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Applicant Name, Type, and Contact Information

Applicant Address Phone Email Applicant Type

Applicant 
Information



Contact Name Address Phone Email Contact TypeContact 
Representatives 
(0)



Section Question Response

Station Type Station Type Independent

Affiliated network

Nielsen DMA Salt Lake City

Web Home Page Address www.kjzz.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

0.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

0.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

No

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 6) Response

Program Title Sports Stars of Tomorrow

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday's @ 8:30 a.m.

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Sports Stars of Tomorrow displays the hard work and dedication that it takes to be a true sports star. It 

chronicles the trials and tribulations of the young athletes as they strive to become a top level performer in 

the sports arena. the program helps youngsters realize that their full potential in both life and the playing 

field are attainable with lots of hard work and determination. It reinforces the importance of key values like 

dedication, discipline, commitment and community involvement. Sports Stars of Tomorrow also provides in-

depth, human-interest stories that reveal the important challenges and lessons that mold our young 

athletes. Not everyone is cut out to be a superstar. In Sports Stars of Tomorrow, we recognize those 

athletes that have learned life lessons along the way while battling varying obstacles. These stories inspire 

and teach our youth that while many desire greatness on the grand stage of competition, much can be 

learned thought the journey that can make a significant difference throughout one's life.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 
Programs(6)



Digital Core 

Program (2 of 6) Response

Program Title Teen Kid News

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday's @ 9:00 a.m.

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Teen Kid News is a dynamic television news program for teens by teens. The half hour weekly program 

provides information and news to students in a way that's edukcational as well as entertaining. The 

focus of the program is young people, so all the stories are in their words. This program inserts the 

clear informed voice of students into the adult-dominated media and provides a unique perspecitve that 

is not currently available on network news programs. Weekly Reader provides educational content and 

works with teachers nationwide to download scripts to teach public speaking, reading and writings skills 

as well.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (3 of 6) Response

Program Title Made in Hollywood: Teen Edition

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday's @ 9:30 a.m.



Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

The goal of Made in Hollywood: Teen Edition is: To provide for boys and girls an opportunity to explore 

and learn about the technical, artistic, creative, business, and administrative careers that are part of the 

motion picture, television, music video, and home entertainment industries, as well as to learn about 

some of the skills, personal attributes, techniques, and strategies needed to enter these fields. Our aim, 

while recognizing that many factors go into obtaining a position in any industry, is to provide the young 

audience with enough background so that their own career exploration, planning, education and 

decision-making can begin.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (4 

of 6) Response

Program Title The Real Winning Edge

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday's at 8:00 a.m.

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins



Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

The series is made up of stories of young achievers filmed all over the U.S., introduced by 

celebrities in their fields of talented so if the youth (high school or college) is in baseball he is 

introduced by Albert Pujols, MVP player in the National Baseball League; or if the talent is sky 

diving he is introduced by NASCAR's Jeff Gordon The thing that sets TRWE apart is that this 

program is developed to help with the "challenges" youth and all of us face in life.

Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core 

Program (5 

of 6) Response

Program Title The Young Icons

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday's @ 7:30 a.m.

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Young Icons is a television program that provides educational and informational segments exposing the 

target audience of young viewers to accomplished 'teens' that have set goals and are giving back to their 

communitiesas mentors, scholars, entrepreneurs and philanthropists. Each guest shares their personal 

stories of what motivated them to take on their passion and/or focus in their chosen field of endeavor. One 

guest's message inspires young audiences to "never let age hold us back, no matter how old you may be". 

Parents play an important role in supporting their 'young icons'. As one parent stated, "You can take a 

simple idea and turn it into something that can help an awful lot of people." The program provides a 

motivational and inspirational message that empowers audiences of all ages that hard work; dedication and 

looking beyond ourselves will pay off for everyone. Each segment of The Young Icons delivers an 

educational and informational message that supports current social, intellectual and emotional aspects of 

children ages 13 and up. Attributes and advice emphasized by guests instill a grounded balance of 

priorities, commitment, and perseverance children can apply to their lives. Based on my extensive 

experience as an educator and principal in public education, it is my sincere opinion that the series The 

Young Icons complies with the FCC Children's Television Rules by furthering the educational and 

informational needs of children 13 years of age and up.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program 

(6 of 6) Response

Program Title Great Big World

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday's at 7:00 a.m.

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

This program complies with the FCC Children's Television Rules as it presents audiences with in 

dppth and thoughtful interviews involving friends met around the world. Elizabeth and friends 

volunteer in areas of special need, fom feeding the hungry in the slums of Kenya to helping 

Vietnamese children with hearing impairments by fitting them with hearing aids. Educational topics 

include geography, social dynamics, international cultrues, customs, arts and entertainment.



Does the Licensee 

identify the program by 

displaying throughout 

the program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and 

location of the station's Children's Television 

Programming Reports (FCC 398) as required by 47 

C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Robert J. Quigley

Address 301 West South Temple Street

City Salt Lake City

State UT

Zip 84101

Telephone Number 801-537-1414

Email Address bquigley@kjzz.com

Include any other comments or information you 

want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or 

use this space for supplemental explanations). This 

may include information on any other noncore 

educational and informational programming that 

you aired this quarter or plan to air during the next 

quarter, or any existing or proposed non-broadcast 

efforts that will enhance the educational and 

informational value of such programming to 

children. See 47 C.F.R. Section 73.671, NOTES 2 

and 3.

UTAH MATTERS Airs Sunday at 9:30 a.m. Utah Matters is produced 

by KJZZ each week to look at local community issues of concern in 

this area. Each week we go in depth to discuss those things of great 

importance with local civic and community leaders. UTAH BUSINESS 

MATTERS Airs Sunday at 10 a.m. It is a show that spotlights different 

entrepreneurs and their businesses in the area. THE JOSEPH SMITH 

PAPERS Airs Sunday at 8:00 p.m. and 8:30 p.m. The Joseph Smith 

Papers is a program that explains the ambitious effort to compile, 

transcribe, edit and present the papers of, by and directly related to 

LDS Prophet Joseph Smith, and examines his life and the events 

surrounding the content of those papers.

Liaison Contact



Other Matters (1 of 6) Response

Program Title Great Big World

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday's at 7:00 a.m.

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

This program complies with the FCC Children's Television Rules as it presents audiences with in 

dppth and thoughtful interviews involving friends met around the world. Elizabeth and friends 

volunteer in areas of special need, fom feeding the hungry in the slums of Kenya to helping 

Vietnamese children with hearing impairments by fitting them with hearing aids. Educational topics 

include geography, social dynamics, international cultrues, customs, arts and entertainment.

Other 

Matters (2 of 

6) Response

Program Title YOUNG ICONS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday's @ 7:30 a.m.

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Other Matters (6)



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Young Icons is a television program that provides educational and informational segments exposing the 

target audience of young viewers to accomplished 'teens' that have set goals and are giving back to their 

communitiesas mentors, scholars, entrepreneurs and philanthropists. Each guest shares their personal 

stories of what motivated them to take on their passion and/or focus in their chosen field of endeavor. One 

guest's message inspires young audiences to "never let age hold us back, no matter how old you may be". 

Parents play an important role in supporting their 'young icons'. As one parent stated, "You can take a 

simple idea and turn it into something that can help an awful lot of people." The program provides a 

motivational and inspirational message that empowers audiences of all ages that hard work; dedication and 

looking beyond ourselves will pay off for everyone. Each segment of The Young Icons delivers an 

educational and informational message that supports current social, intellectual and emotional aspects of 

children ages 13 and up. Attributes and advice emphasized by guests instill a grounded balance of priorities, 

commitment, and perseverance children can apply to their lives. Based on my extensive experience as an 

educator and principal in public education, it is my sincere opinion that the series The Young Icons complies 

with the FCC Children's Television Rules by furthering the educational and informational needs of children 

13 years of age and up.

Other Matters (3 of 6) Response

Program Title THE REAL WINNING EDGE

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday's @ 8:00 a.m.

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

The series is made up of stories of young achievers filmed all over the U.S., introduced by 

celebrities in their fields of talented so if the youth (high school or college) is in baseball he is 

introduced by Albert Pujols, MVP player in the National Baseball League; or if the talent is sky 

diving he is introduced by NASCAR's Jeff Gordon The thing that sets TRWE apart is that this 

program is developed to help with the "challenges" youth and all of us face in life.

Other 

Matters (4 of 

6) Response

Program Title Sports Stars of Tomorrow

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday's @ 8:30 a.m.

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Sports Stars of Tomorrow displays the hard work and dedication that it takes to be a true sports star. It 

chronicles the trials and tribulations of the young athletes as they strive to become a top level performer in 

the sports arena. the program helps youngsters realize that their full potential in both life and the playing 

field are attainable with lots of hard work and determination. It reinforces the importance of key values like 

dedication, discipline, commitment and community involvement. Sports Stars of Tomorrow also provides in-

depth, human-interest stories that reveal the important challenges and lessons that mold our young athletes. 

Not everyone is cut out to be a superstar. In Sports Stars of Tomorrow, we recognize those athletes that 

have learned life lessons along the way while battling varying obstacles. These stories inspire and teach our 

youth that while many desire greatness on the grand stage of competition, much can be learned thought the 

journey that can make a significant difference throughout one's life.

Other Matters (5 

of 6) Response

Program Title Teen Kid News

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday's @ 9:00 a.m.

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Teen Kid News is a dynamic television news program for teens by teens. The half hour weekly program 

provides information and news to students in a way that's edukcational as well as entertaining. The 

focus of the program is young people, so all the stories are in their words. This program inserts the 

clear informed voice of students into the adult-dominated media and provides a unique perspecitve that 

is not currently available on network news programs. Weekly Reader provides educational content and 

works with teachers nationwide to download scripts to teach public speaking, reading and writings skills 

as well.

Other Matters (6 

of 6) Response

Program Title Made in Hollywood: Teen Edition

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday's @ 9:30 a.m.

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

The goal of Made in Hollywood: Teen Edition is: To provide for boys and girls an opportunity to explore 

and learn about the technical, artistic, creative, business, and administrative careers that are part of the 

motion picture, television, music video, and home entertainment industries, as well as to learn about 

some of the skills, personal attributes, techniques, and strategies needed to enter these fields. Our aim, 

while recognizing that many factors go into obtaining a position in any industry, is to provide the young 

audience with enough background so that their own career exploration, planning, education and 

decision-making can begin.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, 

or an officer, director, member, partner, trustee, authorized employee, or other individual or duly 

elected or appointed official who is authorized to sign on behalf of the party filing the Children's 

Television Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.

R. Section 1.23(a), who is authorized to represent the party filing the Children's Television 

Programming, and who further certifies that he or she has read the document; that to the best of his 

or her knowledge, information,and belief there is good ground to support it; and that it is not 

interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION 

AND FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or 

coverage requirements. Failure to meet the construction or coverage requirements will result in 

automatic cancellation of the Authorization. Consult appropriate FCC regulations to determine the 

construction or coverage requirements that apply to the type of Authorization requested in this 

application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE 

PUNISHABLE BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR 

REVOCATION OF ANY STATION AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR 

FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named 

applicant for the Authorization(s) specified above.

LARRY H. 

MILLER 

COMMUNICATION 

CORP.

Certification



No Attachments.Attachments
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