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Section Question Response

Attachments Are attachments (other than associated schedules) being
filed with this application?



Applicant Applicant Name, Type, and Contact Information

Information Applicant Address Phone Email Applicant Type



Contact Contact Name Address Phone Email Contact Type
Representatives

0)



Children's
Television
Information

Digital Core
Programming

Section Question Response

Station Type Station Type Network Affiliation
Affiliated network FOX
Nielsen DMA Lake Charles
Web Home Page Address www.watchfox29.com
Question Response
State the average number of hours of Core Programming per week broadcast by the station on its main program = 3.0
stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the 168.0
station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its 3.0
main program stream. See 47 C.F.R. Section 73.671.:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication Yes
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional Yes

programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?



Digital Core
Programs(14)

Digital Core
Program (1 of 14)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

Digital Core
Program (2 of 14)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Response

American Athlete
Syndicated

Saturday @ 7am

13

30 mins

13 years to 16 years

This program features one-on-one interviews with today's hottest and most recognizable superstar
athletes. Find out the dreams and goals of these sport superstars as they talk about their lives and
the journey they traveled to reach their ultimate destination. In order for parents, children, and listing
services to clearly identify the program as one that fulfills the FCC description of a program that
meets kids' educational television needs, each episode will display the recommended rating TV-G E
/I'icon from beginning to end.

Yes

Response

Pets. TV
Syndicated

Saturday @ 730am

13



Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/?

Digital Core
Program (3

30 mins

13 years to 16 years

celebrates the pets we love and the people who love them - pet news, pet care, pet health and pet
lifestyles. It is produced by Lisa Renee Ramirez, the winner of 16 local Emmy awards and features
fun and educational programming for the whole family. In order for parents, children, and listing
services to clearly identify the program as one that fulfills the FCC description of a program that
meets kids' educational television needs, each episode will display the recommended rating TV-G E
/I'icon from beginning to end.

Yes

of 14) Response

Program Title =~ Animal Exploration w/Jarod Miller

Origination Syndicated

Days/Times Saturday @ 8am

Program
Regularly
Scheduled

Total times 13
aired at

regularly

scheduled

time

Total times
aired

Number of 0
Preemptions

Number of
Preemptions
for other than
Breaking
News



Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (4
of 14)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

30 mins

13 years to 16 years

Animal Exploration with Jarod Miller is a half - hour live action television program designed to meet the
educational and informational needs of children. Each week Jarod looks at exotic and domestic animals
from his own unique perspective. Every week Jarod travels to zoos and aquariums to explore animals that
fit a particular theme, whether it's the need for speed or animal heroes - there's always something amazing
happening. Filled with energy, youth and humor, Jarod is a welcome visitor in living rooms around America
on a weekly basis. It is the mission of this program to inspire viewers, children and adults alike, to preserve
the innate human instinct to explore. The producers design each episode to reveal to children the world
around them in a way that identifies positive role models and pro-social values within an environmentally
responsible universe. In order for parents, children, and listing services to clearly identify the program as
one that fulfills the FCC description of a program that meets kids' educational television needs, each
episode will display the recommended rating TV-G E/I icon from beginning to end.

Yes

Response

Into the Wild
Syndicated

Saturday 830am

13



Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

30 mins

13 years to 16 years

Program is designed to meet the educational and informational needs of children. Series is based around
Jack traveling the world with his friends and family, taking the viewer to his favorite destinations and
introducing them to new and amazing creatures each week. Throughout Jack's travels he raises awareness
of different cultures, geography and spectacular animals and animal facts, while teaching children the
importance of stewardship of our environment through his documented donations to conservation efforts
worldwide. The episodic content will certainly further the educational, information needs of children 13-16. In
order for parents, children and listing services to clearly identify the programs as ones that fulfill the FCC
description of a core program that meets kids' educational television needs, each program will include a
video bug with recommended rating TV-G E/I rating displayed throughout the entire program.

Yes

Digital Core Program

(5 of 14)

Program Title

Origination

Response

Career Day

Syndicated

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for other
than Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Saturday @ 1lam

13

13

30 mins

13 years to 16 years



Describe the
educational and
informational
objective of the
program and how it

meets the definition of

Core Programming.

Does the Licensee
identify the program
by displaying
throughout the

program the symbol E

n?

Digital Core
Program (6 of 14)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/?

What do you want to do with your life? That question is answered from those who know, an
interview style show that takes you behind the scenes into the daily life of successful adults giving
their career stories to today's youth. In order for parents, children, and listing services to clearly
identify the program as one that fulfills the FCC description of a program that meets kids'
educational television needs, each episode will display the recommended rating TV-G E/I icon from
beginning to end.

Yes

Response

Young Icons
Syndicated

Saturday @ 1130am

13

30 mins

13 years to 16 years

It's time to see what powerful and positive young people are doing today. The Young Icons profiles
the amazing projects of young philanthropists, entrepreneurs, athletes and everyday youth. These
inspirational stories motivate teens, tweens and parents too. In order for parents, children, and
listing services to clearly identify the program as one that fulfills the FCC description of a program
that meets kids' educational television needs, each episode will display the recommended rating TV-
G E/l icon from beginning to end.

Yes



Digital Preemption Programs #1

Questions Response

Title of Program Young Icons

List date and time rescheduled 09-14-14 @ 930am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # 09-13-14/408R
Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response
Title of Program Young Icons

List date and time rescheduled 09-21-14 @ 930am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # 09-20-14/501
Reason for Preemption Sports
Digital Preemption Programs #3
Questions Response
Title of Program Young Icons

List date and time rescheduled 09-28-14 @ 930am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # 09-27-14/502
Reason for Preemption Sports
Digital Preemption Programs #4
Questions Response
Title of Program Young Icons

List date and time rescheduled 09-07-14 @ 930am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode # 09-06-14/407R

Reason for Preemption Sports



Digital Core
Program (7
of 14)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Response

Chat Room (CWPIlus)

Syndicated

Saturday @ 12pm

10

30 mins

13 years to 16 years

"CHAT ROOM" is a half-hour weekly educational series designed to inform, educate, and entertain children
16 & under (specific target audience is 13-16) through re-enacting teen oriented dilemmas and discussing
them in an open and honest format. More than any other group, teens are on the frontlines of dealing with
complex subjects as they stand at the crossroads between childhood and adulthood. "CHAT ROOM" may
not have all the answers but it offers a place where young people can watch and discuss the problems they
face. "CHAT ROOM" provides a compelling look at real-life situations that happen to today's teens as
dramatized by teen actors. Our adult host and teen panel then discuss the issues presented in a direct and
forthright manner. This program is not intended to be preachy or pedantic. The goal is to present issues that
are real and raw and discuss the pros and cons of each situation in a free-flowing environment. We provide
a written synopsis of each episode for your FCC Children's Television Report. These write-ups are e-mailed
to your station on a quarterly basis. Also, each episode is close-captioned and E/I inscribed throughout.

Yes



Digital Core
Program (8
of 14)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Response

On The Spot (CWPIus)
Syndicated

Saturday @ 1230pm

13

30 mins

13 years to 16 years

ON THE SPOT adopts a modified question and answer format familiar to broadcast network viewers,
including the targeted age. The questions fall under curriculum core areas of knowledge in social studies,
science, the arts, civics, and mathematics. The format allows for a wide range of topics and allows topics to
be blended, which is a serious asset. The integration of core curriculum areas is a traditional goal in
education and while ON THE SPOT doesn't support the deeper integration that would be done in a
classroom, the energetic blend is a great example of taking curriculum out of their separate boxes and
making them a uniform part of why knowledge can be important. The series also succeeds in modeling all
ages, ethnicities, and both genders as successful, knowledgeable individuals. Although there are right and
wrong answers, there are right answers from people that every audience member can identify with. This is
of too-often misunderstood importance for the targeted 13-16 year-old age. ldentifying with a successful
representative of your own group is extremely important. But it is also very important to learn respect for
those outside your own group---and this series does that very well.

Yes



Digital Core
Program (9
of 14)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (10
of 14)

Response
Animal Science (CWPIus)
Syndicated

Saturday @ 1pm

10

30 mins

13 years to 16 years

"ANIMAL SCIENCE" is a half-hour weekly E/I animal series with a uniquely scientific approach. This series
is specifically produced for children 16 and under (target audience is 13-16). While most animal shows look
at the behavior of animals, we go one step further to look at the how and why an animal is able to excel in
its environment. Shot in high-definition, "ANIMAL SCIENCE" uses animation, graphics, and scientific
analysis from animal experts to give viewers more understanding than ever before of these amazing
creatures. Our enthusiastic host's modern vocal style will be engaging to the target audience. This program
will attract all age demographics. We provide a written synopsis of each episode for your FCC Children's
Television Report. These write-ups will be e-mailed to your station on a quarterly basis. Also, each episode
is close-captioned and E/I inscribed throughout.

Yes

Response



Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Great Big World (CWPIus)
Syndicated

Saturday @ 130pm

13

30 mins

13 years to 16 years

In accordance with the 1990 Children's Television Act (CTA) which intends to increase educational and
informative television programming for children, Elizabeth Stanton's Great Big World achieves the goals of
providing children with a television show that meets the core programming requirements as determined by
the FCC. 1. Friendship is a central theme to all episodes. 2. Each episode educates and informs the
audience with lessons in geography, the initial and ongoing development of culture, volunteer opportunities,
social dynamics, action and adventure, arts and entertainment, national customs, local transportation and
trivia. 3. The series highlights the need for volunteering and helping behavior, not only in geographic areas
of near proximity, but also around the world. 4. Each episode presents social responsibility and selfless
behavior in a positive and encouraging manner.

Yes

Digital Core Program (11

of 14)

Program Title

Origination

Response

Live Life and Win (CWPIus)

Syndicated



Days/Times Program
Regularly Scheduled

Saturday @ 2pm

Total times aired at 13

regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions for
other than Breaking News

Number of Preemptions
Rescheduled
Length of Program 30 mins

Age of Target Child
Audience

13 years to 16 years

Describe the educational
and informational objective
of the program and how it
meets the definition of

| serve as the educational advisor for the new series, Live Life & Win. Based on my advanced
training and experience in the field of educational psychology and my scholarly publications
on the intersection of child development, media, and multiculturalism, | believe the series
satisfies the FCC requirements for meeting the educational and informational needs of youth

Core Programming.
Does the Licensee identify
the program by displaying

throughout the program the
symbol E/I?

Digital Core Program
(12 of 14)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the

13 to 16 years of age.

Yes

Response

Made In Hollywood:Teen Edition (CWPIus)

Syndicated

Saturday 230pm

13

30 mins

13 years to 16 years

Entertainment Industry Professionals at the top of their careers guide our teen audience on a tour
of HOW projects are MADE IN HOLLYWOOD, providing a Career Introduction and
Understanding of a variety of Motion Picture and Television Fields in the FCC Friendly,
Educational/Informational, "MADE IN HOLLYWOOD: TEEN EDITION". The series target
audiences of teens 13-16 are exposed to careers ON-CAMERA and BEHIND THE SCREEN.

educational and
informational objective
of the program and how
it meets the definition of
Core Programming.



Does the Licensee Yes
identify the program by
displaying throughout

the program the symbol

E/N?

Digital Core
Program (13
of 14)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Response

Everyday Health
Syndicated

Saturday 12pm

30 mins

13 years to 16 years

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, our
hosts scan the country finding those who 'pay it forward' to promote health and wellness. The remarkable
people that viewers meet are referred to as ‘agents of change,' special individuals who are making big
changes in people's lives, one small step at a time. Everyday Health is a series that uniquely raises
awareness to help fight obesity, raise self-esteem, establish physical fithess habits and prevent negative
health choices. An inspirational program about people who confront challenges by taking control, Everyday
Health, through captivating storytelling, reports on amazing teens and other selfless Americans who are
'paying it forward, 'with good will and new ideas that will inspire other teens to take action.



Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (14
of 14)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Yes

Response

Culture Click
Syndicated

Saturday 1pm

30 mins

13 years to 16 years

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, our
hosts scan the country finding those who 'pay it forward' to promote health and wellness. The remarkable
people that viewers meet are referred to as ‘agents of change,' special individuals who are making big
changes in people's lives, one small step at a time. Everyday Health is a series that uniquely raises
awareness to help fight obesity, raise self-esteem, establish physical fithess habits and prevent negative
health choices. An inspirational program about people who confront challenges by taking control, Everyday
Health, through captivating storytelling, reports on amazing teens and other selfless Americans who are
'paying it forward, 'with good will and new ideas that will inspire other teens to take action.



Does the
Licensee
identify the
program by
displaying
throughout
the program

the symbol E
n?

Yes



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming (0)



Liaison Contact

Question

Does the Licensee publicize the existence and location of the station's Children's Television
Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison

Address

City

State

Zip

Telephone Number

Email Address

Include any other comments or information you want the Commission to consider in evaluating
your compliance with the Children's Television Act (or use this space for supplemental
explanations). This may include information on any other noncore educational and informational
programming that you aired this quarter or plan to air during the next quarter, or any existing or
proposed non-broadcast efforts that will enhance the educational and informational value of such
programming to children. See 47 C.F.R. Section 73.671, NOTES 2 and 3.

Response

Yes

Scott Duplechian

129 West Prien Lake
Road

Lake Charles

LA

70601

337-474-1316

sduplechian@watchfox.
com



Other Matters (0)



Certification Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming,
or an officer, director, member, partner, trustee, authorized employee, or other individual or duly
elected or appointed official who is authorized to sign on behalf of the party filing the Children's
Television Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.
R. Section 1.23(a), who is authorized to represent the party filing the Children's Television
Programming, and who further certifies that he or she has read the document; that to the best of his or
her knowledge, information,and belief there is good ground to support it; and that it is not interposed
for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION
AND FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or
coverage requirements. Failure to meet the construction or coverage requirements will result in
automatic cancellation of the Authorization. Consult appropriate FCC regulations to determine the
construction or coverage requirements that apply to the type of Authorization requested in this
application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE
PUNISHABLE BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR
REVOCATION OF ANY STATION AUTHORIZATION (U.S. Code, Title 47, 8312(a)(1)), AND/OR
FORFEITURE (U.S. Code, Title 47, 8503).

| certify that this application includes all required and relevant attachments.

| declare, under penalty of perjury, that | am an authorized representative of the above-named National
applicant for the Authorization(s) specified above. Communications,
LLC



Attachments No Attachments.
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