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Attachments Are attachments (other than associated schedules) being
filed with this application?



Applicant Applicant Name, Type, and Contact Information

Information Applicant Address Phone Email Applicant Type



Contact Contact Name Address Phone Email Contact Type
Representatives

0)



Children's
Television
Information

Digital Core
Programming

Section Question Response
Station Type Station Type Independent
Affiliated network
Nielsen DMA Atlanta

Web Home Page Address

Question

State the average number of hours of Core Programming per week broadcast by the station on its main program
stream

State the average number of hours per week of free over-the-air digital video programming broadcast by the
station on other than its main program stream

State the average number of hours per week of Core Programming broadcast by the station on other than its
main program stream. See 47 C.F.R. Section 73.671.:

Does the Licensee provide information identifying each Core Program aired on its station, including an indication
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional
programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?

Response

3.0

0.0

0.0

Yes

Yes



Digital Core
Programs(12)

Digital Core
Program (1 of 12)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Does the Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core Program

(2 of 12)

Program Title

Origination

Days/Times Program

Regularly Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Response

Dog Tales
Syndicated

Sundays 4/7/13 - 6/23/13 7:30am - 8:00am

12

30 mins

13 years to 16 years

Dog Tales is a weekly half-hour television series all about dogs and the people who love them. Dog
Tales features dogs of all sizes, shapes and breeds from across the United States. Dog Tales
showcases dogs and dog lovers of all types, providing valuable information about canine health,
training, grooming and overall dog care. This program is specifically designed to further the
educational and informational needs of children, has educating and informing children as a significant
purpose, and otherwise meets the definition of Core Programming as specified in the Commission's
rules.

Yes

Response

Animal Rescue
Syndicated

Sundays 4/7/13 - 6/23/13 8:00am - 8:30am



Number of
Preemptions

Number of
Preemptions for other
than Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition of
Core Programming.

30 mins

13 years to 16 years

Animal Rescue showcases spectacular rescues of all types of animals and focuses on the work of
dedicated individuals who treat the various creatures of the animal kingdom. All stories are
authentic and contain actual video of rescues. This program is specifically designed to further the
educational and informational needs of children, has educating and informing children as a
significant purpose, and otherwise meets the definition of Core Programming as specified in the
Commission's rules.

Does the Licensee Yes
identify the program

by displaying

throughout the

program the symbol E

Nn?

Digital Core

Program (3

of 12) Response

Program Title =~ Dragonfly TV

Origination Syndicated

Days/Times Sundays 4/7/13 - 6/23/13 8:30am - 9:00am

Program
Regularly
Scheduled

Total times 12
aired at

regularly

scheduled

time

Total times
aired

Number of 0
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled



Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
Nn?

Digital Core
Program (4
of 12)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

30 mins

13 years to 16 years

Dragonfly TV showcases our most eager young scientists in a way that encourages all kids to discover the
wonders of science. It's a new approach in science television for kids, because it features ordinary children
and their own science investigations. Whether shooting over moguls on freeride skis, getting up close and
personal with alligators, or cooking up experiments in their own kitchens, the DragonflyTV kids empower
viewers to explore, question, and learn. In each episode, children tell how they pursued their own
investigations, communicating the infectious excitement that comes with making their own discoveries. This
program is specifically designed to further the educational and informational needs of children, has
educating and informing children as a significant purpose, and otherwise meets the definition of Core
Programming as specified in the Commission's rules.

Yes

Response

Think Big

Syndicated

Sundays 4/7/13 - 6/23/13 9:00am - 9:30am

12

30 mins



Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (5
of 12)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

13 years to 16 years

Think Big features top kid inventors who face off against each other in an Invent-Off to see who can come
up with the most innovative and creative invention. Each episode is set in the Think Tank, a studio filled top
to bottom with art supplies and construction materials. Two teams, each led by a Featured Inventor,
brainstorm, choose materials, and then sketch, design and build their idea. Once completed, the competing
inventions are presented to a judge. The best invention wins bragging rights and the coveted Genius Cup.
In Think Big, kids acquire and showcase their skills in creativity, science, innovation, marketing, design and
teamwork. May the brightest mind win! Think Big is a kid-hosted entertaining series for young people
following the world's most innovative kids as they create and invent new toys, games, learning tools,
websites and new modes of transportation. Some even start their own companies! This program is
specifically designed to further the educational and informational needs of children, has educating and
informing children as a significant purpose, and otherwise meets the definition of Core Programming as
specified in the Commission's rules.

Yes

Response

Mad About
Syndicated

Sundays 4/7/13 - 6/23/13 9:30am - 10:00am

12

30 mins



Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (6
of 12)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

13 years to 16 years

Mad About... is a weekly, half-hour sketch-comedy/variety show aimed at educating and entertaining kids. A
true E/I series, episodes use a creative mixture of humor, improv, animation, and viewer-generated video.
Think Saturday Night Live meets The Electric Company. Mad About... conveys important messages about
Life Skills such as personal finance, health & nutrition, fitness, conservation and decision-making in a fun
and entertaining way. Each TV episode relies on a small company of skilled comedic actors to explore
significant topics within a subject area. It incorporates comic monologues, sketch and improv comedy, eye-
catching animation, music videos, humorous "man on the street" interviews, and viewer-created questions
about life's issues. This program is specifically designed to further the educational and informational needs
of children, has educating and informing children as a significant purpose, and otherwise meets the
definition of Core Programming as specified in the Commission's rules. Each episode focuses on placing
historical events and pivotal figures within an age appropriate context that provides young people with an
exciting opportunity to experience this period of history through the eyes of a similar demographic. The
programs also include interstitial segments that provide facts in both a newscast and game format,
reinforcing the topic of the episode. This program is specifically designed to further the educational and
informational needs of children, has educating and informing children as a significant purpose, and
otherwise meets the definition of Core Programming as specified in the Commission's rules.

Yes

Response

Career Day
Syndicated

Sundays 4/7/13 - 6/23/13 10:00am - 10:30am

12



Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
Nn?

Digital Core

30 mins

13 years to 16 years

Career Day is a television program that introduces young adults to career exploration and awareness.
Students often do not know what they want to do and are unsure of potential interests they may have that
could be a career. Career Day provides an avenue to view experts in their respective fields as they discuss
their work, the education/training to prepare for the job, and experiences that led them to choose their
career. Each segment of Career Day delivers an educational and informational message that supports
current social, intellectual and emotional aspects of children ages 13 and up. Attributes and advice
emphasized by guests instill a grounded balance of priorities, dedication, and perseverance children can
apply to their lives. This program is specifically designed to further the educational and informational needs
of children, has educating and informing children as a significant purpose, and otherwise meets the
definition of Core Programming as specified in the Commission's rules.

Yes

Program (7 of 12) Response

Program Title

Origination

Days/Times

Dog Tales

Syndicated

Sunday 6/30/13 7:00am - 7:30am

Program Regularly

Scheduled

Total times aired

at regularly

scheduled time

Total times aired

Number of
Preemptions

Number of

Preemptions for

other than

Breaking News

Number of
Preemptions
Rescheduled

Length of Program = 30 mins

Age of Target

Child Audience

13 years to 16 years



Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Does the Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core Program
(8 of 12)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for other
than Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition of
Core Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol E
n?

Dog Tales is a weekly half-hour television series all about dogs and the people who love them. Dog
Tales features dogs of all sizes, shapes and breeds from across the United States. Dog Tales
showcases dogs and dog lovers of all types, providing valuable information about canine health,
training, grooming and overall dog care. This program is specifically designed to further the
educational and informational needs of children, has educating and informing children as a significant
purpose, and otherwise meets the definition of Core Programming as specified in the Commission's
rules.

Yes

Response
Animal Rescue
Syndicated

Sunday 6/30/2013 7:30am - 8:00am

30 mins

13 years to 16 years

Animal Rescue showcases spectacular rescues of all types of animals and focuses on the work of
dedicated individuals who treat the various creatures of the animal kingdom. All stories are
authentic and contain actual video of rescues. This program is specifically designed to further the
educational and informational needs of children, has educating and informing children as a
significant purpose, and otherwise meets the definition of Core Programming as specified in the
Commission's rules.

Yes



Digital Core
Program (9
of 12)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (10
of 12)

Response

Dragonfly TV
Syndicated

Sunday 6/30/13 8:00am - 8:30am

30 mins

13 years to 16 years

Dragonfly TV showcases our most eager young scientists in a way that encourages all kids to discover the
wonders of science. It's a new approach in science television for kids, because it features ordinary children
and their own science investigations. Whether shooting over moguls on freeride skis, getting up close and
personal with alligators, or cooking up experiments in their own kitchens, the DragonflyTV kids empower
viewers to explore, question, and learn. In each episode, children tell how they pursued their own
investigations, communicating the infectious excitement that comes with making their own discoveries. This
program is specifically designed to further the educational and informational needs of children, has
educating and informing children as a significant purpose, and otherwise meets the definition of Core
Programming as specified in the Commission's rules.

Yes

Response



Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
Nn?

Digital Core
Program (11
of 12)

Program Title

Think Big
Syndicated

Sunday 6/30/2013 8:30am - 9:00am

30 mins

13 years to 16 years

Think Big features top kid inventors who face off against each other in an Invent-Off to see who can come
up with the most innovative and creative invention. Each episode is set in the Think Tank, a studio filled top
to bottom with art supplies and construction materials. Two teams, each led by a Featured Inventor,
brainstorm, choose materials, and then sketch, design and build their idea. Once completed, the competing
inventions are presented to a judge. The best invention wins bragging rights and the coveted Genius Cup.
In Think Big, kids acquire and showcase their skills in creativity, science, innovation, marketing, design and
teamwork. May the brightest mind win! Think Big is a kid-hosted entertaining series for young people
following the world's most innovative kids as they create and invent new toys, games, learning tools,
websites and new modes of transportation. Some even start their own companies! This program is
specifically designed to further the educational and informational needs of children, has educating and
informing children as a significant purpose, and otherwise meets the definition of Core Programming as
specified in the Commission's rules.

Yes

Response

Mad About



Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (12
of 12)

Syndicated

Sunday 6/30/2013 9:00am - 9:30am

30 mins

13 years to 16 years

Mad About... is a weekly, half-hour sketch-comedy/variety show aimed at educating and entertaining kids. A
true E/I series, episodes use a creative mixture of humor, improv, animation, and viewer-generated video.
Think Saturday Night Live meets The Electric Company. Mad About... conveys important messages about
Life Skills such as personal finance, health & nutrition, fitness, conservation and decision-making in a fun
and entertaining way. Each TV episode relies on a small company of skilled comedic actors to explore
significant topics within a subject area. It incorporates comic monologues, sketch and improv comedy, eye-
catching animation, music videos, humorous "man on the street" interviews, and viewer-created questions
about life's issues. This program is specifically designed to further the educational and informational needs
of children, has educating and informing children as a significant purpose, and otherwise meets the
definition of Core Programming as specified in the Commission's rules. Each episode focuses on placing
historical events and pivotal figures within an age appropriate context that provides young people with an
exciting opportunity to experience this period of history through the eyes of a similar demographic. The
programs also include interstitial segments that provide facts in both a newscast and game format,
reinforcing the topic of the episode. This program is specifically designed to further the educational and
informational needs of children, has educating and informing children as a significant purpose, and
otherwise meets the definition of Core Programming as specified in the Commission's rules.

Yes

Response



Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Career Day
Syndicated

Sunday 6/30/2013 9:30am - 10:00am

30 mins

13 years to 16 years

Career Day is a television program that introduces young adults to career exploration and awareness.
Students often do not know what they want to do and are unsure of potential interests they may have that
could be a career. Career Day provides an avenue to view experts in their respective fields as they discuss
their work, the education/training to prepare for the job, and experiences that led them to choose their
career. Each segment of Career Day delivers an educational and informational message that supports
current social, intellectual and emotional aspects of children ages 13 and up. Attributes and advice
emphasized by guests instill a grounded balance of priorities, dedication, and perseverance children can
apply to their lives. This program is specifically designed to further the educational and informational needs
of children, has educating and informing children as a significant purpose, and otherwise meets the
definition of Core Programming as specified in the Commission's rules.

Yes



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming (0)



Liaison Contact

Question

Does the Licensee publicize the existence
and location of the station's Children's
Television Programming Reports (FCC
398) as required by 47 C.F.R. Section
73.3526(e)(11)(iii)?

Name of children's programming liaison
Address

City

State

Zip

Telephone Number

Email Address

Include any other comments or information
you want the Commission to consider in
evaluating your compliance with the
Children's Television Act (or use this space
for supplemental explanations). This may
include information on any other noncore
educational and informational programming
that you aired this quarter or plan to air
during the next quarter, or any existing or
proposed non-broadcast efforts that will
enhance the educational and informational
value of such programming to children. See
47 C.F.R. Section 73.671, NOTES 2 and 3.

Response

Yes

Walter Naar

1050 Techwood Dr NW
Atlanta

GA

30318

404-827-1700

Consistent with FCC requirements, the station did not broadcast an analog
signal during this quarter. The licensee's response to Question 7(b) therefore
assumes that the station's current main program stream serves as the
equivalent to the station's former analog channel. Also, the station continued
to air the same programming throughout the second quarter as it has for the
past several quarters. As noted, the station did move its whole children's
educational programming block up one half-hour (to 7 a.m.) as of the last
Sunday (June 30th) of the second quarter, which is where the station intends
to schedule the block for the rest of the summer. The station also expects to
replace "Mad About" and "Career Day" with two new children's programs in
September 2013, depending on ongoing negotiations and other factors. The
station intends to notify the public of any program changes through updates
to program guides, etc.



Other Matters (8)

Other Matters (1
of 8)

Program Title

Origination

Days/Times
Program Regularly
Scheduled

Total times aired
at regularly
scheduled time

Length of Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Response

Dog Tales

Syndicated

Sundays 7/7/13 - 9/29/13 7:00am - 7:30am

13

30

13

mins

years to 16 years

Dog Tales is a weekly half-hour television series all about dogs and the people who love them. Dog
Tales features dogs of all sizes, shapes and breeds from across the United States. Dog Tales
showcases dogs and dog lovers of all types, providing valuable information about canine health,
training, grooming and overall dog care. This program is specifically designed to further the
educational and informational needs of children, has educating and informing children as a significant
purpose, and otherwise meets the definition of Core Programming as specified in the Commission's
rules.

Other Matters (2 of 8)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it

meets the definition of

Core Programming.

Response
Animal Rescue
Syndicated

Sundays 7/7/13 - 9/29/13 7:30am - 8:00am

13

30 mins

13 years to 16 years

Animal Rescue showcases spectacular rescues of all types of animals and focuses on the work of
dedicated individuals who treat the various creatures of the animal kingdom. All stories are
authentic and contain actual video of rescues. This program is specifically designed to further the
educational and informational needs of children, has educating and informing children as a
significant purpose, and otherwise meets the definition of Core Programming as specified in the
Commission's rules.

Other

Matters (3 of

8) Response
Program Title  Dragonfly TV
Origination Syndicated



Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Other
Matters (4 of
8)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Sundays 7/7/13 - 9/29/13 8:00am - 8:30am

13

30 mins

13 years to 16 years

Dragonfly TV showcases our most eager young scientists in a way that encourages all kids to discover the
wonders of science. It's a new approach in science television for kids, because it features ordinary children
and their own science investigations. Whether shooting over moguls on freeride skis, getting up close and
personal with alligators, or cooking up experiments in their own kitchens, the DragonflyTV kids empower
viewers to explore, question, and learn. In each episode, children tell how they pursued their own
investigations, communicating the infectious excitement that comes with making their own discoveries. This
program is specifically designed to further the educational and informational needs of children, has
educating and informing children as a significant purpose, and otherwise meets the definition of Core
Programming as specified in the Commission's rules.

Response

Think Big

Syndicated

Sundays 7/7/13 - 9/29/13 8:30am - 9:00am

13

30 mins

13 years to 16 years



Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Other
Matters (5 of
8)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Other
Matters (6 of
8)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Think Big features top kid inventors who face off against each other in an Invent-Off to see who can come
up with the most innovative and creative invention. Each episode is set in the Think Tank, a studio filled top
to bottom with art supplies and construction materials. Two teams, each led by a Featured Inventor,
brainstorm, choose materials, and then sketch, design and build their idea. Once completed, the competing
inventions are presented to a judge. The best invention wins bragging rights and the coveted Genius Cup. In
Think Big, kids acquire and showcase their skills in creativity, science, innovation, marketing, design and
teamwork. May the brightest mind win! Think Big is a kid-hosted entertaining series for young people
following the world's most innovative kids as they create and invent new toys, games, learning tools,
websites and new modes of transportation. Some even start their own companies! This program is
specifically designed to further the educational and informational needs of children, has educating and
informing children as a significant purpose, and otherwise meets the definition of Core Programming as
specified in the Commission's rules.

Response

Mad About
Syndicated

Sundays 7/7/13 - 9/1/13 9:00am - 9:30am

30 mins

13 years to 16 years

Mad About... is a weekly, half-hour sketch-comedy/variety show aimed at educating and entertaining kids. A
true E/I series, episodes use a creative mixture of humor, improv, animation, and viewer-generated video.
Think Saturday Night Live meets The Electric Company. Mad About... conveys important messages about
Life Skills such as personal finance, health & nutrition, fitness, conservation and decision-making in a fun
and entertaining way. Each TV episode relies on a small company of skilled comedic actors to explore
significant topics within a subject area. It incorporates comic monologues, sketch and improv comedy, eye-
catching animation, music videos, humorous "man on the street" interviews, and viewer-created questions
about life's issues. This program is specifically designed to further the educational and informational needs
of children, has educating and informing children as a significant purpose, and otherwise meets the
definition of Core Programming as specified in the Commission's rules.

Response

Career Day
Syndicated

Sundays 7/7/13 - 9/15/13 9:30am - 10:00am



Total times 11
aired at

regularly
scheduled

time

Length of 30 mins
Program

Age of 13 years to 16 years
Target Child

Audience

from

Describe the Career Day is a television program that introduces young adults to career exploration and awareness.

educational Students often do not know what they want to do and are unsure of potential interests they may have that
and could be a career. Career Day provides an avenue to view experts in their respective fields as they discuss
informational  their work, the education/training to prepare for the job, and experiences that led them to choose their
objective of career. Each segment of Career Day delivers an educational and informational message that supports

the program current social, intellectual and emotional aspects of children ages 13 and up. Attributes and advice

and how it emphasized by guests instill a grounded balance of priorities, dedication, and perseverance children can
meets the apply to their lives. This program is specifically designed to further the educational and informational needs
definition of of children, has educating and informing children as a significant purpose, and otherwise meets the

Core definition of Core Programming as specified in the Commission's rules.

Programming.

Other Matters (7 of 8) Response

Program Title TBD

Origination Syndicated

Days/Times Program Regularly Scheduled Sundays 9/8/13 - 9/29/13 9:
00am - 9:30am

Total times aired at regularly scheduled time 4

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the TBD
definition of Core Programming.

Other Matters (8 of 8) Response

Program Title TBD

Origination Syndicated

Days/Times Program Regularly Scheduled Sundays 9/22/13 - 9/29/13 9:

30am - 10:00am

Total times aired at regularly scheduled time 2
Length of Program 30 mins
Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational objective of the program and how it meets the  TBD
definition of Core Programming.



Certification

Question

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or
appointed official who is authorized to sign on behalf of the party filing the Children's Television
Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23
(a), who is authorized to represent the party filing the Children's Television Programming, and who further
certifies that he or she has read the document; that to the best of his or her knowledge, information,and
belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic
cancellation of the Authorization. Consult appropriate FCC regulations to determine the construction or
coverage requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE
BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, 81001) AND/OR REVOCATION OF ANY
STATION AUTHORIZATION (U.S. Code, Title 47, 8312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title
47, 8503).

| certify that this application includes all required and relevant attachments.

| declare, under penalty of perjury, that | am an authorized representative of the above-named applicant for
the Authorization(s) specified above.

Response

Superstation,
Inc.



Attachments No Attachments.
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