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Information

Section Question Response

Attachments Are attachments (other than associated schedules) being No
filed with this application?



Applicant Applicant Name, Type, and Contact Information
Information

Applicant Address
WBDT TELEVISION, LLC Thomas J. Vaughan
Doing Business As: WBDT 14429 BRIDGEVIEW
TELEVISION, LLC LANE
PORT CHARLOTTE,
FL 33953

United States

Phone

+1 (941) 764-
6867

Applicant
Email Type
clifford. Company
harrington@pillsburylaw.
com



Contact
Representatives

(1)

Contact Name

Clifford M Harrington , Esq

FCC Counsel
Pillsbury Winthrop Shaw
Pittman LLP

Address Phone

Clifford M. Harrington, +1 (202) 663-
Esq. 8525

1200 Seventeenth

Street, NW

Washington, DC 20036

United States

Email Contact Type

clifford. Legal
harrington@pillsburylaw.com  Representative



Children's
Television
Information

Digital Core
Programming

Section Question Response

Station Type Station Type Network Affiliation
Affiliated network CWwW
Nielsen DMA Dayton
Web Home Page Address www.daytonscw.com
Question Response
State the average number of hours of Core Programming per week broadcast by the station on its main program 7.0
stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the 336.0
station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its 6.0
main program stream. See 47 C.F.R. Section 73.671.:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication Yes
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional Yes

programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?



Digital Core
Programs(17)

Digital Core Program (1 of
17)

Program Title
Origination

Days/Times Program

Response

Young Icons (26.1)

Syndicated

Sundays, 7:30am

Regularly Scheduled

Total times aired at 13
regularly scheduled time

Total times aired 13
Number of Preemptions 0
Number of Preemptions for 0

other than Breaking News

Number of Preemptions 0
Rescheduled

Length of Program 30 mins

Age of Target Child
Audience

13 years to 16 years

Describe the educational
and informational objective
of the program and how it

Each week, The Young Icons gives you a glimpse inside the lives of the brightest and best of
America's youth (age 18 and younger), including world-class athletes, accomplished artists,
scholars, philanthropists, and entrepreneurs. These extraordinary young people are making a
meets the definition of Core | real difference in the world, and prove that children really can accomplish amazing and
Programming. inspirational things.
Does the Licensee identify Yes

the program by displaying

throughout the program the

symbol E/I?

Digital Core

Program (2 of 17) Response

Program Title Eco Company (26.1)

Origination Syndicated

Days/Times Sundays, 10am
Program Regularly

Scheduled

Total times aired at 13
regularly scheduled

time

Total times aired 13
Number of 0
Preemptions

Number of 0

Preemptions for
other than Breaking
News



Number of 0
Preemptions
Rescheduled
Length of Program 30 mins

Age of Target Child
Audience

13 years to 16 years

Describe the What does it mean to go "green"? More and more young people want to know the answer to that
question. Now there's ECO Company...a dynamic and diverse group of teens who combine their
natural curiosity with their enthusiasm to preserve the planet they will inherit. ECO Company explores
all aspects of being green and understanding how we impact the world. The E-Co team reports on
the latest technologies in energy, recycling, conservation, and organics and shares stories of young

people making a positive impact on the environment.

educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee Yes
identify the program

by displaying

throughout the

program the symbol

E/N?

Digital Core Program (3 of
17) Response

Program Title
Origination

Days/Times Program

Pets.TV (26.1)

Syndicated

Sundays, 10:30am

Regularly Scheduled

Total times aired at 13
regularly scheduled time

Total times aired 13
Number of Preemptions 0
Number of Preemptions 0
for other than Breaking

News

Number of Preemptions 0
Rescheduled

Length of Program 30 mins

Age of Target Child
Audience

13 years to 16 years

Describe the educational
and informational objective
of the program and how it
meets the definition of
Core Programming.

Pets.TV is a television program that provides educational and informational segments
exposing the target audience of young viewers to everything Pets. The upbeat contemporary
presentation relates the animals to the viewer's lives and interests. Pets from everyday to the
unique are showcased with educational information that shares how they evolved to become
pets and their geographic origins.

Does the Licensee identify | Yes
the program by displaying
throughout the program

the symbol E/I?



Digital Core
Program (4 of 17) Response

Program Title Animal Atlas (BOUNCE- 26.2)
Origination Network

Days/Times Saturdays, 11am

Program

Regularly

Scheduled

Total times aired 13

at regularly

scheduled time

Total times aired 13
Number of 0
Preemptions

Number of 0
Preemptions for

other than

Breaking News

Number of 0
Preemptions
Rescheduled

Length of Program = 30 mins

Age of Target 13 years to 16 years
Child Audience

Describe the "Animal Atlas" continues to make nature and the animal world entertaining and enlightening. The series
educational and uses humor, natural visuals, and an everyday attitude to reach the minds of its target group of 13-16-
informational year olds. Without pandering, pontificating, or watering down material, it broadens the knowledge and
objective of the perspective of young viewers through a friendly and fascinating presentation of information about the
program and how animal world. Those viewers that want deep information will find it here but those that just want to be

it meets the entertained by well-assembled sequences of unusual animals and interesting facts will get that, too.

definition of Core
Programming.

Does the Yes
Licensee identify

the program by
displaying

throughout the

program the

symbol E/I?

Digital Core
Program (5 of 17) Response

Program Title Animal Atlas (SYNDICATED - 26.1)
Origination Syndicated

Days/Times Sundays, 7am

Program

Regularly

Scheduled

Total times aired 13

at regularly

scheduled time



Total times aired 13

Number of 0
Preemptions

Number of 0
Preemptions for

other than

Breaking News

Number of 0
Preemptions
Rescheduled

Length of Program = 30 mins

Age of Target 13 years to 16 years
Child Audience

Describe the "Animal Atlas" continues to make nature and the animal world entertaining and enlightening. The series
educational and uses humor, natural visuals, and an everyday attitude to reach the minds of its target group of 13-16-
informational year olds. Without pandering, pontificating, or watering down material, it broadens the knowledge and
objective of the perspective of young viewers through a friendly and fascinating presentation of information about the
program and how animal world. Those viewers that want deep information will find it here but those that just want to be

it meets the entertained by well-assembled sequences of unusual animals and interesting facts will get that, too.

definition of Core
Programming.

Does the Yes
Licensee identify

the program by
displaying

throughout the

program the

symbol E/I?

Digital Core
Program (6 of
17) Response

Program Title Dog Whisperer with Cesar Millan - Family Edition (26.1)
Origination Network

Days/Times Saturdays, 8:30am/9am/9:30am/10am
Program

Regularly

Scheduled

Total times 52
aired at

regularly

scheduled time

Total times aired 52

Number of 0
Preemptions
Number of 0
Preemptions for
other than

Breaking News

Number of 0
Preemptions
Rescheduled



Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (7 of 17)

Program Title

Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

30 mins

13 years to 16 years

Dog Whisperer with Cesar Millan: Family Edition is a weekly half-hour series produced for viewers 13-16
and the entire family that educates and informs the audience about canine training techniques and
creating healthy environments for dogs. Hosted by renowned dog behaviorist and trainer Cesar Millan,
Dog Whisperer with Cesar Millan: Family Edition travels far and wide to help problem pups and teach
families to better understand how to better deal with a dog's negative behavior. From Chihuahuas to
Great Danes, no job is too big (or small) for Cesar. Viewers will have the chance to withess remarkable
transformations first-hand and discover the how to be a responsible pet owner.

Yes

Response

The Real Winning Edge (26.2)
Network

Sundays, 10:30am

13

13

30 mins

13 years to 16 years



Describe the THE REAL WINNING EDGE is designed to help youth make "winning choices" in their lives in order

educational and to grow to be productive citizens, using real-life role models who are making pro-social life choices.
informational Emphasis on being honest, loyal, hard working toward productive goals, and treating others as they
objective of the would like to be treated, are values emphasized by the positive role models in THE REAL WINNING

program and how it EDGE. Those role models consists of other teens, and celebrities whom they admire, who
meets the definition themselves have the character to make winning choices.

of Core
Programming.

Does the Licensee Yes
identify the program

by displaying

throughout the

program the symbol

E/N?

Digital Core Program (8 of
17)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at regularly
scheduled time

Total times aired
Number of Preemptions

Number of Preemptions for
other than Breaking News

Number of Preemptions
Rescheduled

Length of Program
Age of Target Child Audience

Describe the educational and
informational objective of the
program and how it meets
the definition of Core
Programming.

Does the Licensee identify
the program by displaying
throughout the program the
symbol E/I?

Digital Core
Program (9
of 17) Response

Response

Live Life and Win (26.2)

Network

Saturdays, 10:30am and Sundays, 10am

26

26

30 mins

13 years to 16 years

Nationally syndicated magazine series highlighting inspirational teen success stories.
Segments feature extraordinary teens, breaking barriers, giving back, nutrition and exercise
with focus on arts, school, sports, community and teen entrepreneurship, while promoting
social responsibility, perseverance, leadership, academic achievement, and volunteerism.

Yes

Program Title = Calling Dr. Pol (26.1)

Origination Network



Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (10
of 17)

Program Title

Origination

Saturdays, 7am/7:30am

26

26

30 mins

13 years to 16 years

Calling Dr. Pol is a weekly half-hour series that explores the fascinating occupation of veterinary medicine.
Designed to educate and inform viewers aged 13-16 and the entire family this inspiring series invites
viewers to share in the experiences of Dr. Pol. An enthusiastic and naturally-inclined and well-rounded
scholar, Dr. Pol has been practicing veterinary medicine for over 35 years. Caring for more than 19,000
patients, Dr. Pol has seen it all. Specializing in large farm animals, Dr. Pol, his family and veterinary staff
also care for animals of all shapes and sizes. Each week audiences will have a chance to understand the
challenges and rewards of this fulfilling profession and learn that the work doesn't end at the clinic; Dr. Pol
often takes his talents to the road by helping sick or injured animals on neighboring farms and ranches. With
the added benefit of Dr. Pol's expert analysis and on-screen factoids, viewers will have the opportunity to
learn about the biology and behavior of various domesticated animals and livestock. Unstoppable and
unflappable, this Doc is a legend in the community and provides an entertaining view of the veterinary
profession.

Yes

Response

Dog Town, USA (26.1)

Network



Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

Program (11 of

17)

Program Title

Origination

Saturdays, 8am

13

13

30 mins

13 years to 16 years

Dog Town, USA is the story of the men and women who devote their lives to the healing and happiness of
dogs from every corner of the nation. They are dedicated to finding safe homes for abandoned dogs. Each
week, Dog Town, USA's highly skilled staff and internationally renowned experts first create a safe
sanctuary for dogs from around the world. Medical professionals provide personal care to each dog
beginning the detailed process of rehabilitation in preparation for uniting each dog with a loving new family
and home. Dog Town, USA will inspire young viewers to pursue their dreams while valuing the importance
of dedicating oneself to the greater good of community and family. The series demonstrates the powerful
interaction between humans and animals with a focus on our canine companions. Dog Town, USA
educates and informs the audience about canine training techniques and creating healthy environments for
dogs. Viewers get to watch trainers work with dogs that have behavior issues from anxiety to aggression to
weight problems and trust issues. They are shown the various techniques that are available for retraining
dogs so that they can become loving members of an adoptable home. They will also learn how to be a
responsible pet owner and maintain a safe and healthy lifestyle for both family and pet. Viewers will get to
know and care about these dogs and the heroes who do whatever it takes to give them a second chance.

Yes

Response

Save Our Shelter (26.1)

Network



Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets the
definition of
Core
Programming.

Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Saturday, 10:30am

13

13

30 mins

13 years to 16 years

Save Our Shelter is produced for ages 13-16 and will inform young people about the urgent need for pet
adoption throughout the United States and how providing a clean and well-equipped home is essential
to a pet's healthy lifestyle. The series will focus on the rescue of animal shelters and pets in need across
America. Each week, the hosts and local community members transform rundown shelters into highly
functioning pet showplaces in the hopes that a new facade will ultimately result in more adoptions and
more lives saved. Children will also learn important information about caring for pets, as well as traits
that are unique to specific breeds.

Yes

Digital Core Program

(12 of 17)

Program Title

Origination

Response

Hatched (26.1)

Network

Days/Times Program Saturday, 11:30am
Regularly Scheduled

Total times aired at
regularly scheduled

time

Total times aired

Number of
Preemptions

13

13



Number of
Preemptions for other
than Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational objective
of the program and
how it meets the
definition of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol E
n?

Digital Core
Program (13 of 17)

Program Title

Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

30 mins

13 years to 16 years

Hatched is a series dedicated to educating teens about how to successfully pursue their
entrepreneurial dreams. Each week, a seasoned team of business leaders instruct entrepreneurs
about the basic but critical business skills needed to bring a production from concept to the
marketplace. Hatched will help young people develop the confidence and business savvy to
execute a detailed business plan that includes product pricing, packaging, marketing and
investment strategies.

Yes

Response

Dream Quest (26.1)
Network

Saturday, 11am

13

13

30 mins

13 years to 16 years



Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

Dream Quest literally brings the world to young people and their families by fulfilling the desire to
learn through experience. Our ship is a floating classroom designed to give families the real-life
education of a lifetime. Lead by a seasoned captain, cruise director and highly skilled crew, Dream
Quest brings families on an interactive voyage where they learn about the world's amazing oceans,
the animals that swim beneath the water and ecological advancements underway to preserve and
protect our most precious resources.

Yes

Digital Core Program (14 of

17)

Program Title

Origination

Response

Awesome Adventures (26.2)

Network

Days/Times Program

Saturday, 10am and 11:30am

Regularly Scheduled

Total times aired at regularly = 26
scheduled time

Total times aired 26
Number of Preemptions 0
Number of Preemptions for 0

other than Breaking News

Number of Preemptions 0
Rescheduled

Length of Program 30 mins

Age of Target Child Audience

Describe the educational
and informational objective
of the program and how it
meets the definition of Core

Programming.

Does the Licensee identify

13 years to 16 years

Each week, a host and two guest teens travel to destinations around the world that can be
both exotic and remote. "Awesome Adventures" is designed to educate, inform, and
entertain 13-to-16 year-old children. Each journey is a lesson in the beauty of nature, its
creatures, and the people who inhabit the land. The series is designed with a goal to make
learning fun.

Yes

the program by displaying
throughout the program the

symbol E/I?

Digital Core

Program (15 of 17) Response

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

The Choo Choo Bob Show (26.3)
Network

Thursday, 8am and 8:30am



Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Does the Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (16

26

26

30 mins

4 years to 11 years

The Choo Choo Bob Show is a 30-minute program specifically created for children ages 4-11. Each
program features a diverse community of people and puppets who share a love of trains, adventure
and music. Viewers are introduced to a fantasy location called Tiny Land where a miniaturized
environment of model trains and people encourage exploration as well as pro-social behaviors such as
courtesy, compromise and patience. The program series proposes situation that require thoughtful
choices and provides resolution geared to the unigue concerns and abilities of young children.

No

of 17) Response

Program Title Doki (26.3)

Origination Network

Days/Times Wednesday, 8am and 8:30am (new time)

Program
Regularly
Scheduled

Total times 26

aired at
regularly
scheduled
time

Total times 26

aired

Number of 0

Preemptions



Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

30 mins

2 years to 5 years

Doki offers fun characters each with their own strengths and weaknesses (therefore offering a broad
representation of possible at-home-viewers). The team is supportive of one another and the "world" of Doki
and its characters reflects the media landscape of today's child. Although the most supportive programming
involves the audience through presentation of material in a way that demands intellectual interaction on the
part of the viewer (i.e., encouraging the viewer to assist on -screen characters to solve problems), and this
series might benefit from this type of "interaction,” Doki does offer enthusiastic characters, real questions,
and an "arguably" realist presentation of discovery. Combined, these elements will keep children engaged
and support their learning.

Yes

Digital Core Program (17

of 17)

Program Title

Origination

Days/Times Program

Response
Raggs (26.3)
Network

Friday, 8am and 8:30am

Regularly Scheduled

Total times aired at 26

regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

30 mins

3 years to 8 years



Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Does the Licensee
identify the program by
displaying throughout the
program the symbol E/I?

This 30-minute program stars five canine characters who are talented musicians. Their
chemistry and friendship help them through creative and humorous challenges. Each programs
centers on a main theme that promotes social and academic readiness while addressing pre-
school curriculum topics. The program follows the friends through engaging, emotional and
humorous stories that explore issues faced by real kids.

Yes



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming (0)



Liaison Contact

Question

Does the Licensee publicize the existence and location of the station's Children's Television Programming
Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison

Address

City

State

Zip

Telephone Number

Email Address

Include any other comments or information you want the Commission to consider in evaluating your
compliance with the Children's Television Act (or use this space for supplemental explanations). This may
include information on any other noncore educational and informational programming that you aired this
quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will
enhance the educational and informational value of such programming to children. See 47 C.F.R. Section
73.671, NOTES 2 and 3.

Response

Yes

Al Schmidt

4595 South
Dixie Highway

Dayton

OH

45439

(937) 293-2101

al.
schmidt@wdtn.
com



Other Matters (17) Other Matters (1

of 17) Response

Program Title Animal Atlas (SYNDICATED - 26.1)
Origination Syndicated

Days/Times Sundays, 7am

Program

Regularly

Scheduled

Total times aired 13

at regularly

scheduled time

Length of Program 30 mins

Age of Target 13 years to 16 years

Child Audience

from

Describe the "Animal Atlas" continues to make nature and the animal world entertaining and enlightening. The series
educational and uses humor, natural visuals, and an everyday attitude to reach the minds of its target group of 13-16-
informational year olds. Without pandering, pontificating, or watering down material, it broadens the knowledge and
objective of the perspective of young viewers through a friendly and fascinating presentation of information about the
program and how  animal world. Those viewers that want deep information will find it here but those that just want to be

it meets the entertained by well-assembled sequences of unusual animals and interesting facts will get that, too.

definition of Core
Programming.

Other Matters (2 of 17) Response
Program Title Young Icons (26.1)
Origination Syndicated
Days/Times Program Sundays, 7:30am
Regularly Scheduled

Total times aired at 13

regularly scheduled time

Length of Program 30 mins

Age of Target Child 13 years to 16 years
Audience from

Describe the educational Each week, The Young Icons gives you a glimpse inside the lives of the brightest and best of
and informational objective America's youth (age 18 and younger), including world-class athletes, accomplished artists,
of the program and how it scholars, philanthropists, and entrepreneurs. These extraordinary young people are making a
meets the definition of Core  real difference in the world, and prove that children really can accomplish amazing and
Programming. inspirational things.

Other Matters (3 of

17) Response

Program Title Eco Company (26.1)
Origination Syndicated
Days/Times Sundays, 10am

Program Regularly
Scheduled



Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

13

30 mins

13 years to 16 years

What does it mean to go "green"? More and more young people want to know the answer to that
guestion. Now there's ECO Company...a dynamic and diverse group of teens who combine their
natural curiosity with their enthusiasm to preserve the planet they will inherit. ECO Company explores
all aspects of being green and understanding how we impact the world. The E-Co team reports on
the latest technologies in energy, recycling, conservation, and organics and shares stories of young
people making a positive impact on the environment.

Other Matters (4 of 17)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at

regularly scheduled time

Length of Program

Age of Target Child
Audience from

Describe the educational
and informational objective
of the program and how it
meets the definition of

Core Programming.

Other Matters (5
of 17)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Length of Program

Age of Target
Child Audience
from

Response

Pets.TV (26.1)

Syndicated

Sundays, 10:30am

13

30 mins

13 years to 16 years

Pets.TV is a television program that provides educational and informational segments
exposing the target audience of young viewers to everything Pets. The upbeat contemporary
presentation relates the animals to the viewer's lives and interests. Pets from everyday to the
unique are showcased with educational information that shares how they evolved to become
pets and their geographic origins.

Response

Animal Atlas (BOUNCE -26.2)

Network

Saturdays, 11lam

13

30 mins

13 years to 16 years



Describe the "Animal Atlas" continues to make nature and the animal world entertaining and enlightening. The series

educational and uses humor, natural visuals, and an everyday attitude to reach the minds of its target group of 13-16-
informational year olds. Without pandering, pontificating, or watering down material, it broadens the knowledge and
objective of the perspective of young viewers through a friendly and fascinating presentation of information about the

program and how animal world. Those viewers that want deep information will find it here but those that just want to be

it meets the entertained by well-assembled sequences of unusual animals and interesting facts will get that, too.

definition of Core
Programming.

Other Matters (6 of 17) Response

Program Title Awesome Adventures (BOUNCE-26.2)
Origination Network

Days/Times Program Saturdays, 10am and 11:30am

Regularly Scheduled

Total times aired at regularly 26
scheduled time

Length of Program 30 mins

Age of Target Child 13 years to 16 years
Audience from

Describe the educational Each week, a host and two guest teens travel to destinations around the world that can be
and informational objective both exotic and remote. "Awesome Adventures"” is designed to educate, inform, and
of the program and how it entertain 13-to-16 year-old children. Each journey is a lesson in the beauty of nature, its

meets the definition of Core creatures, and the people who inhabit the land. The series is designed with a goal to make
Programming. learning fun.

Other Matters (7 of 17) Response

Program Title Live Life and Win (BOUNCE-26.2)
Origination Network

Days/Times Program Saturdays, 10:30am and Sundays, 10am
Regularly Scheduled

Total times aired at regularly 26
scheduled time

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years
from

Describe the educational and  Nationally syndicated magazine series highlighting inspirational teen success stories.
informational objective of the Segments feature extraordinary teens, breaking barriers, giving back, nutrition and exercise
program and how it meets with focus on arts, school, sports, community and teen entrepreneurship, while promoting
the definition of Core social responsibility, perseverance, leadership, academic achievement, and volunteerism.
Programming.

Other Matters (8 of

17) Response

Program Title Real Winning Edge (26.2)
Origination Network

Days/Times Sundays, 10:30am

Program Regularly
Scheduled



Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition

13

30 mins

13 years to 16 years

THE REAL WINNING EDGE is designed to help youth make "winning choices" in their lives in order
to grow to be productive citizens, using real-life role models who are making pro-social life choices.

Emphasis on being honest, loyal, hard working toward productive goals, and treating others as they
would like to be treated, are values emphasized by the positive role models in THE REAL WINNING
EDGE. Those role models consists of other teens, and celebrities whom they admire, who

of Core

Programming.

Other
Matters (9 of
17)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Other Matters
(10 of 17)

Program Title

Origination

themselves have the character to make winning choices.

Response

Calling Dr. Pol (26.1)
Network

Saturdays, 7am and 7:30am

26

30 mins

13 years to 16 years

Calling Dr. Pol is a weekly half-hour series that explores the fascinating occupation of veterinary medicine.
Designed to educate and inform viewers aged 13-16 and the entire family this inspiring series invites
viewers to share in the experiences of Dr. Pol. An enthusiastic and naturally-inclined and well-rounded
scholar, Dr. Pol has been practicing veterinary medicine for over 35 years. Caring for more than 19,000
patients, Dr. Pol has seen it all. Specializing in large farm animals, Dr. Pol, his family and veterinary staff
also care for animals of all shapes and sizes. Each week audiences will have a chance to understand the
challenges and rewards of this fulfilling profession and learn that the work doesn't end at the clinic; Dr. Pol
often takes his talents to the road by helping sick or injured animals on neighboring farms and ranches. With
the added benefit of Dr. Pol's expert analysis and on-screen factoids, viewers will have the opportunity to
learn about the biology and behavior of various domesticated animals and livestock. Unstoppable and
unflappable, this Doc is a legend in the community and provides an entertaining view of the veterinary
profession.

Response

Dog Whisperer with Cesar Millan: Family Edition (26.1)

Network



Days/Times Saturdays, 8:30am, 9am, 9:30am and 10am
Program

Regularly

Scheduled

Total times 52
aired at

regularly

scheduled time

Length of 30 mins
Program

Age of Target 13 years to 16 years
Child Audience

from

Describe the Dog Whisperer with Cesar Millan: Family Edition is a weekly half-hour series produced for viewers 13-16
educational and  and the entire family that educates and informs the audience about canine training techniques and
informational creating healthy environments for dogs. Hosted by renowned dog behaviorist and trainer Cesar Millan,
objective of the Dog Whisperer with Cesar Millan: Family Edition travels far and wide to help problem pups and teach
program and families to better understand how to better deal with a dog's negative behavior. From Chihuahuas to
how it meets Great Danes, no job is too big (or small) for Cesar. Viewers will have the chance to withess remarkable

the definition of transformations first-hand and discover the how to be a responsible pet owner.
Core
Programming.

Other
Matters (11
of 17) Response

Program Title  Dog Town, USA (23.1)
Origination Network

Days/Times Saturdays, 8am
Program

Regularly

Scheduled

Total times 13
aired at

regularly
scheduled

time

Length of 30 mins
Program

Age of 13 years to 16 years
Target Child

Audience

from



Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Other Matters
(12 of 17)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and
how it meets the
definition of Core
Programming.

Dog Town, USA is the story of the men and women who devote their lives to the healing and happiness of
dogs from every corner of the nation. They are dedicated to finding safe homes for abandoned dogs. Each
week, Dog Town, USA's highly skilled staff and internationally renowned experts first create a safe
sanctuary for dogs from around the world. Medical professionals provide personal care to each dog
beginning the detailed process of rehabilitation in preparation for uniting each dog with a loving new family
and home. Dog Town, USA will inspire young viewers to pursue their dreams while valuing the importance
of dedicating oneself to the greater good of community and family. The series demonstrates the powerful
interaction between humans and animals with a focus on our canine companions. Dog Town, USA educates
and informs the audience about canine training techniques and creating healthy environments for dogs.
Viewers get to watch trainers work with dogs that have behavior issues from anxiety to aggression to weight
problems and trust issues. They are shown the various techniques that are available for retraining dogs so
that they can become loving members of an adoptable home. They will also learn how to be a responsible
pet owner and maintain a safe and healthy lifestyle for both family and pet. Viewers will get to know and
care about these dogs and the heroes who do whatever it takes to give them a second chance.

Response
Save Our Shelter (23.1)
Network

Saturdays, 10:30am

13

30 mins

13 years to 16 years

Save Our Shelter is produced for ages 13-16 and will inform young people about the urgent need for pet
adoption throughout the United States and how providing a clean and well-equipped home is essential to
a pet's healthy lifestyle. The series will focus on the rescue of animal shelters and pets in need across
America. Each week, the hosts and local community members transform rundown shelters into highly
functioning pet showplaces in the hopes that a new facade will ultimately result in more adoptions and
more lives saved. Children will also learn important information about caring for pets, as well as traits
that are unique to specific breeds.

Other Matters (13 of

17)

Program Title

Origination

Response

Hatched (23.1)

Network

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Saturdays, 11:30am

13

30 mins

13 years to 16 years



Describe the
educational and
informational objective
of the program and
how it meets the
definition of Core
Programming.

Other Matters (14 of
17)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters

Hatched is a series dedicated to educating teens about how to successfully pursue their
entrepreneurial dreams. Each week, a seasoned team of business leaders instruct entrepreneurs
about the basic but critical business skills needed to bring a production from concept to the
marketplace. Hatched will help young people develop the confidence and business savvy to
execute a detailed business plan that includes product pricing, packaging, marketing and
investment strategies.

Response

Dream Quest (23.1)
Network

Saturdays, 11lam

13

30 mins

13 years to 16 years

Dream Quest literally brings the world to young people and their families by fulfilling the desire to
learn through experience. Our ship is a floating classroom designed to give families the real-life
education of a lifetime. Lead by a seasoned captain, cruise director and highly skilled crew, Dream
Quest brings families on an interactive voyage where they learn about the world's amazing oceans,
the animals that swim beneath the water and ecological advancements underway to preserve and
protect our most precious resources.

(15 of 17) Response

Program Title Doki (26.3)

Origination Network

Days/Times Wednesdays, 8am and 8:30am

Program
Regularly
Scheduled

Total times 26
aired at

regularly

scheduled

time

Length of 30 mins

Program

Age of Target 2 years to 5 years

Child
Audience from



Describe the Doki offers fun characters each with their own strengths and weaknesses (therefore offering a broad

educational representation of possible at-home-viewers). The team is supportive of one another and the "world" of Doki
and and its characters reflects the media landscape of today's child. Although the most supportive programming
informational involves the audience through presentation of material in a way that demands intellectual interaction on the
objective of part of the viewer (i.e., encouraging the viewer to assist on -screen characters to solve problems), and this
the program series might benefit from this type of "interaction,” Doki does offer enthusiastic characters, real questions,
and how it and an "arguably" realist presentation of discovery. Combined, these elements will keep children engaged
meets the and support their learning.

definition of

Core

Programming.

Other Matters (16

of 17) Response

Program Title The Choo Choo Bob Show (26.3)
Origination Network

Days/Times Thursday, 8am and 8:30am
Program Regularly

Scheduled

Total times aired 26

at regularly

scheduled time

Length of Program 30 mins

Age of Target 4 years to 11 years

Child Audience

from

Describe the The Choo Choo Bob Show is a 30-minute program specifically created for children ages 4-11. Each
educational and program features a diverse community of people and puppets who share a love of trains, adventure
informational and music. Viewers are introduced to a fantasy location called "Tiny Land' where a miniaturized
objective of the environment of model trains and people encourage exploration as well as pro-social behaviors such as
program and how courtesy, compromise and patience. The program series proposes situation that require thoughtful

it meets the choices and provides resolution geared to the unique concerns and abilities of young children.

definition of Core
Programming.

Other Matters (17 of 17)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Length of Program

Age of Target Child
Audience from

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Response

Raggs (26.3)

Network

Friday, 8am and 8:30am

26

30 mins

3 years to 8 years

This 30-minute program stars five canine characters who are talented musicians. Their
chemistry and friendship help them through creative and humorous challenges. Each programs
centers on a main theme that promotes social and academic readiness while addressing pre-
school curriculum topics. The program follows the friends through engaging, emotional and
humorous stories that explore issues faced by real kids.



Certification

Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed
official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an
attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to
represent the party filing the Children's Television Programming, and who further certifies that he or she has
read the document; that to the best of his or her knowledge, information,and belief there is good ground to
support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of
the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements
that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY
FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, 81001) AND/OR REVOCATION OF ANY STATION
AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

| certify that this application includes all required and relevant attachments. Yes

| declare, under penalty of perjury, that | am an authorized representative of the above-named applicant for the Lance

Authorization(s) specified above. Carwile
Program
Director
04/08

12016



Attachments No Attachments.
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