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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network MyNet

Nielsen DMA Rochester NY

Web Home Page Address www.wbgttv.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

5.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

840.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

15.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 24) Response

Program Title Swap TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sat/7:30a (til 10/1)

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"SWAP TV" is a weekly half-hour television series about two teenagers from different backgrounds 

"swapping" lives for a weekend. The programs explore the opposite lives of the participating youngsters 

as they learn about different cultures and family settings. Young viewers are exposed to the special 

interests of the "swapping" youngsters and what adjustments they make to a different life situation. The 

program teaches tolerance of various races, creeds and backgrounds while exposing an appreciation to 

someone else's way of life. Each episode is informative, entertaining and promotes good social values 

and respect.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (2 

of 24) Response

Program Title The Real Winning Edge

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sat/8am

Total times aired at 

regularly scheduled time

13

Digital Core 
Programs(24)



Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

"The Real Winning Edge" highlights adolescents and young adults making the right choices 

when faced with tough decisions and significant challenges. Recognizing that young teens are 

likely to be influenced by celebrities, the series features role models from the professional sports 

and the entertainment industries. Each episode is engaging, entertaining and educational in 

structure, presenting a powerful and positive message.

Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core 

Program (3 

of 24) Response

Program Title Animal Atlas

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sat/8:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins



Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Animal Atlas" continues its long series life by using technology to consistently improve the essential visual 

component of the episodes. The high definition video of the arresting animals and animal elements is well 

used to engage viewers and lead them through a sequence of valued and meaningful insights. One of the 

series strengths continues to be that it does not just present a list of animal facts but links a wide variety of 

information into sequences that make knowledge of the animal kingdom both simpler and easier to 

remember. The interstitial quizzes have become not just summaries of previous information but a lead-in to 

the next organized sequence of information. The tone of credited narrator Eric Schwartz is perfect for the 

target group of 13-16 year-olds. It is non-professorial and faux flip-again, ideal for the target mindset of 

selfconfident adolescence. Yet the vocabulary is rich. It presumes the understanding of the words like 

"behemoth" and "adaptation" but gives enough context to add that word to young viewers' vocabulary 

without getting pedantic. Great information in a rich visual context.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (4 

of 24) Response

Program Title Animal Rescue

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sat/9am

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

"Animal Rescue" furthers the educational and informational needs of young teens with its 

programming content, including safety tips and informational about various animals and their 

habitats. The programs also show real life in-the-field experiences of professional and ordinary 

people taking care of, treating and helping various animals, as well as exhibiting good social 

responsibility and promoting strong personal and community values.



Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core 

Program (5 of 24) Response

Program Title Dog Tales

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sat/9:30am

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Dog Tales" serves the educational and informational needs of children 13-16 years of age with its 

program content, including dog safety and care tips, as well as lessons on the responsibility of 

owning a dog. The show also provides informative segments on various dog breeds and showcases 

various veterinary experts explaining different issues affecting canines. The weekly series also 

includes recommended reading lists about dogs, and promotes children's writing and creative skills 

with essay and art contests.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core Program (6 of 

24) Response

Program Title Students First

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sat/10am



Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 60 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

The Rochester City School presents a STUDENT ANCHORED news program covering 

developments in the district, along with interviews of school board members, teachers, 

administrators and other staff. The station will also broadcast informational videos on the 

district's ongoing educational programs. All programming is produced by the City School 

District's TV Production Studio.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (7 of 24) Response

Program Title Missing

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sun/1pm

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

"Missing" includes safety tips and real life stories using various resources to help 

find missing people. The show is also a public service to communities across the 

United States and is endorced by the National Center for Missing and Exploited 

Children.

Does the Licensee identify the 

program by displaying throughout the 

program the symbol E/I?

Yes

Digital Core 

Program (8 

of 24) Response



Program Title The Outdoorsman with Buck McNeely

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun/ 2:30p

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"The Outdoorsman" is a blend of world class adventures in domestic and international locations. 

Environmental and conservation issues, teaching kids & people of all ages about wildlife, hunting, fishing, 

ethics and respect for nature and a celebration of the sporting lifestyle are important aspects of the format. 

The series is hosted by Outdoorsman International founder BUCK McNEELY. An international adventurer, 

dedicated conservationist and game management proponent, Buck promotes the enjoyment of the great 

outdoors for kids of all ages. THE OUTDOORSMAN has been shot on location world wide in places like: 

New Zealand, Argentina, Namibia, Siberia, Brazil, Botswana, Mexico, South Africa, Alaska, Iceland, Costa 

Rica, Canada, New Foundland, Zimbabwe & the USA. Celebrity guests from the world of sports, literature, 

politics and entertainment have appeared on the program. The series includes aims to give people of all 

ages motivation and inspiration to enjoy the great outdoors and follow their dreams of travel, adventure and 

exploration. To also teach people the key role sportsmen & women play in this countries overall game 

management & habitat programs.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (9 

of 24) Response

Program Title Horseland



Origination Network

Days/Times 

Program 

Regularly 

Scheduled

M-F/ 9:30am

Total times 

aired at 

regularly 

scheduled 

time

65

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

9 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Horseland is an animated series about five girls and two boys who live in spectacular countryside that 

houses a farm called Horseland. Each of these main characters has a special horse whose personality is 

similar to its owner's. Horseland and its unique approach of integrating the personality of the main 

characters and animals serve to reinforce prosocial themes. Horseland is also a "coming of age" series in 

which viewers experience and learn from the social interactions, hopes, dreams, and even fears of this 

group of culturally diverse adolescents. From this background, the experiences of sharing, caring, 

compromise, friendship, respect, and competition emerge to provide the young viewers with social and 

emotional guidelines for better understanding many of the life-lessons they need to learn as they grow and 

develop. "Horseland" airs on digital channel 46.2

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (10 

of 24) Response

Program Title Green Screen Adventures

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sat/10am

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

7 years to 13 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Educational, audience involved series features stories and drawings by students second through eighth 

grade using sketch comedy, story theatre, game shows, songs, puppetry and more! Since its debut in 2007, 

Green Screen Adventures has featured stories written by almost 1,000 elementary school students! Green 

Screen Adventures' educational goals are: To encourage children to be enthusiastic about writing and 

reading; to help students build a foundation for writing, critical thinking, and problem solving; to promote 

character development as the cast demonstrates cooperation and mutual respect; and to provide educators 

with innovative and entertaining ways to enhance student learning. In addition to academic skills, Green 

Screen Adventures focuses on the five Cs: Creativity, Curiosity, Confidence, Citizenship, Compassion. 

"Green Screen Adventures" airs on digital channel 46.2

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (11 

of 24) Response

Program Title Busy World of Richard Scarry

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sat/10:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Busy World of Richard Scarry" is a fully animated series based on the books by Richard Scarry which 

parents worldwide rely on to teach valuable lessons. Busytown is an enchanting place that's abuzz with 

energy and life. Young audiences love to sing and laugh along, as Huckle Cat and Lowly Worm make their 

way through the day. Always concerned for each other, the residents of Busytown make time for a song and 

a smile. Episodes are divided into multiple segments with different themes. The first and last segments 

involve the children in Busytown exploring their community. At the end of each segment the children have 

learned a little about their community and the world they live in. The middle segment shows children life in 

other cities featuring daily activities of adult characters in places such as Paris or Rome. Each episode 

includes two song segments in which the first, Imagine That, teaches various things like general science to 

how banks work. The second song segment that teaches safety is called Play it Safe. The aim of the series 

is to stimulate imagination and foster vicarious play, teach pro-social behavior (such as generosity, 

friendliness, persistence, altruism, understanding of other's points of view, empathy, acceptance of other's 

idiosyncrasies), help children move beyond family attachments to the world of friendships and community, 

help children develop skills on which academic learning depends such as attention, language, memory, 

active processing of a story and an interest in reading. "Busy World of Richard Scarry" airs on digital 

channel 46.2

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (12 

of 24) Response

Program Title Wimzie's House



Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/11am; 11:30am

Total times 

aired at 

regularly 

scheduled 

time

26

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

3 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Come spend a 'day in the life' with the monsters at Wimzie's house and you'll never want to go home. It's 

the magical kind of daycare that leads to delightful adventures for the pre-school child. All of the characters 

are wild and wooly on the outside - but definitely human on the inside. WIMZIE'S HOUSE portrays the 

experiences of Wimzie, her baby brother Bo and a cast of neighborhood youngsters while at a home 

daycare run by Wimzie's grandmother, Yaya. Each show centers on a key social or family issue from the 

young child's point of view. It focuses on a project, adventure or problem, explores potential solutions, while 

allowing characters to work through their feelings and issues from their own unique perspectives, and then 

closes with a resolution resulting in Wimzie and her playmates learning social skills which enable them to 

grow together despite their differences. The educational objectives of WIMZIE'S HOUSE support 

development and acceptance of children's individual identities, and promote self-esteem, encouraging 

acceptance of others through empathy with a cast of strong & well-focused characters. Themes include: 

friendship, generosity, collaboration, solitude and jealousy. "Wimzie's House" airs on digital channel 46.2

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (13 

of 24) Response

Program Title Country Mouse and City Mouse

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sat/12noon

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The much-loved children's fable comes to television in a brand new way, full of mysteries, adventures and 

characters with a unique mouse perspective on the world. Come along with Emily, the practical Country 

Mouse, and her sophisticated City Mouse cousin, Alexander as they visit friends and family around the 

globe! The Country Mouse and the City Mouse Adventures employs the fun and fascinating world-wide 

jaunts of a pair of adorable mice to present a body of important new learning. As Emily, the practical 

Country Mouse, and her sophisticated City Mouse cousin, Alexander, visit friends and family around the 

globe, they encounter non-stop delight along with non-stop problems, complications and mysteries. By 

stepping in, helping out and dealing with the situations with which they are confronted, they teach 

youngsters valuable learning to learn skills, centering on discovery, investigation and analysis; associated 

personal-character and pro-social attitudes; and intriguing core knowledge learning focused on world 

history, geography and language. "Country Mouse and City Mouse" airs on digital channel 46.2

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (14 

of 24) Response

Program Title Danger Rangers

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sat/12:30pm

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Danger Rangers is an award winning, animated television series that blends educational messaging 

with positive character role models, action-adventure storylines and fantastic music. The unique 

combination of these elements empowers children with potentially lifesaving problem solving skills which will 

help them to avoid or reduce common safety risks. The Danger Rangers is the perfect combination of 

entertainment kids love and educational content parents value. Sully, Kitty, Burble, Burt, Gabriela, Squeeky 

and Fallbot together make up the adventurous team that will captivate your children before they even realize 

they are learning! The Danger Rangers inspire passion in children to eat right, have a healthy body, have 

power over the dangers of bullying, stay safe, avoid danger on the internet, help others in need, play smart 

and stay active, master the outdoors and travel, and save the earth. "Danger Rangers" airs on digital 

channel 46.2

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (15 

of 24) Response

Program Title Doodlebop's Rockin' Road Show

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sun/10am

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Doodlebops Rockin' Road Show promotes academic and social readiness in order to help young viewers 

toward ultimate competence and success in their future school and extracurricular environments. By means 

of fantasy, fun, music and adventure, the Doodlebops teaches kids about their world and gives them the 

vital understanding and behavioral tools to explore it. Busdriver Bob, Dee Dee, Rooney, Moe and a small 

pink dog help children in need by turning them into animated characters and sending them to the bus to be 

a Doodle for a day! Viewers' personal character and pro-social behavior are enhanced, and they learn to 

effectively express themselves and "read" the expressions of others. The show also provides a template 

that youngsters can use to face situations and solve problems with the use of courage, inventiveness, and 

logical reasoning. The Doodlebops Rockin' Road Show furthermore helps to engage kids in new learning, 

and gives them a chance to hone and develop their burgeoning sense of humor. "Doodlebop's Rockin' Road 

Show" airs on digital channel 46.2

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (16 of 

24) Response

Program Title The Doodlebops

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sun/10:30am

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

3 years to 6 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Deedee, Rooney and Moe Doodle are in the ultimate rock 'n roll band. Share music, dance and comedy 

with the Doodlebops! The Doodlebops is a live action show designed to teach life lessons to children 

under elementary school age, and is intended to promote social and academic readiness. The main 

characters are the three members of the Doodlebops musical band, their jazzy neighbor MAZZ and their 

driver Bus Driver Bob. Each episode explores social issues, such as the importance of persistence or the 

value of openness to new things. The program emphasizes an appreciation of music, and integrates the 

social lessons into original songs that are repeated through the episodes.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (17 

of 24) Response

Program Title Beta Records

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

M-Sa/8am



Total times 

aired at 

regularly 

scheduled 

time

78

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

BETA Records TV emphasizes educational and pop culture segments and in-house produced music videos 

using the best vintage analog recording gear combined with the sounds of modern music. Each episode 

features at least 3 acoustic artist videos from newly signed bands! The series follows a magazine format 

with segments ranging from major and indie artist interviews, tutorials and how-to's, producer and music 

executive tips, Internet heroes, legendary artists and music as it pertains to fashion and pop culture. BETA 

Records TV, a nationally syndicated first-run music-centric TV series for kids, and In Tune Monthly, a 

magazine written exclusively for young music making students and their teachers, are collaborating on 

programming content for the television series. The show provides a good impetus for Teens being 

committing to their music education - giving them the ability to get scholarships, and a good positive 

medium for reaching their career goals. "Beta Records" airs on digital channel 46.3

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (18 of 24) Response

Program Title The Adventures of Dudley Dragon

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sat/8am

Total times aired at 

regularly scheduled 

time

13



Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

4 years to 8 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

DUDLEY THE DRAGON is a friendly eight-foot green dragon, who has just woken up from a century 

of hibernation. The program centers on Dudley and his relationship with his new 10-year old friends, 

Matt & Sally, who are his guides to the modern world. With a combination of live action, puppetry, 

stories and songs, the show follows Dudley and his friends on their adventures, exploring issues 

such the importance of caring for the environment and friendship while emphasizing pro-social 

values. "Dudley Dragon" airs on digital channel 46.4

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (19 

of 24) Response

Program Title Mustard Pancakes

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/8:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

3 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Mustard Pancakes" is a television series for children, featuring the loveable and talented Courtney 

Campbell, and her family of fun-loving puppets. Each episode mirrors a slice of everyday life, from problems 

to celebrations and everything in between. Courtney lives with her cat, Mr. D., and her three dogs, 

Oogleberry Ink Dog, Tiny Tina Ten Toes and Mo. Courtney's home is warm, friendly and inviting. A cozy 

place where all children feel comfortable hanging out, singing songs and hearing stories "Mustard 

Pancakes" serves children's social and emotional development, as well as their intellectual development. 

Children are exposed to the importance of responsibility, sharing, communicating, helping others and many 

other life skills. Through the scenarios displayed in each program children learn by example, acquiring the 

tools necessary to help them to be responsible members of society. "Mustard Pancakes" airs on digital 

channel 46.4

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (20 

of 24) Response

Program Title Real Life 101

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/9am; 10:30am

Total times 

aired at 

regularly 

scheduled time

26

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled



Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Real Life 101" presents real people pursuing real jobs and careers in an educational and informational 

format designed to help its viewers make important decisions about preparing for the future. The careers 

and people featured are carefully selected in order to present vivid impressions that can be used by the 

series' young audience. A study conducted by The Annenberg Public Policy Center of the University of 

Pennsylvania concerning the implementation of the FCC processing guideline known as the Three-Hour 

Rule found that "Real Life 101" was highly educational. The series is currently being provided to schools 

and libraries across the USA by one of the nation's quality educational distributors. "Real Life 101" airs on 

digital channel 46.4

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (21 of 

24) Response

Program Title Mouse in the House

Origination Network

Days/Times Program Regularly 

Scheduled

Sat/9:30am

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 9 years to 12 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"Mouse in the House" provides young viewers with an educational experience conducting 

scientific experiment that children can repeat for themselves. The program combines 

practical demonstrations of science and physics with useful information for building 

important life skills. "Mouse in the House" airs on digital channel 46.4

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes



Digital Core 

Program (22 

of 24) Response

Program Title Dog and Cat Training with Joel Silverman

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/10am

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

In this entertaining weekly half hour program, Mr. Silverman, the well-known Hollywood animal trainer and 

author, demonstrates how to train dogs and cats with the help of his furry friends, either in-home or on 

location. The visual instructions are an easy way to learn the art of training your four-legged family 

companions. Also, each week other animal trainers will talk about their experiences with dogs and cats, 

especially the specific training needed for a film, television program or commercial. They call this segment 

"Animal Actors". "K9's of OC" is a segment dedicated to helping the pet owner, in their home, to overcome 

their most troubling issue with their pet. Mr. Silverman demonstrates exactly what is required to eliminate 

the problem. This is helpful for any household who has a dog and wants to improve obedience. Never heard 

of a trained cat? Well, Mr. Silverman knows how and will show the audience the art of training such an 

"untrainable" being in their "Cat Training" segment. Other weekly segments include "Working Dog" and 

"Advance Behavior", both entertaining and educational. The skills learned in each half hour are not only to 

improve training skills, but will teach young people patience, kindness, responsibility, determination, and 

understanding...all needed in life, as well. "Cat and Dog Training" airs on digital channel 46.4

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Digital Core 

Program (23 of 24) Response

Program Title Three Wide Life

Origination Network

Days/Times Program 

Regularly Scheduled

Sat/11am

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Three Wide Life" looks at current NASCAR teams, crew members, business personnel and drivers 

who share their experiences, advice, and stories, educating teens and providing an in-depth look at 

the hard work and dedication it takes to achieve their goals. For years race fans have been asking 

for real behind-the-scenes content they can't get anywhere else. Three Wide Life cuts to the core of 

true racing fans, whether stock car, open wheel, dirt or anything in between. "Three Wide Life" airs 

on digital channel 46.4

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (24 

of 24) Response

Program Title The Outdoorsman with Buck McNeely

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/3pm

Total times 

aired at 

regularly 

scheduled 

time

13



Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Outdoorsman is a blend of world class adventures in domestic and international locations. 

Environmental and conservation issues, teaching kids & people of all ages about wildlife, hunting, fishing, 

ethics and respect for nature and a celebration of the sporting lifestyle are important aspects of the format. 

The series is hosted by Outdoorsman International founder BUCK McNEELY. An international adventurer, 

dedicated conservationist and game management proponent, Buck promotes the enjoyment of the great 

outdoors for kids of all ages. THE OUTDOORSMAN has been shot on location world wide in places like: 

New Zealand, Argentina, Namibia, Siberia, Brazil, Botswana, Mexico, South Africa, Alaska, Iceland, Costa 

Rica, Canada, New Foundland, Zimbabwe & the USA. Celebrity guests from the world of sports, literature, 

politics and entertainment have appeared on the program. The series includes aims to give people of all 

ages motivation and inspiration to enjoy the great outdoors and follow their dreams of travel, adventure and 

exploration. To also teach people the key role sportsmen & women play in this countries overall game 

management & habitat programs. "The Outdoorsman with Buck McNeely" airs on digital channel 46.4

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television 

Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison Jennifer L 

Mattison

Address 33 E Market St

City Corning

State NY

Zip 14830

Telephone Number 607-937-5000

Email Address jmattison@wydctv.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This 

may include information on any other noncore educational and informational programming that you 

aired this quarter or plan to air during the next quarter, or any existing or proposed non-broadcast 

efforts that will enhance the educational and informational value of such programming to children. See 

47 C.F.R. Section 73.671, NOTES 2 and 3.

Liaison Contact



Other Matters (1 of 24) Response

Program Title The Real Winning Edge

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sat/8am

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

"The Real Winning Edge" highlights adolescents and young adults making the right choices when 

faced with tough decisions and significant challenges. Recognizing that young teens are likely to 

be influenced by celebrities, the series features role models from the professional sports and the 

entertainment industries. Each episode is engaging, entertaining and educational in structure, 

presenting a powerful and positive message. Airs on digital channel 46.1

Other 

Matters (2 of 

24) Response

Program Title Animal Atlas

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sat/8:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Animal Atlas" continues its long series life by using technology to consistently improve the essential visual 

component of the episodes. The high definition video of the arresting animals and animal elements is well 

used to engage viewers and lead them through a sequence of valued and meaningful insights. One of the 

series strengths continues to be that it does not just present a list of animal facts but links a wide variety of 

information into sequences that make knowledge of the animal kingdom both simpler and easier to 

remember. The interstitial quizzes have become not just summaries of previous information but a lead-in to 

the next organized sequence of information. The tone of credited narrator Eric Schwartz is perfect for the 

target group of 13-16 year-olds. It is non-professorial and faux flip-again, ideal for the target mindset of self 

confident adolescence. Yet the vocabulary is rich. It presumes the understanding of the words like 

"behemoth" and "adaptation" but gives enough context to add that word to young viewers' vocabulary 

without getting pedantic. Great information in a rich visual context. Airs on digital channel 46.1

Other Matters (3 of 24) Response

Program Title Animal Rescue

Other Matters (24)



Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sat/9am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

"Animal Rescue" furthers the educational and informational needs of young teens with its 

programming content, including safety tips and informational about various animals and their 

habitats. The programs also show real life in-the-field experiences of professional and ordinary 

people taking care of, treating and helping various animals, as well as exhibiting good social 

responsibility and promoting strong personal and community values. Airs on digital channel 46.1

Other Matters (4 of 

24) Response

Program Title Dog Tales

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sat/9:30am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Dog Tales" serves the educational and informational needs of children 13-16 years of age with its 

program content, including dog safety and care tips, as well as lessons on the responsibility of 

owning a dog. The show also provides informative segments on various dog breeds and showcases 

various veterinary experts explaining different issues affecting canines. The weekly series also 

includes recommended reading lists about dogs, and promotes children's writing and creative skills 

with essay and art contests. Airs on digital channel 46.1

Other Matters (5 of 24) Response

Program Title Students First

Origination Local

Days/Times Program 

Regularly Scheduled

Sat/10am

Total times aired at 

regularly scheduled time

13

Length of Program 60 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

The Rochester City School presents a STUDENT ANCHORED news program covering 

developments in the district, along with interviews of school board members, teachers, 

administrators and other staff. The station will also broadcast informational videos on the 

district's ongoing educational programs. All programming is produced by the City School 

District's TV Production Studio. Airs on digital channel 46.1

Other Matters (6 of 24) Response

Program Title Missing

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sun/1pm

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"Missing" includes safety tips and real life stories using various resources to help find 

missing people. The show is also a public service to communities across the United 

States and is endorsed by the National Center for Missing and Exploited Children. 

Airs on digital channel 46.1

Other 

Matters (7 of 

24) Response

Program Title The Outdoorsman with Buck McNeely

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun/2:30p

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Outdoorsman is a blend of world class adventures in domestic and international locations. 

Environmental and conservation issues, teaching kids & people of all ages about wildlife, hunting, fishing, 

ethics and respect for nature and a celebration of the sporting lifestyle are important aspects of the format. 

The series is hosted by Outdoorsman International founder BUCK McNEELY. An international adventurer, 

dedicated conservationist and game management proponent, Buck promotes the enjoyment of the great 

outdoors for kids of all ages. THE OUTDOORSMAN has been shot on location world wide in places like: 

New Zealand, Argentina, Namibia, Siberia, Brazil, Botswana, Mexico, South Africa, Alaska, Iceland, Costa 

Rica, Canada, New Foundland, Zimbabwe & the USA. Celebrity guests from the world of sports, literature, 

politics and entertainment have appeared on the program. The series includes aims to give people of all 

ages motivation and inspiration to enjoy the great outdoors and follow their dreams of travel, adventure and 

exploration. To also teach people the key role sportsmen & women play in this countries overall game 

management & habitat programs. Airs on digital channel 46.1



Other Matters 

(8 of 24) Response

Program Title Family Style w/ Chef Jeff

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun/8am (starting 10/1)

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Family Style with Chef Jeff is an educational and informative half-hour, E/I series that teaches viewers how 

making the right choices in the kitchen can lead to life-changing experiences for the entire family. Each 

episode features interesting and valuable health and nutrition information as viewers also learn how to 

cook healthier versions of some of our favorite dishes. Family Style uses unique structural components to 

help young viewers retain and reflect on important and current health-related information. The series also 

features nutrition quizzes, health tips, and Chef Jeff's own positive reinforcement. The goal of the series is 

to help young viewers make well-informed choices about their eating habits, nutrition, and health. Airs on 

digital channel 46.1

Other 

Matters (9 of 

24) Response

Program Title Horseland

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

M-F/9:30am

Total times 

aired at 

regularly 

scheduled 

time

65

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

9 years to 11 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Horseland is an animated series about five girls and two boys who live in spectacular countryside that 

houses a farm called Horseland. Each of these main characters has a special horse whose personality is 

similar to its owner's. Horseland and its unique approach of integrating the personality of the main 

characters and animals serve to reinforce prosocial themes. Horseland is also a "coming of age" series in 

which viewers experience and learn from the social interactions, hopes, dreams, and even fears of this 

group of culturally diverse adolescents. From this background, the experiences of sharing, caring, 

compromise, friendship, respect, and competition emerge to provide the young viewers with social and 

emotional guidelines for better understanding many of the life-lessons they need to learn as they grow and 

develop.

Other 

Matters (10 

of 24) Response

Program Title Green Screen Adventures

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/10a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

7 years to 13 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Educational, audience involved series features stories and drawings by students second through eighth 

grade using sketch comedy, story theatre, game shows, songs, puppetry and more! Since its debut in 2007, 

Green Screen Adventures has featured stories written by almost 1,000 elementary school students! Green 

Screen Adventures' educational goals are: To encourage children to be enthusiastic about writing and 

reading; to help students build a foundation for writing, critical thinking, and problem solving; to promote 

character development as the cast demonstrates cooperation and mutual respect; and to provide educators 

with innovative and entertaining ways to enhance student learning. In addition to academic skills, Green 

Screen Adventures focuses on the five Cs:Creativity, Curiosity, Confidence, Citizenship, Compassion. Airs 

on digital channel 46.2

Other 

Matters (11 

of 24) Response

Program Title Busy World of Richard Scarry

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/10:30am



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Busy World of Richard Scarry is a fully animated series based on the books by Richard Scarry which 

parents worldwide rely on to teach valuable lessons. Busytown is an enchanting place that's abuzz with 

energy and life. Young audiences love to sing and laugh along, as Huckle Cat and Lowly Worm make their 

way through the day. Always concerned for each other, the residents of Busytown make time for a song and 

a smile. Episodes are divided into multiple segments with different themes. The first and last segments 

involve the children in Busytown exploring their community. At the end of each segment the children have 

learned a little about their community and the world they live in. The middle segment shows children life in 

other cities featuring daily activities of adult characters in places such as Paris or Rome. Each episode 

includes two song segments in which the first, Imagine That, teaches various things like general science to 

how banks work. The second song segment that teaches safety is called Play it Safe. The aim of the series 

is to stimulate imagination and foster vicarious play, teach pro-social behavior (such as generosity, 

friendliness, persistence, altruism, understanding of other's points of view, empathy, acceptance of other's 

idiosyncrasies), help children move beyond family attachments to the world of friendships and community, 

help children develop skills on which academic learning depends such as attention, language, memory, 

active processing of a story and an interest in reading. Airs on digital channel 46.2

Other 

Matters (12 

of 24) Response

Program Title Wimzie's House

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/11am; 11:30am

Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

3 years to 5 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Come spend a 'day in the life' with the monsters at Wimzie's house and you'll never want to go home. It's 

the magical kind of daycare that leads to delightful adventures for the pre-school child. All of the characters 

are wild and wooly on the outside - but definitely human on the inside. WIMZIE'S HOUSE portrays the 

experiences of Wimzie, her baby brother Bo and a cast of neighborhood youngsters while at a home 

daycare run by Wimzie's grandmother, Yaya. Each show centers on a key social or family issue from the 

young child's point of view. It focuses on a project, adventure or problem, explores potential solutions, while 

allowing characters to work through their feelings and issues from their own unique perspectives, and then 

closes with a resolution resulting in Wimzie and her playmates learning social skills which enable them to 

grow together despite their differences. The educational objectives of WIMZIE'S HOUSE support 

development and acceptance of children's individual identities, and promote self-esteem, encouraging 

acceptance of others through empathy with a cast of strong & well-focused characters. Themes include: 

friendship, generosity, collaboration, solitude and jealousy. Airs on digital channel 46.2

Other 

Matters (13 

of 24) Response

Program Title Country Mouse and City Mouse

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/12noon

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

4 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The much-loved children's fable comes to television in a brand new way, full of mysteries, adventures and 

characters with a unique mouse perspective on the world. Come along with Emily, the practical Country 

Mouse, and her sophisticated City Mouse cousin, Alexander as they visit friends and family around the 

globe! The Country Mouse and the City Mouse Adventures employs the fun and fascinating world-wide 

jaunts of a pair of adorable mice to present a body of important new learning. As Emily, the practical 

Country Mouse, and her sophisticated City Mouse cousin, Alexander, visit friends and family around the 

globe, they encounter non-stop delight along with non-stop problems, complications and mysteries. By 

stepping in, helping out and dealing with the situations with which they are confronted, they teach 

youngsters valuable learning to learn skills, centering on discovery, investigation and analysis; associated 

personal-character and pro-social attitudes; and intriguing core knowledge learning focused on world 

history, geography and language. Airs on digital channel 46.2

Other 

Matters (14 

of 24) Response

Program Title Danger Rangers

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/12:30pm



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Danger Rangers is an award winning, animated television series that blends educational messaging 

with positive character role models, action-adventure storylines and fantastic music. The unique 

combination of these elements empowers children with potentially lifesaving problem solving skills which will 

help them to avoid or reduce common safety risks. The Danger Rangers is the perfect combination of 

entertainment kids love and educational content parents value. Sully, Kitty, Burble, Burt, Gabriela, Squeeky 

and Fallbot together make up the adventurous team that will captivate your children before they even realize 

they are learning! The Danger Rangers inspire passion in children to eat right, have a healthy body, have 

power over the dangers of bullying, stay safe, avoid danger on the internet, help others in need, play smart 

and stay active, master the outdoors and travel, and save the earth. Airs on digital channel 46.2

Other 

Matters (15 

of 24) Response

Program Title Doodlebop's Rockin' Road Show

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun/10am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Doodlebops Rockin' Road Show promotes academic and social readiness in order to help young viewers 

toward ultimate competence and success in their future school and extracurricular environments. By means 

of fantasy, fun, music and adventure, the Doodlebops teaches kids about their world and gives them the 

vital understanding and behavioral tools to explore it. Busdriver Bob, Dee Dee, Rooney, Moe and a small 

pink dog help children in need by turning them into animated characters and sending them to the bus to be 

a Doodle for a day! Viewers' personal character and pro-social behavior are enhanced, and they learn to 

effectively express themselves and "read" the expressions of others. The show also provides a template 

that youngsters can use to face situations and solve problems with the use of courage, inventiveness, and 

logical reasoning. The Doodlebops Rockin' Road Show furthermore helps to engage kids in new learning, 

and gives them a chance to hone and develop their burgeoning sense of humor.



Other Matters 

(16 of 24) Response

Program Title The Doodlebops

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sun/10:30am

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

3 years to 6 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Deedee, Rooney and Moe Doodle are in the ultimate rock 'n roll band. Share music, dance and comedy 

with the Doodlebops! The Doodlebops is a live action show designed to teach life lessons to children 

under elementary school age, and is intended to promote social and academic readiness. The main 

characters are the three members of the Doodlebops musical band, their jazzy neighbor MAZZ and their 

driver Bus Driver Bob. Each episode explores social issues, such as the importance of persistence or the 

value of openness to new things. The program emphasizes an appreciation of music, and integrates the 

social lessons into original songs that are repeated through the episodes.

Other 

Matters (17 

of 24) Response

Program Title Beta Records

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

M-Sat/8am

Total times 

aired at 

regularly 

scheduled 

time

78

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

BETA Records TV emphasizes educational and pop culture segments and in-house produced music videos 

using the best vintage analog recording gear combined with the sounds of modern music. Each episode 

features at least 3 acoustic artist videos from newly signed bands! The series follows a magazine format 

with segments ranging from major and indie artist interviews, tutorials and how-to's, producer and music 

executive tips, Internet heroes, legendary artists and music as it pertains to fashion and pop culture. BETA 

Records TV, a nationally syndicated first-run music-centric TV series for kids, and In Tune Monthly, a 

magazine written exclusively for young music making students and their teachers, are collaborating on 

programming content for the television series. The show provides a good impetus for Teens being 

committing to their music education - giving them the ability to get scholarships, and a good positive medium 

for reaching their career goals. "Beta Records" airs on digital channel 46.3

Other Matters (18 of 

24) Response

Program Title The Adventures of Dudley Dragon

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sat/8am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

4 years to 8 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

DUDLEY THE DRAGON is a friendly eight-foot green dragon, who has just woken up from a century 

of hibernation. The program centers on Dudley and his relationship with his new 10-year old friends, 

Matt & Sally, who are his guides to the modern world. With a combination of live action, puppetry, 

stories and songs, the show follows Dudley and his friends on their adventures, exploring issues 

such the importance of caring for the environment and friendship while emphasizing pro-social 

values. Airs on digital channel 46.4

Other 

Matters (19 

of 24) Response

Program Title Mustard Pancakes

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/8:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

3 years to 7 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Mustard Pancakes" is a television series for children, featuring the loveable and talented Courtney 

Campbell, and her family of fun-loving puppets. Each episode mirrors a slice of everyday life, from problems 

to celebrations and everything in between. Courtney lives with her cat, Mr. D., and her three dogs, 

Oogleberry Ink Dog, Tiny Tina Ten Toes and Mo. Courtney's home is warm, friendly and inviting. A cozy 

place where all children feel comfortable hanging out, singing songs and hearing stories "Mustard 

Pancakes" serves children's social and emotional development, as well as their intellectual development. 

Children are exposed to the importance of responsibility, sharing, communicating, helping others and many 

other life skills. Through the scenarios displayed in each program children learn by example, acquiring the 

tools necessary to help them to be responsible members of society. Airs on digital channel 46.4

Other Matters 

(20 of 24) Response

Program Title Real Life 101

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/9am; 10:30am

Total times 

aired at 

regularly 

scheduled time

26

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Real Life 101" presents real people pursuing real jobs and careers in an educational and informational 

format designed to help its viewers make important decisions about preparing for the future. The careers 

and people featured are carefully selected in order to present vivid impressions that can be used by the 

series' young audience. A study conducted by The Annenberg Public Policy Center of the University of 

Pennsylvania concerning the implementation of the FCC processing guideline known as the Three-Hour 

Rule found that "Real Life 101" was highly educational. The series is currently being provided to schools 

and libraries across the USA by one of the nation's quality educational distributors. Airs on digital channel 

46.4

Other Matters (21 of 24) Response

Program Title Mouse in the House

Origination Network

Days/Times Program Regularly 

Scheduled

Sat/9:30am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

9 years to 12 years



Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"Mouse in the House" provides young viewers with an educational experience 

conducting scientific experiment that children can repeat for themselves. The program 

combines practical demonstrations of science and physics with useful information for 

building important life skills. Airs on digital channel 46.4

Other 

Matters (22 

of 24) Response

Program Title Cat and Dog Training with Joel Silverman

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/10am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

In this entertaining weekly half hour program, Mr. Silverman, the well-known Hollywood animal trainer and 

author, demonstrates how to train dogs and cats with the help of his furry friends, either in-home or on 

location. The visual instructions are an easy way to learn the art of training your four-legged family 

companions. Also, each week other animal trainers will talk about their experiences with dogs and cats, 

especially the specific training needed for a film, television program or commercial. They call this segment 

"Animal Actors". "K9's of OC" is a segment dedicated to helping the pet owner, in their home, to overcome 

their most troubling issue with their pet. Mr. Silverman demonstrates exactly what is required to eliminate 

the problem. This is helpful for any household who has a dog and wants to improve obedience. Never heard 

of a trained cat? Well, Mr. Silverman knows how and will show the audience the art of training such an 

"untrainable" being in their "Cat Training" segment. Other weekly segments include "Working Dog" and 

"Advance Behavior", both entertaining and educational. The skills learned in each half hour are not only to 

improve training skills, but will teach young people patience, kindness, responsibility, determination, and 

understanding...all needed in life, as well. Airs on digital channel 46.4

Other Matters (23 of 

24) Response

Program Title Three Wide Life

Origination Network

Days/Times Program 

Regularly Scheduled

Sat/11am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

"Three Wide Life" looks at current NASCAR teams, crew members, business personnel and drivers 

who share their experiences, advice, and stories, educating teens and providing an in-depth look at 

the hard work and dedication it takes to achieve their goals. For years race fans have been asking 

for real behind-the-scenes content they can't get anywhere else. Three Wide Life cuts to the core of 

true racing fans, whether stock car, open wheel, dirt or anything in between. Airs on digital channel 

46.4

Other 

Matters (24 

of 24) Response

Program Title The Outdoorsman with Buck McNeely

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat/3pm

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Outdoorsman is a blend of world class adventures in domestic and international locations. 

Environmental and conservation issues, teaching kids & people of all ages about wildlife, hunting, fishing, 

ethics and respect for nature and a celebration of the sporting lifestyle are important aspects of the format. 

The series is hosted by Outdoorsman International founder BUCK McNEELY. An international adventurer, 

dedicated conservationist and game management proponent, Buck promotes the enjoyment of the great 

outdoors for kids of all ages. THE OUTDOORSMAN has been shot on location world wide in places like: 

New Zealand, Argentina, Namibia, Siberia, Brazil, Botswana, Mexico, South Africa, Alaska, Iceland, Costa 

Rica, Canada, New Foundland, Zimbabwe & the USA. Celebrity guests from the world of sports, literature, 

politics and entertainment have appeared on the program. The series includes aims to give people of all 

ages motivation and inspiration to enjoy the great outdoors and follow their dreams of travel, adventure and 

exploration. To also teach people the key role sportsmen & women play in this countries overall game 

management & habitat programs. Airs on digital channel 46.4



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

WBGT, 

LLC

Certification



No Attachments.Attachments
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