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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network NBC

Nielsen DMA Portland OR

Web Home Page Address www.kgw.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

336.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

6.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 22) Response

Program Title Tree Fu Tom (digital 8.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 0900

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

13

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Tree Fu Tom is a live action/animated series about a little boy who lives in a rural area and has a rich 

fantasy life in the woods behind his home. Tom uses specific movements to summon up magic powers that 

permit him to morph into an animated hero and fly around in Treetopolis, the fantasy version of his woods. 

While in Treetopolis, Tom and his friends, Ariella, Twigs, Squirmturn and Zigzoo will invariably run into a 

problem or disaster that needs fixing. Tom calls upon the audience to practice original dance moves that will 

bring him "Big World" magic so he and his friends can resolve their challenge of the day. Educational 

messages reinforce positive socio-emotional content, with examples that model: being loyal to good friends, 

knowing how to ask for help, doing the right thing instead of what is convenient, making the effort to share 

rather than being selfish or relying on teamwork in order to accomplish a goal.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Digital Core 
Programs(22)



Questions Response

Title of Program Tree Fu Tom (digital 8.1)

List date and time rescheduled 1/31 0800

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-01-31

Episode #

Reason for Preemption Sports

Digital Core 

Program (2 of 

22) Response

Program Title Noodle and Doodle (digital 8.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 1530

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

13

Number of 

Preemptions

2

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

2

Length of 

Program

30 mins

Age of Target 

Child 

Audience

2 years to 5 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Noodle and Doodle, an instructional series, features creating art projects and cooking projects around a 

specific theme. Host, Sean, drives around in a double-decker bus fully equipped with art supplies and a 

kitchen, ready for any assignment. The projects encourage parent engagement and often feature families 

working together to make something to display within the child's home. Sean's side-kick, Doggity, is an ever-

faithful beagle who transforms into an animated character during interstitial trips to a parallel universe, set 

in a kitchen full of prank playing animated characters. The art projects typically promote utilizing recycled 

materials in order to demonstrate that creativity can transform something intended for one purpose into 

something that achieves a completely different goal.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Noodle and Doodle (digital 8.1)

List date and time rescheduled 1/11/15 1530

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-01-10

Episode #

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Noodle and Doodle (digital 8.1)

List date and time rescheduled 1/4/15 1530

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-01-03

Episode #

Reason for Preemption Sports

Digital Core 

Program (3 

of 22) Response

Program Title Astroblast (digital 8.1)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Saturday 1600

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

13

Number of 

Preemptions

2

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

2

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Astroblast!, based on the book series "Astroblast!" by author and illustrator Bob Kolar, is set on a space 

station in an unknown solar system. The station is populated by five animal characters and one 3-eyed 

octopus of unknown derivation. Each episode begins with an everyday conversation or incident that grows 

into a predicament of some sort needing a solution. While these predicaments take place on a space station 

populated by animal characters and aliens from different galaxies, the issues and resolutions resonate for a 

preschool audience. Through comedy and zippy action, our target audience sees how the characters learn 

lessons for practical living such as how to: keep track of things that belong to you, practice good habits, 

clean up a space when you've made a mess, rebound from a failure or embarrassing incident, or resist the 

urge to blame others for your mistakes.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Astroblast (digital 8.1)

List date and time rescheduled 1/10/15 0830

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes



Date Preempted 2015-01-10

Episode #

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Astroblast (digital 8.1)

List date and time rescheduled 1/3/15 0930

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-01-03

Episode #

Reason for Preemption Sports

Digital Core 

Program (4 

of 22) Response

Program Title The Chica Show (digital 8.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 1630

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

13

Number of 

Preemptions

2

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

2

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 5 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Chica Show features a five-year-old "baby" chick that spends her days with her parents in their 

costume shop, the Coop. The shop's one employee, Kelly, doubles as Chica's nanny and the ensemble is 

rounded out with Bunji, a large floppy eared rabbit and Stitches, a straw mannequin that sits in the window. 

Chica's parents were formerly entertainers in the vaudeville tradition and they regale the audience with 

stories and songs from their theatrical past. They enjoy and indulge Chica, who sometimes acts younger 

than her age and gets into all kinds of predicaments. Kelly uses fantasy play to transform herself, Chica, 

Bunji and Stitches into animated characters in another universe, who are struggling with a problem similar 

to the one Chica experienced in the Coop. Without fail, they find the problem can be solved and they carry 

that knowledge back to the Coop to use on another day.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program The Chica Show (digital 8.1)

List date and time rescheduled 1/11/15 1500

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-01-10

Episode #

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program The Chica Show (digital 8.1)

List date and time rescheduled 1/4/15 1500

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-01-03

Episode #

Reason for Preemption Sports

Digital Core 

Program (5 

of 22) Response

Program Title Lazy Town (digital 8.1)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sundays 1600

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

13

Number of 

Preemptions

2

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

2

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Lazy Town is a show featuring the importance of health, fitness, and being good friends. Set in a fantasy 

world known as Lazy Town, which is populated by inactive residents, we meet a visitor named Stephanie 

who is determined to coax her friends and relatives into adopting a healthful, active life style. She wins over 

her new friends, Ziggy, Stingy, Trixie and Pixel, convincing them to leave their gaming consoles and candy 

stashes at home so they can go outside and play. She persuades her uncle, Mayor Milford Meanswell, and 

his friend Ms. Busy Body to support her efforts. Robbie Rotten, who lives underground, and is determined to 

return Lazy Town to its former state of inactivity and quiet, constantly foils the characters' efforts. The 

athlete Sportacus, who lives in a zeppelin-like aircraft and receives signals from the kids or the Mayor 

whenever they need help, frequently comes to their rescue. Sportacus has two goals, to keep the peace 

and to promote healthful, positive living. When Robbie Rotten is discovered and contained through comic 

pratfalls, he returns to his underground lair and all is well in Lazy Town, until another day and another time 

when Robbie will rise again.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Lazy Town (digital 8.1)

List date and time rescheduled 1/31/15 1500

Is the rescheduled date the second home? Yes



Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-02-01

Episode #

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Lazy Town (digital 8.1)

List date and time rescheduled 1/10/15 0730

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-01-11

Episode #

Reason for Preemption Sports

Digital Core 

Program (6 

of 22) Response

Program Title Poppy Cat (digital 8.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 1630

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

13

Number of 

Preemptions

2

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

2

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 5 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Poppy Cat is based on the Poppy Cat's Adventures book series authored and illustrated by Lara Jones. A 

narrator, also named Lara, reads a story to her cat in each episode. This story stars the narrator's own 

Poppy Cat, who envisions and takes his friends on imaginary adventures. The friends are Zuzu, a 

Dalmatian who zips around on a skateboard; Alma, a southern belle bunny who is ultra-feminine and 

sweetly dramatic, Mo, a little mouse who tries his best to do as much as everyone else despite his size; 

Owl, the wise one who is prone to neck rolls and commentary when things irritate him or don't make sense, 

and the grouchy Egbert, an arrogant and obnoxious badger who refuses to play with the group and 

invariably attempts to sabotage their adventures. Occasionally Hilda, a forgetful and ditzy pigeon who flies 

into their adventures, appears to say hello or provide misguided directions to the friends. Once their mission 

is accomplished, the friends return to their little village and resume their cheerful, active lives. At the 

conclusion of her story, Lara closes her book and says good-bye to Poppy Cat, who is usually ready for his 

nap.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Poppy Cat (digital 8.1)

List date and time rescheduled 1/10/15 0800

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-01-11

Episode #

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Poppy Cat (digital 8.1)

List date and time rescheduled 1/31/15 0830

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2015-02-01

Episode #

Reason for Preemption Sports

Digital Core 

Program (7 

of 22) Response

Program Title Food for Thought (digital 8.2)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sundays 0900

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers' 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly-half hour, 

produced for ages 13-16, informs and educates teens about the power of food as a tool for exploring new 

places, meeting new people and learning about different cultures. Claire serves as a role model for 13-16 

year old viewers by showing her passion for her family, life, and healthy living by sharing stories in the 

kitchen. Creative inspiration can come from any place at any time - sometimes from family, sometimes from 

friends, or even from bloggers needing her help. No matter how exotic or local the location, she's always in 

search of new tastes and places to explore. Based on her unique perspective gathered throughout each 

episode, Claire will teach the audience how to prepare the "inspired" dish while promoting a healthy attitude 

towards food and life.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (8 

of 22) Response

Program Title Food for Thought (digital 8.2)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sundays 0930

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers' 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly-half hour, 

produced for ages 13-16, informs and educates teens about the power of food as a tool for exploring new 

places, meeting new people and learning about different cultures. Claire serves as a role model for 13-16 

year old viewers by showing her passion for her family, life, and healthy living by sharing stories in the 

kitchen. Creative inspiration can come from any place at any time - sometimes from family, sometimes from 

friends, or even from bloggers needing her help. No matter how exotic or local the location, she's always in 

search of new tastes and places to explore. Based on her unique perspective gathered throughout each 

episode, Claire will teach the audience how to prepare the "inspired" dish while promoting a healthy attitude 

towards food and life.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (9 

of 22) Response

Program Title Everyday Health (digital 8.2)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sundays 1000

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, our 

hosts scan the country finding those who 'pay it forward' to promote health and wellness. The remarkable 

people that viewers meet are referred to as 'agents of change,' special individuals who are making big 

changes in people's lives, one small step at a time. Everyday Health is a series that uniquely raises 

awareness to help fight obesity, raise self-esteem, establish physical fitness habits and prevent negative 

health choices. An inspirational program about people who confront challenges by taking control, Everyday 

Health, through captivating storytelling, reports on amazing teens and other selfless Americans who are 

'paying it forward, 'with good will and new ideas that will inspire other teens to take action.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (10 of 22) Response

Program Title Recipe Rehab (digital 8.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays 1030



Total times aired at 

regularly scheduled 

time

3

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

In this weekly half-hour competition-style series developed and produced to educate and inform 

viewers ages 13-16, it is chef against chef in a recipe makeover challenge. Viewers will submit their 

favorite, decadent, high-calorie, classic family recipes and two acclaimed chefs will face off in a head-

to-head competition to give the recipes a low-calorie twist. The audience will learn the value of 

healthy, wholesome ingredients and how healthy food choices can have positive effects on our 

quality of life. Special guests will serve as judge and jury.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (11 of 22) Response

Program Title Recipe Rehab (digital 8.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays 1100

Total times aired at 

regularly scheduled 

time

3

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled



Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

In this weekly half-hour competition-style series developed and produced to educate and inform 

viewers ages 13-16, it is chef against chef in a recipe makeover challenge. Viewers will submit their 

favorite, decadent, high-calorie, classic family recipes and two acclaimed chefs will face off in a head-

to-head competition to give the recipes a low-calorie twist. The audience will learn the value of 

healthy, wholesome ingredients and how healthy food choices can have positive effects on our 

quality of life. Special guests will serve as judge and jury.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core Program 

(12 of 22) Response

Program Title Real Life 101 (digital 8.2)

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays 1130

Total times aired at 

regularly scheduled 

time

3

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core Programming.

Have you ever wondered what you might want to do for the rest of your life? Well, Real Life 101, 

which is aimed at teens and young adults, introduces you to real people doing real jobs. From 

doctors, lawyers, and veterinarians to career counselors, drug counselors, Lipizzaner stallion 

trainers, and special effects directors, we cover them all. Join our energetic hosts Jillian, Shawn, 

and Gracey for a weekly half-hour of fun and entertainment. Rated High for Educational Content by 

the Annenberg Policy Center.



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core 

Program (13 

of 22) Response

Program Title Food For Thought (digital 8.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 0700

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers' 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly-half hour, 

produced for ages 13-16, informs and educates teens about the power of food as a tool for exploring new 

places, meeting new people and learning about different cultures. Claire serves as a role model for 13-16 

year old viewers by showing her passion for her family, life, and healthy living by sharing stories in the 

kitchen. Creative inspiration can come from any place at any time - sometimes from family, sometimes from 

friends, or even from bloggers needing her help. No matter how exotic or local the location, she's always in 

search of new tastes and places to explore. Based on her unique perspective gathered throughout each 

episode, Claire will teach the audience how to prepare the "inspired" dish while promoting a healthy attitude 

towards food and life.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (14 

of 22) Response

Program Title Food For Thought (digital 8.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 0730

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers' 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly-half hour, 

produced for ages 13-16, informs and educates teens about the power of food as a tool for exploring new 

places, meeting new people and learning about different cultures. Claire serves as a role model for 13-16 

year old viewers by showing her passion for her family, life, and healthy living by sharing stories in the 

kitchen. Creative inspiration can come from any place at any time - sometimes from family, sometimes from 

friends, or even from bloggers needing her help. No matter how exotic or local the location, she's always in 

search of new tastes and places to explore. Based on her unique perspective gathered throughout each 

episode, Claire will teach the audience how to prepare the "inspired" dish while promoting a healthy attitude 

towards food and life.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (15 

of 22) Response

Program Title Food For Thought (digital 8.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 0800

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers' 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly-half hour, 

produced for ages 13-16, informs and educates teens about the power of food as a tool for exploring new 

places, meeting new people and learning about different cultures. Claire serves as a role model for 13-16 

year old viewers by showing her passion for her family, life, and healthy living by sharing stories in the 

kitchen. Creative inspiration can come from any place at any time - sometimes from family, sometimes from 

friends, or even from bloggers needing her help. No matter how exotic or local the location, she's always in 

search of new tastes and places to explore. Based on her unique perspective gathered throughout each 

episode, Claire will teach the audience how to prepare the "inspired" dish while promoting a healthy attitude 

towards food and life.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (16 

of 22) Response

Program Title Food For Thought (digital 8.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 0830

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers' 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly-half hour, 

produced for ages 13-16, informs and educates teens about the power of food as a tool for exploring new 

places, meeting new people and learning about different cultures. Claire serves as a role model for 13-16 

year old viewers by showing her passion for her family, life, and healthy living by sharing stories in the 

kitchen. Creative inspiration can come from any place at any time - sometimes from family, sometimes from 

friends, or even from bloggers needing her help. No matter how exotic or local the location, she's always in 

search of new tastes and places to explore. Based on her unique perspective gathered throughout each 

episode, Claire will teach the audience how to prepare the "inspired" dish while promoting a healthy attitude 

towards food and life.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (17 of 22) Response

Program Title Safari Tracks (digital 8.3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Mondays 0800

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush 

lands of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (18 of 22) Response

Program Title Safari Tracks (digital 8.3)



Origination Network

Days/Times 

Program Regularly 

Scheduled

Tuesdays 0800

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush 

lands of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (19 of 22) Response

Program Title Safari Tracks (digital 8.3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Wednesdays 0800

Total times aired at 

regularly scheduled 

time

12

Total times aired

Number of 

Preemptions

0



Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush 

lands of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (20 of 22) Response

Program Title Safari Tracks (digital 8.3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Thursdays 0800

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush 

lands of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (21 of 22) Response

Program Title Safari Tracks (digital 8.3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Fridays 0800

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush 

lands of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!



Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (22 of 22) Response

Program Title Safari Tracks (digital 8.3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays 0800

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush 

lands of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the 

Licensee publicize 

the existence and 

location of the 

station's 

Children's 

Television 

Programming 

Reports (FCC 

398) as required 

by 47 C.F.R. 

Section 73.3526(e)

(11)(iii)?

Yes

Name of children's 

programming 

liaison

Rick Jacobs

Address 1501 SW Jefferson St.

City Portland

State OR

Zip 97201

Telephone Number (503) 226-5000

Email Address rjacobs@kgw.com

Liaison Contact



Include any other 

comments or 

information you 

want the 

Commission to 

consider in 

evaluating your 

compliance with 

the Children's 

Television Act (or 

use this space for 

supplemental 

explanations). 

This may include 

information on any 

other noncore 

educational and 

informational 

programming that 

you aired this 

quarter or plan to 

air during the next 

quarter, or any 

existing or 

proposed non-

broadcast efforts 

that will enhance 

the educational 

and informational 

value of such 

programming to 

children. See 47 C.

F.R. Section 

73.671, NOTES 2 

and 3.

A. Effective Tuesday, January 20th, 2015, the Live Well Network was replaced by The Justice Network 

on our multicast 8.2 channel. B. "The More You Know's" comprehensive website (themoreyouknow.

com) provides in-depth referral information, in connection with the on-air public service 

announcements. Content includes: video of all current public service announcements, a general 

campaign overview, and referral information by topic to partnering agencies referenced in the PSAs. 

The site includes a comprehensive list of the campaign's accolades, including Emmy and Peabody 

awards. In addition, a behind-the-scenes story with clips from talent interviews can be viewed. 

NBCUniversal's The More You Know website: Since 1989, The More You Know has brought the 

nation's most important social issues to the forefront, and remains a trusted voice for sharing 

knowledge to improve lives and inspire action. The More You Know's comprehensive website 

(themoreyouknow.com) includes in-depth resource and referral information on the campaign's 

important focus issues including: HEALTH - fighting childhood obesity, encouraging nutrition and 

physical fitness ENVIRONMENT - encouraging everyday actions that reduce environmental impact 

EDUCATION - recruiting new teachers and promoting their long lasting impact DIGITAL LITERACY & 

INTERNET SAFETY - sharing online safety tips and information DIVERSITY - embracing differences 

and promoting inclusion, tolerance and respect. Also featured on site is The More You Know Learning 

series' Growing Up Online, a free eBook on digital literacy and Internet Safety. Growing Up Online is 

an important tool to initiate conversation with children about online safety. The eBook is a media-rich, 

two-part learning resource that provides easy-to-use information about navigating the digital world in a 

unique and engaging way. Part one includes safety tips, discussion questions and key takeaways for 

parents and teachers. Part two features four entertaining video comic books for children, focused on 

real situations that come up when kids go online. Additional content on the site includes public service 

announcements, behind-the-scenes videos, a general overview, a talent directory, and a list of the 

campaign's accolades such as the prestigious Emmy and Peabody awards. C. Non broadcast efforts 

enhancing the value of children's programming. It was necessary to reschedule certain core children's 

program this quarter due to live network sports. Advance notice was given to viewers over the air and 

through our regular local listings information.



Other 

Matters (1 of 

18) Response

Program Title Tree Fu Tom (digital 8.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 0900

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Tree Fu Tom is a live action/animated series about a little boy who lives in a rural area and has a rich 

fantasy life in the woods behind his home. Tom uses specific movements to summon up magic powers that 

permit him to morph into an animated hero and fly around in Treetopolis, the fantasy version of his woods. 

While in Treetopolis, Tom and his friends, Ariella, Twigs, Squirmturn and Zigzoo will invariably run into a 

problem or disaster that needs fixing. Tom calls upon the audience to practice original dance moves that will 

bring him "Big World" magic so he and his friends can resolve their challenge of the day. Educational 

messages reinforce positive socio-emotional content, with examples that model: being loyal to good friends, 

knowing how to ask for help, doing the right thing instead of what is convenient, making the effort to share 

rather than being selfish or relying on teamwork in order to accomplish a goal.

Other 

Matters (2 of 

18) Response

Program Title Lazy Town (digital 8.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 0930

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Other Matters (18)



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Lazy Town is a show featuring the importance of health, fitness, and being good friends. Set in a fantasy 

world known as Lazy Town, which is populated by inactive residents, we meet a visitor named Stephanie 

who is determined to coax her friends and relatives into adopting a healthful, active life style. She wins over 

her new friends, Ziggy, Stingy, Trixie and Pixel, convincing them to leave their gaming consoles and candy 

stashes at home so they can go outside and play. She persuades her uncle, Mayor Milford Meanswell, and 

his friend Ms. Busy Body to support her efforts. Robbie Rotten, who lives underground, and is determined to 

return Lazy Town to its former state of inactivity and quiet, constantly foils the characters' efforts. The 

athlete Sportacus, who lives in a zeppelin-like aircraft and receives signals from the kids or the Mayor 

whenever they need help, frequently comes to their rescue. Sportacus has two goals, to keep the peace and 

to promote healthful, positive living. When Robbie Rotten is discovered and contained through comic 

pratfalls, he returns to his underground lair and all is well in Lazy Town, until another day and another time 

when Robbie will rise again.

Other 

Matters (3 of 

18) Response

Program Title Astroblast (digital 8.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 1600

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Astroblast!, based on the book series "Astroblast!" by author and illustrator Bob Kolar, is set on a space 

station in an unknown solar system. The station is populated by five animal characters and one 3-eyed 

octopus of unknown derivation. Each episode begins with an everyday conversation or incident that grows 

into a predicament of some sort needing a solution. While these predicaments take place on a space station 

populated by animal characters and aliens from different galaxies, the issues and resolutions resonate for a 

preschool audience. Through comedy and zippy action, our target audience sees how the characters learn 

lessons for practical living such as how to: keep track of things that belong to you, practice good habits, 

clean up a space when you've made a mess, rebound from a failure or embarrassing incident, or resist the 

urge to blame others for your mistakes.

Other 

Matters (4 of 

18) Response

Program Title The Chica Show (digital 8.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 1630



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Chica Show features a five-year-old "baby" chick that spends her days with her parents in their costume 

shop, the Coop. The shop's one employee, Kelly, doubles as Chica's nanny and the ensemble is rounded 

out with Bunji, a large floppy eared rabbit and Stitches, a straw mannequin that sits in the window. Chica's 

parents were formerly entertainers in the vaudeville tradition and they regale the audience with stories and 

songs from their theatrical past. They enjoy and indulge Chica, who sometimes acts younger than her age 

and gets into all kinds of predicaments. Kelly uses fantasy play to transform herself, Chica, Bunji and 

Stitches into animated characters in another universe, who are struggling with a problem similar to the one 

Chica experienced in the Coop. Without fail, they find the problem can be solved and they carry that 

knowledge back to the Coop to use on another day.

Other 

Matters (5 of 

18) Response

Program Title Earth to Luna (digital 8.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 1600

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Earth to Luna is a Brazilian animated series specifically aimed at teaching 2-5 year old children how to ask 

questions about nature and science and vigorously pursue the answers. The show encourages curiosity, 

research, and critical thinking. Each episode of the show is focused on a particular creature, object, or 

phenomenon that would be of interest to the target audience. For example, Luna might wonder how she can 

grow a plant without a seed and finds the answer through her inquiry process. The characters, Luna, Jupiter 

(her brother), and Clive (their pet ferret) embark on a research effort that takes the audience through each 

step that answers their overarching question. The show uses recurring features, signature phrases, and 

songs to cue the audience when they need to do research, when they transition to the adventure, and when 

they have reached the ending to review all they've learned.



Other 

Matters (6 of 

18) Response

Program Title Poppy Cat (digital 8.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 1630

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Poppy Cat is based on the Poppy Cat's Adventures book series authored and illustrated by Lara Jones. A 

narrator, also named Lara, reads a story to her cat in each episode. This story stars the narrator's own 

Poppy Cat, who envisions and takes his friends on imaginary adventures. The friends are Zuzu, a Dalmatian 

who zips around on a skateboard; Alma, a southern belle bunny who is ultra-feminine and sweetly dramatic, 

Mo, a little mouse who tries his best to do as much as everyone else despite his size; Owl, the wise one 

who is prone to neck rolls and commentary when things irritate him or don't make sense, and the grouchy 

Egbert, an arrogant and obnoxious badger who refuses to play with the group and invariably attempts to 

sabotage their adventures. Occasionally Hilda, a forgetful and ditzy pigeon who flies into their adventures, 

appears to say hello or provide misguided directions to the friends. Once their mission is accomplished, the 

friends return to their little village and resume their cheerful, active lives. At the conclusion of her story, Lara 

closes her book and says good-bye to Poppy Cat, who is usually ready for his nap.

Other Matters (7 of 18) Response

Program Title Food For Thought (digital 8.2)

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 0700

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Hosted by Claire Thomas, Food for Thought with Claire Thomas, will approach food from a fresh 

and enlightening perspective. From exploring a wide variety of indigenous foods that are 

celebrated by cultures across the world to providing easy ways to grow healthy produce within 

one's own community, Claire will not only showcase her passion for food as a lifestyle but will 

fulfill her dream of sharing her enthusiasm and knowledge with young people.

Other Matters (8 of 18) Response

Program Title Food For Thought (digital 8.2)



Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 0730

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Hosted by Claire Thomas, Food for Thought with Claire Thomas, will approach food from a fresh 

and enlightening perspective. From exploring a wide variety of indigenous foods that are 

celebrated by cultures across the world to providing easy ways to grow healthy produce within 

one's own community, Claire will not only showcase her passion for food as a lifestyle but will 

fulfill her dream of sharing her enthusiasm and knowledge with young people.

Other Matters (9 of 18) Response

Program Title Food For Thought (digital 8.2)

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 0800

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Hosted by Claire Thomas, Food for Thought with Claire Thomas, will approach food from a fresh 

and enlightening perspective. From exploring a wide variety of indigenous foods that are 

celebrated by cultures across the world to providing easy ways to grow healthy produce within 

one's own community, Claire will not only showcase her passion for food as a lifestyle but will 

fulfill her dream of sharing her enthusiasm and knowledge with young people.

Other Matters (10 of 18) Response

Program Title Food For Thought (Digital 8.2)

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 0830

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Hosted by Claire Thomas, Food for Thought with Claire Thomas, will approach food from a fresh 

and enlightening perspective. From exploring a wide variety of indigenous foods that are 

celebrated by cultures across the world to providing easy ways to grow healthy produce within 

one's own community, Claire will not only showcase her passion for food as a lifestyle but will 

fulfill her dream of sharing her enthusiasm and knowledge with young people.



Other Matters (11 of 18) Response

Program Title Food For Thought (digital 8.2)

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 0900

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Hosted by Claire Thomas, Food for Thought with Claire Thomas, will approach food from a fresh 

and enlightening perspective. From exploring a wide variety of indigenous foods that are 

celebrated by cultures across the world to providing easy ways to grow healthy produce within 

one's own community, Claire will not only showcase her passion for food as a lifestyle but will 

fulfill her dream of sharing her enthusiasm and knowledge with young people.

Other Matters (12 of 18) Response

Program Title Food For Thought (digital 8.2)

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 0930

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Hosted by Claire Thomas, Food for Thought with Claire Thomas, will approach food from a fresh 

and enlightening perspective. From exploring a wide variety of indigenous foods that are 

celebrated by cultures across the world to providing easy ways to grow healthy produce within 

one's own community, Claire will not only showcase her passion for food as a lifestyle but will 

fulfill her dream of sharing her enthusiasm and knowledge with young people.

Other Matters (13 

of 18) Response

Program Title Safari Tracks (digital 8.3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Mondays 0800

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush lands 

of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!

Other Matters (14 

of 18) Response

Program Title Safari Tracks (digital 8.3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Tuesdays 0800

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush lands 

of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!

Other Matters (15 

of 18) Response

Program Title Safari Tracks (digital 8.3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Wednesdays 0800

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush lands 

of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!



Other Matters (16 

of 18) Response

Program Title Safari Tracks (digital 8.3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Thursdays 0800

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush lands 

of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!

Other Matters (17 

of 18) Response

Program Title Safari Tracks (digital 8.3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Fridays 0800

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush lands 

of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!

Other Matters (18 

of 18) Response

Program Title Safari Tracks (digital 8.3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays 0800



Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Safari Tracks" is the popular TV series that takes viewers on location to explore the magnificent and 

immense world of Africa's animals - from lions and crocodiles, to giraffes, elephants, and South 

African penguins. Led by charismatic host 'Ushaka', "Safari Tracks" travels to the parched brush lands 

of the Savanna, through the great Okavango, deep in the greatest wildlife reserves, to the most 

remote beaches of Madagascar, and beyond. Shot entirely in exotic African locations, this series is 

guaranteed to captivate and entertain kids and adults of all ages!



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television Programming; 

or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is 

authorized to represent the party filing the Children's Television Programming, and who further certifies that he 

or she has read the document; that to the best of his or her knowledge, information,and belief there is good 

ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

Sander 

Operating 

Co. III 

LLC d/b/a 

KGW 

Television

Certification



No Attachments.Attachments
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