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Information
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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network MNT

Nielsen DMA Chicago

Web Home Page Address WWW.MY50CHICAGO.

COM

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

336.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

6.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 28) Response

Program Title JACK HANNA'S INTO THE WILD

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 7-7:30AM (7/5/14-9/6/14)

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Jack Hanna's Into The Wild continued the expected high quality, educational program content that has 

become the signature of Jungle Jack Productions. The program topic is suitable for both the secondary 

classroom and general audience with content addressing several academic outcomes designed by both 

state and national life science standards. Shot from a number of photographic perspectives, the viewer is 

introduced to the biodiversity of the area, how animals are adapted to the enviroment, and the changes 

human have imposed on the enviroment as well as the positive impact of local conservation efforts in the 

region. While jack Hanna intorduces the habitat and the wildlife, regional guides are given the "expert" 

status and the viewer becomes engaged in the natural enviroment with the same enthusiasm as Jack's 

family. The sub-note feature added educational value to the program content and enhanced the scientific 

foundation. It is also important to note that in addition to the educational content of the program, Jack brings 

the affective aspect to wildlife education, engaging the emotional appeal of the wild animals and the 

conservation message to encourage the audience to take an active interest in preserving wildlife. 

Combining data-oriented scientific information with concern for the conservation status of wildlife and the 

enviroment enforces the educational value and impact of the program.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 
Programs(28)



Digital Core 

Program (2 

of 28) Response

Program Title WHADDYADO

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 7:30-8AM (7/5/14-9/6/14)

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Whaddyado", is a half-hour weekly educational series designedto educate, inform, inspire and entertain 

children under (specific target audience is 13-16) about the world around them. Each episode is an 

educational life-lesson, based in reality, intended to prepare young people for potential situations that could 

easily crop up at any time, anywhere. Using a combination of actual dramatic footage, re-enactments,and 

demonstrations, "Whaddyado" provides a compelling look at perilous situations that have occured in real 

life. Then, using interviews with participants, and instructions from experts, we learn what the proper 

reaction should be when faced with similar life-threatening circumstances. Also, in an effort to help young 

people make the right decisions, some episodes will feature a Moral Dilemma segment.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Digital Core 

Program (3 

of 28) Response

Program Title CHAT ROOM

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8-8:30AM (7/5/14-9/6/14)

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"CHAT ROOM" IS A HALF-HOUR WEEKLY EDUCATIONAL SERIES DESIGNED TO EDUCATE, INFORM 

AND ENTERTAIN CHILDREN 16 & UNDER (SPECIFIC TARGET AUDIENCE IS 13-16) THROUGH RE-

ENACTING TEEN-ORIENTED DILEMMAS AND DISCUSSING THEM IN OPEN AND HONEST FORMAT. 

MORE THAN ANY OTHER GROUP, TEENS ARE ON THE FRONTLINES OF DEALING WITH COMPLEX 

SUBJECTS AS THEY STAND AT THE CROSSROADS BETWEEN CHILDHOOD AND ADULTHOOD. 

"CHAT ROOM" MAY NOT HAVE ALL THE ANSWERS BUT IT OFFERS A PLACE WHERE YOUNG 

PEOPLE CAN WATCH AND DISCUSS THE PROBLEMS THEY FACE. "CHAT ROOM" PROVIDES A 

COMPELLING LOOK AT REAL-LIFE SITUATIONS THAT HAPPEN TO TODAY'S TEENS AS 

DRAMATIZED BY TEEN ACTORS. OUR ADULT HOST AND TEEN PANEL THEN DISCUSS THE ISSUES 

PRESENTED IN A DIRECT AND FORTHRIGHT MANNER. "CHAT ROOM" IS NOT INTENDED TO BE 

PREACHY OR PEDANTIC. THE GOAL IS TO PRESENT ISSUES THAT ARE REAL AND RAW AND 

DISCUSS THE PROS AND CONS OF EACH SITUATION IN A FREE-FLOWING ENVIRONMENT.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Digital Core 

Program (4 

of 28) Response

Program Title ELIZABETH STANTON'S GREAT BIG WORLD

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8:30-9AM (7/5/14-9/6/14)

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern 

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess 

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific need 

- rangingfrom feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese 

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great 

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse 

experiences of world exploration with the life-changing volunteer opportunities available in these same 

areas. Various age-appropiate global issues are introduced to the viewing audience through in-depth and 

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In 

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in 

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 of 28) Response



Program Title AWESOME ADVENTURES

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SUNDAY'S 9-9:30AM (7/6/14-9/28/14)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Awesome Adventures is designed to educate, inform and entertain children about the world around 

them. Each journey is a lesson in the beauty of nature, its creatures, and the people who inhabit the 

land. The shows are not designed to be "preachy" or overly pedantic, but rather, the goal is to make 

the learning fun. The program is 30 minutes in length and is identified as an educational and 

informational show targeted to 13-16 year olds, at the beginning of each broadcast and in listings 

provided to publishers of program guides.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (6 of 28) Response

Program Title WILD ABOUT ANIMALS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 9:30-10AM (7/6/14-9/28/14)

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0



Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Describe the educational and informational objective of the program and how it meets the definition of 

Core Programming. "Wild About Animals" The objective is to educate and inform children, specifically 

in the target age group, by bringing them entertaining and interesting stories about the world's most 

fascinating animals, as well as to educte them further about animals they see everyday. The program 

is 30 minutes in length and is identified as an educational and informational show targeted to 13-16 

year olds, at the beginning of each broadcast and in listings provided to publishers of program guides.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (7 

of 28) Response

Program Title ELIZABETH STANTON'S GREAT BIG WORLD

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 7-7:30A (9/13/14-9/27/14)

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled



Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern 

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess 

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific need 

- rangingfrom feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese 

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great 

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse 

experiences of world exploration with the life-changing volunteer opportunities available in these same 

areas. Various age-appropiate global issues are introduced to the viewing audience through in-depth and 

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In 

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in 

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (8 of 28) Response

Program Title BIZ KIDS

Origination Syndicated

Days/Times Program Regularly 

Scheduled

SATURDAY'S 7:30-8A (9/13/14-9/27/14)

Total times aired at regularly 

scheduled time

3

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"BIZ KID$" serves the educational and informational needs of children 13 to 16 years of 

age with its program content, including the importance of understanding the economy 

and basic business principles. The series features teens starting their own businesses, 

actively solving problems and developing important life skills.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes



Digital Core 

Program (9 

of 28) Response

Program Title TEEN KIDS NEWS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8-8:30A (9/13/14-9/27/14)

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Teen Kids News meets FCC requirements for "core children's programming" by producing each week 

educational features such as, "College and You" (tips for choosing and getting into college), and "Word," 

(vocabulary skills training), as well as informational features for teens, such as reports about healthy eating; 

driving tips for new drivers, and internet predators. The show has been designed to meet needs of children 

and young adolescents with a unique curiosity about their world, with weekly headlines that present the 

news in a teen appropriate manner. The Program stimulates the 13 -16 year olds curiosity, develops their 

learning and cognitive, listening and thinking skills, and serves as an enhancement of their academic and 

educational experience. More than 5,000 schools are using TKN as part of their school curriculum and 

affiliate stations have already contacted school systems in that regard. The full scripts are available to 

provide easy access for teachers to use in their classrooms.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (10 of 

28) Response



Program Title MADE IN HOLLYWOOD TEEN EDITION

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8:30-9A (9/13/14-9/27/14)

Total times 

aired at 

regularly 

scheduled time

3

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

MADE IN HOLLYWOOD TEEN EDITION IS AN FCC FRIENDLY , EDUCATIONAL/INFORMATIONAL, 

NATIONALLY SYNDICATED WEEKLY SERIES. ITS CORE PROGRAMMING TARGETS 13-16 YEAR 

OLD TEENS WITH SEGMENTS RANGING FROM COVERAGE OF ANIMATION, PRODUCING & 

DIRECTING TO COSTUME DESIGN, CASTING & 3D TECHNOLOGY. THE CONTENT RICH SPIN OFF 

INTRODUCES ITS AUDIENCE TO BEHIND THE SCENES FILMMAKING, SPECIAL EFFECTS 

TECHNIQUES AND CAREER OPPORTUNITIES FOCUSING ON THE CREATIVE, TECHNICAL AND 

ARTISTIC SKILLS OF THE MOTION PICTURE AND TELEVISION INDUSTRIES.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (11 

of 28) Response

Program Title J.H. INTO THE WILD

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY 10-10:30A (9/14/14)(FINAL AIRING)



Total times 

aired at 

regularly 

scheduled 

time

1

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Jack Hanna's Into The Wild continued the expected high quality, educational program content that has 

become the signature of Jungle Jack Productions. The program topic is suitable for both the secondary 

classroom and general audience with content addressing several academic outcomes designed by both 

state and national life science standards. Shot from a number of photographic perspectives, the viewer is 

introduced to the biodiversity of the area, how animals are adapted to the enviroment, and the changes 

human have imposed on the enviroment as well as the positive impact of local conservation efforts in the 

region. While jack Hanna intorduces the habitat and the wildlife, regional guides are given the "expert" 

status and the viewer becomes engaged in the natural enviroment with the same enthusiasm as Jack's 

family. The sub-note feature added educational value to the program content and enhanced the scientific 

foundation. It is also important to note that in addition to the educational content of the program, Jack brings 

the affective aspect to wildlife education, engaging the emotional appeal of the wild animals and the 

conservation message to encourage the audience to take an active interest in preserving wildlife. 

Combining data-oriented scientific information with concern for the conservation status of wildlife and the 

enviroment enforces the educational value and impact of the program.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (12 of 

28) Response

Program Title SO YOU WANT BE (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY'S 9-9:30A (7/5/14-9/27/14)

Total times aired at 

regularly scheduled time

13



Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"SO YOU WANT TO BE" serves the educational and informational needs of children 13 to 16 

years of age with its program content, including the importance of learning about various 

occupations and professions in today"s workforce. The series gives teenagers an up-close 

look at different jobs, including spending a day as a hands-on observer with an expert in a 

particular field.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (13 of 

28) Response

Program Title SO YOU WANT BE (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY'S 9:30-10A (7/5/14-9/27/14)

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"SO YOU WANT TO BE" serves the educational and informational needs of children 13 to 16 

years of age with its program content, including the importance of learning about various 

occupations and professions in today"s workforce. The series gives teenagers an up-close 

look at different jobs, including spending a day as a hands-on observer with an expert in a 

particular field.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes



Digital Core Program (14 of 

28) Response

Program Title TOMORROW TODAY (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY'S 10-10:30A (7/5/14-9/27/14)

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"TOMORROW TODAY" serves the educational and informational needs of children 13 to 16 

years of age with its program content, including the importance of learning about various 

scientific and technology advances. The series gives teenagers exposure to different areas 

of new science innovations and ideas from various areas ranging from space to medicine to 

ecology.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (15 of 

28) Response

Program Title TOMORROW TODAY (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY'S 10:30-11A (7/5/14-9/27/14)

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"TOMORROW TODAY" serves the educational and informational needs of children 13 to 16 

years of age with its program content, including the importance of learning about various 

scientific and technology advances. The series gives teenagers exposure to different areas 

of new science innovations and ideas from various areas ranging from space to medicine to 

ecology.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (16 of 28) Response

Program Title BETTER PLANET TV (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SATURDAY'S 11-11:30A (7/5/14-9/27/14)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"BETTER PLANET TV" serves the educational and informational needs of children 13 to 16 years of 

age with its program content, including the importance of learning about our environment and ways to 

improve the quality of life for everyone in the world. The series allows teenagers to explore how 

individuals in various nations are creating new products and changing existing behaviors that lead to 

improvements and efficiencies in everyday life. The series also offers young viewers scientific 

information about the earth's ever-changing ecosystem.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (17 of 28) Response

Program Title BETTER PLANET TV (MOVIES! 50.2 SUBCHANNEL)



Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SATURDAY'S 11:30A-12P

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"BETTER PLANET TV" serves the educational and informational needs of children 13 to 16 years of 

age with its program content, including the importance of learning about our environment and ways to 

improve the quality of life for everyone in the world. The series allows teenagers to explore how 

individuals in various nations are creating new products and changing existing behaviors that lead to 

improvements and efficiencies in everyday life. The series also offers young viewers scientific 

information about the earth's ever-changing ecosystem.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (18 of 

28) Response

Program Title MAMA MIRABELLE (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 8-8:30A (7/6/14-7/27/14)

Total times 

aired at 

regularly 

scheduled time

4

Total times 

aired



Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Mama Mirabelle's Home Movies is designed to promote preschool children's appreciation and 

understanding of animal life and to foster their recognition of ways in which animal and human 

experiences are similar and different. For ages 2-6, the series has four educational and informational 

goals: (1) to foster understanding of animal customs and behaviors, (2) to encourage reflection on 

similarities and differences between their own lives and the animals' lives, (3) to introduce preschool 

children to an array of different animals in the kingdom and enrich their ability to describe and 

communicate about them and (4) to motivate preschool children to appreciate the wonder and beauty of 

animals and animal life.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (19 of 

28) Response

Program Title MAMA MIRABELLE(MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 8:30-9A (7/6/14-7/27/14)

Total times 

aired at 

regularly 

scheduled time

4

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Mama Mirabelle's Home Movies is designed to promote preschool children's appreciation and 

understanding of animal life and to foster their recognition of ways in which animal and human 

experiences are similar and different. For ages 2-6, the series has four educational and informational 

goals: (1) to foster understanding of animal customs and behaviors, (2) to encourage reflection on 

similarities and differences between their own lives and the animals' lives, (3) to introduce preschool 

children to an array of different animals in the kingdom and enrich their ability to describe and 

communicate about them and (4) to motivate preschool children to appreciate the wonder and beauty of 

animals and animal life.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program 

(20 of 28) Response

Program Title TOOT & PUDDLE (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SUNDAY'S 9-9:30A (7/6/14-7/27/14)

Total times aired at 

regularly scheduled 

time

4

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

2 years to 7 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Toot & Puddle is a story of exploration, both home and afar; it's a story about being yourself and 

being a good friend. For ages 2-7, the series key educational and informational goals are: (1) to 

encourage exploration and adventure, exciting kids about the world (2) to teach children about 

other cultures, including geography, music and history and (3) to provide age-appropriate problem 

solving behavior for children to model how to be a good friend, how to be yourself and how to 

celebrate differences.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program 

(21 of 28) Response

Program Title TOOT & PUDDLE (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SUNDAY'S 9:30-10A (7/6/14-7/27/14)

Total times aired at 

regularly scheduled 

time

4

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

2 years to 7 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Toot & Puddle is a story of exploration, both home and afar; it's a story about being yourself and 

being a good friend. For ages 2-7, the series key educational and informational goals are: (1) to 

encourage exploration and adventure, exciting kids about the world (2) to teach children about 

other cultures, including geography, music and history and (3) to provide age-appropriate problem 

solving behavior for children to model how to be a good friend, how to be yourself and how to 

celebrate differences.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core 

Program (22 

of 28) Response



Program Title MAKING STUFF (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 10-10:30A (7/6/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

4 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The main objective of the 104live action and 20 digital segments is to show curious young viewers how 

everyday objects they encounter are designed and made. The series was filmed on location in Europe and 

North America in factories, workshops, and food plants. Each segment opens with an item to be 

investigated, followed by the two hosts, "Gear" and "Wiz," taking off on a voyage of discovery to understand 

the workings of the item and reveal the secrets behind how it is made. For ages 4-7, the series key 

educational and informational goals are to: 1) educate children about the workings of everyday objects and 

how they are made and 2) to introduce children to the many fascinating objects around them and spark 

curiosity and the desire to learn more about those objects.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (23 

of 28) Response

Program Title IGGY ARBUCKLE (MUNDO FOX 50.3 SUBCHANNEL)



Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 10:30-11A (76/14-7/27/14)

Total times 

aired at 

regularly 

scheduled 

time

4

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

6 years to 12 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A significant purpose of National Geographic Kids' Iggy Arbuckle is to educate and inform children between 

the ages of 6 and 12. The educational and informational objectives of the series are: (1) to motivate 

children's interest in nature; (2) to introduce conservation ideas; (3) to inspire positive attitudes toward 

science, nature and education and (4) model age appropriate problem solving behavior. Each of the fifty-

two 11-minute animated segments explores a different situational drama problem that main character Pig 

Ranger Iggy Arbuckle and his pal Jiggers must address as they care for and protect the Great 

Kookamunga. A fast-paced, animated buddy comedy series with character-driven stories that emphasize 

wild adventure, friendship and exploration of the natural world.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (24 

of 28) Response

Program Title WIBBLY PIG (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 8-8:30A (8/3/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child and finds 

humor and fun in every part of it. Wibbly simply does what children do. From day to day activities like getting 

into bed, wrapping a present or climbing a tree, to fantasy play like meeting a giant or going to the moon. 

Wibbly moves seamlessly in and out of fantasy play echoing the way children really interact and play. 

Wibbly turns the simplest tasks into a comedy routine, sharing it with his very best friend - the viewer. 

Wibbly engages the viewer by talking directly to the camera. This makes the viewer feel safe, included, 

involved and most of all, important. With highly regarded Creative and Educational Consultants onboard to 

ensure age- appropriate learning in every episode, preschoolers will gain a variety of skills including: - Early 

Academics: colors, shapes, numbers via preschool activities. - Social Skills: interactivity with the viewer and 

friends - Imaginative Play: springboards and inspirational ideas to fire-up children's play and imaginations. 

Learning will also be reinforced through song in every episode. The program is regularly scheduled and airs 

between the hours of 7:00 am and 10:00 pm. The program is 30 minutes in length, and is identified as an 

educational and informational show, targeted to 2 to 6 year olds, at the beginning and throughout each 

broadcast and in listings provided to publishers of program guides.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (25 

of 28) Response

Program Title WIBBLY PIG (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 8:30-9A (8/3/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child and finds 

humor and fun in every part of it. Wibbly simply does what children do. From day to day activities like getting 

into bed, wrapping a present or climbing a tree, to fantasy play like meeting a giant or going to the moon. 

Wibbly moves seamlessly in and out of fantasy play echoing the way children really interact and play. 

Wibbly turns the simplest tasks into a comedy routine, sharing it with his very best friend - the viewer. 

Wibbly engages the viewer by talking directly to the camera. This makes the viewer feel safe, included, 

involved and most of all, important. With highly regarded Creative and Educational Consultants onboard to 

ensure age- appropriate learning in every episode, preschoolers will gain a variety of skills including: - Early 

Academics: colors, shapes, numbers via preschool activities. - Social Skills: interactivity with the viewer and 

friends - Imaginative Play: springboards and inspirational ideas to fire-up children's play and imaginations. 

Learning will also be reinforced through song in every episode. The program is regularly scheduled and airs 

between the hours of 7:00 am and 10:00 pm. The program is 30 minutes in length, and is identified as an 

educational and informational show, targeted to 2 to 6 year olds, at the beginning and throughout each 

broadcast and in listings provided to publishers of program guides.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (26 

of 28) Response

Program Title ARTZOOKA! (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 9-9:30A (8/3/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A half hour series blending live action and animation to show kids that art is everywhere and that there is an 

artist in each one of them! Targeting kids 6 - 9, Artzooka! provides audiences with traditional techniques in 

unconventional ways and teaches children to draw outside the lines and create their own masterpieces. The 

works created represent a broad spectrum of art including digital movies, silk-screened t-shirts and lamps 

made from oranges?! What will you Artzooka! today? Meet Jeremie! He leads the Artzooka! charge in each 

and every episode...and has a really great time doing it. Like the cooler older brother you always wanted, 

Jeremie shows kids how to create things they never thought they could, and using things they never thought 

of...like creating your own gift wrap with shaving cream, or a mask made out of egg shell...even a lamp 

made of orange slices! The program is regularly scheduled and airs between the hours of 7:00 am and 10:

00 pm. The program is 30 minutes in length, and is identified as an educational and informational show, 

targeted to 6 to 9 year olds, at the beginning and throughout each broadcast and in listings provided to 

publishers of program guides.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (27 

of 28) Response

Program Title ARTZOOKA! (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 9:30-10A (8/3/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A half hour series blending live action and animation to show kids that art is everywhere and that there is an 

artist in each one of them! Targeting kids 6 - 9, Artzooka! provides audiences with traditional techniques in 

unconventional ways and teaches children to draw outside the lines and create their own masterpieces. The 

works created represent a broad spectrum of art including digital movies, silk-screened t-shirts and lamps 

made from oranges?! What will you Artzooka! today? Meet Jeremie! He leads the Artzooka! charge in each 

and every episode...and has a really great time doing it. Like the cooler older brother you always wanted, 

Jeremie shows kids how to create things they never thought they could, and using things they never thought 

of...like creating your own gift wrap with shaving cream, or a mask made out of egg shell...even a lamp 

made of orange slices! The program is regularly scheduled and airs between the hours of 7:00 am and 10:

00 pm. The program is 30 minutes in length, and is identified as an educational and informational show, 

targeted to 6 to 9 year olds, at the beginning and throughout each broadcast and in listings provided to 

publishers of program guides.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (28 

of 28) Response

Program Title MAKING STUFF (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 10:30-11A (8/3/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

4 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The main objective of the 104live action and 20 digital segments is to show curious young viewers how 

everyday objects they encounter are designed and made. The series was filmed on location in Europe and 

North America in factories, workshops, and food plants. Each segment opens with an item to be 

investigated, followed by the two hosts, "Gear" and "Wiz," taking off on a voyage of discovery to understand 

the workings of the item and reveal the secrets behind how it is made. For ages 4-7, the series key 

educational and informational goals are to: 1) educate children about the workings of everyday objects and 

how they are made and 2) to introduce children to the many fascinating objects around them and spark 

curiosity and the desire to learn more about those objects.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television Programming 

Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison TITO VELA

Address 205 N. 

MICHIGAN 

AVE.

City CHICAGO

State IL

Zip 60601

Telephone Number 312-565-

5623

Email Address tito.

vela@foxtv.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This may 

include information on any other noncore educational and informational programming that you aired this 

quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

Liaison Contact



Other 

Matters (1 of 

18) Response

Program Title ELIZABETH STANTON'S GREAT BIG WORLD

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 7-7:30AM (10/4/14-12/27/14)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular concern 

to young teens; including global, social, educational, and wellness issues. Award-winning teen hostess 

Elizabeth Stanton and select celebrity friends travel around the world volunteering in areas of specific need - 

rangingfrom feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese 

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss. Great 

Big World offers a dynamic television experience for teens - combining the exciting, fun, and diverse 

experiences of world exploration with the life-changing volunteer opportunities available in these same 

areas. Various age-appropiate global issues are introduced to the viewing audience through in-depth and 

thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along their journey. In 

addition, Elizabeth and friends' personal hands-on experiences in the field both inspire teens to engage in 

selfless, helping behaviors in addition to educating them on where and how to find volunteer opportunities.

Other Matters (2 of 18) Response

Program Title BIZ KIDS

Origination Syndicated

Days/Times Program Regularly 

Scheduled

SATURDAY'S 7:30-8AM (10/4/14-12/27/14)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"BIZ KID$" serves the educational and informational needs of children 13 to 16 years of 

age with its program content, including the importance of understanding the economy 

and basic business principles. The series features teens starting their own businesses, 

actively solving problems and developing important life skills.

Other 

Matters (3 of 

18) Response

Program Title TEEN KIDS NEWS

Other Matters (18)



Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8-8:30AM (10/4/14-12/27/14)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Teen Kids News meets FCC requirements for "core children's programming" by producing each week 

educational features such as, "College and You" (tips for choosing and getting into college), and "Word," 

(vocabulary skills training), as well as informational features for teens, such as reports about healthy eating; 

driving tips for new drivers, and internet predators. The show has been designed to meet needs of children 

and young adolescents with a unique curiosity about their world, with weekly headlines that present the 

news in a teen appropriate manner. The Program stimulates the 13 -16 year olds curiosity, develops their 

learning and cognitive, listening and thinking skills, and serves as an enhancement of their academic and 

educational experience. More than 5,000 schools are using TKN as part of their school curriculum and 

affiliate stations have already contacted school systems in that regard. The full scripts are available to 

provide easy access for teachers to use in their classrooms.

Other Matters 

(4 of 18) Response

Program Title MADE IN HOLLYWOOD TEEN EDITION

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8:30-9AM (10/4/14-12/27/14)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

MADE IN HOLLYWOOD TEEN EDITION IS AN FCC FRIENDLY , EDUCATIONAL/INFORMATIONAL, 

NATIONALLY SYNDICATED WEEKLY SERIES. ITS CORE PROGRAMMING TARGETS 13-16 YEAR 

OLD TEENS WITH SEGMENTS RANGING FROM COVERAGE OF ANIMATION, PRODUCING & 

DIRECTING TO COSTUME DESIGN, CASTING & 3D TECHNOLOGY. THE CONTENT RICH SPIN OFF 

INTRODUCES ITS AUDIENCE TO BEHIND THE SCENES FILMMAKING, SPECIAL EFFECTS 

TECHNIQUES AND CAREER OPPORTUNITIES FOCUSING ON THE CREATIVE, TECHNICAL AND 

ARTISTIC SKILLS OF THE MOTION PICTURE AND TELEVISION INDUSTRIES.



Other Matters (5 of 

18) Response

Program Title AWEESOME ADVENTURES

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SUNDAY'S 9-9:30AM (10/5/14-12/28/14)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Awesome Adventures is designed to educate, inform and entertain children about the world around 

them. Each journey is a lesson in the beauty of nature, its creatures, and the people who inhabit the 

land. The shows are not designed to be "preachy" or overly pedantic, but rather, the goal is to make 

the learning fun. The program is 30 minutes in length and is identified as an educational and 

informational show targeted to 13-16 year olds, at the beginning of each broadcast and in listings 

provided to publishers of program guides.

Other Matters (6 

of 18) Response

Program Title WILD ABOUT ANIMALS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS 9:30-10AM (10/5/14-12/28/14)

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Describe the educational and informational objective of the program and how it meets the definition of 

Core Programming. "Wild About Animals" The objective is to educate and inform children, specifically 

in the target age group, by bringing them entertaining and interesting stories about the world's most 

fascinating animals, as well as to educte them further about animals they see everyday. The program is 

30 minutes in length and is identified as an educational and informational show targeted to 13-16 year 

olds, at the beginning of each broadcast and in listings provided to publishers of program guides.

Other Matters (7 of 18) Response

Program Title SO YOU WANT TO BE (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY'S 9-9:30AM (10/4/14-12/27/14)



Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"SO YOU WANT TO BE" serves the educational and informational needs of children 13 to 16 

years of age with its program content, including the importance of learning about various 

occupations and professions in today"s workforce. The series gives teenagers an up-close 

look at different jobs, including spending a day as a hands-on observer with an expert in a 

particular field.

Other Matters (8 of 18) Response

Program Title SO YOU WANT TO BE (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY'S 9:30-10AM (10/4/14-12/27/14)

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"SO YOU WANT TO BE" serves the educational and informational needs of children 13 to 16 

years of age with its program content, including the importance of learning about various 

occupations and professions in today"s workforce. The series gives teenagers an up-close 

look at different jobs, including spending a day as a hands-on observer with an expert in a 

particular field.

Other Matters (9 of 18) Response

Program Title TOMORROW TODAY (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAY'S 10-10:30AM (10/4/14-12/27/14)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"TOMORROW TODAY" serves the educational and informational needs of children 13 to 16 

years of age with its program content, including the importance of learning about various 

scientific and technology advances. The series gives teenagers exposure to different areas 

of new science innovations and ideas from various areas ranging from space to medicine to 

ecology.

Other Matters (10 of 18) Response

Program Title TOMORROW TODAY (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated



Days/Times Program 

Regularly Scheduled

SATURDAY'S 10:30-11AM (10/4/14-12/27/14)

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"TOMORROW TODAY" serves the educational and informational needs of children 13 to 16 

years of age with its program content, including the importance of learning about various 

scientific and technology advances. The series gives teenagers exposure to different areas 

of new science innovations and ideas from various areas ranging from space to medicine to 

ecology.

Other Matters (11 

of 18) Response

Program Title BETTER PLANET TV (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SATURDAY'S 11-11:30AM (10/4/14-12/27/14)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"BETTER PLANET TV" serves the educational and informational needs of children 13 to 16 years of 

age with its program content, including the importance of learning about our environment and ways to 

improve the quality of life for everyone in the world. The series allows teenagers to explore how 

individuals in various nations are creating new products and changing existing behaviors that lead to 

improvements and efficiencies in everyday life. The series also offers young viewers scientific 

information about the earth's ever-changing ecosystem.

Other Matters (12 

of 18) Response

Program Title BETTER PLANET TV (MOVIES! 50.2 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SATURDAY'S 11:30-12PM (10/4/14-12/27/14)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"BETTER PLANET TV" serves the educational and informational needs of children 13 to 16 years of 

age with its program content, including the importance of learning about our environment and ways to 

improve the quality of life for everyone in the world. The series allows teenagers to explore how 

individuals in various nations are creating new products and changing existing behaviors that lead to 

improvements and efficiencies in everyday life. The series also offers young viewers scientific 

information about the earth's ever-changing ecosystem.

Other 

Matters (13 

of 18) Response

Program Title WIBBLY PIG (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 8-8:30A (10/5/14-12/28/14)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child and finds 

humor and fun in every part of it. Wibbly simply does what children do. From day to day activities like getting 

into bed, wrapping a present or climbing a tree, to fantasy play like meeting a giant or going to the moon. 

Wibbly moves seamlessly in and out of fantasy play echoing the way children really interact and play. 

Wibbly turns the simplest tasks into a comedy routine, sharing it with his very best friend - the viewer. 

Wibbly engages the viewer by talking directly to the camera. This makes the viewer feel safe, included, 

involved and most of all, important. With highly regarded Creative and Educational Consultants onboard to 

ensure age- appropriate learning in every episode, preschoolers will gain a variety of skills including: - Early 

Academics: colors, shapes, numbers via preschool activities. - Social Skills: interactivity with the viewer and 

friends - Imaginative Play: springboards and inspirational ideas to fire-up children's play and imaginations. 

Learning will also be reinforced through song in every episode. The program is regularly scheduled and airs 

between the hours of 7:00 am and 10:00 pm. The program is 30 minutes in length, and is identified as an 

educational and informational show, targeted to 2 to 6 year olds, at the beginning and throughout each 

broadcast and in listings provided to publishers of program guides.

Other 

Matters (14 

of 18) Response

Program Title WIBBLY PIG (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 8:30-9A (10/5/14-12/28/14)



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child and finds 

humor and fun in every part of it. Wibbly simply does what children do. From day to day activities like getting 

into bed, wrapping a present or climbing a tree, to fantasy play like meeting a giant or going to the moon. 

Wibbly moves seamlessly in and out of fantasy play echoing the way children really interact and play. 

Wibbly turns the simplest tasks into a comedy routine, sharing it with his very best friend - the viewer. 

Wibbly engages the viewer by talking directly to the camera. This makes the viewer feel safe, included, 

involved and most of all, important. With highly regarded Creative and Educational Consultants onboard to 

ensure age- appropriate learning in every episode, preschoolers will gain a variety of skills including: - Early 

Academics: colors, shapes, numbers via preschool activities. - Social Skills: interactivity with the viewer and 

friends - Imaginative Play: springboards and inspirational ideas to fire-up children's play and imaginations. 

Learning will also be reinforced through song in every episode. The program is regularly scheduled and airs 

between the hours of 7:00 am and 10:00 pm. The program is 30 minutes in length, and is identified as an 

educational and informational show, targeted to 2 to 6 year olds, at the beginning and throughout each 

broadcast and in listings provided to publishers of program guides.

Other 

Matters (15 

of 18) Response

Program Title ARTZOOKA! (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 9-9:30A (10/5/14-12/28/14)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

6 years to 9 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A half hour series blending live action and animation to show kids that art is everywhere and that there is an 

artist in each one of them! Targeting kids 6 - 9, Artzooka! provides audiences with traditional techniques in 

unconventional ways and teaches children to draw outside the lines and create their own masterpieces. The 

works created represent a broad spectrum of art including digital movies, silk-screened t-shirts and lamps 

made from oranges?! What will you Artzooka! today? Meet Jeremie! He leads the Artzooka! charge in each 

and every episode...and has a really great time doing it. Like the cooler older brother you always wanted, 

Jeremie shows kids how to create things they never thought they could, and using things they never thought 

of...like creating your own gift wrap with shaving cream, or a mask made out of egg shell...even a lamp 

made of orange slices! The program is regularly scheduled and airs between the hours of 7:00 am and 10:

00 pm. The program is 30 minutes in length, and is identified as an educational and informational show, 

targeted to 6 to 9 year olds, at the beginning and throughout each broadcast and in listings provided to 

publishers of program guides.

Other 

Matters (16 

of 18) Response

Program Title ARTZOOKA! (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 9:30-10A (10/5/14-12/28/14)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

6 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A half hour series blending live action and animation to show kids that art is everywhere and that there is an 

artist in each one of them! Targeting kids 6 - 9, Artzooka! provides audiences with traditional techniques in 

unconventional ways and teaches children to draw outside the lines and create their own masterpieces. The 

works created represent a broad spectrum of art including digital movies, silk-screened t-shirts and lamps 

made from oranges?! What will you Artzooka! today? Meet Jeremie! He leads the Artzooka! charge in each 

and every episode...and has a really great time doing it. Like the cooler older brother you always wanted, 

Jeremie shows kids how to create things they never thought they could, and using things they never thought 

of...like creating your own gift wrap with shaving cream, or a mask made out of egg shell...even a lamp 

made of orange slices! The program is regularly scheduled and airs between the hours of 7:00 am and 10:

00 pm. The program is 30 minutes in length, and is identified as an educational and informational show, 

targeted to 6 to 9 year olds, at the beginning and throughout each broadcast and in listings provided to 

publishers of program guides.

Other Matters 

(17 of 18) Response

Program Title MAKING STUFF (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 10-10:30A (10/5/14-12/28/14)



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

4 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The main objective of the 104live action and 20 digital segments is to show curious young viewers how 

everyday objects they encounter are designed and made. The series was filmed on location in Europe and 

North America in factories, workshops, and food plants. Each segment opens with an item to be 

investigated, followed by the two hosts, "Gear" and "Wiz," taking off on a voyage of discovery to understand 

the workings of the item and reveal the secrets behind how it is made. For ages 4-7, the series key 

educational and informational goals are to: 1) educate children about the workings of everyday objects and 

how they are made and 2) to introduce children to the many fascinating objects around them and spark 

curiosity and the desire to learn more about those objects.

Other Matters 

(18 of 18) Response

Program Title MAKING STUFF (MUNDO FOX 50.3 SUBCHANNEL)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUNDAY'S 10:30-11A (10/5/14-12/28/14)

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

4 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The main objective of the 104live action and 20 digital segments is to show curious young viewers how 

everyday objects they encounter are designed and made. The series was filmed on location in Europe and 

North America in factories, workshops, and food plants. Each segment opens with an item to be 

investigated, followed by the two hosts, "Gear" and "Wiz," taking off on a voyage of discovery to understand 

the workings of the item and reveal the secrets behind how it is made. For ages 4-7, the series key 

educational and informational goals are to: 1) educate children about the workings of everyday objects and 

how they are made and 2) to introduce children to the many fascinating objects around them and spark 

curiosity and the desire to learn more about those objects.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

FOX 

TELEVISION 

STATIONS, 

INC.

Certification



No Attachments.Attachments
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