
Section Question Response

Attachments Are attachments (other than associated schedules) being 

filed with this application?

General 
Information

Report reflects information for : Fourth Quarter of 2014

ActiveFiling Status:01/05/2015

Status Date:ReceivedStatus:Children's TV Programming ReportPurpose:Full Service TelevisionService:

MOState:ST. LOUIS

City:70034Facility ID:KMOVCall Sign:01/05/2015Submit Date:CPR-162467File Number:0018223693FRN:

Approved by   OMB (Office of Management and Budget) 3060-0928

January 2015

(REFERENCE COPY - Not for submission)

Children's Television Programming Report



Applicant Name, Type, and Contact Information

Applicant Address Phone Email Applicant Type

Applicant 
Information



Contact Name Address Phone Email Contact TypeContact 
Representatives 
(0)



Section Question Response

Station Type Station Type Network Affiliation

Affiliated network CBS

Nielsen DMA St.Louis

Web Home Page Address www.kmov.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

336.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

6.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 14) Response

Program Title LUCKY DOG (4.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 8AM

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

12

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal trainer Brandon McMillan operates a training facility known as the Lucky Dog Ranch, where his 

mission is to rescue hard-to-love and untrained dogs and find them homes. The show focuses on exercising 

responsibility and on developing a sense of appreciation for life and animals. Life lessons are an integral 

part of the overarching theme of rescuing these animals from death and providing a second chance for life. 

Following McMillan's investigations into how to retrain these animals to make them welcome members in 

the homes of families is both educational and inspirational - encouraging this demographic to become 

sensitive to our own and others' behavior and teaching how we as individuals can make a difference. This 

program is specifically designed to further the educational and informational needs of children, has 

educating and informing children as a significant purpose, and otherwise meets the definition of Core 

Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 
Programs(14)



Digital Core 

Program (2 

of 14) Response

Program Title DR. CHRIS PET VET (4.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 8:30AM

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

12

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Chronicling the adventures of Dr. Chris Brown, DR. CHRIS PET VET allows viewers unique insight into the 

life of one of the world's busiest vets and the animals that he treats. For those animals that require specialist 

services, Dr. Chris calls on his good friend and colleague Dr. Lisa Chimes, who works at a small animal 

specialist hospital. The show usually consists of three segments, following the doctor as he treats various 

animals that are in trouble and offering the viewer opportunities to understand the challenges a veterinarian 

daily faces. The series focuses on how the doctor investigates the individual problem and tries to develop 

solutions that on the surface would seem confounding to the viewer. As such the show not only offers a 

view into careers in and responsibility for taking care of pets, but also into problem solving strategies and 

behaviors. This program is specifically designed to further the educational and informational needs of 

children, has educating and informing children as a significant purpose, and otherwise meets the definition 

of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (3 of 

14) Response



Program Title HENRY FORD'S INNOVATION NATION (4.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 9AM

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Henry Ford's INNOVATION NATION, hosted by Mo Rocca, features the celebration of the inventor's 

spirit - from historic scientific pioneers throughout past centuries to the forward-looking visionaries of today. 

Each episode tells the dramatic stories behind the world's greatest inventions, and the perseverance, 

passion and price required to bring them to life. The program includes segments focusing on 'what if it never 

happened' and 'the innovation by accident,' and has a strong focus on 'junior geniuses' who are changing 

the face of technology. This program is specifically designed to further the educational and informational 

needs of children, has educating and informing children as a significant purpose, and otherwise meets the 

definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 

of 14) Response

Program Title RECIPE REHAB (4.1)



Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 9:30AM

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each week, host Evette Rios, recently a field correspondent and roving reporter for "The Chew," helps 

American families modify and update a high-calorie family recipe. First, two chefs face off in a head-to-head 

competition to give the recipes a nutritious low-calorie twist. After making each rehabbed recipe in its own 

kitchen, the family chooses its new favorite. This recipe makeover challenge teaches viewers about the 

nutritional value of different foods, promotes the use of healthy, wholesome ingredients, and demonstrates 

that healthy food choices can have positive effects on viewers' quality of life. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 of 

14) Response

Program Title ANIMAL ATLAS (4.1)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 10AM

Total times 

aired at 

regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Animal Atlas is an educational and informative half-hour, E/I program that travels the globe to meet every 

kind of animal imaginable, from the familiar to the astounding. Each episode takes young viewers on a 

journey through the animal kingdom to learn about the lives, history, and varying adaptations that allow 

animals to survive and thrive in the wild. The series strives to present a wide variety of information in a 

number of interactive and poignant sequences to make knowledge of the animal kingdom both simpler 

and easier to remember. It's through this engaging information and rich visual content that allows viewers 

to better understand and appreciate the animal world around them.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (6 

of 14) Response

Program Title GAME CHANGERS WITH KEVIN FRAZER (4.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 10:30 AM



Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

13

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each week, host Evette Rios, recently a field correspondent and roving reporter for "The Chew," helps 

American families modify and update a high-calorie family recipe. First, two chefs face off in a head-to-head 

competition to give the recipes a nutritious low-calorie twist. After making each rehabbed recipe in its own 

kitchen, the family chooses its new favorite. This recipe makeover challenge teaches viewers about the 

nutritional value of different foods, promotes the use of healthy, wholesome ingredients, and demonstrates 

that healthy food choices can have positive effects on viewers' quality of life. This program is specifically 

designed to further the educational and informational needs of children, has educating and informing 

children as a significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program GAME CHANGERS WITH KEVIN FRAZER 

(4.1)

List date and time rescheduled 11/01/2014 7:30am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and 

time?

Yes

Date Preempted 2014-11-01



Episode #

Reason for Preemption Sports

Digital Core 

Program (7 of 14) Response

Program Title GREEN SCREEN ADVENTURES 1 & 2 (4.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SATURDAYS 7AM & 7:30AM

Total times aired at 

regularly scheduled 

time

26

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

8 years to 12 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 8-12. Our diverse Green Screen company of performers and writers reinforce critical 

writing skills and share positive social messages. Our educational mission emphasizes the four "C"s 

as well as the three "R"s - Curiosity, Confidence, Citizenship, Compassion. Children get the message 

that their words have power, that their voices are being heard.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (8 of 14) Response

Program Title TRAVEL THRU HISTORY (4.2)

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS @ 8AM & 8:30AM

Total times aired at regularly scheduled 

time

26



Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Travel Thru History is designed to spark interest and enthusiasm in teens and 

their families to learn about our country's rich and fascinating history. The 

series visits diverse locales across the U.S. from Las Vegas to Key West.

Does the Licensee identify the program 

by displaying throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (9 of 14) Response

Program Title MYSTERY HUNTERS 1 & 2 (4.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SATURDAYS @ 9AM & 9:30AM

Total times aired at 

regularly scheduled 

time

26

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Mystery Hunters is a weekly half-hour program designed and produced for viewers 13-16. Every 

week viewers are taken on a journey around the globe to investigate the mysteries that have baffled 

people throughout the ages. Through critical observation, analytical thinking, and scientific testing, 

this series encourages teens to question the world around them. Armed with video cameras and their 

instincts, the hosts gather facts and meet the experts, debunking common myths and offering 

explanations for legends, spooky stories, and unexplained phenomena.



Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (10 of 

14) Response

Program Title ZOO DIARIES 1 & 2 (4.3)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS @7AM & 7:30AM BEGINNING 11/24/2014

Total times 

aired at 

regularly 

scheduled time

12

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A superb family series, Zoo Diaries gives viewers an exclusive pass beyond the cages and exhibits of the 

Zoo to discover an extraordinary universe. Traveling to various zoo destinations across North America, this 

series takes its audience behind the scenes. Each episode tells diverse stories of the men and women 

who live side-by-side and interact with thousands of animals and hundreds of species. Highlights of Zoo 

Diaries include exclusive footage of a young epileptic gorilla, the premature birth of a Siberian tiger, a visit 

to the zoo by a group of blind children eager to touch and play with Indian rhinos, the birth of a baby 

giraffe, fun with the daily not-so-routine days of snow leopards, meerkats, polar bears, and many more 

exciting tales!



Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (11 of 14) Response

Program Title ECO COMPANY (4.3)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SATURDAYS @ 8AM BEGINNING 11/24/2014

Total times aired at 

regularly scheduled 

time

6

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Concern for the environment is a major issue for many people. "Eco Company" tries to make teens 

interested in saving the environment. The show, hosted by a dynamic cast of teenagers, explores all 

aspects of being green and how people's actions impact the world. The "Eco Company" team reports 

on developments in renewable energies and alternative fuels, explores organic processes, profiles 

teens and organizations who are making a difference, and learns about the impact conservation and 

recycling can have on reducing one's carbon footprint.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (12 of 14) Response

Program Title LIVE LIFE AND WIN (4.3)

Origination Syndicated



Days/Times 

Program Regularly 

Scheduled

SATURDAYS @ 8:30AM BEGINNING 11/24/2014

Total times aired 

at regularly 

scheduled time

6

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

LIVE LIFE and WIN! is a weekly Educational/Informational (E/I), nationally syndicated TV series 

highlighting inspirational teen success stories with segments featuring Extraordinary Teens, Breaking 

Barriers, Giving Back, and Nutrition & Exercise with a focus on the arts, school, sports, community and 

teen entrepreneurship. LIVE LIFE and WIN! helps teens discover and learn strategies and attributes to 

achieve personal dreams, explore volunteerism as an opportunity to build character and uncover 

personal passions, and gain knowledge about life skills necessary to LIVE LIFE and WIN!

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (13 of 

14) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS @ 9AM BEGINNING 11/24/2014

Total times aired at regularly 

scheduled time

6

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled



Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

Made in Hollywood: Teen Edition is a spinoff series of Made in Hollywood, hosted by Kylie 

Erica Mar. Guests stars featured on the show include Daniel Radcliffe and Jennifer Aniston. 

Since the show is targeted to ages 13 to 16, and it is educational (mostly about the careers 

of the movie and TV industry), it meets the standards for the FCC's E/I guidelines.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program 

(14 of 14) Response

Program Title THE YOUNG ICONS (4.3)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS @ 9:30AM BEGINNING 11/24/2014

Total times aired at 

regularly scheduled time

6

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

The Young Icons is an American biographical television series aimed at children between the 

ages of 10-16 years old, which debuted in first-run syndication in 2010. The series was created 

and is executive-produced by Byron Allen and distributed through his production and distribution 

company Entertainment Studios. The series profiles young people (ranging from ordinary kids to 

aspiring entertainers) and their accomplishments.

Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and 

location of the station's Children's Television 

Programming Reports (FCC 398) as required by 47 C.

F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Judith Mangan

Address One Memorial Drive

City St. Louis

State MO

Zip 63102

Telephone Number 314-444-3303

Email Address Judie.mangan@kmov.com

Include any other comments or information you want 

the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use 

this space for supplemental explanations). This may 

include information on any other noncore educational 

and informational programming that you aired this 

quarter or plan to air during the next quarter, or any 

existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of 

such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

Answers to 8(a) and 8(b) reflect the programming that was airing at 

the start of the quarter. On 11/17/2014, the hours on the other than 

the main channel increased to 336 and kidvid on the non-primary 

channel increased to 6 hours. After due review of internal station 

records and documentation provided to us by program suppliers, 

the licensee hereby certifies as follows: (i) the only programs 

specifically designed for children ages twelve and under that the 

station broadcast this quarter are disclosed in this report and (ii) the 

licensee fully complied with the FCC's commercial limits in 

children's programs, as specified at 47 C.F.R. Section 73.670, with 

respect to these programs.

Liaison Contact



Other Matters (1 of 14) Response

Program Title LUCKY DOG (4.1)

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS 8AM

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Animal Trainer Brandon McMillan's second home is the neighborhood animal shelter, where his 

mission is to rescue hard to love and untrained dogs. At McMillan's training facility know as the 

Lucky Dog Ranch, he embraces the difficult task of turning frightened pooches into perfect pets. 

McMillan's untimate triumph is seeing a lucky family adopt an even luckier dog, making each 

episode an adoption story that warms the heart.

Other Matters (2 

of 14) Response

Program Title DR. CHRIS PET VET (4.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 8:30AM

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Chronicling the adventures of Dr. Chris Brown, DR CHRIS BROWN PET VET allows viewers unique 

insight into the life of one of the world's busiest vets and the animals to which he devotes his days to 

caring and treating. For those animals that require specialist services, Dr. Chris calls on his good friend 

and colleague Dr. Lisa Chimes, who works at a small animal specialist hospital. Each episode delivers 

not only a carefully crafted mix of human and animal interest stories, but also features a variety of 

animals that undergo elective procedures as part of the long term treatments involving the most intricate 

and technologically advanced surgery.

Other Matters 

(3 of 14) Response

Program Title HENRY FORD'S INNOVATION NATION (4.1)

Origination Network

Other Matters (14)



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 9AM

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Henry Ford's INNOVATION NATION, hosted by Mo Rocca, features the celebration of the inventor's 

spirit - from historic scientific pioneers throughout past centuries to the forward-looking visionaries of today. 

Each episode tells the dramatic stories behind the world's greatest inventions, and the perseverance, 

passion and price required to bring them to life. The program includes segments focusing on 'what if it never 

happened' and 'the innovation by accident,' and has a strong focus on 'junior geniuses' who are changing 

the face of technology. This program is specifically designed to further the educational and informational 

needs of children, has educating and informing children as a significant purpose, and otherwise meets the 

definition of Core Programming as specified in the Commission's rules.

Other Matters (4 of 14) Response

Program Title RECIPE REHAB (4.1)

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS 9:30AM

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Each week, host Evette Rios helps American families update a high-calorie family recipe. First, 

two chefs face off in a head-to-head competition to give the recipes a low-calorie twist. After 

making each rehabbed recipe in their own kitchen, the family chooses their new favorite. This 

recipe makeover challenge promotes the use of healthy, wholesome ingredients demonstrating 

that healthy food choices can have positive effects on our quality of life.

Other Matters 

(5 of 14) Response

Program Title ANIMAL ATLAS (4.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 10 AM



Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Animal Atlas is an educational and informative half-hour, E/I program that travels the globe to meet every 

kind of animal imaginable, from the familiar to the astounding. Each episode takes young viewers on a 

journey through the animal kingdom to learn about the lives, history, and varying adaptations that allow 

animals to survive and thrive in the wild. The series strives to present a wide variety of information in a 

number of interactive and poignant sequences to make knowledge of the animal kingdom both simpler 

and easier to remember. It's through this engaging information and rich visual content that allows viewers 

to better understand and appreciate the animal world around them.

Other Matters (6 of 14) Response

Program Title GAME CHANGERS (4.1)

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS 10:30AM

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Celebrating athletes and fans who reach out in their communities to make life better for 

so many, Game Changers, hosted by Kevin Frazier, takes an inspirational look at 

professional athletes who use their public image to make positive changes in the lives 

of fans in need, as well as in the areas they live.

Other Matters (7 of 

14) Response

Program Title GREEN SCREEN ADVENTURES 1 & 2 (4.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SATURDAYS 7AM & 7:30AM

Total times aired at 

regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child 

Audience from

8 years to 12 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 8-12. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (8 of 14) Response

Program Title TRAVEL THRU HISTORY 1 & 2 (4.2)

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS 8AM & 8:30AM

Total times aired at regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Travel Thru History is designed to spark interest and enthusiasm in teens and 

their families to learn about our country's rich and fascinating history. The 

series visits diverse locales across the U.S. from Las Vegas to Key West.

Other Matters (9 of 

14) Response

Program Title MYSTERY HUNTERS 1 & 2(4.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SATURDAYS 9AM & 9:30AM

Total times aired at 

regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Mystery Hunters is a weekly half-hour program designed and produced for viewers 13-16. Every week 

viewers are taken on a journey around the globe to investigate the mysteries that have baffled people 

throughout the ages. Through critical observation, analytical thinking, and scientific testing, this series 

encourages teens to question the world around them. Armed with video cameras and their instincts, 

the hosts gather facts and meet the experts, debunking common myths and offering explanations for 

legends, spooky stories, and unexplained phenomena.

Other Matters 

(10 of 14) Response

Program Title ZOO DIARIES 1 & 2 (4.3)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS @ 7AM & 7:30AM

Total times 

aired at 

regularly 

scheduled time

26

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A superb family series, Zoo Diaries gives viewers an exclusive pass beyond the cages and exhibits of the 

Zoo to discover an extraordinary universe. Traveling to various zoo destinations across North America, this 

series takes its audience behind the scenes. Each episode tells diverse stories of the men and women 

who live side-by-side and interact with thousands of animals and hundreds of species. Highlights of Zoo 

Diaries include exclusive footage of a young epileptic gorilla, the premature birth of a Siberian tiger, a visit 

to the zoo by a group of blind children eager to touch and play with Indian rhinos, the birth of a baby 

giraffe, fun with the daily not-so-routine days of snow leopards, meerkats, polar bears, and many more 

exciting tales!

Other Matters (11 

of 14) Response

Program Title ECO COMPANY (4.3)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SATURDAYS @ 8AM

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Concern for the environment is a major issue for many people. "Eco Company" tries to make teens 

interested in saving the environment. The show, hosted by a dynamic cast of teenagers, explores all 

aspects of being green and how people's actions impact the world. The "Eco Company" team reports 

on developments in renewable energies and alternative fuels, explores organic processes, profiles 

teens and organizations who are making a difference, and learns about the impact conservation and 

recycling can have on reducing one's carbon footprint.

Other Matters (12 

of 14) Response

Program Title LIVE LIFE AND WIN (4.3)

Origination Syndicated



Days/Times 

Program Regularly 

Scheduled

SATURDAYS @ 8:30AM

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

LIVE LIFE and WIN! is a weekly Educational/Informational (E/I), nationally syndicated TV series 

highlighting inspirational teen success stories with segments featuring Extraordinary Teens, Breaking 

Barriers, Giving Back, and Nutrition & Exercise with a focus on the arts, school, sports, community and 

teen entrepreneurship. LIVE LIFE and WIN! helps teens discover and learn strategies and attributes to 

achieve personal dreams, explore volunteerism as an opportunity to build character and uncover 

personal passions, and gain knowledge about life skills necessary to LIVE LIFE and WIN!

Other Matters (13 of 14) Response

Program Title MADE IN HOLLYWOOD: TEEN EDITION

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS @ 9AM

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

Made in Hollywood: Teen Edition is a spinoff series of Made in Hollywood, hosted by Kylie 

Erica Mar. Guests stars featured on the show include Daniel Radcliffe and Jennifer Aniston. 

Since the show is targeted to ages 13 to 16, and it is educational (mostly about the careers 

of the movie and TV industry), it meets the standards for the FCC's E/I guidelines.

Other Matters (14 of 14) Response

Program Title THE YOUNG ICONS (4.3)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS @ 9:30AM

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

The Young Icons is an American biographical television series aimed at children between the 

ages of 10-16 years old, which debuted in first-run syndication in 2010. The series was created 

and is executive-produced by Byron Allen and distributed through his production and distribution 

company Entertainment Studios. The series profiles young people (ranging from ordinary kids to 

aspiring entertainers) and their accomplishments.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

Meredith 

Corporation

Certification



No Attachments.Attachments


	Licensing and Management System
	(REFERENCE COPY - Not for submission) Children's Television Programming Report
	Report reflects information for : Fourth Quarter of 2014
	General Information
	Applicant Information
	Applicant Name, Type, and Contact Information

	Contact Representatives (0)
	Children's Television Information
	Digital Core Programming
	Digital Core Programs(14)
	Digital Preemption Programs #1

	Non-Core Educational and Informational Programming (0)
	Sponsored Core Programming (0)
	Liaison Contact
	Other Matters (14)
	Certification
	Attachments



