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Applicant Name, Type, and Contact Information
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Applicant 
Information



Contact Name Address Phone Email Contact TypeContact 
Representatives 
(0)



Section Question Response

Station Type Station Type Network Affiliation

Affiliated network NBC

Nielsen DMA Santa Barb-Santa Maria-

San Luis

Web Home Page Address www.ksby.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

4.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 17) Response

Program Title Noodle and Doodle

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 8:00am

Total times 

aired at 

regularly 

scheduled 

time

8

Total times 

aired

13

Number of 

Preemptions

5

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

4

Length of 

Program

30 mins

Age of 

Target Child 

Audience

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A Sprout original production, "Noodle and Doodle" is a full-length, live-action series featuring arts, crafts and 

cooking for preschoolers and their families. Hosted by Sean, Sprout's master artist and co-host of "The 

Sunny Side Up Show" (Sprout's morning block and only LIVE show on television specifically designed for 

the preschool audience), "Noodle and Doodle" features arts, crafts and healthy recipes inspired by real 

preschoolers' experiences. With his new friends Noodle, a loveable puppet who likes to help in the kitchen, 

and Doodle, a virtual, electronic friend, Sean leads real preschoolers and viewers at home to make all kinds 

of kid-friendly creations. Viewers will discover healthy recipes and clever crafts that families can create 

together using materials from around the home. All of the cooking and crafting takes place inside a 

whimsical double-decker bus where Sean and his helpers demonstrate step-by-step "how to" creations in 

an engaging, simple way that families can recreate at home. Also along for the ride is Sean's dog Doggity, 

an adorable beagle with the special ability to take viewers into his imaginary, animated world where culinary 

canines use teamwork to solve problems and cook up treats in their own kitchen during a segment on 

"Noodle and Doodle" called "Doggity's," (created in conjunction with Ka-chew!, a division of Klasky Csupo, 

the creators of "The Simpsons" and "Rugrats").

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 
Programs(17)



Digital Preemption Programs #1

Questions Response

Title of Program Noodle and Doodle

List date and time rescheduled 07/21/12 3:30pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-07-28

Episode # 07/28/12 NAD104

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Noodle and Doodle

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2012-09-29

Episode # 9/29/12 NAD113

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program Noodle and Doodle

List date and time rescheduled 07/08/12 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-07-07

Episode # 07/07/2012 NAD101

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program Noodle and Doodle

List date and time rescheduled 08/04/12 3:30pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-04

Episode # 08/04/12 NAD105



Reason for Preemption Sports

Digital Preemption Programs #5

Questions Response

Title of Program Noodle and Doodle

List date and time rescheduled 08/11/12 3:30pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-11

Episode # 08/11/12 NAD106

Reason for Preemption Sports

Digital Core 

Program (2 

of 17) Response

Program Title Pajanimals

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

5

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

5

Length of 

Program

30 mins

Age of 

Target Child 

Audience

4 years to 8 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Co-produced by 24-hour preschool television channel Sprout, The Jim Henson Company and Northern 

Ireland's Sixteen South Television, "Pajanimals" is an original, full-length series for preschoolers designed 

to help parents and caregivers establish a bedtime routine for their children. From the comfort of their 

magical bedroom, the Pajanimals share with our audience the last moments of play before the day ends. 

This special time together leads to different discoveries, but one thing is always clear - the world around 

them is welcoming and safe, and nighttime is a cozy, special time when accompanied by friendship and a 

song. The series follows the amazing adventures of four sweet and gentle characters - Sweet Pea Sue the 

pony, the excitable duck Squacky, the creative cow CowBella and the optimistic puppy Apollo - who were 

designed and built by the world-famous Oscar and Emmy Award-winning Jim Henson's Creature Shop from 

original concepts by Los Angeles-based toy and clothing designer, artist Jeff Muncy. Through their 

imaginary journeys, these cuddly musical puppets venture out on amazing adventures of discovery, 

modeling the skills preschoolers need to move through their days successfully.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Pajanimals

List date and time rescheduled 07/21/12 4:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-07-28

Episode # 07/28/12 PAJ104

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Pajanimals

List date and time rescheduled 9/29/12 4:45pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-29

Episode # 09/29/12 PAJ113

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program Pajanimals

List date and time rescheduled 08/04/12 3:30pm



Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-04

Episode # 08/04/12 PAJ105

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program Pajanimals

List date and time rescheduled 07/08/12 4:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-07-07

Episode # 07/07/12 PAJ101

Reason for Preemption Sports

Digital Preemption Programs #5

Questions Response

Title of Program Pajanimals

List date and time rescheduled 08/11/12 4:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-11

Episode # 08/11/12 PAJ106

Reason for Preemption Sports

Digital Core 

Program (3 of 

17) Response

Program Title Poppy Cat

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays

Total times aired 

at regularly 

scheduled time

8

Total times aired 13

Number of 

Preemptions

5



Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

5

Length of 

Program

30 mins

Age of Target 

Child Audience

4 years to 8 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Based on the award-winning books by British illustrator and author Lara Jones, Poppy Cat is an 

adorable and curious feline who loves to explore with her colorful mix of animal friends. First published 

in 2003 in the UK (with over 2.5 million copies sold worldwide since then), "Poppy Cat" was specifically 

written, and now animated, for a preschool audience. Each adventure is told from the point of view of 

Lara, a young girl with a vivid imagination and extraordinary storytelling ability who talks to her faithful 

cat Poppy. They travel to destinations full of fantasy and magic for fun-filled adventures in pirate ships, 

hot air balloons and rocket rides

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Poppy Cat

List date and time rescheduled 9/8/12 7:00am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-08

Episode # 9/8/12 PCT110

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Poppy Cat

List date and time rescheduled 7/21/12 4:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-07-28

Episode # 07/28/12 PCT104

Reason for Preemption Sports



Digital Preemption Programs #3

Questions Response

Title of Program Poppy Cat

List date and time rescheduled 9/29/12 5:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-29

Episode # 9/29/12 PCT113

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program Poppy Cat

List date and time rescheduled 8/18/12 3:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-11

Episode # 8/11/12 PCT106

Reason for Preemption Sports

Digital Preemption Programs #5

Questions Response

Title of Program Poppy Cat

List date and time rescheduled 8/4/12 4:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-04

Episode # 8/4/12 PCT105

Reason for Preemption Sports

Digital Core 

Program (4 

of 17) Response

Program Title Justin Time

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 9:30am



Total times 

aired at 

regularly 

scheduled 

time

8

Total times 

aired

13

Number of 

Preemptions

5

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

4

Length of 

Program

30 mins

Age of 

Target Child 

Audience

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Justin Time" is a new animated program for preschoolers that brings motion picture-sized imagination and 

creativity to the small screen. Produced by Toronto's Guru Studios, the show centers on Justin, a young boy 

who imagines himself traveling around the world at different points in world history. "Justin Time" focuses on 

imagination, history and travel and introduces audiences to Justin, his imaginary friend Squidy and his time 

traveling pal Olive. Imagination and transformation take center stage in each episode - when Justin gets 

excited about a new adventure, his bedroom transforms into the destination of the far reaches of his 

imagination. Adventuring to the ends of the earth throughout human history, Justin and his two pals Olive 

and Squidgy engage bite-sized historical events while learning the necessities of social interaction and 

cognition.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Justin Time

List date and time rescheduled 8/18/12 3:30pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-11

Episode # 8/11/12 JTM106



Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Justin Time

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2012-09-29

Episode # 9/29/12 JTM113

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program Justin Time

List date and time rescheduled 8/11/12 5:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-04

Episode # 8/4/12 JTM105

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program Justin Time

List date and time rescheduled 7/21/12 4:30pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-07-28

Episode # 7/28/12 JTM104

Reason for Preemption Sports

Digital Preemption Programs #5

Questions Response

Title of Program Justin Time

List date and time rescheduled 9/8/12 7:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-08



Episode # 9/8/12 JTM110

Reason for Preemption Sports

Digital Core 

Program (5 

of 17) Response

Program Title Lazy Town

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10:00am

Total times 

aired at 

regularly 

scheduled 

time

5

Total times 

aired

13

Number of 

Preemptions

8

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

7

Length of 

Program

30 mins

Age of 

Target Child 

Audience

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Designed to encourage healthy eating and exercise, "LazyTown" is a mix of live and animated characters 

that come to life in an energetic and colorful world, motivating kids through play to be active and make 

positive life choices. LazyTown is the fictional home of Sportacus, Stephanie, Trixie, Pixel, Ziggy, Stingy and 

Robbie Rotten. The four puppet characters - Ziggy, Pixel, Stingy and Trixie - represent some of the 

challenges all kids face in daily life: making healthy choices, sharing, making friends, and more. Sportacus 

is the larger-than-life action hero, who is the flipside of Robbie Rotten, representing positive and negative 

approaches to life. Stephanie is visiting LazyTown and her enthusiasm about making healthy choices helps 

pull it all together. LazyTown takes the important lessons of eating right and exercising and makes them 

simple and fun for both parents and preschoolers. At Sprout, our programming has always been about 

inspiring parent-child interaction through unique, learning-based entertainment, so LazyTown was the 

perfect addition to the network's gold-standard line-up and also for NBC Kids, which was designed to 

address the development needs of 2-5 year-olds through educational series that promote active, healthy 

lifestyles for younger children.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Lazy Town

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2012-08-11

Episode # 8/11/12 LZT106

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Lazy Town

List date and time rescheduled 7/15/12 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-07-14

Episode # 7/14/12 LZT102

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program Lazy Town

List date and time rescheduled 8/11/12 5:00am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-04

Episode # 8/4/12 LZT108

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response



Title of Program Lazy Town

List date and time rescheduled 7/21/12 4:30pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-07-28

Episode # 7/28/12 LZT104

Reason for Preemption Sports

Digital Preemption Programs #5

Questions Response

Title of Program Lazy Town

List date and time rescheduled 8/19/12 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-18

Episode # 8/18/12 LZT110

Reason for Preemption Sports

Digital Preemption Programs #6

Questions Response

Title of Program Lazy Town

List date and time rescheduled 9/15/12 3:30pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-15

Episode # 9/15/12 LZT117

Reason for Preemption Sports

Digital Preemption Programs #7

Questions Response

Title of Program Lazy Town

List date and time rescheduled 9/9/12 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-08

Episode # 9/8/12 LZT116

Reason for Preemption Sports

Digital Preemption Programs #8



Questions Response

Title of Program Lazy Town

List date and time rescheduled 10/6/12 3:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-29

Episode # 9/29/12 LZT120

Reason for Preemption Sports

Digital Core 

Program (6 

of 17) Response

Program Title The Wiggles

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10:30am

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

13

Number of 

Preemptions

10

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

10

Length of 

Program

30 mins

Age of 

Target Child 

Audience

4 years to 8 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The most beloved family entertainers in the world, The Wiggles are a unique and dynamic musical group 

who entertain children, enchanting them with the pure joy of their own music and dance. Instantly 

recognized in their distinctive skivvies, the friendly foursome have been said to be the major force in moving 

children's entertainment away from the traditional and into the contemporary area, in a strong positive 

fashion. Well-crafted songs, interesting lyrics, humor that's spot on for the audience's age group, characters 

that are intelligently constructed and a dialogue with their audience that's easy to follow and never 

patronizing. The Wiggles are the world's number one preschool entertainers and have performed over 300 

shows to more than 1.5 million fans since 2005 in the United States alone. The Wiggles perform over 200 

shows annually across four continents. The Wiggles are seen on TV in over 110 countries worldwide, and 

are seen exclusively in the U.S. on Sprout (and soon also on NBC Kids). The Wiggles have sold more than 

22.5 million videos and 7 million CDs in the United States, Canada, United Kingdom, Australia and New 

Zealand.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program The Wiggles

List date and time rescheduled 8/11/12 3:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-04

Episode # 8/4/12 WIG108

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program The Wiggles

List date and time rescheduled 9/1/12 4:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-01

Episode # 9/1/12 WIG107

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program The Wiggles

List date and time rescheduled 9/15/12 4:30pm



Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-15

Episode # 9/15/12 WIG111

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program The Wiggles

List date and time rescheduled 10/6/12 4:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-29

Episode # 9/29/12 WIG113

Reason for Preemption Sports

Digital Preemption Programs #5

Questions Response

Title of Program The Wiggles

List date and time rescheduled 7/22/12 3:00pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-07-28

Episode # 7/28/12 WIG102

Reason for Preemption Sports

Digital Preemption Programs #6

Questions Response

Title of Program The Wiggles

List date and time rescheduled 8/19/12 10:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-11

Episode # 8/11/12 WIG109

Reason for Preemption Sports

Digital Preemption Programs #7

Questions Response

Title of Program The Wiggles



List date and time rescheduled 8/19/12 10:00am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-08-18

Episode # 8/18/12 WIG105

Reason for Preemption Sports

Digital Preemption Programs #8

Questions Response

Title of Program The Wiggles

List date and time rescheduled 9/23/12 9:30am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-22

Episode # 9/22/12 WIG112

Reason for Preemption Sports

Digital Preemption Programs #9

Questions Response

Title of Program The Wiggles

List date and time rescheduled 9/8/12 4:48pm

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-09-08

Episode # 9/8/12 WIG110

Reason for Preemption Sports

Digital Preemption Programs #10

Questions Response

Title of Program The Wiggles

List date and time rescheduled 7/15/12 10:00am

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2012-07-14

Episode # 07/14/12 WIG103

Reason for Preemption Sports

Digital Core 

Program (7 

of 17) Response



Program Title Cubix: Robots for Everyone

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 7:00am and 7:30am

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 11 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Cubix: Robots for Everyone takes place in the year 2040 in Bubble Town where robots outnumber humans. 

The series centers around a 13 year old boy named Connor, his robot Cubix, and the members of a special 

club known as Botties. Each member of the Botties has their own robot with a unique characteristic. The 

robots are friendly, efficient, and function in imaginative ways to help make Bubble Town a great place to 

live. But it's a good vs. evil world and Connor and the Botties learn lessons of right and wrong, teamwork, 

courage and problem solving during their adventures to thwart Dr. K.'s evil schemes to take control of 

Bubble Town's robots. Each member of the Botties faces life scenarious that commonly affect children 

today - feeling sad and alone, insecure and vulnerable, fear of failure and overcoming uncertainties and 

phobias. Whether it is Connor facing a difficult initiation task in order to join the Botties; Chip dealing with his 

insecurities because he isn't as tall as the others; Charles' bragging; Cubix being blamed for something that 

he didn't do; Endruix' stage fright; or Antonio's jealousy during a competition that leads to him acting like a 

spoilsport, the Botties face the same real life conflicts and fears that children face. Throughout the entire 

series, the Botties learn the important lessons about themselves including self-confidence, courage, loyalty, 

patience, humility and pride but they also learn the importance of perseverance, teamwork and embracing 

their differences to overcome obstacles. These lessons resonate as the Botties work together to defeat Dr. 

K. and his evil schemes.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Digital Core 

Program (8 of 17) Response

Program Title Rescue Heroes

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 7:00am and 7:30am

Total times aired 

at regularly 

scheduled time

2

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

6 years to 11 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Each week the Rescue Heroes are called into action to mobilize themselves in any part of the globe to 

protect the world from natural and man-made disasters. Each half hour is comprised of two 11 minutes 

episodes. Social and emotional character stories are embedded in the stories using action and humor 

to convey messages of keeping an open mind, asking for help, facing your fears, persistence pays off, 

preparedness, procedure, training and teamwork. At the end of each episode the Rescue Heroes 

reinforce various safety tips, and information relating to the educational message portrayed in the story.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program 

(9 of 17) Response

Program Title Elizabeth Stanton's Great Big World

Origination Network

Days/Times Program 

Regularly Scheduled

Saturday 12:00pnm

Total times aired at 

regularly scheduled 

time

10

Total times aired



Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular 

concern to young teens; including global, social, educational, and wellness issues. Award-winning 

teen hostess Elizabeth Stanton and select celebrity friends travel around the world volunteering in 

areas of specific need - ranging from feeding the hungry in the slums of Kenya to bringing hearing 

aids to Vietnamese neighborhoods whose citizens have experienced high rates of profound 

deafness and hearing loss.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core 

Program (10 

of 17) Response

Program Title Chatroom

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 12:00pm

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

ChatRoom is a program about issues and concerns that face teens. The program focuses on some of the 

ethical choices today's teens must make with regard to social issues. Questions are framed by real life 

stories from the teen cast. Two young women and two young men talk about their own experiences with 

topics in the program. The structure of the show includes a variety of short segments which makes for a fast 

paced talk/interview show. The approach to subjects that can sometimes be taboo helps address some very 

sensitive issues for today's teens. It's the type of program that middle school students could also learn from. 

Though both audiences would probably not be comfortable watching with parents or guardians, the show 

provides insight into how teens make decisions and would be of interest to the parents as well.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (11 

of 17) Response

Program Title Made in Hollywood: Teen Edition

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 12:30pm and Sundays 11:30am

Total times aired at 

regularly scheduled time

11

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of 

Core Programming.

To provide for adolescent boys and girls in the 13 to 16 year old age group an opportunity to 

explore and learn about the technical, artistic, creative, business and administrative careers 

that are a part of the motion picture, television, music video, and home entertainment 

industries, as well as to learn about some of the skills, personal attributes, techniques, and 

strategies needed to enter these fields.



Does the Licensee identify 

the program by displaying 

throughout the program 

the symbol E/I?

Yes

Digital Core 

Program (12 of 

17) Response

Program Title On the Spot

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 12:30pm

Total times 

aired at 

regularly 

scheduled time

2

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

ON THE SPOT adopts a modified question and answer format familiar to broadcast network viewers, 

including the targeted age. The questions fall under curriculum core areas of knowledge in social studies, 

science, the arts, civics, and mathematics. The format allows for a wide range of topics and allows topics 

to be blended, which is a serious asset. The integration of core curriculum areas is a traditional goal in 

education and while ON THE SPOT doesn't support the deeper integration that would be done in a 

classroom, the energetic blend is a great example of taking curriculum out of their separate boxes and 

making them a uniform part of why knowledge can be important.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (13 of 

17) Response



Program Title Wild, LTD

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 11:00am

Total times aired 

at regularly 

scheduled time

11

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

'Wild, LTD' is a half hour series created and designed with the focus of education and entertaining 

children from 13 to 16 years of age. In each episode the cameras follow Game Ranger Michelle Garforth-

Venter, on her adventures both on land and under the water. Michelle meets researchers and 

veterinarians and learns about their work - suggesting job opportunities in the conservation world. 

Michelle always teaches about the anatomy of the species at hand, the conservation listing and how we 

can better preserve their population numbers. Each episode is designed to reveal to children the value 

of wild spaces and the creatures that live within.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (14 of 

17) Response

Program Title Animal Science

Origination Network

Days/Times Program Regularly 

Scheduled

Sundays 11:00am

Total times aired at regularly 

scheduled time

3

Total times aired

Number of Preemptions 0



Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Shot in high-definition, "ANIMAL SCIENCE" uses animation, graphics, and scientific 

analysis from animal experts to give viewers more understanding than ever before of 

these amazing creatures. Our enthusiastic host's modern vocal style will be engaging to 

the target audience. This program will attract all age demographics

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program 

(15 of 17) Response

Program Title Great Big World

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays 11:30am

Total times aired at 

regularly scheduled 

time

3

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular 

concern to young teens; including global, social, educational, and wellness issues. Award-winning 

teen hostess Elizabeth Stanton and select celebrity friends travel around the world volunteering in 

areas of specific need - ranging from feeding the hungry in the slums of Kenya to bringing hearing 

aids to Vietnamese neighborhoods whose citizens have experienced high rates of profound 

deafness and hearing loss.



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core 

Program (16 of 

17) Response

Program Title Live Life and Win

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 12:00pm

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The series features Inspirational segments and teen success stories of character and personal 

determination in the arts, school, sports and community considers topics such as social responsibility and 

justice, perseverance, leadership, academic achievement, volunteerism, and life skills such as the 

importance of exercise and nutrition. The goals of the series are to encourage the 13 to 16 year old 

audience to (1) explore, discover, and learn strategies to achieve personal dreams; (2) learn about the 

personal attributes important for achieving dreams; (3) explore volunteerism as an opportunity to build 

character and to uncover personal passions; and (4) gain knowledge about life skills necessary to Live 

Life and Win

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Digital Core Program (17 of 17) Response

Program Title On the Spot

Origination Network

Days/Times Program Regularly Scheduled Sundays 12:00om

Total times aired at regularly scheduled 

time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

On the Spot challenges viewers to recall middle and high school knowledge 

about history, science, math, English, second languages, health, geography, 

art, music and technology, and then teaches them the answer.

Does the Licensee identify the program by 

displaying throughout the program the 

symbol E/I?

Yes



Non-Core Educational and 

Informational Programming (1 of 2) Response

Program Title Jack Hanna's Animal Adventures

Origination Syndicated

Days/Times Program Regularly 

Scheduled:

Saturdays 11:00am

Total times aired at regularly 

scheduled time:

11

Number of Preemptions 10

Length of Program 30 mins

Age of Target Child Audience 12 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

In each episode the cameras follow Jack as he spends time with nature's 

creatures across the continents. Jack talks with people that are knowledgeable 

about each animal and habitat, teaching as he goes. Each episode is designed to 

reveal to children the world around them in a way that presents positive role 

models and pro-social values within an environmentally responsible universe.

Does the program have educating and 

informing children ages 16 and under 

as a significant purpose?

Yes

Does the Licensee identify the 

program by displaying throughout the 

program the symbol E/I?

Yes

Does the Licensee provide information 

regarding the program, including an 

indication of the target child audience, 

to publishers of program guides 

consistent with 47 C.F.R. Section 

73.673?

Yes

Date and Time Aired:

Questions Response

Date Time 8/4 4:30pm

Date Time 9/9 9:00am

Date Time 7/29 5:30am

Date Time 8/11 4:30pm

Date Time 8/19 9:00am

Date Time 9/1 4:30pm

Date Time 7/15 9:00am

Date Time 9/15 5:00pm

Date Time 8/26 9:00am

Date Time 7/22 9:30am

Non-Core Educational and 

Informational Programming (2 of 2) Response

Program Title Jack Hanna's Into the Wild

Non-Core 
Educational and 
Informational 
Programming (2)



Origination Syndicated

Days/Times Program Regularly 

Scheduled:

Saturday 11:00am

Total times aired at regularly 

scheduled time:

2

Number of Preemptions 2

Length of Program 30 mins

Age of Target Child Audience 12 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

In each episode the cameras follow Jack as he spends time with nature's 

creatures across the continents. Jack talks with people that are knowledgeable 

about each animal and habitat, teaching as he goes. Each episode is designed to 

reveal to children the world around them in a way that presents positive role 

models and pro-social values within an environmentally responsible universe.

Does the program have educating and 

informing children ages 16 and under 

as a significant purpose?

Yes

Does the Licensee identify the 

program by displaying throughout the 

program the symbol E/I?

Yes

Does the Licensee provide information 

regarding the program, including an 

indication of the target child audience, 

to publishers of program guides 

consistent with 47 C.F.R. Section 

73.673?

Yes

Date and Time Aired:

Questions Response

Date Time 9/22 9:00am

Date Time 10/7 6:00am



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television Programming 

Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Rebecca 

Paxton

Address 1772 Calle 

Joaquin

City San Luis 

Obispo

State CA

Zip 93405

Telephone Number 805-541-6666

Email Address rpaxton@ksby.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This may 

include information on any other noncore educational and informational programming that you aired this 

quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

Liaison Contact



Other 

Matters (1 of 

12) Response

Program Title Noodle and Doodle

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 8:00am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A Sprout original production, "Noodle and Doodle" is a full-length, live-action series featuring arts, crafts and 

cooking for preschoolers and their families. Hosted by Sean, Sprout's master artist and co-host of "The 

Sunny Side Up Show" (Sprout's morning block and only LIVE show on television specifically designed for 

the preschool audience), "Noodle and Doodle" features arts, crafts and healthy recipes inspired by real 

preschoolers' experiences. With his new friends Noodle, a loveable puppet who likes to help in the kitchen, 

and Doodle, a virtual, electronic friend, Sean leads real preschoolers and viewers at home to make all kinds 

of kid-friendly creations. Viewers will discover healthy recipes and clever crafts that families can create 

together using materials from around the home. All of the cooking and crafting takes place inside a 

whimsical double-decker bus where Sean and his helpers demonstrate step-by-step "how to" creations in an 

engaging, simple way that families can recreate at home. Also along for the ride is Sean's dog Doggity, an 

adorable beagle with the special ability to take viewers into his imaginary, animated world where culinary 

canines use teamwork to solve problems and cook up treats in their own kitchen during a segment on 

"Noodle and Doodle" called "Doggity's," (created in conjunction with Ka-chew!, a division of Klasky Csupo, 

the creators of "The Simpsons" and "Rugrats").

Other 

Matters (2 of 

12) Response

Program Title Pajanimals

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 8:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Other Matters (12)



Age of 

Target Child 

Audience 

from

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Co-produced by 24-hour preschool television channel Sprout, The Jim Henson Company and Northern 

Ireland's Sixteen South Television, "Pajanimals" is an original, full-length series for preschoolers designed to 

help parents and caregivers establish a bedtime routine for their children. From the comfort of their magical 

bedroom, the Pajanimals share with our audience the last moments of play before the day ends. This 

special time together leads to different discoveries, but one thing is always clear - the world around them is 

welcoming and safe, and nighttime is a cozy, special time when accompanied by friendship and a song. The 

series follows the amazing adventures of four sweet and gentle characters - Sweet Pea Sue the pony, the 

excitable duck Squacky, the creative cow CowBella and the optimistic puppy Apollo - who were designed 

and built by the world-famous Oscar and Emmy Award-winning Jim Henson's Creature Shop from original 

concepts by Los Angeles-based toy and clothing designer, artist Jeff Muncy. Through their imaginary 

journeys, these cuddly musical puppets venture out on amazing adventures of discovery, modeling the skills 

preschoolers need to move through their days successfully.

Other Matters (3 

of 12) Response

Program Title Poppy Cat

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 9:00am

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

4 years to 8 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Based on the award-winning books by British illustrator and author Lara Jones, Poppy Cat is an 

adorable and curious feline who loves to explore with her colorful mix of animal friends. First published 

in 2003 in the UK (with over 2.5 million copies sold worldwide since then), "Poppy Cat" was specifically 

written, and now animated, for a preschool audience. Each adventure is told from the point of view of 

Lara, a young girl with a vivid imagination and extraordinary storytelling ability who talks to her faithful 

cat Poppy. They travel to destinations full of fantasy and magic for fun-filled adventures in pirate ships, 

hot air balloons and rocket rides

Other 

Matters (4 of 

12) Response

Program Title Justin Time

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 9:30am



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Justin Time" is a new animated program for preschoolers that brings motion picture-sized imagination and 

creativity to the small screen. Produced by Toronto's Guru Studios, the show centers on Justin, a young boy 

who imagines himself traveling around the world at different points in world history. "Justin Time" focuses on 

imagination, history and travel and introduces audiences to Justin, his imaginary friend Squidy and his time 

traveling pal Olive. Imagination and transformation take center stage in each episode - when Justin gets 

excited about a new adventure, his bedroom transforms into the destination of the far reaches of his 

imagination. Adventuring to the ends of the earth throughout human history, Justin and his two pals Olive 

and Squidgy engage bite-sized historical events while learning the necessities of social interaction and 

cognition.

Other 

Matters (5 of 

12) Response

Program Title Lazy Town

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 10:00am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Designed to encourage healthy eating and exercise, "LazyTown" is a mix of live and animated characters 

that come to life in an energetic and colorful world, motivating kids through play to be active and make 

positive life choices. LazyTown is the fictional home of Sportacus, Stephanie, Trixie, Pixel, Ziggy, Stingy and 

Robbie Rotten. The four puppet characters - Ziggy, Pixel, Stingy and Trixie - represent some of the 

challenges all kids face in daily life: making healthy choices, sharing, making friends, and more. Sportacus 

is the larger-than-life action hero, who is the flipside of Robbie Rotten, representing positive and negative 

approaches to life. Stephanie is visiting LazyTown and her enthusiasm about making healthy choices helps 

pull it all together. LazyTown takes the important lessons of eating right and exercising and makes them 

simple and fun for both parents and preschoolers. At Sprout, our programming has always been about 

inspiring parent-child interaction through unique, learning-based entertainment, so LazyTown was the 

perfect addition to the network's gold-standard line-up and also for NBC Kids, which was designed to 

address the development needs of 2-5 year-olds through educational series that promote active, healthy 

lifestyles for younger children.



Other 

Matters (6 of 

12) Response

Program Title The Wiggles

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The most beloved family entertainers in the world, The Wiggles are a unique and dynamic musical group 

who entertain children, enchanting them with the pure joy of their own music and dance. Instantly 

recognized in their distinctive skivvies, the friendly foursome have been said to be the major force in moving 

children's entertainment away from the traditional and into the contemporary area, in a strong positive 

fashion. Well-crafted songs, interesting lyrics, humor that's spot on for the audience's age group, characters 

that are intelligently constructed and a dialogue with their audience that's easy to follow and never 

patronizing. The Wiggles are the world's number one preschool entertainers and have performed over 300 

shows to more than 1.5 million fans since 2005 in the United States alone. The Wiggles perform over 200 

shows annually across four continents. The Wiggles are seen on TV in over 110 countries worldwide, and 

are seen exclusively in the U.S. on Sprout (and soon also on NBC Kids). The Wiggles have sold more than 

22.5 million videos and 7 million CDs in the United States, Canada, United Kingdom, Australia and New 

Zealand.

Other Matters (7 

of 12) Response

Program Title Rescue Heroes

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 7:00am and 7:30am

Total times aired 

at regularly 

scheduled time

26

Length of Program 30 mins

Age of Target 

Child Audience 

from

6 years to 11 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Each week the Rescue Heroes are called into action to mobilize themselves in any part of the globe to 

protect the world from natural and man-made disasters. Each half hour is comprised of two 11 minutes 

episodes. Social and emotional character stories are embedded in the stories using action and humor 

to convey messages of keeping an open mind, asking for help, facing your fears, persistence pays off, 

preparedness, procedure, training and teamwork. At the end of each episode the Rescue Heroes 

reinforce various safety tips, and information relating to the educational message portrayed in the story.

Other Matters (8 

of 12) Response

Program Title Chatroom

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 12:00pm

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Each week the Rescue Heroes are called into action to mobilize themselves in any part of the globe to 

protect the world from natural and man-made disasters. Each half hour is comprised of two 11 minutes 

episodes. Social and emotional character stories are embedded in the stories using action and humor 

to convey messages of keeping an open mind, asking for help, facing your fears, persistence pays off, 

preparedness, procedure, training and teamwork. At the end of each episode the Rescue Heroes 

reinforce various safety tips, and information relating to the educational message portrayed in the story.

Other Matters (9 of 12) Response

Program Title On The Spot

Origination Network

Days/Times Program Regularly Scheduled Saturday 12:30pm Sundays 12:00am

Total times aired at regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

On the Spot challenges viewers to recall middle and high school knowledge 

about history, science, math, English, second languages, health, geography, 

art, music and technology, and then teaches them the answer.

Other Matters (10 of 12) Response

Program Title Animal Science

Origination Network

Days/Times Program Regularly 

Scheduled

Sundays 11:00am



Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Shot in high-definition, "ANIMAL SCIENCE" uses animation, graphics, and scientific 

analysis from animal experts to give viewers more understanding than ever before of 

these amazing creatures. Our enthusiastic host's modern vocal style will be engaging to 

the target audience. This program will attract all age demographics

Other Matters (11 of 

12) Response

Program Title Great Big World

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays 11:30am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of particular 

concern to young teens; including global, social, educational, and wellness issues. Award-winning 

teen hostess Elizabeth Stanton and select celebrity friends travel around the world volunteering in 

areas of specific need - ranging from feeding the hungry in the slums of Kenya to bringing hearing 

aids to Vietnamese neighborhoods whose citizens have experienced high rates of profound 

deafness and hearing loss.

Other Matters (12 of 12) Response

Program Title Made in Hollywood Teen Edition

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays 12:30pm

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of 

Core Programming.

To provide for adolescent boys and girls in the 13 to 16 year old age group an opportunity to 

explore and learn about the technical, artistic, creative, business and administrative careers 

that are a part of the motion picture, television, music video, and home entertainment 

industries, as well as to learn about some of the skills, personal attributes, techniques, and 

strategies needed to enter these fields.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or 

an officer, director, member, partner, trustee, authorized employee, or other individual or duly elected 

or appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 

1.23(a), who is authorized to represent the party filing the Children's Television Programming, and who 

further certifies that he or she has read the document; that to the best of his or her knowledge, 

information,and belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or 

coverage requirements. Failure to meet the construction or coverage requirements will result in 

automatic cancellation of the Authorization. Consult appropriate FCC regulations to determine the 

construction or coverage requirements that apply to the type of Authorization requested in this 

application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE 

PUNISHABLE BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR 

REVOCATION OF ANY STATION AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR 

FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named 

applicant for the Authorization(s) specified above.

KSBY 

Communications

Certification



No Attachments.Attachments
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