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Applicant Name, Type, and Contact Information

Applicant Address Phone Email Applicant Type

Applicant 
Information



Contact Name Address Phone Email Contact TypeContact 
Representatives 
(0)



Section Question Response

Station Type Station Type Network Affiliation

Affiliated network ABC

Nielsen DMA Flint-Saginaw-Bay City

Web Home Page Address www.abc12.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

336.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

7.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 

15) Response

Program Title Jack Hanna's Wild Countdown

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/10:00AM - 10:30AM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face-to face with the best of the 

beasts. In this weekly half-hour series that will engage viewers 13-16, as well as the whole family, Jack 

highlights his favorite animals and adventures from around the world. Presented in countdown style, Jack 

offers up a different 'top ten' each week in a variety of categories. What are the top ten 'fastest animals in 

Africa,' 'tallest insects,' 'biggest eaters,' smartest birds'...Jack will answer all of these questions and more. 

As Jack reveals the categories, he gives further insights and interesting facts about the animals allowing 

viewers of all ages the opportunity to be entertained as well as learn more about the fascinating animal 

kingdom in Jack Hanna's Wild Countdown.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 
Programs(15)



Digital Core 

Program (2 of 15) Response

Program Title Ocean Mysteries

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/10:30AM - 11:00AM ET

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

The half-hour weekly series, Ocean Mysteries, offers a fresh approach to the quest for aquatic 

understanding by blending stories of fascinating sea creatures, comparisons to popular land animals, 

and analogies to human experience. Hosted by Jeff Corwin, Ocean Mysteries is produced for ages 13-

16 - and beyond -by showing how animals share the same behaviors, challenges and triumphs that 

humans do. From exciting rescues of abandoned animals to unexpected conflicts in the 'family 

dynamics' of the mingling species, viewers will get to know - and care- about these heroes, and all of 

the fascinating life teeming in our oceans.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (3 of 

15) Response

Program Title Born to Explore

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/11:00AM - 11:30AM



Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Developed and produced for 13- 16 year olds, the world's cultures and its geographical wonders come alive 

as the youngest president in Explorers Club history, Richard Wiese, takes viewers on a globetrotting 

adventure. While developed for 13-16 year olds, Born to Explore is engaging for the whole family. In this 

weekly half-hour series, Richard uncovers amazing facts of nature and manmade treasures. In Born to 

Explore, Richard Wiese takes the role of the ultimate Social Studies teacher to a new level, bringing the 

viewing audience to the places and people of our world who form our cultures. Whether he climbs Mount 

Kilimanjaro, explores why people live a the base of an active volcano, or travels down the Nile River, 

viewers will travels the world without leaving their homes.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 

of 15) Response

Program Title Culture Click

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/12:30PM - 1:00PM



Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

2

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Culture Click is a weekly half-hour series that explores the genesis of - and reasons behind- cultural events 

that permeate our everyday lives. Developed and produced for viewers aged 13-16, host Nzinga Blake 

opens each episode from her virtual reality set with a list of what's trending on search engines that week. 

These topics will serve as a jumping-off point for a deep dive into the culture viewers 13-16 will embrace. 

Each week Nzinga will analyze and answer the questions that shape our society - using the power and 

speed of the internet and user-generated questions and content. Experts in pop culture will join her to add 

insight and historical perspective. And most importantly, viewers will come away with a week's work of "aha" 

moments to share with their friends and family. Six degrees of separation takes on a whole new meaning, 

and there's no limit to what viewers will learn when they experience Culture Click.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 

of 15) Response

Program Title Everyday Health

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/11:30 - 12:00PM ET



Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

4

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, our 

hosts scan the country finding those who 'pay it forward' to promote health and wellness. The remarkable 

people that viewers meet are referred to as 'agents of change,' special individuals who are making big 

changes in people's lives, one small step at a time. Everyday Health is a series that uniquely raises 

awareness to help fight obesity, raise self-esteem, establish physical fitness habits and prevent negative 

health choices. An inspirational program about people who confront challenges by taking control, Everyday 

Health, through captivating storytelling, reports on amazing teens and other selfless Americans who are 

'paying it forward, 'with good will and new ideas that will inspire other teens to take action.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (6 

of 15) Response

Program Title Food For Thought

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/12:00PM - 12:30PM ET



Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

4

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers' 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly-half hour, 

produced for ages 13-16, informs and educates teens about the power of food as a tool for exploring new 

places, meeting new people and learning about different cultures. Claire serves as a role model for 13-16 

year old viewers by showing her passion for her family, life, and healthy living by sharing stories in the 

kitchen. Creative inspiration can come from any place at any time - sometimes from family, sometimes from 

friends, or even from bloggers needing her help. No matter how exotic or local the location, she's always in 

search of new tastes and places to explore. Based on her unique perspective gathered throughout each 

episode, Claire will teach the audience how to prepare the "inspired" dish while promoting a healthy attitude 

towards food and life.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (7 

of 15) Response

Program Title Jack Hanna's Animal Adventures (D2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Thursday - Friday/1:00 - 1:30PM and Thursday - Sunday 1:30 - 2:00pm ET



Total times 

aired at 

regularly 

scheduled 

time

78

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Jack Hanna, one of America's most beloved naturalists and adventurers and the Director Emeritus of the 

Columbus Zoo in Ohio, takes viewers on exciting journeys across the continents to learn about different 

animal species and their interaction with the people committed to their care and preservation. Jack talks 

with people that are knowledgeable about each animal and habitat, teaching as he goes. Working from his 

"base camp" at Busch Gardens in Tampa Bay, Florida, Jack Hanna features up-close and "animal" visits to 

zoos, aquariums, animal theme parks, wildlife preserves and related institutions around the world where 

animals are kept, studied, and trained, and where the main focus is the protection, preservation, and 

understanding of wildlife and its habitats. Jack also works with the staff at Busch Gardens as well as Sea 

World and highlights their work in education, conservation and specialized programs. Each program is 

designed to reveal to children the world around them in a way that presents positive role models and pro-

social values within an environmentally responsible universe.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (8 of 15) Response

Program Title Young Icons (D2)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays/1:00 - 1:30PM ET

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0



Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

This program offers viewers a glimpse inside the lives of the brightest and the best of 

American youth (age 18 and younger), including world class athletes, accomplished 

artists, scholars, and entrepreneurs. These extraordinary young people are making a 

real difference in the world, proving that any goal is attainable.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (9 

of 15) Response

Program Title Swap TV (D2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays/1:00 - 1:30PM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A series featuring two teenagers from different backgrounds 'swapping' lives for a weekend. The programs 

explore the dramatically different lives of the participating youngsters as they learn invaluable lessons about 

other people, places, cultures, family compositions, and household rules and customs. Young viewers are 

exposed to the special interests of the 'swapping' youngsters and what adjustments they make to adapt to a 

different life situation. The program teaches tolerance of various races, creeds and backgrounds while 

fostering appreciation for someone else's way of life. Each episode is both informative and entertaining, and 

promotes good social values and respect. The show also expands horizons by providing informative 

segments on a wide variety of sometimes unusual academic, athletic and leisure activities in which 

youngsters and their family members can engage.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (10 

of 15) Response

Program Title Taste Buds (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/9:00 - 9:30AM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Taste Buds is a weekly half-hour series for children aged 13-16 that encourages them to think about what 

they eat, be creative in the kitchen, and explore foods from the world around them. Viewers learn and 

laugh as the hosts cook up age-appropriate recipes and go on fun food adventures. With a group of young 

hosts who are culinary explorers, viewers will delve into the culture, history, science, and art behind the 

food. Each episode explores a new food theme, beginning with the simple phrase, "Foods that.." and 

rounding off with the hosts creating and customizing theme-inspired recipes that kids and parents will want 

to make together. Taste Buds communicates a positive message about healthy eating, kitchen safety, and 

environmental responsibility.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (11 of 

15) Response

Program Title Aqua Kids (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/9:30 - 10:00AM ET

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Aqua Kids Adventures is designed and produced to educate children aged 13-16 about the importance of 

protecting aquatic environments and the animals that live in marine habitats. This weekly half-hour series 

strives to show teens that with a little dedication and the right attitude, they can make a difference within 

their own communities. In each episode, Host Molly and the Aqua Kids crew travel the globe while sharing 

their adventures and what they learn about preserving a world for everyone to explore. Whether it's saving 

sea turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and lasting 

contribution children can make in protecting the future of their community and the world.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (12 

of 15) Response

Program Title Real Life 101 (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/10:00 - 10:30AM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Real Life 101 is a weekly half-hour program designed and produced for children aged 13-16. Each episode 

finds hosts Christie and Shawn exploring new professions in the exciting world of work. Real Life 101 

presents real people pursuing real jobs and careers in an educational and informational format designed to 

help its viewers make important decisions about preparing for the future. The careers and people featured 

are carefully selected in order to present vivid impressions that can be used by the young audience. From 

doctors, lawyers and veterinarians to career counselors, drug counselors and special effects wizards, Real 

Life 101 takes viewers "on the job" to understand why these professionals love what they do while teaching 

about jobs teens may not have known even existed.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (13 of 

15) Response

Program Title Major Decision (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/10:30 - 11:00AM ET

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Major Decision is a weekly half-hour program designed and produced for children aged 13-16. Hosted 

by lively and entertaining teens, Major Decision helps guide viewers on the journey to choose the ideal 

career path. Each episode focuses on one career with an in-depth interview, a multi-faceted review, 

and career ranking. The importance of career guidance is highlighted in this series, which gives 

viewers a glimpse into the life of a different profession in each episode. As teens prepare for life after 

high school, Major Decision provides more information about the options available to them as adults.



Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (14 

of 15) Response

Program Title Animal Atlas (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/11:00 - 11:30AM

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal Atlas continues to make nature and the animal world entertaining and enlightening. The series uses 

humor, natural visuals, and an everyday attitude to reach the minds of its target group of 13-16-year olds. 

Without pandering, pontificating, or watering down material, it broadens the knowledge and perspective of 

young viewers through a friendly and fascinating presentation of information about the animal world. Those 

viewers that want deep information will find it here but those that just want to be entertained by well 

assembled sequences of unusual animals and interesting facts will get that, too. The eighth season sees 

the return of another engaging featurette: Animal Facts quizzes that segueway program breaks. A great 

piece of programming glue.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (15 

of 15) Response

Program Title The Mystery Hunters (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/11:30 - 12:00PM

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Mystery Hunters are Araya and Christina, regular kids with inquisitive minds. They travel the globe to 

investigate the sites and delve into the tales which have baffled people throughout the ages- investigating 

the Grand Canyon for ghosts, searching for the lost city of Atlantis, and investigating the legend of 

Frankenstein. Armed with video cameras and their instincts, they gather facts and meet the experts, 

debunking common myths and offering explanations for legends, spooky stories, and unexplained 

phenomena. They use critical thinking and scientific reasoning to show that things are not always what they 

seem. Back at the Mystery Lab, Doubting Dave, the resident skeptical scientist, challenges viewers to send 

in their own mysteries, and then tackles the questions with experiments and logical explanations. Dave also 

assists the Mystery Hunters with their investigations.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee 

publicize the existence and 

location of the station's 

Children's Television 

Programming Reports 

(FCC 398) as required by 

47 C.F.R. Section 73.3526

(e)(11)(iii)?

Yes

Name of children's 

programming liaison

Pam Bishop

Address 2302 Lapeer Road

City Flint

State MI

Zip 48503

Telephone Number 810-233-3130

Email Address pam.s.bishop@abc12.com

Include any other 

comments or information 

you want the Commission 

to consider in evaluating 

your compliance with the 

Children's Television Act 

(or use this space for 

supplemental 

explanations). This may 

include information on any 

other noncore educational 

and informational 

programming that you aired 

this quarter or plan to air 

during the next quarter, or 

any existing or proposed 

non-broadcast efforts that 

will enhance the 

educational and 

informational value of such 

programming to children. 

See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

WJRT continues to air short-form PSAs specifically directed to the needs and concerns of 

children within children's programming. Throughout the quarter, WJRT hosts high school 

students for a day on the job experience. Students become involved in the day-to-day 

operation of a television station in accordance with their career preference; i.e., weather, 

sports, news or production. They learn the behind-the-scenes workings at a television station. 

School Spirit: A project developed by WJRT ABC12 NEWS in collaboration with the Food 

Bank of Eastern Michigan. Throughout the school year Pep Rallies are organized on Friday 

morning with students filling the bleachers at 5AM to demonstrate their school spirit by 

collecting food and money to donate through the Food Bank of Eastern Michigan to feed 

hungry people in their own community. The need for food in the 13 counties that WJRT-TV 

serves has escalated tremendously due to the economy. The shelves of the Food Bank and 

area pantries and soup kitchens empty quickly. WJRT developed and hosted our 2nd Annual 

Family Expo on Saturday, March 24 from 10A - 4P. This event was designed with activities 

for toddlers, tweens, teens and adults. Kids could get a free Child ID kit, talk to firemen and 

police officers, or take part in face painting, character photos, inflatables, magic and puppet 

shows or visit with popular fantasy characters such as Batman, Rapunzel, Belle, Spiderman 

and the Cat in the Hat. In addition, ABC12 set up TV Town, where kids could try their skills at 

being a reporter and a weathercaster. ABC12 reporters and meteorologists were on hand to 

coach the kids and to talk to them about being on-air personalities.

Liaison Contact



Other Matters 

(1 of 16) Response

Program Title Jack Hanna's Wild Countdown

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/10:00 - 10:30AM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face-to face with the best of the 

beasts. In this weekly half-hour series that will engage viewers 13-16, as well as the whole family, Jack 

highlights his favorite animals and adventures from around the world. Presented in countdown style, Jack 

offers up a different 'top ten' each week in a variety of categories. What are the top ten 'fastest animals in 

Africa,' 'tallest insects,' 'biggest eaters,' smartest birds'...Jack will answer all of these questions and more. 

As Jack reveals the categories, he gives further insights and interesting facts about the animals allowing 

viewers of all ages the opportunity to be entertained as well as learn more about the fascinating animal 

kingdom in Jack Hanna's Wild Countdown.

Other Matters (2 

of 16) Response

Program Title Ocean Mysteries

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/10:30 - 11:00AM ET

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Other Matters (16)



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

The half-hour weekly series, Ocean Mysteries, offers a fresh approach to the quest for aquatic 

understanding by blending stories of fascinating sea creatures, comparisons to popular land animals, 

and analogies to human experience. Hosted by Jeff Corwin, Ocean Mysteries is produced for ages 13-

16 - and beyond -by showing how animals share the same behaviors, challenges and triumphs that 

humans do. From exciting rescues of abandoned animals to unexpected conflicts in the 'family 

dynamics' of the mingling species, viewers will get to know - and care- about these heroes, and all of 

the fascinating life teeming in our oceans.

Other Matters 

(3 of 16) Response

Program Title Born to Explore

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/11:00 - 11:30AM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Developed and produced for 13- 16 year olds, the world's cultures and its geographical wonders come alive 

as the youngest president in Explorers Club history, Richard Wiese, takes viewers on a globetrotting 

adventure. While developed for 13-16 year olds, Born to Explore is engaging for the whole family. In this 

weekly half-hour series, Richard uncovers amazing facts of nature and manmade treasures. In Born to 

Explore, Richard Wiese takes the role of the ultimate Social Studies teacher to a new level, bringing the 

viewing audience to the places and people of our world who form our cultures. Whether he climbs Mount 

Kilimanjaro, explores why people live a the base of an active volcano, or travels down the Nile River, 

viewers will travels the world without leaving their homes.

Other Matters 

(4 of 16) Response

Program Title Sea Rescue

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/ 11:30 - 12:00PM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins



Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The half hour weekly series, Sea Rescue, features the rescue, rehabilitation and - in many instances 

release back into the wild of ocean wildlife. Produced for ages 13-16, Sea Rescue offers educational and 

entertaining television by demonstrating the welfare and medical benefits that rescue and rehabilitation 

programs provide animals. Viewers will also learn that there's a reciprocal benefit: rescued animals provide 

valuable insight into their biology and ecology. This information adds to the pool of knowledge necessary to 

conserve threatened and endangered species. Each week, Sea Rescue will leave its audience inspired by 

the real life stories of the featured animals and rescuers and with a fuller understanding of the rich array of 

sea life with which we share our planet.

Other 

Matters (5 of 

16) Response

Program Title Everyday Health

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/12:00 - 12:30PM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, our 

hosts scan the country finding those who 'pay it forward' to promote health and wellness. The remarkable 

people that viewers meet are referred to as 'agents of change,' special individuals who are making big 

changes in people's lives, one small step at a time. Everyday Health is a series that uniquely raises 

awareness to help fight obesity, raise self-esteem, establish physical fitness habits and prevent negative 

health choices. An inspirational program about people who confront challenges by taking control, Everyday 

Health, through captivating storytelling, reports on amazing teens and other selfless Americans who are 

'paying it forward, 'with good will and new ideas that will inspire other teens to take action.

Other 

Matters (6 of 

16) Response

Program Title Food for Thought

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Saturdays/12:30 - 1:00PM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers' 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly-half hour, 

produced for ages 13-16, informs and educates teens about the power of food as a tool for exploring new 

places, meeting new people and learning about different cultures. Claire serves as a role model for 13-16 

year old viewers by showing her passion for her family, life, and healthy living by sharing stories in the 

kitchen. Creative inspiration can come from any place at any time - sometimes from family, sometimes from 

friends, or even from bloggers needing her help. No matter how exotic or local the location, she's always in 

search of new tastes and places to explore. Based on her unique perspective gathered throughout each 

episode, Claire will teach the audience how to prepare the "inspired" dish while promoting a healthy attitude 

towards food and life.

Other 

Matters (7 of 

16) Response

Program Title Jack Hanna's Animal Adventures (D2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Thursdays and Fridays/1:00 - 1:30PM and 1:30 - 2:00PM

Total times 

aired at 

regularly 

scheduled 

time

56

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Jack Hanna, one of America's most beloved naturalists and adventurers and the Director Emeritus of the 

Columbus Zoo in Ohio, takes viewers on exciting journeys across the continents to learn about different 

animal species and their interaction with the people committed to their care and preservation. Jack talks with 

people that are knowledgeable about each animal and habitat, teaching as he goes. Working from his "base 

camp" at Busch Gardens in Tampa Bay, Florida, Jack Hanna features up-close and "animal" visits to zoos, 

aquariums, animal theme parks, wildlife preserves and related institutions around the world where animals 

are kept, studied, and trained, and where the main focus is the protection, preservation, and understanding 

of wildlife and its habitats. Jack also works with the staff at Busch Gardens as well as Sea World and 

highlights their work in education, conservation and specialized programs. Each program is designed to 

reveal to children the world around them in a way that presents positive role models and pro-social values 

within an environmentally responsible universe.

Other 

Matters (8 of 

16) Response

Program Title Jack Hanna's Animal Adventures (D2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays and Sundays/1:30 - 2:00PM ET

Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Jack Hanna, one of America's most beloved naturalists and adventurers and the Director Emeritus of the 

Columbus Zoo in Ohio, takes viewers on exciting journeys across the continents to learn about different 

animal species and their interaction with the people committed to their care and preservation. Jack talks with 

people that are knowledgeable about each animal and habitat, teaching as he goes. Working from his "base 

camp" at Busch Gardens in Tampa Bay, Florida, Jack Hanna features up-close and "animal" visits to zoos, 

aquariums, animal theme parks, wildlife preserves and related institutions around the world where animals 

are kept, studied, and trained, and where the main focus is the protection, preservation, and understanding 

of wildlife and its habitats. Jack also works with the staff at Busch Gardens as well as Sea World and 

highlights their work in education, conservation and specialized programs. Each program is designed to 

reveal to children the world around them in a way that presents positive role models and pro-social values 

within an environmentally responsible universe.

Other Matters (9 of 16) Response

Program Title Young Icons (D2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays/1:00 - 1:30PM ET

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years



Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Young Icons, S, 13-16: This program offers viewers a glimpse inside the lives of the 

brightest and the best of American youth (age 18 and younger), including world class 

athletes, accomplished artists, scholars, and entrepreneurs. These extraordinary young 

people are making a real difference in the world, proving that any goal is attainable.

Other 

Matters (10 

of 16) Response

Program Title Swap TV (D2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sundays/1:00 - 1:30PM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A series featuring two teenagers from different backgrounds 'swapping' lives for a weekend. The programs 

explore the dramatically different lives of the participating youngsters as they learn invaluable lessons about 

other people, places, cultures, family compositions, and household rules and customs. Young viewers are 

exposed to the special interests of the 'swapping' youngsters and what adjustments they make to adapt to a 

different life situation. The program teaches tolerance of various races, creeds and backgrounds while 

fostering appreciation for someone else's way of life. Each episode is both informative and entertaining, and 

promotes good social values and respect. The show also expands horizons by providing informative 

segments on a wide variety of sometimes unusual academic, athletic and leisure activities in which 

youngsters and their family members can engage.

Other Matters 

(11 of 16) Response

Program Title Taste Buds (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/9:00 - 9:30AM ET

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins



Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Taste Buds is a weekly half-hour series for children aged 13-16 that encourages them to think about what 

they eat, be creative in the kitchen, and explore foods from the world around them. Viewers learn and 

laugh as the hosts cook up age-appropriate recipes and go on fun food adventures. With a group of young 

hosts who are culinary explorers, viewers will delve into the culture, history, science, and art behind the 

food. Each episode explores a new food theme, beginning with the simple phrase, "Foods that.." and 

rounding off with the hosts creating and customizing theme-inspired recipes that kids and parents will want 

to make together. Taste Buds communicates a positive message about healthy eating, kitchen safety, and 

environmental responsibility.

Other Matters 

(12 of 16) Response

Program Title Aqua Kids (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/9:30 - 10:00AM ET

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Aqua Kids Adventures is designed and produced to educate children aged 13-16 about the importance of 

protecting aquatic environments and the animals that live in marine habitats. This weekly half-hour series 

strives to show teens that with a little dedication and the right attitude, they can make a difference within 

their own communities. In each episode, Host Molly and the Aqua Kids crew travel the globe while sharing 

their adventures and what they learn about preserving a world for everyone to explore. Whether it's saving 

sea turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and lasting contribution 

children can make in protecting the future of their community and the world.

Other Matters 

(13 of 16) Response

Program Title Real Life 101 (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/10:00 - 10:30AM ET



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Real Life 101 is a weekly half-hour program designed and produced for children aged 13-16. Each episode 

finds hosts Christie and Shawn exploring new professions in the exciting world of work. Real Life 101 

presents real people pursuing real jobs and careers in an educational and informational format designed to 

help its viewers make important decisions about preparing for the future. The careers and people featured 

are carefully selected in order to present vivid impressions that can be used by the young audience. From 

doctors, lawyers and veterinarians to career counselors, drug counselors and special effects wizards, Real 

Life 101 takes viewers "on the job" to understand why these professionals love what they do while teaching 

about jobs teens may not have known even existed.

Other Matters (14 

of 16) Response

Program Title Major Decision (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/10:30 - 11:00AM ET

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Major Decision is a weekly half-hour program designed and produced for children aged 13-16. Hosted 

by lively and entertaining teens, Major Decision helps guide viewers on the journey to choose the ideal 

career path. Each episode focuses on one career with an in-depth interview, a multi-faceted review, 

and career ranking. The importance of career guidance is highlighted in this series, which gives 

viewers a glimpse into the life of a different profession in each episode. As teens prepare for life after 

high school, Major Decision provides more information about the options available to them as adults.

Other Matters 

(15 of 16) Response

Program Title Animal Atlas (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/11:00 - 11:30AM ET



Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Animal Atlas continues to make nature and the animal world entertaining and enlightening. The series uses 

humor, natural visuals, and an everyday attitude to reach the minds of its target group of 13-16-year olds. 

Without pandering, pontificating, or watering down material, it broadens the knowledge and perspective of 

young viewers through a friendly and fascinating presentation of information about the animal world. Those 

viewers that want deep information will find it here but those that just want to be entertained by well 

assembled sequences of unusual animals and interesting facts will get that, too. The eighth season sees 

the return of another engaging featurette: Animal Facts quizzes that segueway program breaks. A great 

piece of programming glue.

Other 

Matters (16 

of 16) Response

Program Title The Mystery Hunters (D2) (Livewell Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/11:30 - 12:00PM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Mystery Hunters are Araya and Christina, regular kids with inquisitive minds. They travel the globe to 

investigate the sites and delve into the tales which have baffled people throughout the ages - investigating 

the Grand Canyon for ghosts, searching for the lost city of Atlantis, and investigating the legend of 

Frankenstein. Armed with video cameras and their instincts, they gather facts and meet the experts, 

debunking common myths and offering explanations for legends, spooky stories, and unexplained 

phenomena. They use critical thinking and scientific reasoning to show that things are not always what they 

seem. Back at the Mystery Lab, Doubting Dave, the resident skeptical scientist, challenges viewers to send 

in their own mysteries, and then tackles the questions with experiments and logical explanations. Dave also 

assists the Mystery Hunters with their investigations.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television Programming; 

or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is 

authorized to represent the party filing the Children's Television Programming, and who further certifies that 

he or she has read the document; that to the best of his or her knowledge, information,and belief there is good 

ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

Flint 

License 

Subsidiary 

Corp.

Certification



No Attachments.Attachments
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