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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network FOX

Nielsen DMA Peoria-Bloomington

Web Home Page Address www.wyzz43.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

4.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

3.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 10) Response

Program Title Teen Kids News

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 7am (1/1/11-3/26/11)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The mission of Teen Kids News is to produce a weekly news program that provides information and 

news to kids in a manner that is educational as well as highly entertaining. It is designed to appeal to 

the audience on its own level. The focus of the program is young people, always letting them tell their 

stories in their own words. This program serves the audience by inserting the clear voice of the kid 

into the adult-dominated media and provides a unique perspective to the news that is not currently 

available on network television. Airs on "Digital 1".

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (2 of 

10) Response

Program Title Will & Dewitt

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Mondays and Tuesdays at 7am (1/3/11-3/29/11)

Digital Core 
Programs(10)



Total times 

aired at 

regularly 

scheduled time

26

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

13 mins

Age of Target 

Child Audience

3 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Will and Dewitt, along with their human and animal friends, face challenges, such as the first day of 

school, or tying their shoes for the first time. They often overcome these challenges by means of their own 

brand of ingenuity and perseverance, mixed with an ample dose of joy and humor. The boy and his frog, 

just like real little kids, commonly make mistakes and errors of judgment which at the time may seem 

monumental, but serves as motivators of growth. Along with this essential kill-based and pro-social 

education, the series also gives viewers an opportunity to learn primary knowledge based skills. Along with 

Will and Dewitt, children work with the alphabet, language, numbers, directions, sequences and colors. 

Airs on "digital 1".

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (3 of 10) Response

Program Title Liberty's Kids

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Wednesdays and Thursdays at 7am (1/5/11-3/31/11)

Total times aired 

at regularly 

scheduled time

26

Total times aired



Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

7 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Ben Franklin hires an American teenaged boy, a young English lady and a French orphaned boy as 

reporters during the Revolution for his newspaper the Pennsylvania Gazette. Through these reporters 

and their travels to ordinary homes, battlefields from Virginia to Massachusetts and the royal courts of 

France and England, the viewer is exposed to the issues which prompted the colonies to seek 

freedom. Through the explanation of these issues by such historical figures as Jefferson and Paine, 

the viewer also learns the impact theses issues have on the lives of ordinary citizens. Airs on "digital 1".

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (4 of 10) Response

Program Title M@dAbout

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Fridays at 7am (1/7/11-3/25/11)

Total times aired 

at regularly 

scheduled time

12

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins



Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

The show uses the technique of sketch comedy, music videos, animation and kid on the street 

interviews to teach, entertain and inspire teens to make quality life decisions. The show explores the 

areas of Financial Literacy, Nutrition, Earth Science, Ecology, Health, Life Skills and Fitness that tie to 

state and national education standards. The show's team find out about healthy snacks and provide 

proper exercise through sketch comedy segments. Music videos teach financial literacy and the 

importance of family budgeting. Animation reinforces concepts of cyber bully prevention. Airs on "digital 

1".

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (5 of 10) Response

Program Title Career Day

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 7:30am (1/1/11-3/26/11)

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

This show guides young people to potential career paths. This program best illustrates our 

commitment to family in this example of take your kids to work for a day. The show features 

inspirational interviews with successful celebrities, entrepreneurs and business people from world 

renowned brain surgeons to marine biologists that share their stories with young people about their 

careers. This motivational show is fun and exciting and tries to help kids answer the age old 

question: What do I want to be when I grow up? Airs on "digital 1".



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core Program (6 of 10) Response

Program Title Beta Records TV

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 7am (1/1/11-3/26/11)

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Beta Records TV is an educational and instructional music centric series. It follows a 

magazine format with segments ranging from major and indie artist interviews, tutorials 

and how-tos, producer and music executive tips, internet heroes, The Vault (legendary 

artists), and music as it pertains to fashion and pop culture. Airs on "digital 2".

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (7 

of 10) Response

Program Title Real Life 101

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 7:30am (1/1/11-3/26/11)

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News



Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Real life jobs and careers are explored in an energetic style as an educational and 

informational presentation for teenage viewers. The careers and people chosen to reflect those 

categories offer a vital inside look at what it would really be like to choose that particular 

profession. A co-host approach allows for interchange of questions and responses adding 

viewer stimulation and insight. Airs on "digital 2".

Does the Licensee identify 

the program by displaying 

throughout the program 

the symbol E/I?

Yes

Digital Core 

Program (8 

of 10) Response

Program Title Ultimate Choice

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 8a & 8:30a (1/1/11-3/26/11)

Total times 

aired at 

regularly 

scheduled 

time

26

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Ultimate Choice Florida" and "Ultimate Choice Real Girls" provides an opportunity for its young viewers to 

learn more about themselves and their lives, as well as to develop their own convictions about each of the 

moral issues explored and discussed on this television series. In "Ultimate Choice Florida" each episode 

presents the teens a heart stopping extreme adventure along with an opportunity to discuss that experience 

and its application to major real life issues. While "Ultimate Choice Real Girls" finds five diverse young 

women who are invited to join a revolution to live a dramatically different life than dictated by the pop 

culture. These "real" girls are brought to an incredible house on the water and introduced to their new 

weekly routine time with their new mentors (the show's hosts Courtenay and Shennette). Each of the 

episodes within these series brought them face-to-face with challenges that have lifelong implications, they 

shared thoughts that are designed to shape the values that will guide young men and women throughout 

their lives. Issues discussed include: Drugs; Compromise; Resolving Conflict; Teamwork; Fear; and Self 

Control. Airs on "digital 2".

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (9 of 10) Response

Program Title Teen Kids News

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 9a & 9:30a (1/1/11-3/26/11)

Total times aired at 

regularly scheduled 

time

26

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The mission of Teen Kids News is to produce a weekly news program that provides information and 

news to kids in a manner that is educational as well as highly entertaining. It is designed to appeal to 

the audience on its own level. The focus of the program is young people, always letting them tell their 

stories in their own words. This program serves the audience by inserting the clear voice of the kid 

into the adult-dominated media and provides a unique perspective to the news that is not currently 

available on network television. Airs on "Digital 2".



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (10 of 10) Response

Program Title Gina's Kids

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays from 7am to 10am (2/26/11-3/26/11)

Total times aired at 

regularly scheduled 

time

30

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

2 years to 6 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Each family-friendly oriented show is hosted by Gina D, a positive female role model for young 

children. The major premise of the show is to establish and reinforce positive values and behaviors, 

through original songs and character performances, that viewing children will choose to adopt and 

imitate. The show is designed for today's children, incorporating 3D, CGI animation, live characters, 

puppets and children. Each show ends with Gina D writing a letter to her grandmother to review the 

educational highlights of the day's events. Airs on "digital 3".

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes



Non-Core 

Educational and 

Informational 

Programming (1 of 

1) Response

Program Title Pets.TV

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled:

Sundays at 6:30am (1/2/11-3/27/11)

Total times aired at 

regularly 

scheduled time:

13

Number of 

Preemptions

0

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

This program provides educational and informational segments that support current social, intellectual 

and emotional aspects of young viewers, exposing them to everything about pets, from their lives to 

their interests. Each episode features either/or domestic and exotic pets and educational information is 

provided to show how each animal evolved to become a pet. The history and geographic origins of the 

pets are also showcased. Each week, professionals share personal experiences of the featured 

animals and/or related products. The professional provides advice to instill a grounded balance of 

priorities, commitment, proper pet care, lifestyles and perseverance which children can apply to their 

lives and interaction with pets. The goal of each episode is to encourage audiences of all ages to 

independently pursue more information and education regarding the pet. Airs on "digital 1".

Does the program 

have educating 

and informing 

children ages 16 

and under as a 

significant 

purpose?

Yes

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Does the Licensee 

provide information 

regarding the 

program, including 

an indication of the 

target child 

audience, to 

publishers of 

program guides 

consistent with 47 

C.F.R. Section 

73.673?

Yes

Date and Time Aired:

Non-Core 
Educational and 
Informational 
Programming (1)



Questions Response

Date Time



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's 

Children's Television Programming Reports (FCC 398) as required by 47 C.F.

R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Lucrecia Rubio

Address 651 Beacon Pkwy W Suite 105

City Birmingham

State AL

Zip 35209

Telephone Number (205) 943-2168

Email Address lrubio@sbgnet.com

Include any other comments or information you want the Commission to 

consider in evaluating your compliance with the Children's Television Act (or 

use this space for supplemental explanations). This may include information 

on any other noncore educational and informational programming that you 

aired this quarter or plan to air during the next quarter, or any existing or 

proposed non-broadcast efforts that will enhance the educational and 

informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

During the 1st quarter of 2011, WYZZ aired 

in excess of 100 public service 

announcements. Topics included but were 

not limited to Junior Achievement, Junior 

Diabetes Research Foundation, Clean 

hands Awareness, Arbor day Foundation: 

Explore Nature, Junior Achievement, Make 

a Wish Foundation, Big Brothers, etc.

Liaison Contact



Other Matters (1 of 

11) Response

Program Title Teen Kids News

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 7am (4/2/11-6/25/11)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The mission of Teen Kids News is to produce a weekly news program that provides information and 

news to kids in a manner that is educational as well as highly entertaining. It is designed to appeal to 

the audience on its own level. The focus of the program is young people, always letting them tell their 

stories in their own words. This program serves the audience by inserting the clear voice of the kid 

into the adult-dominated media and provides a unique perspective to the news that is not currently 

available on network television. Airs on "Digital 1".

Other Matters 

(2 of 11) Response

Program Title Will & Dewitt

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Mondays and Tuesdays at 7am (4/4/11-6/28/11)

Total times 

aired at 

regularly 

scheduled time

26

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

3 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Will and Dewitt, along with their human and animal friends, face challenges, such as the first day of school, 

or tying their shoes for the first time. They often overcome these challenges by means of their own brand 

of ingenuity and perseverance, mixed with an ample dose of joy and humor. The boy and his frog, just like 

real little kids, commonly make mistakes and errors of judgment which at the time may seem monumental, 

but serves as motivators of growth. Along with this essential kill-based and pro-social education, the series 

also gives viewers an opportunity to learn primary knowledge based skills. Along with Will and Dewitt, 

children work with the alphabet, language, numbers, directions, sequences and colors. Airs on "digital 1".

Other Matters (11)



Other Matters (3 

of 11) Response

Program Title Liberty's Kids

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Wednesdays & Thursdays at 7am (4/6/11-6/30/11)

Total times aired 

at regularly 

scheduled time

26

Length of Program 30 mins

Age of Target 

Child Audience 

from

7 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Ben Franklin hires an American teenaged boy, a young English lady and a French orphaned boy as 

reporters during the Revolution for his newspaper the Pennsylvania Gazette. Through these reporters 

and their travels to ordinary homes, battlefields from Virginia to Massachusetts and the royal courts of 

France and England, the viewer is exposed to the issues which prompted the colonies to seek 

freedom. Through the explanation of these issues by such historical figures as Jefferson and Paine, the 

viewer also learns the impact theses issues have on the lives of ordinary citizens. Airs on "digital 1".

Other Matters (4 

of 11) Response

Program Title M@dAbout

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Fridays at 7am (4/1/11-6/24/11)

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

The show uses the technique of sketch comedy, music videos, animation and kid on the street 

interviews to teach, entertain and inspire teens to make quality life decisions. The show explores the 

areas of Financial Literacy, Nutrition, Earth Science, Ecology, Health, Life Skills and Fitness that tie to 

state and national education standards. The show's team find out about healthy snacks and provide 

proper exercise through sketch comedy segments. Music videos teach financial literacy and the 

importance of family budgeting. Animation reinforces concepts of cyber bully prevention. Airs on "digital 

1".

Other Matters (5 of 

11) Response

Program Title Career Day



Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 7:30am (4/2/11-6/25/11)

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

This show guides young people to potential career paths. This program best illustrates our 

commitment to family in this example of take your kids to work for a day. The show features 

inspirational interviews with successful celebrities, entrepreneurs and business people from world 

renowned brain surgeons to marine biologists that share their stories with young people about their 

careers. This motivational show is fun and exciting and tries to help kids answer the age old 

question: What do I want to be when I grow up? Airs on "digital 1".

Other Matters (6 

of 11) Response

Program Title This Week In Baseball

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 2:30p (4/2/11-6/25/11)

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

This show highlights the pro-social on-and-off the field activities of MLB's leading players and coaches. 

Working with the National Association for Sport and Physical Education (NASPE), "This Week in 

Baseball" seeks to provide today's youth with educational messages that can have an impact on 

development of positive lifestyle behaviors. The program portrays the positive outcomes that result from 

dedication, hard work, self-discipline, teamwork, practice and personal responsibilities. The program 

also relates the achievements and experiences of baseball players to potential achievements in life. 

Airs on "digital 1".

Other Matters (7 of 11) Response

Program Title Beta Records TV

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 7am (4/2/11-6/15/11)

Total times aired at regularly 

scheduled time

13



Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Beta Records TV is an educational and instructional music centric series. It follows a 

magazine format with segments ranging from major and indie artist interviews, tutorials 

and how-tos, producer and music executive tips, internet heroes, The Vault (legendary 

artists), and music as it pertains to fashion and pop culture. Airs on "digital 2".

Other Matters (8 of 11) Response

Program Title Real Life 101

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays at 7:30am (4/2/11-6/25/11)

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Real life jobs and careers are explored in an energetic style as an educational and 

informational presentation for teenage viewers. The careers and people chosen to reflect those 

categories offer a vital inside look at what it would really be like to choose that particular 

profession. A co-host approach allows for interchange of questions and responses adding 

viewer stimulation and insight. Airs on "digital 2".

Other 

Matters (9 of 

11) Response

Program Title Ultimate Choice

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays at 8am & 8:30am (4/2/11-6/25/11)

Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Ultimate Choice Florida" and "Ultimate Choice Real Girls" provides an opportunity for its young viewers to 

learn more about themselves and their lives, as well as to develop their own convictions about each of the 

moral issues explored and discussed on this television series. In "Ultimate Choice Florida" each episode 

presents the teens a heart stopping extreme adventure along with an opportunity to discuss that experience 

and its application to major real life issues. While "Ultimate Choice Real Girls" finds five diverse young 

women who are invited to join a revolution to live a dramatically different life than dictated by the pop 

culture. These "real" girls are brought to an incredible house on the water and introduced to their new 

weekly routine time with their new mentors (the show's hosts Courtenay and Shennette). Each of the 

episodes within these series brought them face-to-face with challenges that have lifelong implications, they 

shared thoughts that are designed to shape the values that will guide young men and women throughout 

their lives. Issues discussed include: Drugs; Compromise; Resolving Conflict; Teamwork; Fear; and Self 

Control. Airs on "digital 2".

Other Matters (10 

of 11) Response

Program Title Teen Kids News

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays at 9a & 9:30a (4/2/11-6/25/11)

Total times aired at 

regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The mission of Teen Kids News is to produce a weekly news program that provides information and 

news to kids in a manner that is educational as well as highly entertaining. It is designed to appeal to 

the audience on its own level. The focus of the program is young people, always letting them tell their 

stories in their own words. This program serves the audience by inserting the clear voice of the kid 

into the adult-dominated media and provides a unique perspective to the news that is not currently 

available on network television. Airs on "Digital 2".

Other Matters (11 

of 11) Response

Program Title Gina's Kids

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays from 7am to 10am

Total times aired at 

regularly scheduled 

time

78

Length of Program 30 mins

Age of Target Child 

Audience from

2 years to 6 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Each family-friendly oriented show is hosted by Gina D, a positive female role model for young 

children. The major premise of the show is to establish and reinforce positive values and behaviors, 

through original songs and character performances, that viewing children will choose to adopt and 

imitate. The show is designed for today's children, incorporating 3D, CGI animation, live characters, 

puppets and children. Each show ends with Gina D writing a letter to her grandmother to review the 

educational highlights of the day's events. Airs on "digital 3".



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television Programming; 

or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is 

authorized to represent the party filing the Children's Television Programming, and who further certifies that 

he or she has read the document; that to the best of his or her knowledge, information,and belief there is 

good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

WYZZ 

LICENSEE, 

INC

Certification



No Attachments.Attachments
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