 

and is suitable for family viewing. For FCC Children's programming documentation, see our 

website.

Other Matters (8 of 24) Response

Program Title ANIMAL RESCUE CLASSICS(MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY'S 9:30-10AM (7/4/15-9/26/15)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Animal Rescue" showcases spectacular rescues of all types of animals and focuses on the 

work of dedicated individuals who treat the various creatures of the animal kingdom. All 

stories are authentic and contain actual video of rescues. Series is E/I rated (ages 13-16) 

and is suitable for family viewing. For FCC Children's programming documentation, see our 

website.

Other 

Matters (9 of 

24) Response

Program Title SWAP TV (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 10-10:30AM (7/4/15-9/26/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SWAP TV" is a weekly half-hour television series about two teenagers from different backgrounds 

"swapping" lives for a weekend. The series meets the educational and informational objectives of the FCC's 

Childrens Programming requirements for children ages 13-16. The programs explore the opposite lives of 

the participating y oungsters as they learn about different cultures and family settings. Young viewers are 

exposed to the special interest s of the "swapping" youngsters and what adjustments they make to a 

different life situation. The program teaches tolerance of various races, creeds and backgrounds while 

exposing an appreciation to someone else's way of life. Each episode is informative, entertaining and 

promotes good social values and respect. "SWAP TV" is closed-captioned for the hearing impaired and 

displays the "E/I" icon throughout the broadcast.

Other 

Matters (10 

of 24) Response

Program Title SWAP TV (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 10:30-11AM (7/4/15-9/26/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SWAP TV" is a weekly half-hour television series about two teenagers from different backgrounds 

"swapping" lives for a weekend. The series meets the educational and informational objectives of the FCC's 

Childrens Programming requirements for children ages 13-16. The programs explore the opposite lives of 

the participating y oungsters as they learn about different cultures and family settings. Young viewers are 

exposed to the special interest s of the "swapping" youngsters and what adjustments they make to a 

different life situation. The program teaches tolerance of various races, creeds and backgrounds while 

exposing an appreciation to someone else's way of life. Each episode is informative, entertaining and 

promotes good social values and respect. "SWAP TV" is closed-captioned for the hearing impaired and 

displays the "E/I" icon throughout the broadcast.

Other Matters 

(11 of 24) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 11-11:30AM (7/4/15-9/26/15)



Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

MADE IN HOLLYWOOD TEEN EDITION IS AN FCC FRIENDLY , EDUCATIONAL/INFORMATIONAL, 

NATIONALLY SYNDICATED WEEKLY SERIES. ITS CORE PROGRAMMING TARGETS 13-16 YEAR 

OLD TEENS WITH SEGMENTS RANGING FROM COVERAGE OF ANIMATION, PRODUCING & 

DIRECTING TO COSTUME DESIGN, CASTING & 3D TECHNOLOGY. THE CONTENT RICH SPIN OFF 

INTRODUCES ITS AUDIENCE TO BEHIND THE SCENES FILMMAKING, SPECIAL EFFECTS 

TECHNIQUES AND CAREER OPPORTUNITIES FOCUSING ON THE CREATIVE, TECHNICAL AND 

ARTISTIC SKILLS OF THE MOTION PICTURE AND TELEVISION INDUSTRIES.

Other Matters 

(12 of 24) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 11:30-12PM (7/4/15-9/26/15)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

MADE IN HOLLYWOOD TEEN EDITION IS AN FCC FRIENDLY , EDUCATIONAL/INFORMATIONAL, 

NATIONALLY SYNDICATED WEEKLY SERIES. ITS CORE PROGRAMMING TARGETS 13-16 YEAR 

OLD TEENS WITH SEGMENTS RANGING FROM COVERAGE OF ANIMATION, PRODUCING & 

DIRECTING TO COSTUME DESIGN, CASTING & 3D TECHNOLOGY. THE CONTENT RICH SPIN OFF 

INTRODUCES ITS AUDIENCE TO BEHIND THE SCENES FILMMAKING, SPECIAL EFFECTS 

TECHNIQUES AND CAREER OPPORTUNITIES FOCUSING ON THE CREATIVE, TECHNICAL AND 

ARTISTIC SKILLS OF THE MOTION PICTURE AND TELEVISION INDUSTRIES.

Other 

Matters (13 

of 24) Response

Program Title WIBBLY PIG (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 8-8:30A (7/5/15-9/27/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child and finds 

humor and fun in every part of it. Wibbly simply does what children do. From day to day activities like getting 

into bed, wrapping a present or climbing a tree, to fantasy play like meeting a giant or going to the moon. 

Wibbly moves seamlessly in and out of fantasy play echoing the way children really interact and play. 

Wibbly turns the simplest tasks into a comedy routine, sharing it with his very best friend - the viewer. 

Wibbly engages the viewer by talking directly to the camera. This makes the viewer feel safe, included, 

involved and most of all, important. With highly regarded Creative and Educational Consultants onboard to 

ensure age- appropriate learning in every episode, preschoolers will gain a variety of skills including: - Early 

Academics: colors, shapes, numbers via preschool activities. - Social Skills: interactivity with the viewer and 

friends - Imaginative Play: springboards and inspirational ideas to fire-up children's play and imaginations. 

Learning will also be reinforced through song in every episode. The program is regularly scheduled and airs 

between the hours of 7:00 am and 10:00 pm. The program is 30 minutes in length, and is identified as an 

educational and informational show, targeted to 2 to 6 year olds, at the beginning and throughout each 

broadcast and in listings provided to publishers of program guides.

Other Matters 

(14 of 24) Response

Program Title GRAN GRAN MUNDO (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 8:30-9A (7/5/15-9/27/15)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

3 years to 6 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

"It's a Big Big World" is an innovative preschool series from award-winning television series creator 

Mitchell Kriegman. The series, geared toward 3 to 6 year-old children, is produced in "Shadowmation," a 

visually striking technique that combines computer generated animation, puppetry and animatronics to 

create a uniquely rich world of animal characters, exciting stories, and world music rhythms. Science and 

geography concepts are explored and reinforced through engaging stories and songs, tapping into a 

child's natural fascination with a world much bigger than his or her immediate surroundings. Educational 

advisors help to ensure that the content and program format are age-appropriate.



Other Matters 

(15 of 24) Response

Program Title GRAN GRAN MUNDO (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 9-9:30A (7/5/15-9/27/15)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

3 years to 6 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

"It's a Big Big World" is an innovative preschool series from award-winning television series creator 

Mitchell Kriegman. The series, geared toward 3 to 6 year-old children, is produced in "Shadowmation," a 

visually striking technique that combines computer generated animation, puppetry and animatronics to 

create a uniquely rich world of animal characters, exciting stories, and world music rhythms. Science and 

geography concepts are explored and reinforced through engaging stories and songs, tapping into a 

child's natural fascination with a world much bigger than his or her immediate surroundings. Educational 

advisors help to ensure that the content and program format are age-appropriate.

Other 

Matters (16 

of 24) Response

Program Title ARTZOOKA! (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 9:30-10A (7/5/15-9/27/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

6 years to 9 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A half hour series blending live action and animation to show kids that art is everywhere and that there is an 

artist in each one of them! Targeting kids 6 - 9, Artzooka! provides audiences with traditional techniques in 

unconventional ways and teaches children to draw outside the lines and create their own masterpieces. The 

works created represent a broad spectrum of art including digital movies, silk-screened t-shirts and lamps 

made from oranges?! What will you Artzooka! today? Meet Jeremie! He leads the Artzooka! charge in each 

and every episode...and has a really great time doing it. Like the cooler older brother you always wanted, 

Jeremie shows kids how to create things they never thought they could, and using things they never thought 

of...like creating your own gift wrap with shaving cream, or a mask made out of egg shell...even a lamp 

made of orange slices! The program is regularly scheduled and airs between the hours of 7:00 am and 10:

00 pm. The program is 30 minutes in length, and is identified as an educational and informational show, 

targeted to 6 to 9 year olds, at the beginning and throughout each broadcast and in listings provided to 

publishers of program guides.

Other 

Matters (17 

of 24) Response

Program Title AVERIGUANDO COSAS (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 10-10:30A (7/5/15-9/27/15)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

6 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Finding Stuff Out" is a lively science-oriented series which, instead of imposing adult notions on kids about 

what they should know, gives them what they want: answers to the questions that matter to them the most! 

Educational studies show that learning that involves strong emotions, especially humor, stays with us the 

longest. Finding Stuff Out uses an approach that is funny and witty - never earnest - to encourage kids to 

watch and to help them remember what they learn. To heighten that fun, entertaining experience, it will also 

be highly visual, using energetic, youthful hosts, colorful in-studio demonstrations, eye-catching video 

packs, and simple yet playful animation. "Finding Stuff Out" will further relate to its audience by using real 

children, both in the studio and in "streeters". It all adds up to a fun and insightful show that isn't about 

science per se, but rather a show that uses science and some exciting situations to fascinate children by 

answering the myriad questions that kids have about the world around them. This show targets kids ages 6 

to 9 years old.

Other 

Matters (18 

of 24) Response

Program Title AVERIGUANDO COSAS (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 10:30-11A (7/5/15-9/27/15)



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

6 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Finding Stuff Out" is a lively science-oriented series which, instead of imposing adult notions on kids about 

what they should know, gives them what they want: answers to the questions that matter to them the most! 

Educational studies show that learning that involves strong emotions, especially humor, stays with us the 

longest. Finding Stuff Out uses an approach that is funny and witty - never earnest - to encourage kids to 

watch and to help them remember what they learn. To heighten that fun, entertaining experience, it will also 

be highly visual, using energetic, youthful hosts, colorful in-studio demonstrations, eye-catching video 

packs, and simple yet playful animation. "Finding Stuff Out" will further relate to its audience by using real 

children, both in the studio and in "streeters". It all adds up to a fun and insightful show that isn't about 

science per se, but rather a show that uses science and some exciting situations to fascinate children by 

answering the myriad questions that kids have about the world around them. This show targets kids ages 6 

to 9 years old.

Other Matters (19 of 24) Response

Program Title STANLEY ON THE GO (BUZZR 50.4 SUBCHANNEL)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

SATURDAY'S 9-9:30A (7/4/15-9/26/15)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Stanley on the Go is a weekly educational program that showcases the importance of 

learning about various historical places around the world. The series visits museums, 

castles, monuments and other interesting places across the United States and 

throughout Asia and Europe.

Other Matters (20 of 24) Response

Program Title STANLEY ON THE GO (BUZZR 50.4 SUBCHANNEL)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

SATURDAY'S 9:30-10A (7/4/15-9/26/15)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Stanley on the Go is a weekly educational program that showcases the importance of 

learning about various historical places around the world. The series visits museums, 

castles, monuments and other interesting places across the United States and 

throughout Asia and Europe.



Other Matters (21 of 24) Response

Program Title DOG TALES (BUZZR 50.4 SUBCHANNEL)

Origination Syndicated

Days/Times Program Regularly Scheduled SUNDAY'S 9-9:30A (7/5/15-9/27/15)

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

"Dog Tales" showcases dogs and dog lovers of all types, providing valuable 

information about canine health, training, grooming and overall dog care. 

Series is E/I rated and is suitable for family viewing.

Other Matters (22 of 24) Response

Program Title DOG TALES (BUZZR 50.4 SUBCHANNEL)

Origination

Days/Times Program Regularly Scheduled SUNDAY'S 9:30-10A (7/5/15-9/27/15)

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

"Dog Tales" showcases dogs and dog lovers of all types, providing valuable 

information about canine health, training, grooming and overall dog care. 

Series is E/I rated and is suitable for family viewing.

Other Matters (23 of 24) Response

Program Title ANIMAL RESCUE (BUZZR 50.4 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SUNDAY'S 10-10:30A (7/5/15-9/27/15)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Animal Rescue" showcases spectacular rescues of all types of animals and focuses on the 

work of dedicated individuals who treat the various creatures of the animal kingdom. All 

stories are authentic and contain actual video of rescues. Series is E/I rated (ages 13-16) 

and is suitable for family viewing. For FCC Children's programming documentation, see our 

website

Other Matters (24 of 24) Response

Program Title ANIMAL RESCUE (BUZZR 50.4 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SUNDAY'S 10:30-11A (7/5/15-9/27/15)



Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Animal Rescue" showcases spectacular rescues of all types of animals and focuses on the 

work of dedicated individuals who treat the various creatures of the animal kingdom. All 

stories are authentic and contain actual video of rescues. Series is E/I rated (ages 13-16) 

and is suitable for family viewing. For FCC Children's programming documentation, see our 

website



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

FOX 

TELEVISION 

STATIONS, 

INC.

Certification



No Attachments.Attachments
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