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Applicant Name, Type, and Contact Information

Applicant Address Phone Email Applicant Type

Applicant 
Information



Contact Name Address Phone Email Contact TypeContact 
Representatives 
(0)



Section Question Response

Station Type Station Type Network Affiliation

Affiliated network CBS

Nielsen DMA Tulsa

Web Home Page Address www.Newson6.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

336.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

6.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 26) Response

Program Title Lucky Dog (KOTV 6.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 7a-730a, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23, 8/30, 9/6, 9/13, 9/20, 9/27

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal trainer Brandon McMillan operates a training facility known as the Lucky Dog Ranch, where his 

mission is to rescue hard-to-love and untrained dogs and find them homes. The show focuses on exercising 

responsibility and on developing a sense of appreciation for life and animals. Life lessons are an integral 

part of the overarching theme of rescuing these animals from death and providing a second chance for life. 

Following McMillan's investigations into how to retrain these animals to make them welcome members in 

the homes of families is both educational and inspirational - encouraging this demographic to become 

sensitive to our own and others' behavior and teaching how we as individuals can make a difference. This 

program is specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose, and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 
Programs(26)



Digital Core 

Program (2 

of 26) Response

Program Title Dr. Chris Pet Vet (KOTV 6.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 730a-8a, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23, 8/30, 9/6, 9/13, 9/20, 9/27

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Chronicling the adventures of Dr. Chris Brown, DR. CHRIS PET VET allows viewers unique insight into the 

life of one of the world's busiest vets and the animals that he treats. For those animals that require specialist 

services, Dr. Chris calls on his good friend and colleague Dr. Lisa Chimes, who works at a small animal 

specialist hospital. The show usually consists of three segments, following the doctor as he treats various 

animals that are in trouble and offering the viewer opportunities to understand the challenges a veterinarian 

daily faces. The series focuses on how the doctor investigates the individual problem and tries to develop 

solutions that on the surface would seem confounding to the viewer. As such the show not only offers a 

view into careers in and responsibility for taking care of pets, but also into problem solving strategies and 

behaviors. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose, and otherwise meets the definition 

of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (3 

of 26) Response



Program Title Recipe Rehab (KOTV 6.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 8a-830a, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23, 8/30, 9/6, 9/13, 9/20

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each week, host Evette Rios, recently a field correspondent and roving reporter for "The Chew," helps 

American families modify and update a high-calorie family recipe. First, two chefs face off in a head-to-head 

competition to give the recipes a nutritious low-calorie twist. After making each rehabbed recipe in its own 

kitchen, the family chooses its new favorite. This recipe makeover challenge teaches viewers about the 

nutritional value of different foods, promotes the use of healthy, wholesome ingredients, and demonstrates 

that healthy food choices can have positive effects on viewers' quality of life. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 of 

26) Response

Program Title Henry Ford's Innovation Nation (KOTV 6.1)



Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 8a-830a, 9/27

Total times 

aired at 

regularly 

scheduled 

time

1

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Henry Ford's INNOVATION NATION, hosted by Mo Rocca, features the celebration of the inventor's 

spirit - from historic scientific pioneers throughout past centuries to the forward-looking visionaries of today. 

Each episode tells the dramatic stories behind the world's greatest inventions, and the perseverance, 

passion and price required to bring them to life. The program includes segments focusing on 'what if it never 

happened' and 'the innovation by accident,' and has a strong focus on 'junior geniuses' who are changing 

the face of technology. This program is specifically designed to further the educational and informational 

needs of children, has educating and informing children as a significant purpose, and otherwise meets the 

definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 

of 26) Response

Program Title Jamie Oliver's 15 Minute Meals (KOTV 6.1)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Saturday, 830a-9a, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23, 8/30, 9/6, 9/13, 9/20

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Best known for his Emmy Award-winning television program, "Jamie Oliver's Food Revolution," Oliver is one 

of the world's favorite celebrity chefs who aspires to teach the world to cook. Oliver's core belief is that 

simply cooking for oneself using fresh ingredients is the easiest way to maintain a balanced diet, and to this 

goal, he has perfected a delicious collection of healthy recipes that can be prepared in 15 minutes. The 

show encourages young viewers to replicate the recipes and to develop healthy lifestyles through healthy 

cooking. The program also fosters viewers' appreciation for different kinds of foods and cultures from 

around the world. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose, and otherwise meets the definition 

of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (6 

of 26) Response

Program Title Recipe Rehab (KOTV 6.1)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Saturday, 830a-9a, 9/27

Total times 

aired at 

regularly 

scheduled 

time

1

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each week, host Evette Rios, recently a field correspondent and roving reporter for "The Chew," helps 

American families modify and update a high-calorie family recipe. First, two chefs face off in a head-to-head 

competition to give the recipes a nutritious low-calorie twist. After making each rehabbed recipe in its own 

kitchen, the family chooses its new favorite. This recipe makeover challenge teaches viewers about the 

nutritional value of different foods, promotes the use of healthy, wholesome ingredients, and demonstrates 

that healthy food choices can have positive effects on viewers' quality of life. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (7 

of 26) Response

Program Title All In With Laila Ali (KOTV 6.1)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sunday, 7a-730a, 7/6, 7/13, 7/20, 7/27, 8/3, 8/10, 8/17, 8/24, 8/31, 9/7, 9/14, 9/21, 9/28

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

ALL IN, hosted by Laila Ali, scours the globe to track down compelling stories, profiling inspirational people, 

groundbreaking achievements and extraordinary lifestyles. Using a magazine format, the program focuses 

on the achievements of individuals, who, whether through sports, culture, travel or adventure, follow their 

dreams. The program illustrates for viewers important life lessons: the rewards of developing a passion for 

some subject or discipline, the importance of setting goals and the value of not giving up. The show not only 

encourages a positive sense of commitment to one's goals but also the idea that hard work can achieve 

very positive results. This program is specifically designed to further the educational and informational 

needs of children, has educating and informing children as a significant purpose, and otherwise meets the 

definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (8 

of 26) Response

Program Title Game Changers With Kevin Frazier (KOTV 6.1)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sunday, 730a-8a, 7/6, 7/13, 7/20, 7/27, 8/3, 8/10, 8/17, 8/24, 8/31, 9/7, 9/14, 9/21, 9/28

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

GAME CHANGERS, hosted by "omg! Insider's" Kevin Frazier, highlights professional athletes who use their 

notoriety and success to make positive changes in the lives of people in need. The program offers a very 

positive opportunity to view sports figures in activities that reflect the ideas of good sportsmanship and civic 

mindedness. Profiled celebrities range from players who have set up charities for youngsters around the 

world to those who have put together foundations that support various initiatives in their own communities 

where they were raised as part of an effort to "give back." The show provides valuable lessons on the true 

meaning of sportsmanship and responsibility to society of those who have achieved great success. This 

program is specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose, and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (9 of 26) Response

Program Title Rescue Heroes I (CW Channel 6.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturday, 7a-730a, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23



Total times aired at 

regularly scheduled 

time

8

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

6 years to 11 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Each week the Rescue Heroes are called into action to mobilize themselves in any part of the globe 

to protect the world from natural and man-made disasters. Social and emotional character stories are 

embedded in the episodes using action and humor to convey messages of keeping an open mind, 

asking for help, facing your fears, persistence pays off, preparedness, procedure, training and 

teamwork. At the end of each episode the Rescue Heroes reinforce various safety tips and 

information relating to the educational message portrayed in the story.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (10 

of 26) Response

Program Title Cubix Robots For Everyone I (CW Channel 6.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 7a-730a, 8/30, 9/6, 9/13, 9/20, 9/27

Total times 

aired at 

regularly 

scheduled 

time

5

Total times 

aired

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Cubix: Robots for Everyone takes place in the year 2040 in Bubble Town where robots outnumber humans. 

The series centers around a 13 year old boy named Connor, his robot Cubix, and the members of a special 

club known as Botties. Each member of the Botties has their own robot with a unique characteristic. The 

robots are friendly, efficient and function in imaginative ways to help make Bubble Town a great place to 

live. But it's a good vs. evil world and Connor and the Botties learn lessons of right and wrong, teamwork, 

courage and problem solving during their adventures to thwart Dr. K.'s evil schemes to take control of 

Bubble Town's robots. Throughout the entire series, the Botties learn important lessons about themselves 

including self-confidence, courage, loyalty, patience, humility and pride but they also learn the importance of 

perseverance, teamwork and embracing their differences to overcome obstacles. These lessons resonate 

as the Botties work together to defeat Dr. K. and his evil schemes.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (11 of 26) Response

Program Title Rescue Heroes II (CW Channel 6.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturday, 730a-8a, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23

Total times aired at 

regularly scheduled 

time

8

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

6 years to 11 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Each week the Rescue Heroes are called into action to mobilize themselves in any part of the globe 

to protect the world from natural and man-made disasters. Social and emotional character stories are 

embedded in the episodes using action and humor to convey messages of keeping an open mind, 

asking for help, facing your fears, persistence pays off, preparedness, procedure, training and 

teamwork. At the end of each episode the Rescue Heroes reinforce various safety tips and 

information relating to the educational message portrayed in the story.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (12 

of 26) Response

Program Title Cubix Robots For Everyone II (CW Channel 6.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 730a-8a, 8/30, 9/6, 9/13, 9/20, 9/27

Total times 

aired at 

regularly 

scheduled 

time

5

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins



Age of 

Target Child 

Audience

6 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Cubix: Robots for Everyone takes place in the year 2040 in Bubble Town where robots outnumber humans. 

The series centers around a 13 year old boy named Connor, his robot Cubix, and the members of a special 

club known as Botties. Each member of the Botties has their own robot with a unique characteristic. The 

robots are friendly, efficient and function in imaginative ways to help make Bubble Town a great place to 

live. But it's a good vs. evil world and Connor and the Botties learn lessons of right and wrong, teamwork, 

courage and problem solving during their adventures to thwart Dr. K.'s evil schemes to take control of 

Bubble Town's robots. Throughout the entire series, the Botties learn important lessons about themselves 

including self-confidence, courage, loyalty, patience, humility and pride but they also learn the importance of 

perseverance, teamwork and embracing their differences to overcome obstacles. These lessons resonate 

as the Botties work together to defeat Dr. K. and his evil schemes.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program 

(13 of 26) Response

Program Title Animal Exploration With Jarod Miller (CW Channel 6.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday, 7a-730a, 7/6, 7/13, 7/20, 7/27, 8/3, 8/10, 8/17, 8/24, 8/31, 9/7, 9/14, 9/21, 9/28

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Each week Jarod looks at exotic and domestic animals from his own unique perspective traveling 

to zoos and aquariums to explore animals that fit a particular theme, whether it's the need for 

speed or animal heroes, there's always something amazing happening. Filled with energy, youth 

and humor, Jarod is a welcome visitor in living rooms around America inspiring viewers, children 

and adults alike, to preserve the innate human instinct to explore.



Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core 

Program (14 of 

26) Response

Program Title Animal Atlas (CW Channel 6.2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday, 730a-8a, 7/6, 7/13, 7/20, 7/27, 8/3, 8/10, 8/17, 8/24, 8/31, 9/7, 9/14, 9/21, 9/28

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Animal Atlas ties together images and action in nature with educational and informational themes while 

learning fascinating facts about the animal kingdom. It builds on natural curiosity and adolescent-

friendly topics like weapons, groups and inherited behaviors as it builds in challenges to viewer 

knowledge with teaser questions before the breaks and answers to follow. Using animal footage, 

humor, and an everyday narrative style to reach the minds of its target group, its tradition of 

broadening the knowledge of young viewers through friendly and fascinating information remains a 

primary goal.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (15 of 26) Response

Program Title Family Style with Chef Jeff (CW Channel 6.2)

Origination Syndicated



Days/Times 

Program Regularly 

Scheduled

Sunday, 8a-830a, 7/6, 7/13, 7/20, 7/27, 8/3, 8/10, 8/17, 8/24, 8/31, 9/7, 9/14

Total times aired at 

regularly scheduled 

time

11

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Family Style with Chef Jeff teaches viewers how making the right choices in the kitchen can lead to 

life-changing experiences for the entire family. Each episode features interesting and valuable health 

and nutrition information as viewers also learn how to cook healthier versions of some of their 

favorite dishes using unique structural components to help young viewers retain and reflect on 

important and current health-related information with the goal of helping them make well-informed 

choices about their eating habits, nutrition and health.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (16 

of 26) Response

Program Title State To State (CW Channel 6.2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday, 8a-830a, 9/21, 9/28

Total times 

aired at 

regularly 

scheduled 

time

2

Total times 

aired

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

State to State is an educational and informative half-hour, E/I program that travels to every entertaining 

nook and cranny of America. Viewers will experience the hectic dazzle of the Big Apple, discover the 

rawhide spirit of Wyoming, learn about the revival of St. Louis, celebrate the innovation of Silicon Valley, 

hear the music of New Orleans and Austin, understand the history of Hollywood, and learn about America's 

diverse culture in nearly every state in the union. Viewers will also learn about the country's diverse 

geography and experience the great outdoors, from Alaska to the Everglades. They'll see the biggest 

events and discover the hidden gems. Each episode showcases between one and three states and dozens 

of locations within them. State to State delivers fast-paced, engaging information that's a perfect match for 

the 21st century learner. The series is packed with facts about history, geography, and culture. The goal of 

the series is to provide young viewers with the inspiration and information to better understand and 

appreciate the dynamic and diverse country they live in.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (17 of 26) Response

Program Title Wild America (CW Channel 6.2)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sunday, 830a-9a, 7/6, 7/13, 7/20, 7/27, 8/3, 8/10, 8/17, 8/24, 8/31, 9/7, 9/14

Total times aired at regularly 

scheduled time

11

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years



Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Wild Americas key educational objective is to familiarize children with animals of the 

North American continent, their interaction with other animals and their environment. 

Emphasis is placed upon protecting endangered species and the impact that humans 

have while interacting with their environment.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core 

Program (18 of 

26) Response

Program Title Live Life and Win (CW Channel 6.2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday, 830a-9a, 9/21, 9/28

Total times aired 

at regularly 

scheduled time

2

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Live Life and Win is a weekly, curriculum-blended, nationally syndicated magazine series highlighting 

inspirational teen success stories. Segments feature extraordinary teens breaking barriers, giving back, 

nutrition and exercise, with a focus on the arts, school sports, community and teen entrepreneurship, 

while promoting social responsibility, perseverance, leadership, academic achievement and 

volunteerism. The goal of the show is to encourage the teen audience to discover and learn strategies 

to achieve personal dreams, explore volunteerism, build character and uncover personal passions.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (19 of 26) Response

Program Title Missing (News on 6 Now 6.3)



Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday, 2p-230p, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23, 8/30, 9/6, 9/13, 9/20, 9

/27

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Content for the program Missing includes safety tips and real life stories using 

various resources to help find missing people. The show is also a public service to 

communities across the United States and is endorsed by the National Center for 

Missing and Exploited Children.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (20 of 26) Response

Program Title Think Big (News on 6 Now 6.3)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday, 230p-3p, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23, 8/30, 9/6, 9/13, 9/20, 

9/27

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Think Big shows children actively solving problems using scientific principles 

combining practical skills and creative thinking demonstrating real-world 

applications for math, science and engineering, proving that the physical sciences 

can be useful.

Does the Licensee identify the program 

by displaying throughout the program 

the symbol E/I?

Yes

Digital Core Program (21 of 26) Response



Program Title On The Spot (News on 6 Now 6.3)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday, 3p-330p, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23, 8/30, 9/6, 9/13, 9/20, 9/27

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

On The Spot delivers the strategy of an extremely fast-paced presentation linked with 

eye-catching visuals, a pounding soundtrack, and an amazing array of topics from 

transportation, geography, technology, culture, environment, government, money, sports, 

foot, art, history, music, science, math, health and language.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (22 of 26) Response

Program Title The Coolest Places On Earth (News on 6 Now 6.3)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday, 330p-4p, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23, 8/30, 9/6, 9/13, 9/20, 9/27

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The Coolest Places on Earth takes young viewers on a journey of discovery to the most astonishing 

places on the planet, cities, festivals, landmarks and jaw-dropping nature, exploring each location's 

history and culture. Each episode showcases three specific locations and delivers fast-paced, 

engaging information that's a perfect match for the 21st century learner packed with facts about 

history, geography and culture with the goal of inspiring young viewers to better understand and 

appreciate the culturally diverse world around them.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (23 of 26) Response

Program Title Family Style With Chef Jeff (News on 6 Now 6.3)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday, 4p-430p, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23, 8/30, 9/6, 9/13

Total times aired at 

regularly scheduled 

time

11

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Family Style with Chef Jeff teaches viewers how making the right choices in the kitchen can lead to 

life-changing experiences for the entire family. Each episode features interesting and valuable health 

and nutrition information as viewers also learn how to cook healthier versions of some of their 

favorite dishes using unique structural components to help young viewers retain and reflect on 

important and current health-related information with the goal of helping them make well-informed 

choices about their eating habits, nutrition and health.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes



Digital Core 

Program (24 

of 26) Response

Program Title State To State (News on 6 Now 6.3)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 4p-430p, 9/20, 9/27

Total times 

aired at 

regularly 

scheduled 

time

2

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

State to State is an educational and informative half-hour, E/I program that travels to every entertaining 

nook and cranny of America. Viewers will experience the hectic dazzle of the Big Apple, discover the 

rawhide spirit of Wyoming, learn about the revival of St. Louis, celebrate the innovation of Silicon Valley, 

hear the music of New Orleans and Austin, understand the history of Hollywood, and learn about America's 

diverse culture in nearly every state in the union. Viewers will also learn about the country's diverse 

geography and experience the great outdoors, from Alaska to the Everglades. They'll see the biggest 

events and discover the hidden gems. Each episode showcases between one and three states and dozens 

of locations within them. State to State delivers fast-paced, engaging information that's a perfect match for 

the 21st century learner. The series is packed with facts about history, geography, and culture. The goal of 

the series is to provide young viewers with the inspiration and information to better understand and 

appreciate the dynamic and diverse country they live in.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program 

(25 of 26) Response



Program Title Animal Exploration With Jarod Miller (News on 6 Now 6.3)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday, 430p-5p, 7/5, 7/12, 7/19, 7/26, 8/2, 8/9, 8/16, 8/23, 8/30, 9/6, 9/13

Total times aired at 

regularly scheduled time

11

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Each week Jarod looks at exotic and domestic animals from his own unique perspective traveling 

to zoos and aquariums to explore animals that fit a particular theme, whether it's the need for 

speed or animal heroes, there's always something amazing happening. Filled with energy, youth 

and humor, Jarod is a welcome visitor in living rooms around America inspiring viewers, children 

and adults alike, to preserve the innate human instinct to explore.

Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core Program (26 of 26) Response

Program Title Wild America (News on 6 Now 6.3)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday, 430p-5p, 9/20, 9/27

Total times aired at regularly 

scheduled time

2

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years



Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Wild Americas key educational objective is to familiarize children with animals of the 

North American continent, their interaction with other animals and their environment. 

Emphasis is placed upon protecting endangered species and the impact that humans 

have while interacting with their environment.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the 

Licensee 

publicize the 

existence and 

location of 

the station's 

Children's 

Television 

Programming 

Reports (FCC 

398) as 

required by 

47 C.F.R. 

Section 

73.3526(e)

(11)(iii)?

Yes

Name of 

children's 

programming 

liaison

Rob Krier

Address 303 N. Boston Avenue

City Tulsa

State OK

Zip 74103

Telephone 

Number

918-732-6000

Email Address rob.krier@griffincommunications.net

Liaison Contact



Include any 

other 

comments or 

information 

you want the 

Commission 

to consider in 

evaluating 

your 

compliance 

with the 

Children's 

Television Act 

(or use this 

space for 

supplemental 

explanations). 

This may 

include 

information 

on any other 

noncore 

educational 

and 

informational 

programming 

that you aired 

this quarter or 

plan to air 

during the 

next quarter, 

or any 

existing or 

proposed non-

broadcast 

efforts that 

will enhance 

the 

educational 

and 

informational 

value of such 

programming 

to children. 

See 47 C.F.

R. Section 

73.671, 

NOTES 2 and 

3.

KOTV terminated analog service February 17, 2009 and has answered 7b and 7c "yes" in order to avoid 

filing an unnecessary exhibit. Simulcast of KQCW's digital programming is transmitted on KOTV's digital 

subchannel 6.2 and is identical to the digital programming report on KQCW's Form 398 Childrens 

Television Report. KOTV broadcasts News on 6 Now on digital subchannel 6.3 effective April 1, 2011, until 

further notice. In addition to airing a schedule of educational and informational programming appropriate for 

children, KOTV serves this segment of the viewing audience in other ways. On-air personnel from KOTV 

The News On 6 make appearances before children and pre-teens in the community talking about potential 

careers in broadcasting and what it's like to work at a television station. KOTV also sponsors and supports 

various community outreach projects aimed at addressing the needs and concerns of children and pre-

teens. July, 2014: Just Plane Talk - Tulsa Air and Space Museum - July 5, News On 6 partnered with the 

Tulsa Air and Space Museum to bring Sky News 6 helicopter to the museum. The event kicked off Just 

Plane Talk where a new air vehicle would appear at the museum each month. Sky News 6 helicopter to 

Osage - July 8 - As part of an appreciation meeting, Sky News 6 helicopter and Will Kavanagh gave Osage 

employees an inside look at Tulsa's only news helicopter. Employees could sit in the helicopter and look at 

the HD video equipment. Check presentation to Food Bank - July 11 - As part of a special promotion with 

the performance of Wicked, News On 6 and Celebrity Attractions presented a check of more than $7,000 to 

the Food Bank. Wild Weather Camp - Camp Gruber- July 22 The News On 6 meteorologists presented the 

Wild Weather Camp show to a group of military kids at Camp Gruber. August, 2014:Sky News 6 helicopter 

at Martin Regional Library - August 3 Will Kavanagh and Sky News 6 helicopter touched down at Martin 

Regional Library for their annual Touch a Truck event. The appearance hosts trucks, military, police and 

medical from the surrounding community. Wild Weather Demonstration - August 7 News On 6 

meteorologists partnered with the Tulsa Home Builders Association for an annual backpacks for kids 

celebration. The meteorologists performed and talked about some of the wild weather that can be 

experienced in Oklahoma and how to prepare for it. Cimtel 5K - August 23 The CW anchors, Jennifer Loren 

and Chera Kimiko, participated at the race that raises money for rural Oklahoma public schools. Phillips 66 

Health Fair - August 26 Chief meteorologist Travis Meyer dispensed weather safety best practices and 

signed headshots at this oil and gas headquarters safety fair. First Pitch - August 29 Will Kavanagh threw 

out the last first pitch for the current baseball season. Will Kavanagh, a veteran and News On 6 pilot, 

represented the News On 6 Veterans First Pitch at the Driller's Stadium. Each First Pitch News On 6 would 

give the first pitch opportunity to a deserving veteran. September, 2014: Charleston's Run for the House - 

September 6 News On 6 supported the Charleston's Run for the House race and fundraiser, which goes to 

benefit the Ronald McDonald House. News On 6 supported in media and monetary donations. Food Bank 

of Eastern Oklahoma/ Restaurant week - September 6 News On 6 supported the Food Bank's Restaurant 

Week with on air mentions and talent at some locations. Susan G. Komen - Race For The Cure - 

September 27 News On 6 supported the Race for the Cure by sponsoring the Perfectly Pink After party, 

end of race announcements, Team Photos and media mentions. Anchor appearances: Alan Crone-9/16/14 

Spoke to potential KOTV advertisers about Impact Plus advertising program, 9/17/14 Spoke to potential 

KOTV advertisers about Impact Plus advertising program, 9/26/14 Meet and greet at Tulsa State Fair, 

Tulsa, 9/27/14 Meet and greet at Tulsa State Fair, Tulsa, Dave Davis- 9/16/14 Spoke to potential KOTV 

advertisers ab



Other 

Matters (1 of 

26) Response

Program Title Lucky Dog (KOTV 6.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 7a-730a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal trainer Brandon McMillan operates a training facility known as the Lucky Dog Ranch, where his 

mission is to rescue hard-to-love and untrained dogs and find them homes. The show focuses on exercising 

responsibility and on developing a sense of appreciation for life and animals. Life lessons are an integral 

part of the overarching theme of rescuing these animals from death and providing a second chance for life. 

Following McMillan's investigations into how to retrain these animals to make them welcome members in 

the homes of families is both educational and inspirational - encouraging this demographic to become 

sensitive to our own and others' behavior and teaching how we as individuals can make a difference. This 

program is specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose, and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Other 

Matters (2 of 

26) Response

Program Title Dr. Chris Pet Vet (KOTV 6.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 730a-8a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Other Matters (26)



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Chronicling the adventures of Dr. Chris Brown, DR. CHRIS PET VET allows viewers unique insight into the 

life of one of the world's busiest vets and the animals that he treats. For those animals that require specialist 

services, Dr. Chris calls on his good friend and colleague Dr. Lisa Chimes, who works at a small animal 

specialist hospital. The show usually consists of three segments, following the doctor as he treats various 

animals that are in trouble and offering the viewer opportunities to understand the challenges a veterinarian 

daily faces. The series focuses on how the doctor investigates the individual problem and tries to develop 

solutions that on the surface would seem confounding to the viewer. As such the show not only offers a view 

into careers in and responsibility for taking care of pets, but also into problem solving strategies and 

behaviors. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose, and otherwise meets the definition 

of Core Programming as specified in the Commission's rules.

Other Matters 

(3 of 26) Response

Program Title Henry Ford's Innovation Nation (KOTV 6.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 8a-830a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Henry Ford's INNOVATION NATION, hosted by Mo Rocca, features the celebration of the inventor's 

spirit - from historic scientific pioneers throughout past centuries to the forward-looking visionaries of today. 

Each episode tells the dramatic stories behind the world's greatest inventions, and the perseverance, 

passion and price required to bring them to life. The program includes segments focusing on 'what if it never 

happened' and 'the innovation by accident,' and has a strong focus on 'junior geniuses' who are changing 

the face of technology. This program is specifically designed to further the educational and informational 

needs of children, has educating and informing children as a significant purpose, and otherwise meets the 

definition of Core Programming as specified in the Commission's rules.

Other 

Matters (4 of 

26) Response

Program Title Recipe Rehab (KOTV 6.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 830a-9a



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each week, host Evette Rios, recently a field correspondent and roving reporter for "The Chew," helps 

American families modify and update a high-calorie family recipe. First, two chefs face off in a head-to-head 

competition to give the recipes a nutritious low-calorie twist. After making each rehabbed recipe in its own 

kitchen, the family chooses its new favorite. This recipe makeover challenge teaches viewers about the 

nutritional value of different foods, promotes the use of healthy, wholesome ingredients, and demonstrates 

that healthy food choices can have positive effects on viewers' quality of life. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Other 

Matters (5 of 

26) Response

Program Title All In With Laila Ali (KOTV 6.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday, 7a-730a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

ALL IN, hosted by Laila Ali, scours the globe to track down compelling stories, profiling inspirational people, 

groundbreaking achievements and extraordinary lifestyles. Using a magazine format, the program focuses 

on the achievements of individuals, who, whether through sports, culture, travel or adventure, follow their 

dreams. The program illustrates for viewers important life lessons: the rewards of developing a passion for 

some subject or discipline, the importance of setting goals and the value of not giving up. The show not only 

encourages a positive sense of commitment to one's goals but also the idea that hard work can achieve 

very positive results. This program is specifically designed to further the educational and informational 

needs of children, has educating and informing children as a significant purpose, and otherwise meets the 

definition of Core Programming as specified in the Commission's rules.



Other 

Matters (6 of 

26) Response

Program Title Game Changers With Kevin Frazier (KOTV 6.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday, 730a-8a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

GAME CHANGERS, hosted by "omg! Insider's" Kevin Frazier, highlights professional athletes who use their 

notoriety and success to make positive changes in the lives of people in need. The program offers a very 

positive opportunity to view sports figures in activities that reflect the ideas of good sportsmanship and civic 

mindedness. Profiled celebrities range from players who have set up charities for youngsters around the 

world to those who have put together foundations that support various initiatives in their own communities 

where they were raised as part of an effort to "give back." The show provides valuable lessons on the true 

meaning of sportsmanship and responsibility to society of those who have achieved great success. This 

program is specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose, and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Other Matters 

(7 of 26) Response

Program Title Dog Whisperer With Cesar Millan: Family Edition I (CW Channel 6.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 7a-730a

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Dog Whisperer with Cesar Millan: Family Edition is a weekly half-hour series produced for viewers 13-16 

and the entire family that educates and informs the audience about canine training techniques and 

creating healthy environments for dogs. Hosted by renowned dog behaviorist and trainer Cesar Millan, 

Dog Whisperer with Cesar Millan: Family Edition travels far and wide to help problem pups and teach 

families to better understand how to better deal with a dog's negative behavior. From Chihuahuas to 

Great Danes, no job is too big (or small) for Cesar. Viewers will have the chance to witness remarkable 

transformations first-hand and discover the how to be a responsible pet owner.

Other Matters 

(8 of 26) Response

Program Title Dog Whisperer With Cesar Millan: Family Edition II (CW Channel 6.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 730a-8a

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Dog Whisperer with Cesar Millan: Family Edition is a weekly half-hour series produced for viewers 13-16 

and the entire family that educates and informs the audience about canine training techniques and 

creating healthy environments for dogs. Hosted by renowned dog behaviorist and trainer Cesar Millan, 

Dog Whisperer with Cesar Millan: Family Edition travels far and wide to help problem pups and teach 

families to better understand how to better deal with a dog's negative behavior. From Chihuahuas to 

Great Danes, no job is too big (or small) for Cesar. Viewers will have the chance to witness remarkable 

transformations first-hand and discover the how to be a responsible pet owner.

Other 

Matters (9 of 

26) Response

Program Title Calling Dr. Pol I (CW Channel 6.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 8a-830a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins



Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Calling Dr. Pol is a weekly half-hour series that explores the fascinating occupation of veterinary medicine. 

Designed to educate and inform viewers aged 13-16 and the entire family this inspiring series invites 

viewers to share in the experiences of Dr. Pol. An enthusiastic and naturally-inclined and well-rounded 

scholar, Dr. Pol has been practicing veterinary medicine for over 35 years. Caring for more than 19,000 

patients, Dr. Pol has seen it all. Specializing in large farm animals, Dr. Pol, his family and veterinary staff 

also care for animals of all shapes and sizes. Each week audiences will have a chance to understand the 

challenges and rewards of this fulfilling profession and learn that the work doesn't end at the clinic; Dr. Pol 

often takes his talents to the road by helping sick or injured animals on neighboring farms and ranches. With 

the added benefit of Dr. Pol's expert analysis and on-screen factoids, viewers will have the opportunity to 

learn about the biology and behavior of various domesticated animals and livestock. Unstoppable and 

unflappable, this Doc is a legend in the community and provides an entertaining view of the veterinary 

profession.

Other 

Matters (10 

of 26) Response

Program Title Calling Dr. Pol II (CW Channel 6.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 830a-9a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Calling Dr. Pol is a weekly half-hour series that explores the fascinating occupation of veterinary medicine. 

Designed to educate and inform viewers aged 13-16 and the entire family this inspiring series invites 

viewers to share in the experiences of Dr. Pol. An enthusiastic and naturally-inclined and well-rounded 

scholar, Dr. Pol has been practicing veterinary medicine for over 35 years. Caring for more than 19,000 

patients, Dr. Pol has seen it all. Specializing in large farm animals, Dr. Pol, his family and veterinary staff 

also care for animals of all shapes and sizes. Each week audiences will have a chance to understand the 

challenges and rewards of this fulfilling profession and learn that the work doesn't end at the clinic; Dr. Pol 

often takes his talents to the road by helping sick or injured animals on neighboring farms and ranches. With 

the added benefit of Dr. Pol's expert analysis and on-screen factoids, viewers will have the opportunity to 

learn about the biology and behavior of various domesticated animals and livestock. Unstoppable and 

unflappable, this Doc is a legend in the community and provides an entertaining view of the veterinary 

profession.

Other Matters 

(11 of 26) Response

Program Title The Brady Barr Experience I (CW Channel 6.2)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Saturday, 9a-930a

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The Brady Barr Experience is a weekly half-hour series that is designed to inform and educate viewers 13-

16 years of age. In this action-packed series viewers will go behind the scenes with Dr. Brady Barr for a 

captivating ride through the world of wildlife and animal conservation. As a seasoned herpetologist, Dr. 

Brady Barr has traveled to five continents, worked with hundreds of scientists and has gotten up close and 

personal with some of the most misunderstood animals on the planet. Brady Barr has made it his life's 

work to study and protect some of the world's most dangerous and endangered land animals and in this 

series, he will share is knowledge and passion for the earth's wildlife with the audience.

Other Matters 

(12 of 26) Response

Program Title The Brady Barr Experience II (CW Channel 6.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 930a-10a

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The Brady Barr Experience is a weekly half-hour series that is designed to inform and educate viewers 13-

16 years of age. In this action-packed series viewers will go behind the scenes with Dr. Brady Barr for a 

captivating ride through the world of wildlife and animal conservation. As a seasoned herpetologist, Dr. 

Brady Barr has traveled to five continents, worked with hundreds of scientists and has gotten up close and 

personal with some of the most misunderstood animals on the planet. Brady Barr has made it his life's 

work to study and protect some of the world's most dangerous and endangered land animals and in this 

series, he will share is knowledge and passion for the earth's wildlife with the audience.

Other 

Matters (13 

of 26) Response



Program Title Expedition Wild I (CW Channel 6.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 10a-1030a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Hosted by wildlife expert Casey Anderson, Expedition Wild is a weekly half-hour series designed to educate 

and inform viewers aged 13-16. This live-action series is an innovative and action-packed odyssey through 

North America's wild places - revealing a rare glimpse into the beauty and complexity of the natural world. 

Viewers follow Casey on a series of breathtakingly wild adventures: he'll paddle the Grand Canyon, ski with 

Wolverines in British Columbia, observe Mountain Lions in Montana, stake out the scavengers of 

Yellowstone, investigate a raven's nest, observe Polar Bears on Alaska's northern slope, and climb to 

rugged extremes in pursuit of Northern Maine's Black Bears. With Casey's expertise, audiences are witness 

to a rare and personal experience with endangered species, some deadly, others dashing, in the stunning 

natural ecosystems that they call home.

Other 

Matters (14 

of 26) Response

Program Title Expedition Wild II (CW Channel 6.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 1030a-11a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Hosted by wildlife expert Casey Anderson, Expedition Wild is a weekly half-hour series designed to educate 

and inform viewers aged 13-16. This live-action series is an innovative and action-packed odyssey through 

North America's wild places - revealing a rare glimpse into the beauty and complexity of the natural world. 

Viewers follow Casey on a series of breathtakingly wild adventures: he'll paddle the Grand Canyon, ski with 

Wolverines in British Columbia, observe Mountain Lions in Montana, stake out the scavengers of 

Yellowstone, investigate a raven's nest, observe Polar Bears on Alaska's northern slope, and climb to 

rugged extremes in pursuit of Northern Maine's Black Bears. With Casey's expertise, audiences are witness 

to a rare and personal experience with endangered species, some deadly, others dashing, in the stunning 

natural ecosystems that they call home.

Other 

Matters (15 

of 26) Response

Program Title Rock The Park (CW Channel 6.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 11a-1130a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Rock the Park is a weekly half-hour series produced and designed to educate and inform children 13-16 

years of age. The series taps into America's love affair with our national parks. In this awe-inspiring and 

entertaining series our hosts, Jack Steward and Colton Smith, come face to face with nature and some of 

the most amazing places on earth. The viewers will learn, along with Jack and Colton, about the wonders of 

nature and the variety of wild animals that inhabit America. Viewers will witness the fascinating activities of 

the massive brown bears of the Katmai National Park in Alaska, mammoth glaciers crashing into the sea, 

and Jack and Colton to facing their fears on the quest to make the climb of their lives in North Cascades 

National Park in Washington, Jack and Colton's adventures on Rock the Park will inspire families to go out 

and explore the vast resources that the national parks provide.

Other Matters 

(16 of 26) Response

Program Title Reluctantly Healthy (CW Channel 6.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 1130a-12p

Total times aired 

at regularly 

scheduled time

13



Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Reluctantly Healthy is a half-hour weekly series designed to educate and inform children 13-16 years of 

age. Healthy eating and recipes, fun and easy ways to incorporate daily exercise, and interesting and 

new activities that the whole family can enjoy are featured in this live action television program. Whether 

it be constant travel, working long hours, multiple after school activities, or the perceived notion of not 

having time to focus on nutritious food choices, host Judy Greer and her team of experts will show 

families and viewers how to stay healthy on-the-go. Judy shows how it's easy to stay happy and healthy 

through exercise and eating well.

Other Matters (17 of 26) Response

Program Title Animal Exploration With Jarod Miller (CW Channel 6.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday, 7a-730a

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Each week Jarod looks at exotic and domestic animals from his own unique perspective traveling 

to zoos and aquariums to explore animals that fit a particular theme, whether it's the need for 

speed or animal heroes, there's always something amazing happening. Filled with energy, youth 

and humor, Jarod is a welcome visitor in living rooms around America inspiring viewers, children 

and adults alike, to preserve the innate human instinct to explore.

Other Matters (18 

of 26) Response

Program Title Animal Atlas (CW Channel 6.2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday, 730a-8a

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Animal Atlas ties together images and action in nature with educational and informational themes while 

learning fascinating facts about the animal kingdom. It builds on natural curiosity and adolescent-

friendly topics like weapons, groups and inherited behaviors as it builds in challenges to viewer 

knowledge with teaser questions before the breaks and answers to follow. Using animal footage, 

humor, and an everyday narrative style to reach the minds of its target group, its tradition of 

broadening the knowledge of young viewers through friendly and fascinating information remains a 

primary goal.

Other 

Matters (19 

of 26) Response

Program Title State To State (CW Channel 6.2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday, 8a-830a

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

State to State is an educational and informative half-hour, E/I program that travels to every entertaining 

nook and cranny of America. Viewers will experience the hectic dazzle of the Big Apple, discover the 

rawhide spirit of Wyoming, learn about the revival of St. Louis, celebrate the innovation of Silicon Valley, 

hear the music of New Orleans and Austin, understand the history of Hollywood, and learn about America's 

diverse culture in nearly every state in the union. Viewers will also learn about the country's diverse 

geography and experience the great outdoors, from Alaska to the Everglades. They'll see the biggest events 

and discover the hidden gems. Each episode showcases between one and three states and dozens of 

locations within them. State to State delivers fast-paced, engaging information that's a perfect match for the 

21st century learner. The series is packed with facts about history, geography, and culture. The goal of the 

series is to provide young viewers with the inspiration and information to better understand and appreciate 

the dynamic and diverse country they live in.

Other Matters (20 

of 26) Response

Program Title Live Life And Win (CW Channel 6.2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday, 830a-9a

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins



Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Live Life and Win is a weekly, curriculum-blended, nationally syndicated magazine series highlighting 

inspirational teen success stories. Segments feature extraordinary teens breaking barriers, giving back, 

nutrition and exercise, with a focus on the arts, school sports, community and teen entrepreneurship, 

while promoting social responsibility, perseverance, leadership, academic achievement and 

volunteerism. The goal of the show is to encourage the teen audience to discover and learn strategies 

to achieve personal dreams, explore volunteerism, build character and uncover personal passions.

Other Matters (21 of 26) Response

Program Title Missing (News on 6 Now 6.3)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday, 2p-230p

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Content for the program Missing includes safety tips and real life stories using 

various resources to help find missing people. The show is also a public service to 

communities across the United States and is endorsed by the National Center for 

Missing and Exploited Children.

Other Matters (22 of 26) Response

Program Title Think Big (News on 6 Now 6.3)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday, 230p-3p

Total times aired at regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Think Big shows children actively solving problems using scientific principles 

combining practical skills and creative thinking demonstrating real-world 

applications for math, science and engineering, proving that the physical sciences 

can be useful.

Other Matters (23 of 26) Response

Program Title On The Spot (News on 6 Now 6.3)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday, 3p-330p

Total times aired at regularly 

scheduled time

13



Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

On The Spot delivers the strategy of an extremely fast-paced presentation linked with 

eye-catching visuals, a pounding soundtrack, and an amazing array of topics from 

transportation, geography, technology, culture, environment, government, money, sports, 

foot, art, history, music, science, math, health and language.

Other Matters (24 of 

26) Response

Program Title The Coolest Places on Earth (News on 6 Now 6.3)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday, 330p-4p

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The Coolest Places on Earth takes young viewers on a journey of discovery to the most astonishing 

places on the planet, cities, festivals, landmarks and jaw-dropping nature, exploring each location's 

history and culture. Each episode showcases three specific locations and delivers fast-paced, 

engaging information that's a perfect match for the 21st century learner packed with facts about 

history, geography and culture with the goal of inspiring young viewers to better understand and 

appreciate the culturally diverse world around them.

Other 

Matters (25 

of 26) Response

Program Title State To State (News on 6 Now 6.3)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 4p-430p

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

State to State is an educational and informative half-hour, E/I program that travels to every entertaining 

nook and cranny of America. Viewers will experience the hectic dazzle of the Big Apple, discover the 

rawhide spirit of Wyoming, learn about the revival of St. Louis, celebrate the innovation of Silicon Valley, 

hear the music of New Orleans and Austin, understand the history of Hollywood, and learn about America's 

diverse culture in nearly every state in the union. Viewers will also learn about the country's diverse 

geography and experience the great outdoors, from Alaska to the Everglades. They'll see the biggest events 

and discover the hidden gems. Each episode showcases between one and three states and dozens of 

locations within them. State to State delivers fast-paced, engaging information that's a perfect match for the 

21st century learner. The series is packed with facts about history, geography, and culture. The goal of the 

series is to provide young viewers with the inspiration and information to better understand and appreciate 

the dynamic and diverse country they live in.

Other Matters (26 of 26) Response

Program Title Wild America (News on 6 Now 6.3)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday, 430p-5p

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Wild Americas key educational objective is to familiarize children with animals of the 

North American continent, their interaction with other animals and their environment. 

Emphasis is placed upon protecting endangered species and the impact that humans 

have while interacting with their environment.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television Programming; 

or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is 

authorized to represent the party filing the Children's Television Programming, and who further certifies that he 

or she has read the document; that to the best of his or her knowledge, information,and belief there is good 

ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

Griffin 

Licensing, 

L.L.C.

Certification



No Attachments.Attachments
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