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Children's
Television
Information

Digital Core
Programming

Section Question Response

Station Type Station Type Network Affiliation
Affiliated network FOX
Nielsen DMA Huntsville-Decatur-Florence
Web Home Page Address www.fox54.com
Question Response
State the average number of hours of Core Programming per week broadcast by the station on its main program = 4.0
stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the 168.0
station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its 4.0
main program stream. See 47 C.F.R. Section 73.671.:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication Yes
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional Yes

programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?



Digital Core Digital Core

Programs(14) Program (1 of
14) Response

Program Title Teen Kids News (Digital 54.1)
Origination Syndicated

Days/Times Monday 7A-7:30A 04/04/11-06/27/11
Program

Regularly

Scheduled

Total times 13
aired at

regularly

scheduled time

Total times
aired

Number of 0
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of 30 mins
Program

Age of Target 13 years to 16 years
Child Audience

Describe the Teen Kids News meets FCC requirements for core childrens programming by producing each week
educational educational features such as, College and You (tips for choosing and getting into college), and Word,

and (vocabulary skills training), as well as informational features for teens, such as reports about healthy
informational eating; driving tips for new drivers, and internet predators. The show has been designed to meet needs of
objective of children and young adolescents with a unique curiosity about their world, with weekly headlines that

the program present the news in a teen appropriate manner. The Program stimulates the 13 - 16 year olds curiosity,
and how it develops their learning and cognitive, listening and thinking skills, and serves as an enhancement of their
meets the academic and educational experience.

definition of

Core

Programming.

Does the Yes
Licensee

identify the

program by
displaying

throughout the
program the

symbol E/I?

Digital Core
Program (2 of
14) Response

Program Title Mystery Hunters (Digital 54.1)



Origination Syndicated
Days/Times
Program
Regularly
Scheduled

Total times 13
aired at

regularly

scheduled time

Total times
aired

Number of 0
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of 30 mins

Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the Yes
Licensee

identify the

program by
displaying

throughout the
program the

symbol E/I?

Digital Core Program (3 of 14)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at regularly
scheduled time

Total times aired

Tuesday 7A-7:30A 04/05/11-06/28/11

13 years to 16 years

Mystery Hunters is an excellent example of a children's program that is innovative and empowering.
Through critical observation, analytical thinking, and scientific testing, the series encourages children to
question the world around them. Teenage reporters Araya and Christina travel cross the globe in search of
answers to the world's myths and mysteries. Inquisitive minds will follow the young detectives as they
conduct fun experiments to uncover the truth on the world's greatest myths and mysteries. Thorough both
the travel aspect and investigation of ancient myths and mysteries, there is a profound focus on history,
culture, geography, and international customs that will further the educational and informational needs of
children aged 13 to 16 years.

Response

Real Life 101 (Digital 54.1)

Syndicated

Wednesday-Thursday 7A-7:30A 04/06/11-06/30/11

25

25



Number of Preemptions 1

Number of Preemptions for
other than Breaking News

Number of Preemptions 0

Rescheduled

Length of Program

Age of Target Child Audience

Describe the educational and
informational objective of the
program and how it meets the

definition of Core
Programming.

30 mins

13 years to 16 years

Real Life 101 presents real people pursuing real jobs and careers in an educational and
informational format designed to help its viewers make important decisions about
preparing for the future. The careers and people featured are carefully selected in order to

present vivid impressions that can be used by the series young audience.

Does the Licensee identify the Yes

program by displaying

throughout the program the

symbol E/I?

Digital Preemption Programs #1

Questions

Title of Program

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date

and time?

Date Preempted

Episode #

Reason for Preemption

Digital Core
Program (4 of 14)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Response

The Young Icons (Digital 54.1)
Syndicated

Friday 7A-7:30A 04/01/11-06/24/11

12

13

Response

Real Life 101 (Digital 54.1)

Not able to reschedule due to severe weather
[off air.

No

No

04/28/11/#143

Other



Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

30 mins

13 years to 16 years

A weekly half-hour television series shot entirely in HD, The Young Icons falls under the Educational
and Informational (E/I) for children age 13-16 FCC classification. Each week, The Young lcons gives
you a glimpse inside the lives of the brightest and the best of America's youth (age 18 and younger),
including world-class athletes, accomplished artists, scholars, philanthropists, and entrepreneurs.
These extraordinary young people are making a real difference in the world, and prove that children
really can accomplish amazing and inspirational things.

Yes

Digital Preemption Programs #1

Questions

Title of Program

Response

The Young Icons (Digital 54.1)

List date and time rescheduled 04/30/11 - 6A
Is the rescheduled date the second home? No
Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted

Episode #

Reason for Preemption

Digital Core
Program (5 of

2011-04-29

04/29/11 - #118

Non-breaking News

14) Response

Program Title Pets.TV (Digital 54.1)

Origination Syndicated

Days/Times Saturday 7A-7:30A 04/02/11-06/25/11

Program
Regularly
Scheduled

Total times 13

aired at
regularly
scheduled time

Total times
aired

Number of 0

Preemptions



Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (6 of
14)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

30 mins

13 years to 16 years

Pets.TV is a television program that provides educational and informational segments exposing the target
audience of young viewers to everything Pets. Pets from everyday to the unigue are showcased with
educational information that shares how they evolved to become pets and their geographic origins.
Professionals share personal experiences of featured animals and/or related products. Each segment of
Pets.TV delivers an educational and informational message that supports current social, intellectual and
emotional aspects of children ages 13 and up. Attributes and advice emphasized by guests instill a
grounded balance of priorities, commitment, and perseverance children can apply to their lives.

Yes

Response

Eco Company (Digital 54.1)

Syndicated

Saturday 7:30A-8A 04/02/11-06/25/11

13



Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets the
definition of Core
Programming.

Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (7

30 mins

13 years to 16 years

Every week Eco Company explores all aspects of being green and understanding how we impact our
world. From reporting on the latest technologies in energy, recycling, conservation and organics to
sharing the stories of young people making a positive impact on the environment. In addition every
week Eco Company provides a practical tip that teens and people of all ages can use in their daily lives.
Eco Company is designed to be an interactive program from finding out what's on the mind of all teens
by talking to them wherever we find them to providing a forum on this website for teens to share their
own videos about going green.

Yes

of 14) Response

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

This Week in Baseball (Digital 54.1)

Network

Saturday 2:30P-3P 04/02/11-06/25/11

13

30 mins

13 years to 16 years



Describe the This Week In Baseball highlights the pro-social on-and-off the field activities of MLBs leading players and

educational coaches. Working with the National Association for Sport and Physical Education (NASPE), This Week In
and Baseball seeks to provide todays youth with educational messages that can have an impact on
informational development of positive lifestyle behaviors. The program portrays the positive outcomes that result from
objective of dedication, hard work, self-discipline, teamwork, practice and personal responsibilities. The program also
the program relates the achievements and experiences of baseball players to potential achievements in life. The

and how it program is regularly scheduled and airs between the hours of 7:00 am and 10:00 pm. The program is 30
meets the minutes in length, and is identified as an educational and informational show, targeted to teens (13-16 year
definition of olds), at the beginning of each broadcast and in listings provided to publishers of program guides.

Core

Programming.

Does the Yes
Licensee

identify the

program by
displaying
throughout

the program

the symbol E

n?

Digital Preemption Programs #1
Questions

Title of Program

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted
Episode #

Reason for Preemption

Digital Preemption Programs #2
Questions

Title of Program

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted
Episode #

Reason for Preemption

Digital Preemption Programs #3
Questions

Title of Program

List date and time rescheduled

Is the rescheduled date the second home?

Response

This Week in Baseball (Digital 54.1)
05/07/11 - 1130A

No

Yes

2011-05-07

Sports

Response

This Week in Baseball (Digital 54.1)
05/28/11 - 1130A

No

Yes

2011-05-28

Sports

Response

This Week in Baseball (Digital 54.1)
04/30/11 - 1130A

No



Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted

Episode #

Reason for Preemption

Digital Preemption Programs #4

Questions

Title of Program

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted

Episode #

Reason for Preemption

Digital Core
Program (8 of
14)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child
Audience

Response
Swap TV (Digital 54.2)
Syndicated

Monday 7:30A-8A 04/04/11-06/27/11

13

30 mins

13 years to 16 years

Yes

2011-04-30

Sports

Response

This Week in Baseball (Digital 54.1)
04/09/11 - 1130A

No

Yes

2011-04-09

Sports



Describe the SWAP TV is a weekly half-hour television series about two teenagers from different backgrounds

educational "swapping" lives for a weekend. The series meets the educational and informational objectives of the

and FCC's Childrens Programming requirements for children ages 13-16. The programs explore the opposite
informational lives of the participating youngsters as they learn about different cultures and family settings. Young
objective of viewers are exposed to the special interests of the "swapping" youngsters and what adjustments they

the program make to a different life situation. The program teaches tolerance of various races, creeds and backgrounds
and how it while exposing an appreciation to someone else's way of life. Each episode is informative, entertaining and
meets the promotes good social values and respect.

definition of

Core

Programming.

Does the Yes
Licensee

identify the

program by
displaying

throughout

the program

the symbol E

n?

Digital Core Program
(9 of 14)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for other
than Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational objective
of the program and
how it meets the
definition of Core
Programming.

Response

Sports Stars of Tomorrow (Digital 54.2)

Syndicated

Tuesday 7:30A-8A 04/05/11-06/28/11

13

30 mins

13 years to 16 years

Sports Stars of Tomorrow displays the hard work and dedication that it takes to be a true sports
star. It chronicles the trials and tribulations of the young athletes as they strive to become a top
level performer in the sports arena. The program helps youngsters realize that their full potential in
both life and the playing field are attainable with lots of hard work and determination. It reinforces
the importance of key values like dedication, discipline, commitment and community involvement.



Does the Licensee Yes
identify the program

by displaying

throughout the

program the symbol E

n?

Digital Core

Program (10

of 14) Response

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Mystery Hunters (Digital 54.2)

Syndicated

Wednesday 7:30A-8A 04/06/11-06/29/11

13

0

30 mins

13 years to 16 years

Mystery Hunters is an excellent example of a children's program that is innovative and empowering.
Through critical observation, analytical thinking, and scientific testing, the series encourages children to
question the world around them. Teenage reporters Araya and Christina travel cross the globe in search of
answers to the world's myths and mysteries. Inquisitive minds will follow the young detectives as they
conduct fun experiments to uncover the truth on the world's greatest myths and mysteries. Thorough both
the travel aspect and investigation of ancient myths and mysteries, there is a profound focus on history,
culture, geography, and international customs that will further the educational and informational needs of

children aged 13 to 16 years.

Yes



Digital Core
Program (11 of 14) Response

Program Title Jack Hanna's Into the Wild (Digital 54.2)
Origination Syndicated

Days/Times Thursday 7:30A-8A 04/07/11-06/30/11
Program Regularly

Scheduled

Total times aired 12

at regularly

scheduled time

Total times aired 12
Number of 1
Preemptions

Number of

Preemptions for
other than
Breaking News

Number of 0
Preemptions
Rescheduled

Length of Program = 30 mins

Age of Target 13 years to 16 years
Child Audience

Describe the Jack Hanna's Into the Wild's program topics are suitable for both the secondary classroom and
educational and general audience with content addressing several academic outcomes designated by both state and
informational national life science standards. Shot from a nhumber of photographic perspectives, the viewer is
objective of the introduced to the biodiversity of the area, how animals are adapted to the environment. Jack brings the
program and how affective aspect to wildlife education, engaging the emotional appeal of the wild animals and the

it meets the conservation message to encourage the audience to take an active interest in preserving wildlife.

definition of Core
Programming.

Does the Licensee = Yes
identify the

program by

displaying

throughout the

program the

symbol E/I?

Digital Preemption Programs #1

Questions Response

Title of Program Jack Hanna's Into the Wild (Digital 54.2)

List date and time rescheduled Not able to reschedule due to extreme weather
/off air.

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date No

and time?

Date Preempted 2011-04-28



Episode # 04/28/11 - #415

Reason for Preemption Other

Digital Core
Program (12 of 14) Response

Program Title Made in Hollywood: Teen Edition (Digital 54.2)
Origination Syndicated

Days/Times Friday 7:30A-8A 04/01/11-06/24/11

Program Regularly

Scheduled

Total times aired at 13

regularly scheduled

time

Total times aired

Number of 0
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child 13 years to 16 years

Audience

Describe the MADE IN HOLLYWOOD: TEEN EDITION is an FCC friendly, Educational/Informational, nationally
educational and syndicated weekly series. Its core programming targets 13-16 year old teens with segments ranging
informational from coverage of Animation, Producing & Directing to Costume Design, Casting & Composing. The
objective of the content-rich spin-off introduces its audience to behind-the-scenes filmmaking, special effects
program and how it techniques and career opportunities focusing on the creative, technical and artistic skills of the
meets the definition motion picture and television industries.

of Core

Programming.

Does the Licensee Yes
identify the program

by displaying

throughout the

program the symbol

E/l?

Digital Core
Program (13 of
14) Response

Program Title Whaddyado (Digital 54.2)
Origination Syndicated

Days/Times Saturday 7A-7:30A 04/02/11-06/25/11
Program

Regularly

Scheduled



Total times
aired at
regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (14 of 14)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

13

30 mins

13 years to 16 years

WHADDYADO is a half-hour weekly E/I series designed to educate, inform,inspire and entertain children
about the world around them. Each episode is an educational life-lesson, based in reality, intended to
prepare young people for potential situations that could easily crop up at any time, anywhere. Through
dramatic re-enactments, will skillfully document the event,interview the participants, and talk to various
experts, who will explain what the proper reaction should be when faced with similar life-threatening
circumstances. Also, in an effort to help young people make the right decision at the right moment, there
will be a Moral Dilemma segment featured in each show.

Yes

Response

The Young Icons (Digital 54.2)
Syndicated

Saturday 7:30A-8A 04/02/11-06/25/11

13



Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

30 mins

13 years to 16 years

A weekly half-hour television series shot entirely in HD, The Young Icons falls under the Educational
and Informational (E/I) for children age 13-16 FCC classification. Each week, The Young lcons gives
you a glimpse inside the lives of the brightest and the best of America's youth (age 18 and younger),
including world-class athletes, accomplished artists, scholars, philanthropists, and entrepreneurs.
These extraordinary young people are making a real difference in the world, and prove that children
really can accomplish amazing and inspirational things.

Yes



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming (0)



Liaison Contact

Question

Does the Licensee publicize the existence and location of the station's Children's Television
Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison

Address

City

State

Zip

Telephone Number

Email Address

Include any other comments or information you want the Commission to consider in evaluating your
compliance with the Children's Television Act (or use this space for supplemental explanations). This
may include information on any other noncore educational and informational programming that you aired
this quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that
will enhance the educational and informational value of such programming to children. See 47 C.F.R.
Section 73.671, NOTES 2 and 3.

Response

Yes

Elizabeth
Zaideman

1309 N.
Memorial Pkwy

Huntsville

AL

35801

256-533-5454

elizabeth@fox54.
com



Other Matters (14)

Other Matters
(1 of 14)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly

scheduled time

Length of
Program

Age of Target
Child
Audience from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Other Matters
(2 of 14)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Length of
Program

Age of Target
Child
Audience from

Response

Teen Kids News (Digital 54.1)
Syndicated

Monday 7A-7:30A 07/04/11-09/26/11

13

30 mins

13 years to 16 years

Teen Kids News meets FCC requirements for core childrens programming by producing each week
educational features such as, College and You (tips for choosing and getting into college), and Word,
(vocabulary skills training), as well as informational features for teens, such as reports about healthy
eating; driving tips for new drivers, and internet predators. The show has been designed to meet needs of
children and young adolescents with a unique curiosity about their world, with weekly headlines that
present the news in a teen appropriate manner. The Program stimulates the 13 - 16 year olds curiosity,
develops their learning and cognitive, listening and thinking skills, and serves as an enhancement of their
academic and educational experience.

Response

Mystery Hunters (Digital 54.1)
Syndicated

Tuesday 7A-7:30A 07/05/11-09/27/11

13

30 mins

13 years to 16 years



Describe the Mystery Hunters is an excellent example of a children's program that is innovative and empowering.

educational Through critical observation, analytical thinking, and scientific testing, the series encourages children to
and question the world around them. Teenage reporters Araya and Christina travel cross the globe in search of
informational answers to the world's myths and mysteries. Inquisitive minds will follow the young detectives as they
objective of conduct fun experiments to uncover the truth on the world's greatest myths and mysteries. Thorough both
the program the travel aspect and investigation of ancient myths and mysteries, there is a profound focus on history,
and how it culture, geography, and international customs that will further the educational and informational needs of
meets the children aged 13 to 16 years.

definition of

Core

Programming.

Other Matters (3 of 14) Response

Program Title

Origination

Days/Times Program
Regularly Scheduled

Real Life 101 (Digital 54.1)
Syndicated

Wednesday-Thursday 7A-7:30A 07/06/11-09/29/11

Total times aired at regularly 26

scheduled time

Length of Program

30 mins

Age of Target Child Audience 13 years to 16 years

from
Describe the educational and Real Life 101 presents real people pursuing real jobs and careers in an educational and
informational objective of the informational format designed to help its viewers make important decisions about

program and how it meets the preparing for the future. The careers and people featured are carefully selected in order to
definition of Core Programming. present vivid impressions that can be used by the series young audience.

Other Matters (4 of
14)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters

Response
The Young Icons (Digital 54.1)
Syndicated

Friday 7A-7:30A 07/01/11-09/30/11

14

30 mins

13 years to 16 years

A weekly half-hour television series shot entirely in HD, The Young Icons falls under the Educational
and Informational (E/I) for children age 13-16 FCC classification. Each week, The Young Icons gives
you a glimpse inside the lives of the brightest and the best of America's youth (age 18 and younger),
including world-class athletes, accomplished artists, scholars, philanthropists, and entrepreneurs.
These extraordinary young people are making a real difference in the world, and prove that children
really can accomplish amazing and inspirational things.

(5 of 14) Response



Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Other Matters (6

of 14)
Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times aired

at regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and

how it meets the
definition of Core

Programming.

Other
Matters (7 of
14)

Pets.TV (Digital 54.1)
Syndicated

Saturday 7A-7:30A 07/02/11-09/24/11

30 mins

13 years to 16 years

Pets.TV is a television program that provides educational and informational segments exposing the target
audience of young viewers to everything Pets. Pets from everyday to the unique are showcased with
educational information that shares how they evolved to become pets and their geographic origins.
Professionals share personal experiences of featured animals and/or related products. Each segment of
Pets.TV delivers an educational and informational message that supports current social, intellectual and
emotional aspects of children ages 13 and up. Attributes and advice emphasized by guests instill a
grounded balance of priorities, commitment, and perseverance children can apply to their lives.

Response

Eco Company (Digital 54.1)
Syndicated

Saturday 7:30A-8A 07/02/11-09/24/11

13

30 mins

13 years to 16 years

Every week Eco Company explores all aspects of being green and understanding how we impact our
world. From reporting on the latest technologies in energy, recycling, conservation and organics to
sharing the stories of young people making a positive impact on the environment. In addition every
week Eco Company provides a practical tip that teens and people of all ages can use in their daily lives.
Eco Company is designed to be an interactive program from finding out what's on the mind of all teens
by talking to them wherever we find them to providing a forum on this website for teens to share their
own videos about going green.

Response



Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Other Matters
(8 of 14)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Length of
Program

Age of Target
Child
Audience from

This Week In Baseball (Digital 54.1)
Syndicated

Saturday 2:30P-3P 07/02/11-09/24/11

13

30 mins

13 years to 16 years

This Week In Baseball highlights the pro-social on-and-off the field activities of MLBs leading players and
coaches. Working with the National Association for Sport and Physical Education (NASPE), This Week In
Baseball seeks to provide todays youth with educational messages that can have an impact on
development of positive lifestyle behaviors. The program portrays the positive outcomes that result from
dedication, hard work, self-discipline, teamwork, practice and personal responsibilities. The program also
relates the achievements and experiences of baseball players to potential achievements in life. The program
is regularly scheduled and airs between the hours of 7:00 am and 10:00 pm. The program is 30 minutes in
length, and is identified as an educational and informational show, targeted to teens (13-16 year olds), at the
beginning of each broadcast and in listings provided to publishers of program guides.

Response

Swap TV (Digital 54.2)
Syndicated

Monday 7:30A-8A 07/04/11-09/26/11

13

30 mins

13 years to 16 years



Describe the SWAP TV is a weekly half-hour television series about two teenagers from different backgrounds

educational "swapping" lives for a weekend. The series meets the educational and informational objectives of the

and FCC's Childrens Programming requirements for children ages 13-16. The programs explore the opposite
informational lives of the participating youngsters as they learn about different cultures and family settings. Young
objective of viewers are exposed to the special interests of the "swapping" youngsters and what adjustments they

the program make to a different life situation. The program teaches tolerance of various races, creeds and backgrounds
and how it while exposing an appreciation to someone else's way of life. Each episode is informative, entertaining and
meets the promotes good social values and respect.

definition of

Core

Programming.

Other Matters (9 of
14)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational objective
of the program and
how it meets the
definition of Core
Programming.

Other Matters

Response

Sports Stars of Tomorrow (Digital 54.2)
Syndicated

Tuesday 7:30A-8A 07/05/11-09/27/11

13

30 mins

13 years to 16 years

Sports Stars of Tomorrow displays the hard work and dedication that it takes to be a true sports
star. It chronicles the trials and tribulations of the young athletes as they strive to become a top
level performer in the sports arena. The program helps youngsters realize that their full potential in
both life and the playing field are attainable with lots of hard work and determination. It reinforces
the importance of key values like dedication, discipline, commitment and community involvement.

(10 of 14) Response

Program Title Mystery Hunters (Digital 54.2)

Origination Syndicated

Days/Times Wednesday 7:30A-8A 07/06/11-09/28/11

Program
Regularly
Scheduled

Total times 13
aired at

regularly

scheduled time

Length of 30 mins

Program

Age of Target 13 years to 16 years

Child
Audience from



Describe the Mystery Hunters is an excellent example of a children's program that is innovative and empowering.

educational Through critical observation, analytical thinking, and scientific testing, the series encourages children to
and question the world around them. Teenage reporters Araya and Christina travel cross the globe in search of
informational answers to the world's myths and mysteries. Inquisitive minds will follow the young detectives as they
objective of conduct fun experiments to uncover the truth on the world's greatest myths and mysteries. Thorough both
the program the travel aspect and investigation of ancient myths and mysteries, there is a profound focus on history,
and how it culture, geography, and international customs that will further the educational and informational needs of
meets the children aged 13 to 16 years.

definition of

Core

Programming.

Other Matters (11
of 14)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired
at regularly
scheduled time

Length of Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Other Matters (12 of

14)
Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Response

Jack Hanna's Into The Wild (Digital 54.2)
Syndicated

Thursday 7:30A-8A 07/07/11-09/29/11

13

30 mins

13 years to 16 years

Jack Hanna's Into the Wild's program topics are suitable for both the secondary classroom and general
audience with content addressing several academic outcomes designated by both state and national
life science standards. Shot from a number of photographic perspectives, the viewer is introduced to
the biodiversity of the area, how animals are adapted to the environment. Jack brings the affective
aspect to wildlife education, engaging the emotional appeal of the wild animals and the conservation
message to encourage the audience to take an active interest in preserving wildlife.

Response

Made in Hollywood Teen Edition (Digital 54.2)
Syndicated

Friday 7:30A-8A 07/01/11-09/30/11

14

30 mins

13 years to 16 years



Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters
(13 of 14)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and
how it meets the
definition of
Core
Programming.

Other Matters (14
of 14)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

MADE IN HOLLYWOOD: TEEN EDITION is an FCC friendly, Educational/Informational, nationally
syndicated weekly series. Its core programming targets 13-16 year old teens with segments ranging
from coverage of Animation, Producing & Directing to Costume Design, Casting & Composing. The
content-rich spin-off introduces its audience to behind-the-scenes filmmaking, special effects
techniques and career opportunities focusing on the creative, technical and artistic skills of the
motion picture and television industries.

Response

Whaddyado (Digital 54.2)
Syndicated

Saturday 7A-7:30A 07/02/11-09/24/11

30 mins

13 years to 16 years

WHADDYADO is a half-hour weekly E/I series designed to educate, inform,inspire and entertain children
about the world around them. Each episode is an educational life-lesson, based in reality, intended to
prepare young people for potential situations that could easily crop up at any time, anywhere. Through
dramatic re-enactments, will skillfully document the event,interview the participants, and talk to various
experts, who will explain what the proper reaction should be when faced with similar life-threatening
circumstances. Also, in an effort to help young people make the right decision at the right moment, there
will be a Moral Dilemma segment featured in each show.

Response

The Young Icons (Digital 54.2)
Syndicated

Saturday 7:30A-8A 07/02/11-09/24/11

13

30 mins

13 years to 16 years



Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

A weekly half-hour television series shot entirely in HD, The Young Icons falls under the Educational
and Informational (E/I) for children age 13-16 FCC classification. Each week, The Young Icons gives
you a glimpse inside the lives of the brightest and the best of America's youth (age 18 and younger),
including world-class athletes, accomplished artists, scholars, philanthropists, and entrepreneurs.
These extraordinary young people are making a real difference in the world, and prove that children
really can accomplish amazing and inspirational things.



Certification

Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or
appointed official who is authorized to sign on behalf of the party filing the Children's Television
Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23
(a), who is authorized to represent the party filing the Children's Television Programming, and who further
certifies that he or she has read the document; that to the best of his or her knowledge, information,and belief
there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation
of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage
requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY
FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, 81001) AND/OR REVOCATION OF ANY STATION
AUTHORIZATION (U.S. Code, Title 47, 8312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, 8503).

| certify that this application includes all required and relevant attachments.

| declare, under penalty of perjury, that | am an authorized representative of the above-named applicant for Huntsville

the Authorization(s) specified above. Television
Acquisition
Licensing

LLC.



Attachments No Attachments.
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