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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network MyNet/ThisTV

Nielsen DMA Mobile-Pensacola

Web Home Page Address www.wfgxtv.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

5.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

3.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core Program 

(1 of 10) Response

Program Title Wild America

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays 08:00AM-08:30AM CT

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

The ambitious goal of this program is to produce a television experience with which teens could 

identify and from which teens would learn valuable life lessons. This program presents basic 

biological facts to this most curious segment of our society. Where does food come from? Where do 

babies come from? How do animals relate to one another? How does ecology work? What is the 

relationship between life and death/humans and nature? This program aired on the station's main 

digital program stream.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program 

(2 of 10) Response

Program Title Aqua Kids

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays 08:30AM-09:00AM CT

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Digital Core 
Programs(10)



Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

"Aqua Kids" has compelling content that works across cultures and aims to grow awareness and 

participation in all water activities for kids across America. The "Aqua Kids" travel the planet visiting 

a variety of water environments from water management facilities to fresh water and brackish 

streams to the oceans of the world with the intent of motivating other kids to become active citizens 

on the issue of pollution of water environments. This program aired on the station's main digital 

program stream.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core 

Program (3 

of 10) Response

Program Title Green Screen Adventures

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 09:00AM-09:30AM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins



Age of 

Target Child 

Audience

7 years to 13 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This program encourages its viewers to use their creativity, curiosity, confidence, compassion, and 

enthusiasm for writing and reading and build a foundation for critical thinking and problem solving by using 

viewer's submissions of stories, reports on science, history or literature, persuasive writing and essays, 

recipes, drawings and poetry as the basis for various program segments. Segments includes: STORY 

THEATRE, BRAIN GAMES, PUPIL'S COURT, FOOD FOLKS PUPPETS, DETECTIVE McMYSTERY and 

JOURNAL JOURNEY. Watching viewer submissions transformed by the cast promotes character 

development, cooperation and mutual respect of others, as well as inspiring viewers to submit their own 

entries which may be aired. This program aired on the station's main digital program stream.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 of 

10) Response

Program Title BusyTown Mysteries

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 09:30AM-10:00AM CT

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

3 years to 7 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Busytown Mysteries brings the popular advertures of Busytown to preschoolers with an educational, 

problem-solving twist. Children can follow classic characters such as Huckle, Sally and Lowly as they 

scour Busytown on fun-filled advertures looking for answers to life's puzzles. Each episode focuses on 

fostering viewers' problem solving abilities, as the characters use their skills of observation to collect 

facts, draw inferences from those facts and ultimately reach conclusions. Each episode also develops 

vocabulary through words and concepts that are part of the episode's overall theme. This program aired 

on the station's main digital program stream.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (5 

of 10) Response

Program Title Busy World of Richard Scarry

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

aturdays 10:00AM-10:30AM CT and 10:30AM-11:00AM CT (Two separate weekly episodes)

Total times 

aired at 

regularly 

scheduled 

time

26

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 5 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This animated series is based on the books by Richard Scarry. The fictional city Busytown is an enchanting 

place that's abuzz with energy and life. Episodes are divided into multiple segments with different themes. 

The first and last segments involve the children in Busytown exploring their community. At the end of each 

segment the children have learned a little about their community and the world they live in. The middle 

segment shows children life in other cities featuring daily activities of adult characters in places such as 

Paris or Rome. Each episode includes two song segments in which the first, "Imagine That", teaches 

various things like general science to how banks work. The second song segment that teaches safety is 

called "Play it Safe". The aim of the series is to stimulate imagination and foster vicarious play, teach pro-

social behavior (such as generosity, friendliness, persistence, altruism, understanding of others' points of 

view, empathy, acceptance of others' idiosyncrasies), help children move beyond family attachments to the 

world of friendships and community, help children develop skills on which academic learning depends such 

as attention, language, memory, active processing of a story and an interest in reading. This program aired 

on the station's main digital program stream.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (6 

of 10) Response

Program Title Dino Squad

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 11:00AM-11:30AM CT and 11:30AM-12:00PM CT (Two separate weekly episodes)

Total times 

aired at 

regularly 

scheduled 

time

26

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

9 years to 11 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This series follows five teenagers who are accidentally morphed into dinosaurs, which brings them together 

to find a way to stop the efforts of a mad scientist who is plotting to return the world to its prehistoric state. 

Each episode portrays these teens facing and finding solutions to problems that are relevant to 

contemporary viewers. Along the way, they struggle with interpersonal issues such as how and why to work 

with people they do not really understand; the meaning and value of honesty, teamwork, perseverance, self-

confidence, sharing credit, using each person's strengths while ignoring weaknesses, and getting along in 

difficult situations. They learn that positive behavior results in positive consequences. This series combines 

the fascination of dinosaurs with familiar issues that children have to face each day. This program aired on 

the station's main digital program stream.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (7 

of 10) Response

Program Title Doodlebops Rockin' Road Show

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 09:00AM-09:30AM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 5 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Doodlebops Rockin' Road Show" is intended to promote academic and social readiness in order to help 

young viewers toward ultimate competence and success in their future school and extracurricular 

environments. By means of fantasy, fun, music and adventure, the Doodlebops Band teaches kids about 

their world and gives them the vital understanding and behavioral tools to explore it. The show's major 

educational goals lie in the all-important psycho-social arena. Largely through targeted modeling, the show 

aids in the enhancement of viewers' personal character and pro-social behavior. Viewers come to see the 

value of honesty, integrity, the joy that can come from sharing, and so much more. The show's focus on 

feelings and emotions gives viewers an opportunity to make gains in their own emotional intelligence. They 

learn to effectively express themselves and "read" the expressions of others. The show also provides a 

template that youngsters can use to face situations and solve problems with the use of courage, 

inventiveness, and logical reasoning. The series secondarily addresses complementary core-knowledge 

goals. The show encourages an understanding and appreciation of music, leading to creative development 

and gains in multiple other subject areas; and provides practice on fundamental knowledge-based learning 

and skills, including numbers, the alphabet, colors, vocabulary, sequences, and directions. By incorporating 

the series' multi-faceted educational goal in the context of fun and laughter, "Doodlebops Rockin' Road 

Show" furthermore helps to engage kids in new learning, and gives them a chance to hone and develop 

their burgeoning sense of humor. This program aired on the station's main digital program stream.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (8 of 

10) Response

Program Title Doodlebops

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 09:30AM-10:00AM CT

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

2 years to 5 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Each episode of the show features a child who writes for help or advice with a problem to the Doodles, 

three animated young members of a band. The child then enters the animated world of the Doodlenet, 

and sets out on an adventure with the band to find a resolution to the problem. Important life lessons are 

imparted in the process, and the lessons learned are reinforced through a musical interlude. This 

program focuses on encouraging viewers to develop positive personal qualities such as honesty and 

initiative, and also providing viewers with a basic understanding and appreciation of music. This program 

aired on the station's main digital program stream.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (9 of 10) Response

Program Title Beta Records TV

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 07:00AM-07:30AM CT

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

BETA RECORDS TV is a weekly half-hour music centric show with a magazine format that has 

segments featuring major & indie artist interviews and unplugged performances in BETA's studios. 

Also featured are "Electro" Ross Blomgren's tutorials and how-to's, producer & music executive tips, 

internet heroes, The Vault, which has legendary artists, and discussions about music as it pertains to 

fashion and pop culture. Through this program viewers learn the ins and outs of the music business 

and the influence music has on our culture. This program aired on digital subchannel WFGX 35.2.



Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (10 

of 10) Response

Program Title Ariel & Zoey & Eli, Too

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Monday through Friday, 04:30PM-05:00PM CT

Total times 

aired at 

regularly 

scheduled time

65

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This program is a musical variety show that is driven by three siblings, and empowers children to 

accomplish their goals and their dreams. AZE2 accomplishes this through interviewing people who excel in 

their profession and have a positive message for kids. As hosts, these children entertain and inform their 

audience through song, dance, music and dialogue. This show supports and encourages respect for 

others, having integrity, following directions, putting forth your best effort and taking responsibility; which is 

a wonderful message for American youth. This program is an upbeat, diverse and entertaining series that 

will inform young people on a variety of subjects, while keeping their interest. This program aired on digital 

subchannel WFGX 35.2.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the 

Licensee 

publicize the 

existence and 

location of 

the station's 

Children's 

Television 

Programming 

Reports (FCC 

398) as 

required by 

47 C.F.R. 

Section 

73.3526(e)

(11)(iii)?

Yes

Name of 

children's 

programming 

liaison

Joe Landon Smith

Address 4990 Mobile Highway

City Pensacola

State FL

Zip 32506

Telephone 

Number

850-456-3333

Email Address joesmith@wear.sbgnet.com

Liaison Contact



Include any 

other 

comments or 

information 

you want the 

Commission 

to consider in 

evaluating 

your 

compliance 

with the 

Children's 

Television Act 

(or use this 

space for 

supplemental 

explanations). 

This may 

include 

information 

on any other 

noncore 

educational 

and 

informational 

programming 

that you aired 

this quarter or 

plan to air 

during the 

next quarter, 

or any 

existing or 

proposed non-

broadcast 

efforts that 

will enhance 

the 

educational 

and 

informational 

value of such 

programming 

to children. 

See 47 C.F.

R. Section 

73.671, 

NOTES 2 and 

3.

Some of the non-"core" educational/informational material aired by WFGX-TV is in the form of Public 

Service Announcements targeted to children. The following is a list of some, but not all, of those PSAs 

aired during Childrens E/I programming and during regular programming where children would be expected 

to be in the audience: *AD COUNCIL - GAY, LESBIAN AND STRAIGHT EDUCATION NETWORK 

"Wordplay" :30 target audience teens in grades 8-12. Aims to raise awareness among straight teens about 

the prevalence and consequences of anti-LGBT bias and behavior in America's schools, with the goal of 

reducing and preventing the use of homophobic language in an effort to create a more positive environment 

for LGBT teens. *AD COUNCIL - NATIONAL HIGHWAY TRAFFIC SAFETY ADMINISTRATION "5 

seconds" :30 target audience young drivers ages 16-24 Seeks to cur the behavior of young adults who text 

while driving by showing them what it means to have their eyes off the road. *AD COUNCIL-CHILDHOOD 

OBESITY PREVENTION "We Can!" :30 Encourages kids to eat fruits, because they contain nutrients to 

help keep your heart pumping strong during sports. *AD COUNCIL - AMERICAN COUNCIL ON 

EDUCATION "Mural" and "Skate" :30 each. Target audience is low-income students in grades 8-10. 

Encourages low-income students and their families to take the necessary steps toward postsecondary 

education, with effective support from parents and adult influencers such as teachers, counselors and 

coaches. *AD COUNCIL-DEPARTMENT OF ENERGY "Magical Things" :30 This animated spot features 

characters from Disney movies encouraging kids to turn off lights, use energy saving lightbulbs, and turn off 

computers and game systems when not in use. It promotes the website energy.gov/kids for more 

information. *AD COUNCIL - BIG BROTHERS BIG SISTERS "Start Something" :30 Target audience 

Parents and Adults. Encourages adults to donate money or time to Big Brothers Big Sisters to help recruit 

volunteers to provide ongoing supervision and support for every child and child's family. *AD COUNCIL-

USDA-HOUSING & HUMAN SERVICES "Park Day" :15 Teaches kids that 60 minutes of exercise each day 

and eathing well will keep them healthy. Learn more at letsmove.gov. *ARBOR DAY FOUNDATION "Tree 

Water" :30 Invites kids to plant trees in their community so the water that flows into our rivers & streams will 

be clean and safe. Tells them to visit ArborDay.Org to find out what trees to plant and where to plant them. 

*AD COUNCIL-BEST FRIENDS ANIMAL SOCIETY "I Believe" :30 Delivers the message that every dog 

and cat deserves a good home, and encourages kids to have their parents adopt pets from animal shelters 

rather than buy them. *AD COUNCIL-DISCOVER THE FOREST "Nature Unplug" :30 Encourages kids and 

families to unplug from their electronics and get out and discover the forest. *AD COUNCIL-LIFELONG 

LITERACY "Tangled" :30 Sponsored by the Library of Congress, this spot uses scenes from the animated 

movie "Tangled" to encourage young viewers to pick up a book and "explore new worlds" through reading. 

*AD COUNCIL - U.S. DEPARTMENT OF HEALTH & HUMAN SERVICES "Let's Move" :30 Target 

audience 8-15 year-olds. Nick Jonas, Brenda Song, and First Lady Michelle Obama remind kids that being 

active for 60 minutes per day, and eating frest fruits and vegetables can help you get stronger, look better 

and feel great. *AD COUNCIL-SHELTER PET PROJECT "Magical Difference" :30 Sponsored by the 

Humane Society of the United States, this message encourages children to adopt a pet from an animal 

shelter or animal rescue group instead of pet stores, the internet, or from friends. *AD COUNCIL-OCEANS 

AWARENESS "Part of Your World" and "Under the Sea" :30 each; Scenes from the animated movie "The 

Little Mermaid" are used to teach children that life in the oceans depends on everyone, and that they 

should recycle and dispose of trash properly. *AD COUNCIL-WILDFIRE PREVENTION "Keep



Other Matters (1 of 

10) Response

Program Title Wild America

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays 08:00AM-08:30AM CT

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

The ambitious goal of this program is to produce a television experience with which teens could 

identify and from which teens would learn valuable life lessons. This program presents basic 

biological facts to this most curious segment of our society. Where does food come from? Where do 

babies come from? How do animals relate to one another? How does ecology work? What is the 

relationship between life and death/humans and nature? This program will air on the station's main 

digital program stream.

Other Matters (2 of 10) Response

Program Title Jack Hanna's Animal Adventures

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays 08:30AM-09:00AM CT

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

Renown animal expert Jack Hanna travels the world to remote areas to study animals in 

their natural habitat. Each episode is designed to reveal to viewers the world around them in 

a way that presents positive role models and pro-social values within an environmentally 

responsible universe. This program will air on the station's main digital program stream.

Other 

Matters (3 of 

10) Response

Program Title Green Screen Adventures

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 09:00AM-09:30AM CT

Other Matters (10)



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

7 years to 13 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This program encourages its viewers to use their creativity, curiosity, confidence, compassion, and 

enthusiasm for writing and reading and build a foundation for critical thinking and problem solving by using 

viewer's submissions of stories, reports on science, history or literature, persuasive writing and essays, 

recipes, drawings and poetry as the basis for various program segments. Segments includes: STORY 

THEATRE, BRAIN GAMES, PUPIL'S COURT, FOOD FOLKS PUPPETS, DETECTIVE McMYSTERY and 

JOURNAL JOURNEY. Watching viewer submissions transformed by the cast promotes character 

development, cooperation and mutual respect of others, as well as inspiring viewers to submit their own 

entries which may be aired. This program will air on the station's main digital program stream.

Other Matters (4 

of 10) Response

Program Title BusyTown Mysteries

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 09:30AM-10:00AM CT

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

3 years to 7 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Inspired by the works of Richard Scarry, this program brings the popular adventures of Busytown to 

preschoolers with an educatinal, problem-solving twist. Children can follow Huckle, Sally and Lowly as 

they scour Busytown on fun-filled adventures looking for answers to life's puzzles. Each episode focuses 

on fostering viewers' problem solving abilities, as the charaters use their skills of observation to collect 

facts, draw inferences from those facts and ultimately reach conclusions. Also, the program helps 

develop vocabulary through words and concepts that are part of each episode's overall theme. This 

program will air on the station's main digital program stream.

Other 

Matters (5 of 

10) Response

Program Title Busy World of Richard Scarry

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Saturdays 10:00AM-10:30AM CT and 10:30AM-11:00AM CT (Two separate weekly episodes)

Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This animated series is based on the books by Richard Scarry. The fictional city Busytown is an enchanting 

place that's abuzz with energy and life. Episodes are divided into multiple segments with different themes. 

The first and last segments involve the children in Busytown exploring their community. At the end of each 

segment the children have learned a little about their community and the world they live in. The middle 

segment shows children life in other cities featuring daily activities of adult characters in places such as 

Paris or Rome. Each episode includes two song segments in which the first, "Imagine That", teaches 

various things like general science to how banks work. The second song segment that teaches safety is 

called "Play it Safe". The aim of the series is to stimulate imagination and foster vicarious play, teach pro-

social behavior (such as generosity, friendliness, persistence, altruism, understanding of others' points of 

view, empathy, acceptance of others' idiosyncrasies), help children move beyond family attachments to the 

world of friendships and community, help children develop skills on which academic learning depends such 

as attention, language, memory, active processing of a story and an interest in reading. This program will air 

on the station's main digital program stream.

Other 

Matters (6 of 

10) Response

Program Title Dino Squad

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 10:00AM-10:30AM CT and 10:30AM-11:00AM CT (Two separate weekly episodes)

Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

9 years to 11 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This series follows five teenagers who are accidentally morphed into dinosaurs, which brings them together 

to find a way to stop the efforts of a mad scientist who is plotting to return the world to its prehistoric state. 

Each episode portrays these teens facing and finding solutions to problems that are relevant to 

contemporary viewers. Along the way, they struggle with interpersonal issues such as how and why to work 

with people they do not really understand, the meaning and value of honesty, teamwork, perseverance, self-

confidence, sharing credit, using each person's strengths while ignoring weaknesses, and getting along in 

difficult situations. They learn that positive behavior results in positive consequences. This series combines 

the fascination of dinosaurs with familiar issues that children have to face each day. This program will air on 

the station's main digital program stream.

Other 

Matters (7 of 

10) Response

Program Title Doodlebops Rockin' Road Show

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 09:00AM-09:30AM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Doodlebops Rockin' Road Show" is intended to promote academic and social readiness in order to help 

young viewers toward ultimate competence and success in their future school and extracurricular 

environments. By means of fantasy, fun, music and adventure, the Doodlebops Band teaches kids about 

their world and gives them the vital understanding and behavioral tools to explore it. The show's major 

educational goals lie in the all-important psycho-social arena. Largely through targeted modeling, the show 

aids in the enhancement of viewers' personal character and pro-social behavior. Viewers come to see the 

value of honesty, integrity, the joy that can come from sharing, and so much more. The show's focus on 

feelings and emotions gives viewers an opportunity to make gains in their own emotional intelligence. They 

learn to effectively express themselves and "read" the expressions of others. The show also provides a 

template that youngsters can use to face situations and solve problems with the use of courage, 

inventiveness, and logical reasoning. The series secondarily addresses complementary core-knowledge 

goals. The show encourages an understanding and appreciation of music, leading to creative development 

and gains in multiple other subject areas; and provides practice on fundamental knowledge-based learning 

and skills, including numbers, the alphabet, colors, vocabulary, sequences, and directions. By incorporating 

the series' multi-faceted educational goal in the context of fun and laughter, "Doodlebops Rockin' Road 

Show" furthermore helps to engage kids in new learning, and gives them a chance to hone and develop 

their burgeoning sense of humor. This program will air on the station's main digital program stream.

Other Matters (8 

of 10) Response

Program Title Doodlebops

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sundays 09:30AM-10:00AM CT

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

2 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Each episode of the show features a child who writes for help or advice with a problem to the Doodles, 

three animated young members of a band. The child then enters the animated world of the Doodlenet, 

and sets out on an adventure with the band to find a resolution to the problem. Important life lessons are 

imparted in the process, and the lessons learned are reinforced through a musical interlude. This 

program focuses on encouraging viewers to develop positive personal qualities such as honesty and 

initiative, and also providing viewers with a basic understanding and appreciation of music. This program 

will air on the station's main digital program stream.

Other Matters (9 

of 10) Response

Program Title Beta Records TV

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 07:00AM-07:30AM CT

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

BETA RECORDS TV is a weekly half-hour music centric show with a magazine format that has 

segments featuring major & indie artist interviews and unplugged performances in BETA's studios. 

Also featured are "Electro" Ross Blomgren's tutorials and how-to's, producer & music executive tips, 

internet heroes, The Vault (which has legendary artists), and discussions about music as it pertains to 

fashion and pop culture. Through this program viewers learn the ins and outs of the music business 

and the influence music has on our culture. This program will air on digital subchannel WFGX 35.2.

Other Matters 

(10 of 10) Response

Program Title Ariel & Zoey & Eli, Too

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Monday through Friday, 04:30PM-05:00PM CT

Total times 

aired at 

regularly 

scheduled time

65

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This program is a musical variety show that is driven by three siblings, and empowers children to 

accomplish their goals and their dreams. AZE2 accomplishes this through interviewing people who excel in 

their profession and have a positive message for kids. As hosts, these children entertain and inform their 

audience through song, dance, music and dialogue. This show supports and encourages respect for 

others, having integrity, following directions, putting forth your best effort and taking responsibility; all of 

which is a wonderful message for American youth. This program is an upbeat, diverse and entertaining 

series that will inform young people on a variety of subjects, while keeping their interest. This program will 

air on digital subchannel WFGX 35.2.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

WFGX 

Licensee, 

LLC

Certification



No Attachments.Attachments
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