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Section Question Response

Station Type Station Type Independent

Affiliated network ABC

Nielsen DMA Minneapolis-St.Paul

Web Home Page Address www.kstc45.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.5

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

504.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

11.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 29) Response

Program Title Dog Tales

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays at 11:30 AM CT

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Dog Tales" serves the educational and informational needs of children 13-16 years of age with its 

program content, including dog safety and care tips, as well as lessons on the responsibility of 

owning a dog. The show also provides informative segments on various dog breeds and showcases 

various veterinary experts explaining different issues affecting canines. The weekly series also 

includes recommended reading lists about dogs, and promotes children's writing and creative skills 

with essay and art contests.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (2 of 

29) Response

Program Title Eco Company

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 12:00 PM CT

Digital Core 
Programs(29)



Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Eco Company explores all aspects of being "green" and understanding how our actions impact the world. 

The E-Co team find out about global warming by asking questions to discover the truths and myths of the 

global warming issue. They learn about alternative energies by visiting wind farms and solar installations 

and discovering new energy technologies currently under development. They learn more about recycling, 

conservation and organics. The E-Team profiles teens and school organizations who have taken it upon 

themselves to make a difference, young entrepreneurs who are taking their passion for green to develop 

ideas, and new products for a sustainable future. Most importantly, each story and each feature is reported 

by teens and told from their perspective.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (3 

of 29) Response

Program Title State To State

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 12:30 PM CT



Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

State to State is an educational and informative half-hour, E/I program that travels to every entertaining 

nook and cranny of America. Viewers will experience the hectic dazzle of the Big Apple, discover the 

rawhide spirit of Wyoming, learn about the revival of St. Louis, celebrate the innovation of Silicon Valley, 

hear the music of New Orleans and Austin, understand the history of Hollywood, and learn about America's 

diverse culture in nearly every state in the union. Viewers will also learn about the country's diverse 

geography and experience the great outdoors, from Alaska to the Everglades. They'll see the biggest 

events and discover the hidden gems. Each episode showcases between one and three states and dozens 

of locations within them. State to State delivers fast-paced, engaging information that's a perfect match for 

the 21st century learner. The series is packed with facts about history, geography, and culture. The goal of 

the series is to provide young viewers with the inspiration and information to better understand and 

appreciate the dynamic and diverse country they live in.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 of 

29) Response

Program Title The Coolest Places On Earth

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 1:00 PM CT



Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

"The Coolest Places on Earth" is an educational and informative half-hour, E/I program that takes young 

viewers on a journey of discovery to the most astonishing places on the planet - cities, festivals, 

landmarks and jaw-dropping works of nature - exploring each location's history and culture. Each episode 

showcases three specific locations and delivers fast-paced, engaging information that's a perfect match 

for t he 21st century learner. The series is packed with facts about history, geography, and culture. The 

goal of the series is to provide young viewers with the inspiration and information to better understand 

and appreciate the culturally and geographically diverse world around them.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (5 of 

29) Response

Program Title Animal Atlas

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 1:30 PM CT

Total times 

aired at 

regularly 

scheduled time

13

Total times aired



Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Animal Atlas is an education al and informative half hour, E/I program that travels the globe to meet every 

kind of animal imaginable, from the familiar to the astounding. Each episode takes young viewers on a 

journey through the animal kingdom to learn about the lives, history, and varying adaptations that allow 

animals to survive and thrive in the wild. The series strives to present a wide variety of information in a 

number of interactive and poignant sequences to make knowledge of the animal kingdom both simpler 

and easier to remember. It's through this engaging information and rich visual content that allows viewers 

to better understand and appreciate the animal world around them.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (6 of 29) Response

Program Title Jack Hanna's Animal Adventures

Origination Syndicated

Days/Times Program Regularly Scheduled Sundays at 2:00 PM CT

Total times aired at regularly scheduled time 13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

Each episode of Jack Hanna is designed to reveal to the children the world 

around them in a way that presents positive role models and pro-social 

values with an environmentally responsible universe.

Does the Licensee identify the program by 

displaying throughout the program the 

symbol E/I?

Yes



Digital Core Program (7 

of 29) Response

Program Title Into The Wild

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays at 2:30 PM CT

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

This series is based around Jack traveling the world, taking the viewer to his favorite 

destinations and introducing them to new and amazing creatures each week. Throughout Jack's 

travels he raises awareness of different cultures, geography and spectacular animals and 

animal facts, while teaching children the importance of stewardship of our environment through 

his documented donations to conservation efforts worldwide.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Core Program (8 of 

29) Response

Program Title Thravel Thru History #1

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 8:00 AM CT (Airs on ME TV)

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins



Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Travel Thru History" entices young people to learn more about American history. The 

various episodes focus on American cities and vacation destinations that have more than 

natural beauty and theme parks to offer. The series uses beautiful photography and brief well-

edited interviews with curators and other onsite authorities to set a pace that will keep young 

minds engaged.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (9 of 

29) Response

Program Title Travel Thru History #2

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 8:30 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Travel Thru History" entices young people to learn more about American history. The 

various episodes focus on American cities and vacation destinations that have more than 

natural beauty and theme parks to offer. The series uses beautiful photography and brief well-

edited interviews with curators and other onsite authorities to set a pace that will keep young 

minds engaged.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (10 of 29) Response

Program Title Mystery Hunters #1

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on ME TV)

Total times aired at regularly 

scheduled time

13

Total times aired



Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Through critical observation, analytical thinking, and scientific testing, "Mystery Hunters" 

encourages children to question the world around them. Through both the travel aspect 

and investigation of ancient myths and mysteries, there is a profound focus on history, 

culture, geography and international customs.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (11 of 29) Response

Program Title Mystery Hunters #2

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays at 9:30 AM CT (Airs on ME TV)

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Through critical observation, analytical thinking, and scientific testing, "Mystery Hunters" 

encourages children to question the world around them. Through both the travel aspect 

and investigation of ancient myths and mysteries, there is a profound focus on history, 

culture, geography and international customs.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (12 of 29) Response

Program Title Saved By The Bell #1

Origination Syndicated



Days/Times 

Program Regularly 

Scheduled

Sundays at 9:00 AM CT (Airs on ME TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (13 of 29) Response

Program Title Saved By The Bell #2

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 9:30 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (14 of 29) Response

Program Title Saved By The Bell #3

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 10:00 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (15 of 29) Response

Program Title Saved By The Bell #4

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 10:30 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (16 of 

29) Response

Program Title Animal Atlas #1

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:00 AM CT (Airs on This TV)

Total times 

aired at 

regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Animal Atlas is an educational and informative half hour, E/I program that travels the globe to meet every 

kind of animal imaginable, from the familiar to the astounding. Each episode takes young viewers on a 

journey through the animal kingdom to learn about the lives, history, and varying adaptations that allow 

animals to survive and thrive in the wild. The series strives to present a wide variety of information in a 

number of interactive and poignant sequences to make knowledge of the animal kingdom both simpler 

and easier to remember. It's through this engaging information and rich visual content that allows viewers 

to better understand and appreciate the animal world around them.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (17 of 

29) Response

Program Title Animal Atlas #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:30 AM CT (Airs on This TV)

Total times 

aired at 

regularly 

scheduled time

13



Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Animal Atlas is an educational and informative half hour, E/I program that travels the globe to meet every 

kind of animal imaginable, from the familiar to the astounding. Each episode takes young viewers on a 

journey through the animal kingdom to learn about the lives, history, and varying adaptations that allow 

animals to survive and thrive in the wild. The series strives to present a wide variety of information in a 

number of interactive and poignant sequences to make knowledge of the animal kingdom both simpler 

and easier to remember. It's through this engaging information and rich visual content that allows viewers 

to better understand and appreciate the animal world around them.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (18 

of 29) Response

Program Title Zoo Clues #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 10:00 AM CT (Airs on This TV)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Series Zoo Clues will keep 13 to 16 year old viewers engaged for 30 minutes with the nearly infinite 

visual richness, animal characteristics, and wild range of animal behaviors. Beyond its target audience, 

both older and younger audience should find this look across the amazing world of animals fascinating. 

Beyond basic engagement, Zoo Clues will leave viewers with a meaningful perspective about animals and 

meaningful comparisons to their own human characteristics. The variety of the animal kingdom is truly odd 

and bizarre enough to read like fiction, but the clever narration of Zoo Clues links disparate information 

together in a way that always makes clear that what viewers see is real, natural, and relates to their own 

life in the real world.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (19 

of 29) Response

Program Title Zoo Clues #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 10:30 AM CT (Airs on This TV)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Series Zoo Clues will keep 13 to 16 year old viewers engaged for 30 minutes with the nearly infinite 

visual richness, animal characteristics, and wild range of animal behaviors. Beyond its target audience, 

both older and younger audience should find this look across the amazing world of animals fascinating. 

Beyond basic engagement, Zoo Clues will leave viewers with a meaningful perspective about animals and 

meaningful comparisons to their own human characteristics. The variety of the animal kingdom is truly odd 

and bizarre enough to read like fiction, but the clever narration of Zoo Clues links disparate information 

together in a way that always makes clear that what viewers see is real, natural, and relates to their own 

life in the real world.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (20 

of 29) Response

Program Title On The Spot #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 11:00 AM CT (Airs on This TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled



Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On The Spot is a series tapping knowledge across a series of subject areas: geography, art, technology, 

science, math, history, language, music, and sports. It also addresses general cultural knowledge. The 

format is a series of seemingly random questions to individuals who are either of school age or adults past 

the age of high school graduation. There are three fundamental educational benefits to this format. First, it 

taps into fact retrieval in the curriculum. Second, and more important, it expands the information beyond fact 

retrieval. Third, and most important, it addresses what educators call non cognitive factors for student 

success. These are factors that can measurably improve student achievement without specifically involving 

material to be tested. These include self esteem and frames in which students see learning occurring. By 

removing information from the academic silos where it is generally taught and moving it, literally, to the mall, 

it forces a synthesis that is difficult to achieve in an academic setting. The fact that correct answers are 

giving by diverse ethnicities and ages, by both genders, and not by stereotypes of smart people is essential. 

It means that anyone can own information. The fact that young people will see this on television in a 

nonacademic setting is also very important. Whatever the curriculum or information, knowledge becomes 

the star and is demonstrated by every type of person.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (21 

of 29) Response

Program Title On The Spot #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 11:30 AM CT (Airs on This TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled



Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On The Spot is a series tapping knowledge across a series of subject areas: geography, art, technology, 

science, math, history, language, music, and sports. It also addresses general cultural knowledge. The 

format is a series of seemingly random questions to individuals who are either of school age or adults past 

the age of high school graduation. There are three fundamental educational benefits to this format. First, it 

taps into fact retrieval in the curriculum. Second, and more important, it expands the information beyond fact 

retrieval. Third, and most important, it addresses what educators call non cognitive factors for student 

success. These are factors that can measurably improve student achievement without specifically involving 

material to be tested. These include self esteem and frames in which students see learning occurring. By 

removing information from the academic silos where it is generally taught and moving it, literally, to the mall, 

it forces a synthesis that is difficult to achieve in an academic setting. The fact that correct answers are 

giving by diverse ethnicities and ages, by both genders, and not by stereotypes of smart people is essential. 

It means that anyone can own information. The fact that young people will see this on television in a 

nonacademic setting is also very important. Whatever the curriculum or information, knowledge becomes 

the star and is demonstrated by every type of person.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (22 of 29) Response

Program Title Safari Tracks #1

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 8:00 AM CT (Airs on Antenna TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

: "Safari Tracks" is an educational and informative half-hour, E/I program that takes viewers on an 

African safari - focusing on African wildlife and the magnificent and mysterious world of these 

animals, all in their natural habitat. Follow Ushaka as we explore the African continent, from the brush 

lands of the African Savanna to the great Okavango delta... and beyond! The series strives to present 

a wide variety of information in a number of interactive and poignant sequences to make knowledge 

of the animal kingdom both simpler and easier to remember.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (23 of 29) Response

Program Title Safari Tracks #2

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 8:30 AM CT (Airs on Antenna TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

: "Safari Tracks" is an educational and informative half-hour, E/I program that takes viewers on an 

African safari - focusing on African wildlife and the magnificent and mysterious world of these 

animals, all in their natural habitat. Follow Ushaka as we explore the African continent, from the brush 

lands of the African Savanna to the great Okavango delta... and beyond! The series strives to present 

a wide variety of information in a number of interactive and poignant sequences to make knowledge 

of the animal kingdom both simpler and easier to remember.



Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (24 

of 29) Response

Program Title Animal Atlas #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Animal Atlas" is an entertaining and educational half-hour wildlife program shot exclusiv ely in High 

Definition. The show introduces young viewers to every kind of animal imagi nable, from the familiar to the 

as tounding, including apes and giant lizards, sharks and tigers, and all other animals fr om the Americas, 

Africa, Asia, Australia, and everywhere in between. Animal Atlas promotes a bet ter understanding of how 

various animal species live and what they need to survive. Each episode stands alone as an entertaining 

look into the world of animals- whether visiting a particular group of animals, such as big cats, or meeting 

the animals of an entire continent. Through Animal Atlas, viewers discover the variety of places that animals 

live, how they find food, and how they play. The show also looks at how family units operate, from a 

community of thousands of prairie dogs, to a pride of lions, to a school of fish. Certain episodes also explore 

animal features such as diet, locomotion, adaptation, and how animals take care of their young. Along the 

way, Animal Atlas educates young viewers about endangered species and provides information on how to 

support wildlife conservation. For a population of young viewers attuned to the importance of going "green," 

Animal Atlas is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible 

and wildly entertaining adventure through the animal world. Learning about animals has never been more 

fun! Just spin the globe. Anywhere, ev erywhere animals live, you'll find Animal Atlas.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (25 

of 29) Response

Program Title Animal Atlas #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 9:30 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Animal Atlas" is an entertaining and educational half-hour wildlife program shot exclusiv ely in High 

Definition. The show introduces young viewers to every kind of animal imagi nable, from the familiar to the 

as tounding, including apes and giant lizards, sharks and tigers, and all other animals fr om the Americas, 

Africa, Asia, Australia, and everywhere in between. Animal Atlas promotes a bet ter understanding of how 

various animal species live and what they need to survive. Each episode stands alone as an entertaining 

look into the world of animals- whether visiting a particular group of animals, such as big cats, or meeting 

the animals of an entire continent. Through Animal Atlas, viewers discover the variety of places that animals 

live, how they find food, and how they play. The show also looks at how family units operate, from a 

community of thousands of prairie dogs, to a pride of lions, to a school of fish. Certain episodes also explore 

animal features such as diet, locomotion, adaptation, and how animals take care of their young. Along the 

way, Animal Atlas educates young viewers about endangered species and provides information on how to 

support wildlife conservation. For a population of young viewers attuned to the importance of going "green," 

Animal Atlas is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible 

and wildly entertaining adventure through the animal world. Learning about animals has never been more 

fun! Just spin the globe. Anywhere, ev erywhere animals live, you'll find Animal Atlas.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (26 of 

29) Response

Program Title The Coolest Places On Earth

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 10:00 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

"The Coolest Places on Earth" is an educational and informative half-hour, E/I program that takes young 

viewers on a journey of discovery to the most astonishing places on the planet - cities, festivals, 

landmarks and jaw-dropping works of nature - exploring each location's history and culture. Each episode 

showcases three specific locations and delivers fast-paced, engaging information that's a perfect match 

for t he 21st century learner. The series is packed with facts about history, geography, and culture. The 

goal of the series is to provide young viewers with the inspiration and information to better understand 

and appreciate the culturally and geographically diverse world around them.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (27 of 29) Response

Program Title On The Spot

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 10:30 AM CT (Airs on Antenna TV)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"On The Spot" uses an entertaining on-the- street format to test how well young people know the 

information contained in the Common Core State Standards Initiative, an attempt to set a national 

curriculum to bridge the standards gap between states. Then, On the Spot explains the answer to 

each question. On the Spot challenges viewers to recall middle and high school knowledge about 

history, science, math, English, second languages, health, geography, art, music, and technology, 

and then teaches them the answer.



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (28 of 

29) Response

Program Title Family Style With Chef Jeff

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:00 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

" Family Style with Chef Jeff" is an educational and informative half-hour, E/I series that teaches view ers 

how making the right choices in the kitchen can lead to life-changing experiences for the entire family . 

Each episode features interesting and valuable health and nutrition information as viewers also learn how 

to cook healthier versions of some of our favorite dishes. Family Style uses unique structural components 

to help young viewers retain and reflect on important and current health-related information. T he series 

also features nutrition quizzes, health tips, and Chef Jeff's own positive reinforcement. The goal of the 

series is to help young viewers make well informed choices about their eating habits, nutrition, and health.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Digital Core 

Program (29 

of 29) Response

Program Title Animal Atlas #3

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:30 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Animal Atlas" is an entertaining and educational half-hour wildlife program shot exclusiv ely in High 

Definition. The show introduces young viewers to every kind of animal imagi nable, from the familiar to the 

as tounding, including apes and giant lizards, sharks and tigers, and all other animals fr om the Americas, 

Africa, Asia, Australia, and everywhere in between. Animal Atlas promotes a bet ter understanding of how 

various animal species live and what they need to survive. Each episode stands alone as an entertaining 

look into the world of animals- whether visiting a particular group of animals, such as big cats, or meeting 

the animals of an entire continent. Through Animal Atlas, viewers discover the variety of places that animals 

live, how they find food, and how they play. The show also looks at how family units operate, from a 

community of thousands of prairie dogs, to a pride of lions, to a school of fish. Certain episodes also explore 

animal features such as diet, locomotion, adaptation, and how animals take care of their young. Along the 

way, Animal Atlas educates young viewers about endangered species and provides information on how to 

support wildlife conservation. For a population of young viewers attuned to the importance of going "green," 

Animal Atlas is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible 

and wildly entertaining adventure through the animal world. Learning about animals has never been more 

fun! Just spin the globe. Anywhere, ev erywhere animals live, you'll find Animal Atlas.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes





Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the 

Licensee 

publicize the 

existence and 

location of the 

station's 

Children's 

Television 

Programming 

Reports (FCC 

398) as 

required by 47 

C.F.R. Section 

73.3526(e)(11)

(iii)?

Yes

Name of 

children's 

programming 

liaison

Katherine J. Bowman

Address 3415 University Avenue

City St. Paul

State MN

Zip 55114

Telephone 

Number

651-642-4372

Email Address kbowman@kstp.com

Liaison Contact



Include any 

other comments 

or information 

you want the 

Commission to 

consider in 

evaluating your 

compliance with 

the Children's 

Television Act 

(or use this 

space for 

supplemental 

explanations). 

This may 

include 

information on 

any other 

noncore 

educational and 

informational 

programming 

that you aired 

this quarter or 

plan to air 

during the next 

quarter, or any 

existing or 

proposed non-

broadcast 

efforts that will 

enhance the 

educational and 

informational 

value of such 

programming to 

children. See 47 

C.F.R. Section 

73.671, NOTES 

2 and 3.

KSTP/45TV Community Outreach 2015 2nd Quarter - April through June April Brandi Powell April 25 - 

Diversity in Media at University of MN, for college students of color - emcee/speaker Leah McLean April 

7 - ADK Teachers Group - Host April 11 - University of St. Thomas Women's Luncheon - Host Chris 

Egert April 18 - Children's Surgery International Gala - emcee April 24 - Twin Cities Heart Walk - emcee 

Megan Newquist April 28 - Saint Paul Fire Ball - Saint Paul Fire Foundation - emcee Jessica Miles April 

10 - Corner House Breakfast - emcee Bill Lunn April 25 - March for Babies , March of Dimes - emcee 

Station Events April 10 - Airforce Association Annual Dinner - Teacher of the year - Sponsor April 21 - 

Como Zoo "ADOPT an Animal" phone bank - Sponsor April 21 - Crime Stoppers Breakfast - Sponsor 

Station Tour : Dungarvin Student Tour - April 14 Partnership Resources Tour - April 28 Rock Star Row - 

Twin Cities Live Beacon Interfaith Housing Collaborative - April 3 Family Enhancement Center - April 10 

Pregnancy and Post-Partum Support MN - April 17 Animal Humane Society - April 24 May Brandi Powell 

May 7 - Small Business Association annual gala and awards show - emcee Leah McLean May 15 - Teen 

Challenge Gala - emcee Chris Egert May 2 - JDRF - Derby for a Cure - emcee May 27 - Scenic Heights 

Elementary School - host Mike Marcotte May 21 - Twin Cities United Way Give OUT Day to support 

GLBT - ambassador Megan Newquist May 13 - Table Talk event with Children's Hospitals - host Tom 

Hauser May 14 - Great River Gathering Gala - sponsor/emcee Station Events May 7 - St. Paul Chamber 

CEO Reception - sponsor May 21 - Foundation for Fighting Blindness - Sponsor May 27 - Woodrow 

Wilson Center - sponsor Station Tour: ISD917 TESA Program - Rosemount School District - May 12 

LEAP High School - May 19 Rock Star Row - Twin Cities Live MADD - May 1 Walk to End Brain Tumors 

- May 8 Guardian Angels - May 15 Breaking Free - May 22 Children's Dental Services - May 29 June 

Brandi Powell June 24 - Clear Cause Annual Fundraiser for students that travel abroad - Emcee June 29 

- Given's Foundation for African American Literature annual fundraiser - Emcee Tom Durian June 18 - 

Special Olympics Torch Run - Fundraising event and rally - emcee Leah McLean June 7 - Grand Old 

Days, Saint Paul - emcee Chris Egert June 2 - Mill City Museum - Student Event - emcee Station Events 

June 2 - Center for the American Experiment - sponsor June 6 - NFL Pass, Punt and Kick Kids Camp - 

sponsor June 17 - Summer Harvest for Kids Phone Bank - Raised over $100,000 to feed kids lunch 

during the summer months. June 29 - Brain Injury Phone Bank to create awareness of Brain Injuries. 

Station Tour: Girl Scout Troop 55546 - Woodbury - June 23 Rock Star Row - Twin Cities Live Bridging - 

June 5 More - June 12 Summer Harvest for Kids - June 17 Cornerstone - June 19 Neighbor House - 

June 26



Other Matters (1 of 

29) Response

Program Title Dog Tales

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays at 11:30 AM CT

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Dog Tales" serves the educational and informational needs of children 13-16 years of age with its 

program content, including dog safety and care tips, as well as lessons on the responsibility of 

owning a dog. The show also provides informative segments on various dog breeds and showcases 

various veterinary experts explaining different issues affecting canines. The weekly series also 

includes recommended reading lists about dogs, and promotes children's writing and creative skills 

with essay and art contests.

Other Matters 

(2 of 29) Response

Program Title Eco Company

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 12:00 PM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

EcoCompany explores all aspects of being "green" and understanding how our actions impact the world. 

The E-Co team find out about global warming by asking questions to discover the truths and myths of the 

global warming issue. They learn about alternative energies by visiting wind farms and solar installations 

and discovering new energy technologies currently under development. They learn more about recycling, 

conservation and organics. The E-Team profiles teens and school organizations who have taken it upon 

themselves to make a difference, young entrepreneurs who are taking their passion for green to develop 

ideas, and new products for a sustainable future. Most importantly, each story and each feature is reported 

by teens and told from their perspective.

Other Matters (29)



Other 

Matters (3 of 

29) Response

Program Title State To State

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 12:30 PM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

State to State is an educational and informative half-hour, E/I program that travels to every entertaining 

nook and cranny of America. Viewers will experience the hectic dazzle of the Big Apple, discover the 

rawhide spirit of Wyoming, learn about the revival of St. Louis, celebrate the innovation of Silicon Valley, 

hear the music of New Orleans and Austin, understand the history of Hollywood, and learn about America's 

diverse culture in nearly every state in the union. Viewers will also learn about the country's diverse 

geography and experience the great outdoors, from Alaska to the Everglades. They'll see the biggest events 

and discover the hidden gems. Each episode showcases between one and three states and dozens of 

locations within them. State to State delivers fast-paced, engaging information that's a perfect match for the 

21st century learner. The series is packed with facts about history, geography, and culture. The goal of the 

series is to provide young viewers with the inspiration and information to better understand and appreciate 

the dynamic and diverse country they live in.

Other Matters 

(4 of 29) Response

Program Title The Coolest Places On Earth

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 1:00 PM CT

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

"The Coolest Places on Earth" is an educational and informative half-hour, E/I program that takes young 

viewers on a journey of discovery to the most astonishing places on the planet - cities, festivals, 

landmarks and jaw-dropping works of nature - exploring each location's history and culture. Each episode 

showcases three specific locations and delivers fast-paced, engaging information that's a perfect match 

for t he 21st century learner. The series is packed with facts about history, geography, and culture. The 

goal of the series is to provide young viewers with the inspiration and information to better understand 

and appreciate the culturally and geographically diverse world around them.

Other 

Matters (5 of 

29) Response

Program Title Animal Atlas

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 1:30 PM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Animal Atlas" is an entertaining and educational half-hour wildlife program shot exclusively in High 

Definition. The show introduces young viewers to every kind of animal imaginable, from the familiar to the 

astounding, including apes and giant lizards, sharks and tigers, and all other animals from the Americas, 

Africa, Asia, Australia, and everywhere in between. Animal Atlas promotes a better understanding of how 

various animal species live and what they need to survive. Each episode stands alone as an entertaining 

look into the world of animals- whether visiting a particular group of animals, such as big cats, or meeting 

the animals of an entire continent. Through Animal Atlas, viewers discover the variety of places that animals 

live, how they find food, and how they play. The show also looks at how family units operate, from a 

community of thousands of prairie dogs, to a pride of lions, to a school of fish. Certain episodes also explore 

animal features such as diet, locomotion, adaptation, and how animals take care of their young. Along the 

way, Animal Atlas educates young viewers about endangered species and provides information on how to 

support wildlife conservation. For a population of young viewers attuned to the importance of going "green," 

Animal Atlas is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible 

and wildly entertaining adventure through the animal world. Learning about animals has never been more 

fun! Just spin the globe. Anywhere, everywhere animals live, you'll find Animal Atlas.

Other Matters (6 of 29) Response

Program Title Jack Hannah Animal Adventures

Origination Syndicated

Days/Times Program Regularly Scheduled Sundays at 2:00 PM CT

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years



Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

Each episode of Jack Hanna is designed to reveal to the children the world 

around them in a way that presents positive role models and pro-social 

values with an environmentally responsible universe.

Other Matters (7 of 29) Response

Program Title Into The Wild

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays at 2:30 PM CT

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

This series is based around Jack traveling the world, taking the viewer to his favorite 

destinations and introducing them to new and amazing creatures each week. Throughout Jack's 

travels he raises awareness of different cultures, geography and spectacular animals and 

animal facts, while teaching children the importance of stewardship of our environment through 

his documented donations to conservation efforts worldwide.

Other Matters (8 of 29) Response

Program Title Thravel Thru History #1

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 8:00 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Travel Thru History" entices young people to learn more about American history. The 

various episodes focus on American cities and vacation destinations that have more than 

natural beauty and theme parks to offer. The series uses beautiful photography and brief well-

edited interviews with curators and other onsite authorities to set a pace that will keep young 

minds engaged.

Other Matters (9 of 29) Response

Program Title Travel Thru History #2

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 8:30 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"Travel Thru History" entices young people to learn more about American history. The 

various episodes focus on American cities and vacation destinations that have more than 

natural beauty and theme parks to offer. The series uses beautiful photography and brief well-

edited interviews with curators and other onsite authorities to set a pace that will keep young 

minds engaged.

Other Matters (10 of 29) Response

Program Title Mystery Hunters #1

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on Me TV)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Through critical observation, analytical thinking, and scientific testing, "Mystery Hunters" 

encourages children to question the world around them. Through both the travel aspect 

and investigation of ancient myths and mysteries, there is a profound focus on history, 

culture, geography and international customs.

Other Matters (11 of 29) Response

Program Title Mystery Hunters #2

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays at 9:30 AM CT (Airs on Me TV)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Through critical observation, analytical thinking, and scientific testing, "Mystery Hunters" 

encourages children to question the world around them. Through both the travel aspect 

and investigation of ancient myths and mysteries, there is a profound focus on history, 

culture, geography and international customs.

Other Matters (12 of 

29) Response

Program Title Saved By The Bell #4

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 10:00 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins



Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Other 

Matters (13 

of 29) Response

Program Title Saved By The Bell #2

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 10:30 AM CT (Airs on Me TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Animal Atlas" is an entertaining and educational half-hour wildlife program shot exclusively in High 

Definition. The show introduces young viewers to every kind of animal imaginable, from the familiar to the 

astounding, including apes and giant lizards, sharks and tigers, and all other animals from the Americas, 

Africa, Asia, Australia, and everywhere in between. Animal Atlas promotes a better understanding of how 

various animal species live and what they need to survive. Each episode stands alone as an entertaining 

look into the world of animals- whether visiting a particular group of animals, such as big cats, or meeting 

the animals of an entire continent. Through Animal Atlas, viewers discover the variety of places that animals 

live, how they find food, and how they play. The show also looks at how family units operate, from a 

community of thousands of prairie dogs, to a pride of lions, to a school of fish. Certain episodes also explore 

animal features such as diet, locomotion, adaptation, and how animals take care of their young. Along the 

way, Animal Atlas educates young viewers about endangered species and provides information on how to 

support wildlife conservation. For a population of young viewers attuned to the importance of going "green," 

Animal Atlas is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible 

and wildly entertaining adventure through the animal world. Learning about animals has never been more 

fun! Just spin the globe. Anywhere, everywhere animals live, you'll find Animal Atlas.

Other Matters (14 of 

29) Response

Program Title Saved By The Bell #3

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 11:00 AM CT (Airs on Me TV)



Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Other Matters (15 of 

29) Response

Program Title Saved By The Bell #4

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 11:30 AM CT (Airs on Me TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social 

themes and coping strategies through the daily school life of six teen-aged friends at Bayside High 

who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Other 

Matters (16 

of 29) Response

Program Title Animal Atlas #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:00 AM CT (Airs on This TV)

Total times 

aired at 

regularly 

scheduled 

time

13



Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Animal Atlas" is an entertaining and educational half-hour wildlife program shot exclusively in High 

Definition. The show introduces young viewers to every kind of animal imaginable, from the familiar to the 

astounding, including apes and giant lizards, sharks and tigers, and all other animals from the Americas, 

Africa, Asia, Australia, and everywhere in between. Animal Atlas promotes a bet ter understanding of how 

various animal species live and what they need to survive. Each episode stands alone as an entertaining 

look into the world of animals- whether visiting a particular group of animals, such as big cats, or meeting 

the animals of an entire continent. Through Animal Atlas, viewers discover the variety of places that animals 

live, how they find food, and how they play. The show also looks at how family units operate, from a 

community of thousands of prairie dogs, to a pride of lions, to a school of fish. Certain episodes also explore 

animal features such as diet, locomotion, adaptation, and how animals take care of their young. Along the 

way, Animal Atlas educates young viewers about endangered species and provides information on how to 

support wildlife conservation. For a population of young viewers attuned to the importance of going "green," 

Animal Atlas is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible 

and wildly entertaining adventure through the animal world. Learning about animals has never been more 

fun! Just spin the globe. Anywhere, everywhere animals live, you'll find Animal Atlas.

Other 

Matters (17 

of 29) Response

Program Title Animal Atlas #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:30 AM CT (Airs on This TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Animal Atlas" is an entertaining and educational half-hour wildlife program shot exclusively in High 

Definition. The show introduces young viewers to every kind of animal imaginable, from the familiar to the 

astounding, including apes and giant lizards, sharks and tigers, and all other animals from the Americas, 

Africa, Asia, Australia, and everywhere in between. Animal Atlas promotes a bet ter understanding of how 

various animal species live and what they need to survive. Each episode stands alone as an entertaining 

look into the world of animals- whether visiting a particular group of animals, such as big cats, or meeting 

the animals of an entire continent. Through Animal Atlas, viewers discover the variety of places that animals 

live, how they find food, and how they play. The show also looks at how family units operate, from a 

community of thousands of prairie dogs, to a pride of lions, to a school of fish. Certain episodes also explore 

animal features such as diet, locomotion, adaptation, and how animals take care of their young. Along the 

way, Animal Atlas educates young viewers about endangered species and provides information on how to 

support wildlife conservation. For a population of young viewers attuned to the importance of going "green," 

Animal Atlas is not only entertaining, it is culturally relevant and important. Animal Atlas offers an incredible 

and wildly entertaining adventure through the animal world. Learning about animals has never been more 

fun! Just spin the globe. Anywhere, everywhere animals live, you'll find Animal Atlas.



Other Matters 

(18 of 29) Response

Program Title Zoo Clues #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 10:00 AM CT (Airs on This TV)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Series Zoo Clues will keep 13 to 16 year old viewers engaged for 30 minutes with the nearly infinite 

visual richness, animal characteristics, and wild range of animal behaviors. Beyond its target audience, 

both older and younger audience should find this look across the amazing world of animals fascinating. 

Beyond basic engagement, Zoo Clues will leave viewers with a meaningful perspective about animals and 

meaningful comparisons to their own human characteristics. The variety of the animal kingdom is truly odd 

and bizarre enough to read like fiction, but the clever narration of Zoo Clues links disparate information 

together in a way that always makes clear that what viewers see is real, natural, and relates to their own 

life in the real world.

Other Matters 

(19 of 29) Response

Program Title Zoo Clues #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 10:30 AM CT (Airs on This TV)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Series Zoo Clues will keep 13 to 16 year old viewers engaged for 30 minutes with the nearly infinite 

visual richness, animal characteristics, and wild range of animal behaviors. Beyond its target audience, 

both older and younger audience should find this look across the amazing world of animals fascinating. 

Beyond basic engagement, Zoo Clues will leave viewers with a meaningful perspective about animals and 

meaningful comparisons to their own human characteristics. The variety of the animal kingdom is truly odd 

and bizarre enough to read like fiction, but the clever narration of Zoo Clues links disparate information 

together in a way that always makes clear that what viewers see is real, natural, and relates to their own 

life in the real world.

Other 

Matters (20 

of 29) Response

Program Title On The Spot #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 11:00 AM CT (Airs on This TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On The Spot is a series tapping knowledge across a series of subject areas: geography, art, technology, 

science, math, history, language, music, and sports. It also addresses general cultural knowledge. The 

format is a series of seemingly random questions to individuals who are either of school age or adults past 

the age of high school graduation. There are three fundamental educational benefits to this format. First, it 

taps into fact retrieval in the curriculum. Second, and more important, it expands the information beyond fact 

retrieval. Third, and most important, it addresses what educators call non cognitive factors for student 

success. These are factors that can measurably improve student achievement without specifically involving 

material to be tested. These include self esteem and frames in which students see learning occurring. By 

removing information from the academic silos where it is generally taught and moving it, literally, to the mall, 

it forces a synthesis that is difficult to achieve in an academic setting. The fact that correct answers are 

giving by diverse ethnicities and ages, by both genders, and not by stereotypes of smart people is essential. 

It means that anyone can own information. The fact that young people will see this on television in a 

nonacademic setting is also very important. Whatever the curriculum or information, knowledge becomes 

the star and is demonstrated by every type of person.

Other 

Matters (21 

of 29) Response

Program Title On The Spot #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 11:30 AM CT (Airs on This TV)



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On The Spot is a series tapping knowledge across a series of subject areas: geography, art, technology, 

science, math, history, language, music, and sports. It also addresses general cultural knowledge. The 

format is a series of seemingly random questions to individuals who are either of school age or adults past 

the age of high school graduation. There are three fundamental educational benefits to this format. First, it 

taps into fact retrieval in the curriculum. Second, and more important, it expands the information beyond fact 

retrieval. Third, and most important, it addresses what educators call non cognitive factors for student 

success. These are factors that can measurably improve student achievement without specifically involving 

material to be tested. These include self esteem and frames in which students see learning occurring. By 

removing information from the academic silos where it is generally taught and moving it, literally, to the mall, 

it forces a synthesis that is difficult to achieve in an academic setting. The fact that correct answers are 

giving by diverse ethnicities and ages, by both genders, and not by stereotypes of smart people is essential. 

It means that anyone can own information. The fact that young people will see this on television in a 

nonacademic setting is also very important. Whatever the curriculum or information, knowledge becomes 

the star and is demonstrated by every type of person.

Other Matters (22 

of 29) Response

Program Title Safari Tracks #1

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 8:00 AM CT (Airs on Antenna TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

: "Safari Tracks" is an educational and informative half-hour, E/I program that takes viewers on an 

African safari - focusing on African wildlife and the magnificent and mysterious world of these 

animals, all in their natural habitat. Follow Ushaka as we explore the African continent, from the brush 

lands of the African Savanna to the great Okavango delta... and beyond! The series strives to present 

a wide variety of information in a number of interactive and poignant sequences to make knowledge 

of the animal kingdom both simpler and easier to remember.

Other Matters (23 

of 29) Response

Program Title Safari Tracks #2

Origination Syndicated



Days/Times 

Program Regularly 

Scheduled

Saturdays at 8:30 AM CT (Airs on Antenna TV)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

: "Safari Tracks" is an educational and informative half-hour, E/I program that takes viewers on an 

African safari - focusing on African wildlife and the magnificent and mysterious world of these 

animals, all in their natural habitat. Follow Ushaka as we explore the African continent, from the brush 

lands of the African Savanna to the great Okavango delta... and beyond! The series strives to present 

a wide variety of information in a number of interactive and poignant sequences to make knowledge 

of the animal kingdom both simpler and easier to remember.

Other Matters 

(24 of 29) Response

Program Title Animal Atlas #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Animal Atlas is an education al and informative half hour, E/I program that travels the globe to meet every 

kind of animal imaginable, from the familiar to the astounding. Each episode takes young viewers on a 

journey through the animal kingdom to learn about the lives, history, and varying adaptations that allow 

animals to survive and thrive in the wild. The series strives to present a wide variety of information in a 

number of interactive and poignant sequences to make knowledge of the animal kingdom both simpler 

and easier to remember. It's through this engaging information and rich visual content that allows viewers 

to better understand and appreciate the animal world around them.

Other Matters 

(25 of 29) Response

Program Title Animal Atlas #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 9:30 AM CT (Airs on Antenna TV)



Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Animal Atlas is an education al and informative half hour, E/I program that travels the globe to meet every 

kind of animal imaginable, from the familiar to the astounding. Each episode takes young viewers on a 

journey through the animal kingdom to learn about the lives, history, and varying adaptations that allow 

animals to survive and thrive in the wild. The series strives to present a wide variety of information in a 

number of interactive and poignant sequences to make knowledge of the animal kingdom both simpler 

and easier to remember. It's through this engaging information and rich visual content that allows viewers 

to better understand and appreciate the animal world around them.

Other Matters 

(26 of 29) Response

Program Title The Coolest Places On Earth

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 10:00 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

"The Coolest Places on Earth" is an educational and informative half-hour, E/I program that takes young 

viewers on a journey of discovery to the most astonishing places on the planet - cities, festivals, 

landmarks and jaw-dropping works of nature - exploring each location's history and culture. Each episode 

showcases three specific locations and delivers fast-paced, engaging information that's a perfect match 

for t he 21st century learner. The series is packed with facts about history, geography, and culture. The 

goal of the series is to provide young viewers with the inspiration and information to better understand 

and appreciate the culturally and geographically diverse world around them.

Other 

Matters (27 

of 29) Response

Program Title On The Spot

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 10:30 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On The Spot is a series tapping knowledge across a series of subject areas: geography, art, technology, 

science, math, history, language, music, and sports. It also addresses general cultural knowledge. The 

format is a series of seemingly random questions to individuals who are either of school age or adults past 

the age of high school graduation. There are three fundamental educational benefits to this format. First, it 

taps into fact retrieval in the curriculum. Second, and more important, it expands the information beyond fact 

retrieval. Third, and most important, it addresses what educators call non cognitive factors for student 

success. These are factors that can measurably improve student achievement without specifically involving 

material to be tested. These include self esteem and frames in which students see learning occurring. By 

removing information from the academic silos where it is generally taught and moving it, literally, to the mall, 

it forces a synthesis that is difficult to achieve in an academic setting. The fact that correct answers are 

giving by diverse ethnicities and ages, by both genders, and not by stereotypes of smart people is essential. 

It means that anyone can own information. The fact that young people will see this on television in a 

nonacademic setting is also very important. Whatever the curriculum or information, knowledge becomes 

the star and is demonstrated by every type of person.

Other Matters 

(28 of 29) Response

Program Title Family Style With Chef Jeff

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:00 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition 

of Core 

Programming.

"Family Style with Chef Jeff" is an educational and informative half-hour, E/I series that teaches viewers 

how making the right choices in the kitchen can lead to life-changing experiences for the entire family . 

Each episode features interesting and valuable health and nutrition information as viewers also learn how 

to cook healthier versions of some of our favorite dishes. Family Style uses unique structural components 

to help young viewers retain and reflect on important and current health-related information. T he series 

also features nutrition quizzes, health tips, and Chef Jeff's own positive reinforcement. The goal of the 

series is to help young viewers make well informed choices about their eating habits, nutrition, and health.

Other Matters 

(29 of 29) Response

Program Title Animal Atlas #3

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:30 AM CT (Airs on Antenna TV)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Animal Atlas is an education al and informative half hour, E/I program that travels the globe to meet every 

kind of animal imaginable, from the familiar to the astounding. Each episode takes young viewers on a 

journey through the animal kingdom to learn about the lives, history, and varying adaptations that allow 

animals to survive and thrive in the wild. The series strives to present a wide variety of information in a 

number of interactive and poignant sequences to make knowledge of the animal kingdom both simpler 

and easier to remember. It's through this engaging information and rich visual content that allows viewers 

to better understand and appreciate the animal world around them.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

KSTC-

TV, LLC

Certification



No Attachments.Attachments
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