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Children's
Television
Information

Digital Core
Programming

Section Question Response

Station Type Station Type Network Affiliation
Affiliated network ABC
Nielsen DMA Orlando-Daytona-Melbourne
Web Home Page Address www.wftv.com
Question Response
State the average number of hours of Core Programming per week broadcast by the station on its main program = 3.0
stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the 336.0
station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its 6.0
main program stream. See 47 C.F.R. Section 73.671.:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication Yes
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional Yes

programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?



Digital Core
Programs(24)

Digital Core
Program (1 of
24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (2 of 24)

Program Title

Origination

Response

Jack Hanna's Wild Countdown
Syndicated

Saturdays/10 - 10:30am

13

30 mins

13 years to 16 years

Wildlife expert and animal ambassador Jack Hanna brings the viewer face to face with the best of the
beasts. In this weekly half-hour series, which is designed primarily for viewers 13-16, Jack highlights his
favorite animals and adventures from around the world. Presented in countdown style, Jack offers up a
different 'top ten' each week in a variety of categories. What are the top ten 'fastest animals in Africa,'
'tallest insects,' 'biggest eaters,' smartest birds'. . . . Jack will answer all of these questions and more. As
Jack reveals the categories, he provides further insights and interesting facts about the animals, allowing
viewers of all ages the opportunity to be entertained as well as learn more about the fascinating animal
kingdom.

Yes

Response

Ocean Mysteries with Jeff Corwin

Syndicated



Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (3 of

Saturdays/10:30 - 11am

30 mins

13 years to 16 years

This half-hour weekly series offers a fresh approach to the quest for aquatic understanding by blending
stories of fascinating sea creatures with comparisons to popular land animals and analogies to human
experience. Hosted by Jeff Corwin and produced primarily for ages 13-16,0cean Mysteries with Jeff
Corwin shows how animals share the same behaviors, challenges and triumphs as humans. From
exciting rescues of abandoned animals to unexpected conflicts in the ‘family dynamics' of the mingling
species, viewers will get to know - and care - about these heroes and about all of the fascinating life
teeming in our oceans.

Yes

24) Response

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Sea Rescue

Syndicated

Saturdays/11- 11:30am



Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

13

30 mins

13 years to 16 years

The half hour weekly series, Sea Rescue, features the rescue, rehabilitation and - in many instances
release back into the wild of ocean wildlife. Produced for ages 13-16, Sea Rescue offers educational and
entertaining television by demonstrating the welfare and medical benefits that rescue and rehabilitation
programs provide animals. Viewers will also learn that there's a reciprocal benefit: rescued animals provide
valuable insight into their biology and ecology. This information adds to the pool of knowledge necessary to
conserve threatened and endangered species. Each week, Sea Rescue will leave its audience inspired by
the real life stories of the featured animals and rescuers and with a fuller understanding of the rich array of
sea life with which we share our planet.

Yes

Program (4 of 24) Response

Program Title

Origination

Days/Times

The Wildlife Docs

Syndicated

Saturdays/11:30am - Noon

Program Regularly

Scheduled

Total times aired at 13
regularly scheduled

time

Total times aired

Number of
Preemptions

13



Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

Digital Core
Program (5 of 24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

30 mins

13 years to 16 years

The half-hour weekly series, The Wildlife Docs, produced for ages 13-16 follows the surprising,
exotic, and challenging lives of a veterinary staff that cares for over 2,000 animals. From nutrition to
treatments, x-rays to surgery, preventative care to emergencies, this educational and information
program will allow viewers to witness a kaleidoscope of wild experiences through the eyes of our
Veterinary Team. Unpredictable events unfold giving viewers a glimpse of the enormity, variety, and
quality of treatment that sets the standard for animal care.

Yes

Response

Outback Adventures with Tim Faulkner
Syndicated

Sundays/10 - 10:30am

12

13

30 mins

13 years to 16 years



Describe the Produced for ages 13-16, this educational and informational program is hosted by wildlife expert Tim

educational and Faulkner. Viewers will be provided an eye-opening experience as Tim, animal expert and wildlife park
informational operations manager, showcases the beauty and wonder of the natural world. Audiences will be brought
objective of the closer to the natural world as Tim explores the habitats and adventures of creatures of all sizes,
program and how  including a giant Galapagos tortoise, a baby wombat, the flying fox, and even a newly discovered

it meets the species of birds. The episode that would have been regularly scheduled for May 24th was preempted

definition of Core by the Indianapolis 500.

Programming.

Does the Yes
Licensee identify

the program by
displaying

throughout the

program the

symbol E/I?

Digital Preemption Programs #1
Questions

Title of Program

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted
Episode #

Reason for Preemption

Digital Core
Program (6
of 24) Response

Program Title = Born to Explore
Origination Syndicated

Days/Times Sundays/10:30 - 11am
Program

Regularly

Scheduled

Total times 12
aired at

regularly

scheduled

time

Total times 13
aired

Number of 1
Preemptions

Number of
Preemptions
for other than
Breaking
News

Response

Outback Adventures with Tim Faulkner

5/23/2015 at 1pm

Yes

Yes

2015-05-24

Sports



Number of 1
Preemptions
Rescheduled

Length of 30 mins

Program

Age of 13 years to 16 years
Target Child

Audience

Describe the The world's cultures and its geographical wonders come alive as the youngest president in Explorers Club

educational history, Richard Wiese, takes viewers on a globetrotting adventure. While developed for 13-16 year olds,
and Born to Explore is engaging for the whole family. In this weekly half-hour series, Richard uncovers amazing
informational facts of nature and man-made treasures. The host, Richard Wiese, takes the role of the ultimate Social
objective of Studies teacher to a new level, bringing the viewing audience to the places and people of our world who
the program form our cultures. Whether he climbs Mount Kilimanjaro, explores why people live a the base of an active
and how it volcano, or travels down the Nile River, viewers will travels the world without leaving their homes. The
meets the episode that would have been regularly scheduled for May 24th was preempted by the Indianapolis 500.
definition of

Core

Programming.

Does the Yes
Licensee

identify the

program by
displaying
throughout

the program

the symbol E

n?

Digital Preemption Programs #1

Questions

Title of Program

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted

Episode #

Reason for Preemption

Digital Core Program (7 of
24)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at regularly
scheduled time

Total times aired

Number of Preemptions

Response

Jack Hanna's Animal Adventures (9.2)

Syndicated

Saturdays/7-7:30am

13

Response

Born to Explore

5/23/2015 at 1:30pm

Yes

Yes

2015-05-24

Sports



Number of Preemptions for
other than Breaking News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the educational
and informational objective
of the program and how it
meets the definition of Core
Programming.

Does the Licensee identify
the program by displaying
throughout the program the
symbol E/I?

Digital Core Program (8 of
24)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at regularly
scheduled time

Total times aired
Number of Preemptions

Number of Preemptions for
other than Breaking News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the educational
and informational objective
of the program and how it
meets the definition of Core
Programming.

Does the Licensee identify
the program by displaying
throughout the program the
symbol E/I?

Digital Core
Program (9
of 24) Response

30 mins

13 years to 16 years

Each episode follows Jack as he spends time with different animal species across various
continents. Jack talks with people who are knowledgeable about each animal, teaching as
he goes. The Program reveals to children of all ages the world around them in a way that

presents positive role models and pro-social values within an environmentally responsible
universe.

Yes

Response

Jack Hanna's Animal Adventures (2nd Run) (9.2)
Syndicated

Saturdays/7:30-8am

13

30 mins

13 years to 16 years

Each episode follows Jack as he spends time with different animal species across various
continents. Jack talks with people who are knowledgeable about each animal, teaching as
he goes. The Program reveals to children of all ages the world around them in a way that

presents positive role models and pro-social values within an environmentally responsible
universe.

Yes

Program Title = Whaddyado (9.2)



Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
Nn?

Digital Core

Syndicated

Saturdays/8-8:30am

13

30 mins

13 years to 16 years

Whaddyado is a half-hour weekly educational series designed to educate, inform,inspire and entertain
children 16 & under (specific target audience is 13-16) about the world around them. Each episode is an
educational life-lesson, based in reality, intended to prepare young people for potential situations that could
easily crop up at any time, anywhere. Using a combination of actual dramatic footage, re-enactments, and
demonstrations, Whaddyado provides a compelling look at perilous situations that have occurred in real life.
Then, using interviews with the participants, and expert instructions, we learn what the proper reaction
should be when faced with similar life-threatening circumstances. Also, in an effort to help young people
make the right decision at the right moment, there will be a Moral Dilemma segment featured in some of the
episodes.

Yes

Program (10 of 24) Response

Program Title

Origination

Animal Exploration with Jarod Miller (9.2)

Syndicated



Days/Times Saturdays/8:30-9am
Program Regularly
Scheduled

Total times aired at 13
regularly
scheduled time

Total times aired

Number of 0
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child = 13 years to 16 years

Audience

Describe the Animal Exploration with Jarod Miller is a half-hour live action television program designed to meet the
educational and educational and informational needs of children. Each episode, cameras follow host Miller to the
informational nearest and farthest corners of the world as he explores the land, air and sea with intrepid curiosity,
objective of the introducing children to places and people and things they may have never seen before. Each episode
program and how it | is designed to reveal to children the world around them in a way that identifies positive role models
meets the and pro-social values within an environmentally responsible universe.

definition of Core
Programming.

Does the Licensee Yes
identify the

program by

displaying

throughout the

program the

symbol E/I?

Digital Core Program (11

of 24) Response

Program Title Real Life 101 (9.2)
Origination Syndicated
Days/Times Program Saturdays/9-9:30am
Regularly Scheduled

Total times aired at 13

regularly scheduled time

Total times aired

Number of Preemptions 0

Number of Preemptions for
other than Breaking News

Number of Preemptions
Rescheduled



Length of Program

Age of Target Child
Audience

Describe the educational
and informational objective
of the program and how it
meets the definition of
Core Programming.

Does the Licensee identify
the program by displaying
throughout the program the
symbol E/I?

Digital Core
Program (12
of 24) Response

30 mins

13 years to 16 years

Real life jobs and careers are explored in an energetic style as an education and information
(EN) presentation for teenage viewers. The careers and people chosen to reflect those
categories offer a vital inside look at what it would really be like to choose that particular
profession. A co-host approach allows for interchange of questions and responses, adding
viewer stimulation and insight.

Yes

Program Title = Eco Company (9.2)

Origination Syndicated

Days/Times Saturdays/9:30-10am

Program
Regularly
Scheduled

Total times 13
aired at

regularly

scheduled

time

Total times
aired

Number of 0
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of 30 mins

Program

Age of 13 years to 16 years
Target Child

Audience



Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

Program (13 of

24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly

scheduled time

Total times aired

Number of
Preemptions

Number of

Preemptions for

other than

Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

In accordance with the 1990 Children's Television Act (CTA) intended to increase the amount of educational
and informational programming for children on television, Eco Company clearly meets the goals of providing
children and young teens with a television show that meets CORE requirements of the FCC as follows: Eco
Company provides CORE programming in the area of the environment and preservation of the earth's
resources. Eco Company explores all aspects of being green and understanding how our actions impact the
world. The E-Co team finds out about global warming by asking questions to discover the truths and myths
of the global warming issue. They learn about alternative energies by visiting wind farms and solar
installations and discovering new energy technologies currently under development. They learn more about
recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken
it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to
develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is
reported by teens and told from their perspective. Additionally each week the show will provide practical tips
that teens, and people of all ages can use in their daily lives. Eco Company uses the technique of peer
reporting. The diverse and dynamic cast of teens who make up Eco Company combine their natural
curiosity with their enthusiasm to report the informational stories to teens and their families. Each episode
employs Eco Company members or hosts who conduct interviews of peers and adults, and experience
firsthand the demonstration and explanation of the topic.

Yes

Response

Future Phenoms (9.3)
Network

Saturdays, 10am - 10:30am

30 mins

13 years to 16 years



Describe the
educational and
informational
objective of the
program and

Future Phenoms provides in-depth feature stories about the top prep athletes in the United States. Future
Phenoms has been extremely influential in helping our youth realize the full potential they can accomplish
both in the classroom and on the playing field. Recognizing athletes for classroom achievements as well
as their contributions in extracurricular activities helps students to understand the importance of
dedication, discipline, commitment to academics,and community involvement. On April 15, 2015 Grit TV

how it meets and its associated children's E/I programming was moved from 9.3 to 27.4. This included the above
the definition of mentioned program. Laff TV was launched on 9.3 effective April 15, 2015.

Core
Programming.

Does the Yes
Licensee

identify the

program by

displaying

throughout the

program the

symbol E/I?

Digital Core Program
(14 of 24)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Does the Licensee
identify the program by
displaying throughout
the program the symbol
E/?

Response

On the Spot (9.3)

Network

Saturdays, 10:30am - 11am

30 mins

13 years to 16 years

On the Spot is a lightning fast game of entertaining trivia from different categories, including:
untold history, globetrotting, origins, supernatural, in sickness and in health, myths, now and
then, record setters, mad science and bad ideas. On April 15, 2015 Grit TV and its associated
children's E/I programming was moved from 9.3 to 27.4. This included the above mentioned
program. Laff TV was launched on 9.3 effective April 15, 2015

Yes

Digital Core Program (15 of

24)

Program Title

Response

Better Planet (9.3)



Origination Network

Days/Times Program Saturdays, 11am - 11:30am
Regularly Scheduled
Total times aired at regularly 2

scheduled time

Total times aired

Number of Preemptions 0

Number of Preemptions for
other than Breaking News

Number of Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and Better Planet explores the importance of learning about our environment and ways to
informational objective of the improve the quality of life for everyone in the world. On April 15, 2015 Grit TV and its
program and how it meets the associated children's E/I programming was moved from 9.3 to 27.4. This included the
definition of Core above mentioned program. Laff TV was launched on 9.3 effective April 15, 2015

Programming.

Does the Licensee identify the Yes
program by displaying

throughout the program the

symbol E/I?

Digital Core Program (16

of 24) Response

Program Title Make Television (9.3)
Origination Network

Days/Times Program Saturdays, 11:30am - 12pm

Regularly Scheduled

Total times aired at 2
regularly scheduled time

Total times aired

Number of Preemptions 0

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child 13 years to 16 years

Audience

Describe the educational Make Television is the do-it-yourself series for a new generation! It celebrates "Makers" - the
and informational inventors, artists, geeks and just plain everyday folks who mix new and old technology to
objective of the program create new-fangled marvels. On April 15, 2015 Grit TV and its associated children's E/I

and how it meets the programming was moved from 9.3 to 27.4. This included the above mentioned program. Laff
definition of Core TV was launched on 9.3 effective April 15, 2015

Programming.



Does the Licensee Yes
identify the program by
displaying throughout the
program the symbol E/I?

Digital Core Program (17

of 24) Response

Program Title Ocean Mysteries (9.3)
Origination Network

Days/Times Program Saturdays, 12pm - 12:30pm
Regularly Scheduled

Total times aired at 2

regularly scheduled time

Total times aired

Number of Preemptions 0

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child 13 years to 16 years

Audience

Describe the educational Ocean Mysteries offers a fresh approach to the quest for aquatic understanding by blending
and informational stories of fascinating sea creatures, comparisons to popular land animals, and analogies to
objective of the program human experience. On April 15, 2015 Grit TV and its associated children's E/I programming
and how it meets the was moved from 9.3 to 27.4. This included the above mentioned program. Laff TV was
definition of Core launched on 9.3 effective April 15, 2015

Programming.

Does the Licensee identify = Yes
the program by displaying
throughout the program

the symbol E/I?

Digital Core
Program (18 of
24) Response

Program Title Future Phenoms (9.3)

Origination Network

Days/Times Saturdays, 12:30pm - 1pm
Program

Regularly

Scheduled

Total times 2
aired at

regularly

scheduled time

Total times aired



Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (19
of 24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

30 mins

13 years to 16 years

Future Phenoms provides in-depth feature stories about the top prep athletes in the United States. Future
Phenoms has been extremely influential in helping our youth realize the full potential they can accomplish
both in the classroom and on the playing field. Recognizing athletes for classroom achievements as well
as their contributions in extracurricular activities helps students to understand the importance of
dedication, discipline, commitment to academics,and community involvement. On April 15, 2015 Grit TV
and its associated children's E/I programming was moved from 9.3 to 27.4. This included the above
mentioned program. Laff TV was launched on 9.3 effective April 15, 2015

Yes

Response

Eco Company(9.3)

Network

Saturdays, 10 - 10:30am, effective 4/18/2015

11

0



Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (20 of
24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Total times
aired

30 mins

13 years to 16 years

In accordance with the 1990 Children's Television Act (CTA) intended to increase the amount of educational
and informational programming for children on television, Eco Company clearly meets the goals of providing
children and young teens with a television show that meets CORE requirements of the FCC as follows: Eco
Company provides CORE programming in the area of the environment and preservation of the earth's
resources. Eco Company explores all aspects of being green and understanding how our actions impact the
world. The E-Co team finds out about global warming by asking questions to discover the truths and myths
of the global warming issue. They learn about alternative energies by visiting wind farms and solar
installations and discovering new energy technologies currently under development. They learn more about
recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken
it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to
develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is
reported by teens and told from their perspective. Additionally each week the show will provide practical tips
that teens, and people of all ages can use in their daily lives. Eco Company uses the technique of peer
reporting. The diverse and dynamic cast of teens who make up Eco Company combine their natural
curiosity with their enthusiasm to report the informational stories to teens and their families. Each episode
employs Eco Company members or hosts who conduct interviews of peers and adults, and experience
firsthand the demonstration and explanation of the topic. Laff TV was launched on 9.3 effective April 15,
2015. The first air date of the Laff TV children's E/I programming was Saturday, April 18, 2015.

Yes

Response

America’'s Heartland (9.3)
Network

Saturdays, 10:30 - 11am, effective 4/18/2015

11



Number of
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (21
of 24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

30 mins

13 years to 16 years

Pursuant to the Children's Television Act of 1990, "AMERICA'S HEARTLAND" satisfies the FCC
Children's programming requirement and can be classified as core programming. "AMERICA'S
HEARTLAND" serves the educational and informational needs of children 13 to 16 years of age with its
program content, including the importance of understanding America's agricultural history. The series
profiles the people, places and products of American agriculture. Programs include visits to ranches,
farms and factories to learn about various topics from food production to fueling the world. Laff TV was
launched on 9.3 effective April 15, 2015. The first air date of the Laff TV children's E/l programming was
Saturday, April 18, 2015.

Yes

Response

Skooled (9.3)
Network

Saturdays, 11 - 11:30am, effective 4/18/2015

11



Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

Program (22 of

24)
Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times aired

at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of

Preemptions for

other than
Breaking News

30 mins

13 years to 16 years

Pursuant to the Children's Television Act of 1990, "SKOOLED" will satisfy the FCC Children's programming
requirement and can be classified as core programming. "SKOOLED"serves the educational and
informational needs of children13 to 16 years of age with its program content, including the importance of
teaching and understanding various academic subjects in high school. In each episode, teenagers role-
reverse and become teachers and teachers become students. The teens learn how to communicate and
explain their curriculum, while the teachers learn from a student's point-of-view. The adults get instruction
on such diverse subjects as psychology, fashion, filmmaking and drama. Laff TV was launched on 9.3
effective April 15, 2015. The first air date of the Laff TV children's E/I programming was Saturday, April 18,
2015.

Yes

Response

Animal Outtakes (9.3)

Network

Saturdays, 11:30am - Noon, effective 4/18/2015

11



Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets the
definition of Core
Programming.

Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (23

30 mins

13 years to 16 years

Pursuant to the Children's Television Act of 1990, "ANIMAL OUTTAKES" satisfies the FCC Children's
programming requirement and can be classified as core programming. "ANIMAL OUTTAKES" serves
the educational and informational needs of children 13 to 16 years of age with its program content,
including the importance of understanding various critters in the animal kingdom. The series visits zoos
and sanctuaries across the United States to learn about different species and their habitats. Laff TV was
launched on 9.3 effective April 15, 2015. The first air date of the Laff TV children's E/l programming was
Saturday, April 18, 2015.

Yes

of 24) Response

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Eco Company (9.3)

Network

Saturdays, Noon - 12:30pm, effective 4/18/2015

30 mins



Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (24 of
24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

13 years to 16 years

In accordance with the 1990 Children's Television Act (CTA) intended to increase the amount of educational
and informational programming for children on television, Eco Company clearly meets the goals of providing
children and young teens with a television show that meets CORE requirements of the FCC as follows: Eco
Company provides CORE programming in the area of the environment and preservation of the earth's
resources. Eco Company explores all aspects of being green and understanding how our actions impact the
world. The E-Co team finds out about global warming by asking questions to discover the truths and myths
of the global warming issue. They learn about alternative energies by visiting wind farms and solar
installations and discovering new energy technologies currently under development. They learn more about
recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken
it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to
develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is
reported by teens and told from their perspective. Additionally each week the show will provide practical tips
that teens, and people of all ages can use in their daily lives. Eco Company uses the technique of peer
reporting. The diverse and dynamic cast of teens who make up Eco Company combine their natural
curiosity with their enthusiasm to report the informational stories to teens and their families. Each episode
employs Eco Company members or hosts who conduct interviews of peers and adults, and experience
firsthand the demonstration and explanation of the topic. Laff TV was launched on 9.3 effective April 15,
2015. The first air date of the Laff TV children's E/I programming was Saturday, April 18, 2015.

Yes

Response

American Heartland (9.3)
Network

Saturdays, 12:30- 1pm, effective 4/18/2015

11



Length of
Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

30 mins

13 years to 16 years

Pursuant to the Children's Television Act of 1990, "AMERICA'S HEARTLAND" satisfies the FCC
Children's programming requirement and can be classified as core programming. "AMERICA'S
HEARTLAND" serves the educational and informational needs of children 13 to 16 years of age with its
program content, including the importance of understanding America's agricultural history. The series
profiles the people, places and products of American agriculture. Programs include visits to ranches,
farms and factories to learn about various topics from food production to fueling the world. Laff TV was
launched on 9.3 effective April 15, 2015. The first air date of the Laff TV children's E/I programming was
Saturday, April 18, 2015.

Yes



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming (0)



Liaison Contact

Question

Does the Licensee publicize the existence and
location of the station's Children's Television
Programming Reports (FCC 398) as required by 47
C.F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison
Address

City

State

Zip

Telephone Number

Email Address

Include any other comments or information you want
the Commission to consider in evaluating your
compliance with the Children's Television Act (or use
this space for supplemental explanations). This may
include information on any other noncore educational
and informational programming that you aired this
quarter or plan to air during the next quarter, or any
existing or proposed non-broadcast efforts that will
enhance the educational and informational value of
such programming to children. See 47 C.F.R. Section
73.671, NOTES 2 and 3.

Response

Yes

John Keyes

490 East South Street

Orlando

FL

32801

(407) 822-5915

john.keyes@wftv.com

After due review of internal station records and documentation
provided to us by program suppliers, the licensee hereby certifies
as follows: (i) the only programs specifically designed for children
ages twelve and under that the station broadcast this quarter are
disclosed in this report and(ii) the licensee fully complied with the
FCC's commercial limits in children's programs, as specified at 47 C.
F.R. Section 73.670, with respect to these programs. The station
terminated analog operations on June 12, 2009; therefore, question
7B and 7C no longer apply. On April 15, WFTV launched Laff TV on
channel 9.3. On that date, Grit TV's programming was moved to
WRDQ's channel 27.4.



Other Matters (18)

Other Matters
(1 of 18)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Other Matters (2
of 18)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Response

Jack Hanna's Wild Countdown
Syndicated

Saturdays/10-10:30am

13

30 mins

13 years to 16 years

Wildlife expert and animal ambassador Jack Hanna brings the viewer face to face with the best of the
beasts. In this weekly half-hour series, which is designed primarily for viewers 13-16, Jack highlights his
favorite animals and adventures from around the world. Presented in countdown style, Jack offers up a
different 'top ten' each week in a variety of categories. What are the top ten 'fastest animals in Africa,'
‘tallest insects,' 'biggest eaters,' smartest birds'. . . . Jack will answer all of these questions and more. As
Jack reveals the categories, he provides further insights and interesting facts about the animals, allowing
viewers of all ages the opportunity to be entertained as well as learn more about the fascinating animal
kingdom.

Response

Ocean Mysteries with Jeff Corwin
Syndicated

Saturdays/10:30-11am

13

30 mins

13 years to 16 years



Describe the This half-hour weekly series offers a fresh approach to the quest for aquatic understanding by blending

educational and stories of fascinating sea creatures with comparisons to popular land animals and analogies to human
informational experience. Hosted by Jeff Corwin and produced primarily for ages 13-16,0cean Mysteries with Jeff
objective of the Corwin shows how animals share the same behaviors, challenges and triumphs as humans. From
program and how  exciting rescues of abandoned animals to unexpected conflicts in the ‘family dynamics' of the mingling
it meets the species, viewers will get to know - and care - about these heroes and about all of the fascinating life

definition of Core  teeming in our oceans.
Programming.

Other Matters
(3 of 18) Response

Program Title Sea Rescue
Origination Syndicated

Days/Times Saturdays/11-11:30am
Program

Regularly

Scheduled

Total times 13
aired at

regularly

scheduled

time

Length of 30 mins
Program

Age of Target 13 years to 16 years
Child
Audience from

Describe the The half hour weekly series, Sea Rescue, features the rescue, rehabilitation and - in many instances
educational release back into the wild of ocean wildlife. Produced for ages 13-16, Sea Rescue offers educational and
and entertaining television by demonstrating the welfare and medical benefits that rescue and rehabilitation
informational programs provide animals. Viewers will also learn that there's a reciprocal benefit: rescued animals provide
objective of valuable insight into their biology and ecology. This information adds to the pool of knowledge necessary to
the program conserve threatened and endangered species. Each week, Sea Rescue will leave its audience inspired by
and how it the real life stories of the featured animals and rescuers and with a fuller understanding of the rich array of
meets the sea life with which we share our planet.

definition of

Core

Programming.

Other Matters (4 of

18) Response

Program Title The Wildlife Docs
Origination Syndicated

Days/Times Saturdays/11:30am - Noon
Program Regularly

Scheduled

Total times aired at 13
regularly scheduled
time

Length of Program 30 mins

Age of Target Child 13 years to 16 years
Audience from



Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters (5 of
18)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters
(6 of 18)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times 13

aired at
regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

The half-hour weekly series, The Wildlife Docs, produced for ages 13-16 follows the surprising,
exotic, and challenging lives of a veterinary staff that cares for over 2,000 animals. From nutrition to
treatments, x-rays to surgery, preventative care to emergencies, this educational and information
program will allow viewers to witness a kaleidoscope of wild experiences through the eyes of our
Veterinary Team. Unpredictable events unfold giving viewers a glimpse of the enormity, variety, and
quality of treatment that sets the standard for animal care.

Response
Outback Adventures with Tim Faulkner
Syndicated

Sundays/11-11:30am

13

30 mins

13 years to 16 years

Produced for ages 13-16, this educational and informational program is hosted by wildlife expert Tim
Faulkner. Viewers will be provided an eye-opening experience as Tim, animal expert and wildlife
park operations manager, showcases the beauty and wonder of the natural world. Audiences will be
brought closer to the natural world as Tim explores the habitats and adventures of creatures of all
sizes, including a giant Galapagos tortoise, a baby wombat, the flying fox, and even a newly
discovered species of birds.

Response

Born to Explore

Syndicated

Sundays/11:30am-Noon

30 mins

13 years to 16 years



Describe the
educational
and
informational
objective of the
program and
how it meets
the definition
of Core
Programming.

Other Matters (7 of 18)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at regularly
scheduled time

Length of Program

Age of Target Child
Audience from

Describe the educational
and informational objective
of the program and how it
meets the definition of Core
Programming.

Other Matters (8 of 18)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at regularly
scheduled time

Length of Program

Age of Target Child
Audience from

Describe the educational
and informational objective
of the program and how it
meets the definition of Core
Programming.

Other
Matters (9 of
18) Response

Program Title

Origination Syndicated

The world's cultures and its geographical wonders come alive as the youngest president in Explorers Club
history, Richard Wiese, takes viewers on a globetrotting adventure. While developed for 13-16 year olds,
Born to Explore is engaging for the whole family. In this weekly half-hour series, Richard uncovers
amazing facts of nature and man-made treasures. The host, Richard Wiese, takes the role of the ultimate
Social Studies teacher to a new level, bringing the viewing audience to the places and people of our world
who form our cultures. Whether he climbs Mount Kilimanjaro, explores why people live a the base of an
active volcano, or travels down the Nile River, viewers will travels theworld without leaving their homes.

Response

Jack Hanna's Animal Adventures (9.2)
Syndicated

Saturdays/7 - 7:30am

30 mins

13 years to 16 years

Each episode follows Jack as he spends time with different animal species across various
continents. Jack talks with people who are knowledgeable about each animal, teaching as
he goes. The Program reveals to children of all ages the world around them in a way that

presents positive role models and pro-social values within an environmentally responsible
universe.

Response
Jack Hanna's Animal Adventures (2nd Run) (9.2)
Syndicated

Saturdays/7:30-8am

30 mins

13 years to 16 years

Each episode follows Jack as he spends time with different animal species across various
continents. Jack talks with people who are knowledgeable about each animal, teaching as
he goes. The Program reveals to children of all ages the world around them in a way that

presents positive role models and pro-social values within an environmentally responsible
universe.

Whaddyado (9.2)



Days/Times Saturdays/8-8:30am
Program

Regularly

Scheduled

Total times 13
aired at

regularly
scheduled

time

Length of 30 mins
Program

Age of 13 years to 16 years
Target Child

Audience

from

Describe the Whaddyado is a half-hour weekly educational series designed to educate, inform,inspire and entertain

educational children 16 & under (specific target audience is 13-16) about the world around them. Each episode is an
and educational life-lesson, based in reality, intended to prepare young people for potential situations that could
informational  easily crop up at any time, anywhere. Using a combination of actual dramatic footage, re-enactments, and
objective of demonstrations, Whaddyado provides a compelling look at perilous situations that have occurred in real life.
the program Then, using interviews with the participants, and expert instructions, we learn what the proper reaction

and how it should be when faced with similar life-threatening circumstances. Also, in an effort to help young people
meets the make the right decision at the right moment, there will be a Moral Dilemma segment featured in some of the
definition of episodes.

Core

Programming.

Other Matters (10

of 18) Response

Program Title Animal Exploration with Jarod Miller (9.2)
Origination Syndicated

Days/Times Saturdays/8:30-9am

Program Regularly

Scheduled

Total times aired at 13
regularly scheduled
time

Length of Program 30 mins

Age of Target Child 13 years to 16 years
Audience from

Describe the Animal Exploration with Jarod Miller is a half-hour live action television program designed to meet the
educational and educational and informational needs of children. Each episode, cameras follow host Miller to the
informational nearest and farthest corners of the world as he explores the land, air and sea with intrepid curiosity,
objective of the introducing children to places and people and things they may have never seen before. Each episode

program and how it  is designed to reveal to children the world around them in a way that identifies positive role models
meets the definition  and pro-social values within an environmentally responsible universe.

of Core

Programming.

Other Matters (11 of 18) Response

Program Title Real Life 101 (9.2)

Origination Syndicated



Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Length of Program

Age of Target Child
Audience from

Describe the educational
and informational objective
of the program and how it

Saturdays/9-9:30am

13

30 mins

13 years to 16 years

Real life jobs and careers are explored in an energetic style as an education and information

(EN) presentation for teenage viewers. The careers and people chosen to reflect those
categories offer a vital inside look at what it would really be like to choose that particular

meets the definition of
Core Programming.

Other
Matters (12
of 18)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Other
Matters (13
of 18)

Program Title

profession. A co-host approach allows for interchange of questions and responses, adding
viewer stimulation and insight.

Response

Eco Company (9.2)

Syndicated

Saturdays/9:30-10am

13

30 mins

13 years to 16 years

In accordance with the 1990 Children's Television Act (CTA) intended to increase the amount of educational
and informational programming for children on television, Eco Company clearly meets the goals of providing
children and young teens with a television show that meets CORE requirements of the FCC as follows: Eco
Company provides CORE programming in the area of the environment and preservation of the earth's
resources. Eco Company explores all aspects of being green and understanding how our actions impact the
world. The E-Co team finds out about global warming by asking questions to discover the truths and myths
of the global warming issue. They learn about alternative energies by visiting wind farms and solar
installations and discovering new energy technologies currently under development. They learn more about
recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken
it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to
develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is
reported by teens and told from their perspective. Additionally each week the show will provide practical tips
that teens, and people of all ages can use in their daily lives. Eco Company uses the technique of peer
reporting. The diverse and dynamic cast of teens who make up Eco Company combine their natural
curiosity with their enthusiasm to report the informational stories to teens and their families. Each episode
employs Eco Company members or hosts who conduct interviews of peers and adults, and experience
firsthand the demonstration and explanation of the topic.

Response

Eco Company(9.3)



Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Network

Saturdays/10-10:30am

13

30 mins

13 years to 16 years

In accordance with the 1990 Children's Television Act (CTA) intended to increase the amount of educational
and informational programming for children on television, Eco Company clearly meets the goals of providing
children and young teens with a television show that meets CORE requirements of the FCC as follows: Eco
Company provides CORE programming in the area of the environment and preservation of the earth's
resources. Eco Company explores all aspects of being green and understanding how our actions impact the
world. The E-Co team finds out about global warming by asking questions to discover the truths and myths
of the global warming issue. They learn about alternative energies by visiting wind farms and solar
installations and discovering new energy technologies currently under development. They learn more about
recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken
it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to
develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is
reported by teens and told from their perspective. Additionally each week the show will provide practical tips
that teens, and people of all ages can use in their daily lives. Eco Company uses the technique of peer
reporting. The diverse and dynamic cast of teens who make up Eco Company combine their natural
curiosity with their enthusiasm to report the informational stories to teens and their families. Each episode
employs Eco Company members or hosts who conduct interviews of peers and adults, and experience
firsthand the demonstration and explanation of the topic.

Other Matters (14

of 18)

Program Title

Origination

Days/Times

Response

American Heartland (9.3)

Network

Saturdays/10:30-11am

Program Regularly

Scheduled

Total times aired

at regularly

scheduled time

Length of Program

Age of Target

Child Audience

from

13

30 mins

13 years to 16 years



Describe the Pursuant to the Children's Television Act of 1990, "AMERICA'S HEARTLAND" satisfies the FCC

educational and Children's programming requirement and can be classified as core programming. "AMERICA'S
informational HEARTLAND" serves the educational and informational needs of children 13 to 16 years of age with
objective of the its program content, including the importance of understanding America's agricultural history. The
program and how series profiles the people, places and products of American agriculture. Programs include visits to

it meets the ranches, farms and factories to learn about various topics from food production to fueling the world.

definition of Core
Programming.

Other Matters
(15 of 18) Response

Program Title Skooled (9.3)
Origination Network

Days/Times Saturdays/11-11:30am
Program

Regularly

Scheduled

Total times 13
aired at

regularly

scheduled time

Length of 30 mins
Program

Age of Target 13 years to 16 years
Child Audience

from

Describe the Pursuant to the Children's Television Act of 1990, "SKOOLED" will satisfy the FCC Children's

educational and  programming requirement and can be classified as core programming. "SKOOLED"serves the
informational educational and informational needs of children13 to 16 years of age with its program content, including
objective of the the importance of teaching and understanding various academic subjects in high school. In each episode,
program and teenagers role-reverse and become teachers and teachers become students. The teens learn how to
how it meets communicate and explain their curriculum, while the teachers learn from a student's point-of-view. The

the definition of adults get instruction on such diverse subjects as psychology, fashion, flmmaking and drama.
Core
Programming.

Other Matters (16 of

18) Response
Program Title Animal Outtakes (9.3)
Origination Network

Days/Times Program Saturdays/11:30am-12pm
Regularly Scheduled

Total times aired at 13

regularly scheduled

time

Length of Program 30 mins

Age of Target Child 13 years to 16 years

Audience from



Describe the

educational and

informational

objective of the
program and how it
meets the definition of

Pursuant to the Children's Television Act of 1990, "ANIMAL OUTTAKES" satisfies the FCC
Children's programming requirement and can be classified as core programming. "ANIMAL
OUTTAKES" serves the educational and informational needs of children 13 to 16 years of age with
its program content, including the importance of understanding various critters in the animal
kingdom. The series visits zoos and sanctuaries across the United States to learn about different
species and their habitats.

Core Programming.

Other
Matters (17
of 18)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Response

Eco Company (9.3)
Network

Saturdays/12-12:30pm

13

30 mins

13 years to 16 years

In accordance with the 1990 Children's Television Act (CTA) intended to increase the amount of educational
and informational programming for children on television, Eco Company clearly meets the goals of providing
children and young teens with a television show that meets CORE requirements of the FCC as follows: Eco
Company provides CORE programming in the area of the environment and preservation of the earth's
resources. Eco Company explores all aspects of being green and understanding how our actions impact the
world. The E-Co team finds out about global warming by asking questions to discover the truths and myths
of the global warming issue. They learn about alternative energies by visiting wind farms and solar
installations and discovering new energy technologies currently under development. They learn more about
recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken
it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to
develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is
reported by teens and told from their perspective. Additionally each week the show will provide practical tips
that teens, and people of all ages can use in their daily lives. Eco Company uses the technique of peer
reporting. The diverse and dynamic cast of teens who make up Eco Company combine their natural
curiosity with their enthusiasm to report the informational stories to teens and their families. Each episode
employs Eco Company members or hosts who conduct interviews of peers and adults, and experience
firsthand the demonstration and explanation of the topic.

Other Matters (18

of 18)

Program Title

Origination

Days/Times

Response

American Heartland(9.3)
Network

Saturdays/12:30-1pm

Program Regularly

Scheduled



Total times aired
at regularly
scheduled time

Length of Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

13

30 mins

13 years to 16 years

Pursuant to the Children's Television Act of 1990, "AMERICA'S HEARTLAND" satisfies the FCC
Children's programming requirement and can be classified as core programming. "AMERICA'S
HEARTLAND" serves the educational and informational needs of children 13 to 16 years of age with
its program content, including the importance of understanding America's agricultural history. The
series profiles the people, places and products of American agriculture. Programs include visits to
ranches, farms and factories to learn about various topics from food production to fueling the world.



Certification

Question

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed
official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an
attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to
represent the party filing the Children's Television Programming, and who further certifies that he or she has
read the document; that to the best of his or her knowledge, information,and belief there is good ground to
support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of
the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements
that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY
FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, 81001) AND/OR REVOCATION OF ANY STATION
AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

| certify that this application includes all required and relevant attachments.

| declare, under penalty of perjury, that | am an authorized representative of the above-named applicant for the
Authorization(s) specified above.

Response

WFTV,
Inc.



Attachments No Attachments.
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