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Applicant Name, Type, and Contact Information
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Applicant 
Information
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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network MNT

Nielsen DMA Los Angeles

Web Home Page Address

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

504.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

9.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 27) Response

Program Title JACK HANNAH'S INTO THE WILD

Origination Syndicated

Days/Times Program 

Regularly Scheduled

TUESDAYS AT 7AM (7/1/13-9/30/13)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

For over 20 years, Jack Hannah has been introducing America to amazing animals. In "Into the 

Wild", Jack meets the word's most incredible creatures in their native environments. It's not only 

about the animals, but also about native cultures and peoples. Throughout Jack's travels he raises 

awareness of different cultures, geography and spectacular animals and animal facts, while 

teaching children the importance of stewardship of our environment through his documented 

donations to conservation efforts worldwide.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (2 

of 27) Response

Program Title PETS TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

WEDNESDAYS AT 7AM (7/1/13-9/30/13)

Digital Core 
Programs(27)



Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Pets.TV is a television program that provides educational and informational segments exposing the target 

audience of young viewers to everything Pets. The upbeat contemporary presentation relates the animals to 

the viewer's lives and interests. Pets from everyday to the unique are showcased with educational 

information that shares how they evolved to become pets and their geographic origins. Professionals 

answer questions from pet lovers and share personal experiences. In these segments the excitement and 

love of working with pets is expressed. The motivational and inspirational message of each guest is 

entertaining and empowers audiences of all ages to pursue more information and education about 

everything pets. Each segment of Pets.TV delivers an educational and informational message that supports 

current social, intellectual and emotional aspects of children ages 13 and up. Attributes and advice 

emphasized by guests instill a grounded balance of priorities, commitment, and perseverance children can 

apply to their lives.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (3 of 27) Response

Program Title SWAP TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

THURSDAYS AT 7AM (7/1/13-9/1/13)

Total times aired 

at regularly 

scheduled time

9



Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"SWAP TV" is a weekly half-hour television series about two teenagers from different backgrounds 

"swapping" lives for a weekend. The programs explore the opposite lives of the participating youngsters 

as they learn about different cultures and family settings. Young viewers are exposed to the special 

interests of the "swapping" youngsters and what adjustments they make to a different life situation. The 

program teaches tolerance of various races, creeds and backgrounds while exposing an appreciation to 

someone else's way of life. Each episode is informative, entertaining and promotes good social values 

and respect.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program 

(4 of 27) Response

Program Title DRAGONFLY TV

Origination Syndicated

Days/Times Program 

Regularly Scheduled

FRIDAYS AT 7AM (7/1/13-9/30/13)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of Preemptions 0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

The series "Dragonfly TV" highlights children "doing" projects with real hands-on experience and 

demonstrates practical applications of mathematics and science. It introduces young viewers to a 

variety of scientific disciplines and challenges them in critical thinking and problem solving skills, 

while providing valuable information to reach answers. Each episode is engaging, entertaining 

and educational in structure, allowing children to investigate science on their own.

Does the Licensee 

identify the program by 

displaying throughout 

the program the 

symbol E/I?

Yes

Digital Core Program (5 of 

27) Response

Program Title AWESOME ADVENTURES ON D2

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 7AM (7/1/13-9/30/13)

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

AWESOME ADVENTURES is designed to educate, inform and entertain children 16 and 

under (specific target audience is 13-16) about the world around them. Each journey is a 

lesson in the beauty of nature, its creatures, and the people who inhabit the land. The shows 

are not designed to be "preachy" or overly pedantic, but rather, the goal is to make the 

learning fun.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program 

(6 of 27) Response

Program Title WILD ABOUT ANIMALS ON D2

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 7:30AM (7/1/13-9/30/13)



Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Wild About Animals is a weekly half-hour program that serves the educational and informational 

needs of children 13 - 16 years old with its program content. The objective of the program is to 

educate and inform children by bringing them the most entertaining and interesting stories about the 

world's most fascinating animals. Each episode consists of at least four stories designed to teach 

children about exotic and unique animals from the wild, as well as to educate them further about 

animals they see every day.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core 

Program (7 

of 27) Response

Program Title ELIZABETH STANTON'S GREAT BIG WORLD ON D2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 8AM (7/1/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern 

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess 

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific need 

- ranging from feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese 

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great 

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse 

experiences of world exploration with the life-changing volunteer opportunities available in these same 

areas. Various age-appropriate global issues are introduced to the viewing audience through in-depth and 

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In 

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in 

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (8 of 

27) Response

Program Title LIVE LIFE AND WIN ON D2

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 8:30AM (7/1/13-9/30/13)

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years



Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

The "Live Life & Win" series features inspirational segments and teen success stories of 

character and personal determination in the arts, school, sports, and community; considers 

topics such as social responsibility and justice, perseverance, leadership, academic 

achievement, volunteerism, and life skills such as the importance of exercise and nutrition.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (9 

of 27) Response

Program Title TEEN KIDS NEWS ON D2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 9AM (7/1/13-9/1/13)

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

13

Number of 

Preemptions

4

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

4

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Teen Kids News meets FCC requirements for "core children's programming" by producing each week 

educational features such as, "College and You" (tips for choosing and getting into college), and "Word," 

(vocabulary skills training), as well as informational features for teens, such as reports about healthy eating; 

driving tips for new drivers, and internet predators. The show has been designed to meet needs of children 

and young adolescents with a unique curiosity about their world, with weekly headlines that present the 

news in a teen appropriate manner. The Program stimulates the 13 - 16 year olds curiosity, develops their 

learning and cognitive, listening and thinking skills, and serves as an enhancement of their academic and 

educational experience. More than 5,000 schools are using TKN as part of their school curriculum and 

affiliate stations have already contacted school systems in that regard. The full scripts are available to 

provide easy access for teachers to use in their classrooms.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program TEEN KIDS NEWS ON D2

List date and time rescheduled Saturday 9/14/13 at 2:30pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Saturday 9/14/13 TKN1101

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program TEEN KIDS NEWS ON D2

List date and time rescheduled Saturday 9/28/13 at 2:30pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Saturday 9/28/13 TKN1103

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program TEEN KIDS NEWS ON D2

List date and time rescheduled Saturday 9/21/13 at 2:30pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Saturday 9/21/13 TKN1102

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response



Title of Program TEEN KIDS NEWS ON D2

List date and time rescheduled Saturday 9/7/13 at 2:30pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Saturday 9/7/13 TKN1052

Reason for Preemption Sports

Digital Core 

Program (10 of 

27) Response

Program Title THE REAL WINNING EDGE ON D2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 9:30AM (7/1/13-9/1/13)

Total times aired 

at regularly 

scheduled time

9

Total times aired 13

Number of 

Preemptions

4

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

4

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"The Real Winning Edge" promotes values through very engaging positive youth role models, who are 

introduced by celebrities in the same talent field as the youth. The celebrities reinforce the values by 

calling attention to these youths' qualities as they are exhibited in the program. The characteristics 

demonstrated by the stories of these youth give rise to adherence to these sound choices that have 

given them "the real winning edge" in life, such as: discovering where their inner talents lie; developing 

an appreciation for honesty; developing a sense of self discipline; and developing a sense of internal 

acceptance.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Digital Preemption Programs #1

Questions Response

Title of Program THE REAL WINNING EDGE ON D2

List date and time rescheduled Saturday 9/14/13 at 3pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Saturday 9/14/13 RWE501

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program THE REAL WINNING EDGE ON D2

List date and time rescheduled Saturday 9/7/13 at 3pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Saturday 9/7/13 RWE426

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program THE REAL WINNING EDGE ON D2

List date and time rescheduled Saturday 9/21/13 at 3pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Saturday 9/21/13 RWE502

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program THE REAL WINNING EDGE ON D2

List date and time rescheduled Saturday 9/28/13 at 3pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Saturday 9/28/13 RWE503



Reason for Preemption Sports

Digital Core Program 

(11 of 27) Response

Program Title REAL LIFE 101 ON D3

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 7AM (7/1/13-9/1/13)

Total times aired at 

regularly scheduled 

time

9

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Real Life 101 introduces you to real people doing real jobs. From doctors, lawyers and veterinarians 

to career counselors, drug counselors, Lipizzaner stallion trainers and special effects wizards, Real 

Life 101 takes you "on the job" so you can see for yourself why these professionals love what they 

do. Learn about jobs you might not know even existed! Join hosts every week as they explore new 

professions in the exciting world of work. It's a half-hour of thought-provoking, eye-opening fun and 

entertainment!

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program (12 of 27) Response

Program Title ULTIMATE CHOICE ON D3

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS AT 7:30AM (7/1/13-9/1/13)

Total times aired at regularly 

scheduled time

9

Total times aired

Number of Preemptions 0



Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

A radically different television series where teens embark on thrilling outdoor adventures 

during the day and in the evening, grapple with controversial issues that they may face. 

Cameras follow eight young men and women who are individually challenged to develop 

their moral convictions and make important decisions.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (13 

of 27) Response

Program Title ANIMAL ATLAS ON D3

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 8AM (7/1/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal Atlas in previous years has maintained a high level of educational value. It has addressed issues 

appropriate for both general public and the secondary classroom with a presentation that included large 

numbers of clips, wide ranging photography, fast-paced editing, and a non-condescending vocabulary level. 

The programs in the latest series of Animal Atlas happily maintain those strengths. It is differentiated from 

previous years by its sense of humor. Entertaining the viewer with wit and observation augments the 

educational integrity of its content. The level of humor, like the level of vocabulary, is most suited for middle 

school (ages 13-16) with applications of topic that could extend into the higher grades. There are sound 

cues, visual elements, and a general tone that supports the delivery of educational material in a way that is 

appropriate for entertainment television. The data delivered and the content communicated is absolutely 

educational in nature and value but done in a way that would hold the attention of the target viewer. While 

the program is consistently humorous, a middle school teacher could construct textbook test materials that 

would be applicable to Animal Atlas. Examples of content covered: The determinant classifications of the 

ape and monkey primate families; the comparison of structure and function of species physiology; the 

emphasis on the recent scientific replacement classification of smaller apes for lesser apes.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (14 of 27) Response

Program Title SAFARI TRACKS ON D3

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS AT 8:30AM (7/1/13-9/30/13)

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of 

Core Programming.

Safari Tracks focuses on African wildlife and explores the magnificent and 

mysterious world of these animals, all in their natural habitat. Each week explore 

the African continent, from the brush lands of the savanna to the great Okavango 

delta and beyond.

Does the Licensee identify the 

program by displaying throughout the 

program the symbol E/I?

Yes

Digital Core 

Program (15 

of 27) Response

Program Title CHAT ROOM



Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

MONDAYS AT 7:00 AM (7/1/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"CHAT ROOM" is a half-hour weekly educational series designed to inform, educate, and entertain children 

16 & under (specific target audience is 13-16) through re-enacting teen-oriented dilemmas and discussing 

them in an open and honest format. More than any other group, teens are on the frontlines of dealing with 

complex subjects as they stand at the crossroads between childhood and adulthood. "CHAT ROOM" may 

not have all the answers but it offers a place where young people can watch and discuss the problems they 

face. "CHAT ROOM" provides a compelling look at real-life situations that happen to today's teens as 

dramatized by teen actors. Our adult host and teen panel then discuss the issues presented in a direct and 

forthright manner. This program is not intended to be preachy or pedantic. The goal is to present issues that 

are real and raw and discuss the pros and cons of each situation in a free-flowing environment.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (16 

of 27) Response

Program Title ECO COMPANY

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 7:30 AM (7/1/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Eco Company provides CORE programming in the area of the environment and preservation of the earth's 

resources. Eco Company explores all aspects of being "green" and understanding how our actions impact 

the world. The E-Co team find out about global warming by asking questions to discover the truths and 

myths of the global warming issue. They learn about alternative energies by visiting wind farms and solar 

installations and discovering new energy technologies currently under development. They learn more about 

recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken 

it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to 

develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is 

reported by teens and told from their perspective. Additionally each week the show will provide practical tips 

that teens and people of all ages can use in their daily lives.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (17 

of 27) Response

Program Title TEEN KIDS NEWS ON D3

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS AT 7AM (7/1/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Teen Kids News meets FCC requirements for "core children's programming" by producing each week 

educational features such as, "College and You" (tips for choosing and getting into college), and "Word," 

(vocabulary skills training), as well as informational features for teens, such as reports about healthy eating; 

driving tips for new drivers, and internet predators. The show has been designed to meet needs of children 

and young adolescents with a unique curiosity about their world, with weekly headlines that present the 

news in a teen appropriate manner. The Program stimulates the 13 - 16 year olds curiosity, develops their 

learning and cognitive, listening and thinking skills, and serves as an enhancement of their academic and 

educational experience. More than 5,000 schools are using TKN as part of their school curriculum and 

affiliate stations have already contacted school systems in that regard. The full scripts are available to 

provide easy access for teachers to use in their classrooms.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (18 

of 27) Response

Program Title TEEN KIDS NEWS ON D3

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS AT 7:30AM (7/1/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Teen Kids News meets FCC requirements for "core children's programming" by producing each week 

educational features such as, "College and You"(tips for choosing and getting into college), and "Word," 

(vocabulary skills training), as well as informational features for teens, such as reports about healthy eating; 

driving tips for new drivers, and internet predators. The show has been designed to meet needs of children 

and young adolescents with a unique curiosity about their world, with weekly headlines that present the 

news in a teen appropriate manner. The Program stimulates the 13 - 16 year olds curiosity, develops their 

learning and cognitive, listening and thinking skills, and serves as an enhancement of their academic and 

educational experience. More than 5,000 schools are using TKN as part of their school curriculum and 

affiliate stations have already contacted school systems in that regard. The full scripts are available to 

provide easy access for teachers to use in their classrooms.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (19 

of 27) Response

Program Title SO YOU WANT TO BE ON D4

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 7:00AM (7/1/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SO YOU WANT TO BE" features teens learning about a wide variety of jobs and career paths as well as 

what it takes to get ahead in the working world. The series exposes teenagers to the varied workforce 

professions that they might like to enter in the future. Each episode features teens becoming apprentices 

for a day in different jobs, learning what it takes to be, for example, a baker, a dolphin trainer, a dental 

hygienist or professional photographer. Young viewers learn about the differences in various occupations, 

as well as learning what aspects of jobs they most enjoy. Programs such as SO YOU WANT TO BE are a 

valuable way to expand a teenage viewers knowledge of the future that awaits them and will assist them 

with making academic decisions.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (20 

of 27) Response

Program Title SO YOU WANT TO BE ON D4

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 7:30AM (7/1/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SO YOU WANT TO BE" features teens learning about a wide variety of jobs and career paths as well as 

what it takes to get ahead in the working world. The series exposes teenagers to the varied workforce 

professions that they might like to enter in the future. Each episode features teens becoming apprentices 

for a day in different jobs, learning what it takes to be, for example, a baker, a dolphin trainer, a dental 

hygienist or professional photographer. Young viewers learn about the differences in various occupations, 

as well as learning what aspects of jobs they most enjoy. Programs such as SO YOU WANT TO BE are a 

valuable way to expand a teenage viewers knowledge of the future that awaits them and will assist them 

with making academic decisions.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (21 of 27) Response

Program Title TOMORROW TODAY ON D4

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 8:00AM (7/1/13-9/30/13)



Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"TOMORROW TODAY" features teens learning about the latest advances in science and 

technology. Episodes reveal the latest scientific innovations and ideas and show teenage viewers 

how these new technologies work and improve our world. Each episode features incredible science 

discoveries and I believe will inspire today's youth to the wonders of science, revealing a window to 

the future. Young viewers learn about the latest advances in various areas, such as transportation, 

medicine and space exploration.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (22 of 27) Response

Program Title TOMORROW TODAY ON D4

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 8:30AM (7/1/13-9/30/13)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled



Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"TOMORROW TODAY" features teens learning about the latest advances in science and 

technology. Episodes reveal the latest scientific innovations and ideas and show teenage viewers 

how these new technologies work and improve our world. Each episode features incredible science 

discoveries and I believe will inspire today's youth to the wonders of science, revealing a window to 

the future. Young viewers learn about the latest advances in various areas, such as transportation, 

medicine and space exploration.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (23 

of 27) Response

Program Title BETTER PLANET TV ON D4

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 9:00AM (7/1/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"BETTER PLANET TV" features stories about helping the environment. The series allows teen viewers to 

see the various innovative ways people are engaging to produce new products and new sources of energy, 

all the while saving money to better the environment. In each episode, new scientific discoveries along with 

practical applications are examined to show how easy it is to reduce wasteful consumption, recycle various 

products and improve the quality of life and our environment. Young viewers learn the science behind these 

changes while challenging their critical thinking about the current state of the environment, whether it they 

live in a small African village or a large American city. BETTER PLANET TV is a valuable example of 

expanding a teenage viewer's knowledge of our ecosystem and what economical and sensible ways we can 

do to protect it.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (24 

of 27) Response

Program Title BETTER PLANET TV ON D4

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 9:30AM (7/1/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"BETTER PLANET TV" features stories about helping the environment. The series allows teen viewers to 

see the various innovative ways people are engaging to produce new products and new sources of energy, 

all the while saving money to better the environment. In each episode, new scientific discoveries along with 

practical applications are examined to show how easy it is to reduce wasteful consumption, recycle various 

products and improve the quality of life and our environment. Young viewers learn the science behind these 

changes while challenging their critical thinking about the current state of the environment, whether it they 

live in a small African village or a large American city. BETTER PLANET TV is a valuable example of 

expanding a teenage viewer's knowledge of our ecosystem and what economical and sensible ways we can 

do to protect it.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (25 

of 27) Response

Program Title SPORTS STARS OF TOMORROW

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

THURSDAYS AT 7:00AM (9/2/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

4

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Sports Stars of Tomorrow features student athletes and their dedication to succeed in their sport while 

excelling in their academics and maintaining their personal lives. The show illustrates the importance of the 

many outstanding extracurricular activities students participate in, showing how each is a vital element to 

the entire student body. The band, cheerleader, drill team, as well as both girls and boys athletic programs 

are highlighted on Sports Stars of Tomorrow creating a balanced picture of the extracurricular activities 

available for the high school student. Sports Stars of Tomorrow also provides in-depth, human-interest 

stories that reveal the important challenges and lessons that mold young athletes. In Sport Stars of 

Tomorrow, athletes that have learned life lessons along the way while battling varying obstacles are 

featured. These stories inspire and teach youth that while many desire greatness on the grand stage of 

competition, much can be learned through the journey that can make a significant difference throughout a 

person's life.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (26 of 

27) Response

Program Title CULTURE CLICK ON D3

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 7:00AM (9/2/13-9/30/13)

Total times 

aired at 

regularly 

scheduled time

4

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Hosted by Nzinga Blake, a graduate of UCLA and former correspondent for BET, Culture Click is 

television's first, modern day, social studies class room with a pop culture twist. Savvy, enterprising, and 

endlessly curious about our world, Nzinga embodies today's fast paced, truly global culture. Utilizing the 

power of the internet, Nzinga will guide audiences on an enlightening thrill ride as she answers the 

questions that shape our society. From the common thread that binds Twilight to President Lincoln to the 

link between Justin Bieberand the ancient Egyptians, Culture Click unleashes viewers' imaginations with 

new, thought provoking insights. Each week, Nzinga will take us on a journey that will make our brains 

smile.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (27 

of 27) Response

Program Title ANIMAL ATLAS ON D3

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 7:30AM (9/2/13-9/30/13)

Total times 

aired at 

regularly 

scheduled 

time

4

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal Atlas in previous years has maintained a high level of educational value. It has addressed issues 

appropriate for both general public and the secondary classroom with a presentation that included large 

numbers of clips, wide ranging photography, fast-paced editing, and a non-condescending vocabulary level. 

The programs in the latest series of Animal Atlas happily maintain those strengths. It is differentiated from 

previous years by its sense of humor. Entertaining the viewer with wit and observation augments the 

educational integrity of its content. The level of humor, like the level of vocabulary, is most suited for middle 

school (ages 13-16) with applications of topic that could extend into the higher grades. There are sound 

cues, visual elements, and a general tone that supports the delivery of educational material in a way that is 

appropriate for entertainment television. The data delivered and the content communicated is absolutely 

educational in nature and value but done in a way that would hold the attention of the target viewer. While 

the program is consistently humorous, a middle school teacher could construct textbook test materials that 

would be applicable to Animal Atlas. Examples of content covered: The determinant classifications of the 

ape and monkey primate families; the comparison of structure and function of species physiology; the 

emphasis on the recent scientific replacement classification of smaller apes for lesser apes.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's 

Children's Television Programming Reports (FCC 398) as required by 47 C.F.

R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison JILL BROW-WELLER

Address 1999 S BUNDY DRIVE

City LOS ANGELES

State CA

Zip 90025

Telephone Number 310-584-2000

Email Address JILL.BROW-WELLER@FOXTV.COM

Include any other comments or information you want the Commission to 

consider in evaluating your compliance with the Children's Television Act (or 

use this space for supplemental explanations). This may include information on 

any other noncore educational and informational programming that you aired 

this quarter or plan to air during the next quarter, or any existing or proposed 

non-broadcast efforts that will enhance the educational and informational value 

of such programming to children. See 47 C.F.R. Section 73.671, NOTES 2 and 

3.

Pursuant to Public Notice released 

October 17, 2013 (DA 13-2025), filings 

that were due between October 7 and 

October 16 are due 16 days after the 

original filing date and extended to the 

next business day if the extended 

deadline falls on a weekend. 

Consequently, this document is timely 

filed.

Liaison Contact



Other 

Matters (1 of 

24) Response

Program Title CHAT ROOM

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

MONDAYS AT 7AM (10/1/13-12/31/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"CHAT ROOM" is a brand new half-hour weekly educational series designed to inform, educate, and 

entertain children 16 & under (specific target audience is 13-16) through re-enacting teen-oriented dilemmas 

and discussing them in an open and honest format. More than any other group, teens are on the frontlines 

of dealing with complex subjects as they stand at the crossroads between childhood and adulthood. "CHAT 

ROOM" may not have all the answers but it offers a place where young people can watch and discuss the 

problems they face. "CHAT ROOM" provides a compelling look at real-life situations that happen to today's 

teens as dramatized by teen actors. Our adult host and teen panel then discuss the issues presented in a 

direct and forthright manner. This program is not intended to be preachy or pedantic. The goal is to present 

issues that are real and raw and discuss the pros and cons of each situation in a free-flowing environment.

Other Matters (2 of 

24) Response

Program Title JACK HANNAH'S INTO THE WILD

Origination Syndicated

Days/Times Program 

Regularly Scheduled

TUESDAYS AT 7AM (10/1/13-12/31/13)

Total times aired at 

regularly scheduled 

time

14

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

For over 20 years, Jack Hannah has been introducing America to amazing animals. In "Into the 

Wild", Jack meets the word's most incredible creatures in their native environments. It's not only 

about the animals, but also about native cultures and peoples. Throughout Jack's travels he raises 

awareness of different cultures, geography and spectacular animals and animal facts, while teaching 

children the importance of stewardship of our environment through his documented donations to 

conservation efforts worldwide.

Other Matters (24)



Other 

Matters (3 of 

24) Response

Program Title PETS TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

WEDNESDAYS AT 7AM (10/1/13-12/31/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Pets.TV is a television program that provides educational and informational segments exposing the target 

audience of young viewers to everything Pets. The upbeat contemporary presentation relates the animals to 

the viewer's lives and interests. Pets from everyday to the unique are showcased with educational 

information that shares how they evolved to become pets and their geographic origins. Professionals 

answer questions from pet lovers and share personal experiences. In these segments the excitement and 

love of working with pets is expressed. The motivational and inspirational message of each guest is 

entertaining and empowers audiences of all ages to pursue more information and education about 

everything pets. Each segment of Pets.TV delivers an educational and informational message that supports 

current social, intellectual and emotional aspects of children ages 13 and up. Attributes and advice 

emphasized by guests instill a grounded balance of priorities, commitment, and perseverance children can 

apply to their lives.

Other Matters (4 

of 24) Response

Program Title SPORTS STARS OF TOMORROW

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

THURSDAYS AT 7AM (10/1/13-12/31/13)

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"SWAP TV" is a weekly half-hour television series about two teenagers from different backgrounds 

"swapping" lives for a weekend. The programs explore the opposite lives of the participating youngsters 

as they learn about different cultures and family settings. Young viewers are exposed to the special 

interests of the "swapping" youngsters and what adjustments they make to a different life situation. The 

program teaches tolerance of various races, creeds and backgrounds while exposing an appreciation to 

someone else's way of life. Each episode is informative, entertaining and promotes good social values 

and respect.

Other Matters (5 of 24) Response

Program Title DRAGONFLY TV

Origination Syndicated

Days/Times Program 

Regularly Scheduled

FRIDAYS AT 7AM (10/1/13-12/31/13)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

The series "Dragonfly TV" highlights children "doing" projects with real hands-on experience and 

demonstrates practical applications of mathematics and science. It introduces young viewers to a 

variety of scientific disciplines and challenges them in critical thinking and problem solving skills, 

while providing valuable information to reach answers. Each episode is engaging, entertaining and 

educational in structure, allowing children to investigate science on their own.

Other 

Matters (6 of 

24) Response

Program Title ECO COMPANY

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 7:30AM (10/1/13-12/31/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Eco Company provides CORE programming in the area of the environment and preservation of the earth's 

resources. Eco Company explores all aspects of being "green" and understanding how our actions impact 

the world. The E-Co team find out about global warming by asking questions to discover the truths and 

myths of the global warming issue. They learn about alternative energies by visiting wind farms and solar 

installations and discovering new energy technologies currently under development. They learn more about 

recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken 

it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to 

develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is 

reported by teens and told from their perspective. Additionally each week the show will provide practical tips 

that teens and people of all ages can use in their daily lives.

Other Matters (7 of 24) Response

Program Title AWESOME ADVENTURES ON D2

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 7AM (10/1/13-12/31/13)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

AWESOME ADVENTURES is designed to educate, inform and entertain children 16 and 

under (specific target audience is 13-16) about the world around them. Each journey is a 

lesson in the beauty of nature, its creatures, and the people who inhabit the land. The shows 

are not designed to be "preachy" or overly pedantic, but rather, the goal is to make the 

learning fun.

Other Matters (8 of 

24) Response

Program Title WILD ABOUT ANIMALS ON D2

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 7:30AM (10/1/13-12/31/13)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Wild About Animals is a weekly half-hour program that serves the educational and informational 

needs of children 13 - 16 years old with its program content. The objective of the program is to 

educate and inform children by bringing them the most entertaining and interesting stories about the 

world's most fascinating animals. Each episode consists of at least four stories designed to teach 

children about exotic and unique animals from the wild, as well as to educate them further about 

animals they see every day.

Other 

Matters (9 of 

24) Response



Program Title ELIZABETH STANTON'S GREAT BIG WORLD ON D2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 8AM (10/1/13-12/31/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern 

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess 

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific need - 

ranging from feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese 

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great 

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse 

experiences of world exploration with the life-changing volunteer opportunities available in these same 

areas. Various age-appropriate global issues are introduced to the viewing audience through in-depth and 

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In 

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in 

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Other Matters (10 of 24) Response

Program Title LIVE LIFE AND WIN ON D2

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 8:30AM (10/1/13-12/31/13)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

The "Live Life & Win" series features inspirational segments and teen success stories of 

character and personal determination in the arts, school, sports, and community; considers 

topics such as social responsibility and justice, perseverance, leadership, academic 

achievement, volunteerism, and life skills such as the importance of exercise and nutrition.

Other 

Matters (11 

of 24) Response

Program Title TEEN KIDS NEWS ON D2

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 9AM (10/1/13-12/31/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Teen Kids News meets FCC requirements for "core children's programming" by producing each week 

educational features such as, "College and You" (tips for choosing and getting into college), and "Word," 

(vocabulary skills training), as well as informational features for teens, such as reports about healthy eating; 

driving tips for new drivers, and internet predators. The show has been designed to meet needs of children 

and young adolescents with a unique curiosity about their world, with weekly headlines that present the 

news in a teen appropriate manner. The Program stimulates the 13 - 16 year olds curiosity, develops their 

learning and cognitive, listening and thinking skills, and serves as an enhancement of their academic and 

educational experience. More than 5,000 schools are using TKN as part of their school curriculum and 

affiliate stations have already contacted school systems in that regard. The full scripts are available to 

provide easy access for teachers to use in their classrooms.

Other Matters (12 

of 24) Response

Program Title THE REAL WINNING EDGE ON D2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 9:30AM (10/1/13-12/31/13)

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"The Real Winning Edge" promotes values through very engaging positive youth role models, who are 

introduced by celebrities in the same talent field as the youth. The celebrities reinforce the values by 

calling attention to these youths' qualities as they are exhibited in the program. The characteristics 

demonstrated by the stories of these youth give rise to adherence to these sound choices that have 

given them "the real winning edge" in life, such as: discovering where their inner talents lie; developing 

an appreciation for honesty; developing a sense of self discipline; and developing a sense of internal 

acceptance.

Other Matters (13 of 

24) Response

Program Title CULTURE CLICK ON D3



Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 7AM (10/1/13-12/31/13)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Real Life 101 introduces you to real people doing real jobs. From doctors, lawyers and veterinarians 

to career counselors, drug counselors, Lipizzaner stallion trainers and special effects wizards, Real 

Life 101 takes you "on the job" so you can see for yourself why these professionals love what they 

do. Learn about jobs you might not know even existed! Join hosts every week as they explore new 

professions in the exciting world of work. It's a half-hour of thought-provoking, eye-opening fun and 

entertainment!

Other Matters (14 of 24) Response

Program Title ANIMAL ATLAS ON D3

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS AT 7:30AM (10/1/13-12/31/13)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

A radically different television series where teens embark on thrilling outdoor adventures 

during the day and in the evening, grapple with controversial issues that they may face. 

Cameras follow eight young men and women who are individually challenged to develop 

their moral convictions and make important decisions.

Other Matters (15 of 24) Response

Program Title ANIMAL ATLAS ON D3

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS AT 8AM (10/1/13-12/31/13)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

On Animal Atlas we travel the globe to meet every kind of animal imaginable, from the 

familiar to the astounding. We learn about their lives, their history, and the adaptions that 

allow them to survive and thrive. But best of all, we meet them face to face. Just spin the 

glove. Anywhere, everywhere animals live, you'll find Animal Atlas.

Other Matters (16 of 24) Response



Program Title SAFARI TRACKS ON D3

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS AT 8:30AM (10/1/13-12/31/13)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of 

Core Programming.

Safari Tracks focuses on African wildlife and explores the magnificent and 

mysterious world of these animals, all in their natural habitat. Each week explore 

the African continent, from the brush lands of the savanna to the great Okavango 

delta... and beyond.

Other 

Matters (17 

of 24) Response

Program Title TEEN KIDS NEWS ON D3

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS AT 7AM (10/1/13-12/31/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Teen Kids News meets FCC requirements for "core children's programming" by producing each week 

educational features such as, "College and You" (tips for choosing and getting into college), and "Word," 

(vocabulary skills training), as well as informational features for teens, such as reports about healthy eating; 

driving tips for new drivers, and internet predators. The show has been designed to meet needs of children 

and young adolescents with a unique curiosity about their world, with weekly headlines that present the 

news in a teen appropriate manner. The Program stimulates the 13 - 16 year olds curiosity, develops their 

learning and cognitive, listening and thinking skills, and serves as an enhancement of their academic and 

educational experience. More than 5,000 schools are using TKN as part of their school curriculum and 

affiliate stations have already contacted school systems in that regard. The full scripts are available to 

provide easy access for teachers to use in their classrooms.

Other 

Matters (18 

of 24) Response

Program Title TEEN KIDS NEWS ON D3

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS AT 7:30AM (10/1/13-12/31/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Teen Kids News meets FCC requirements for "core children's programming" by producing each week 

educational features such as, "College and You" (tips for choosing and getting into college), and "Word," 

(vocabulary skills training), as well as informational features for teens, such as reports about healthy eating; 

driving tips for new drivers, and internet predators. The show has been designed to meet needs of children 

and young adolescents with a unique curiosity about their world, with weekly headlines that present the 

news in a teen appropriate manner. The Program stimulates the 13 - 16 year olds curiosity, develops their 

learning and cognitive, listening and thinking skills, and serves as an enhancement of their academic and 

educational experience. More than 5,000 schools are using TKN as part of their school curriculum and 

affiliate stations have already contacted school systems in that regard. The full scripts are available to 

provide easy access for teachers to use in their classrooms.

Other Matters 

(19 of 24) Response

Program Title SO YOU WANT TO BE ON D4

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 7:00AM (10/1/13-12/31/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SO YOU WANT TO BE" features teens learning about a wide variety of jobs and career paths as well as 

what it takes to get ahead in the working world. The series exposes teenagers to the varied workforce 

professions that they might like to enter in the future. Each episode features teens becoming apprentices 

for a day in different jobs, learning what it takes to be, for example, a baker, a dolphin trainer, a dental 

hygienist or professional photographer. Young viewers learn about the differences in various occupations, 

as well as learning what aspects of jobs they most enjoy. Programs such as SO YOU WANT TO BE are a 

valuable way to expand a teenage viewers knowledge of the future that awaits them and will assist them 

with making academic decisions.



Other Matters 

(20 of 24) Response

Program Title SO YOU WANT TO BE ON D4

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 7:30AM (10/1/13-12/31/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SO YOU WANT TO BE" features teens learning about a wide variety of jobs and career paths as well as 

what it takes to get ahead in the working world. The series exposes teenagers to the varied workforce 

professions that they might like to enter in the future. Each episode features teens becoming apprentices 

for a day in different jobs, learning what it takes to be, for example, a baker, a dolphin trainer, a dental 

hygienist or professional photographer. Young viewers learn about the differences in various occupations, 

as well as learning what aspects of jobs they most enjoy. Programs such as SO YOU WANT TO BE are a 

valuable way to expand a teenage viewers knowledge of the future that awaits them and will assist them 

with making academic decisions.

Other Matters (21 of 

24) Response

Program Title TOMORROW TODAY ON D4

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 8:00AM (10/1/13-12/31/13)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"TOMORROW TODAY" features teens learning about the latest advances in science and 

technology. Episodes reveal the latest scientific innovations and ideas and show teenage viewers 

how these new technologies work and improve our world. Each episode features incredible science 

discoveries and I believe will inspire today's youth to the wonders of science, revealing a window to 

the future. Young viewers learn about the latest advances in various areas, such as transportation, 

medicine and space exploration.

Other Matters (22 of 

24) Response



Program Title TOMORROW TODAY ON D4

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS AT 8:30AM (10/1/13-12/31/13)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"TOMORROW TODAY" features teens learning about the latest advances in science and 

technology. Episodes reveal the latest scientific innovations and ideas and show teenage viewers 

how these new technologies work and improve our world. Each episode features incredible science 

discoveries and I believe will inspire today's youth to the wonders of science, revealing a window to 

the future. Young viewers learn about the latest advances in various areas, such as transportation, 

medicine and space exploration.

Other 

Matters (23 

of 24) Response

Program Title BETTER PLANET TV ON D4

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 9:00AM (10/1/13-12/31/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"BETTER PLANET TV" features stories about helping the environment. The series allows teen viewers to 

see the various innovative ways people are engaging to produce new products and new sources of energy, 

all the while saving money to better the environment. In each episode, new scientific discoveries along with 

practical applications are examined to show how easy it is to reduce wasteful consumption, recycle various 

products and improve the quality of life and our environment. Young viewers learn the science behind these 

changes while challenging their critical thinking about the current state of the environment, whether it they 

live in a small African village or a large American city. BETTER PLANET TV is a valuable example of 

expanding a teenage viewer's knowledge of our ecosystem and what economical and sensible ways we can 

do to protect it.

Other 

Matters (24 

of 24) Response



Program Title BETTER PLANET TV ON D4

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS AT 9:30AM (10/1/13-12/31/13)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"BETTER PLANET TV" features stories about helping the environment. The series allows teen viewers to 

see the various innovative ways people are engaging to produce new products and new sources of energy, 

all the while saving money to better the environment. In each episode, new scientific discoveries along with 

practical applications are examined to show how easy it is to reduce wasteful consumption, recycle various 

products and improve the quality of life and our environment. Young viewers learn the science behind these 

changes while challenging their critical thinking about the current state of the environment, whether it they 

live in a small African village or a large American city. BETTER PLANET TV is a valuable example of 

expanding a teenage viewer's knowledge of our ecosystem and what economical and sensible ways we can 

do to protect it.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

FOX 

TELEVISION 

STATIONS, 

INC.

Certification



No Attachments.Attachments
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