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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network CW

Nielsen DMA Harrisburg-Lanc-Leb-York

Web Home Page Address www.cw15.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

4.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

3.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 

19) Response

Program Title The Real Winning Edge

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 8am - July 1, 8, 15, 22, 29 Aug 5, 12, 19, 26 Sept 2, 9, 16, 23, 30

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

12

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Real Winning Edge's purpose is to draw youth to the conclusions that right choices give one the 

winning edge in life. Each week the program profiles young achievers who are peer role models. These role 

models are introduced by the best of American celebrity status athletes and professionals who have also 

triumphed through challenges and adversity. Several topics/principles are taught in the series such as 

choosing love over prejudice, overcoming family tragedy, defeating substance abuse, and living by godly 

principles. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose and otherwise meets the definition 

of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 
Programs(19)



Digital Core 

Program (2 of 19) Response

Program Title Pets.TV

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sun @ 8:30am - July 1, 8, 15, 22, 29 Aug 5, 12, 19, 26 Sept 2, 9, 16, 23, 30

Total times aired at 

regularly scheduled 

time

14

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Pets.TV exposes viewers to diverse pets, teaching them how to enjoy, care for and respect animals. 

The show explains the positives and negatives of pet ownership, including how to care for your pet, 

and features segments on owners, trainers and other people who interact with domesticated animals. 

This program is specifically designed to further the educational and informational needs of children, 

has educating and informing children as a significant purpose and otherwise meets the definition of 

Core Programming as specified in the Commission's rules.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (3 of 19) Response

Program Title Pets.TV

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sun @ 9am - July 1, 8, 15, 22, 29 Aug 5, 12, 19, 26 Sept 2, 9, 16, 23, 30

Total times aired at 

regularly scheduled 

time

14

Total times aired



Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Pets.TV exposes viewers to diverse pets, teaching them how to enjoy, care for and respect animals. 

The show explains the positives and negatives of pet ownership, including how to care for your pet, 

and features segments on owners, trainers and other people who interact with domesticated animals. 

This program is specifically designed to further the educational and informational needs of children, 

has educating and informing children as a significant purpose and otherwise meets the definition of 

Core Programming as specified in the Commission's rules.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (4 of 

19) Response

Program Title Dog Tales

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 9:30am - July 1, 8, 15, 22, 29 Aug 5, 12, 19, 26 Sept 2, 9, 16, 23, 30

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Dog Tales serves the education and information needs of children 13-16 years of age with its program 

content, including dog safety and care tips, as well as lessons on the responsibility of owning a dog. The 

show also provides informative segments on various dog breeds and showcases various veterinary experts 

explaining different issues affecting canines. The weekly series also includes recommended reading lists 

about dogs, and promotes children's writing and creative skills with essay and art contests. This program is 

specifically designed to further the educational and informational needs of children, has educating and 

informing children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 of 19) Response

Program Title Jack Hanna Into The Wild

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sun @ 10am - July 1, 8, 15, 22, 29 Aug 5, 12, 19, 26 Sept 2, 9, 16, 23, 30

Total times aired at 

regularly scheduled 

time

14

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

World-renowned animal Champion, Jack Hanna, takes you Into The Wild with weekly reality series. 

The show will follow the true-life adventures of Hanna, his family, and long-time crew members as 

they travel the globe in search of the ultimate animal experience. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (6 

of 19) Response

Program Title Animal Atlas

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 10:30am - July 1, 8, 15, 22, 29 Aug 5, 12, 19, 26 Sept 2, 9

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal Atlas is a weekly half-hour series that travels around the globe to educate viewers 13-16 about the 

animal kingdom. Every week viewers are given an in-depth look at many different kinds of animals, their 

biology and habitats, their eating and socializing habits, and much, much more. The series features an up-

beat and entertaining narration over beautifully-shot animal footage from zoos and wildlife habitats all over 

the world. Without pandering, pontificating, or watering down material, it broadens the knowledge and 

perspective of young viewers through a friendly and fascinating presentation of information about the animal 

world. This program is specifically designed to further the educational and informational needs of children, 

has educating and informing children as a significant purpose and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (7 of 

19) Response

Program Title BETA Records (D2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat @ 7am - July 7, 14, 21, 28

Total times 

aired at 

regularly 

scheduled time

4

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

BETA Records aired on WLYH DT-2, The Cool TV. BETA Records TV is a weekly half-hour music centric 

show that follows a magazine format with segments ranging from major & indie artist interviews and 

unplugged performances in BETA's studios, "Electro" Ross Blomgren's tutorials and how-to's, producer & 

music executive tips, Internet heroes, The Vault (legendary artists), and music as it pertains to fashion 

and pop cultureThis program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose, and otherwise meets the 

definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (8 

of 19) Response

Program Title Ariel & Zoey, Eli Too (D2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mon-Fri @ 4:30pm - July 2, 3, 4, 5, 6, 9, 10, 11, 12, 13, 16, 17, 18, 19, 20, 23, 24, 25, 26, 27

Total times 

aired at 

regularly 

scheduled 

time

20

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Ariel & Zoey & Eli, Too aired on WLYH DT-2, The Cool TV. Ariel & Zoey & Eli, Too (AZE2), a musical 

variety show that is driven by three siblings, empowers children to accomplish their goals and their dreams. 

AZE2 accomplishes this through interviewing people who excel in their profession and have a positive 

message for kids, introducing guests who perform different genres of music, and presenting musical 

performances by the cast members themselves. These cast musical performances show children they can 

write their own music and the importance of teamwork. Music on the show is produced by Emmy Award 

winner David Barrett. He and Brian Brill (another Emmy winner) ensure that the music is tailored for the 

young audience. All songs offer a positive message about life. Every episode begins with the song "Sweet 

Company" which sends the positive message of friendship and ends with the singing of "End of Another 

Day" which encourages the viewer to stay optimistic about tomorrow. This program is specifically designed 

to further the educational and informational needs of children, has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (9 

of 19) Response

Program Title Cubix: Robots for Everyone

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat @ 7am - July 7, 14, 21, 28 Aug 4, 11, 18, 25 Sept 1, 8, 15

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 11 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Cubix: Robots for Everyone takes place in the year 2040 in Bubble Town where robots outnumber humans. 

The series centers around a 13 year old boy named Connor, his robot Cubix, and the members of a special 

club known as Botties. Each member of the Botties faces life scenarios that commonly affect children today 

- feeling sad and alone, insecure and vulnerable, fear of failure, and overcoming uncertainties and phobias. 

Throughout the entire series, the Botties learn important lessons about themselves including self-

confidence, courage, loyalty, patience, humility and pride but they also learn the importance of 

perseverance, teamwork and embracing their differences to overcome obstacles. This program is 

specifically designed to further the educational and informational needs of children, has educating and 

informing children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (10 

of 19) Response

Program Title Cubix: Robots for Everyone

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat @ 7:30am - July 7, 14, 21, 28 Aug 4, 11,18

Total times 

aired at 

regularly 

scheduled 

time

7

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 11 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Cubix: Robots for Everyone takes place in the year 2040 in Bubble Town where robots outnumber humans. 

The series centers around a 13 year old boy named Connor, his robot Cubix, and the members of a special 

club known as Botties. Each member of the Botties faces life scenarios that commonly affect children today 

- feeling sad and alone, insecure and vulnerable, fear of failure, and overcoming uncertainties and phobias. 

Throughout the entire series, the Botties learn important lessons about themselves including self-

confidence, courage, loyalty, patience, humility and pride but they also learn the importance of 

perseverance, teamwork and embracing their differences to overcome obstacles. This program is 

specifically designed to further the educational and informational needs of children, has educating and 

informing children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (11 

of 19) Response

Program Title Rescue Heroes

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat @ 7am - Sept 22, 29

Total times 

aired at 

regularly 

scheduled 

time

2

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 11 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each week the Rescue Heroes are called into action to mobilize themselves in any part of the globe to 

protect the world from natural and man-made disasters. Each half hour is comprised of two 11 minutes 

episodes. Social and emotional character stories are embedded in the stories using action and humor to 

convey messages of keeping an open mind, asking for help, facing your fears, persistence pays off, 

preparedness, procedure, training and teamwork. At the end of each episode the Rescue Heroes reinforce 

various safety tips, and information relating to the educational message portrayed in the story. This program 

is specifically designed to further the educational and informational needs of children, has educating and 

informing children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (12 

of 19) Response

Program Title Rescue Heroes

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat @ 7:30am - Aug 25 Sept 1, 8, 15, 22, 29

Total times 

aired at 

regularly 

scheduled 

time

6

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 11 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each week the Rescue Heroes are called into action to mobilize themselves in any part of the globe to 

protect the world from natural and man-made disasters. Each half hour is comprised of two 11 minutes 

episodes. Social and emotional character stories are embedded in the stories using action and humor to 

convey messages of keeping an open mind, asking for help, facing your fears, persistence pays off, 

preparedness, procedure, training and teamwork. At the end of each episode the Rescue Heroes reinforce 

various safety tips, and information relating to the educational message portrayed in the story. This program 

is specifically designed to further the educational and informational needs of children, has educating and 

informing children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (13 

of 19) Response

Program Title Young Icons

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 10:30am - Sept 23, 30

Total times 

aired at 

regularly 

scheduled 

time

2

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Young Icons, a weekly half hour shot in high definition, features stories about world class athletes, 

accomplished artists, scholars, philanthropists, and entrepreneurs all under the age of 18. Examples of the 

kinds of stories the Young Icons will tell include that of Patrick Pedraja, a fourteen year old actor and 

philanthropist who traveled America by RV, raising awareness for cancer by signing donors up for the 

National Marrow Registry, track phenomenon, Turquoise Thompson, who sprinted her way into the record 

books and earned herself a full ride to UCLA, Kimberly Anyadike, who became the youngest pilot to fly 

across the country, and sisters Marni and Nerni Barta, who created Kidflicks, a non profit organization that 

donates new and used DVDs to childrens hospitals all across America. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (14 

of 19) Response

Program Title Taste Buds (D2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 9am - Aug 5, 12, 19, 26 Sept 2, 9, 16, 23, 30

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On July 30, 2012 WLYH DT-2 began airing the LiveWell Network. Taste Buds is a weekly half-hour series 

for children aged 13-16 that encourages them to think about what they eat, be creative in the kitchen, and 

explore foods from the world around them. Viewers learn and laugh as the hosts cook up age-appropriate 

recipes and go on fun food adventures. With a group of young hosts who are culinary explorers, viewers will 

delve into the culture, history, science, and art behind the food. Each episode explores a new food theme, 

beginning with the simple phrase, "Foods that.." and rounding off with the hosts creating and customizing 

theme-inspired recipes that kids and parents will want to make together. Taste Buds communicates a 

positive message about healthy eating, kitchen safety, and environmental responsibility. This program is 

specifically designed to further the educational and informational needs of children, has educating and 

informing children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (15 

of 19) Response

Program Title Aqua Kids Adventures (D2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 9:30am - Aug 5, 12, 19, 26 Sept 2, 9, 16, 23, 30

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On July 30, 2012 WLYH DT-2 began airing the LiveWell Network. Aqua Kids Adventures is designed and 

produced to educate children aged 13-16 about the importance of protecting aquatic environments and the 

animals that live in marine habitats. This weekly half-hour series strives to show teens that with a little 

dedication and the right attitude, they have the ability to make a difference within their own communities. In 

each episode, Host Molly and the Aqua Kids crew travel the globe while sharing their adventures and what 

they learn about preserving a world for everyone to explore. Whether it's saving sea turtles or participating 

in a beach cleanup, the Aqua Kids demonstrate the real and lasting contribution children can make in 

protecting the future of their community and the world. This program is specifically designed to further the 

educational and informational needs of children, has educating and informing children as a significant 

purpose and otherwise meets the definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (16 

of 19) Response

Program Title Major Decision (D2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 10:30am - Aug 5, 12, 19, 26 Sept 2, 9, 16, 23, 30

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On July 30, 2012 WLYH DT-2 began airing the LiveWell Network. Major Decision is a weekly half-hour 

program designed and produced for children aged 13-16. Hosted by lively and entertaining teens, Major 

Decision helps guide viewers on the journey to choose the ideal career path. Each episode focuses on one 

career with an in-depth interview, a multi-faceted review, and career ranking. The importance of career 

guidance is highlighted in this series, which gives viewers a glimpse into the life of a different profession in 

each episode. As teens prepare for life after high school, Major Decision provides more information about 

the options available to them as adults. This program is specifically designed to further the educational and 

informational needs of children, has educating and informing children as a significant purpose and otherwise 

meets the definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (17 

of 19) Response

Program Title Real Life 101 (D2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 10am - Aug 5, 12, 19, 26 Sept 2, 9, 16, 23, 30

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On July 30, 2012 WLYH DT-2 began airing the LiveWell Network. Real Life 101 is a weekly half-hour 

program designed and produced for children aged 13-16. Each episode finds hosts Christie and Shawn 

exploring new professions in the exciting world of work. Real Life 101 presents real people pursuing real 

jobs and careers in an educational and informational format designed to help its viewers make important 

decisions about preparing for the future. The careers and people featured are carefully selected in order to 

present vivid impressions that can be used by the young audience. From doctors, lawyers and veterinarians 

to career counselors, drug counselors and special effects wizards, Real Life 101 takes viewers "on the job" 

to understand why these professionals love what they do while teaching about jobs teens may not have 

known even existed. This program is specifically designed to further the educational and informational 

needs of children, has educating and informing children as a significant purpose and otherwise meets the 

definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (18 

of 19) Response

Program Title Mystery Hunters (D2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 11:30am - Aug 5, 12, 19, 26 Sept 2, 9, 16, 23, 30

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On July 30, 2012 WLYH DT-2 began airing the LiveWell Network. Mystery Hunters is a weekly half-hour 

program designed and produced for viewers 13-16. Every week viewers are taken on a journey around the 

globe to investigate the mysteries that have baffled people throughout the ages. Through critical 

observation, analytical thinking, and scientific testing, this series encourages teens to question the world 

around them. Armed with video cameras and their instincts, the hosts gather facts and meet the experts, 

debunking common myths and offering explanations for legends, spooky stories, and unexplained 

phenomena. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose and otherwise meets the definition of 

Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (19 

of 19) Response

Program Title Animal Atlas

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 11am - Aug 5, 12, 19, 26 Sept 2, 9, 16, 23, 30

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On July 30, 2012 WLYH DT-2 began airing the LiveWell Network. Animal Atlas is a weekly half-hour series 

that travels around the globe to educate viewers 13-16 about the animal kingdom. Every week viewers are 

given an in-depth look at many different kinds of animals, their biology and habitats, their eating and 

socializing habits, and much, much more. The series features an up-beat and entertaining narration over 

beautifully-shot animal footage from zoos and wildlife habitats all over the world. Without pandering, 

pontificating, or watering down material, it broadens the knowledge and perspective of young viewers 

through a friendly and fascinating presentation of information about the animal world. This program is 

specifically designed to further the educational and informational needs of children, has educating and 

informing children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the 

station's Children's Television Programming Reports (FCC 398) 

as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Robert Patterson

Address 374 Butler Rd.

City Lebanon

State PA

Zip 17042

Telephone Number (717) 273-4697

Email Address bpatterson@nexstar.tv

Include any other comments or information you want the 

Commission to consider in evaluating your compliance with the 

Children's Television Act (or use this space for supplemental 

explanations). This may include information on any other 

noncore educational and informational programming that you 

aired this quarter or plan to air during the next quarter, or any 

existing or proposed non-broadcast efforts that will enhance the 

educational and informational value of such programming to 

children. See 47 C.F.R. Section 73.671, NOTES 2 and 3.

Following are highlights of effort made by WLYH-TV to 

address educational and informational needs of children 

in the H-L-L-Y market during Third Quarter 2012: During 

Third Quarter 2012, WLYH-TV aired no fewer than 10 

different PSAs specifically geared toward children. All 

PSAs aired on multiple occasions throughout the 

previous three-month period. Topics included, but were 

not limited to: anti-drug, science and environmental 

issues, general safety, and the importance of staying in 

school.

Liaison Contact



Other 

Matters (1 of 

14) Response

Program Title Rescue Heroes

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat @ 7am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

6 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each week the Rescue Heroes are called into action to mobilize themselves in any part of the globe to 

protect the world from natural and man-made disasters. Each half hour is comprised of two 11 minutes 

episodes. Social and emotional character stories are embedded in the stories using action and humor to 

convey messages of keeping an open mind, asking for help, facing your fears, persistence pays off, 

preparedness, procedure, training and teamwork. At the end of each episode the Rescue Heroes reinforce 

various safety tips, and information relating to the educational message portrayed in the story. This program 

is specifically designed to further the educational and informational needs of children, has educating and 

informing children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Other 

Matters (2 of 

14) Response

Program Title Rescue Heroes

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat @ 7:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

6 years to 11 years

Other Matters (14)



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each week the Rescue Heroes are called into action to mobilize themselves in any part of the globe to 

protect the world from natural and man-made disasters. Each half hour is comprised of two 11 minutes 

episodes. Social and emotional character stories are embedded in the stories using action and humor to 

convey messages of keeping an open mind, asking for help, facing your fears, persistence pays off, 

preparedness, procedure, training and teamwork. At the end of each episode the Rescue Heroes reinforce 

various safety tips, and information relating to the educational message portrayed in the story. This program 

is specifically designed to further the educational and informational needs of children, has educating and 

informing children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Other Matters 

(3 of 14) Response

Program Title The Real Winning Edge

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 8am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Real Winning Edge's purpose is to draw youth to the conclusions that right choices give one the 

winning edge in life. Each week the program profiles young achievers who are peer role models. These role 

models are introduced by the best of American celebrity status athletes and professionals who have also 

triumphed through challenges and adversity. Several topics/principles are taught in the series such as 

choosing love over prejudice, overcoming family tragedy, defeating substance abuse, and living by godly 

principles. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose and otherwise meets the definition 

of Core Programming as specified in the Commission's rules.

Other Matters (4 of 

14) Response

Program Title Pets.TV

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sun @ 8:30a

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins



Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Pets.TV exposes viewers to diverse pets, teaching them how to enjoy, care for and respect animals. 

The show explains the positives and negatives of pet ownership, including how to care for your pet, 

and features segments on owners, trainers and other people who interact with domesticated animals. 

This program is specifically designed to further the educational and informational needs of children, 

has educating and informing children as a significant purpose and otherwise meets the definition of 

Core Programming as specified in the Commission's rules.

Other Matters (5 of 

14) Response

Program Title Pets.TV

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sun @ 9am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Pets.TV exposes viewers to diverse pets, teaching them how to enjoy, care for and respect animals. 

The show explains the positives and negatives of pet ownership, including how to care for your pet, 

and features segments on owners, trainers and other people who interact with domesticated animals. 

This program is specifically designed to further the educational and informational needs of children, 

has educating and informing children as a significant purpose and otherwise meets the definition of 

Core Programming as specified in the Commission's rules.

Other Matters 

(6 of 14) Response

Program Title Dog Tales

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun 9:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Dog Tales serves the education and information needs of children 13-16 years of age with its program 

content, including dog safety and care tips, as well as lessons on the responsibility of owning a dog. The 

show also provides informative segments on various dog breeds and showcases various veterinary experts 

explaining different issues affecting canines. The weekly series also includes recommended reading lists 

about dogs, and promotes children's writing and creative skills with essay and art contests. This program is 

specifically designed to further the educational and informational needs of children, has educating and 

informing children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Other Matters (7 of 

14) Response

Program Title Jack Hanna Into The Wild

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sun @ 10am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

World-renowned animal Champion, Jack Hanna, takes you Into The Wild with weekly reality series. 

The show will follow the true-life adventures of Hanna, his family, and long-time crew members as 

they travel the globe in search of the ultimate animal experience. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose and otherwise meets the definition of Core Programming as 

specified in the Commission's rules.

Other 

Matters (8 of 

14) Response

Program Title Young Icons

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 10:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Young Icons, a weekly half hour shot in high definition, features stories about world class athletes, 

accomplished artists, scholars, philanthropists, and entrepreneurs all under the age of 18. Examples of the 

kinds of stories the Young Icons will tell include that of Patrick Pedraja, a fourteen year old actor and 

philanthropist who traveled America by RV, raising awareness for cancer by signing donors up for the 

National Marrow Registry, track phenomenon, Turquoise Thompson, who sprinted her way into the record 

books and earned herself a full ride to UCLA, Kimberly Anyadike, who became the youngest pilot to fly 

across the country, and sisters Marni and Nerni Barta, who created Kidflicks, a non profit organization that 

donates new and used DVDs to childrens hospitals all across America. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.

Other 

Matters (9 of 

14) Response

Program Title Taste Buds (D2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 9am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Taste Buds airs on WLYH-DT 2 LiveWell Network. Taste Buds is a weekly half-hour series for children aged 

13-16 that encourages them to think about what they eat, be creative in the kitchen, and explore foods from 

the world around them. Viewers learn and laugh as the hosts cook up age-appropriate recipes and go on 

fun food adventures. With a group of young hosts who are culinary explorers, viewers will delve into the 

culture, history, science, and art behind the food. Each episode explores a new food theme, beginning with 

the simple phrase, "Foods that.." and rounding off with the hosts creating and customizing theme-inspired 

recipes that kids and parents will want to make together. Taste Buds communicates a positive message 

about healthy eating, kitchen safety, and environmental responsibility. This program is specifically designed 

to further the educational and informational needs of children, has educating and informing children as a 

significant purpose and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.

Other 

Matters (10 

of 14) Response

Program Title Aqua Kids Adventures (D2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 9:30am



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Aqua Kids Adventures airs on WLYH-DT 2 LiveWell Network.Aqua Kids Adventures is designed and 

produced to educate children aged 13-16 about the importance of protecting aquatic environments and the 

animals that live in marine habitats. This weekly half-hour series strives to show teens that with a little 

dedication and the right attitude, they have the ability to make a difference within their own communities. In 

each episode, Host Molly and the Aqua Kids crew travel the globe while sharing their adventures and what 

they learn about preserving a world for everyone to explore. Whether it's saving sea turtles or participating 

in a beach cleanup, the Aqua Kids demonstrate the real and lasting contribution children can make in 

protecting the future of their community and the world. This program is specifically designed to further the 

educational and informational needs of children, has educating and informing children as a significant 

purpose and otherwise meets the definition of Core Programming as specified in the Commission's rules.

Other 

Matters (11 

of 14) Response

Program Title Major Decision

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 10:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Major Decision airs on WLYH-DT 2 LiveWell Network. Major Decision is a weekly half-hour program 

designed and produced for children aged 13-16. Hosted by lively and entertaining teens, Major Decision 

helps guide viewers on the journey to choose the ideal career path. Each episode focuses on one career 

with an in-depth interview, a multi-faceted review, and career ranking. The importance of career guidance is 

highlighted in this series, which gives viewers a glimpse into the life of a different profession in each 

episode. As teens prepare for life after high school, Major Decision provides more information about the 

options available to them as adults. This program is specifically designed to further the educational and 

informational needs of children, has educating and informing children as a significant purpose and otherwise 

meets the definition of Core Programming as specified in the Commission's rules.



Other 

Matters (12 

of 14) Response

Program Title Real Life 101

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 10am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Real Life 101 airs on WLYH-DT 2 LiveWell Network. Real Life 101 is a weekly half-hour program designed 

and produced for children aged 13-16. Each episode finds hosts Christie and Shawn exploring new 

professions in the exciting world of work. Real Life 101 presents real people pursuing real jobs and careers 

in an educational and informational format designed to help its viewers make important decisions about 

preparing for the future. The careers and people featured are carefully selected in order to present vivid 

impressions that can be used by the young audience. From doctors, lawyers and veterinarians to career 

counselors, drug counselors and special effects wizards, Real Life 101 takes viewers "on the job" to 

understand why these professionals love what they do while teaching about jobs teens may not have known 

even existed. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose and otherwise meets the definition of 

Core Programming as specified in the Commission's rules.

Other 

Matters (13 

of 14) Response

Program Title Mystery Hunters

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 11:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Mystery Hunters airs on WLYH-DT 2 LiveWell Network. Mystery Hunters is a weekly half-hour program 

designed and produced for viewers 13-16. Every week viewers are taken on a journey around the globe to 

investigate the mysteries that have baffled people throughout the ages. Through critical observation, 

analytical thinking, and scientific testing, this series encourages teens to question the world around them. 

Armed with video cameras and their instincts, the hosts gather facts and meet the experts, debunking 

common myths and offering explanations for legends, spooky stories, and unexplained phenomena. This 

program is specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Other 

Matters (14 

of 14) Response

Program Title Animal Atlas

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 11am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal Atlas airs on WLYH-DT 2 LiveWell Network. Animal Atlas is a weekly half-hour series that travels 

around the globe to educate viewers 13-16 about the animal kingdom. Every week viewers are given an in-

depth look at many different kinds of animals, their biology and habitats, their eating and socializing habits, 

and much, much more. The series features an up-beat and entertaining narration over beautifully-shot 

animal footage from zoos and wildlife habitats all over the world. Without pandering, pontificating, or 

watering down material, it broadens the knowledge and perspective of young viewers through a friendly and 

fascinating presentation of information about the animal world. This program is specifically designed to 

further the educational and informational needs of children, has educating and informing children as a 

significant purpose and otherwise meets the definition of Core Programming as specified in the 

Commission's rules.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic 

cancellation of the Authorization. Consult appropriate FCC regulations to determine the construction or 

coverage requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE 

BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY 

STATION AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 

47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant 

for the Authorization(s) specified above.

Nexstar 

Broadcasting, 

Inc.

Certification



No Attachments.Attachments
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