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Section Question Response

Station Type Station Type Independent

Affiliated network ABC

Nielsen DMA Minneapolis-St.Paul

Web Home Page Address www.kstc45.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

4.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

336.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

5.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 

27) Response

Program Title Teen Kid News

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays/12:30-1:00 PM CT

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

13

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The mission of Teen Kids News is to produce a weekly news program that provides information and news 

to kids in a manner that is educational as well as highly entertaining. The target audience for the program 

is 13 to 16 year olds. It is designed to appeal to the audience on its own level. The focus of the program is 

young people, always letting them tell their stories in their own words. The large, diverse news anchor 

team is unique in television and has great appeal on kids who identify and emulate them. This program 

serves the audience in a way that makes a real difference in their lives. It inserts the clear voice of the kid 

into the adult-dominated media and provides a unique perspective to the news that is not currently 

available on network television.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Teen Kid News

Digital Core 
Programs(27)



List date and time rescheduled 12/24/2011 @ 8:00 am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2011-12-25

Episode # 12/25/2011 episode #915

Reason for Preemption Other

Digital Core 

Program (2 of 27) Response

Program Title Dog Tales

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays/11:30 AM-12:00 PM CT

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

1

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Dog Tales" serves the educational and informational needs of children 13-16 years of age with its 

program content, including dog safety and care tips, as well as lessons on the responsibility of 

owning a dog. The show also provides informative segments on various dog breeds and showcases 

various veterinary experts explaining different issues affecting canines. The weekly series also 

includes recommended reading lists about dogs, and promotes children's writing and creative skills 

with essay and art contests.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Dog Tales



List date and time rescheduled 12/24/2011 @ 7:00 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2011-12-25

Episode # 12/25/2011 episode #D-165

Reason for Preemption Other

Digital Core Program (3 of 27) Response

Program Title Jack Hanna's Animal Adventures

Origination Syndicated

Days/Times Program Regularly Scheduled Sundays/2:00-2:30 PM CT

Total times aired at regularly scheduled time 12

Total times aired 13

Number of Preemptions 1

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled 1

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

Each episode of Jack Hanna is designed to reveal to the children the world 

around them in a way that presents positive role models and pro-social 

values with an environmentally responsible universe.

Does the Licensee identify the program by 

displaying throughout the program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Jack Hanna's Animal Adventures

List date and time rescheduled 12/24/2011 @ 1:00 PM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2011-12-25

Episode # 12/25/2011 episode #2175

Reason for Preemption Other

Digital Core 

Program (4 of 

27) Response

Program Title Eco Company

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Sundays/12:00-12:00 PM CT

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

13

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Eco Company explores all aspects of being "green" and understanding how our actions impact the world. 

The E-Co team find out about global warming by asking questions to discover the truths and myths of the 

global warming issue. They learn about alternative energies by visiting wind farms and solar installations 

and discovering new energy technologies currently under development. They learn more about recycling, 

conservation and organics. The E-Team profiles teens and school organizations who have taken it upon 

themselves to make a difference, young entrepreneurs who are taking their passion for green to develop 

ideas, and new products for a sustainable future. Most importantly, each story and each feature is reported 

by teens and told from their perspective.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Eco Company

List date and time rescheduled 12/24/2011 @ 7:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes



Date Preempted 2011-12-25

Episode # 12/25/2011 episode #316

Reason for Preemption Other

Digital Core 

Program (5 of 

27) Response

Program Title Mad About

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays/1:00-1:30 PM CT

Total times 

aired at 

regularly 

scheduled time

12

Total times aired 13

Number of 

Preemptions

1

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Mad About is a half hour sketch comedy variety show aimed at educating and entertaining kids ages 13 

to 16. Episodes use a creative mixture of humor, improve, animation and viewer generated video. Mad 

About conveys important messages about life skills such as personal finance, health and nutrition, 

fitness, conservation, and decision making in a fun and entertaining way. Each TV episode relies on a 

small company of skilled comedic actors to explore significant topics within a subject area. It incorporates 

comic monologues, sketch and improv comedy, eye catching animation, music videos, humorous man on 

the street interviews, and viewer created questions about life's issues.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response



Title of Program Mad About

List date and time rescheduled 12/24/2011 @ 8:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2011-12-25

Episode # 12/25/2011 episode #203

Reason for Preemption Other

Digital Core Program (6 of 27) Response

Program Title Mystery Hunters

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sundays/1:30-2:00 PM CT

Total times aired at regularly 

scheduled time

12

Total times aired 13

Number of Preemptions 1

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Through critical observation, analytical thinking, and scientific testing, the series 

encourages children to question the world around them. Through both the travel aspect 

and investigation of ancient myths and mysteries, there is a profound focus on history, 

culture, geography, and international customs.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Mystery Hunters

List date and time rescheduled 12/24/2011 @ 12:30 PM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2011-12-25

Episode # 12/25/2011 episode #39

Reason for Preemption Other

Digital Core Program (7 of 27) Response



Program Title Green Screen Adventures

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on Secondary Digital Channel)

Total times aired at regularly scheduled 

time

14

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 7 years to 13 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Green Screen's company of performers and writers reinforces critical writing skills 

and emphasizes positive social messagesl.n addition to academics kills, GSA 

focuses on the five Cs: Creativity, Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee identify the program 

by displaying throughout the program 

the symbol E/I?

Yes

Digital Core Program 

(8 of 27) Response

Program Title Busytown Mysteries

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 9:30 AM CT (Airs on Secondary Digital Channel)

Total times aired at 

regularly scheduled 

time

14

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

3 years to 7 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

"Busytown Mysteries" is an investigative learning show for young children" based on the questions 

and conundrums relevant to this "ready-to-learn" target audience and geared to their unique level of 

understanding. The show's educational content includes a range of meaningful metacognitive, 

social-emotional and core-knowledge learning goals aimed at promoting school readiness. The 

series gives youngsters an understanding and appreciation of the critical thinking skills involved in 

scientific inquiry.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program 

(9 of 27) Response

Program Title The Busy World of Richard Scarry #1

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 10:00 AM CT (Airs on Secondary Digital Channel)

Total times aired at 

regularly scheduled 

time

14

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

2 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Like the Scarry books themselves the TV series uses themes that are congruent with the interests 

of pre-school and early elementary school children. These include love of parents, mastery (of all 

the motor, language and social skills that they see in the world around them, Power (who calls the 

shots), possession, (It's mine!), personal routines, eating, dressing, sleeping, family living, cooking, 

recreation, celebration. The aim of the series is to make television a positive force in the lives of 

these children.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program 

(10 of 27) Response



Program Title The Busy World of Richard Scarry #2

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 10:30 AM CT (Airs on Secondary Digital Channel)

Total times aired at 

regularly scheduled 

time

14

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

2 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Like the Scarry books themselves the TV series uses themes that are congruent with the interests 

of pre-school and early elementary school children. These include love of parents, mastery (of all 

the motor, language and social skills that they see in the world around them, Power (who calls the 

shots), possession, (It's mine!), personal routines, eating, dressing, sleeping, family living, cooking, 

recreation, celebration. The aim of the series is to make television a positive force in the lives of 

these children.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program (11 

of 27) Response

Program Title Into The Wild

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays/2:30 PM-3:00 PM CT

Total times aired at 

regularly scheduled time

12

Total times aired 13

Number of Preemptions 1

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

1



Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

This series is based around Jack traveling the world, taking the viewer to his favorite 

destinations and introducing them to new and amazing creatures each week. Throughout Jack's 

travels he raises awareness of different cultures, geography and spectacular animals and 

animal facts, while teaching children the importance of stewardship of our environment through 

his documented donations to conservation efforts worldwide.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Into The Wild

List date and time rescheduled 12/24/2011 @ 1:30 PM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2011-12-25

Episode # 12/25/2011 episode #504

Reason for Preemption Other

Digital Core 

Program (12 

of 27) Response

Program Title Dino Squad #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:00 AM CT (Airs on Secondary Digital Channel)

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

9 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Dino Squad promotes positive social learning using the principles of social learning theory. It portrays 

attractive and engaging young role-models enacting the kinds of positive social behavior and values we 

would like our audience to adopt. The series combines children's fascination with dinosaurs, their attraction 

to science-fiction or superhero characters who have the ability to "morph" from human status into super 

beings, and the appeal of a group of five, highly individualistic and appealing teens, to attract and engage 

young viewers. Each episode portrays these teens facing and finding solutions to problems that are relevant 

to contemporary youngsters. In so doing, each episode provides young viewers templates and/or standards 

that they can employ to navigate issues they typically encounter in their own, daily lives.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (13 

of 27) Response

Program Title Dino Squad #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:30 AM CT (Airs on Secondary Digital Channel)

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

9 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Dino Squad promotes positive social learning using the principles of social learning theory. It portrays 

attractive and engaging young role-models enacting the kinds of positive social behavior and values we 

would like our audience to adopt. The series combines children's fascination with dinosaurs, their attraction 

to science-fiction or superhero characters who have the ability to "morph" from human status into super 

beings, and the appeal of a group of five, highly individualistic and appealing teens, to attract and engage 

young viewers. Each episode portrays these teens facing and finding solutions to problems that are relevant 

to contemporary youngsters. In so doing, each episode provides young viewers templates and/or standards 

that they can employ to navigate issues they typically encounter in their own, daily lives.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (14 of 

27) Response

Program Title Doodlebops Rockin' Road Show

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:00 AM CT (Airs on Secondary Digital Channel)

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins



Age of Target 

Child Audience

2 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Doodlebops Rockin' Road Show" is intended to promote academic and social readiness in order to 

help young viewers toward ultimate competence and success in their future school and extracurricular 

environments. By means of fantasy, fun, music and adventure, the Doodlebops Band teaches kids 

about their world and gives them the vital understanding and behavioral tools to explore it. The show's 

major educational goals lie in the all-important psycho-social arena. Largely through targeted 

modeling, the show aids in the enhancement of viewers' personal character and pro-social behavior.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (15 of 

27) Response

Program Title Doodlebops

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:30 AM CT (Airs on Secondary Digital Channel)

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

2 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

"The Doodlebops" is primarily intended to promote social and academic readiness - thereby helping 

young viewers toward ultimate competence and success in their future school environment. By means 

of music, fantasy and fun, "The Doodlebops" encourages an understanding and appreciation of music, 

leading to creative development and gains in multiple other subject areas; aids in the enhancement of 

viewers' personal character and pro-social behavior; and teaches basic knowledge-based information. 

On an episode by episode basis, Deedee, Roonie, Moe and their cohorts foster valuable learning along 

with a great deal of joy.



Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (16 of 27) Response

Program Title Green Screen Adventures #1

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 7:00 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

11

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (17 of 27) Response

Program Title Green Screen Adventures #2

Origination Syndicated



Days/Times 

Program Regularly 

Scheduled

Saturdays at 7:30 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

11

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (18 of 27) Response

Program Title Green Screen Adventures #3

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 8:00 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

11

Total times aired

Number of 

Preemptions

0



Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (19 of 27) Response

Program Title Green Screen Adventures #4

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 8:30 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

11

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

7 years to 13 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (20 of 

27) Response

Program Title Mad About #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on Third Digital Channel)

Total times 

aired at 

regularly 

scheduled time

11

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Mad About is a half hour sketch comedy variety show aimed at educating and entertaining kids ages 13 

to 16. Episodes use a creative mixture of humor, improve, animation and viewer generated video. Mad 

About conveys important messages about life skills such as personal finance, health and nutrition, 

fitness, conservation, and decision making in a fun and entertaining way. Each TV episode relies on a 

small company of skilled comedic actors to explore significant topics within a subject area. It incorporates 

comic monologues, sketch and improv comedy, eye catching animation, music videos, humorous man on 

the street interviews, and viewer created questions about life's issues.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (21 of 

27) Response

Program Title Mad About #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 9:30 AM CT (Airs on Third Digital Channel)

Total times 

aired at 

regularly 

scheduled time

11

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Mad About is a half hour sketch comedy variety show aimed at educating and entertaining kids ages 13 

to 16. Episodes use a creative mixture of humor, improve, animation and viewer generated video. Mad 

About conveys important messages about life skills such as personal finance, health and nutrition, 

fitness, conservation, and decision making in a fun and entertaining way. Each TV episode relies on a 

small company of skilled comedic actors to explore significant topics within a subject area. It incorporates 

comic monologues, sketch and improv comedy, eye catching animation, music videos, humorous man on 

the street interviews, and viewer created questions about life's issues.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Digital Core 

Program (22 of 27) Response

Program Title Green Screen Adventures #1

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 7:00 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

10

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (23 of 27) Response

Program Title Green Screen Adventures #2

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 7:30 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

10



Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (24 of 27) Response

Program Title Green Screen Adventures #3

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 8:00 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

10

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins



Age of Target Child 

Audience

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (25 of 27) Response

Program Title Green Screen Adventures #4

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 8:30 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

10

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.



Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (26 of 

27) Response

Program Title Edgemont #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:00 AM CT (Airs on Third Digital Channel)

Total times aired 

at regularly 

scheduled time

10

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (27 of 

27) Response



Program Title Edgemont #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:30 AM CT (Airs on Third Digital Channel)

Total times aired 

at regularly 

scheduled time

10

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television 

Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Katherine J. 

Bowman

Address 3415 University 

Avenue

City St. Paul

State MN

Zip 55114

Telephone Number 651-642-4372

Email Address kbowman@kstp.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This may 

include information on any other noncore educational and informational programming that you aired this 

quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

Liaison Contact



Other Matters (1 of 27) Response

Program Title Green Screen Adventures

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on Secondary Digital Channel)

Total times aired at regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child Audience from 7 years to 13 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Green Screen's company of performers and writers reinforces critical writing skills 

and emphasizes positive social messages in addition to academics kills, GSA 

focuses on the five Cs: Creativity, Curiosity, Confidence, Citizenship, Compassion.

Other Matters (2 of 

27) Response

Program Title Busytown Mysteries

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 9:30 AM CT (Airs on Secondary Digital Channel)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

3 years to 7 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

"Busytown Mysteries" is an investigative learning show for young children" based on the questions 

and conundrums relevant to this "ready-to-learn" target audience and geared to their unique level of 

understanding. The show's educational content includes a range of meaningful metacognitive, 

social-emotional and core-knowledge learning goals aimed at promoting school readiness. The 

series gives youngsters an understanding and appreciation of the critical thinking skills involved in 

scientific inquiry.

Other Matters (3 of 

27) Response

Program Title The Busy World of Richard Scarry #1

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 10:00 AM CT (Airs on Secondary Digital Channel)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

2 years to 5 years

Other Matters (27)



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Like the Scarry books themselves the TV series uses themes that are congruent with the interests 

of pre-school and early elementary school children. These include love of parents, mastery (of all 

the motor, language and social skills that they see in the world around them, Power (who calls the 

shots), possession, (It's mine!), personal routines, eating, dressing, sleeping, family living, cooking, 

recreation, celebration. The aim of the series is to make television a positive force in the lives of 

these children.

Other Matters (4 of 

27) Response

Program Title The Busy World of Richard Scarry #2

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 10:30 AM CT (Airs on Secondary Digital Channel)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

2 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Like the Scarry books themselves the TV series uses themes that are congruent with the interests 

of pre-school and early elementary school children. These include love of parents, mastery (of all 

the motor, language and social skills that they see in the world around them, Power (who calls the 

shots), possession, (It's mine!), personal routines, eating, dressing, sleeping, family living, cooking, 

recreation, celebration. The aim of the series is to make television a positive force in the lives of 

these children.

Other Matters (5 of 

27) Response

Program Title Dog Tales

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays/11:30 AM -12:00 PM CT

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Dog Tales" serves the educational and informational needs of children 13-16 years of age with its 

program content, including dog safety and care tips, as well as lessons on the responsibility of 

owning a dog. The show also provides informative segments on various dog breeds and showcases 

various veterinary experts explaining different issues affecting canines. The weekly series also 

includes recommended reading lists about dogs, and promotes children's writing and creative skills 

with essay and art contests.

Other Matters 

(6 of 27) Response



Program Title Eco Company

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays/12:00-12:30 PM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Eco Company explores all aspects of being "green" and understanding how our actions impact the world. 

The E-Co team find out about global warming by asking questions to discover the truths and myths of the 

global warming issue. They learn about alternative energies by visiting wind farms and solar installations 

and discovering new energy technologies currently under development. They learn more about recycling, 

conservation and organics. The E-Team profiles teens and school organizations who have taken it upon 

themselves to make a difference, young entrepreneurs who are taking their passion for green to develop 

ideas, and new products for a sustainable future. Most importantly, each story and each feature is reported 

by teens and told from their perspective.

Other Matters 

(7 of 27) Response

Program Title Teen Kid News

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays/12:30-1:00 PM CT

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The mission of Teen Kids News is to produce a weekly news program that provides information and news 

to kids in a manner that is educational as well as highly entertaining. The target audience for the program 

is 13 to 16 year olds. It is designed to appeal to the audience on its own level. The focus of the program is 

young people, always letting them tell their stories in their own words. The large, diverse news anchor 

team is unique in television and has great appeal on kids who identify and emulate them. This program 

serves the audience in a way that makes a real difference in their lives. It inserts the clear voice of the kid 

into the adult-dominated media and provides a unique perspective to the news that is not currently 

available on network television.

Other Matters 

(8 of 27) Response

Program Title Mad About

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays/1:00-1:30 PM CT

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Mad About is a half hour sketch comedy variety show aimed at educating and entertaining kids ages 13 

to 16. Episodes use a creative mixture of humor, improve, animation and viewer generated video. Mad 

About conveys important messages about life skills such as personal finance, health and nutrition, 

fitness, conservation, and decision making in a fun and entertaining way. Each TV episode relies on a 

small company of skilled comedic actors to explore significant topics within a subject area. It incorporates 

comic monologues, sketch and improv comedy, eye catching animation, music videos, humorous man on 

the street interviews, and viewer created questions about life's issues.

Other Matters (9 of 27) Response

Program Title Mystery Hunters

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sundays/1:30-2:00 PM CT

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Through critical observation, analytical thinking, and scientific testing, the series 

encourages children to question the world around them. Through both the travel aspect 

and investigation of ancient myths and mysteries, there is a profound focus on history, 

culture, geography, and international customs.



Other Matters (10 of 27) Response

Program Title Jack Hannah Animal Adventures

Origination Syndicated

Days/Times Program Regularly Scheduled Sundays/2:00-2:30 PM CT

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

Each episode of Jack Hanna is designed to reveal to the children the world 

around them in a way that presents positive role models and pro-social 

values with an environmentally responsible universe.

Other Matters (11 of 27) Response

Program Title Into The Wild

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sundays/2:30-3:00 PM CT

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

This series is based around Jack traveling the world, taking the viewer to his favorite 

destinations and introducing them to new and amazing creatures each week. Throughout Jack's 

travels he raises awareness of different cultures, geography and spectacular animals and 

animal facts, while teaching children the importance of stewardship of our environment through 

his documented donations to conservation efforts worldwide.

Other 

Matters (12 

of 27) Response

Program Title Dino Squad #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:00 AM CT (Airs on Secondary Digital Channel)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins



Age of 

Target Child 

Audience 

from

9 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Dino Squad promotes positive social learning using the principles of social learning theory. It portrays 

attractive and engaging young role-models enacting the kinds of positive social behavior and values we 

would like our audience to adopt. The series combines children's fascination with dinosaurs, their attraction 

to science-fiction or superhero characters who have the ability to "morph" from human status into super 

beings, and the appeal of a group of five, highly individualistic and appealing teens, to attract and engage 

young viewers. Each episode portrays these teens facing and finding solutions to problems that are relevant 

to contemporary youngsters. In so doing, each episode provides young viewers templates and/or standards 

that they can employ to navigate issues they typically encounter in their own, daily lives.

Other 

Matters (13 

of 27) Response

Program Title Dino Squad #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 11:30 AM CT (Airs on Secondary Digital Channel)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

9 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Dino Squad promotes positive social learning using the principles of social learning theory. It portrays 

attractive and engaging young role-models enacting the kinds of positive social behavior and values we 

would like our audience to adopt. The series combines children's fascination with dinosaurs, their attraction 

to science-fiction or superhero characters who have the ability to "morph" from human status into super 

beings, and the appeal of a group of five, highly individualistic and appealing teens, to attract and engage 

young viewers. Each episode portrays these teens facing and finding solutions to problems that are relevant 

to contemporary youngsters. In so doing, each episode provides young viewers templates and/or standards 

that they can employ to navigate issues they typically encounter in their own, daily lives.

Other Matters (14 

of 27) Response

Program Title Doodlebops Rockin' Road Show

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:00 AM CT (Airs on Secondary Digital Channel)

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

2 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"Doodlebops Rockin' Road Show" is intended to promote academic and social readiness in order to 

help young viewers toward ultimate competence and success in their future school and extracurricular 

environments. By means of fantasy, fun, music and adventure, the Doodlebops Band teaches kids 

about their world and gives them the vital understanding and behavioral tools to explore it. The show's 

major educational goals lie in the all-important psycho-social arena. Largely through targeted modeling, 

the show aids in the enhancement of viewers' personal character and pro-social behavior.

Other Matters (15 

of 27) Response

Program Title The Doodlebops

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:30 AM CT (Airs on Secondary Digital Channel)

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

2 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

"The Doodlebops" is primarily intended to promote social and academic readiness - thereby helping 

young viewers toward ultimate competence and success in their future school environment. By means 

of music, fantasy and fun, "The Doodlebops" encourages an understanding and appreciation of music, 

leading to creative development and gains in multiple other subject areas; aids in the enhancement of 

viewers' personal character and pro-social behavior; and teaches basic knowledge-based information. 

On an episode by episode basis, Deedee, Roonie, Moe and their cohorts foster valuable learning along 

with a great deal of joy.

Other Matters (16 

of 27) Response

Program Title Green Screen Adventures #1

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 7:00 AM CT (Airs on Third Digital Channel)



Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (17 

of 27) Response

Program Title Green Screen Adventures #2

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 7:30 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (18 

of 27) Response

Program Title Green Screen Adventures #3

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 8:00 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

7 years to 13 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (19 

of 27) Response

Program Title Green Screen Adventures #4

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 8:30 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (20 

of 27) Response

Program Title Green Screen Adventures #5

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 7:00 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.



Other Matters (21 

of 27) Response

Program Title Green Screen Adventures #6

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 7:30 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (22 

of 27) Response

Program Title Green Screen Adventures #7

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 8:00 AM CT (Airs on Third Digital Channel)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (23 

of 27) Response

Program Title Green Screen Adventures #8

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sundays at 8:30 AM CT (Airs on Third Digital Channel)



Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Other Matters 

(24 of 27) Response

Program Title Mad About #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 9:00 AM CT (Airs on Third Digital Channel)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Mad About is a half hour sketch comedy variety show aimed at educating and entertaining kids ages 13 

to 16. Episodes use a creative mixture of humor, improve, animation and viewer generated video. Mad 

About conveys important messages about life skills such as personal finance, health and nutrition, 

fitness, conservation, and decision making in a fun and entertaining way. Each TV episode relies on a 

small company of skilled comedic actors to explore significant topics within a subject area. It incorporates 

comic monologues, sketch and improv comedy, eye catching animation, music videos, humorous man on 

the street interviews, and viewer created questions about life's issues.

Other Matters 

(25 of 27) Response

Program Title Mad About #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:30 AM CT (Airs on Third Digital Channel)



Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Mad About is a half hour sketch comedy variety show aimed at educating and entertaining kids ages 13 

to 16. Episodes use a creative mixture of humor, improve, animation and viewer generated video. Mad 

About conveys important messages about life skills such as personal finance, health and nutrition, 

fitness, conservation, and decision making in a fun and entertaining way. Each TV episode relies on a 

small company of skilled comedic actors to explore significant topics within a subject area. It incorporates 

comic monologues, sketch and improv comedy, eye catching animation, music videos, humorous man on 

the street interviews, and viewer created questions about life's issues.

Other Matters 

(26 of 27) Response

Program Title Edgemont #1

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:00 AM CT (Airs on Third Digital Channel)

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Other Matters 

(27 of 27) Response

Program Title Edgemont #2

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays at 9:30 AM CT (Airs on Third Digital Channel)



Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

KSTC-

TV, LLC

Certification



No Attachments.Attachments
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