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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network CBS

Nielsen DMA St.Louis

Web Home Page Address www.kmov.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

336.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

6.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core Program (1 

of 18) Response

Program Title LUCKY DOG (4.1)

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS 8AM

Total times aired at 

regularly scheduled time

12

Total times aired 12

Number of Preemptions 1

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Animal Trainer Brandon McMillan's second home is the neighborhood animal shelter, where his 

mission is to rescue hard to love and untrained dogs. At McMillan's training facility know as the 

Lucky Dog Ranch, he embraces the difficult task of turning frightened pooches into perfect pets. 

McMillan's untimate triumph is seeing a lucky family adopt an even luckier dog, making each 

episode an adoption story that warms the heart.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program LUCKY DOG (4.1)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2013-12-14

Episode #

Reason for Preemption Public Interest

Digital Core 

Program (2 of 

18) Response

Program Title DR. CHRIS PET VET (4.1)

Origination Network

Digital Core 
Programs(18)



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 8:30AM

Total times aired 

at regularly 

scheduled time

12

Total times aired 12

Number of 

Preemptions

1

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Chronicling the adventures of Dr. Chris Brown, DR CHRIS BROWN PET VET allows viewers unique 

insight into the life of one of the world's busiest vets and the animals to which he devotes his days to 

caring and treating. For those animals that require specialist services, Dr. Chris calls on his good friend 

and colleague Dr. Lisa Chimes, who works at a small animal specialist hospital. Each episode delivers 

not only a carefully crafted mix of human and animal interest stories, but also features a variety of 

animals that undergo elective procedures as part of the long term treatments involving the most intricate 

and technologically advanced surgery.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program DR. CHRIS PET VET (4.1)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2013-12-14

Episode #

Reason for Preemption Public Interest

Digital Core Program (3 

of 18) Response



Program Title RECIPE REHAB (4.1)

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS 9AM

Total times aired at 

regularly scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Each week, host Evette Rios helps American families update a high-calorie family recipe. First, 

two chefs face off in a head-to-head competition to give the recipes a low-calorie twist. After 

making each rehabbed recipe in their own kitchen, the family chooses their new favorite. This 

recipe makeover challenge promotes the use of healthy, wholesome ingredients demonstrating 

that healthy food choices can have positive effects on our quality of life.

Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core Program 

(4 of 18) Response

Program Title JAMIE OLIVER'S 15 MINUTE MEALS (4.1)

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS 9:30AM

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of Preemptions 0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins



Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Jamie Oliver is one of the world's favorite celebrity chefs who aspires to teach the world to cook. 

His core belief is that simply cooking for oneself using fresh ingredients is the easiest way to 

maintain ia balanced diet, and to this goal, he has perfected a delicious collection of healthy 

recipes that can be prepared in no time. In his signature and entertaining style, Oliver makes 

these meals for viewers in real time, offering hints, tricks and lots of nutritional info along the way.

Does the Licensee 

identify the program by 

displaying throughout 

the program the 

symbol E/I?

Yes

Digital Core Program (5 of 

18) Response

Program Title AT THE CENTER (4.1)

Origination Local

Days/Times Program 

Regularly Scheduled

SATURDAYS 10AM through 12/21/2013

Total times aired at 

regularly scheduled time

12

Total times aired 13

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of 

Core Programming.

Kent Ehrhardt is the host of a weekly half hour show that gives viewers a behind the scenes 

look of the St. Louis Science Center. Kids learn about the fascinating world of science and 

how it applies to their everyday life. This program has educating and informing children as a 

significant purpose, and otherwise meets the definition of Core Programming as specified in 

the Commission's rules.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (6 of 18) Response

Program Title AT THE ZOO (4.1)

Origination Local



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS @ 10AM BEGINNING 12/28/2013

Total times aired 

at regularly 

scheduled time

1

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Kent Ehrhardt and St. Louis Zoo President, Dr. Jeffrey Bonner are the hosts of a weekly half hour 

show that gives viewers a behind the scenes look at the St. Louis Zoo. They talk about each species at 

the zoo, relaying factual information that shows what it takes to care for, feed and maintain the lifestyle 

of each animal. Other topics include conservation, breeding programs, species survival programs and 

zoo management. This program has educating and informing children as a significant purpose, and 

otherwise meets the definition of Core Programming as specified in the Commission's rules.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (7 of 18) Response

Program Title GAME CHANGERS (4.1)

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS 10:30AM

Total times aired at regularly 

scheduled time

12

Total times aired 13

Number of Preemptions 1

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

1



Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Celebrating athletes and fans who reach out in their communities to make life better for 

so many, Game Changers, hosted by Kevin Frazier, takes an inspirational look at 

professional athletes who use their public image to make positive changes in the lives 

of fans in need, as well as in the areas they live.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program GAME CHANGERS (4.1)

List date and time rescheduled 10/05/2013 7:30am

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2013-10-05

Episode #

Reason for Preemption Sports

Digital Core 

Program (8 of 18) Response

Program Title GREEN SCREEN ADVENTURES 1 & 2 (4.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SATURDAY 7AM & 7:30AM

Total times aired at 

regularly scheduled 

time

24

Total times aired 24

Number of 

Preemptions

2

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

7 years to 13 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program GREEN SCREEN ADVENTURES 1 & 2 

(4.2)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2013-12-14

Episode # 12/14/2013 7AM

Reason for Preemption Other

Digital Preemption Programs #2

Questions Response

Title of Program GREEN SCREEN ADVENTURES 1 & 2 

(4.2)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and 

time?

Date Preempted 2013-12-14

Episode # 12/14/2013 7:30a

Reason for Preemption Other

Digital Core Program (9 of 18) Response

Program Title TRAVEL THRU HISTORY (4.2)

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS 8AM



Total times aired at regularly scheduled 

time

12

Total times aired 12

Number of Preemptions 1

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Travel Thru History is designed to spark interest and enthusiasm in teens and 

their families to learn about our country's rich and fascinating history. The 

series visits diverse locales across the U.S. from Las Vegas to Key West.

Does the Licensee identify the program 

by displaying throughout the program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program TRAVEL THRU HISTORY (4.2)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2013-12-14

Episode #

Reason for Preemption Other

Digital Core 

Program (10 of 18) Response

Program Title MYSTERY HUNTERS (4.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SATURDAYS @ 8:30AM

Total times aired at 

regularly scheduled 

time

12

Total times aired 12

Number of 

Preemptions

1

Number of 

Preemptions for 

other than Breaking 

News



Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Mystery Hunters is a weekly half-hour program designed and produced for viewers 13-16. Every 

week viewers are taken on a journey around the globe to investigate the mysteries that have baffled 

people throughout the ages. Through critical observation, analytical thinking, and scientific testing, 

this series encourages teens to question the world around them. Armed with video cameras and their 

instincts, the hosts gather facts and meet the experts, debunking common myths and offering 

explanations for legends, spooky stories, and unexplained phenomena.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program MYSTERY HUNTERS (4.2)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2013-12-14

Episode #

Reason for Preemption Other

Digital Core 

Program (11 of 

18) Response

Program Title SAFARI (4.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 9:00AM

Total times 

aired at 

regularly 

scheduled time

12

Total times 

aired

12

Number of 

Preemptions

1



Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Safari provides core programming in the areas of global ecology, wildlife biology and species 

conservation and preservation. Emmy award-winning host and wildlife expert John Ross travels to the 

farthest reaches of the world to bring the viewers face to face with some of the planet's most interesting 

animals. Safari offers a dynamic television experience for teens - with the exciting experience of exploring 

the fascinating world of wildlife and at the same time discovering what needs to be done to protect the 

animals and their habitat so that they can live on in the wild. Various age-appropriate global wildlife and 

ecology issues are introduced to the viewing audience with in-depth and thoughtful explanations.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program SAFARI (4.2)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2013-12-14

Episode #

Reason for Preemption Other

Digital Core 

Program (12 of 

18) Response

Program Title EDGEMONT (4.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 9:30AM



Total times aired 

at regularly 

scheduled time

12

Total times aired 12

Number of 

Preemptions

1

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program EDGEMONT (4.2)

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?

Date Preempted 2013-12-14

Episode #

Reason for Preemption Other

Digital Core Program 

(13 of 18) Response

Program Title TASTE BUDS (4.3)

Origination Network



Days/Times Program 

Regularly Scheduled

SUNDAYS 8AM

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Taste Buds is a weekly half-hour series for children ages 13-16 that encourages them to think 

about what they eat, be creative in the kitchen, and explore foods from the world around them. 

Viewers learn and laugh as the hosts cook up age-appropriate recipes and go on fun food 

adventures. Viewers will delve into the culture, history, science and art behind the food. Taste 

Buds communicates a positive message about healthy eating, kitchen safety, and environmental 

responsilibity.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program 

(14 of 18) Response

Program Title AQUA KIDS (4.3)

Origination Network

Days/Times Program 

Regularly Scheduled

SUNDAYS 8:30AM

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled



Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Aqua Kids Adventures is designed and produced to educate children ages 13-16 about the 

importance of protecting aquatic environments and the animals that live in marine habitats. This 

weekly half-hour series strives to show teens that with a little dedication and the right attitude, they 

have the ability to make a difference within their own communities. Aqua Kids demonstrate the real 

and lasting contribution children can make in protecting the future of their community and the world.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core 

Program (15 of 

18) Response

Program Title REAL LIFE 101 (4.3)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS 9AM

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Real Life 101 presents real people pursuing real jobs and careers in an educational and informational 

format designed to help viewers make important decisions about preparing for the future. The careers 

and people featured are carefully selected in order to present vivid impressions that can be used by 

the young audience. From doctors, lawyers and veterinarians to career counselors, drug counseleors 

and special effects wizards, Real Life 101 takes viewers "on the job" to understand why these 

professionals love what they do while teaching about jobs teens may not have known even existed.



Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (16 of 

18) Response

Program Title MAJOR DECISION (4.3)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS 9:30AM

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Major Decision is a weekly half-hour program designed and produced for children aged 13-16. Hosted 

by lively and entertaining teens, Major Decision helps guide viewers on the journey to choose the idea 

career path. Each episode focuses on one career with an in-depth interview, a multi-faceted review, 

and career ranking. The important of career guidance is highlighted in this series, which gives viewers 

a glimpse into the life of a different profession in each episode. As teens prepare for life after high 

school, Major Decisions provides more information about the options available to them as adults.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (17 of 

18) Response



Program Title ANIMAL ATLAS (4.3)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS 10:00AM

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Animal Atlas is a weekly half-hour series that travels around the globe to educate viewers 13-16 about 

the animal kingdom. Every week viewers are given an in-depth look at many different kinds of animals, 

their biology and habitats, their eating and socializing habits, and much, much more. The series features 

an upbeat and entertaining narration over beautifully shot animal footage from zoos and wildlife habitats 

all over the world. Without pandering, pontificating or watering down material, it broadens the knowledge 

and perspective of young viewers through a friendly and fascinating presentation of information about 

the animal world.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (18 of 

18) Response

Program Title NATURE ADVENTURES (4.3)

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays @ 10:30am

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0



Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Nature Adventures with Terri and Todd is a nature series that educates children ages 13-16 

by taking children to a unique destination in each episode, to explore the scenery, history, 

activities and wildlife of that area. Wildlife experts Todd Magnuson and Terri Lawrenz share 

their love for the outdoors by teaching children in a fun and entertaining way.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's 

Children's Television Programming Reports (FCC 398) as required by 47 C.F.

R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Judith Mangan

Address One Memorial Drive

City St. Louis

State MO

Zip 63102

Telephone Number 314-444-3303

Email Address jmangan@kmov.com

Include any other comments or information you want the Commission to 

consider in evaluating your compliance with the Children's Television Act (or 

use this space for supplemental explanations). This may include information 

on any other noncore educational and informational programming that you 

aired this quarter or plan to air during the next quarter, or any existing or 

proposed non-broadcast efforts that will enhance the educational and 

informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

All full power television stations terminated 

analog operation on or before June 12, 

2009; therefore, questions 7B and 7C no 

longer apply. Technical difficulties kept 

digital channel 4.2 off the air from 2:30am 

until 10am on Saturday December 14, 

2013, resulting in the pre-emption of all 

children's programming on that day.

Liaison Contact



Other Matters (1 of 17) Response

Program Title LUCKY DOG (4.1)

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS 8AM

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Animal Trainer Brandon McMillan's second home is the neighborhood animal shelter, where his 

mission is to rescue hard to love and untrained dogs. At McMillan's training facility know as the 

Lucky Dog Ranch, he embraces the difficult task of turning frightened pooches into perfect pets. 

McMillan's untimate triumph is seeing a lucky family adopt an even luckier dog, making each 

episode an adoption story that warms the heart.

Other Matters (2 

of 17) Response

Program Title DR. CHRIS PET VET (4.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 8:30AM

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Chronicling the adventures of Dr. Chris Brown, DR CHRIS BROWN PET VET allows viewers unique 

insight into the life of one of the world's busiest vets and the animals to which he devotes his days to 

caring and treating. For those animals that require specialist services, Dr. Chris calls on his good friend 

and colleague Dr. Lisa Chimes, who works at a small animal specialist hospital. Each episode delivers 

not only a carefully crafted mix of human and animal interest stories, but also features a variety of 

animals that undergo elective procedures as part of the long term treatments involving the most intricate 

and technologically advanced surgery.

Other Matters (3 of 17) Response

Program Title RECIPE REHAB (4.1)

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS 9AM

Total times aired at 

regularly scheduled time

13

Other Matters (17)



Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Each week, host Evette Rios helps American families update a high-calorie family recipe. First, 

two chefs face off in a head-to-head competition to give the recipes a low-calorie twist. After 

making each rehabbed recipe in their own kitchen, the family chooses their new favorite. This 

recipe makeover challenge promotes the use of healthy, wholesome ingredients demonstrating 

that healthy food choices can have positive effects on our quality of life.

Other Matters (4 of 17) Response

Program Title JAMIE OLIVER'S 15 MINUTE MEALS (4.1)

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS 9:30AM

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Jamie Oliver is one of the world's favorite celebrity chefs who aspires to teach the world to cook. 

His core belief is that simply cooking for oneself using fresh ingredients is the easiest way to 

maintain ia balanced diet, and to this goal, he has perfected a delicious collection of healthy 

recipes that can be prepared in no time. In his signature and entertaining style, Oliver makes 

these meals for viewers in real time, offering hints, tricks and lots of nutritional info along the way.

Other Matters (5 

of 17) Response

Program Title AT THE Z00 (4.1)

Origination Local

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 10 AM

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Kent Ehrhardt and St. Louis Zoo President, Dr. Jeffrey Bonner are the hosts of a weekly half hour show 

that gives viewers a behind the scenes look at the St. Louis Zoo. They talk about each species at the 

zoo, relaying factual information that shows what it takes to care for, feed and maintain the lifestyle of 

each animal. Other topics include conservation, breeding programs, species survival programs and 

zoo management. This program has educating and informing children as a significant purpose, and 

otherwise meets the definition of Core Programming as specified in the Commission's rules.

Other Matters (6 of 17) Response

Program Title GAME CHANGERS (4.1)

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS 10:30AM

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Celebrating athletes and fans who reach out in their communities to make life better for 

so many, Game Changers, hosted by Kevin Frazier, takes an inspirational look at 

professional athletes who use their public image to make positive changes in the lives 

of fans in need, as well as in the areas they live.

Other Matters (7 of 

17) Response

Program Title GREEN SCREEN ADVENTURES 1 & 2 (4.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SATURDAYS 7AM & 7:30AM

Total times aired at 

regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child 

Audience from

7 years to 13 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, 

original songs, puppetry, and story theatre. The stories are based on the writing of elementary school 

students, ages 7-13. Children get the message that their words have power, that their voices are 

being heard. Our diverse Green Screen company of performers and writers reinforce critical writing 

skills and share positive social messages. Our educational mission emphasizes the four "C"s as well 

as the three "R"s - Curiosity, Confidence, Citizenship, Compassion.

Other Matters (8 of 17) Response

Program Title TRAVEL THRU HISTORY (4.2)

Origination Network



Days/Times Program Regularly 

Scheduled

SATURDAYS 8AM

Total times aired at regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Travel Thru History is designed to spark interest and enthusiasm in teens and 

their families to learn about our country's rich and fascinating history. The 

series visits diverse locales across the U.S. from Las Vegas to Key West.

Other Matters (9 of 

17) Response

Program Title MYSTERY HUNTERS (4.2)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SATURDAYS 8:30AM

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Mystery Hunters is a weekly half-hour program designed and produced for viewers 13-16. Every week 

viewers are taken on a journey around the globe to investigate the mysteries that have baffled people 

throughout the ages. Through critical observation, analytical thinking, and scientific testing, this series 

encourages teens to question the world around them. Armed with video cameras and their instincts, 

the hosts gather facts and meet the experts, debunking common myths and offering explanations for 

legends, spooky stories, and unexplained phenomena.

Other Matters 

(10 of 17) Response

Program Title SAFARI (4.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 9AM

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Safari provides core programming in the areas of global ecology, wildlife biology and species 

conservation and preservation. Emmy award-winning host and wildlife expert John Ross travels to the 

farthest reaches of the world to bring the viewers face to face with some of the planet's most interesting 

animals. Safari offers a dynamic television experience for teens - with the exciting experience of exploring 

the fascinating world of wildlife and at the same time discovering what needs to be done to protect the 

animals and their habitat so that they can live on in the wild. Various age-appropriate global wildlife and 

ecology issues are introduced to the viewing audience with in-depth and thoughtful explanations.

Other Matters 

(11 of 17) Response

Program Title EDGEMONT (4.2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 9:30AM

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers 

about issues that arise in school and at home. The storylines focus on social and emotional challenges 

faced by all secondary school students, from forming and maintaining family, friendship and romantic 

relationships, to ethical and moral choices. The objective of the series is to demonstrate models of 

behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness 

the potential outcomes of these choices and gain positive tools that they can use to resolve issues and 

conflicts in a constructive way.

Other Matters (12 of 

17) Response

Program Title TASTE BUDS (4.3)

Origination Network

Days/Times Program 

Regularly Scheduled

SUNDAYS 8AM

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Taste Buds is a weekly half-hour series for children ages 13-16 that encourages them to think 

about what they eat, be creative in the kitchen, and explore foods from the world around them. 

Viewers learn and laugh as the hosts cook up age-appropriate recipes and go on fun food 

adventures. Viewers will delve into the culture, history, science and art behind the food. Taste 

Buds communicates a positive message about healthy eating, kitchen safety, and environmental 

responsilibity.

Other Matters (13 of 

17) Response

Program Title AQUA KIDS (4.3)

Origination Network

Days/Times Program 

Regularly Scheduled

SUNDAYS 8:30AM

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Aqua Kids Adventures is designed and produced to educate children ages 13-16 about the 

importance of protecting aquatic environments and the animals that live in marine habitats. This 

weekly half-hour series strives to show teens that with a little dedication and the right attitude, they 

have the ability to make a difference within their own communities. Aqua Kids demonstrate the real 

and lasting contribution children can make in protecting the future of their community and the world.

Other Matters (14 

of 17) Response

Program Title REAL LIFE 101 (4.3)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS 9AM

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Real Life 101 presents real people pursuing real jobs and careers in an educational and informational 

format designed to help viewers make important decisions about preparing for the future. The careers 

and people featured are carefully selected in order to present vivid impressions that can be used by the 

young audience. From doctors, lawyers and veterinarians to career counselors, drug counseleors and 

special effects wizards, Real Life 101 takes viewers "on the job" to understand why these professionals 

love what they do while teaching about jobs teens may not have known even existed.



Other Matters (15 

of 17) Response

Program Title MAJOR DECISION (4.3)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS 9:30AM

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Major Decision is a weekly half-hour program designed and produced for children aged 13-16. Hostedy 

by lively and entertaining teens, Major Decision helps guide viewers on the journey to choose the idea 

career path. Each episode focuses on one career with an in-depth interview, a multi-faceted review, 

and career ranking. The important of career guidance is highlighted in this series, which gives viewers 

a glimpse into the life of a different profession in each episode. As teens prepare for life after high 

school, Major Decisions provides more information about the options available to them as adults.

Other Matters 

(16 of 17) Response

Program Title ANIMAL ATLAS (4.3)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS 10AM

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Animal Atlas is a weekly half-hour series that travels around the globe to educate viewers 13-16 about 

the animal kingdom. Every week viewers are given an in-depth look at many different kinds of animals, 

their biology and habitats, their eating and socializing habits, and much, much more. The series features 

an upbeat and entertaining narration over beautifully shot animal footage from zoos and wildlife habitats 

all over the world. Without pandering, pontificating or watering down material, it broadens the knowledge 

and perspective of young viewers through a friendly and fascinating presentation of information about 

the animal world.

Other Matters (17 of 17) Response

Program Title NATURE ADVENTURES (4.3)



Origination Network

Days/Times Program 

Regularly Scheduled

SUNDAYS 10:30AM

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Nature Adventures with Terri and Todd is a nature series that educates children ages 13-16 

by taking children to a unique destination in each episode, to explore the scenery, history, 

activities and wildlife of that area. Wildlife experts Todd Magnuson and Terri Lawrenz share 

their love for the outdoors by teaching children in a fun and entertaining way.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

SANDER 

OPERATING 

CO. IV LLC D

/B/A KMOV 

TELEVISION

Certification



No Attachments.Attachments


	Licensing and Management System
	(REFERENCE COPY - Not for submission) Children's Television Programming Report
	Report reflects information for : Fourth Quarter of 2013
	General Information
	Applicant Information
	Applicant Name, Type, and Contact Information

	Contact Representatives (0)
	Children's Television Information
	Digital Core Programming
	Digital Core Programs(18)
	Digital Preemption Programs #1
	Digital Preemption Programs #1
	Digital Preemption Programs #1
	Digital Preemption Programs #1
	Digital Preemption Programs #2
	Digital Preemption Programs #1
	Digital Preemption Programs #1
	Digital Preemption Programs #1
	Digital Preemption Programs #1

	Non-Core Educational and Informational Programming (0)
	Sponsored Core Programming (0)
	Liaison Contact
	Other Matters (17)
	Certification
	Attachments



