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Section Question Response

Station Type Station Type Independent

Affiliated network

Nielsen DMA Cleveland

Web Home Page Address www.wmfd.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

5.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

4.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core Program (1 of 15) Response

Program Title Beta Records TV

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Monday, 1:00 p.m., Main Digital

Total times aired at regularly 

scheduled time

12

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Beta Records TV is an educational and instructional music centric series. It follows a 

magazine format with segments ranging from major & indie artist interviews, tutorials and 

how-to's, producer and music executive tips, Internet heroes, The Vault (legendary 

artists), and music as it pertains to fashion and pop culture.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (2 of 15) Response

Program Title Live Life & Win

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Monday, 1:30 p.m., Main Digital

Total times aired at regularly 

scheduled time

11

Total times aired 11

Number of Preemptions 1

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Live Life & Win! is designed to inspire and enlighten young viewers with inspirational teen 

success stories, as well as segments focusing on the arts; school and sports; exercise 

and nutrition; and health and wellness. The series will also promote social responsibility, 

perseverance, leadership, academic achievement and volunteerism.

Digital Core 
Programs(15)



Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Live Life & Win

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted

Episode # 2/11/2013, Episode #213

Reason for Preemption Other

Digital Core Program (3 

of 15) Response

Program Title Set For Life

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Tuesday, 1:00 p.m., Main Digital

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

"Set For Life" relates with teens on their level about the power and impact a higher education 

has on them and the changing world around them in an educational and informational format 

designed to help its viewers make important decisions about college. Teenagers will see 

firsthand the diverse and exciting dynamics college life offers, while learning the different paths 

college students can take to complete their degree.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Core Program (4 of 15) Response



Program Title Made In Hollywood: Teen Edition

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Tuesday, 1:30 p.m., Main Digital

Total times aired at regularly 

scheduled time

12

Total times aired 12

Number of Preemptions 1

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"Made in Hollywood: Teen Edition" provides its target age group with behind-the-screen 

background and techniques for entering the motion picture, television and home 

entertainment fields, while introducing them to career opportunities focusing on the 

creative, technical and artistic skills of the profession.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Made In Hollywood: Teen Edition

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted

Episode # 02/26/2013, Episode #713

Reason for Preemption Other

Digital Core Program 

(5 of 15) Response

Program Title M@d About

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Wednesday, 1:00 p.m., Main Digital

Total times aired at 

regularly scheduled 

time

13

Total times aired



Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

M@d About conveys important messages about life skills such as personal finance, health & 

nutrition, fitness, conservation and decision-making in a fun and entertaining way. Each TV 

episode relies on a small company of skilled comedic actors to explore significant topics within a 

subject area. It incorporates comic monologues, sketch and improv comedy, eye-catching 

animation, music videos, humorous "man on the street" interviews, and viewer-created questions 

about life's issues.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program (6 of 15) Response

Program Title Dog Tales

Origination Syndicated

Days/Times Program Regularly Scheduled Wednesday, 1:30 p.m., Main Digital

Total times aired at regularly scheduled time 13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational objective 

of the program and how it meets the definition of Core 

Programming.

"Dog Tales" showcases dogs and dog lovers of all types, providing 

valuable information about canine health, training, grooming and 

overall dog care.

Does the Licensee identify the program by displaying 

throughout the program the symbol E/I?

Yes

Digital Core Program (7 of 15) Response

Program Title Sports Stars of Tomorrow

Origination Syndicated



Days/Times Program Regularly 

Scheduled

Thursday, 1:00 p.m., Main Digital; Friday (One Week Later), 3:30 p.m. Digital 68.2

Total times aired at regularly 

scheduled time

26

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"Sports Stars of Tomorrow" profiles the top national & local college, high school and 

youth sports talent, providing an in-depth "story telling" look at the hard work and 

dedication it takes to achieve their goals. "Sports Stars of Tomorrow" will inspire and 

set a peer-to-peer example for today's teens.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core 

Program (8 of 15) Response

Program Title Swap TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Thursday, 1:30 p.m., Main Digital

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Swap TV is a weekly half-hour television series about two teenagers from different backgrounds 

swapping lives for a weekend. The programs explore the opposite lives of the participating youngsters 

as they learn about different cultures and family settings. Young viewers are exposed to the special 

interests of the swapping youngsters and what adjustments they make to a different life situation. 

"Swap TV" teaches tolerance of various races, creeds and backgrounds while exposing an appreciation 

to someone else's way of life. Each episode is informative, entertaining and promotes good social 

values and respect.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (9 

of 15) Response

Program Title The Real Winning Edge

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Friday, 1:00 p.m., Main Digital

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

The Real Winning Edge highlights adolescents and young adults making the right choices when 

faced with tough decisions and significant challenges. Recognizing that 13 to 16-year-olds are 

likely to be influenced by celebrities, the series features role models from the professional sports 

and the entertainment industries. Each episode is engaging, entertaining and educational in 

structure, presenting a powerful and positive message.

Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core Program 

(10 of 15) Response

Program Title Dragonfly TV

Origination Syndicated



Days/Times Program 

Regularly Scheduled

Sunday, 3:30 p.m., Digital 68.2

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Dragonfly TV highlights children doing projects with real hands-on experience and demonstrates 

practical applications of mathematics and science. It introduces young viewers to a variety of 

scientific disciplines and challenges them in critical thinking and problem solving skills, while 

providing valuable information to reach answers. Each episode is engaging, entertaining and 

educational in structure, allowing children to investigate science on their own.

Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core 

Program (11 

of 15) Response

Program Title Dog & Cat Training With Joel Silverman

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Monday, 3:30 p.m., Digital 68.2

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

11

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

DOG AND CAT TRAINING WITH JOEL SILVERMAN provides CORE programming in the areas of 

particular concerns to young teens including doing a job well by learning how to train an animal and 

watching the results intended (also gives a sense of accomplishment). The art of training an animal provides 

a new skill that can result in more confidence for the younger teens. The Instructions create understanding 

of the method that leads to a favorable ending. Following directions allows the teen to achieve the desired 

results. Acquiring patience with an animal teaches discipline and hard work. Spending time with an animal 

forms a bond of caring and empathy. Learning something new gives the teen another reason to talk with 

others which, in turn, creates social connections. Also, education is a way for a teen to increase confidence 

in his/her ability to learn.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Dog & Cat Training With Joel Silverman

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted

Episode # 02/04/2013, Episode #106R

Reason for Preemption Other

Digital Core Program 

(12 of 15) Response

Program Title Real Life 101

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Tuesday, 3:30 p.m., Digital 68.2

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0



Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

The concept for "Real Life 101" is bold yet simple. Real life jobs and careers are explored in an 

energetic style as an education and information presentation for teenage viewers. The careers 

and people chosen to reflect those categories offer a vital inside look at what it would really be 

like to choose that particular profession. A co-host approach allows for interchange of questions 

and responses adding viewer stimulation and insight.

Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core Program (13 

of 15) Response

Program Title Eco Company

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Wednesday, 3:30 p.m., Digital 68.2

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Every week Eco Company explores all aspects of being green and understanding how we 

impact our world. From reporting on the latest technologies in energy, recycling, conservation 

and organics to sharing the stories of young people making a positive impact on the 

environment. In addition every week Eco Company provides a practical tip that teens and 

people of all ages can use in their daily lives.

Does the Licensee identify 

the program by displaying 

throughout the program 

the symbol E/I?

Yes



Digital Core Program (14 of 15) Response

Program Title Animal Rescue

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Thursday, 3:30 p.m., Digital 68.2

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"Animal Rescue" showcases spectacular rescues of all types of animals and focuses 

on the work of dedicated individuals who treat the various creatures of the animal 

kingdom. The program also provides safety tips and information about various 

animals and their habitats.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core 

Program (15 

of 15) Response

Program Title Aqua Kids

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 3:30 p.m., Digital 68.2

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

8 years to 14 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The "Aqua Kids" have their sights set on saving the oceans of the world. Pollution and abuse of these 

natural resources are taking their toll. Entire species of fish have disappeared, marine mammals are dying 

from ingesting plastic, and toxic waste in our waterways is destroying habitat and marine life. The "Aqua 

Kids" will be looking for adventure and knowledge, and along the way, tackle some ecological dilemmas. 

This group of knowledge-seeking kids will start right in their own backyards, beginning with local streams 

that eventually lead to the oceans of the world. By pointing out the problems they encounter, they hope to 

educate their peers on what they can do to solve these environmental dilemmas. In most cases, it is not 

too late to change the tide of destruction.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's 

Television Programming Reports (FCC 398) as required by 47 C.F.R. Section 

73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Kelly Bauer

Address 2900 Park Avenue West

City Mansfield

State OH

Zip 44906

Telephone Number (419)529-5900 Ext. 201

Email Address kellyb@wmfd.com

Include any other comments or information you want the Commission to consider in 

evaluating your compliance with the Children's Television Act (or use this space for 

supplemental explanations). This may include information on any other noncore 

educational and informational programming that you aired this quarter or plan to air 

during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. 

See 47 C.F.R. Section 73.671, NOTES 2 and 3.

Preemption on 2/11/13 on WMFD 

Main Digital 68.1 due to equipment 

failure. Preemption on 2/26/13 on 

WMFD Main Digital 68.1 due to 

control room operator error. 

Preemption on 2/4/13 on WMFD 

Digital 68.2 due to satellite 

reception error.

Liaison Contact



Other Matters (1 of 15) Response

Program Title Beta Records

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Monday, 1:00 p.m., Main Digital

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Beta Records TV is an educational and instructional music centric series. It follows a 

magazine format with segments ranging from major & indie artist interviews, tutorials and 

how-to's, producer and music executive tips, Internet heroes, The Vault (legendary 

artists), and music as it pertains to fashion and pop culture.

Other Matters (2 of 15) Response

Program Title Live Life & Win

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Monday, 1:30 p.m., Main Digital

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Live Life & Win! is designed to inspire and enlighten young viewers with inspirational teen 

success stories, as well as segments focusing on the arts; school and sports; exercise 

and nutrition; and health and wellness. The series will also promote social responsibility, 

perseverance, leadership, academic achievement and volunteerism.

Other Matters (3 of 15) Response

Program Title Set For Life

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Tuesday, 1:00 p.m., Main Digital

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

"Set For Life" relates with teens on their level about the power and impact a higher education 

has on them and the changing world around them in an educational and informational format 

designed to help its viewers make important decisions about college. Teenagers will see 

firsthand the diverse and exciting dynamics college life offers, while learning the different paths 

college students can take to complete their degree.

Other Matters (15)



Other Matters (4 of 15) Response

Program Title Made In Hollywood: Teen Edition

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Tuesday, 1:30 p.m., Main Digital

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"Made in Hollywood: Teen Edition" provides its target age group with behind-the-screen 

background and techniques for entering the motion picture, television and home 

entertainment fields, while introducing them to career opportunities focusing on the 

creative, technical and artistic skills of the profession.

Other Matters (5 of 

15) Response

Program Title M@d About

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Wednesday, 1:00 p.m., Main Digital

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

M@d About conveys important messages about life skills such as personal finance, health & 

nutrition, fitness, conservation and decision-making in a fun and entertaining way. Each TV 

episode relies on a small company of skilled comedic actors to explore significant topics within a 

subject area. It incorporates comic monologues, sketch and improv comedy, eye-catching 

animation, music videos, humorous "man on the street" interviews, and viewer-created questions 

about life's issues.

Other Matters (6 of 15) Response

Program Title Dog Tales

Origination Syndicated

Days/Times Program Regularly Scheduled Wednesday, 1:30 p.m., Main Digital

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational objective 

of the program and how it meets the definition of Core 

Programming.

"Dog Tales" showcases dogs and dog lovers of all types, providing 

valuable information about canine health, training, grooming and 

overall dog care.



Other Matters (7 of 15) Response

Program Title Sports Stars of Tomorrow

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Thursday, 1:00 p.m., Main Digital; Friday (One Week Later), 3:30 p.m. Digital 68.2

Total times aired at regularly 

scheduled time

26

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"Sports Stars of Tomorrow" profiles the top national & local college, high school and 

youth sports talent, providing an in-depth "story telling" look at the hard work and 

dedication it takes to achieve their goals. "Sports Stars of Tomorrow" will inspire and 

set a peer-to-peer example for today's teens.

Other Matters (8 

of 15) Response

Program Title Swap TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Thursday, 1:30 p.m., Main Digital

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Swap TV is a weekly half-hour television series about two teenagers from different backgrounds 

swapping lives for a weekend. The programs explore the opposite lives of the participating youngsters 

as they learn about different cultures and family settings. Young viewers are exposed to the special 

interests of the swapping youngsters and what adjustments they make to a different life situation. 

"Swap TV" teaches tolerance of various races, creeds and backgrounds while exposing an appreciation 

to someone else's way of life. Each episode is informative, entertaining and promotes good social 

values and respect.

Other Matters (9 of 15) Response

Program Title The Real Winning Edge

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Friday, 1:00 p.m., Main Digital

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

The Real Winning Edge highlights adolescents and young adults making the right choices when 

faced with tough decisions and significant challenges. Recognizing that 13 to 16-year-olds are 

likely to be influenced by celebrities, the series features role models from the professional sports 

and the entertainment industries. Each episode is engaging, entertaining and educational in 

structure, presenting a powerful and positive message.

Other Matters (10 of 15) Response

Program Title Dragonfly TV

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday, 3:30 p.m., Digital 68.2

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Dragonfly TV highlights children doing projects with real hands-on experience and demonstrates 

practical applications of mathematics and science. It introduces young viewers to a variety of 

scientific disciplines and challenges them in critical thinking and problem solving skills, while 

providing valuable information to reach answers. Each episode is engaging, entertaining and 

educational in structure, allowing children to investigate science on their own.

Other 

Matters (11 

of 15) Response

Program Title Dog & Cat Training With Joel Silverman

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Monday, 3:30 p.m., Digital 68.2

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

DOG AND CAT TRAINING WITH JOEL SILVERMAN provides CORE programming in the areas of 

particular concerns to young teens including doing a job well by learning how to train an animal and 

watching the results intended (also gives a sense of accomplishment). The art of training an animal provides 

a new skill that can result in more confidence for the younger teens. The Instructions create understanding 

of the method that leads to a favorable ending. Following directions allows the teen to achieve the desired 

results. Acquiring patience with an animal teaches discipline and hard work. Spending time with an animal 

forms a bond of caring and empathy. Learning something new gives the teen another reason to talk with 

others which, in turn, creates social connections. Also, education is a way for a teen to increase confidence 

in his/her ability to learn.

Other Matters (12 of 15) Response

Program Title Real Life 101

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Tuesday, 3:30 p.m., Digital 68.2

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

The concept for "Real Life 101" is bold yet simple. Real life jobs and careers are explored in an 

energetic style as an education and information presentation for teenage viewers. The careers 

and people chosen to reflect those categories offer a vital inside look at what it would really be 

like to choose that particular profession. A co-host approach allows for interchange of questions 

and responses adding viewer stimulation and insight.

Other Matters (13 of 15) Response

Program Title Eco Company

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Wednesday, 3:30 p.m., Digital 68.2

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Every week Eco Company explores all aspects of being green and understanding how we 

impact our world. From reporting on the latest technologies in energy, recycling, conservation 

and organics to sharing the stories of young people making a positive impact on the 

environment. In addition every week Eco Company provides a practical tip that teens and 

people of all ages can use in their daily lives.

Other Matters (14 of 15) Response

Program Title Animal Rescue

Origination Syndicated



Days/Times Program Regularly 

Scheduled

Thursday, 3:30 p.m., Digital 68.2

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"Animal Rescue" showcases spectacular rescues of all types of animals and focuses 

on the work of dedicated individuals who treat the various creatures of the animal 

kingdom. The program also provides safety tips and information about various 

animals and their habitats.

Other Matters 

(15 of 15) Response

Program Title Aqua Kids

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday, 3:30 p.m., Digital 68.2

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

8 years to 14 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The "Aqua Kids" have their sights set on saving the oceans of the world. Pollution and abuse of these 

natural resources are taking their toll. Entire species of fish have disappeared, marine mammals are dying 

from ingesting plastic, and toxic waste in our waterways is destroying habitat and marine life. The "Aqua 

Kids" will be looking for adventure and knowledge, and along the way, tackle some ecological dilemmas. 

This group of knowledge-seeking kids will start right in their own backyards, beginning with local streams 

that eventually lead to the oceans of the world. By pointing out the problems they encounter, they hope to 

educate their peers on what they can do to solve these environmental dilemmas. In most cases, it is not too 

late to change the tide of destruction.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television Programming; 

or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is 

authorized to represent the party filing the Children's Television Programming, and who further certifies that 

he or she has read the document; that to the best of his or her knowledge, information,and belief there is 

good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

Mid-State 

Television, 

Inc.

Certification



No Attachments.Attachments
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