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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network RTV/Biz/Walk

Nielsen DMA Salt Lake City

Web Home Page Address www.tv20.tv

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

4.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

504.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

16.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core Program (1 of 35) Response

Program Title Paws n' Tales

Origination Network

Days/Times Program Regularly 

Scheduled

Saturdays 7:00am

Total times aired at regularly 

scheduled time

4

Total times aired 13

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 3 years to 10 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Airing on channel 20.1 from Cornerstone TV, this engaging series captures the hearts 

of children through characters they love and situations they can relate to. With sound 

biblical teaching a foundation of faith and life situations are established. Program was 

discontinued on July 25.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (2 of 

35) Response

Program Title Underwater World for Kids

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 7:00am

Total times aired at regularly 

scheduled time

7

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 2 years to 12 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

This program began airing 8/1/2015 on channel 20.1 and originates from BIZ TV network. 

UNDERWATER WORLD FOR KIDS is intended to educate and inspire our young children 

to explore the waters and respect this highly fragile eco-system in a fun and exciting way. 

Program last aired on September 12, 2015 as KTMW 20.1 Switched to Telemundo Network.

Digital Core 
Programs(35)



Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (3 of 35) Response

Program Title Raggs

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays & Sundays 7:00am

Total times aired 

at regularly 

scheduled time

4

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

3 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

This program began airing 9/19 on 20.1 from Telemundo Television Network,RAGGS is a musical & 

educational preschool series starring five colorful canines. They are not your average dogs - they're 

also talented musicians who make great rock 'n' roll music as The Raggs Band. Over 200 original 

songs, the power of the music and humor stimulate children to become actively involved in learning. 

Raggs introduces children to elements that span the preschool curriculum, working to nurture their 

sense of self and others, as well as fostering a strong motivation to learn and achieve.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (4 of 35) Response

Program Title Sheep Snacks

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 7:30am



Total times aired at regularly 

scheduled time

4

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 5 years to 12 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Airing on channel 20.1 from Cornerstone TV, a collection of God stories, ponderings, and 

parables cooked up to "feed the flock." Episodes encourage communication between 

parents and children on a variety of issues, and teaches how to better open conversation 

about God within the family unit. Program was discontinued on July 25.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program 

(5 of 35) Response

Program Title Kid Fitness

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 7:30am

Total times aired at 

regularly scheduled 

time

7

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

3 years to 8 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

This program began airing 8/1/2015 on channel 20.1 and originates from BIZ TV network. KID 

FITNESS is a fun, entertaining and educational series designed to encourage kids to think about 

exercise and healthy eating habits at an early age. The upbeat series, geared for children ages 

three to eight, motivates young viewers to exercise along with host Kid Fitness and his friends. 

Program last aired on September 12, 2015 as KTMW 20.1 Switched to Telemundo Network.



Does the Licensee 

identify the program by 

displaying throughout 

the program the 

symbol E/I?

Yes

Digital Core 

Program (6 of 35) Response

Program Title Noodle and Doodle

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays & Sundays 7:30am

Total times aired 

at regularly 

scheduled time

4

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

3 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

This program began airing 9/19 on 20.1 from Telemundo Television Network, this program highlights 

adolescents and young adults making the right choices when faced with tough decisions and 

significant challenges. Recognizing that 13 to 16-year-olds are likely to be influenced by celebrities, the 

series features role models from the professional sports and the entertainment industries. Each 

episode is engaging, entertaining and educational in structure, presenting a powerful and positive 

message. Program last aired on September 12, 2015 as KTMW 2.1 Switched to Telemundo Network.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (7 

of 35) Response

Program Title Adventures in Odyssey

Origination Network



Days/Times Program 

Regularly Scheduled

Saturdays 8:00am

Total times aired at 

regularly scheduled time

11

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

8 years to 12 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Airing on 20.1 from BIZ TV, the stories range from comedy to suspense, from romance to 

mystery. The show's memorable, fun characters and situations are designed to ignite the 

imaginations of tweens - while captivating the attention of the entire family. The cartoon 

program is produced by Focus on the Family. Program last aired on September 12, 2015 as 

KTMW 20.1 Switched to Telemundo Network.

Does the Licensee identify 

the program by displaying 

throughout the program 

the symbol E/I?

Yes

Digital Core 

Program (8 

of 35) Response

Program Title El Show de Chica

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays & Sundays 8:00am

Total times 

aired at 

regularly 

scheduled 

time

4

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

3 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This program began airing 9/19 on 20.1 from Telemundo Television Network,EL SHOW DE CHICA features 

a five-year-old "baby" chick who spends her days with her parents in their costume shop, the Coop. The 

shop's one employee, Kelly, doubles as Chica's nanny and the ensemble is rounded out with Bunji, a large 

floppy eared rabbit and Stitches, a straw mannequin that sits in the window. In each episode Chica 

develops or encounters a problem that she cannot immediately resolve. Usually her issues involve impulse 

control, distractibility, judgment, and inter-personal behaviors. She and Kelly usually work on the problem 

through an adventure-a fantasy transformation to animation-- where Bunji and Stitches come alive and join 

Chica and Kelly for the problem solving process. The core educational content is primarily socio-emotional 

development, and Chica learns how to express herself properly, think before she acts, and interact with 

others effectively. She often learns that it takes hard work and practice to become proficient at different 

skills.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (9 of 35) Response

Program Title Real Life

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays 8:30am

Total times aired at 

regularly 

scheduled time

11

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

8 years to 12 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the 

definition of Core 

Programming.

Airing on 20.1 from BIZ TV, the goal of REAL LIFE 101 is to teach the young viewers who might be 

wondering what to do with their lives. It introduces the viewers to real people doing real jobs. From 

doctors, lawyers, and veterinarians to career counselors, drug counselors,Lipizzaner stallion trainers, 

and special effects directors, the program covers them all in a weekly half-hour of fun and 

entertainment. Rated "High for Educational Content" by the Annenberg Policy Center. Program last 

aired on September 12, 2015 as KTMW 20.1 Switched to Telemundo Network.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (10 

of 35) Response

Program Title Lazytown

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays & Sundays 8:30am

Total times 

aired at 

regularly 

scheduled 

time

2

Total times 

aired

2

Number of 

Preemptions

2

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

5 years to 8 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This program began airing 9/19 on 20.1 from Telemundo Television Network, LAZY TOWN promotes fitness 

and healthful habits for children of preschool and primary grades. It takes place in an imaginary setting, 

Lazy Town, and most episodes relate children's eating and fitness habits to problem solving in their "real 

world." The lead character, Stephanie, guides the audience through the story. She and her best friends, a 

group of "human" puppets reside in Lazy Town, where her uncle is Mayor Milford Meanswell. The 

underground spy and influencer who defines the ethos of Lazy Town is Robbie Rotten, and he is 

determined to ruin the health and fitness practices of Stephanie and her friends. When the kids get into 

difficulties with Robbie Rotten, it is Sportacus, gymnast/athlete, who comes to the rescue from his home in a 

spaceship that hovers over earth, prepared to answer to any call for help. The ever-present theme of Lazy 

Town is to eat "sports candy'" which consists of fruits and vegetables, get sufficient sleep, and go outside 

and engage in a wide range of physical activities, from playing games and holding athletic competitions, to 

building forts and play structures.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Lazytown

List date and time rescheduled 9/20/2015 1:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-09-20

Episode # 9/20/2015 - Ep #214

Reason for Preemption Public Interest

Digital Preemption Programs #2

Questions Response

Title of Program Lazytown

List date and time rescheduled

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-09-26

Episode # 9/26/2015 Ep #215

Reason for Preemption Public Interest

Digital Core Program (11 

of 35) Response

Program Title Dr. Wonder's Workshop

Origination Network



Days/Times Program 

Regularly Scheduled

Saturdays 9:00am

Total times aired at 

regularly scheduled time

11

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

8 years to 12 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Airing on channel 20.1 from The Walk TV Network, the program is targeted largely to a deaf

/hard-of-hearing populace. The main characters are all deaf, and speak in American Sign 

Language (ASL). For non-deaf viewers, the show is done with voice-over narration...and 

teaches tolerance and understanding of the handicapped . Program last aired on September 

12, 2015 as KTMW 20.1 Switched to Telemundo Network.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Core 

Program (12 of 35) Response

Program Title Scaly Adventures

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays 10:00am

Total times aired at 

regularly 

scheduled time

11

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the 

definition of Core 

Programming.

Airing on digital channel 20.1 from The Walk TV Network, this program highlights adolescents and 

young adults making the right choices when faced with tough decisions and significant challenges. 

Recognizing that 13 to 16-year-olds are likely to be influenced by celebrities, the series features role 

models from the professional sports and the entertainment industries. Each episode is engaging, 

entertaining and educational in structure, presenting a powerful and positive message. Program last 

aired on September 12, 2015 as KTMW 2.1 Switched to Telemundo Network.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program 

(13 of 35) Response

Program Title Dragonfly

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 10:00am

Total times aired at 

regularly scheduled 

time

11

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Airing on channel 20.1 from Retro TV, Dragonfly TV is an informational and educational show 

highlighting projects with real hands on experience demonstrating practical applications of 

mathematics and science. It introduces viewers to a variety of scientific disciplines and challenges 

them in critical thinking and problem solving skills, while providing valuable information to reach 

answers. Program last aired on September 12, 2015 as KTMW 20.1 Switched to Telemundo 

Network.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes



Digital Core 

Program (14 of 

35) Response

Program Title Eco Company

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 8:00am

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Airing on channel 20.2 from Retro TV, Eco Company brings a fresh, engaging and optimistic 

perspective to environmental issues through interviews and conversational reportage. The program's 

energetic and youthful journalist/hosts present stories that promote an action-oriented approach to 

environmental issues by showcasing examples of creative solutions, many of which are implemented by 

teenagers themselves. The program also delivers information that promotes and encourages ethical 

stewardship of natural resources and the environment. Engaging, upbeat music and eco-friendly facts 

and tips complement the feature stories.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (15 

of 35) Response

Program Title Dragonfly TV

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays 8:30am

Total times aired at 

regularly scheduled time

13



Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of 

Core Programming.

Airing on channel 20.2 from Retro TV, Dragonfly TV is an informational and educational show 

highlighting projects with real hands on experience demonstrating practical applications of 

mathematics and science. It introduces viewers to a variety of scientific disciplines and 

challenges them in critical thinking and problem solving skills, while providing valuable 

information to reach answers.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (16 of 35) Response

Program Title Dog Tales

Origination Network

Days/Times Program Regularly Scheduled Sundays 9:00am

Total times aired at regularly scheduled 

time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 10 years to 13 years

Describe the educational and 

informational objective of the program and 

how it meets the definition of Core 

Programming.

Airing on channel 20.2 from Retro TV, Dog Tales is a weekly half-hour 

television series all about dogs and the people who love them. "Dog Tales" 

features dogs of all sizes, shapes and breeds from across the United States.

Does the Licensee identify the program 

by displaying throughout the program the 

symbol E/I?

Yes

Digital Core Program (17 of 35) Response

Program Title Biz Kid$

Origination Network



Days/Times Program Regularly 

Scheduled

Sundays 9:30am

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Airing on channel 20.2 from Retro TV, Biz Kid$ is an educational television show that 

teaches financial education and entrepreneurship to a preteen audience. It uses sketch 

comedy and young actors to explain basic economic concepts. Its motto is: "Where kids 

teach kids about money and business."

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (18 

of 35) Response

Program Title Animal Rescue

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays 10:00am

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Airing on channel 20.2 from Retro TV, Animal Rescue is an informational and educational 

show about various animals and their habitats. The program also show real life in-the-field 

experiences of professional and ordinary people taking care of, treating and helping various 

animals, as well as exhibiting good social responsibility and promoting strong personal and 

community values.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes



Digital Core 

Program (19 of 

35) Response

Program Title Think Big

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 10:30am

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Airing on channel 20.2 from Retro TV, Think Big is a television series that shows a working knowledge 

of math, science and physics. The series shows children actively solving problems using scientific 

principles while combining skill and creativity. The series also demonstrates real-world applications for 

math, science and engineering, proving that that the physical sciences can be useful, challenging and 

fun. Each episode presents an invent-off challenge, where teenage teams must invent a machine 

designed to perform a specific task in limited amount of time, promoting creative thinking and practical 

skills.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (20 of 35) Response

Program Title Underwater World for Kids

Origination Network

Days/Times Program Regularly 

Scheduled

Saturdays & Sundays 7:00am

Total times aired at regularly 

scheduled time

26

Total times aired



Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 2 years to 12 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of 

Core Programming.

This program airs on digital channel 20.3 and originates from BIZ TV network. 

UNDERWATER WORLD FOR KIDS is intended to educate and inspire our young 

children to explore the waters and respect this highly fragile eco-system in a fun 

and exciting way.

Does the Licensee identify the 

program by displaying throughout the 

program the symbol E/I?

Yes

Digital Core Program (21 of 

35) Response

Program Title Kid Fitness

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays & Sundays 7:30am

Total times aired at regularly 

scheduled time

26

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

3 years to 8 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

This program airs on digital channel 20.3 and originates from BIZ TV network. KID FITNESS 

is a fun, entertaining and educational series designed to encourage kids to think about 

exercise and healthy eating habits at an early age. The upbeat series, geared to children 

ages three to eight, motivates young viewers to exercise along with host Kid Fitness and his 

friends.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (22 of 35) Response

Program Title Adventures in Odyssey

Origination Network



Days/Times Program Regularly 

Scheduled

Saturdays & Sundays 8:00am

Total times aired at regularly 

scheduled time

26

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 8 years to 12 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Airing on 20.3 from BIZ TV, the stories range from comedy to suspense, from romance 

to mystery. The show's memorable, fun characters and situations are designed to ignite 

the imaginations of tweens - while captivating the attention of the entire family. The 

cartoon program is produced by Focus on the Family.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program 

(23 of 35) Response

Program Title Real Life 101

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays & Sundays 8:30am

Total times aired at 

regularly scheduled 

time

26

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Airing on 20.3 from BIZ TV, the goal of REAL LIFE 101 is to teach the young viewers who might 

be wondering what to do with their lives. It introduces the viewers to real people doing real jobs. 

From doctors, lawyers, and veterinarians to career counselors, drug counselors,Lipizzaner stallion 

trainers, and special effects directors, the program covers them all in a weekly half-hour of fun and 

entertainment. Rated High for Educational Content by the Annenberg Policy Center.

Does the Licensee 

identify the program by 

displaying throughout 

the program the 

symbol E/I?

Yes

Digital Core Program (24 of 

35) Response

Program Title Donkey Ollie

Origination Network

Days/Times Program 

Regularly Scheduled

Mondays 2:00pm

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 3 years to 10 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Airing on digital channel 20.3 from The Walk TV Network, viewers follow along with a 

donkey named Ollie through Jesus' time as he meets new characters and learns many 

valuable lessons along the way. Like Veggie Tales, Donkey Ollie is animated with 

incredible graphics, songs and morals in a way that draws in audiences of every age.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (25 of 

35) Response

Program Title iShine KNECT

Origination Network

Days/Times Program Regularly 

Scheduled

Mondays 2:30pm

Total times aired at regularly 

scheduled time

13

Total times aired



Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 8 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Airing on digital channel 20.3 from The Walk TV Network, iShine KNECT is designed for 

kids and parents to connect with each other and have some wacky fun in the process. 

The program is designed to give a lift of encouragement and faith that will help tweens 

deal with life with Christian values at home, church and school!

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (26 of 35) Response

Program Title Miss Charity's Diner

Origination Network

Days/Times Program Regularly 

Scheduled

Tuesdays 2:00pm

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 3 years to 10 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Airing on digital channel 20.3 from The Walk TV Network, the goal of this program is 

to assist parents, grandparents and educators in the development of children. The 

programs are designed to help the family instill good morals, respect for others and 

one's individual importance.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (27 of 

35) Response

Program Title So You Want To Be

Origination Network

Days/Times Program 

Regularly Scheduled

Tuesday 2:30pm



Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Airing on digital channel 20.3 from The Walk TV Network, SO YOU WANT TO BE shows 

young teens the importance of learning about various occupations and professions in 

today s workforce. The series gives teenagers an up-close look at different jobs, including 

spending a day as a hands-on observer with an expert in a particular field.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (28 of 

35) Response

Program Title Dr. Wonder's Workshop

Origination Network

Days/Times Program 

Regularly Scheduled

Wednesday 2:00pm

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 8 years to 12 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Airing on digital channel 20.3 from The Walk TV Network, the program is targeted largely 

to a deaf/hard-of-hearing populace. The main characters are all deaf, and speak in 

American Sign Language (ASL). For non-deaf viewers, the show is done with voice-over 

narration...and teaches tolerance and understanding of the handicapped.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes



Digital Core Program (29 of 35) Response

Program Title Sugar Creek Gang

Origination Network

Days/Times Program Regularly 

Scheduled

Wednesdays 2:30pm

Total times aired at regularly scheduled 

time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 8 years to 14 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Airing on digital channel 20.3 from The Walk TV Network, the program is based 

on a series of books by Paul Hutchens, The Sugar Creek Gang chronicles the 

adventures of a gang of young kids as they resolve moral issues and build 

character.

Does the Licensee identify the program 

by displaying throughout the program 

the symbol E/I?

Yes

Digital Core Program 

(30 of 35) Response

Program Title Scaly Adventures

Origination Network

Days/Times Program 

Regularly Scheduled

Thursdays 2:00pm

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Airing on digital channel 20.3 from The Walk TV Network, this program highlights adolescents and 

young adults making the right choices when faced with tough decisions and significant challenges. 

Recognizing that 13 to 16-year-olds are likely to be influenced by celebrities, the series features 

role models from the professional sports and the entertainment industries. Each episode is 

engaging, entertaining and educational in structure, presenting a powerful and positive message.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program 

(31 of 35) Response

Program Title Real Winning Edge

Origination Network

Days/Times Program 

Regularly Scheduled

Thursdays 2:30pm

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition of 

Core Programming.

Airing on digital channel 20.3 from The Walk TV Network, The Real Winning Edge highlights 

adolescents and young adults making the right choices when faced with tough decisions and 

significant challenges. Recognizing that 13 to 16-year-olds are likely to be influenced by celebrities, 

the series features role models from the professional sports and the entertainment industries. Each 

episode is engaging, entertaining and educational in structure, presenting a powerful and positive 

message.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program 

(32 of 35) Response



Program Title Adventure in Odyssey

Origination Network

Days/Times Program 

Regularly Scheduled

Fridays 2:00pm

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

4 years to 12 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Airing on digital channel 20.3 from The Walk TV Network, ADVENTURES IN ODYSSEY presents 

exciting entertainment that brings moral and Biblical principles to life. Set in the small town of 

Odyssey, the stories range from comedy to suspense, from romance to mystery. The show's 

memorable, fun characters and situations are designed to ignite the imaginations of tweens - while 

captivating the attention of the entire family. The cartoon program is produced by Focus on the 

Family.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program 

(33 of 35) Response

Program Title Real Life 101

Origination Network

Days/Times Program 

Regularly Scheduled

Fridays 2:30pm

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News



Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Airing on digital channel 20.3 from The Walk TV Network, the goal of REAL LIFE 101 is to teach the 

young viewers who might be wondering what to do with their lives. It introduces the viewers to real 

people doing real jobs. From doctors, lawyers, and veterinarians to career counselors, drug 

counselors,Lipizzaner stallion trainers, and special effects directors, the program covers them all in 

a weekly half-hour of fun and entertainment. Rated High for Educational Content by the Annenberg 

Policy Center.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program (34 of 35) Response

Program Title Tu Historia Preferida

Origination Network

Days/Times Program Regularly 

Scheduled

Monday-Friday 8am & 7pm

Total times aired at regularly scheduled 

time

132

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 2 years to 12 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

This program airs on digital channel 20.4 in Spanish and originates from 

Christian Television Network International (CTNI). This program features 

puppets interaction and narration of biblical histories in children's oriented 

format.

Does the Licensee identify the program 

by displaying throughout the program the 

symbol E/I?

Yes

Digital Core Program (35 of 

35) Response

Program Title Pancheco Puppets

Origination Network



Days/Times Program Regularly 

Scheduled

Tue, Wed, & Thur 3:30pm

Total times aired at regularly 

scheduled time

40

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 2 years to 12 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

This program airs on digital channel 20.4 in Spanish and originates from Christian 

Television Network International (CTNI). This is a bilinqual ventriloquism program that 

capture the attention of children by communicating a positive and life changing message. 

The program is designed to inspire and motivate in a positive way.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television Programming 

Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Dennis R. 

Ermel

Address 314 S. 

Redwood Rd.

City Salt Lake City

State UT

Zip 84104

Telephone Number (801) 973-

8820

Email Address denxtv@gmail.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This may 

include information on any other noncore educational and informational programming that you aired this 

quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

Liaison Contact



Other Matters (1 of 

4) Response

Program Title Raggs

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays & Sundays 7:00am

Total times aired at 

regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child 

Audience from

3 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Airing on 20.1 from Telemundo Television Network, RAGGS is a musical & educational preschool 

series starring five colorful canines. They are not your average dogs - they're also talented musicians 

who make great rock 'n' roll music as The Raggs Band. Over 200 original songs, the power of the 

music and humor stimulate children to become actively involved in learning. Raggs introduces 

children to elements that span the preschool curriculum, working to nurture their sense of self and 

others, as well as fostering a strong motivation to learn and achieve.

Other 

Matters (2 of 

4) Response

Program Title Noodle and Doodle

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays & Sundays 7:30am

Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

3 years to 5 years

Other Matters (4)



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Airing on 20.1 from Telemundo Television Network, NOODLE AND DOODLE is an instructional series that 

features creating art projects and cooking projects around a specific theme. The show is hosted by Sean, 

who drives around in a double-decker bus fully equipped with art supplies, and a kitchen, all ready for any 

assignment. The projects encourage parent engagement and often feature families working together to 

make something for display in the child's home. Sean is accompanied by Doggity, an every-faithful Beagle 

dog, who transforms into an animated character during interstitial trips to a parallel universe and kitchen full 

of prank playing animated characters. While the show will be enjoyed by preschoolers, the projects are also 

very practical and engaging to implement for children ages 5-8. The art projects typically feature lessons on 

recycling materials for re-use in making art and always demonstrate that creativity can transform something 

intended for one purpose into something useful to achieve a completely different goal.

Other 

Matters (3 of 

4) Response

Program Title El Show de Chica

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays & Sundays 8:00am

Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

3 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Airing on 20.1 from Telemundo Television Network, EL SHOW DE CHICA features a five-year-old "baby" 

chick who spends her days with her parents in their costume shop, the Coop. The shop's one employee, 

Kelly, doubles as Chica's nanny and the ensemble is rounded out with Bunji, a large floppy eared rabbit and 

Stitches, a straw mannequin that sits in the window. In each episode Chica develops or encounters a 

problem that she cannot immediately resolve. Usually her issues involve impulse control, distractibility, 

judgment, and inter-personal behaviors. She and Kelly usually work on the problem through an adventure-a 

fantasy transformation to animation-- where Bunji and Stitches come alive and join Chica and Kelly for the 

problem solving process. The core educational content is primarily socio-emotional development, and Chica 

learns how to express herself properly, think before she acts, and interact with others effectively. She often 

learns that it takes hard work and practice to become proficient at different skills.

Other 

Matters (4 of 

4) Response

Program Title Lazytown

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays & Sundays 8:30am



Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

3 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Airing on 20.1 from Telemundo Television Network, LAZY TOWN promotes fitness and healthful habits for 

children of preschool and primary grades. It takes place in an imaginary setting, Lazy Town, and most 

episodes relate children's eating and fitness habits to problem solving in their "real world." The lead 

character, Stephanie, guides the audience through the story. She and her best friends, a group of "human" 

puppets reside in Lazy Town, where her uncle is Mayor Milford Meanswell. The underground spy and 

influencer who defines the ethos of Lazy Town is Robbie Rotten, and he is determined to ruin the health and 

fitness practices of Stephanie and her friends. When the kids get into difficulties with Robbie Rotten, it is 

Sportacus, gymnast/athlete, who comes to the rescue from his home in a spaceship that hovers over earth, 

prepared to answer to any call for help. The ever-present theme of Lazy Town is to eat "sports candy'" 

which consists of fruits and vegetables, get sufficient sleep, and go outside and engage in a wide range of 

physical activities, from playing games and holding athletic competitions, to building forts and play 

structures.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or 

an officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 

1.23(a), who is authorized to represent the party filing the Children's Television Programming, and who 

further certifies that he or she has read the document; that to the best of his or her knowledge, 

information,and belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or 

coverage requirements. Failure to meet the construction or coverage requirements will result in 

automatic cancellation of the Authorization. Consult appropriate FCC regulations to determine the 

construction or coverage requirements that apply to the type of Authorization requested in this 

application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE 

BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY 

STATION AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 

47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant 

for the Authorization(s) specified above.

Serestar 

Communication 

Corporation

Certification



No Attachments.Attachments
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