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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network CW

Nielsen DMA Albany-Schenectady-Troy

Web Home Page Address www.cwalbany.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

4.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

3.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 12) Response

Program Title Cubix: Robots for Everyone (Main Digital)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 7:00am

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The network aired a three week promotional run of Magi-Nation in the place of Cubix: Robots for Everyone 

on Sat. 7:00 am 1/22, 1/29, 2/19 The Series Cubix: Robots for Everyone takes place in the year 2040 in 

Bubble Town where robots outnumber humans. The series centers around a 13 year old boy named 

Connor, his robot Cubix, and the members of a special club known as Botties. Each member of the Botties 

has their own robot with a unique characteristic. The robots are friendly, efficient and function in imaginative 

ways to help make Bubble Town a great place to live. But it's a good vs. evil world and Connor and the 

Botties learn lessons of right and wrong, teamwork, courage and problem solving during their adventures to 

thwart Dr. K.'s evil schemes to take control of Bubble Town's robots. Each member of the Botties faces life 

scenarios that commonly affect children today - feeling sad and alone, insecure and vulnerable, fear of 

failure, and overcoming uncertainties and phobias. Whether it is Connor facing a difficult initiation task in 

order to join the Botties; Chip dealing with his insecurities because he isn't as tall as the others; Charles' 

bragging; Cubix being blamed for something that he didn't do; Endruix' stage fright; or Antonio's jealousy 

during a competition that leads him to act like a spoilsport, the Botties face the same reallife conflicts and 

fears that children face. Throughout the entire series, the Botties learn important lessons about themselves 

including self-confidence, courage, loyalty, patience, humility and pride but they also learn the importance of 

perseverance, teamwork and embracing their differences to overcome obstacles. These lessons resonate 

as the Botties work together to defeat Dr. K. and his evil schemes. This program is specifically designed to 

further the educational and informational needs of children, has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.

Digital Core 
Programs(12)



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (2 

of 12) Response

Program Title Magi-Nation (Main Digital)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat. 7:00 am (1/22, 1/29, 2/19)

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

7 years to 12 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The network aired a three week promotional run of Magi-Nation in the place of Cubix: Robots for Everyone 

on Sat. 7:00 am 1/22, 1/29, 2/19 For young people today, new information is generally no more than a 

mouse-click away. Knowledge is readily there for the taking if kids simply know how to appropriately access 

it and effectively make use of it. In this context, many of the most useful and important things that 

youngsters can learn center on discovery, analysis and problem-solving --how do kids get the "right" 

information and make proper use of it. What questions should be asked? How does one assess veracity? 

How does one weigh alternatives? How are decisions best arrived at? How does one decide when aims can 

be accomplished independently, and if help is needed, how does one go about enlisting support? Above all, 

how can goals be achieved ethically and with regard to the greater good. In an enticing new world filled with 

excitement, mystery, and danger, "Magi Nation" addresses these vital learning goals. Tony, Edyn and Strag 

along with their human and decidedly non-human colleagues model their successful, and sometimes less 

than successful, attempts to analyze difficult situations, set appropriate goals, and creatively seek solutions 

to the dire dilemmas in which they find themselves. In the course of a series of intriguing codes, riddles and 

other puzzles that Tony, Edyn and Strag are presented with along the way, viewers are furthermore given 

the engaging opportunity to not only observe others go through the problem solving cycle, but to make use 

of their unique knowledge base and burgeoning problem solving skills to address conundrums on their own. 

This program is specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose, and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (3 

of 12) Response

Program Title Cubix: Robots for Everyone (Main Digital)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 7:30am

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled



Length of 

Program

30 mins

Age of 

Target Child 

Audience

7 years to 12 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The network aired a three week promotional run of Magi-Nation in the place of Cubix: Robots for Everyone 

on Sat. 7:00 am 1/22, 1/29, 2/19 The Series Cubix: Robots for Everyone takes place in the year 2040 in 

Bubble Town where robots outnumber humans. The series centers around a 13 year old boy named 

Connor, his robot Cubix, and the members of a special club known as Botties. Each member of the Botties 

has their own robot with a unique characteristic. The robots are friendly, efficient and function in imaginative 

ways to help make Bubble Town a great place to live. But it's a good vs. evil world and Connor and the 

Botties learn lessons of right and wrong, teamwork, courage and problem solving during their adventures to 

thwart Dr. K.'s evil schemes to take control of Bubble Town's robots. Each member of the Botties faces life 

scenarios that commonly affect children today - feeling sad and alone, insecure and vulnerable, fear of 

failure, and overcoming uncertainties and phobias. Whether it is Connor facing a difficult initiation task in 

order to join the Botties; Chip dealing with his insecurities because he isn't as tall as the others; Charles' 

bragging; Cubix being blamed for something that he didn't do; Endruix' stage fright; or Antonio's jealousy 

during a competition that leads him to act like a spoilsport, the Botties face the same reallife conflicts and 

fears that children face. Throughout the entire series, the Botties learn important lessons about themselves 

including self-confidence, courage, loyalty, patience, humility and pride but they also learn the importance of 

perseverance, teamwork and embracing their differences to overcome obstacles. These lessons resonate 

as the Botties work together to defeat Dr. K. and his evil schemes. This program is specifically designed to 

further the educational and informational needs of children, has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 

of 12) Response

Program Title Magi-Nation (Main Digital)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat. 7:30am (1/22, 1/29, 2/19)

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

7 years to 12 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The network aired Magi-Nation in the place of Cubix: Robots for Everyone on Sat. 7:30 am 1/22, 1/29, 2/19 

For young people today, new information is generally no more than a mouse-click away. Knowledge is 

readily there for the taking if kids simply know how to appropriately access it and effectively make use of it. 

In this context, many of the most useful and important things that youngsters can learn center on discovery, 

analysis and problem-solving --how do kids get the "right" information and make proper use of it. What 

questions should be asked? How does one assess veracity? How does one weigh alternatives? How are 

decisions best arrived at? How does one decide when aims can be accomplished independently, and if help 

is needed, how does one go about enlisting support? Above all, how can goals be achieved ethically and 

with regard to the greater good. In an enticing new world filled with excitement, mystery, and danger, "Magi 

Nation" addresses these vital learning goals. Tony, Edyn and Strag along with their human and decidedly 

non-human colleagues model their successful, and sometimes less than successful, attempts to analyze 

difficult situations, set appropriate goals, and creatively seek solutions to the dire dilemmas in which they 

find themselves. In the course of a series of intriguing codes, riddles and other puzzles that Tony, Edyn and 

Strag are presented with along the way, viewers are furthermore given the engaging opportunity to not only 

observe others go through the problem solving cycle, but to make use of their unique knowledge base and 

burgeoning problem solving skills to address conundrums on their own. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 of 

12) Response

Program Title Eco Company (Main Digital)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 12:00pm

Total times 

aired at 

regularly 

scheduled time

13



Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

What does it mean to go green as a teen? A whole new generation has made the environment, climate 

change and going green their cause. Eco Company was created to chronicle the passions of this new 

generation and to answer the questions we have. Eco Company is a national TV show hosted by a 

dynamic and diverse group of teens who combine their natural curiosity with their enthusiasm for 

preserving the planet they will inherit.This program is specifically designed to further the educational and 

informational needs of children, has educating and informing children as a significant purpose, and 

otherwise meets the definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (6 of 

12) Response

Program Title Ariel & Zoey & Eli Too (Main Digital)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 12:30pm

Total times 

aired at 

regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0



Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

7 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Ariel & Zoey & Eli, Too introduces children to people who have accomplished great things and have a 

positive message. They have toured across the country performing concerts for the children of our heroic 

troops and the National Anthem at numerous events including before a New York Mets game at Citi 

Field, the Palace of Auburn Hills prior to a sold-out Detroit Pistons basketball game and before 54,000 

fans at Shea Stadium. This program is specifically designed to further the educational and informational 

needs of children, has educating and informing children as a significant purpose, and otherwise meets 

the definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (7 

of 12) Response

Program Title Career Day (Main Digital)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 1:00pm

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

13

Number of 

Preemptions

3

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

3

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Career Day is a television program that introduces young adults to career exploration and awareness. 

Students often do not know what they want to do and are unsure of potential interests they may have that 

could be a career. Career Day provides an avenue to view experts in their respective fields as they discuss 

their work, the education/training to prepare for the job, and experiences that led them to choose their 

career. To encourage students to make informed decisions, young adults must be introduced to career 

awareness, such as the concept that success in most careers requires education and training (Fouad, 

1995). As the National Alliance of Business recommended in its 1999 publication Preparing Young People 

for Tomorrow's Workplace, "Middle school is an ideal age at which to expose students to the challenging 

world of work" (p.5). The program's motivational and inspirational message of each guest empowers 

audiences of all ages to investigate career opportunities, which has been proven to enhance academic 

performance, facilitate high school completion and encourage post secondary education (Broadening 

Career Horizons for Students in At-Risk Environments, O'Brien et al (1999). Each segment of Career Day 

delivers an educational and informational message that supports current social, intellectual and emotional 

aspects of children ages 13and up. Attributes and advice emphasized by guests instill a grounded balance 

of priorities, dedication, and perseverance children can apply to their lives. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Career Day (Main Digital)

List date and time rescheduled Sun. 3/20 1:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Sat. 3/19 1:00pm

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Career Day (Main Digital)

List date and time rescheduled Sun. 2/27 1:00pm

Is the rescheduled date the second home? Yes



Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Sat. 2/26 1:00pm

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program Career Day (Main Digital)

List date and time rescheduled Sun. 3/27 1:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Sat. 3/26 1:00pm

Reason for Preemption Sports

Digital Core 

Program (8 of 

12) Response

Program Title In the Zone (Main Digital)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 1:30pm

Total times 

aired at 

regularly 

scheduled time

10

Total times 

aired

13

Number of 

Preemptions

3

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

3

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Earvin "Magic" Johnson [retired Los Angeles Lakers point guard] along with his friends [Karim Abdul-

Jabbar, Carmelo Anthony, Kenny "The Jet" Smith, Jimmy Connors, Mike Schmidt and many more] teach 

kids of all ages the importance of conditioning, exercise, nutrition and education, both on and off the court. 

The show will feature all sports not just basketball. In the Zone Presents shows kids that with dedication 

and the right attitude, they have the ability to make a difference. This program is specifically designed to 

further the educational and informational needs of children, has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program In the Zone (Main Digital)

List date and time rescheduled Sat. 3/20 1:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Sat. 2/26 1:00pm

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program In the Zone (Main Digital)

List date and time rescheduled Sat. 3/20 1:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Sat. 3/19 1:00pm

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program In the Zone (Main Digital)

List date and time rescheduled Sat. 3/27 1:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes



Date Preempted

Episode # Sat. 3/26 1:00pm

Reason for Preemption Sports

Digital Core Program 

(9 of 12) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION (Main Digital)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays 2:00pm

Total times aired at 

regularly scheduled 

time

10

Total times aired 13

Number of 

Preemptions

3

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

3

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Made in Hollywood: Teen Edition has the content to provide young people, growing and developing 

in urban &suburban America, a chance to see the richness & creativity it takes to be successful in 

filmmaking, performing, music and cinema arts. This program is specifically designed to further the 

educational and informational needs of children, has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program MADE IN HOLLYWOOD: TEEN EDITION (Main 

Digital)

List date and time rescheduled Sun. 3/27 2:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date 

and time?

Yes



Date Preempted

Episode # Sat. 3/26 2:00pm

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program MADE IN HOLLYWOOD: TEEN EDITION (Main 

Digital)

List date and time rescheduled Sun. 3/20 2:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date 

and time?

Yes

Date Preempted

Episode # Sat. 3/19 2:00pm

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program MADE IN HOLLYWOOD: TEEN EDITION (Main 

Digital)

List date and time rescheduled Sun. 2/27 2:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date 

and time?

Yes

Date Preempted

Episode # Sat. 2/26 2:00pm

Reason for Preemption Sports

Digital Core 

Program (10 

of 12) Response

Program Title PLANET X (Secondary Digital Universal Sports (formerly WCSN))

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mondays 11:00am, 11:30am

Total times 

aired at 

regularly 

scheduled 

time

26

Total times 

aired



Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Planet X provides young viewers a television show that meets core requirements of the FCC as follows: 

Planet X is an E/I video sports and fitness based TV series for children 13 - 16 years old. Each episode 

mixes action & extreme sports content within a balanced and well produced program that features (1) 

inspiring sports & fitness themes, angles and stories, (2) informational and educational elements on sports 

training tips from athletes, (3) information on how to get involved in dozens of sports and fitness programs, 

coverage of sports and products from an insider's perspective, (4) regular travel and cultural experiences 

via foreign adventure feature shows all around the world and much more! Topics covered each week 

include health & fitness, world and local travel and culture,ocean ecology and numerous sports angles 

including events, training, tips, athletes,lifestyle and more.This program is specifically designed to further 

the educational and informational needs of children, has educating and informing children as a significant 

purpose, and otherwise meets the definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (11 

of 12) Response

Program Title PLANET X (Secondary Digital Universal Sports (formerly WCSN))

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Tuesdays 11:00am, 11:30am

Total times 

aired at 

regularly 

scheduled 

time

26

Total times 

aired

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Planet X provides young viewers a television show that meets core requirements of the FCC as follows: 

Planet X is an E/I video sports and fitness based TV series for children 13 - 16 years old. Each episode 

mixes action & extreme sports content within a balanced and well produced program that features (1) 

inspiring sports & fitness themes, angles and stories, (2) informational and educational elements on sports 

training tips from athletes, (3) information on how to get involved in dozens of sports and fitness programs, 

coverage of sports and products from an insider's perspective, (4) regular travel and cultural experiences 

via foreign adventure feature shows all around the world and much more! Topics covered each week 

include health & fitness, world and local travel and culture,ocean ecology and numerous sports angles 

including events, training, tips, athletes,lifestyle and more.This program is specifically designed to further 

the educational and informational needs of children, has educating and informing children as a significant 

purpose, and otherwise meets the definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (12 

of 12) Response

Program Title PLANET X (Secondary Digital Universal Sports (formerly WCSN))

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Wednesdays 11:00am, 11:30am

Total times 

aired at 

regularly 

scheduled 

time

25

Total times 

aired

26

Number of 

Preemptions

1



Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Planet X provides young viewers a television show that meets core requirements of the FCC as follows: 

Planet X is an E/I video sports and fitness based TV series for children 13 - 16 years old. Each episode 

mixes action & extreme sports content within a balanced and well produced program that features (1) 

inspiring sports & fitness themes, angles and stories, (2) informational and educational elements on sports 

training tips from athletes, (3) information on how to get involved in dozens of sports and fitness programs, 

coverage of sports and products from an insider's perspective, (4) regular travel and cultural experiences 

via foreign adventure feature shows all around the world and much more! Topics covered each week 

include health & fitness, world and local travel and culture,ocean ecology and numerous sports angles 

including events, training, tips, athletes,lifestyle and more.This program is specifically designed to further 

the educational and informational needs of children, has educating and informing children as a significant 

purpose, and otherwise meets the definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program PLANET X (Secondary Digital Universal Sports 

(formerly WCSN))

List date and time rescheduled Thurs. 1/5 11:30am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled 

date and time?

Yes

Date Preempted

Episode # Wed. 1/4 11:30am

Reason for Preemption Sports



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television 

Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison Connie Cammarene

Address 1400 Balltown Road

City Schenectady

State NY

Zip 12309

Telephone Number 518-381-4902

Email Address ccammarene@wrgb.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This 

may include information on any other noncore educational and informational programming that you 

aired this quarter or plan to air during the next quarter, or any existing or proposed non-broadcast 

efforts that will enhance the educational and informational value of such programming to children. 

See 47 C.F.R. Section 73.671, NOTES 2 and 3.

Liaison Contact



Other 

Matters (1 of 

8) Response

Program Title Cubix: Robots for Everyone (Main Digital)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat. 7:00am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

6 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Series Cubix: Robots for Everyone takes place in the year 2040 in Bubble Town where robots 

outnumber humans. The series centers around a 13 year old boy named Connor, his robot Cubix, and the 

members of a special club known as Botties. Each member of the Botties has their own robot with a unique 

characteristic. The robots are friendly, efficient and function in imaginative ways to help make Bubble Town 

a great place to live. But it's a good vs. evil world and Connor and the Botties learn lessons of right and 

wrong, teamwork, courage and problem solving during their adventures to thwart Dr. K.'s evil schemes to 

take control of Bubble Town's robots. Each member of the Botties faces life scenarios that commonly affect 

children today - feeling sad and alone, insecure and vulnerable, fear of failure, and overcoming uncertainties 

and phobias. Whether it is Connor facing a difficult initiation task in order to join the Botties; Chip dealing 

with his insecurities because he isn't as tall as the others; Charles' bragging; Cubix being blamed for 

something that he didn't do; Endruix' stage fright; or Antonio's jealousy during a competition that leads him 

to act like a spoilsport, the Botties face the same reallife conflicts and fears that children face. Throughout 

the entire series, the Botties learn important lessons about themselves including self-confidence, courage, 

loyalty, patience, humility and pride but they also learn the importance of perseverance, teamwork and 

embracing their differences to overcome obstacles. These lessons resonate as the Botties work together to 

defeat Dr. K. and his evil schemes. This program is specifically designed to further the educational and 

informational needs of children, has educating and informing children as a significant purpose, and 

otherwise meets the definition of Core Programming as specified in the Commission's rules.

Other 

Matters (2 of 

8) Response

Program Title Magi-Nation (Main Digital)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat. 7:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Other Matters (8)



Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

7 years to 12 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

For young people today, new information is generally no more than a mouse-click away. Knowledge is 

readily there for the taking if kids simply know how to appropriately access it and effectively make use of it. 

In this context, many of the most useful and important things that youngsters can learn center on discovery, 

analysis and problem-solving --how do kids get the "right" information and make proper use of it. What 

questions should be asked? How does one assess veracity? How does one weigh alternatives? How are 

decisions best arrived at? How does one decide when aims can be accomplished independently, and if help 

is needed, how does one go about enlisting support? Above all, how can goals be achieved ethically and 

with regard to the greater good. In an enticing new world filled with excitement, mystery, and danger, "Magi 

Nation" addresses these vital learning goals. Tony, Edyn and Strag along with their human and decidedly 

non-human colleagues model their successful, and sometimes less than successful, attempts to analyze 

difficult situations, set appropriate goals, and creatively seek solutions to the dire dilemmas in which they 

find themselves. In the course of a series of intriguing codes, riddles and other puzzles that Tony, Edyn and 

Strag are presented with along the way, viewers are furthermore given the engaging opportunity to not only 

observe others go through the problem solving cycle, but to make use of their unique knowledge base and 

burgeoning problem solving skills to address conundrums on their own. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Other Matters 

(3 of 8) Response

Program Title Eco Company (Main Digital)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 12:00pm

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

What does it mean to go green as a teen? A whole new generation has made the environment, climate 

change and going green their cause. Eco Company was created to chronicle the passions of this new 

generation and to answer the questions we have. Eco Company is a national TV show hosted by a 

dynamic and diverse group of teens who combine their natural curiosity with their enthusiasm for 

preserving the planet they will inherit.This program is specifically designed to further the educational and 

informational needs of children, has educating and informing children as a significant purpose, and 

otherwise meets the definition of Core Programming as specified in the Commission's rules.

Other Matters 

(4 of 8) Response

Program Title Ariel & Zoey & Eli Too (Main Digital)



Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 12:30pm

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

7 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Ariel & Zoey & Eli, Too introduces children to people who have accomplished great things and have a 

positive message. They have toured across the country performing concerts for the children of our heroic 

troops and the National Anthem at numerous events including before a New York Mets game at Citi Field, 

the Palace of Auburn Hills prior to a sold-out Detroit Pistons basketball game and before 54,000 fans at 

Shea Stadium. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose, and otherwise meets the 

definition of Core Programming as specified in the Commission's rules.

Other 

Matters (5 of 

8) Response

Program Title Career Day (Main Digital)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 1:00pm

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Career Day is a television program that introduces young adults to career exploration and awareness. 

Students often do not know what they want to do and are unsure of potential interests they may have that 

could be a career. Career Day provides an avenue to view experts in their respective fields as they discuss 

their work, the education/training to prepare for the job, and experiences that led them to choose their 

career. To encourage students to make informed decisions, young adults must be introduced to career 

awareness, such as the concept that success in most careers requires education and training (Fouad, 

1995). As the National Alliance of Business recommended in its 1999 publication Preparing Young People 

for Tomorrow's Workplace, "Middle school is an ideal age at which to expose students to the challenging 

world of work" (p.5). The program's motivational and inspirational message of each guest empowers 

audiences of all ages to investigate career opportunities, which has been proven to enhance academic 

performance, facilitate high school completion and encourage post secondary education (Broadening 

Career Horizons for Students in At-Risk Environments, O'Brien et al (1999). Each segment of Career Day 

delivers an educational and informational message that supports current social, intellectual and emotional 

aspects of children ages 13and up. Attributes and advice emphasized by guests instill a grounded balance 

of priorities, dedication, and perseverance children can apply to their lives. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Other Matters (6 of 8) Response

Program Title In the Zone (Main Digital)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays 1:30pm

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Earvin "Magic" Johnson [retired Los Angeles Lakers point guard] along with his friends [Karim 

Abdul-Jabbar, Carmelo Anthony, Kenny "The Jet" Smith, Jimmy Connors, Mike Schmidt and many 

more] teach kids of all ages the importance of conditioning, exercise, nutrition and education, both 

on and off the court. The show will feature all sports not just basketball. In the Zone Presents 

shows kids that with dedication and the right attitude, they have the ability to make a difference.

Other Matters (7 of 8) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION (Main Digital)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays 1:30pm

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Made in Hollywood: Teen Edition has the content to provide young people, growing and developing 

in urban &suburban America, a chance to see the richness & creativity it takes to be successful in 

filmmaking, performing, music and cinema arts. This program is specifically designed to further the 

educational and informational needs of children, has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.

Other 

Matters (8 of 

8) Response

Program Title PLANET X (Secondary Digital Universal Sports (formerly WCSN))

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Mon. Tues. Wed. 10:30am, 11:00am

Total times 

aired at 

regularly 

scheduled 

time

78

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Planet X provides young viewers a television show that meets core requirements of the FCC as follows: 

Planet X is an E/I video sports and fitness based TV series for children 13 - 16 years old. Each episode 

mixes action & extreme sports content within a balanced and well produced program that features (1) 

inspiring sports & fitness themes, angles and stories, (2) informational and educational elements on sports 

training tips from athletes, (3) information on how to get involved in dozens of sports and fitness programs, 

coverage of sports and products from an insider's perspective, (4) regular travel and cultural experiences via 

foreign adventure feature shows all around the world and much more! Topics covered each week include 

health & fitness, world and local travel and culture,ocean ecology and numerous sports angles including 

events, training, tips, athletes,lifestyle and more.This program is specifically designed to further the 

educational and informational needs of children, has educating and informing children as a significant 

purpose, and otherwise meets the definition of Core Programming as specified in the Commission's rules.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic 

cancellation of the Authorization. Consult appropriate FCC regulations to determine the construction or 

coverage requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE 

BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY 

STATION AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 

47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

Freedom 

Broadcasting 

of New York 

Licensee, L.L.

C.

Certification



No Attachments.Attachments
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