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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network FOX

Nielsen DMA Tallahassee-Thomasville GA

Web Home Page Address www.myfoxtallahassee.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

336.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

7.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core Program (1 

of 20) Response

Program Title JACK HANNA'S INTO THE WILD

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SAT 7A 07/01/14 - 09/30/14

Total times aired at 

regularly scheduled time

12

Total times aired 13

Number of Preemptions 1

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Jack travels the world with his family and friends, taking the viewer to his favorite destinations 

and introduces them to new and amazing creatures each week. Throughout Jack's travels he 

raises awareness of different cultures, geography and spectacular animals and animal facts, 

while teaching children the importance of stewardship of our environment through his 

documented donations to conservation efforts worldwide.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program JACK HANNA'S INTO THE WILD

List date and time rescheduled 7/31/14 from 1-1:30pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-07-26

Episode #

Reason for Preemption Other

Digital Core 

Program (2 of 

20) Response

Program Title COOLEST PLACES ON EARTH

Origination Syndicated

Digital Core 
Programs(20)



Days/Times 

Program 

Regularly 

Scheduled

SAT 7:30A 07/01/14 - 09/30/14

Total times 

aired at 

regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The Coolest Places on Earth is an educational and informative half-hour, E/I program that takes young 

viewers on a journey of discovery to the most astonishing places on the planet cities, festivals, landmarks 

and jaw-dropping works of nature exploring each location's history and culture. Each episode showcases 

three specific locations and delivers fast-paced, engaging information that's a perfect match for the 21st 

century learner. The series is packed with facts about history, geography, and culture. The goal of the 

series is to provide young viewers with the inspiration and information to better understand and 

appreciate the culturally and geographically diverse world around them.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (3 of 20) Response

Program Title SPORTS STARS OF TOMORROW

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SAT 8A 07/01/14 - 09/30/14 AND MON 12P 07/01/14 - 09/30/14

Total times aired 

at regularly 

scheduled time

26

Total times aired 26



Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Sports Stars of Tomorrow displays the hard work and dedication that it takes to be a true sports star. It 

chronicles the trials and tribulations of the young athletes as they strive to become a top level performer 

in the sports arena. The program helps youngsters realize that their full potential in both life and the 

playing field are attainable with lots of hard work and determination. It reinforces the importance of key 

values like dedication, discipline, commitment and community involvement. The program provides in-

depth, human-interest stories that reveal the important challenges and lessons that mold young 

athletes.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (4 

of 20) Response

Program Title ECO COMPANY

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

WED 12P 07/01/14 - 09/30/14

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Eco Company provides CORE programming in the area of the environment and preservation of the earth's 

resources. Eco Company explores all aspects of being "green" and understanding how our actions impact 

the world. The E-Co team learns about global warming by asking questions to discover the truths and myths 

of the global warming issue. They learn about alternative energies by visiting wind farms and solar 

installations and discovering new energy technologies currently under development. They learn more about 

recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken 

it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to 

develop new ideas, and new products for a sustainable future. Most importantly, each story and each 

feature is reported by teens and told from their perspective. Additionally the show provides weekly practical 

tips that teens, and people of all ages can use in their daily lives.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 

of 20) Response

Program Title TEEN KIDS NEWS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

FRI 12P 07/01/14 - 09/12/14

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Teen Kids News meets FCC requirements for core children?s programming by providing educational 

features such as, Flag Facts (info on our state flags); College and You (tips for choosing and getting into 

college), Word (vocabulary skills training), as well as informational features for teens, such as reports about 

healthy eating; driving tips for new drivers, and internet predators. The show has been designed to meet 

needs of children and young adolescents with a unique curiosity about their world. The Program stimulates 

the 13-16 year olds? curiosity, develops their learning and cognitive, listening and thinking skills, and serves 

as an enhancement of their academic and educational experience. More than 10,000 schools are using 

TKN as part of their school curriculum and affiliate stations have already contacted school systems in that 

regard. The full scripts are available to provide easy access for teachers to use in their classrooms.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (6 of 

20) Response

Program Title RESCUE HEROES

Origination Network

Days/Times Program 

Regularly Scheduled

SAT 7A & 7:30A 07/01/14 - 08/23/14

Total times aired at 

regularly scheduled time

16

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

6 years to 11 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of 

Core Programming.

Social and emotional character stories are embedded in the stories using action and humor to 

convey messages of keeping an open mind, asking for help, facing your fears, persistence 

pays off, preparedness, procedure, training and teamwork. At the end of each episode the 

Rescue Heroes reinforce various safety tips, and information relating to the educational 

message portrayed in the story.



Does the Licensee identify 

the program by displaying 

throughout the program 

the symbol E/I?

Yes

Digital Core 

Program (7 

of 20) Response

Program Title CHAT ROOM

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT 12P 07/01/14 - 09/06/14

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

ChatRoom is a half-hour weekly educational series designed to educate, inform and entertain children 16 & 

under (specific target audience is 13- 16) through re-enacting teen-oriented dilemmas and discussing them 

in an open and honest format. More than any other group, teens are on the frontlines of dealing with 

complex subjects as they stand at the crossroads between childhood and adulthood. ChatRoom may not 

have all the answers but it offers a place where young people can watch and discuss the problems they 

face. ChatRoom provides a compelling look at real-life situations that happen to today's teens as 

dramatized by teen actors. Our adult host and teen panel then discuss the issues presented in a direct and 

forthright manner. ChatRoom is not intended to be preachy or pedantic. The goal is to present issues that 

are real and raw and discuss the pros and cons of each situation in a free flowing environment.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (8 

of 20) Response

Program Title ON THE SPOT

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT 12:30P 07/01/14 - 09/30/14

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

13

Number of 

Preemptions

4

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

4

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On the Spot was created by the award-winning producers of the long running Educational and Informational 

show, Animal Atlas, now in its seventh successful season of national syndication. Last year, the National 

Governors Association and Council of Chief State Officers released the Common Core State Standards 

Initiative, an attempt to set a national curriculum to bridge the standards gap between states. The content of 

On the Spot, a 30-minute E/I program for teens ages 13+, is based on the Common Core State Standards. 

The show uses an entertaining on-the-street format to test how well young people know the information 

contained in their own national curriculum. Then, On the Spot explains the answer to each question. The 

pedagogical approach of testing first and explaining the answer second has been shown to enhance 

retention and understanding. On the Spot challenges viewers to recall middle and high school knowledge 

about history, science, math, English, second languages, health, geography, art, music, and technology, 

and then teaches them the answer. Among a field of narrowly-focused E/I programs, On the Spot stands 

out as most the scholastically diverse and enriching educational program on the market.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program ON THE SPOT

List date and time rescheduled 9/7/14 from 10:30-11am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-07

Episode #

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program ON THE SPOT

List date and time rescheduled 9/20/14 from 4-4:30pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-20

Episode #

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program ON THE SPOT

List date and time rescheduled 9/14/14 from 10:30-11am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-14

Episode #

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response



Title of Program ON THE SPOT

List date and time rescheduled 9/28/14 from 10-10:30am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-27

Episode #

Reason for Preemption Sports

Digital Core 

Program (9 of 

20) Response

Program Title ANIMAL SCIENCE

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT 1P 07/01/14 - 09/13/14

Total times 

aired at 

regularly 

scheduled time

9

Total times aired 10

Number of 

Preemptions

1

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

ANIMAL SCIENCE is a new half-hour weekly E/I animal series with a uniquely scientific approach. This 

series is specifically produced for children 16 and under (specific target audience is 13-16). While most 

animal shows look at the behavior of animals, we go one step further to look at the how and why an 

animal is able to excel in its environment. Shot in high-definition, ANIMAL SCIENCE uses animation, 

graphics, and scientific analysis from animal experts to give viewers more understanding than ever 

before of these amazing creatures. Our enthusiastic hosts modern vocal style will be engaging to the 

target audience. This program will attract all age demographics.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program ANIMAL SCIENCE

List date and time rescheduled 9/7/14 from 11-11:30am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-07

Episode #

Reason for Preemption Sports

Digital Core 

Program (10 

of 20) Response

Program Title ELIZABETH STANTON'S GREAT BIG WORLD

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT 1:30P 07/01/14 - 09/30/14

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

13

Number of 

Preemptions

4

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

4

Length of 

Program

30 mins



Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern 

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess 

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific needs 

ranging from feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese 

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great 

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse 

experiences of world exploration with the life-changing volunteer opportunities available in these same 

areas. Various age-appropriate global issues are introduced to the viewing audience through in depth and 

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In 

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in 

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program ELIZABETH STANTON'S GREAT BIG 

WORLD

List date and time rescheduled 9/28/14 from 11-11:30am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and 

time?

No

Date Preempted 2014-09-27

Episode #

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program ELIZABETH STANTON'S GREAT BIG 

WORLD

List date and time rescheduled 9/14/14 from 11:30am-12pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and 

time?

No

Date Preempted 2014-09-14

Episode #

Reason for Preemption Sports

Digital Preemption Programs #3



Questions Response

Title of Program ELIZABETH STANTON'S GREAT BIG 

WORLD

List date and time rescheduled 9/20/14 from 5-5:30pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and 

time?

No

Date Preempted 2014-09-20

Episode #

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program ELIZABETH STANTON'S GREAT BIG 

WORLD

List date and time rescheduled 9/7/14 from 11:30am-12pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and 

time?

No

Date Preempted 2014-09-07

Episode #

Reason for Preemption Sports

Digital Core 

Program (11 

of 20) Response

Program Title LIVE LIFE AND WIN

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT 2P 07/01/14 - 09/30/14

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

13

Number of 

Preemptions

4

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

4

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Early and middle adolescence is an exciting yet a challenging period in one's life. Adolescents across the 

demographic spectrum and from all walks of life grapple with a number of pivotal but normal developmental 

milestones, such as preparing for more independence and responsibility, and experiencing change in 

relationships with family and peers. With increased self reliance, young people make more of their own 

choices. And all the while, one cannot overlook that they grow in a dynamic, diverse, and complex world 

that offers both opportunities and social challenges. Connection III Entertainment Corp. is a media 

production and distribution company that recognizes the physical, emotional, mental, and social challenges 

faced by adolescents as they negotiate their new found independence and the concomitant decisions they 

make. As part of its commitment to support young people as they navigate these challenges, Connection III 

Entertainment Corp. created, developed and is producing the FCC Friendly, Educational/Informational TV 

series, Live Life & Win!. The series features: Inspirational segments and teen success stories of character 

and personal determination in the arts, school, sports, and community; considers topics such as social 

responsibility and justice, perseverance, leadership, academic achievement, volunteerism, and life skills 

such as the importance of exercise and nutrition. The goals of the series are to encourage the 13 to 16 year 

old audience to: (1) explore, discover, and learn strategies to achieve personal dreams; (2) learn about the 

personal attributes important for achieving dreams; (3) explore volunteerism as an opportunity to build 

character and to uncover personal passions; and (4) gain knowledge about life skills necessary to Live Life 

and Win!.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program LIVE LIFE AND WIN

List date and time rescheduled 9/7/14 from 3:30-4pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-07

Episode #

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program LIVE LIFE AND WIN

List date and time rescheduled 9/14/14 from 4-4:30pm

Is the rescheduled date the second home? No



Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-14

Episode #

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program LIVE LIFE AND WIN

List date and time rescheduled 9/20/14 from 5:30-6pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-20

Episode #

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program LIVE LIFE AND WIN

List date and time rescheduled 9/28/14 from 11:30am-12pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-27

Episode #

Reason for Preemption Sports

Digital Core 

Program (12 

of 20) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT 2:30P 07/01/14 - 09/30/14

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

13

Number of 

Preemptions

4



Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

4

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

It is during the adolescent years that career exploration, planning, education, and decision-making begins. 

There is no question that a career in one of the multimedia industries is among the most popular career 

choices of adolescents. Although many feel their calling is for a more obvious "on-camera" career in acting, 

there are also a number of "behind the screen" pursuits that make for fulfilling career choices. Made in 

Hollywood: Teen Edition (MIH:TE) was created by Connection III Entertainment Corp. to provide career 

information and advice from top Hollywood professionals to 13 to 16 year old viewers so they can "explore 

and learn about the technical, artistic, creative, business, and administrative careers that are a part of the 

motion picture, television, music video, and home entertainment industries" (Berry & O'Neal, 2006, p. 1). To 

guide the production of MIH:TE, Berry (2006) developed a career and guidance model that offers a 

framework for the development of each episode.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program MADE IN HOLLYWOOD: TEEN EDITION

List date and time rescheduled 9/14/14 from 4:30-5pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-14

Episode #

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program MADE IN HOLLYWOOD: TEEN EDITION

List date and time rescheduled 9/21/14 from 11:30am-12pm

Is the rescheduled date the second home? No



Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-20

Episode #

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program MADE IN HOLLYWOOD: TEEN EDITION

List date and time rescheduled 9/7/14 from 4-4:30pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-07

Episode #

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program MADE IN HOLLYWOOD: TEEN EDITION

List date and time rescheduled 9/28/14 from 4:30-5pm

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? No

Date Preempted 2014-09-27

Episode #

Reason for Preemption Sports

Digital Core 

Program (13 of 20) Response

Program Title GREEN SCREEN ADVENTURES

Origination Network

Days/Times 

Program Regularly 

Scheduled

SAT 8A & 8:30A 07/01/14 - 09/30/14

Total times aired at 

regularly scheduled 

time

26

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

7 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four C's as well 

as the three R's - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (14 of 

20) Response

Program Title EDGEMONT

Origination Network

Days/Times Program 

Regularly Scheduled

SAT 10:30A 07/01/14 - 09/30/14

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Edgemont is designed to entertain its teen audience and also to inform and educate its 

viewers about issues that arise in school and at home. The storylines focus on the social 

and emotional challenges faced by every secondary school student, from forming and 

maintaining friendships and romantic attachments, to ethical and moral choices and family 

relationships.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes



Digital Core Program (15 

of 20) Response

Program Title MYSTERY HUNTERS

Origination Network

Days/Times Program 

Regularly Scheduled

SAT 9:30A 07/01/14 - 09/30/14

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of 

Core Programming.

Mystery Hunters explores some of the world's greatest myths and mysteries. Combining on-

site reporting and exciting adventures, the Mystery Hunters uses science and reasoning to try 

to uncover the truth. The program teaches children how to gather facts, meet with experts, 

debunk common myths, and offer explanations for legends. 2006 Winner of a Parents? Choice 

Award, Mystery Hunters.

Does the Licensee identify 

the program by displaying 

throughout the program 

the symbol E/I?

Yes

Digital Core Program (16 of 20) Response

Program Title TRAVEL THRU HISTORY

Origination Network

Days/Times Program Regularly 

Scheduled

SAT 9AM 07/01/14 - 09/30/14

Total times aired at regularly scheduled 

time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years



Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Travel Thru History is designed to spark interest and enthusiasm in teens and 

their families to learn about our country's rich and fascinating history. The 

series visits diverse locales across the U.S. from Las Vegas to Key West.

Does the Licensee identify the program 

by displaying throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (17 of 

20) Response

Program Title SAFARI

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT 10A 07/01/14 - 09/30/14

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Safari provides core programming in the areas of global ecology, wildlife biology and species 

conservation and preservation. Emmy award-winning host and wildlife expert John Ross travels to the 

farthest reaches of the world to bring the viewers face to face with some of the planet's most interesting 

animals. Safari offers a dynamic television experience for teens - with the exciting experience of exploring 

the fascinating world of wildlife and at the same time discovering what needs to be done to protect the 

animals and their habitat so that they can live on in the wild. Various age-appropriate global wildlife and 

ecology issues are introduced to the viewing audience with in-depth and thoughtful explanations.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (18 of 

20) Response

Program Title WILD AMERICA

Origination Syndicated

Days/Times Program Regularly 

Scheduled

FRI 12P 09/12/14 - 09/30/14

Total times aired at regularly 

scheduled time

3

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Every episode, Wild America entertains, amuses, informs and educates viewers about 

how all wild creatures including man are inter-connected. Wild America propels the viewer 

into the lives of wild creatures through the animals' own eye-view...focusing on the reality 

of life in the wild, including mating, birth, predation and death.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (19 

of 20) Response

Program Title CUBIX: ROBOTS FOR EVERYONE

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT 7AM & 7:30AM 8/30/14-9/30/14

Total times 

aired at 

regularly 

scheduled 

time

10



Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The educational objectives of Cubix include the reinforcement of age-appropriate interpersonal skills, the 

development of self-confidence, courage and personal responsibility. Cubix exposes children to these 

lessons within an entertaining, non-threatening imaginary environment. The Botties and their robots tackle 

personal and community adversities in creative story lines. Within this framework, children can see age-

appropriate problem-solving strategies and learn to model the appropriate behavior. Through the Botties? 

experiences, viewers learn to overcome self-esteem and social competency issues, demonstrating to 

children that self-confidence, courage and resilience are necessary tools for problem solving and 

establishing good interpersonal relationships. Moreover, the characters inspire and promote altruistic 

behaviors, such as community participation, support, resilience, tolerance and leadership skills. Specific 

Educational Objectives Teach children to think and act independently, especially when the right thing to do 

is not the popular thing to do. Help young viewers recognize conflict and identify resolutions. Emphasize 

confidence in oneself and trust ones instincts. Encourage viewers to persevere and never give up. 

Demonstrate verbal and nonverbal communication. Teach viewers that differences should be embraced and 

celebrated. Demonstrate the value of teamwork. Help viewers to see that they must take responsibility for 

their own behavior, words, and actions. Demonstrate the importance of virtues: honesty, perseverance, 

honesty, and patience.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (20 

of 20) Response

Program Title EVERYDAY HEALTH

Origination Network

Days/Times Program 

Regularly Scheduled

SAT 12PM 9/13/14-9/20/14

Total times aired at 

regularly scheduled time

2

Total times aired

Number of Preemptions 0



Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Everyday Health television show stars Laila Ali, Ethan Zohn and Jenna Morasca. Each week, 

they featured inspiring stories of people who have been affected by a health crisis and who 

are now "paying it forward," delivering a message of hope and healing to others with that 

condition. Browse this episode guide to watch other stories that celebrate the strength of the 

human spirit!

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes



Non-Core Educational and Informational 

Programming (1 of 1) Response

Program Title WILD AMERICA

Origination Syndicated

Days/Times Program Regularly Scheduled: SAT 5:30A 07/01/14 - 09/06/14 and THU 4;30AM 9/11/14 - 9/25/14

Total times aired at regularly scheduled 

time:

13

Number of Preemptions 0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

Every episode, Wild America entertains, amuses, informs and educates 

viewers about how all wild creatures including man are inter-connected. Wild 

America propels the viewer into the lives of wild creatures through the 

animals' own eye-view...focusing on the reality of life in the wild, including 

mating, birth, predation and death.

Does the program have educating and 

informing children ages 16 and under as a 

significant purpose?

Yes

Does the Licensee identify the program by 

displaying throughout the program the 

symbol E/I?

Yes

Does the Licensee provide information 

regarding the program, including an 

indication of the target child audience, to 

publishers of program guides consistent 

with 47 C.F.R. Section 73.673?

Yes

Date and Time Aired:

Questions Response

Date Time

Non-Core 
Educational and 
Informational 
Programming (1)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television 

Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Linda Greenwald

Address 1181 HIGHWAY 

315

City Plains

State PA

Zip 18702

Telephone Number 570-970-5615

Email Address lgreenwald@fox56.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This 

may include information on any other noncore educational and informational programming that you 

aired this quarter or plan to air during the next quarter, or any existing or proposed non-broadcast 

efforts that will enhance the educational and informational value of such programming to children. See 

47 C.F.R. Section 73.671, NOTES 2 and 3.

Liaison Contact



Other Matters (1 of 17) Response

Program Title JACK HANNA'S INTO THE WILD

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SAT 7A 10/01/14 - 12/31/14

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Jack travels the world with his family and friends, taking the viewer to his favorite destinations 

and introduces them to new and amazing creatures each week. Throughout Jack's travels he 

raises awareness of different cultures, geography and spectacular animals and animal facts, 

while teaching children the importance of stewardship of our environment through his 

documented donations to conservation efforts worldwide.

Other Matters 

(2 of 17) Response

Program Title COOLEST PLACES ON EARTH

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SAT 7:30A 10/01/14 - 12/31/14

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The Coolest Places on Earth is an educational and informative half-hour, E/I program that takes young 

viewers on a journey of discovery to the most astonishing places on the planet cities, festivals, landmarks 

and jaw-dropping works of nature exploring each location's history and culture. Each episode showcases 

three specific locations and delivers fast-paced, engaging information that?s a perfect match for the 21st 

century learner. The series is packed with facts about history, geography, and culture. The goal of the 

series is to provide young viewers with the inspiration and information to better understand and 

appreciate the culturally and geographically diverse world around them.

Other Matters (3 

of 17) Response

Program Title SPORTS STARS OF TOMORROW

Origination Syndicated

Other Matters (17)



Days/Times 

Program 

Regularly 

Scheduled

SAT 8A 07/01/14 - 09/30/14 AND MON 12P 07/01/14 - 09/30/14

Total times aired 

at regularly 

scheduled time

26

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Sports Stars of Tomorrow displays the hard work and dedication that it takes to be a true sports star. It 

chronicles the trials and tribulations of the young athletes as they strive to become a top level performer 

in the sports arena. The program helps youngsters realize that their full potential in both life and the 

playing field are attainable with lots of hard work and determination. It reinforces the importance of key 

values like dedication, discipline, commitment and community involvement. The program provides in-

depth, human-interest stories that reveal the important challenges and lessons that mold young 

athletes.

Other 

Matters (4 of 

17) Response

Program Title ECO COMPANY

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

WED 12P 10/01/14 - 12/31/14

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Eco Company provides CORE programming in the area of the environment and preservation of the earth's 

resources. Eco Company explores all aspects of being "green" and understanding how our actions impact 

the world. The E-Co team learns about global warming by asking questions to discover the truths and myths 

of the global warming issue. They learn about alternative energies by visiting wind farms and solar 

installations and discovering new energy technologies currently under development. They learn more about 

recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken 

it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to 

develop new ideas, and new products for a sustainable future. Most importantly, each story and each 

feature is reported by teens and told from their perspective. Additionally the show provides weekly practical 

tips that teens, and people of all ages can use in their daily lives.

Other Matters (5 of 17) Response

Program Title DOG WHISPERER: FAMILY EDITION



Origination Network

Days/Times Program 

Regularly Scheduled

SAT 7A & 7:30A 07/01/14 - 09/30/14

Total times aired at 

regularly scheduled time

26

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

In DOG WHISPERER WITH CESAR MILLAN: FAMILY EDITION, renowned dog behaviorist 

Cesar Milan travels far and wide to help pups and their families. Millan rehabilitates dogs and 

trains families to achieve a balance and natural relationship between people and their pets, 

and goes directly into the homes of dog owners to document the remarkable transformations 

that occur

Other Matters (6 of 17) Response

Program Title CALLING DR. POL

Origination Network

Days/Times Program Regularly 

Scheduled

SAT 8A & 8:30A 10/01/14 - 12/31/14

Total times aired at regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Caring for more than 19,000 patients, Dr. Pol has seen it all. Specializing in large 

farm animals, Dr. Pol, his family and veterinary staff care for animals of all shapes 

and sizes. Unstoppable and unflappable, this Doc is a legend in the community.

Other Matters (7 of 17) Response

Program Title BRADY BARR EXPERIENCE

Origination Network

Days/Times Program Regularly 

Scheduled

SAT 9A & 9:30A 10/01/14 - 12/31/14

Total times aired at regularly 

scheduled time

26

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Herpetologist Dr. Brady Barr has traveled to five continents and worked with hundreds 

of scientists while encountering some of the world's most intriguing amphibious 

predators. Brady's life's work has been to protect these extraordinary animals and he 

takes viewers along on his journey.

Other Matters (8 of 17) Response

Program Title EXPEDITION WILD

Origination Network



Days/Times Program Regularly Scheduled SAT 10A & 10:30A 10/01/14 - 12/31/14

Total times aired at regularly scheduled time 26

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets the 

definition of Core Programming.

Wildlife expert Casey Anderson knows animals up close. His adventures 

into the wilderness are a source of inspiration for viewers and an 

education about animal?s natural habitats.

Other Matters (9 of 17) Response

Program Title ROCK THE PARK

Origination Network

Days/Times Program 

Regularly Scheduled

SAT 11A 10/01/14 - 12/31/14

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Rock the Park taps into America's love affair with our national parks. Our hosts, Jack 

Steward and Colton Smith, come face to face with nature and some of the most awe-

inspiring places on Earth. The series will inspire Americans to get on the road and remind 

viewers that the national parks are one of America?s greatest national gifts to the world.

Other Matters (10 of 17) Response

Program Title RELUCTANTLY HEALTHY

Origination Network

Days/Times Program Regularly 

Scheduled

SAT 11:30A 10/01/14 - 12/31/14

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Whether you're constantly traveling, work long hours or just don't have time to focus 

on nutritious food choices, host Judy Greer and her team of experts will show you how 

to stay healthy on-the-go. Judy shows how it?s easy to stay happy and healthy 

through exercise and eating well.

Other 

Matters (11 

of 17) Response

Program Title LIVE LIFE AND WIN

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

SAT 12P 10/01/14 - 12/31/14

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Early and middle adolescence is an exciting yet a challenging period in one's life. Adolescents across the 

demographic spectrum and from all walks of life grapple with a number of pivotal but normal developmental 

milestones, such as preparing for more independence and responsibility, and experiencing change in 

relationships with family and peers. With increased self reliance, young people make more of their own 

choices. And all the while, one cannot overlook that they grow in a dynamic, diverse, and complex world that 

offers both opportunities and social challenges. Connection III Entertainment Corp. is a media production 

and distribution company that recognizes the physical, emotional, mental, and social challenges faced by 

adolescents as they negotiate their new found independence and the concomitant decisions they make. As 

part of its commitment to support young people as they navigate these challenges, Connection III 

Entertainment Corp. created, developed and is producing the FCC Friendly, Educational/Informational TV 

series, Live Life & Win!. The series features: Inspirational segments and teen success stories of character 

and personal determination in the arts, school, sports, and community; considers topics such as social 

responsibility and justice, perseverance, leadership, academic achievement, volunteerism, and life skills 

such as the importance of exercise and nutrition. The goals of the series are to encourage the 13 to 16 year 

old audience to: (1) explore, discover, and learn strategies to achieve personal dreams; (2) learn about the 

personal attributes important for achieving dreams; (3) explore volunteerism as an opportunity to build 

character and to uncover personal passions; and (4) gain knowledge about life skills necessary to Live Life 

and Win!.

Other Matters (12 of 17) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION

Origination Network

Days/Times Program 

Regularly Scheduled

SAT 12:30P 10/01/14 - 12/31/14

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of 

Core Programming.

To provide for adolescent boys and girls in the 13 to 16 year old age-group an opportunity to 

explore and learn about the technical, artistic, creative, business, and administrative careers 

that are a part of the motion picture, television, music video, and home entertainment 

industries, as well as to learn about some of the skills, personal attributes, techniques, and 

strategies needed to enter these fields.

Other 

Matters (13 

of 17) Response

Program Title ON THE SPOT



Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT 1P 10/01/14 - 12/31/14

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On the Spot was created by the award-winning producers of the long running Educational and Informational 

show, Animal Atlas, now in its seventh successful season of national syndication. Last year, the National 

Governors Association and Council of Chief State Officers released the Common Core State Standards 

Initiative, an attempt to set a national curriculum to bridge the standards gap between states. The content of 

On the Spot, a 30-minute E/I program for teens ages 13+, is based on the Common Core State Standards. 

The show uses an entertaining on-the-street format to test how well young people know the information 

contained in their own national curriculum. Then, On the Spot explains the answer to each question. The 

pedagogical approach of testing first and explaining the answer second has been shown to enhance 

retention and understanding. On the Spot challenges viewers to recall middle and high school knowledge 

about history, science, math, English, second languages, health, geography, art, music, and technology, 

and then teaches them the answer. Among a field of narrowly-focused E/I programs, On the Spot stands out 

as most the scholastically diverse and enriching educational program on the market.

Other 

Matters (14 

of 17) Response

Program Title ELIZABETH STANTON'S GREAT BIG WORLD

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT 1:30P 10/01/14 - 12/31/14

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern 

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess 

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific needs 

ranging from feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese 

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great 

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse 

experiences of world exploration with the life-changing volunteer opportunities available in these same 

areas. Various age-appropriate global issues are introduced to the viewing audience through in depth and 

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In 

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in 

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Other Matters (15 of 17) Response

Program Title MYSTERY HUNTERS

Origination Network

Days/Times Program 

Regularly Scheduled

SUN 8A & 8:30A 10/01/14 - 12/31/14

Total times aired at 

regularly scheduled time

26

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of 

Core Programming.

Mystery Hunters explores some of the world's greatest myths and mysteries. Combining on-

site reporting and exciting adventures, the Mystery Hunters uses science and reasoning to try 

to uncover the truth. The program teaches children how to gather facts, meet with experts, 

debunk common myths, and offer explanations for legends. 2006 Winner of a Parents Choice 

Award, Mystery Hunters.

Other Matters (16 

of 17) Response

Program Title SAVED BY THE BELL

Origination Network

Days/Times 

Program Regularly 

Scheduled

SUN 10A, 10:30A, 11A & 11:30A 10/01/14 - 12/31/14

Total times aired at 

regularly scheduled 

time

52

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Saved By The Bell is a weekly television series targeted to teens 13-16 years of age, which explores 

social themes and coping strategies through the daily school life of six teen-aged friends at Bayside 

High who help each other make the most of growing up in a complicated world. The multi-ethnic cast 

members serve as role models for young teen viewers as they deal with such issues as dealing with 

the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and 

other issues of particular concern to young teens.

Other Matters (17 of 17) Response



Program Title WILD AMERICA

Origination Syndicated

Days/Times Program Regularly 

Scheduled

FRI 12P 10/01/14 - 12/31/14

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Every episode, Wild America entertains, amuses, informs and educates viewers about 

how all wild creatures including man are inter-connected. Wild America propels the viewer 

into the lives of wild creatures through the animals' own eye-view...focusing on the reality 

of life in the wild, including mating, birth, predation and death.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or 

an officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 

1.23(a), who is authorized to represent the party filing the Children's Television Programming, and who 

further certifies that he or she has read the document; that to the best of his or her knowledge, 

information,and belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or 

coverage requirements. Failure to meet the construction or coverage requirements will result in 

automatic cancellation of the Authorization. Consult appropriate FCC regulations to determine the 

construction or coverage requirements that apply to the type of Authorization requested in this 

application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE 

PUNISHABLE BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR 

REVOCATION OF ANY STATION AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR 

FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant 

for the Authorization(s) specified above.

NEW AGE 

MEDIA OF 

TALLAHASSEE, 

LLC

Certification



No Attachments.Attachments
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