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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network MY NETWORK

Nielsen DMA Toledo

Web Home Page Address www.wmnttv.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

10.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

100.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

3.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core Program (1 of 24) Response

Program Title Edgemont

Origination Syndicated

Days/Times Program Regularly 

Scheduled

M-F 7:00AM

Total times aired at regularly 

scheduled time

41

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The series depicts everyday life of teenagers in the fictitious suburban town of 

Edgemont. It is designed to entertain as well as inform and educate it's viewers about 

issues that arise in school and at home. Focusing on social and emotional challenges 

faced by all secondary school students.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (2 of 24) Response

Program Title Edgemont

Origination Syndicated

Days/Times Program Regularly 

Scheduled

M-F 7:30AM

Total times aired at regularly 

scheduled time

39

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The series depicts everyday life of teenagers in the fictitious suburban town of 

Edgemont. It is designed to entertain as well as inform and educate it's viewers about 

issues that arise in school and at home. Focusing on social and emotional challenges 

faced by all secondary school students.

Digital Core 
Programs(24)



Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (3 of 24) Response

Program Title Edgemont

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday 6:00AM

Total times aired at regularly 

scheduled time

9

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The series depicts everyday life of teenagers in the fictitious suburban town of 

Edgemont. It is designed to entertain as well as inform and educate it's viewers about 

issues that arise in school and at home. Focusing on social and emotional challenges 

faced by all secondary school students.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core 

Program (4 

of 24) Response

Program Title Dog Tales

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 6:30AM

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Dog Tales" is a weekly half-hour educational/ informational series showcasing all aspects of the canine 

world. The series, which is appropriate for family viewing and children ages 13-16 in particular, offering 

useful information on all kinds of dogs and the people who love them. The program also instructs young 

viewers on the proper care of pets and provides safety, health and training tips that are useful for all kinds of 

dogs. In addition to showcasing skilled and compassionate individuals helping dogs and dogs assisting 

people, the program emphasizes responsible pet ownership, compassion for all living creatures and 

promotes strong personal and community values, all in a manner that is as entertaining as it is informative. 

"Dog Tales" is closed-captioned for the hearing impaired and displays the "E/I" icon throughout the 

broadcast.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 of 

24) Response

Program Title Real Life 101

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 7:00AM

Total times 

aired at 

regularly 

scheduled time

9

Total times 

aired

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

"Real Life 101" presents real people pursuing real jobs and careers in an educational and informational 

format designed to help its viewers make important decisions about preparing for the future. The careers 

and people featured are carefully selected in order to present vivid impressions that can be used by the 

series' young audience. A study conducted by The Annenberg Public Policy Center of the University of 

Pennsylvania concerning the implementation of the FCC processing guideline known as the Three-Hour 

Rule found that "Real Life 101" was highly educational. The series is currently being provided to schools 

and libraries across the USA by one of the nation's quality educational distributors.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program 

(6 of 24) Response

Program Title Great Big World

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 7:30AM

Total times aired at 

regularly scheduled 

time

9

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Provides dynamic core programming in the areas of particular concern to young teens; including 

global, social, educational, and wellness issues. Award-winning teen hostess Elizabeth Stanton 

and select celebrity friends travel around the world volunteering in areas of specific need - ranging 

from feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese 

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss.

Does the Licensee 

identify the program by 

displaying throughout 

the program the 

symbol E/I?

Yes

Digital Core Program (7 of 24) Response

Program Title Edgemont

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday 8:00AM

Total times aired at regularly 

scheduled time

9

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The series depicts everyday life of teenagers in the fictitious suburban town of 

Edgemont. It is designed to entertain as well as inform and educate it's viewers about 

issues that arise in school and at home. Focusing on social and emotional challenges 

faced by all secondary school students.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program 

(8 of 24) Response

Program Title Missing

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sarurday 8:30AM

Total times aired at 

regularly scheduled 

time

8

Total times aired 12



Number of 

Preemptions

1

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Missing will satisfy the FCC Children's Programming requirement and can be classified as either 

core or non-core programming. "Missing" serves the educational and informational needs of 

children 13-16 years of age with its program content, including safety tips and real life stories using 

various resources to help find missing people. The show is also a public service to communities 

across the United States and is endorsed by the National Center for Missing and Exploited 

Children.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Missing

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-08-08

Episode #

Reason for Preemption Other

Digital Core Program (9 

of 24) Response

Program Title The Real Winning Edge

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 9:00AM

Total times aired at 

regularly scheduled time

9

Total times aired

Number of Preemptions 0



Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

"The program highlights adolescents and young adults making the right choices when faced 

with tough decisions and significant challenges. Recognizing that 13 to 16-year-olds are likely to 

be influenced by celebrities, the series features role models from the professional sports and 

the entertainment industries. Each episode is engaging, entertaining and educational in 

structure, presenting a powerful and positive message."

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Core Program (10 

of 24) Response

Program Title Sport Stars of Tomorrow

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 9:30AM

Total times aired at 

regularly scheduled time

9

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of 

Core Programming.

This show illustrates the importance of the many outstanding extracurricular activities students 

participate in, showing how each is a vital element to the entire student body. The band, 

cheerleader, drill team, as well as both girls and boys athletic programs are highlighted on 

Sports Stars of Tomorrow creating a balanced picture of the extracurricular activities available 

for the high school student.

Does the Licensee identify 

the program by displaying 

throughout the program 

the symbol E/I?

Yes



Digital Core 

Program (11 

of 24) Response

Program Title Dog Tales

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 6:00AM

Total times 

aired at 

regularly 

scheduled 

time

4

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Dog Tales" is a weekly half-hour educational/ informational series showcasing all aspects of the canine 

world. The series, which is appropriate for family viewing and children ages 13-16 in particular, offering 

useful information on all kinds of dogs and the people who love them. The program also instructs young 

viewers on the proper care of pets and provides safety, health and training tips that are useful for all kinds of 

dogs. In addition to showcasing skilled and compassionate individuals helping dogs and dogs assisting 

people, the program emphasizes responsible pet ownership, compassion for all living creatures and 

promotes strong personal and community values, all in a manner that is as entertaining as it is informative. 

"Dog Tales" is closed-captioned for the hearing impaired and displays the "E/I" icon throughout the 

broadcast.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (12 of 

24) Response



Program Title Real Life 101

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 6:30AM

Total times 

aired at 

regularly 

scheduled time

4

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

"Real Life 101" presents real people pursuing real jobs and careers in an educational and informational 

format designed to help its viewers make important decisions about preparing for the future. The careers 

and people featured are carefully selected in order to present vivid impressions that can be used by the 

series' young audience. A study conducted by The Annenberg Public Policy Center of the University of 

Pennsylvania concerning the implementation of the FCC processing guideline known as the Three-Hour 

Rule found that "Real Life 101" was highly educational. The series is currently being provided to schools 

and libraries across the USA by one of the nation's quality educational distributors.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program 

(13 of 24) Response

Program Title Missing

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 8:00AM



Total times aired at 

regularly scheduled 

time

4

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Missing will satisfy the FCC Children's Programming requirement and can be classified as either 

core or non-core programming. "Missing" serves the educational and informational needs of 

children 13-16 years of age with its program content, including safety tips and real life stories using 

various resources to help find missing people. The show is also a public service to communities 

across the United States and is endorsed by the National Center for Missing and Exploited 

Children.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program (14 

of 24) Response

Program Title The Real Winning Edge

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 8:30AM

Total times aired at 

regularly scheduled time

4

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

"The program highlights adolescents and young adults making the right choices when faced 

with tough decisions and significant challenges. Recognizing that 13 to 16-year-olds are likely to 

be influenced by celebrities, the series features role models from the professional sports and 

the entertainment industries. Each episode is engaging, entertaining and educational in 

structure, presenting a powerful and positive message."

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Core Program (15 

of 24) Response

Program Title Sports Stars of Tomorrow

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 9:00AM

Total times aired at 

regularly scheduled time

4

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of 

Core Programming.

This show illustrates the importance of the many outstanding extracurricular activities students 

participate in, showing how each is a vital element to the entire student body. The band, 

cheerleader, drill team, as well as both girls and boys athletic programs are highlighted on 

Sports Stars of Tomorrow creating a balanced picture of the extracurricular activities available 

for the high school student.

Does the Licensee identify 

the program by displaying 

throughout the program 

the symbol E/I?

Yes

Digital Core 

Program (16 

of 24) Response

Program Title Wibbly Pig

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 9:00AM



Total times 

aired at 

regularly 

scheduled 

time

7

Total times 

aired

7

Number of 

Preemptions

6

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child and finds 

humor and fun in every part of it. Wibbly simply does what children do. From day to day activities like getting 

into bed, wrapping a present or climbing a tree, to fantasy play like meeting a giant or going to the moon. 

Wibbly moves seamlessly in and out of fantasy play echoing the way children really interact and play. 

Wibbly turns the simplest tasks into a comedy routine, sharing it with his very best friend - the viewer. 

Wibbly engages the viewer by talking directly to the camera. This makes the viewer feel safe, included, 

involved and most of all, important. With highly regarded Creative and Educational Consultants onboard to 

ensure age-appropriate learning in every episode, preschoolers will gain a variety of skills including: - Early 

Academics: colors, shapes, numbers via preschool activities. - Social Skills: interactivity with the viewer and 

friends - Imaginative Play: springboards and inspirational ideas to fire-up children's play and imaginations 

Learning will also be reinforced through song in every episode. The program is regularly scheduled and airs 

between the hours of 7:00 am and 10:00 pm. The program is 30 minutes in length, and is identified as an 

educational and informational show, targeted to 2 to 6 year olds, at the beginning and throughout each 

broadcast and in listings provided to publishers of program guides.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Wibbly Pig

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-09-20



Episode #

Reason for Preemption Other

Digital Preemption Programs #2

Questions Response

Title of Program Wibbly Pig

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-09-27

Episode #

Reason for Preemption Other

Digital Preemption Programs #3

Questions Response

Title of Program Wibbly Pig

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-09-13

Episode #

Reason for Preemption Other

Digital Preemption Programs #4

Questions Response

Title of Program Wibbly Pig

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-08-30

Episode #

Reason for Preemption Other

Digital Preemption Programs #5

Questions Response

Title of Program Wibbly Pig

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?



Date Preempted 2015-09-06

Episode #

Reason for Preemption Other

Digital Preemption Programs #6

Questions Response

Title of Program Wibbly Pig

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-08-23

Episode #

Reason for Preemption Other

Digital Core 

Program (17 of 

24) Response

Program Title GRAN GRAN MUNDO (IT'S A BIG BIG WORLD)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 9:30AM - 10:30AM

Total times 

aired at 

regularly 

scheduled time

14

Total times 

aired

14

Number of 

Preemptions

6

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

3 years to 6 years



Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

"It's a Big Big World" is an innovative preschool series from award-winning television series creator 

Mitchell Kriegman. The series, geared toward 3 to 6 year-old children, is produced in "Shadowmation," a 

visually striking technique that combines computer generated animation, puppetry and animatronics to 

create a uniquely rich world of animal characters, exciting stories, and world music rhythms. Science and 

geography concepts are explored and reinforced through engaging stories and songs, tapping into a 

child's natural fascination with a world much bigger than his or her immediate surroundings. Educational 

advisors help to ensure that the content and program format are age-appropriate.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program GRAN GRAN MUNDO (IT'S A BIG BIG 

WORLD)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-09-06

Episode # 9/6/15 9:30am & 10:00am

Reason for Preemption Other

Digital Preemption Programs #2

Questions Response

Title of Program GRAN GRAN MUNDO (IT'S A BIG BIG 

WORLD)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-09-20

Episode # 9/20/15 9:30am & 10:00am

Reason for Preemption Other

Digital Preemption Programs #3

Questions Response

Title of Program GRAN GRAN MUNDO (IT'S A BIG BIG 

WORLD)



List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-08-30

Episode # 8/30/15 9:30am & 10:00am

Reason for Preemption Other

Digital Preemption Programs #4

Questions Response

Title of Program GRAN GRAN MUNDO (IT'S A BIG BIG 

WORLD)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-09-27

Episode # 9/27/15 9:30am & 10:00am

Reason for Preemption Other

Digital Preemption Programs #5

Questions Response

Title of Program GRAN GRAN MUNDO (IT'S A BIG BIG 

WORLD)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-08-23

Episode # 8/23/15 9:30am & 10:00am

Reason for Preemption Other

Digital Preemption Programs #6

Questions Response

Title of Program GRAN GRAN MUNDO (IT'S A BIG BIG 

WORLD)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-09-13



Episode # 9/13/15 9:30am & 10:00am

Reason for Preemption Other

Digital Core 

Program (18 

of 24) Response

Program Title ARTZOOKA!

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 10:30AM - 11:00AM

Total times 

aired at 

regularly 

scheduled 

time

7

Total times 

aired

7

Number of 

Preemptions

6

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A half hour series blending live action and animation to show kids that art is everywhere and that there is an 

artist in each one of them! Targeting kids 6 - 9, Artzooka! provides audiences with traditional techniques in 

unconventional ways and teaches children to draw outside the lines and create their own masterpieces. The 

works created represent a broad spectrum of art including digital movies, silk-screened t-shirts and lamps 

made from oranges?! What will you Artzooka! today? Meet Jeremie! He leads the Artzooka! charge in each 

and every episode...and has a really great time doing it. Like the cooler older brother you always wanted, 

Jeremie shows kids how to create things they never thought they could, and using things they never thought 

of...like creating your own gift wrap with shaving cream, or a mask made out of egg shell...even a lamp 

made of orange slices! The program is regularly scheduled and airs between the hours of 7:00 am and 10:

00 pm. The program is 30 minutes in length, and is identified as an educational and informational show, 

targeted to 6 to 9 year olds, at the beginning and throughout each broadcast and in listings provided to 

publishers of program guides.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program ARTZOOKA!

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-09-13

Episode #

Reason for Preemption Other

Digital Preemption Programs #2

Questions Response

Title of Program ARTZOOKA!

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-09-06

Episode #

Reason for Preemption Other

Digital Preemption Programs #3

Questions Response

Title of Program ARTZOOKA!

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-09-20

Episode #

Reason for Preemption Other

Digital Preemption Programs #4

Questions Response



Title of Program ARTZOOKA!

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-08-23

Episode #

Reason for Preemption Other

Digital Preemption Programs #5

Questions Response

Title of Program ARTZOOKA!

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-08-30

Episode #

Reason for Preemption Other

Digital Preemption Programs #6

Questions Response

Title of Program ARTZOOKA!

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2015-09-27

Episode #

Reason for Preemption Other

Digital Core 

Program (19 

of 24) Response

Program Title AVERIGUANDO COSAS (FINDING STUFF OUT)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 11:00AM - 12:00PM

Total times 

aired at 

regularly 

scheduled 

time

14



Total times 

aired

14

Number of 

Preemptions

6

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Finding Stuff Out" is a lively science-oriented series which, instead of imposing adult notions on kids about 

what they should know, gives them what they want: answers to the questions that matter to them the most! 

Educational studies show that learning that involves strong emotions, especially humor, stays with us the 

longest. Finding Stuff Out uses an approach that is funny and witty - never earnest - to encourage kids to 

watch and to help them remember what they learn. To heighten that fun, entertaining experience, it will also 

be highly visual, using energetic, youthful hosts, colorful in-studio demonstrations, eye-catching video 

packs, and simple yet playful animation. "Finding Stuff Out" will further relate to its audience by using real 

children, both in the studio and in "streeters". It all adds up to a fun and insightful show that isn't about 

science per se, but rather a show that uses science and some exciting situations to fascinate children by 

answering the myriad questions that kids have about the world around them.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program AVERIGUANDO COSAS (FINDING STUFF 

OUT)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-09-06

Episode # 9/6/15 11:00am & 11:30am

Reason for Preemption Other

Digital Preemption Programs #2



Questions Response

Title of Program AVERIGUANDO COSAS (FINDING STUFF 

OUT)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-09-27

Episode # 9/27/15 11:00am & 11:30am

Reason for Preemption Other

Digital Preemption Programs #3

Questions Response

Title of Program AVERIGUANDO COSAS (FINDING STUFF 

OUT)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-09-13

Episode # 9/13/15 11:00am & 11:30am

Reason for Preemption Other

Digital Preemption Programs #4

Questions Response

Title of Program AVERIGUANDO COSAS (FINDING STUFF 

OUT)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-08-30

Episode # 8/30/15 11:00am & 11:30am

Reason for Preemption Other

Digital Preemption Programs #5

Questions Response

Title of Program AVERIGUANDO COSAS (FINDING STUFF 

OUT)

List date and time rescheduled

Is the rescheduled date the second home?



Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-08-23

Episode # 8/23/15 11:00am & 11:30am

Reason for Preemption Other

Digital Preemption Programs #6

Questions Response

Title of Program AVERIGUANDO COSAS (FINDING STUFF 

OUT)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2015-09-20

Episode # 9/20/15 11:00am & 11:30am

Reason for Preemption Other

Digital Core 

Program (20 

of 24) Response

Program Title Animal Atlas

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 10:00AM - 11:00AM

Total times 

aired at 

regularly 

scheduled 

time

26

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins



Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal Atlas remains on course as a program that is entertaining and engaging to a wide audience while 

managing to deliver information that would be very welcome in a middle or high school classroom. The 

series matches the evolved visual intelligence of the young 21st century audience by building content with 

short clips, five-seconds or less in length, and weaving them together in a narrative that keeps a viewer 

engaged with a compelling narrative overview. The animal kingdom has an innate richness of color, form, 

and motion and Animal Atlas episodes are built from this richness. The thread that links the clips together is 

the connection between the differing members of the animal kingdom--- including our own species. In a 

compelling blend, animal examples are pulled from both common experience, such as the horse and cat, 

and exotic animals like the clouded leopard and the red panda. As the nature of animals is explored, the 

content and clarity create a program of exception education value.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (21 

of 24) Response

Program Title Zoo Clues

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 11:00AM - 12:00PM

Total times 

aired at 

regularly 

scheduled 

time

26

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins



Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The series Zoo Clues will keep 13-16 year-old viewers engaged for 30 minutes with the nearly infinite visual 

richness, animal characteristics, and wild range of animal behaviors. Beyond its target audience, both older 

and younger audiences should find this look across the amazing world of animals fascinating. Beyond basic 

engagement, Zoo Clues will leave viewers with a meaningful perspective about animals and meaningful 

comparisons to their own human characteristics. The variety of the animal kingdom is truly odd and bizarre 

enough to read like fiction, but the clever narration of Zoo Clues links disparate information together in a 

way that always makes clear that what viewers see is real, natural, and relates to their own life in the real 

world. Grouping animal behaviors and physical characteristics into groups from a human point of view holds 

the series thematically together. Episode 101 explains how animals use their extraordinary senses in ways 

that we can't. Episode 102 creates an animal "Olympics" where animals are put together in an athletic 

competition based upon their statistics. It is always kept in perspective by putting the feats in human terms, 

such as when the leaping ability of a flea is compared to a human high jump of hundreds of feet. The music 

is cinematic and supportive. The narrator's everyday tone keeps everything in perspective for adolescent 

viewers (examples: "sounds complicated, doesn't it?" and "let's investigate!") while keeping it interesting for 

adults. The pull of the Mystery Animal visual quizzes and the fun of Animal Oddities make the show more 

interactive and will no doubt lead to interesting social media posts by viewers. The information presented is 

so rich and mindboggling that Zoo Clues is one of those rare programs that would work visually with the 

sound off-or as a radio show with no visuals at all.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (22 

of 24) Response

Program Title On The Spot

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday 12:00PM - 1:00PM

Total times 

aired at 

regularly 

scheduled 

time

26

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Longneedle maintains the concept of a program with all the content, engagement, and age-level 

appropriateness for a solid E/I rated series while adapting a format that makes the program genuinely 

interesting to the extended general audiences. It has expanded the education value of the program with 

video inserts, graphs and maps for deeper explanation, and a format respecting the knowledge of its 

participants. On The Spot is a series tapping knowledge across a series of subject areas: geography, art, 

technology, science, math, history, language, music, and sports. It also addresses general cultural 

knowledge. The format is a series of seemingly random questions to individuals who are either of school 

age or adults past the age of high school graduation. There are three fundamental educational benefits to 

this format. First, it taps into fact retrieval in the curriculum. Second, and more important, it expands the 

information beyond fact retrieval. Third, and most important, it addresses what educators call non-cognitive 

factors for student success. These are factors that can measurably improve student achievement without 

specifically involving material to be tested. These include self-esteem and frames in which students see 

learning occurring. By removing information from the academic silos where it is generally taught and moving 

it, literally, to the mall, it forces a synthesis that is difficult to achieve in an academic setting. The fact that 

correct answers are giving by diverse ethnicities and ages, by both genders, and not by stereotypes of 

smart people' is essential. It means that anyone can own information. The fact that young people will see 

this on television in a non-academic setting is also very important. Whatever the curriculum or information, 

knowledge becomes the star-and is demonstrated by every type of person.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (23 of 

24) Response

Program Title Laura McKenzie's Traveler

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 7:30am

Total times aired 

at regularly 

scheduled time

4

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News



Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Laura McKenzie's Traveler is a television program that educates and inspires with several educational 

components built into the fabric of the program that would qualify it as an effective and engaging 

teaching aid for use in the home, classroom, and/or any other educational media venues. Educational 

topics include; geography, history, social context and environment, arts and entertainment, types of 

government, interviews with political leaders, current modes of transportation, indigenous foods and 

drink, culinary options, architecture, currency, national customs, national languages, trivia and travel 

tips.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program 

(24 of 24) Response

Program Title Great Big World

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 7:00am

Total times aired at 

regularly scheduled 

time

4

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Provides dynamic core programming in the areas of particular concern to young teens; including 

global, social, educational, and wellness issues. Award-winning teen hostess Elizabeth Stanton 

and select celebrity friends travel around the world volunteering in areas of specific need - ranging 

from feeding the hungry in the slums of Kenya to bringing hearing aids to Vietnamese 

neighborhoods whose citizens have experienced high rates of profound deafness and hearing loss.



Does the Licensee 

identify the program by 

displaying throughout 

the program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's 

Children's Television Programming Reports (FCC 398) as required by 47 C.F.

R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison JESSE WEATHERBY

Address 1510 REYNOLDS @ DUSSEL

City Toledo

State OH

Zip 43537

Telephone Number 419-720-5100

Email Address JSWNET2@aol.com

Include any other comments or information you want the Commission to 

consider in evaluating your compliance with the Children's Television Act (or 

use this space for supplemental explanations). This may include information 

on any other noncore educational and informational programming that you 

aired this quarter or plan to air during the next quarter, or any existing or 

proposed non-broadcast efforts that will enhance the educational and 

informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

In addition to airing the core programming 

as described above, the station airs public 

service announcements and community 

affairs programs that have a significant 

purpose of educations and informing 

children (e.g., public service 

announcements related to children's health 

issues and the importance of education)

Liaison Contact



Other Matters (0)



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic 

cancellation of the Authorization. Consult appropriate FCC regulations to determine the construction or 

coverage requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE 

BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY 

STATION AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 

47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

COMMUNITY 

BROADCAST 

GROUP, 

LLC.

Certification



No Attachments.Attachments
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