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Children's
Television
Information

Digital Core
Programming

Section Question Response

Station Type Station Type Network Affiliation
Affiliated network CWwW
Nielsen DMA New Orleans
Web Home Page Address www.wnol.com
Question

State the average number of hours of Core Programming per week broadcast by the station on its main program
stream

State the average number of hours per week of free over-the-air digital video programming broadcast by the
station on other than its main program stream

State the average number of hours per week of Core Programming broadcast by the station on other than its
main program stream. See 47 C.F.R. Section 73.671.:

Does the Licensee provide information identifying each Core Program aired on its station, including an indication
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional
programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?

Response

3.0

168.0

6.0

Yes

Yes



Digital Core
Programs(13)

Digital Core
Program (1 of 13)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Response
Eco Company (38.1)
Syndicated

Fridays 7:30AM CT

13

30 mins

13 years to 16 years

Eco Company explores all aspects of being green and understanding how we impact our world. From
reporting on the latest technologies in energy, recycling, conservation and organics to sharing the
stories of young people making a positive impact on the environment. In addition every week Eco
Company provides a practical tip that teens and people of all ages can use in their daily lives. Eco
Company is designed to be an interactive program from finding out what's on the mind of all teens by
talking to them wherever we find them to providing a forum on this website for teens to share their own
videos about going green.

Yes

Digital Core Program (2

of 13)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at

Response

Mad About... (38.1)
Syndicated

Tuesdays 7:30AM-8AM CT

13

regularly scheduled time



Total times aired
Number of Preemptions 0

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled
Length of Program 30 mins

Age of Target Child
Audience

13 years to 16 years

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Does the Licensee Yes
identify the program by
displaying throughout the
program the symbol E/I?

Digital Core Program (3 of 13)

Program Title

Origination

Days/Times Program Regularly Scheduled

Total times aired at regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions for other than Breaking News
Number of Preemptions Rescheduled

Length of Program

Age of Target Child Audience

Describe the educational and informational objective of the
program and how it meets the definition of Core
Programming.

Does the Licensee identify the program by displaying
throughout the program the symbol E/I?

Digital Core
Program (4
of 13) Response

Program Title | Young Icons (38.1)

Origination Syndicated

Mad About... conveys important messages about money, saving, and investing in a fun and
entertaining way. Each TV episode relies on a small company of skilled comedic actors to
explore significant topics within a subject area. It incorporates comic monologues, sketch and
improv comedy, eye-catching animation, music videos, humorous "man on the street"
interviews, and viewer created questions about money.

Response

Career Day (38.1)
Syndicated
Wednesdays 7:30AM-8AM CT

13

30 mins
13 years to 16 years

Career Day features kids observing adults as they pursue
their careers, learning what sort of work various fields
entail.

Yes



Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

Program (5 of

13)

Program Title

Origination

Thursday 7:30AM-8AM CT

13

30 mins

13 years to 16 years

Horseland takes "tweens" from very different backgrounds and a stable full of horses, also from different
backgrounds, to show viewers how to get along with people of different backgrounds, accept responsibility
and develop self-confidence, self-esteem and a strong, positive character. Horseland is more than a stable
where kids learn to ride and take care of their animals. It's a microcosm where pre-teen girls and boys learn
to resolve the same issues that most kids face today in their daily lives as they struggle to become positive,
productive adults. Each week, Sarah, Alma, Molly and Bailey strive to become the best competitive riders
they can possibly be. This entails learning not only the finer points of dressage, but also how to take care of
their horses, the stable, and each other. They confront problems that test their honesty, integrity, self-
confidence and friendship. Their problems, and how they deal with them, serve to provide concrete
examples of positive social behavior that can serve as excellent models for the viewing audience.
Horseland's engaging preteen characters along with their horses and assorted other "talking" stable animals
(a cat, dog, and a pig) interact in clear and concrete actions that model appropriate prosocial behaviors and
provide questions, comments, observations and explanations.

Yes

Response

Cubix: Robots For Everyone (38.1)

Network



Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets the
definition of
Core
Programming.

Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (6

Sat 7-7:30am CT and 7:30-8AM CT through 2/12/11

14

30 mins

6 years to 11 years

Specific Educational Objectives: Teach children to think and act independently, especially when the right
thing to do is not the popular thing to do. Help young viewers recognize conflict and identify resolutions.
Emphasize confidence in oneself and trust ones instincts. Encourage viewers to persevere and never
give up. Demonstrate verbal and nonverbal communication. Teach viewers that differences should be
embraced and celebrated. Demonstrate the value of teamwork. Help viewers to see that they must take
responsibility for their own behavior, words, and actions. Demonstrate the importance of virtues:
honesty, perseverance, honesty, and patience.

Yes

of 13) Response

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Magi-Nation (38.1)

Network

Sat 7-7:30am CT and 7:30-8AM CT beginning Sat 2/19/11

12



Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

30 mins

7 years to 12 years

For young people today, new information is generally no more than a mouse-click away. Knowledge is
readily there for the taking if kids simply know how to appropriately access it and effectively make use of it.
In this context, many of the most useful and important things that youngsters can learn center on discovery,
analysis and problem-solving -- how do kids get the right information and make proper use of it. What
questions should be asked? How does one assess veracity? How does one weigh alternatives? How are
decisions best arrived at? How does one decide when aims can be accomplished independently, and if help
is needed, how does one go about enlisting support? Above all, how can goals be achieved ethically and
with regard to the greater good. In an enticing new world filled with excitement, mystery, and danger, Magi-
Nation addresses these vital learning goals. Tony, Edyn and Strag along with their human and decidedly
non-human colleagues model their successful, and sometimes less than successful, attempts to analyze
difficult situations, set appropriate goals, and creatively seek solutions to the dire dilemmas in which they
find themselves. In the course of a series of intriguing codes, riddles and other puzzles that Tony, Edyn and
Strag are presented with along the way, viewers are furthermore given the engaging opportunity to not only
observe others go through the problem solving cycle, but to make use of their unique knowledge base and
burgeoning problem solving skills to address conundrums on their own.

Yes

Program (7 of 13) Response

Program Title

Green Screen Adventures (38.2)

Origination Network
Days/Times Sat 9-9:30AM CT
Program Regularly

Scheduled

Total times aired at
regularly scheduled
time

Total times aired

13



Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

30 mins

7 years to 9 years

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy,
original songs, puppetry, and story theatre. The stories are based on the writing of elementary
school students. Children get the message that their words have power and their voices are being
heard. The Green Screen company of performers and writers are diverse and reinforce critical
writing skills and share positive social messages. The educational mission also emphasizes
curiosity, confidence, citizenship and compassion.

Does the Licensee Yes
identify the program

by displaying

throughout the

program the symbol

E/?

Digital Core

Program (8

of 13) Response

Program Title = Busytown Mysteries (38.2)

Origination Network

Days/Times Sat 9:30-10AM CT

Program
Regularly
Scheduled

Total times 13
aired at

regularly

scheduled

time

Total times
aired

Number of 0
Preemptions

Number of
Preemptions
for other than
Breaking
News



Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (9
of 13)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

30 mins

3 years to 7 years

To teach and provide practice for viewers on the vital inquiry, discovery and "learning to learn" skills that are
essential for learning across subject areas. These skills include questioning, observation, and fact-finding.
To help viewers learn to exercise logic, judgment and analysis in order to assess the veracity, value and
applicability of new knowledge presented; and extrapolation and construction skills to determine ways to
appropriately use new knowledge gleaned. To encourage viewers to develop positive personal qualities and
pro-social behaviors associated with discovery and problem-solving, including open-mindedness, curiosity,
courage, confidence, optimism, initiative, creativity, perceptiveness, and perseverance. To aid viewers to
develop general core-knowledge learning, foundational for knowledge acquisition across subject areas. This
general learning involves language and vocabulary, mathematics, science, and sequences, directions,
colors, and more. To spark and broaden viewers' burgeoning sense of humor in order to promote
intellectual development, enhance resilience, and help them to see the fun of new learning.

Yes

Response

The Busy World of Richard Scarry (38.2)
Network

Sat 10-10:30AM & 10:30-11AM CT

26



Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (10
of 13)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

30 mins

2 years to 5 years

It is our intention that all segments will- 1. Counteract gender stereotypes (both in roles and interactional
style). 2. Use language appropriate to the target age. 3. Model standard grammar. 4. Refrain from zapping,
crashing, and smashing animated characters. (pre-schoolers have trouble distinguishing between animation
and reality). 5. Model safe and responsible behavior. 6. Keep humor at child's level. 7. Encourage parental
watching with occasional humor aimed at the adult. There is good evidence that the educational value of
any program is enhanced when an adult is there to talk with the child about it. 8. Encourage active rather
than passive viewing - story elements that allow viewer to generate hypotheses and make predictions about
outcome. 9. Use well-established attention getters for this age range: animation, children's voices, and
music. 10. Captivate children with different learning styles: - For those who rely on visual stimulation there
will be plenty to look at. Every Scarry scene is full of visual excitement. For those who are predominantly
tuned to the auditory and verbal, there will be interesting characters and story lines, conversation, music,
and song. Those attuned to movement will be captured by animation, action, the ever-present vehicles -
bikes, motorcycles, trains, trucks, boats, tractors, road-graders, planes, etc.

Yes

Response

Cake (38.2)
Network

Sat 11-11:30AM CT

13



Number of
Preemptions
Rescheduled

Length of 30 mins

Program

Age of 8 years to 12 years
Target Child

Audience

Describe the Each episode begins as Cake and her friends gather to discuss their personal lives: events at school,

educational personal aspirations, problems, expectations, friendships, worries - in short, the array of issues that most
and young adolescents confront on an almost daily basis. The four characters are highly supportive of each
informational other, and they clearly and concretely display positive interpersonal interactions. Amy, as the youngest,
objective of frequently asks the kinds of questions that enable Cake, Miracle, and/or Benjamin to engage in some pretty
the program straightforward prosocial teaching - helping her with everything from the meaning of a current verbal

and how it expression, to how to deal with the fact that her mother won't let her get her ears pierced. Cake and her
meets the crew consistently model mutual respect and admiration, supportiveness, and the ability to engage in the
definition of kinds of cooperative give-and-take necessary for the successful functioning of almost any group.

Core

Programming.

Does the Yes
Licensee

identify the

program by
displaying
throughout

the program

the symbol E

n?

Digital Core Program (11 of 13)

Program Title

Origination

Days/Times Program Regularly Scheduled

Total times aired at regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions for other than Breaking News
Number of Preemptions Rescheduled

Length of Program

Age of Target Child Audience

Describe the educational and informational objective of
the program and how it meets the definition of Core
Programming.

Does the Licensee identify the program by displaying
throughout the program the symbol E/I?

Digital Core
Program (12
of 13) Response

Response

Dance Revolution (38.2)
Network
Sat 11:30-12PM CT

13

30 mins
10 years to 12 years

The goal of Dance Revolution is to teach and promote dance as
a means of exercise and an avenue to good health for 10 - 12-
year-olds.

Yes



Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Stargate Infinity (38.2)

Network

Sun 9-9:30PM

13

30 mins

9yearsto 11 years

This series is designed to encourage young viewers to accept and value diversity. Each week the team of
young Stargate trainees enter a new world. As they encounter cultures, races, and life forms foreign to any
they have ever dreamed of, they also face life-threatening problems that require each member of the team
to contribute to the well-being of all. As the young cadets learn to interact with and value "people" from
different backgrounds and cultures, so too will the viewing audience. The trainees model many of the
attitudes and behaviors that today's young people must learn in order to function well in a highly diverse
society. The episodes emphasize getting along with others who are very different from oneself, working well
with one's own team, and the individual character traits and abilities that go into the making of a good
Stargate warrior - and, of course, a good person.

Yes

Digital Core Program (13 of 13) Response

Program Title

Origination

Magi-Nation (38.2)

Network



Days/Times Program Regularly Scheduled

Total times aired at regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions for other than Breaking News
Number of Preemptions Rescheduled

Length of Program

Age of Target Child Audience

Describe the educational and informational objective of the
program and how it meets the definition of Core Programming.

Does the Licensee identify the program by displaying throughout
the program the symbol E/I?

Mon-Fri 8:30-9AM CT and Sun 9:30-10AM

77

30 mins
7 years to 12 years

To help viewers learn to thoughtfully assess situations
and logically set appropriate and responsible goals.

Yes



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming (0)



Liaison Contact

Question

Does the Licensee publicize the existence and location of the station's

Children's Television Programming Reports (FCC 398) as required by 47 C.

F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison
Address

City

State

Zip

Telephone Number

Email Address

Include any other comments or information you want the Commission to
consider in evaluating your compliance with the Children's Television Act
(or use this space for supplemental explanations). This may include
information on any other noncore educational and informational
programming that you aired this quarter or plan to air during the next
quarter, or any existing or proposed non-broadcast efforts that will enhance
the educational and informational value of such programming to children.
See 47 C.F.R. Section 73.671, NOTES 2 and 3.

Response

Yes

Claudia Bell

One Gallleria Blvd., Suite 850

Metairie

LA

70001

504-569-0979

chell@tribune.com

A list of Educational Public Service
Announcements for children is in the Public
File. WNOL ceased analog broadcasts on
June 12, 2009. WNOL became an affiliate of
THIS TV Network on February 1, 2010 which
is carried on digital channel 38.2. Different
episodes of MAGI-NATION aired on channel
38.1 each week than aired on channel 38.2.



Other Matters (12)

Other Matters (1 of 12)

Program Title

Origination

Days/Times Program Regularly Scheduled

Total times aired at regularly scheduled time

Length of Program

Age of Target Child Audience from

Describe the educational and informational objective of the

program and how it meets the definition of Core Programming.

Other Matters (2 of 12)
Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Length of Program

Age of Target Child
Audience from

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Other Matters (3 of 12)

Program Title

Origination

Response

Mad About...(38.1)

Syndicated

Tuesdays 7:30-8AM CT

13

30 mins

13 years to 16 years

Response

Magi-Nation (38.1)

Network

Sat 7-7:30am CT and 7:30-8AM CT
26

30 mins

7 years to 12 years

To help viewers learn to thoughtfully assess situations
and logically set appropriate and responsible goals.

Mad About... conveys important messages about money, saving, and investing in a fun and
entertaining way. Each TV episode relies on a small company of skilled comedic actors to
explore significant topics within a subject area. It incorporates comic monologues, sketch and
improv comedy, eye-catching animation, music videos, humorous "man on the street"
interviews, and viewer created questions about money.

Days/Times Program Regularly Scheduled

Total times aired at regularly scheduled time

Length of Program

Age of Target Child Audience from

Describe the educational and informational objective of the
program and how it meets the definition of Core

Programming.

Other Matters (4 of 12)

Program Title

Origination

Days/Times Program Regularly

Scheduled

Response

Young Icons (38.1)

Syndicated

Thursdays 7:30-8AM CT

Response

Career Day (38.1)

Syndicated

Wednesdays 7:30-8AM CT

13

30 mins

13 years to 16 years

Career Day features kids observing adults as they pursue
their careers, learning what sort of work various fields
entail.



Total times aired at regularly 13
scheduled time

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

from

Describe the educational and Each segment of Young Icons delivers an educational and informational message that
informational objective of the supports current social, intellectual and emotional aspects of children ages 13 and up.
program and how it meets the Attributes and advice emphasized by guests instill a grounded balance of priorities,

definition of Core Programming.  commitment, and perserverance children can apply to their lives.

Other Matters (5

of 12) Response

Program Title Eco Company (38.1)
Origination Network

Days/Times Fridays 7:30-8AM CT
Program

Regularly

Scheduled

Total times aired 13
at regularly
scheduled time

Length of 30 mins

Program

Age of Target 13 years to 16 years

Child Audience

from

Describe the Eco Company explores all aspects of being green and understanding how we impact our world. From
educational and reporting on the latest technologies in energy, recycling, conservation and organics to sharing the
informational stories of young people making a positive impact on the environment. In addition every week Eco
objective of the Company provides a practical tip that teens and people of all ages can use in their daily lives. Eco
program and how  Company is designed to be an interactive program from finding out what's on the mind of all teens by
it meets the talking to them wherever we find them to providing a forum on this website for teens to share their own

definition of Core  videos about going green.
Programming.

Other Matters (6 of

12) Response

Program Title Green Screen Adventures (38.2)
Origination Network

Days/Times Sat 9-9:30AM CT

Program Regularly

Scheduled

Total times aired at 13

regularly scheduled

time

Length of Program 30 mins

Age of Target Child 7 years to 13 years
Audience from



Describe the

educational and

informational

objective of the
program and how it
meets the definition

of Core

Programming.

Other
Matters (7 of
12)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Other
Matters (8 of
12)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy,
original songs, puppetry, and story theatre. The stories are based on the writing of elementary
school students. Children get the message that their words have power and their voices are being
heard. The Green Screen company of performers and writers are diverse and reinforce critical
writing skills and share positive social messages. The educational mission also emphasizes
curiosity, confidence, citizenship and compassion.

Response

Busytown Mysteries (38.2)
Network

Sat 9:30-10AM CT

13

30 mins

3 years to 7 years

To teach and provide practice for viewers on the vital inquiry, discovery and "learning to learn" skills that are
essential for learning across subject areas. These skills include questioning, observation, and fact-finding.
To help viewers learn to exercise logic, judgment and analysis in order to assess the veracity, value and
applicability of new knowledge presented; and extrapolation and construction skills to determine ways to
appropriately use new knowledge gleaned. To encourage viewers to develop positive personal qualities and
pro-social behaviors associated with discovery and problem-solving, including open-mindedness, curiosity,
courage, confidence, optimism, initiative, creativity, perceptiveness, and perseverance. To aid viewers to
develop general core-knowledge learning, foundational for knowledge acquisition across subject areas. This
general learning involves language and vocabulary, mathematics, science, and sequences, directions,
colors, and more. To spark and broaden viewers' burgeoning sense of humor in order to promote intellectual
development, enhance resilience, and help them to see the fun of new learning.

Response

Busy World of Richard Scarry (38.2)
Network

Sat 10-10:30AM & 10:30-11AM CT



Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Other
Matters (9 of
12)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Other Matters (10 of 12)

Program Title

Origination

30 mins

2 years to 5 years

It is our intention that all segments will- 1. Counteract gender stereotypes (both in roles and interactional
style). 2. Use language appropriate to the target age. 3. Model standard grammar. 4. Refrain from zapping,
crashing, and smashing animated characters. (pre-schoolers have trouble distinguishing between animation
and reality). 5. Model safe and responsible behavior. 6. Keep humor at child's level. 7. Encourage parental
watching with occasional humor aimed at the adult. There is good evidence that the educational value of
any program is enhanced when an adult is there to talk with the child about it. 8. Encourage active rather
than passive viewing - story elements that allow viewer to generate hypotheses and make predictions about
outcome. 9. Use well-established attention getters for this age range: animation, children's voices, and
music. 10. Captivate children with different learning styles: - For those who rely on visual stimulation there
will be plenty to look at. Every Scarry scene is full of visual excitement. For those who are predominantly
tuned to the auditory and verbal, there will be interesting characters and story lines, conversation, music,
and song. Those attuned to movement will be captured by animation, action, the ever-present vehicles -
bikes, motorcycles, trains, trucks, boats, tractors, road-graders, planes, etc.

Response

Cake (38.2)
Network

Sat 11-11:30AM CT

13

30 mins

8 years to 12 years

Each episode begins as Cake and her friends gather to discuss their personal lives: events at school,
personal aspirations, problems, expectations, friendships, worries - in short, the array of issues that most
young adolescents confront on an almost daily basis. The four characters are highly supportive of each
other, and they clearly and concretely display positive interpersonal interactions. Amy, as the youngest,
frequently asks the kinds of questions that enable Cake, Miracle, and/or Benjamin to engage in some pretty
straightforward prosocial teaching - helping her with everything from the meaning of a current verbal
expression, to how to deal with the fact that her mother won't let her get her ears pierced. Cake and her
crew consistently model mutual respect and admiration, supportiveness, and the ability to engage in the
kinds of cooperative give-and-take necessary for the successful functioning of almost any group.

Response

Dance Revolution (38.2)

Network



Days/Times Program Regularly Scheduled Sat 11:30AM-12PM CT

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 10 years to 12 years

Describe the educational and informational objective of The goal of Dance Revolution is to teach and promote dance as
the program and how it meets the definition of Core a means of exercise and an avenue to good health for 10 - 12-

Programming.

Other
Matters (11
of 12)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Other
Matters (12
of 12)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

year-olds.

Response

Stargate Infinity (38.2)
Network

Sun 9-9:30AM CT

13

30 mins

9years to 11 years

This series is designed to encourage young viewers to accept and value diversity. Each week the team of
young Stargate trainees enter a new world. As they encounter cultures, races, and life forms foreign to any
they have ever dreamed of, they also face life-threatening problems that require each member of the team
to contribute to the well-being of all. As the young cadets learn to interact with and value "people” from
different backgrounds and cultures, so too will the viewing audience. The trainees model many of the
attitudes and behaviors that today's young people must learn in order to function well in a highly diverse
society. The episodes emphasize getting along with others who are very different from oneself, working well
with one's own team, and the individual character traits and abilities that go into the making of a good
Stargate warrior - and, of course, a good person.

Response
Magi-Nation (38.2)
Network

Sun 9:30-10AM CT & Mon-Fri 8:30-9AM CT



Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

78

30 mins

7 years to 12 years

For young people today, new information is generally no more than a mouse-click away. Knowledge is
readily there for the taking if kids simply know how to appropriately access it and effectively make use of it.
In this context, many of the most useful and important things that youngsters can learn center on discovery,
analysis and problem-solving -- how do kids get the right information and make proper use of it. What
guestions should be asked? How does one assess veracity? How does one weigh alternatives? How are
decisions best arrived at? How does one decide when aims can be accomplished independently, and if help
is needed, how does one go about enlisting support? Above all, how can goals be achieved ethically and
with regard to the greater good. In an enticing new world filled with excitement, mystery, and danger, Magi-
Nation addresses these vital learning goals. Tony, Edyn and Strag along with their human and decidedly
non-human colleagues model their successful, and sometimes less than successful, attempts to analyze
difficult situations, set appropriate goals, and creatively seek solutions to the dire dilemmas in which they
find themselves. In the course of a series of intriguing codes, riddles and other puzzles that Tony, Edyn and
Strag are presented with along the way, viewers are furthermore given the engaging opportunity to not only
observe others go through the problem solving cycle, but to make use of their unique knowledge base and
burgeoning problem solving skills to address conundrums on their own.



Certification Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or
appointed official who is authorized to sign on behalf of the party filing the Children's Television
Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23
(a), who is authorized to represent the party filing the Children's Television Programming, and who further
certifies that he or she has read the document; that to the best of his or her knowledge, information,and
belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation
of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage
requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY
FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, 81001) AND/OR REVOCATION OF ANY STATION
AUTHORIZATION (U.S. Code, Title 47, 8312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, 8503).

| certify that this application includes all required and relevant attachments.

| declare, under penalty of perjury, that | am an authorized representative of the above-named applicant for Tribune

the Authorization(s) specified above. Television
New
Orleans,
Inc., Debtor-
in-
Possession



Attachments No Attachments.
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