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Information

Section Question Response

Attachments Are attachments (other than associated schedules) being
filed with this application?



Applicant Applicant Name, Type, and Contact Information

Information Applicant Address Phone Email Applicant Type



Contact Contact Name Address Phone Email Contact Type
Representatives

0)



Children's
Television
Information

Digital Core
Programming

Section Question Response

Station Type Station Type Network Affiliation
Affiliated network CWwW
Nielsen DMA Albany-Schenectady-Troy
Web Home Page Address www.cwalbany.com
Question Response
State the average number of hours of Core Programming per week broadcast by the station on its main program = 4.0
stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the 0.0
station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its 0.0
main program stream. See 47 C.F.R. Section 73.671.:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication Yes
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional Yes

programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?



Digital Core
Programs(8)

Digital Core
Program (1 of 8)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (2 of

Response

Aqua Kids
Syndicated

Mondays 8:00 am

13

30 mins

13 years to 16 years

This program explores the marine ecosystem from tributaries, rivers and oceans to develop an
understanding and let the viewer know that we are key in preserving the ocean environment. Aqua Kids
teaches about the diversity and beauty of the marine environment and its potential destruction by
pollution and carelessness of the human population; such as marine mammals dying from the ingestion
of plastic and toxic waste in our waterways destroying the habitat and marine life. By showing the
audience the problems they encounter, the Aqua Kids educate their peers on what can be done to solve
environmental dilemmas.

Yes

8) Response

Program Title =~ Eco Company

Origination

Days/Times
Program
Regularly
Scheduled

Syndicated

Tuesdays 8:00am



Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

12

30 mins

13 years to 16 years

This program is hosted by teens and used peer reporting to profile individuals and organizations committed
to environmental issues, including reports on the latest recycling and nature conservation efforts, advances
in renewable energies and carbon footprint-reducing technology. It also offers advice on how to be more
eco-wise, while performing daily activities. The program also includes "eco bytes" (bits of trivia related to
environmental issues) and video footage uploaded by teen viewers to the program's website. By using this
information from a youthful point of view, it enthusiastically encourages young adults to become more
proactive about environmentalism and stresses the positive impact that young people's efforts, no matter
how small they may seem, can have on the larger world around them

Yes

Digital Core Program (3

of 8) Response

Program Title Career Day
Origination Syndicated
Days/Times Program Wednesdays 8:00am
Regularly Scheduled

Total times aired at 13

regularly scheduled time

Total times aired



Number of Preemptions

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Does the Licensee
identify the program by
displaying throughout the
program the symbol E/I?

Digital Core

30 mins

13 years to 16 years

This program guides young people to potential career paths by featuring inspirational
interviews with successful celebrities, entrepreneurs, business people, such as, world
renowned brain surgeons to marine biologists who share their stories with young people about
their careers. This motivational show is fun and exciting and tries to help kids answer the age
old question: "What do | want to be when | grow up?"

Yes

Program (4 of 8) Response

Program Title Teen Kids News

Origination Syndicated

Days/Times Thursdays 8:00am

Program
Regularly
Scheduled

Total times 13
aired at

regularly

scheduled time

Total times aired

Number of 0
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of 30 mins
Program
Age of Target 13 years to 16 years

Child Audience



Describe the
educational and
informational
objective of the
program and
how it meets
the definition of

This program features weekly educational features such as, "College and You" (tips for choosing and
getting into college), and "Word" (vocabulary skills training), as well as informational features for teens,
such as reports about healthy eating; driving tips for new drivers, and internet predators. The program
has been designed to meet needs of children and young adolescents with a unique curiosity about their
world, with weekly headlines that present the news in a teen appropriate manner. The program
stimulates the viewer's curiosity, develops their learning, cognitive, listening and thinking skills, and
serves as an enhancement to their academic and educational experience.

Core
Programming.

Does the Yes
Licensee

identify the

program by

displaying

throughout the

program the

symbol E/I?

Digital Core Program (5
of 8)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Total times aired
Number of Preemptions

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Does the Licensee
identify the program by
displaying throughout
the program the symbol
E/?

Digital Core
Program (6 of

Response

Made In Hollywood - Teen Edition

Syndicated

Fridays 8:00am

13

30 mins

13 years to 16 years

This program gives young viewers an inside look at how their favorite shows and movies are
made. Program topics include subjects such as animation, producing and directing, costume
design, casting and 3D technology. By introducing the viewers to behind-the-scenes filmmaking,
it gives them an idea of career opportunities focusing on the creative, technical and artistic skills
needed in the motion picture and television industries.

Yes

8) Response



Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (7 of 8)

Program Title

Origination

Days/Times

Program Regularly

Scheduled

Total times aired at
regularly scheduled

time

The Adventures of Chuck and Friends
Network

Saturdays 7:00am 1/4/14-2/8/14

30 mins

4 years to 7 years

The stories and characters in this program spark the viewers imagination and encourage them to think of
fun ways to turn their daydreams into action-packed adventures and games with their friends. The
program also shows the viewer ways to be a good friend to his/her peers by approaching social situations
with self-confidence and a willingness to try new things. Also explored by Chuck and Friends is problem
solving strategies such as teamwork, thinking creatively, taking responsibility for one's actions,
perseverance and asking for help when you need it. The viewer also will learn that making mistakes is a
natural part of problem-solving and everyone has strengths and weaknesses.

Yes

Response

Rescue Heroes
Network

Saturdays 7:00am



Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (8 of 8)

Program Title

Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

30 mins

6 years to 11 years

Rescue Heroes are called into action each week to mobilize themselves in any part of the globe to
protect the world from natural and man-made disasters. Social and emotional character stories are
embedded in the adventure using action and humor to convey messages regarding keeping an open
mind, asking for help, facing your fears, persistence pays off, preparedness, procedure training and
teamwork. At the end of each episode the Rescue Heroes reinforce various safety tips and
information relating to the educational message portrayed in the story.

Yes

Response

Rescue Heroes
Network

Saturday 7:30am

13

30 mins



Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

6 years to 11 years

Rescue Heroes are called into action each week to mobilize themselves in any part of the globe to
protect the world from natural and man-made disasters. Social and emotional character stories are
embedded in the adventure using action and humor to convey messages regarding keeping an open
mind, asking for help, facing your fears, persistence pays off, preparedness, procedure training and
teamwork. At the end of each episode the Rescue Heroes reinforce various safety tips and
information relating to the educational message portrayed in the story.

Yes



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming (0)



Liaison Contact Question Response

Does the Yes
Licensee
publicize the
existence and
location of
the station's
Children's
Television
Programming
Reports (FCC
398) as
required by
47 C.F.R.
Section
73.3526(e)
(12)(iii)?

Name of Vincent L. Nelson
children's
programming

liaison

Address 1400 Balltown Rd
City Schenectady
State NY

Zip 12309

Telephone 518-346-6666
Number

Email Address = vnelson@sbgtv.com



Include any
other
comments or
information
you want the
Commission
to consider in
evaluating
your
compliance
with the
Children's
Television Act
(or use this
space for
supplemental
explanations).
This may
include
information
on any other
noncore
educational
and
informational
programming
that you aired
this quarter or
plan to air
during the
next quarter,
or any
existing or
proposed non-
broadcast
efforts that
will enhance
the
educational
and
informational
value of such
programming
to children.
See 47 C.F.
R. Section
73.671,
NOTES 2 and
3.

On February 21 Craig Adams, Meteorologist-Spoke to Boy Scout Troop 222 from Petersburgh, NY. The
Troop visited the station working on their Weather Merit Badges. February 25 Steve LaPointe, Chief
Meteorologist-Visited the 4th grade class at Red Mills Elementary School for a Weather Presentation.
Steve gave a presentation of weather facts, followed by a question and answer session. On March 7 Kelly
O'Donnell, Sports Anchor- Lead a station tour for Students visiting from the New School of Radio and
Television, Broadcast Journalism Class. Kelly encouraged the group to pursue entering the Broadcast
Media field by discussing the rewards and challenges of becoming an on-air Reporter/Anchor. Students
stayed to watch the Noon News Broadcast. March 5 Steve LaPointe, Chief Meteorologist- Visited the 3rd
grade class at Latham Ridge Elementary for a Weather Presentation. Steve gave a presentation of weather
facts, followed by a question and answer session. On March 14 Kelly O'Donnell, Sports Anchor- Lead a
station tour for Students visiting from the New School of Radio and Television, Television Production Class.
Kelly encouraged the group to pursue entering the Broadcast Media field by discussing the rewards and
challenges in television production. March 21 Nick Johnston, Meteorologist- Presenter at Woodlawn
Elementary School (Schenectady, NY) Career Day. Nick spoke to students about his education and career
path to becoming an on-air meteorologist. On March 25 Steve LaPointe, Chief Meteorologist- Visited the
6th grade class at EImer Elementary School for a Weather Presentation. Steve gave a presentation of
weather facts, followed by a question and answer session. Public Service Announcements targeting
children's needs: The AD Council: Children's Oral Health, Discovering Nature, Wildfire Prevention, GED
Achievement, Emergency Preparedness Girl Scouts of America- Best in Me Public Service Campaigns
targeting children's needs: Be an Ally Campaign January-March CBS 6 and CW 15 after hearing news
reports about the consequences of school bullying, formed a partnership with the Anti-Defamation League
(ADL), Neil & Jane Golub and Price Chopper that resulted in Be an Ally, a media campaign communicating
a positive message in response to bullying. Be an Ally includes practical steps designed to empower
people to stop the cycle of hate and bullying. The campaign which launched in June 2012 and continues
through the first quarter of 2014 features CBS 6 on-air personalities and consists of a mixture of thirty
second public service announcements, that air on both CBS 6 and CW 15. Personal Best Jan-March 2014
CBS 6 partnered with Capital Region Orthopedics for the Personal Best Campaign, which highlights that
not every young athlete is a most valuable player, but they still give their best effort every time. Viewers
nominated young people under the age of 18 who gave their all to an individual or team sport, and the
child’s story was aired every Monday on the CBS6 News at 6:30pm to celebrate their Personal Best. No
Text Zone Campaign Texting While Driving Kills Thousands of People Each Year. Many More are Seriously
Injured. The No Text Zone Campaign by CBS 6 strives to encourage viewers to keep roads Safe By taking
the "No Text Zone" Pledge on cbs6albany.com. CBS 6 offers car window clings for participants to put on
their cars and also encourages the download of the "drive safe mode" app for their cell phone to prevent
the temptation of texting while driving.



Other Matters (8)

Other Matters (1
of 8)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Other Matters

Response
Aqua Kids
Syndicated

Mondays 8:00 am

13

30 mins

13 years to 16 years

This program explores the marine ecosystem from tributaries, rivers and oceans to develop an
understanding and let the viewer know that we are key in preserving the ocean environment. Aqua Kids
teaches about the diversity and beauty of the marine environment and its potential destruction by
pollution and carelessness of the human population; such as marine mammals dying from the ingestion
of plastic and toxic waste in our waterways destroying the habitat and marine life. By showing the
audience the problems they encounter, the Aqua Kids educate their peers on what can be done to solve
environmental dilemmas.

(2 of 8)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of Target
Child
Audience
from

Response

Eco Company

Syndicated

Tuesdays 8:00am

13

30 mins

13 years to 16 years



Describe the This program is hosted by teens and used peer reporting to profile individuals and organizations committed

educational to environmental issues, including reports on the latest recycling and nature conservation efforts, advances
and in renewable energies and carbon footprint-reducing technology. It also offers advice on how to be more
informational eco-wise, while performing daily activities. The program also includes "eco bytes" (bits of trivia related to
objective of environmental issues) and video footage uploaded by teen viewers to the program's website. By using this
the program information from a youthful point of view, it enthusiastically encourages young adults to become more

and how it proactive about environmentalism and stresses the positive impact that young people's efforts, no matter
meets the how small they may seem, can have on the larger world around them

definition of

Core

Programming.

Other Matters (3 of 8)
Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Length of Program

Age of Target Child
Audience from

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Other Matters (4

Response

Career Day
Syndicated

Wednesdays 8:00am

13

30 mins

13 years to 16 years

- This program guides young people to potential career paths by featuring inspirational
interviews with successful celebrities, entrepreneurs, business people, such as, world
renowned brain surgeons to marine biologists who share their stories with young people about
their careers. This motivational show is fun and exciting and tries to help kids answer the age
old question: "What do | want to be when | grow up?"

of 8) Response
Program Title Teen Kids News
Origination Syndicated
Days/Times Thursday 8:00am
Program

Regularly

Scheduled

Total times 13

aired at

regularly

scheduled time

Length of 30 mins
Program
Age of Target 13 years to 16 years

Child Audience
from



Describe the
educational and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

This program features weekly educational features such as, "College and You" (tips for choosing and
getting into college), and "Word" (vocabulary skills training), as well as informational features for teens,
such as reports about healthy eating; driving tips for new drivers, and internet predators. The program
has been designed to meet needs of children and young adolescents with a unique curiosity about their
world, with weekly headlines that present the news in a teen appropriate manner. The program
stimulates the viewer's curiosity, develops their learning, cognitive, listening and thinking skills, and
serves as an enhancement to their academic and educational experience.

Other Matters (5 of 8) Response

Program Title

Made In Hollywood Teen Edition

Origination Syndicated
Days/Times Program Fridays 8:00am
Regularly Scheduled

Total times aired at 13

regularly scheduled time

Length of Program 30 mins

Age of Target Child 13 years to 16 years

Audience from

Describe the educational ~ This program gives young viewers an inside look at how their favorite shows and movies are

and informational

made. Program topics include subjects such as animation, producing and directing, costume

objective of the program design, casting and 3D technology. By introducing the viewers to behind-the-scenes filmmaking,
and how it meets the it gives them an idea of career opportunities focusing on the creative, technical and artistic skills

definition of Core

Programming.

Other Matters
(6 of 8)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

needed in the motion picture and television industries.

Response
The Adventures of Chuck and Friends
Network

Saturdays 7:00am

13

30 mins

4 years to 7 years

The stories and characters in this program spark the viewers imagination and encourage them to think of
fun ways to turn their daydreams into action-packed adventures and games with their friends. The
program also shows the viewer ways to be a good friend to his/her peers by approaching social situations
with self-confidence and a willingness to try new things. Also explored by Chuck and Friends is problem
solving strategies such as teamwork, thinking creatively, taking responsibility for one's actions,
perseverance and asking for help when you need it. The viewer also will learn that making mistakes is a
natural part of problem-solving and everyone has strengths and weaknesses.



Other Matters (7 of
8)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters (8 of
8)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Response

Rescue Heroes
Network

Saturdays 7:00am

13

30 mins

6 years to 11 years

Rescue Heroes are called into action each week to mobilize themselves in any part of the globe to
protect the world from natural and man-made disasters. Social and emotional character stories are
embedded in the adventure using action and humor to convey messages regarding keeping an open
mind, asking for help, facing your fears, persistence pays off, preparedness, procedure training and
teamwork. At the end of each episode the Rescue Heroes reinforce various safety tips and
information relating to the educational message portrayed in the story.

Response
Rescue Heroes
Network

Saturday 7:30

13

30 mins

6 years to 11 years

Rescue Heroes are called into action each week to mobilize themselves in any part of the globe to
protect the world from natural and man-made disasters. Social and emotional character stories are
embedded in the adventure using action and humor to convey messages regarding keeping an open
mind, asking for help, facing your fears, persistence pays off, preparedness, procedure training and
teamwork. At the end of each episode the Rescue Heroes reinforce various safety tips and
information relating to the educational message portrayed in the story.



Certification

Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed
official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an
attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to
represent the party filing the Children's Television Programming, and who further certifies that he or she has
read the document; that to the best of his or her knowledge, information,and belief there is good ground to
support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of
the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements
that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY
FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, 81001) AND/OR REVOCATION OF ANY STATION
AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

| certify that this application includes all required and relevant attachments.

| declare, under penalty of perjury, that | am an authorized representative of the above-named applicant for the WCWN
Authorization(s) specified above. License

,LLC



Attachments No Attachments.



	Licensing and Management System
	(REFERENCE COPY - Not for submission) Children's Television Programming Report
	Report reflects information for : First Quarter of 2014
	General Information
	Applicant Information
	Applicant Name, Type, and Contact Information

	Contact Representatives (0)
	Children's Television Information
	Digital Core Programming
	Digital Core Programs(8)
	Non-Core Educational and Informational Programming (0)
	Sponsored Core Programming (0)
	Liaison Contact
	Other Matters (8)
	Certification
	Attachments



