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Children's
Television
Information

Digital Core
Programming

Section Question Response

Station Type Station Type Network Affiliation
Affiliated network ABC
Nielsen DMA Las Vegas
Web Home Page Address WWW.KTNV.COM
Question

State the average number of hours of Core Programming per week broadcast by the station on its main program
stream

State the average number of hours per week of free over-the-air digital video programming broadcast by the
station on other than its main program stream

State the average number of hours per week of Core Programming broadcast by the station on other than its
main program stream. See 47 C.F.R. Section 73.671.:

Does the Licensee provide information identifying each Core Program aired on its station, including an indication
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional
programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?

Response

3.0

336.0

10.0

Yes

Yes



Digital Core
Programs(21)

Digital Core
Program (1
of 21)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Response

The Young Icons (13.1) Primary Digital
Syndicated

Saturdays 9:00-9:30 a.m.

14

30 mins

13 years to 16 years

The Young Icons is a television program that provides educational and informational segments exposing the
target audience of young viewers to accomplished "teens" that have set goals and are giving back to their
communities as mentors, scholars and philanthropists. Each guest shares their personal stories of what
motivated them to take on their passion and/or focus in their chosen field of endeavor. The Young Icons
provides a motivational and inspirational message that empowers audiences of all ages that hard work,
dedication and looking beyond ourselves will pay off for everyone. Each segment of The Young Icons
delivers an educational and information message that supports current social, intellectual and emotional
aspects of children ages 13 and up. Attributes and advice emphasized by guests instill a grounded balance
of priorities, commitment and perseverance children can apply to their lives.

Yes



Digital Core
Program (2 of
21)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (3
of 21)

Program Title

Origination

Response
Missing (13.1) Primary Digital)
Syndicated

Saturdays 9:30-10:00 a.m.

14

30 mins

8 years to 12 years

Missing performs an invaluable public service by identifying young persons who are missing and alerting
the public to this fact, all while carrying an important message for young people. The first responsibility of
educators and parents towards children is their personal safety. Sadly, we live in a world which seems to
grow less safe with time. The program "Missing," without overstating any dangers, educates children of all
ages, as well as their parents, as to what possible dangers exist to their safety and illustrates specific
ways of dealing with them via the show's safety tips. As such, it gives children a sense that they have the
power and means to protect themselves when away from watchful eyes.

Yes

Response

Elizabeth Stanton's Great Big World (13.1) Primary Digital

Syndicated



Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions

for other than

Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

Saturdays 10:00-10:30 a.m.

14

0

30 mins

13 years to 16 years

Elizabeth Stanton's GREAT BIG WORLD complies with the FCC Children's Television Rules as it presents
audiences with in-depth and thoughtful interviews involving Elizabeth's travel buddies and friends they meet
along the way. Elizabeth and friends volunteer in areas of special need, from feeding the hungry in the
slums of Kenya to helping Viethamese children with hearing impairments by fitting them with hearing aids.
This selfless behavior is a touching lesson for viewers that highlights social consciousness as well as the
challenges faced by others around the world. This state-of-the-art program consists of educational topics
which include geography, social dynamics, international cultures, customs, arts and entertainment,
coordinated with insightful remarks. As a professional educator with experience teaching students of this
age group, Elizabeth Stanton's GREAT BIG WORLD most assuredly qualifies as both educational and
informational for teenagers 13 to 16 years of age.

Yes

Program (4 of 21) Response

Program Title

Origination

Days/Times

Laura McKenzie's Traveler (13.1) Primary Digital

Syndicated

Saturdays 10:30-11: 00 a.m.

Program Regularly

Scheduled



Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Does the Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

14

30 mins

13 years to 16 years

Laura McKenzie's Traveler creates a strong cognitive curriculum that has a significant positive impact
in shaping children's learning development. This program has wide appeal for children interested in
history, geography, modern and ancient world cultures, major achievements within each culture
including, but not limited to, literature, arts and entertainment, government and politics, technology and
architecture. Laura McKenzie's Traveler brightens the world of children between the ages of 13 and 16
by respectfully sharing relevant, practical and diverse travel-based education.

Yes

Digital Core Program (5 of 21) Response

Program Title

Origination

Made in Hollywood: Teen Edition (13.1) Primary Digital

Syndicated

Days/Times Program Regularly Saturdays 11:00-11:30 a.m.

Scheduled

Total times aired at regularly 14

scheduled time

Total times aired

Number of Preemptions 0

Number of Preemptions for
other than Breaking News

Number of Preemptions

Rescheduled

Length of Program

30 mins

Age of Target Child Audience 13 years to 16 years



Describe the educational and
informational objective of the
program and how it meets the

definition of Core Programming.

Made in Hollywood: Teen Edition provides its target age group of teens 13-16 with
behind-the-screen background and techniques for entering the motion picture, television
and home entertainment fields, while introducing them to career opportunities focusing
on the creative, technical and artistic skills of the profession.

Does the Licensee identify the Yes

program by displaying

throughout the program the

symbol E/I?

Digital Core Program

(6 of 21) Response

Program Title Sports Stars of Tomorrow (13.1) Primary Digital
Origination Syndicated

Days/Times Program = Saturdays 11:30 a.m.-12:00 p.m.

Regularly Scheduled

Total times aired at 14
regularly scheduled
time

Total times aired

Number of 0
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child 13 years to 16 years

Audience

Describe the Sports Stars of Tomorrow is a multi-platform franchise that features the next generation of
educational and superstars on their journey to greatness, with the inspirational stories that captivate us all, and the
informational "Legends" series that highlights the early years of the biggest names in sports. Sports Stars of
objective of the Tomorrow provides the information and examples of how their teenage contemporaries can and are
program and how it achieving positive things through the disciplines and dedication experienced in sports, through team
meets the definition and individual competition.

of Core Programming.

Does the Licensee Yes
identify the program

by displaying

throughout the

program the symbol E

n?

Digital Core Program (7 of 21)

Program Title

Origination

Response

Zona N (N Zone) (13.2) Secondary Digital

Network



Days/Times Program Regularly
Scheduled

Total times aired at regularly
scheduled time

Total times aired

Number of Preemptions

Number of Preemptions for other than
Breaking News

Number of Preemptions Rescheduled

Length of Program

Age of Target Child Audience

Describe the educational and
informational objective of the program
and how it meets the definition of
Core Programming.

Mon 12:30 - 01:00 PM PT

13

30 mins

6 years to 12 years

A magazine show made for kids, by kids, featuring segments on cooking,
experiments, crafts, sports, and recreational activities to stimulate their imagination,
fuel their creativity, and strengthen their values. Hosted by: Beu, Mafer, Diana,
Chema, and Ricardo

Does the Licensee identify the Yes

program by displaying throughout the

program the symbol E/I?

Digital Core Program (8 of

21) Response

Program Title Club C7 (13.2) Secondary Digital

Origination Network

Days/Times Program Tue 12:30 - 01:00 PM PT, Sat 12:30 - 01:00 PM PT
Regularly Scheduled

Total times aired at regularly 26
scheduled time

Total times aired

Number of Preemptions 0

Number of Preemptions for
other than Breaking News

Number of Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child Audience = 4 years to 10 years

Describe the educational A children's show where the main characters are kids like you, who invite you to come
and informational objective explore, create and discover everything around us, with a variety of activities which will

of the program and how it make you put on your thinking caps and enjoy yourselves. We learn while having fun. Our
meets the definition of Core young hosts will show you interesting sites around the state of Jalisco and of course
Programming. introduce you

Does the Licensee identify Yes

the program by displaying
throughout the program the
symbol E/I?



Digital Core Program (9 of 21)

Program Title

Origination

Days/Times Program Regularly Scheduled

Total times aired at regularly scheduled time

Response

Kabum (13.2) Secondary Digital,

Network

Wed 12:30 - 1:00 PM PT

26

Total times aired

Number of Preemptions 0

Number of Preemptions for other than
Breaking News

Number of Preemptions Rescheduled
Length of Program 30 mins
Age of Target Child Audience

6 years to 12 years

Describe the educational and informational
objective of the program and how it meets the
definition of Core Programming.

Enjoy yourself with the children's program made for children like you.
Discover inventions, novelties, animals and games, while we make new
friends in Oaxaca and other places in Mexico.

Does the Licensee identify the program by Yes
displaying throughout the program the symbol E
n?

Digital Core Program (10 of 21) Response

Program Title Viva La Pelota (Long Live the Ball) (13.2) Secondary Digital

Origination Network

Days/Times Program Regularly Thu 07:00 - 8:00 AM PT

Scheduled

Total times aired at regularly 13
scheduled time

Total times aired

Number of Preemptions 0

Number of Preemptions for other
than Breaking News

Number of Preemptions
Rescheduled

Length of Program 60 mins

Age of Target Child Audience 6 years to 12 years

Describe the educational and
informational objective of the
program and how it meets the
definition of Core Programming.

This children's show from Chiapas has as its main objective the promotion of values.
While entertaining kids, it also motivates them to take care of the environment, and to
foster brotherhood. Parents are invited to work together with their children to promote
change in society.

Does the Licensee identify the Yes
program by displaying throughout
the program the symbol E/I?



Digital Core Program (11 of

21) Response

Program Title De Rebote (Rebound) (13.2) Secondary Digital
Origination Network

Days/Times Program Thu 12:30 - 01:00 PM PT

Regularly Scheduled

Total times aired at regularly 13
scheduled time

Total times aired

Number of Preemptions 0

Number of Preemptions for
other than Breaking News

Number of Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child Audience @ 6 yearsto 12 years

Describe the educational A half-hour children's program that targets kids between the ages of 6 and 12. The kids'
and informational objective comments on the daily topics that surround them show us how they perceive social

of the program and how it phenomena. By exploring how they make sense of these topics, according to their level of
meets the definition of Core understanding and familiar context, "De Rebote" helps to improve the holistic development
Programming. of children.

Does the Licensee identify Yes

the program by displaying
throughout the program the
symbol E/I?

Digital Core Program (12 of 21)

Program Title

Origination

Days/Times Program Regularly Scheduled

Total times aired at regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions for other than
Breaking News

Number of Preemptions Rescheduled

Length of Program

Age of Target Child Audience

Describe the educational and informational
objective of the program and how it meets
the definition of Core Programming.

Does the Licensee identify the program by
displaying throughout the program the
symbol E/I?

Response

Lucy y Tadeo (e/i) Lucy and Tadeo (13.2) Secondary Digital
Network
Sat 09:00 - 09:30 AM PT

13

30 mins
3yearsto 5 years

A program for pre-school children. Lucy is a nice little girl and Tadeo is a cute
puppet. Together they share stories, tales, and songs in Lucy's pleasant little
house - every time with new and exciting experiences.

Yes



Digital Core Program (13 of

21)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Total times aired
Number of Preemptions

Number of Preemptions for
other than Breaking News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the educational
and informational objective
of the program and how it
meets the definition of Core
Programming.

Does the Licensee identify
the program by displaying
throughout the program the
symbol E/I?

Digital Core
Program (14
of 21) Response

Response

BETA Records TV (13.3) Secondary Digital
Syndicated

Saturdays 7:00-7:30 a.m

14

30 mins

13 years to 16 years

BETA Records TV is a weekly half-hour music centric show that follows a magazine format
with segments ranging from major & indie artist interviews and unplugged performances in
BETA's studios, "Electro" Ross Blomgren's tutorials and how-to's, producer & music
executive tips, Internet heroes, The Vault (legendary artists), and music as it pertains to
fashion and pop culture.

Yes

Program Title = Ultimate Choice (13.3) Secondary Digital

Origination Network

Days/Times Saturdays 8:00-8:30 a.m., Saturdays 8:30-9:00 a.m

Program
Regularly
Scheduled

Total times 28
aired at

regularly

scheduled

time

Total times
aired

Number of 0
Preemptions



Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

Program (15 of

21)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Total times
aired

Number of
Preemptions

30 mins

13 years to 16 years

"Ultimate Choice Florida" and "Ultimate Choice Real Girls" provides an opportunity for its young viewers to
learn more about themselves and their lives, as well as to develop their own convictions about each of the
moral issues explored and discussed on this television series. In "Ultimate Choice Florida" each episode
presents the teens a heart stopping extreme adventure along with an opportunity to discuss that experience
and its application to major real life issues. While "Ultimate Choice Real Girls" finds five diverse young
women who are invited to join a revolution....a revolution to live a dramatically different life than dictated by
the pop culture. These "real" girls are brought to an incredible house on the water and introduced to their
new weekly routine...time with their new mentors (the show's hosts Courtenay and Shennette). Each of the
episodes within these series brought them face-to-face with challenges that have lifelong implications; they
shared thoughts that are designed to shape the values that will guide young men and women throughout
their lives. Issues discussed include: Drugs; Compromise; Resolving Conflict; Teamwork; Fear; and Self
Control.

Yes

Response

Teen Kids News (13.3) Secondary Digital
Syndicated

Saturdays 9:00-9:30 a.m., Saturdays 9:30-10:00 a.m.

28



Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (16
of 21)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

30 mins

13 years to 16 years

Teen Kids News is a national 1/2 hour weekly program that is informative, educational and entertaining!
The show has been on the air since 2003, and given how many people watch it and love it, the show will
be on forever! Teen Kids News (TKN) highlights positive stories about kids doing amazing things and
helping to make the world a better place. In addition, the TKN reporters on the show (who are, of course,
all kids!) report on everything that is fun or interesting or important about our world. These stories range
from kids who fly planes to how to deal with bullying to the best way to throw a baseball for power, to tips
on getting into college to making friends to behind the scenes with entertainers.

Yes

Response

Taste Buds (13.3) Digital
Network

Sundays 9-9:30 a.m. PT

14



Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

Program (17 of

21)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

30 mins

13 years to 16 years

Taste Buds is a weekly half-hour series for children aged 13-16 that encourages them to think about what
they eat, be creative in the kitchen, and explore foods from the world around them. Viewers learn and
laugh as the hosts cook up age-appropriate recipes and go on fun food adventures. With a group of young
hosts who are culinary explorers, viewers will delve into the culture, history, science and art behind the
food. Each episode explores a new food theme, beginning with the simple phrase, "Foods that ..." and
rounding off with the hosts creating and customizing theme-inspired recipes that kids and parents will want
to make together. Taste Buds communicates a positive message about healthy eating, kitchen safety and
environmental responsibility.

Yes

Response

Aqua Kids Adventures (13.3) Digital
Network

Sundays, 9:30-10 a.m. PT

14



Length of
Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition
of Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (18
of 21)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

30 mins

13 years to 16 years

Aqua Kids Adventures is designed and produced to educate children aged 13-16 about the importance of
protecting aquatic environments and the animals that live in marine habitats. This weekly half-hour series
strives to show teens that, with a little dedication and the right attitude, they have the ability to make a
difference within their own communities. In each episode, host Molly and the Aqua Kids crew travel the
globe while sharing their adventures and what they learn about preserving a world for everyone to explore.
Whether it's saving sea turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and
lasting contribution children can make in protecting the future of their community and the world.

Yes

Response

Real Life 101 (13.3) Digital
Network

Sundays, 10-1030 a.m. PT

14

30 mins



Age of Target
Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
Nn?

Digital Core
Program (19 of
21)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

13 years to 16 years

Real Life 101 is a weekly half-hour program designed and produced for children aged 13-16. Each episode
finds hosts Christie and Shawn exploring new professions in the exciting world of work. Real Life 101
presents real people pursuing real jobs and careers in an educational and informational format designed to
help its viewers make important decisions about preparing for the future. The careers and people featured
are carefully selected in order to present vivid impressions that can be used by the young audience. From
doctors, lawyers and veterinarians to career counselors, drug counselors and special-effects wizards, Real
Life 101 takes viewers "on the job" to understand why these professionals love what they do, while teaching
about jobs teens may not have even known existed.

Yes

Response
Major Decision (13.3) Digital
Network

Sundays, 10:30-11 a.m. PT

14

Length of Program = 30 mins

Age of Target
Child Audience

13 years to 16 years



Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (20 of
21)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets the
definition of Core
Programming.

Major Decision is a weekly half-hour program designed and produced for children aged 13-16. Hosted
by lively and entertaining teens, Major Decision helps guide viewers on the journey to choose the ideal
career path. Each episode focuses on one career with an in-depth interview, a multi-faceted review
and career ranking. The importance of career guidance is highlighted in this series, which gives
viewers a glimpse into the life of a different profession in each episode. As teens prepare for life after
school, Major Decision provides more information about the options available to them as adults.

Yes

Response

Animal Atlas (13.3) Digital
Network

Sundays, 11-11:30 a.m. PT

14

30 mins

13 years to 16 years

Animal Atlas is a weekly half-hour series that travels around the globe to educate viewers aged 13-16
about the animal kingdom. Every week viewers are given an in-depth look at many different kinds of
animals, their biology and habitats, their eating and social habits, and much more. The series features
an up-beat and entertaining narration over beautifully-shot animal footage from zoos and wildlife
habitats all over the world. Without pandering, pontificating or watering down material, it broadens the
knowledge and perspective of young viewers through a friendly and fascinating presentation of
information about the animal world.



Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (21 of 21)

Program Title

Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Yes

Response

Mystery Hunters (13.3) Digital
Network

Sundays, 11:30 a.m.-12:00 p.m. PT

14

30 mins

13 years to 16 years

Mystery Hunters is a weekly half-hour program designed and produced for viewers aged 13-16. Every
week viewers are taken on a journey around the globe to investigate the mysteries that have baffled
people throughout the ages. Through critical observation, analytical thinking and scientific testing, this
series encourages teens to question the world around them. Armed with video cameras and their
instincts, the hosts gather facts and meet the experts, debunking common myths and offering
explanations for legends, spooky stories and unexplained phenomena.

Yes



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming (0)



Liaison Contact

Question

Does the Licensee publicize the existence and location of the
station's Children's Television Programming Reports (FCC
398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison
Address

City

State

Zip

Telephone Number

Email Address

Include any other comments or information you want the
Commission to consider in evaluating your compliance with
the Children's Television Act (or use this space for
supplemental explanations). This may include information on
any other noncore educational and informational programming
that you aired this quarter or plan to air during the next
quarter, or any existing or proposed non-broadcast efforts that
will enhance the educational and informational value of such
programming to children. See 47 C.F.R. Section 73.671,
NOTES 2 and 3.

Response

Yes

Roselia Hernandez

3355 S. Valley View Blvd
Las Vegas

NV

89102

(702) 257 - 8475
rhernandez@jrn.com

SECTION 4 - There are no analog core program reports.
SECTION 5 - There are no analog non-core program
reports. SECTION 6 - There are no analog sponsored core
program broadcast reports. SECTION 6 - There are no
analog sponsored core program detail reports. SECTION
11 (b) - (None Required) SECTION 12 - There are no
digital non-core program reports. SECTION 13 - There are
no digital sponsored core program broadcast reports.
SECTION 13 - There are no digital core program detalil
reports.



Other Matters (16)

Other
Matters (1 of
16)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Other Matters
(2 of 16)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly

scheduled time

Length of
Program

Age of Target

Child Audience

from

Response

The Young Icons (13.1) Primary Digital
Syndicated

Saturdays 9:00-9:30 a.m.

13

30 mins

13 years to 16 years

The Young Icons is a television program that provides educational and informational segments exposing the
target audience of young viewers to accomplished "teens" that have set goals and are giving back to their
communities as mentors, scholars and philanthropists. Each guest shares their personal stories of what
motivated them to take on their passion and/or focus in their chosen field of endeavor. The Young Icons
provides a motivational and inspirational message that empowers audiences of all ages that hard work,
dedication and looking beyond ourselves will pay off for everyone. Each segment of The Young Icons
delivers an educational and information message that supports current social, intellectual and emotional
aspects of children ages 13 and up. Attributes and advice emphasized by guests instill a grounded balance
of priorities, commitment and perseverance children can apply to their lives.

Response
Missing (13.1) Primary Digital)
Syndicated

Saturdays 9:30-10:00 a.m.

13

30 mins

8 years to 12 years



Describe the
educational
and
informational

objective of the

program and
how it meets

the definition of

Core
Programming.

Other
Matters (3 of
16)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Missing performs an invaluable public service by identifying young persons who are missing and alerting
the public to this fact, all while carrying an important message for young people. The first responsibility of
educators and parents towards children is their personal safety. Sadly, we live in a world which seems to
grow less safe with time. The program "Missing," without overstating any dangers, educates children of all
ages, as well as their parents, as to what possible dangers exist to their safety and illustrates specific
ways of dealing with them via the show's safety tips. As such, it gives children a sense that they have the
power and means to protect themselves when away from watchful eyes.

Response

Elizabeth Stanton's Great Big World (13.1) Primary Digital
Syndicated

Saturdays 10:00-10:30 a.m.

13

30 mins

13 years to 16 years

Elizabeth Stanton's GREAT BIG WORLD complies with the FCC Children's Television Rules as it presents
audiences with in-depth and thoughtful interviews involving Elizabeth's travel buddies and friends they meet
along the way. Elizabeth and friends volunteer in areas of special need, from feeding the hungry in the
slums of Kenya to helping Vietnamese children with hearing impairments by fitting them with hearing aids.
This selfless behavior is a touching lesson for viewers that highlights social consciousness as well as the
challenges faced by others around the world. This state-of-the-art program consists of educational topics
which include geography, social dynamics, international cultures, customs, arts and entertainment,
coordinated with insightful remarks. As a professional educator with experience teaching students of this
age group, Elizabeth Stanton's GREAT BIG WORLD most assuredly qualifies as both educational and
informational for teenagers 13 to 16 years of age.

Other Matters (4 of

16)

Program Title

Origination

Days/Times

Response

Laura McKenzie's Traveler (13.1) Primary Digital
Syndicated

Saturdays 10:30-11: 00 a.m.

Program Regularly

Scheduled

Total times aired

at regularly

scheduled time

13

Length of Program 30 mins



Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Other Matters (5 of 16)

Program Title
Origination

Days/Times Program Regularly
Scheduled

Total times aired at regularly
scheduled time

Length of Program

Age of Target Child Audience
from

Describe the educational and
informational objective of the

13 years to 16 years

Laura McKenzie's Traveler creates a strong cognitive curriculum that has a significant positive impact
in shaping children's learning development. This program has wide appeal for children interested in
history, geography, modern and ancient world cultures, major achievements within each culture
including, but not limited to, literature, arts and entertainment, government and politics, technology and
architecture. Laura McKenzie's Traveler brightens the world of children between the ages of 13 and 16
by respectfully sharing relevant, practical and diverse travel-based education.

Response

Made in Hollywood: Teen Edition (13.1) Primary Digital
Syndicated

Saturdays 11:00-11:30 a.m.

13

30 mins

13 years to 16 years

Made in Hollywood: Teen Edition provides its target age group of teens 13-16 with
behind-the-screen background and techniques for entering the motion picture, television

program and how it meets the
definition of Core Programming.

Other Matters (6 of
16)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition

of Core Programming.

Other Matters (7 of 16)

Program Title

Origination

and home entertainment fields, while introducing them to career opportunities focusing
on the creative, technical and artistic skills of the profession.

Response

Sports Stars of Tomorrow (13.1) Primary Digital
Syndicated

Saturdays 11:30 - 12:00 p.m.

13

30 mins

13 years to 16 years

Sports Stars of Tomorrow is a multi-platform franchise that features the next generation of
superstars on their journey to greatness, with the inspirational stories that captivate us all, and the
"Legends" series that highlights the early years of the biggest names in sports. Sports Stars of
Tomorrow provides the information and examples of how their teenage contemporaries can and are
achieving positive things through the disciplines and dedication experienced in sports, through team
and individual competition.

Response

Club C7 (13.2) Secondary Digital

Network



Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Length of Program

Age of Target Child
Audience from

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Other Matters (8 of 16)

Program Title

Saturdays 11:00 - 11:30 p.m., Saturdays 11:30 - 12:00 p.m.

26

30 mins

4 years to 10 years

A children's show where the main characters are kids like you, who invite you to come explore,
create and discover everything around us, with a variety of activities which will make you put on
your thinking caps and enjoy yourselves. We learn while having fun. Our young hosts will show
you interesting sites around the state of Jalisco and of course introduce you to the culture,
sports, and lots of entertainment.

Response

Kabum (13.2) Secondary Digital

Origination Network

Days/Times Program Regularly Scheduled Saturdays 10:00 - 10:30 a.m., Saturdays 10:30 - 11:00 a.m.

Total times aired at regularly scheduled time 26

Length of Program 30 mins

Age of Target Child Audience from 6 years to 12 years

Describe the educational and informational Enjoy yourself with the children's program made for children like you.
objective of the program and how it meets the Discover inventions, novelties, animals and games, while we make new
definition of Core Programming. friends in Oaxaca and other places in Mexico.

Other Matters (9 of 16) Response

Program Title

Viva La Pelota (Long Live the Ball) (13.2) Secondary Digital

Origination Network

Days/Times Program Regularly Saturdays 9:00 - 10:00 a.m.
Scheduled

Total times aired at regularly 13

scheduled time

Length of Program 60 mins

Age of Target Child Audience from 6 years to 12 years

Describe the educational and
informational objective of the
program and how it meets the

This children's show from Chiapas has as its main objective the promotion of values.
While entertaining kids, it also motivates them to take care of the environment, and to
foster brotherhood. Parents are invited to work together with their children to promote

definition of Core Programming. change in society.

Other Matters (10 of 16)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Response

De Rebote (Rebound) (13.2) Secondary Digital

Network

Wednesdays 6:00 - 6:30 a.m.



Total times aired at regularly 13
scheduled time

Length of Program 30 mins

Age of Target Child 6 years to 12 years
Audience from

Describe the educational A half-hour children's program that targets kids between the ages of 6 and 12. The kids'
and informational objective comments on the daily topics that surround them show us how they perceive social
of the program and how it phenomena. By exploring how they make sense of these topics, according to their level of

meets the definition of Core understanding and familiar context, "De Rebote" helps to improve the holistic development
Programming. of children.

Other Matters
(11 of 16) Response

Program Title Taste Buds (13.3) Digital
Origination Network

Days/Times Sundays 9-9:30 a.m. PT
Program

Regularly

Scheduled

Total times 13
aired at

regularly

scheduled time

Length of 30 mins
Program

Age of Target 13 years to 16 years
Child
Audience from

Describe the Taste Buds is a weekly half-hour series for children aged 13-16 that encourages them to think about what
educational they eat, be creative in the kitchen, and explore foods from the world around them. Viewers learn and

and laugh as the hosts cook up age-appropriate recipes and go on fun food adventures. With a group of young
informational hosts who are culinary explorers, viewers will delve into the culture, history, science and art behind the
objective of food. Each episode explores a new food theme, beginning with the simple phrase, "Foods that ..." and

the program rounding off with the hosts creating and customizing theme-inspired recipes that kids and parents will want
and how it to make together. Taste Buds communicates a positive message about healthy eating, kitchen safety and
meets the environmental responsibility.

definition of

Core

Programming.

Other Matters
(12 of 16) Response

Program Title Aqua Kids Adventures (13.3) Digital
Origination Network

Days/Times Sundays, 9:30-10 a.m. PT
Program

Regularly

Scheduled

Total times 13
aired at

regularly

scheduled time



Length of
Program

Age of Target
Child Audience
from

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Other Matters
(13 of 16)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of Target
Child
Audience from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

30 mins

13 years to 16 years

Aqua Kids Adventures is designed and produced to educate children aged 13-16 about the importance of
protecting aquatic environments and the animals that live in marine habitats. This weekly half-hour series
strives to show teens that, with a little dedication and the right attitude, they have the ability to make a
difference within their own communities. In each episode, host Molly and the Aqua Kids crew travel the
globe while sharing their adventures and what they learn about preserving a world for everyone to explore.
Whether it's saving sea turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and
lasting contribution children can make in protecting the future of their community and the world.

Response

Real Life 101 (13.3) Digital

Network

Sundays, 10-1030 a.m. PT

13

30 mins

13 years to 16 years

Real Life 101 is a weekly half-hour program designed and produced for children aged 13-16. Each episode
finds hosts Christie and Shawn exploring new professions in the exciting world of work. Real Life 101
presents real people pursuing real jobs and careers in an educational and informational format designed to
help its viewers make important decisions about preparing for the future. The careers and people featured
are carefully selected in order to present vivid impressions that can be used by the young audience. From
doctors, lawyers and veterinarians to career counselors, drug counselors and special-effects wizards, Real
Life 101 takes viewers "on the job" to understand why these professionals love what they do, while teaching
about jobs teens may not have even known existed.

Other Matters (14

of 16)
Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Response
Major Decision (13.3) Digital
Network

Sundays, 10:30-11 a.m. PT



Total times aired
at regularly
scheduled time

Length of Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Other Matters (15
of 16)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Other Matters (16
of 16)

Program Title

Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

13

30 mins

13 years to 16 years

Major Decision is a weekly half-hour program designed and produced for children aged 13-16. Hosted
by lively and entertaining teens, Major Decision helps guide viewers on the journey to choose the ideal
career path. Each episode focuses on one career with an in-depth interview, a multi-faceted review
and career ranking. The importance of career guidance is highlighted in this series, which gives
viewers a glimpse into the life of a different profession in each episode. As teens prepare for life after
school, Major Decision provides more information about the options available to them as adults.

Response

Animal Atlas (13.3) Digital
Network

Sundays, 11-11:30 a.m. PT

30 mins

13 years to 16 years

Animal Atlas is a weekly half-hour series that travels around the globe to educate viewers aged 13-16
about the animal kingdom. Every week viewers are given an in-depth look at many different kinds of
animals, their biology and habitats, their eating and social habits, and much more. The series features
an up-beat and entertaining narration over beautifully-shot animal footage from zoos and wildlife
habitats all over the world. Without pandering, pontificating or watering down material, it broadens the
knowledge and perspective of young viewers through a friendly and fascinating presentation of
information about the animal world.

Response

Mystery Hunters (13.3) Digital
Network

Sundays, 11:30 a.m.-12:00 p.m. PT

13

30 mins



Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

13 years to 16 years

Mystery Hunters is a weekly half-hour program designed and produced for viewers aged 13-16. Every
week viewers are taken on a journey around the globe to investigate the mysteries that have baffled
people throughout the ages. Through critical observation, analytical thinking and scientific testing, this
series encourages teens to question the world around them. Armed with video cameras and their
instincts, the hosts gather facts and meet the experts, debunking common myths and offering
explanations for legends, spooky stories and unexplained phenomena.



Certification Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or
appointed official who is authorized to sign on behalf of the party filing the Children's Television
Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23
(a), who is authorized to represent the party filing the Children's Television Programming, and who further
certifies that he or she has read the document; that to the best of his or her knowledge, information,and
belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation
of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage
requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE
BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, 81001) AND/OR REVOCATION OF ANY
STATION AUTHORIZATION (U.S. Code, Title 47, 8312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title
47, 8503).

| certify that this application includes all required and relevant attachments.

| declare, under penalty of perjury, that | am an authorized representative of the above-named applicant for Journal

the Authorization(s) specified above. Broadcast
Corporation,
dba KTNV



Attachments No Attachments.
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