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Section Question Response

Station Type Station Type Independent

Affiliated network

Nielsen DMA San Fran-Oakland-San Jose

Web Home Page Address http://www.kofytv.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

4.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

504.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

13.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 21) Response

Program Title Live Life and Win (20.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Monday 7am

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

LIVE LIFE AND WIN! is a weekly, curriculum-blended, Educational/Informational (E/I), nationally 

syndicated magazine series highlighting inspirational teen success stories. Segments feature 

Extraordinary Teens, Breaking Barriers, Giving Back, Nutrition & Exercise with a focus on the arts, 

school, sports, community and teen entrepreneurship, while promoting social responsibility, 

perseverance, leadership, academic achievement and volunteerism. The goal of the show is to 

encourage the teen audience to discover and learn strategies to achieve personal dreams, explore 

volunteerism, build character and uncover personal passions.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (2 of 

21) Response

Program Title Edgemont (20.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Tuesday 7am

Digital Core 
Programs(21)



Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (3 

of 21) Response

Program Title On the Spot (20.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Wednesday 7am

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On The Spot is a question and answer show challenging viewers to recall middle and high school 

knowledge about history, science, math, English, second languages, health, geography, art, music, and 

technology, and then teaches them the answer. The show uses an entertaining on-the-street format to test 

how well young people know the information contained in their own national curriculum. The format allows a 

wide range of topics and allows topics to be blended. The program also succeeds in modeling all ages, 

ethnicities and genders as successful, knowledgeable individuals. Although there are right and wrong 

answers, there are right answers from people that every audience member can identify with so that they see 

a representative from their own group succeeding. In turn, it also allows viewers to learn respect for those 

outside their own group.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 of 

21) Response

Program Title Edgemont (20.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Thursday 7am

Total times aired 

at regularly 

scheduled time

12

Total times aired 13

Number of 

Preemptions

1

Number of 

Preemptions for 

other than 

Breaking News



Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Edgemont (20.1)

List date and time rescheduled Dec 25,2014 7:30am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # Dec 25,2014/ episode 22

Reason for Preemption Other

Digital Core 

Program (5 of 

21) Response

Program Title Edgemont (20.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Friday 7am

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0



Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (6 of 

21) Response

Program Title State to State (20.1)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 3pm

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"State to State "takes you to every corner of America. From the hectic dazzle of the Big 

Apple, the rawhide spirit of Wyoming, the revival of St. Louis, the frontier of innovation in 

Silicon Valley, the live music of New Orleans and Austin, the Vegas glitz, the LA glamor, the 

Hawaiian luau, the highest peaks, the driest deserts, the biggest events, and the hidden 

gems.



Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (7 of 

21) Response

Program Title Laura McKenzie's Traveler (20.1)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 3:30pm

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

This in-depth, high definition travel show offers entertaining, safe, educational and 

informational programming for children under the age of 16. Through the use of on-site 

stand-ups, voice over monologues, environmental b-roll and pop-up 'Travel Tips,' Laura 

McKenzie's Traveler provides an educational journey to significant destinations around the 

world.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (8 of 21) Response

Program Title Green Screen Adventures (20.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 8am

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0



Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

8 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 8-12. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s. - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (9 of 21) Response

Program Title Green Screen Adventures (20.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 8:30am

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

8 years to 12 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 8-12. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s. - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (10 of 21) Response

Program Title Travel Thru History (20.2)

Origination Syndicated

Days/Times Program Regularly Scheduled Saturday 9am

Total times aired at regularly scheduled 

time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Travel Thru History is designed to spark interest and enthusiasm in teens and 

their families to learn about our country's rich an fascinating history, The series 

visits diverse locales across the U.S. from Las Vegas to Key West.

Does the Licensee identify the program 

by displaying throughout the program the 

symbol E/I?

Yes

Digital Core Program (11 of 21) Response

Program Title Travel Thru History (20.2)

Origination Syndicated

Days/Times Program Regularly Scheduled Saturday 9:30am

Total times aired at regularly scheduled 

time

13

Total times aired

Number of Preemptions 0



Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Travel Thru History is designed to spark interest and enthusiasm in teens and 

their families to learn about our country's rich an fascinating history, The series 

visits diverse locales across the U.S. from Las Vegas to Key West.

Does the Licensee identify the program 

by displaying throughout the program the 

symbol E/I?

Yes

Digital Core Program (12 of 

21) Response

Program Title Mystery Hunters (20.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 10am

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Mystery Hunters is an excellent example of a children's program that is innovative and 

empowering. Through critical thinking, and scientific testing, the series encourages children 

to question the world around them. Through both the travel aspect and investigation of 

ancient myths and mysteries, there is a profound focus on history, culture, geography, and 

international customs.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (13 of 

21) Response

Program Title Mystery Hunters (20.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 10:30am



Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Mystery Hunters is an excellent example of a children's program that is innovative and 

empowering. Through critical thinking, and scientific testing, the series encourages children 

to question the world around them. Through both the travel aspect and investigation of 

ancient myths and mysteries, there is a profound focus on history, culture, geography, and 

international customs.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (14 of 

21) Response

Program Title Mystery Hunters (20.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 8am

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Mystery Hunters is an excellent example of a children's program that is innovative and 

empowering. Through critical thinking, and scientific testing, the series encourages children 

to question the world around them. Through both the travel aspect and investigation of 

ancient myths and mysteries, there is a profound focus on history, culture, geography, and 

international customs.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes



Digital Core Program (15 of 

21) Response

Program Title Mystery Hunters (20.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 8:30am

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Mystery Hunters is an excellent example of a children's program that is innovative and 

empowering. Through critical thinking, and scientific testing, the series encourages children 

to question the world around them. Through both the travel aspect and investigation of 

ancient myths and mysteries, there is a profound focus on history, culture, geography, and 

international customs.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (16 of 21) Response

Program Title Saved by the Bell (20.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sunday 10am

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled



Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Saved By The Bell" is a weekly television series targeted to teens 13-16 years of age, which 

explores social themes and coping strategies through the daily school life of six teen-aged friends at 

Bayside High who help each other make the most of growing up in a complicated world. The multi-

ethnic cast members serve as role models for young teen viewers as they deal with such issues as 

dealing with the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol 

use and other issues of particular concern to young teens.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (17 of 21) Response

Program Title Saved by the Bell (20.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sunday 10:30am

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Saved By The Bell" is a weekly television series targeted to teens 13-16 years of age, which 

explores social themes and coping strategies through the daily school life of six teen-aged friends at 

Bayside High who help each other make the most of growing up in a complicated world. The multi-

ethnic cast members serve as role models for young teen viewers as they deal with such issues as 

dealing with the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol 

use and other issues of particular concern to young teens.



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (18 of 21) Response

Program Title Saved by the Bell (20.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sunday 11am

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Saved By The Bell" is a weekly television series targeted to teens 13-16 years of age, which 

explores social themes and coping strategies through the daily school life of six teen-aged friends at 

Bayside High who help each other make the most of growing up in a complicated world. The multi-

ethnic cast members serve as role models for young teen viewers as they deal with such issues as 

dealing with the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol 

use and other issues of particular concern to young teens.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (19 of 21) Response

Program Title Saved by the Bell (20.2)

Origination Syndicated



Days/Times 

Program Regularly 

Scheduled

Sunday 11:30am

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Saved By The Bell" is a weekly television series targeted to teens 13-16 years of age, which 

explores social themes and coping strategies through the daily school life of six teen-aged friends at 

Bayside High who help each other make the most of growing up in a complicated world. The multi-

ethnic cast members serve as role models for young teen viewers as they deal with such issues as 

dealing with the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol 

use and other issues of particular concern to young teens.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core Program (20 of 21) Response

Program Title The He Tre (20.3)

Origination Syndicated

Days/Times Program Regularly Scheduled Monday - Sunday 7:30am

Total times aired at regularly scheduled time 92

Total times aired

Number of Preemptions 0

Number of Preemptions for other than Breaking 

News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 9 years to 12 years



Describe the educational and informational objective 

of the program and how it meets the definition of 

Core Programming.

The He Tre programming series engages children in learning the 

Vietnamese language and culture through songs and short plays, 

similar to Sesame Street.

Does the Licensee identify the program by 

displaying throughout the program the symbol E/I?

Yes

Digital Core Program (21 of 21) Response

Program Title The He Tre (20.4)

Origination Syndicated

Days/Times Program Regularly Scheduled Monday - Sunday 5pm

Total times aired at regularly scheduled time 92

Total times aired

Number of Preemptions 0

Number of Preemptions for other than Breaking 

News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 9 years to 12 years

Describe the educational and informational objective 

of the program and how it meets the definition of 

Core Programming.

The He Tre programming series engages children in learning the 

Vietnamese language and culture through songs and short plays, 

similar to Sesame Street.

Does the Licensee identify the program by 

displaying throughout the program the symbol E/I?

Yes



Non-Core 

Educational 

and 

Informational 

Programming 

(1 of 4) Response

Program Title H.R. Pufnstuf (20.2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled:

Saturday 7am 11/22-12/27

Total times 

aired at 

regularly 

scheduled 

time:

6

Number of 

Preemptions

Length of 

Program

30 mins

Age of Target 

Child 

Audience

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

H.R. Pufnstuf is a children's television series produced by Sid and Marty Krofft in the United States. It was 

the first Krofft live-action, life-size puppet program. The show centered on a shipwrecked boy named Jimmy 

(played by 16-year old Jack Wild). He is 11 years old when he arrives on the island and turns 12 in the 

episode called "The Birthday Party." Jimmy and his friend, a talking flute named Freddy, take a ride on a 

mysterious boat, which promised adventures across the sea, to kooky Living Island, home of dancing, 

talking trees and singing frogs. The Mayor of Living Island was a friendly and helpful dragon named H.R. 

Pufnstuf (voiced by the show's writer Lennie Weinrib, who also voices many of the other characters). The 

boat was actually owned and controlled by a wicked witch named Wilhelmina W. Witchiepoo (played by 

Billie Hayes) who rode on a broomstick-like vehicle called the Vroom Broom. She used the boat to lure 

Jimmy and Freddy to her castle on Living Island, where she was going to take Jimmy prisoner and steal 

Freddy. But Pufnstuf found out about her plot and was able to rescue Jimmy when he leaped out of the 

enchanted boat with Freddy and swam ashore. Multicast Digital.

Does the 

program have 

educating 

and informing 

children ages 

16 and under 

as a 

significant 

purpose?

Yes

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

No

Non-Core 
Educational and 
Informational 
Programming (4)



Does the 

Licensee 

provide 

information 

regarding the 

program, 

including an 

indication of 

the target 

child 

audience, to 

publishers of 

program 

guides 

consistent 

with 47 C.F.

R. Section 

73.673?

Yes

Date and Time Aired:

Questions Response

Non-Core 

Educational 

and 

Informational 

Programming 

(2 of 4) Response

Program Title H.R. Pufnstuf

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled:

Sunday 6am

Total times 

aired at 

regularly 

scheduled 

time:

13

Number of 

Preemptions

Length of 

Program

30 mins

Age of Target 

Child 

Audience

4 years to 8 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

H.R. Pufnstuf is a children's television series produced by Sid and Marty Krofft in the United States. It was 

the first Krofft live-action, life-size puppet program. The show centered on a shipwrecked boy named Jimmy 

(played by 16-year old Jack Wild). He is 11 years old when he arrives on the island and turns 12 in the 

episode called "The Birthday Party." Jimmy and his friend, a talking flute named Freddy, take a ride on a 

mysterious boat, which promised adventures across the sea, to kooky Living Island, home of dancing, 

talking trees and singing frogs. The Mayor of Living Island was a friendly and helpful dragon named H.R. 

Pufnstuf (voiced by the show's writer Lennie Weinrib, who also voices many of the other characters). The 

boat was actually owned and controlled by a wicked witch named Wilhelmina W. Witchiepoo (played by 

Billie Hayes) who rode on a broomstick-like vehicle called the Vroom Broom. She used the boat to lure 

Jimmy and Freddy to her castle on Living Island, where she was going to take Jimmy prisoner and steal 

Freddy. But Pufnstuf found out about her plot and was able to rescue Jimmy when he leaped out of the 

enchanted boat with Freddy and swam ashore. Multicast Digital.

Does the 

program have 

educating 

and informing 

children ages 

16 and under 

as a 

significant 

purpose?

Yes

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

No

Does the 

Licensee 

provide 

information 

regarding the 

program, 

including an 

indication of 

the target 

child 

audience, to 

publishers of 

program 

guides 

consistent 

with 47 C.F.

R. Section 

73.673?

Yes

Date and Time Aired:

Questions Response

Non-Core Educational and 

Informational Programming 

(3 of 4) Response

Program Title Land of the Lost (20.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled:

Saturday 7:30am 11/22-12/27



Total times aired at regularly 

scheduled time:

6

Number of Preemptions

Length of Program 30 mins

Age of Target Child 

Audience

8 years to 12 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Land of the Lost is a children's television series produced by Sid and Marty Krofft in the 

United States. Land of the Lost details the adventures of the Marshall family (father Rick, and 

his children Will and Holly) who are trapped in an alternate universe inhabited by dinosaurs, 

a primate-type people called Pakuni, and aggressive humanoid/lizard creatures called 

Sleestak. The episode storylines focus on the family's efforts to survive and find a way back 

to their own world, but the exploration of the exotic inhabitants of the Land of the Lost is also 

an ongoing part of the story.[

Does the program have 

educating and informing 

children ages 16 and under 

as a significant purpose?

Yes

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

No

Does the Licensee provide 

information regarding the 

program, including an 

indication of the target child 

audience, to publishers of 

program guides consistent 

with 47 C.F.R. Section 

73.673?

Yes

Date and Time Aired:

Questions Response

Non-Core Educational and 

Informational Programming 

(4 of 4) Response

Program Title Land of the Lost (20.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled:

Sunday 6:30am

Total times aired at regularly 

scheduled time:

13

Number of Preemptions

Length of Program 30 mins

Age of Target Child 

Audience

8 years to 12 years



Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Land of the Lost is a children's television series produced by Sid and Marty Krofft in the 

United States. Land of the Lost details the adventures of the Marshall family (father Rick, and 

his children Will and Holly) who are trapped in an alternate universe inhabited by dinosaurs, 

a primate-type people called Pakuni, and aggressive humanoid/lizard creatures called 

Sleestak. The episode storylines focus on the family's efforts to survive and find a way back 

to their own world, but the exploration of the exotic inhabitants of the Land of the Lost is also 

an ongoing part of the story.[

Does the program have 

educating and informing 

children ages 16 and under 

as a significant purpose?

Yes

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

No

Does the Licensee provide 

information regarding the 

program, including an 

indication of the target child 

audience, to publishers of 

program guides consistent 

with 47 C.F.R. Section 

73.673?

Yes

Date and Time Aired:

Questions Response



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of 

the station's Children's Television Programming Reports 

(FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)

(iii)?

Yes

Name of children's programming liaison Juan Ventosa

Address 2500 Marin St.

City San Francisco

State CA

Zip 94124

Telephone Number 415-821-2020

Email Address jventosa@kofytv.com

Include any other comments or information you want the 

Commission to consider in evaluating your compliance with 

the Children's Television Act (or use this space for 

supplemental explanations). This may include information on 

any other noncore educational and informational 

programming that you aired this quarter or plan to air during 

the next quarter, or any existing or proposed non-broadcast 

efforts that will enhance the educational and informational 

value of such programming to children. See 47 C.F.R. 

Section 73.671, NOTES 2 and 3.

After due review of internal station records and 

documentation provided to us by program suppliers, the 

licensee hereby certifies that it fully complied with the FCC's 

commercial limits, as specified at 47 C.F.R. Section 73.670, 

with respect to all programs specifically intended for children 

ages twelve and under. The station did not broadcast an 

analog signal during this quarter. The licensees response to 

question 7(b) therefore assumes that the Station's current 

main program stream serves as equivalent to the Stations 

former analog channel.

Liaison Contact



Other Matters (1 

of 21) Response

Program Title Live Life and Win (20.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Monday 7am

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

LIVE LIFE AND WIN! is a weekly, curriculum-blended, Educational/Informational (E/I), nationally 

syndicated magazine series highlighting inspirational teen success stories. Segments feature 

Extraordinary Teens, Breaking Barriers, Giving Back, Nutrition & Exercise with a focus on the arts, 

school, sports, community and teen entrepreneurship, while promoting social responsibility, 

perseverance, leadership, academic achievement and volunteerism. The goal of the show is to 

encourage the teen audience to discover and learn strategies to achieve personal dreams, explore 

volunteerism, build character and uncover personal passions.

Other Matters (2 

of 21) Response

Program Title Edgemont (20.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Tuesday 7am

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Other Matters (21)



Other 

Matters (3 of 

21) Response

Program Title On the Spot (20.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Wednesday 7am

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On The Spot is a question and answer show challenging viewers to recall middle and high school 

knowledge about history, science, math, English, second languages, health, geography, art, music, and 

technology, and then teaches them the answer. The show uses an entertaining on-the-street format to test 

how well young people know the information contained in their own national curriculum. The format allows a 

wide range of topics and allows topics to be blended. The program also succeeds in modeling all ages, 

ethnicities and genders as successful, knowledgeable individuals. Although there are right and wrong 

answers, there are right answers from people that every audience member can identify with so that they see 

a representative from their own group succeeding. In turn, it also allows viewers to learn respect for those 

outside their own group.

Other Matters (4 

of 21) Response

Program Title Edgemont (20.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Thursday 7am

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Other Matters (5 

of 21) Response

Program Title Edgemont (20.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Friday 7am

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Other Matters (6 of 21) Response

Program Title State to State (20.1)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 3pm

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

"State to State "takes you to every corner of America. From the hectic dazzle of the Big 

Apple, the rawhide spirit of Wyoming, the revival of St. Louis, the frontier of innovation in 

Silicon Valley, the live music of New Orleans and Austin, the Vegas glitz, the LA glamor, the 

Hawaiian luau, the highest peaks, the driest deserts, the biggest events, and the hidden 

gems.

Other Matters (7 of 21) Response



Program Title Laura McKenzie's Traveler (20.1)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 3:30pm

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

This in-depth, high definition travel show offers entertaining, safe, educational and 

informational programming for children under the age of 16. Through the use of on-site 

stand-ups, voice over monologues, environmental b-roll and pop-up 'Travel Tips,' Laura 

McKenzie's Traveler provides an educational journey to significant destinations around the 

world.

Other Matters (8 of 

21) Response

Program Title Green Screen Adventures (20.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 8am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

8 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 8-12. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s. - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (9 of 

21) Response

Program Title Green Screen Adventures (20.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 8:30am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins



Age of Target Child 

Audience from

8 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 8-12. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s. - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (10 of 21) Response

Program Title Travel Thru History (20.2)

Origination Syndicated

Days/Times Program Regularly Scheduled Saturday 9am

Total times aired at regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Travel Thru History is designed to spark interest and enthusiasm in teens and 

their families to learn about our country's rich an fascinating history, The series 

visits diverse locales across the U.S. from Las Vegas to Key West.

Other Matters (11 of 21) Response

Program Title Travel Thru History (20.2)

Origination Syndicated

Days/Times Program Regularly Scheduled Saturday 9:30am

Total times aired at regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Travel Thru History is designed to spark interest and enthusiasm in teens and 

their families to learn about our country's rich an fascinating history, The series 

visits diverse locales across the U.S. from Las Vegas to Key West.

Other Matters (12 of 21) Response

Program Title Mystery Hunters (20.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 10am

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins



Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Mystery Hunters is an excellent example of a children's program that is innovative and 

empowering. Through critical thinking, and scientific testing, the series encourages children 

to question the world around them. Through both the travel aspect and investigation of 

ancient myths and mysteries, there is a profound focus on history, culture, geography, and 

international customs.

Other Matters (13 of 21) Response

Program Title Mystery Hunters (20.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 10:30am

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Mystery Hunters is an excellent example of a children's program that is innovative and 

empowering. Through critical thinking, and scientific testing, the series encourages children 

to question the world around them. Through both the travel aspect and investigation of 

ancient myths and mysteries, there is a profound focus on history, culture, geography, and 

international customs.

Other Matters (14 

of 21) Response

Program Title Saved by the Bell (20.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sunday 10am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Saved By The Bell" is a weekly television series targeted to teens 13-16 years of age, which 

explores social themes and coping strategies through the daily school life of six teen-aged friends at 

Bayside High who help each other make the most of growing up in a complicated world. The multi-

ethnic cast members serve as role models for young teen viewers as they deal with such issues as 

dealing with the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol 

use and other issues of particular concern to young teens.

Other Matters (15 

of 21) Response

Program Title Saved by the Bell (20.2)

Origination Syndicated



Days/Times 

Program Regularly 

Scheduled

Sunday 10:30am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Saved By The Bell" is a weekly television series targeted to teens 13-16 years of age, which 

explores social themes and coping strategies through the daily school life of six teen-aged friends at 

Bayside High who help each other make the most of growing up in a complicated world. The multi-

ethnic cast members serve as role models for young teen viewers as they deal with such issues as 

dealing with the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol 

use and other issues of particular concern to young teens.

Other Matters (16 

of 21) Response

Program Title Saved by the Bell (20.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sunday 11am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Saved By The Bell" is a weekly television series targeted to teens 13-16 years of age, which 

explores social themes and coping strategies through the daily school life of six teen-aged friends at 

Bayside High who help each other make the most of growing up in a complicated world. The multi-

ethnic cast members serve as role models for young teen viewers as they deal with such issues as 

dealing with the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol 

use and other issues of particular concern to young teens.

Other Matters (17 

of 21) Response

Program Title Saved by the Bell (20.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sunday 11:30am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins



Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Saved By The Bell" is a weekly television series targeted to teens 13-16 years of age, which 

explores social themes and coping strategies through the daily school life of six teen-aged friends at 

Bayside High who help each other make the most of growing up in a complicated world. The multi-

ethnic cast members serve as role models for young teen viewers as they deal with such issues as 

dealing with the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol 

use and other issues of particular concern to young teens.

Other 

Matters (18 

of 21) Response

Program Title H.R. Pufnstuf (20.2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 7am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

H.R. Pufnstuf is a children's television series produced by Sid and Marty Krofft in the United States. It was 

the first Krofft live-action, life-size puppet program. The show centered on a shipwrecked boy named Jimmy 

(played by 16-year old Jack Wild). He is 11 years old when he arrives on the island and turns 12 in the 

episode called "The Birthday Party." Jimmy and his friend, a talking flute named Freddy, take a ride on a 

mysterious boat, which promised adventures across the sea, to kooky Living Island, home of dancing, 

talking trees and singing frogs. The Mayor of Living Island was a friendly and helpful dragon named H.R. 

Pufnstuf (voiced by the show's writer Lennie Weinrib, who also voices many of the other characters). The 

boat was actually owned and controlled by a wicked witch named Wilhelmina W. Witchiepoo (played by 

Billie Hayes) who rode on a broomstick-like vehicle called the Vroom Broom. She used the boat to lure 

Jimmy and Freddy to her castle on Living Island, where she was going to take Jimmy prisoner and steal 

Freddy. But Pufnstuf found out about her plot and was able to rescue Jimmy when he leaped out of the 

enchanted boat with Freddy and swam ashore. Multicast Digital.

Other Matters (19 

of 21) Response

Program Title Land of the Lost (20.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 7:30am

Total times aired at 

regularly 

scheduled time

13



Length of Program 30 mins

Age of Target 

Child Audience 

from

8 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the 

definition of Core 

Programming.

Land of the Lost is a children's television series produced by Sid and Marty Krofft in the United States. 

Land of the Lost details the adventures of the Marshall family (father Rick, and his children Will and 

Holly) who are trapped in an alternate universe inhabited by dinosaurs, a primate-type people called 

Pakuni, and aggressive humanoid/lizard creatures called Sleestak. The episode storylines focus on 

the family's efforts to survive and find a way back to their own world, but the exploration of the exotic 

inhabitants of the Land of the Lost is also an ongoing part of the story.[

Other Matters (20 of 21) Response

Program Title The He Tre (20.3)

Origination Syndicated

Days/Times Program Regularly Scheduled Monday-Sunday 7:30am

Total times aired at regularly scheduled time 90

Length of Program 30 mins

Age of Target Child Audience from 9 years to 12 years

Describe the educational and informational objective 

of the program and how it meets the definition of 

Core Programming.

The He Tre programming series engages children in learning the 

Vietnamese language and culture through songs an short plays, 

similar to Sesame Street.

Other Matters (21 of 21) Response

Program Title The He Tre (20.4)

Origination Syndicated

Days/Times Program Regularly Scheduled Monday-Sunday 5pm

Total times aired at regularly scheduled time 90

Length of Program 30 mins

Age of Target Child Audience from 9 years to 12 years

Describe the educational and informational objective 

of the program and how it meets the definition of 

Core Programming.

The He Tre programming series engages children in learning the 

Vietnamese language and culture through songs an short plays, 

similar to Sesame Street.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

KBWB 

License, 

Inc.

Certification



No Attachments.Attachments
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