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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network FOX

Nielsen DMA Chicago

Web Home Page Address http://www.myfoxchicago.

com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

0.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

0.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 11) Response

Program Title THE REAL WINNING EDGE

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 7-730A (7/2/11-9/17/11)

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

THE REAL WINNING EDGE SERIES SEEKS TO EXPOSE YOUTH TO OTHER YOUTH WHO HAVE 

CONSISTENTLY MADE THE BEHAVIORAL CHOICES THAT HAVE HELPED THEM TO HAVE A 

GREATER SENSE OF INTERNAL SIGNIFICANCE AND ACCEPTANCE, WHICH RESULTS IN A MORE 

SELF-DIRECTED, STABLE PERSONALITY. THEY ARE MORE ABLE TO NEGOTIATE THE 

"CHALLENGES" INHERENT IN LIFE. THE YOUTH WHO ARE CHOSEN TO BE PROFILED ON THE 

SERIES ARE CHOSEN FOR THEIR ADOPTION OF PRO-SOCIAL VALUES AND PRINCIPLES THAT 

HAVE BECOME THE ETHOS OF THEIR BEHAVIOR. THUS THE CHARACTERISTICS DEMONSTRATED 

BY THE STORIES OF THESE YOUTH GIVE RISE TO ADHERENCE TO THESE SOUND CHOICES THAT 

HAVE THEM "THE REAL WINNING EDGE" IN LIFE, SUCH AS THE FOLLOWING: 1) DISCOVERING 

WHERE THEIR TALENTS LIE, AND THEIR PURSUITS OF DEVELOPING THAT "GIFT", 2) DEVELOPING 

AN APPRECIATION FOR HONESTY AS A FUNDAMENTAL PART OF SOCIAL RESPONSIBILITY TO 

OTHER YOUTH INTERVIEWS DEMONSTRATE A REAL SENSE OF COMPASSION AND CONCERN 

FOR OTHER PEOPLE NO MATTER WHAT THE PERSON'S STATION IN LIFE MIGHT BE; 3) 

DEVELOPING A SENSE OF SELF DISCIPLINE BY LEARNING TO BALANCE SCHOOL WORK WITH 

SOCIAL ACTIVITIES, FRIENDS AND DEVELOPING THEIR SENSE OF MISSION AND PURPOSE IN 

LIFE; 4) DEVELOPING A SENSE OF INTERNAL ACCEPTANCE THAT ALLOWS THEM TO STAND 

AGAINST ACTIVITIES THAT CAN HURT THEMSELVES AS WELL AS OTHERS, SUCH AS SUBSTANCE 

ABUSE, VIOLENCE, PROMISCUOS SEX, ETC. THE REAL WINNING EDGE PROMOTES THE VALUES 

THROUGH THESE VERY ENGAGING POSITIVE YOUTH ROLE MODELS, WHO ARE INTRODUCED BY 

CELEBRITIES IN THE SAME TALENT FIELD AS THE YOUTH. THE CELEBRITIES REINFORCE THE 

VALUES BY CALLING ATTENTION TO THESE YOUTHS' QUALITIES AS THEY ARE EXHIBITED IN THE 

PROGRAM.

Digital Core 
Programs(11)



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (2 

of 11) Response

Program Title SPORTS STARS OF TOMORROW

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 730-8A (7/2/11-9/24/11)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SPORTS STARS OF TOMORROW" DISPLAYS THE HARD WORK AND DEDICATION THAT IT TAKES 

TO BE A TRUE SPORTS STAR. IT CHRONICLES THE TRIALS AND TRIBULATIONS OF THE YOUNG 

ATHLETES AS THEY STRIVE TO BECOME A "TOP LEVEL" PERFORMER IN THE SPORTS ARENA. 

THE PROGRAM HELPS YOUNGSTERS REALIZE THAT THEIR FULL POTENTIAL IN BOTH LIFE AND 

THE PLAYING FIELD ARE ATTAINABLE WITH LOTS OF HARD WORK AND DETERMINATION. IT 

REINFORCES THE IMPORTANCE OF KEY VALUES LIKE DEDICATION, DISCIPLINE, COMMITMENT 

AND COMMUNITY INVOLVEMENT. "SPORTS STARS OF TOMORROW" ALSO PROVIDES IN-DEPTH, 

HUMAN INTEREST STORIES THAT REVEAL THE IMPORTANT CHALLENGES AND LESSONS THAT 

MOLD OUT YOUNG ATHLETES. NOT EVERYONE IS CUT OUT TO BE A SUPERSTAR. IN SPORTS 

STARS OF TOMORROW, WE RECOGNIZE THOSE ATHLETES THAT HAVE LEARNED "LIFE 

LESSONS" ALONG THE WAY WHILE BATTLING VARYING OBSTACLES. THESE STORIES INSPIRE 

AND TEACH OUR YOUTH THAT WHILE MANY DESIRE GREATNESS ON THE GRAND STAGE OF 

COMPETITION, MUCH CAN BE LEARNED THROUGH THE JOURNEY THAT CAN MAKE A 

SIGNIFICANT DIFFERENCE THROUGHOUT ONE'S LIFE.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (3 

of 11) Response

Program Title WHADDYADO

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8-830A (7/2/11-9/17/11)

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"WHADDYADO" IS A HALF HOUR WEEKLY EDUCATIONAL SERIES DESIGNED TO EDUCATE, 

INFORM, INSPIRE, AND ENTERTAIN CHILDREN UNDER (SPECIFIC TARGET AUDIENCE 13-16) 

ABOUT THE WORLD AROUND THEM. EACH EPISODE IS AN EDUCATIONAL LIFE-LESSON, BASED IN 

REALITY, INTENDED TO PREPARE YOUNG PEOPLE FOR POTENTIAL SITUATIONS THAT COULD 

EASILY CROP UP AT ANY TIME, ANYWHERE. USING A COMBINATION OF ACTUAL DRAMATIC 

FOOTAGE, RE-ENACTMENTS, AND DEMONSTRATIONS, "WHADDYADO" PROVIDES A COMPELLING 

LOOK AT PERILOUS SITUATIONS THAT HAVE OCCURED IN REAL LIFE. THEN, USING INTERVIEWS 

WITH PARTICIPANTS, AND INSTRUCTIONS FROM EXPERTS, WE LEARN WHAT THE PROPER 

REACTION SHOULD BE WHEN FACED WITH SIMILAR LIFE-THREATENING CIRCUMSTANCES. ALSO, 

IN AN EFFORT TO HELP YOUNG PEOPLE MAKE THE RIGHT DECISIONS, SOME EPISODES WILL 

FEATURE A MORAL DILEMMA SEGMENT.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 

of 11) Response

Program Title SWAP TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 830-9A (7/2/11-9/17/11)

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SWAP TV" IS A WEEKLY HALF-HOUR TELEVISION SERIES ABOUT TWO TEENAGERS FROM 

DIFFERENT BACKGROUNDS "SWAPPING" LIVES FOR A WEEKEND. THE SERIES MEETS THE 

EDUCATIONAL AND INFORMATIONAL OBJECTIVES OF THE FCC'S CHILDRENS PROGRAMMING 

REQUIREMENTS FOR CHILDREN AGES 13-16. THE PROGRAMS EXPLORE THE OPPOSITE LIVE OF 

THE PARTICIPATING YOUNGSTERS AS THEY LEARN ABOUT DIFFERENT CULTURES AND FAMILY 

SETTINGS. YOUNG VIEWERS ARE EXPOSED TO THE SPECIAL INTERESTS OF THE "SWAPPING' 

YOUNGSTERS AND WHAT ADJUSTMENTS THEY MAKE TO A DIFFERENT LIFE SITUATION. THE 

PROGRAM TEACHES TOLERANCE OF VARIOUS RACES, CREEDS AND BACKGROUNDS WHILE 

EXPOSING AN APPRECIATION TO SOMEONES ELSE'S WAY OF LIFE. EACH EPISODE IS 

INFORMATIVE, ENTERTAINING AND PROMOTES GOOD SOCIAL VALUES AND RESCPECT.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 

of 11) Response

Program Title TEEN KIDS NEWS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 9-930A (7/2/11-9/17/11)

Total times 

aired at 

regularly 

scheduled 

time

12

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

TEEN KIDS NEWS MEETS FCC REQUIREMENTS FOR "CORE CHILDREN'S PROGRAMMING" BY 

PRODUCING EACH WEEK EDUCATIONAL FEATURES SUCH AS, "COLLEGE AND YOU" (TIPS FOR 

CHOOSING AND GETTING INTO COLLEGE), AND "WORD", (VOCABULARY SKILLS TRAINING), AS 

WELL AS INFORMATIONAL FEATURES FOR TEENS, SUCH AS REPORTS ABOUT HEALTHY EATING, 

DRIVING TIPS FOR NEW DRIVERS, AND INTERNET PREDATORS. THE SHOW HAS BEEN DESIGNED 

TO MEET NEEDS OF CHILDREN AND YOUNG ADOLESCENTS WITH A UNIQUE CURIOSITY ABOUT 

THEIR WORLD, WITH WEEKLY HEADLINES THAT PRESENT THE NEWS IN A TEEN APPROPRIATE 

MANNER. THE PROGRAM STIMULATES THE 13-16 YEAR OLDS CURIOSITY, DEVELOPES THEIR 

LEARNING AND COGNITIVE, LISTENING AND THINKING SKILLS, AND SERVES AS AN 

ENHANCEMENT OF THEIR ACADEMIC AND EDUCATIONAL EXPERINCE. MORE THAN 5,000 

SCHOOLS ARE USING TKN AS PART OF THEIR SCHOOL CURRICULUM AND AFFILIATE STATIONS 

HAVE ALREADY CONTACTED SCHOOL SYSTEMS IN THAT REGARD. THE FULL SCRIPTS ARE 

AVAILABLE EASY ACCESS FOR TEACHERS TO USE IN THEIR CLASSROOMS.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (6 of 

11) Response

Program Title MADE IN HOLLYWOOD TEEN EDITION

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 930-10A (7/2/11-9/24/11)

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

MADE IN HOLLYWOOD TEEN EDITION IS AN FCC FRIENDLY , EDUCATIONAL/INFORMATIONAL, 

NATIONALLY SYNDICATED WEEKLY SERIES. ITS CORE PROGRAMMING TARGETS 13-16 YEAR 

OLD TEENS WITH SEGMENTS RANGING FROM COVERAGE OF ANIMATION, PRODUCING & 

DIRECTING TO COSTUME DESIGN, CASTING & 3D TECHNOLOGY. THE CONTENT RICH SPIN OFF 

INTRODUCES ITS AUDIENCE TO BEHIND THE SCENES FILMMAKING, SPECIAL EFFECTS 

TECHNIQUES AND CAREER OPPORTUNITIES FOCUSING ON THE CREATIVE, TECHNICAL AND 

ARTISTIC SKILLS OF THE MOTION PICTURE AND TELEVISION INDUSTRIES.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (7 

of 11) Response

Program Title THIS WEEK IN BASEBALL

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 230-3P (7/2/11-9/24/11)

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"THIS WEEK IN BASEBALL" HIGHLIGHTS THE PRO-SOCIAL ON-AND-OFF THE FIELD ACTIVITIES OF 

MLB'S LEADING PLAYERS AND COACHES. WORKING WITH THE NATIONAL ASSOCIATION FOR 

SPORT AND PHYSICAL EDUCATION (NASPE, THIS WEEK IN BASEBALL SEEKS TO PROVIDE 

TODAY'S YOUTH WITH EDUCATIONAL MESSAGES THAT CAN HAVE AN IMPACT ON 

DEVELOPEMENT OF POSITIVE LIFESTYLE BEHAVIORS. THE PROGRAM PORTRAYS THE POSITIVE 

OUTCOMES THAT RESULT FROM DEDICATION, HARD WORK, SELF-DISCIPLINE, TEAMWORK, 

PRACTICE AND PERSONAL RESPONSIBILITIES. THE PROGRAM WILL BE REGULARLY SCHEDULED 

TO AIR BETWEEN THE HOURS OF 7AM AND 10PM. THE PROGRAM IS 30 MINUTES IN LENGTH, AND 

WILL BE IDENTIFIED AS AN EDUCATIONAL AND INFORMATIONAL SHOW, TARGETED TO TEENS 13-

16 YEARS OLD AT THE BEGINNING OF EACH BROADCAST AND IN LISTINGS PROVIDED OF 

PROGRAM GUIDES.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (8 

of 11) Response

Program Title SWAP TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 7-730A (9/24/11)

Total times 

aired at 

regularly 

scheduled 

time

1

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SWAP TV" IS A WEEKLY HALF-HOUR TELEVISION SERIES ABOUT TWO TEENAGERS FROM 

DIFFERENT BACKGROUNDS "SWAPPING" LIVES FOR A WEEKEND. THE SERIES MEETS THE 

EDUCATIONAL AND INFORMATIONAL OBJECTIVES OF THE FCC'S CHILDRENS PROGRAMMING 

REQUIREMENTS FOR CHILDREN AGES 13-16. THE PROGRAMS EXPLORE THE OPPOSITE LIVE OF 

THE PARTICIPATING YOUNGSTERS AS THEY LEARN ABOUT DIFFERENT CULTURES AND FAMILY 

SETTINGS. YOUNG VIEWERS ARE EXPOSED TO THE SPECIAL INTERESTS OF THE "SWAPPING' 

YOUNGSTERS AND WHAT ADJUSTMENTS THEY MAKE TO A DIFFERENT LIFE SITUATION. THE 

PROGRAM TEACHES TOLERANCE OF VARIOUS RACES, CREEDS AND BACKGROUNDS WHILE 

EXPOSING AN APPRECIATION TO SOMEONES ELSE'S WAY OF LIFE. EACH EPISODE IS 

INFORMATIVE, ENTERTAINING AND PROMOTES GOOD SOCIAL VALUES AND RESCPECT.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (9 

of 11) Response

Program Title THE REAL WINNING EDGE

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8-830A (9/24/11)

Total times 

aired at 

regularly 

scheduled 

time

1

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

THE REAL WINNING EDGE SERIES SEEKS TO EXPOSE YOUTH TO OTHER YOUTH WHO HAVE 

CONSISTENTLY MADE THE BEHAVIORAL CHOICES THAT HAVE HELPED THEM TO HAVE A 

GREATER SENSE OF INTERNAL SIGNIFICANCE AND ACCEPTANCE, WHICH RESULTS IN A MORE 

SELF-DIRECTED, STABLE PERSONALITY. THEY ARE MORE ABLE TO NEGOTIATE THE 

"CHALLENGES" INHERENT IN LIFE. THE YOUTH WHO ARE CHOSEN TO BE PROFILED ON THE 

SERIES ARE CHOSEN FOR THEIR ADOPTION OF PRO-SOCIAL VALUES AND PRINCIPLES THAT 

HAVE BECOME THE ETHOS OF THEIR BEHAVIOR. THUS THE CHARACTERISTICS DEMONSTRATED 

BY THE STORIES OF THESE YOUTH GIVE RISE TO ADHERENCE TO THESE SOUND CHOICES THAT 

HAVE THEM "THE REAL WINNING EDGE" IN LIFE, SUCH AS THE FOLLOWING: 1) DISCOVERING 

WHERE THEIR TALENTS LIE, AND THEIR PURSUITS OF DEVELOPING THAT "GIFT", 2) DEVELOPING 

AN APPRECIATION FOR HONESTY AS A FUNDAMENTAL PART OF SOCIAL RESPONSIBILITY TO 

OTHER YOUTH INTERVIEWS DEMONSTRATE A REAL SENSE OF COMPASSION AND CONCERN 

FOR OTHER PEOPLE NO MATTER WHAT THE PERSON'S STATION IN LIFE MIGHT BE; 3) 

DEVELOPING A SENSE OF SELF DISCIPLINE BY LEARNING TO BALANCE SCHOOL WORK WITH 

SOCIAL ACTIVITIES, FRIENDS AND DEVELOPING THEIR SENSE OF MISSION AND PURPOSE IN 

LIFE; 4) DEVELOPING A SENSE OF INTERNAL ACCEPTANCE THAT ALLOWS THEM TO STAND 

AGAINST ACTIVITIES THAT CAN HURT THEMSELVES AS WELL AS OTHERS, SUCH AS SUBSTANCE 

ABUSE, VIOLENCE, PROMISCUOS SEX, ETC. THE REAL WINNING EDGE PROMOTES THE VALUES 

THROUGH THESE VERY ENGAGING POSITIVE YOUTH ROLE MODELS, WHO ARE INTRODUCED BY 

CELEBRITIES IN THE SAME TALENT FIELD AS THE YOUTH. THE CELEBRITIES REINFORCE THE 

VALUES BY CALLING ATTENTION TO THESE YOUTHS' QUALITIES AS THEY ARE EXHIBITED IN THE 

PROGRAM.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (10 

of 11) Response

Program Title TEEN KIDS NEWS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 830-9A (9/24/11)

Total times 

aired at 

regularly 

scheduled 

time

1

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News



Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

TEEN KIDS NEWS MEETS FCC REQUIREMENTS FOR "CORE CHILDREN'S PROGRAMMING" BY 

PRODUCING EACH WEEK EDUCATIONAL FEATURES SUCH AS, "COLLEGE AND YOU" (TIPS FOR 

CHOOSING AND GETTING INTO COLLEGE), AND "WORD", (VOCABULARY SKILLS TRAINING), AS 

WELL AS INFORMATIONAL FEATURES FOR TEENS, SUCH AS REPORTS ABOUT HEALTHY EATING, 

DRIVING TIPS FOR NEW DRIVERS, AND INTERNET PREDATORS. THE SHOW HAS BEEN DESIGNED 

TO MEET NEEDS OF CHILDREN AND YOUNG ADOLESCENTS WITH A UNIQUE CURIOSITY ABOUT 

THEIR WORLD, WITH WEEKLY HEADLINES THAT PRESENT THE NEWS IN A TEEN APPROPRIATE 

MANNER. THE PROGRAM STIMULATES THE 13-16 YEAR OLDS CURIOSITY, DEVELOPES THEIR 

LEARNING AND COGNITIVE, LISTENING AND THINKING SKILLS, AND SERVES AS AN 

ENHANCEMENT OF THEIR ACADEMIC AND EDUCATIONAL EXPERINCE. MORE THAN 5,000 

SCHOOLS ARE USING TKN AS PART OF THEIR SCHOOL CURRICULUM AND AFFILIATE STATIONS 

HAVE ALREADY CONTACTED SCHOOL SYSTEMS IN THAT REGARD. THE FULL SCRIPTS ARE 

AVAILABLE EASY ACCESS FOR TEACHERS TO USE IN THEIR CLASSROOMS.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (11 of 11) Response

Program Title LIVE, LIFE AND WIN

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SATURDAY'S 9-930A (9/24/11)

Total times aired at 

regularly scheduled 

time

1

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins



Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

LIVE, LIFE AND WIN ARE INSPIRATIONAL SEGMENTS AND TEEN SUCCESS STORIES OF 

CHARACTER AND PERSONAL DETERMINATION IN THE ARTS, SCHOOL, SPORTS AND 

COMMUNITY; CONSIDERS TOPICS SUCH AS SOCIAL RESPONSIBILTY AND JUSTICE, 

PERSEVERENCE, LEADERSHIP, ACADEMIC ACHIEVEMENT, VOLUNTEERISM, AND LIFE 

SKILLS SUCH AS THE IMPORTANCE OF EXERCISE AND NUTRITION ALL SHOWING THE 13-16 

YEAR OLD TEEN AUDIENCE HOW THEY CAN "LIVE, LIFE & WIN."

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television Programming 

Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison TITO VELA

Address 205 N. 

MICHIGAN 

AVE.

City CHICAGO

State IL

Zip 60601

Telephone Number 312-565-

5623

Email Address

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This may 

include information on any other noncore educational and informational programming that you aired this 

quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

Liaison Contact



Other 

Matters (1 of 

6) Response

Program Title SWAP TV

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 7-730A

Total times 

aired at 

regularly 

scheduled 

time

14

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SWAP TV" IS A WEEKLY HALF-HOUR TELEVISION SERIES ABOUT TWO TEENAGERS FROM 

DIFFERENT BACKGROUNDS "SWAPPING" LIVES FOR A WEEKEND. THE SERIES MEETS THE 

EDUCATIONAL AND INFORMATIONAL OBJECTIVES OF THE FCC'S CHILDRENS PROGRAMMING 

REQUIREMENTS FOR CHILDREN AGES 13-16. THE PROGRAMS EXPLORE THE OPPOSITE LIVE OF 

THE PARTICIPATING YOUNGSTERS AS THEY LEARN ABOUT DIFFERENT CULTURES AND FAMILY 

SETTINGS. YOUNG VIEWERS ARE EXPOSED TO THE SPECIAL INTERESTS OF THE "SWAPPING' 

YOUNGSTERS AND WHAT ADJUSTMENTS THEY MAKE TO A DIFFERENT LIFE SITUATION. THE 

PROGRAM TEACHES TOLERANCE OF VARIOUS RACES, CREEDS AND BACKGROUNDS WHILE 

EXPOSING AN APPRECIATION TO SOMEONES ELSE'S WAY OF LIFE. EACH EPISODE IS 

INFORMATIVE, ENTERTAINING AND PROMOTES GOOD SOCIAL VALUES AND RESCPECT.

Other 

Matters (2 of 

6) Response

Program Title SPORTS STARS OF TOMORROW

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 730-8A

Total times 

aired at 

regularly 

scheduled 

time

14

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Other Matters (6)



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"SPORTS STARS OF TOMORROW" DISPLAYS THE HARD WORK AND DEDICATION THAT IT TAKES 

TO BE A TRUE SPORTS STAR. IT CHRONICLES THE TRIALS AND TRIBULATIONS OF THE YOUNG 

ATHLETES AS THEY STRIVE TO BECOME A "TOP LEVEL" PERFORMER IN THE SPORTS ARENA. 

THE PROGRAM HELPS YOUNGSTERS REALIZE THAT THEIR FULL POTENTIAL IN BOTH LIFE AND 

THE PLAYING FIELD ARE ATTAINABLE WITH LOTS OF HARD WORK AND DETERMINATION. IT 

REINFORCES THE IMPORTANCE OF KEY VALUES LIKE DEDICATION, DISCIPLINE, COMMITMENT 

AND COMMUNITY INVOLVEMENT. "SPORTS STARS OF TOMORROW" ALSO PROVIDES IN-DEPTH, 

HUMAN INTEREST STORIES THAT REVEAL THE IMPORTANT CHALLENGES AND LESSONS THAT 

MOLD OUT YOUNG ATHLETES. NOT EVERYONE IS CUT OUT TO BE A SUPERSTAR. IN SPORTS 

STARS OF TOMORROW, WE RECOGNIZE THOSE ATHLETES THAT HAVE LEARNED "LIFE 

LESSONS" ALONG THE WAY WHILE BATTLING VARYING OBSTACLES. THESE STORIES INSPIRE 

AND TEACH OUR YOUTH THAT WHILE MANY DESIRE GREATNESS ON THE GRAND STAGE OF 

COMPETITION, MUCH CAN BE LEARNED THROUGH THE JOURNEY THAT CAN MAKE A 

SIGNIFICANT DIFFERENCE THROUGHOUT ONE'S LIFE.

Other 

Matters (3 of 

6) Response

Program Title THE REAL WINNING EDGE

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 8-830A

Total times 

aired at 

regularly 

scheduled 

time

14

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

THE REAL WINNING EDGE SERIES SEEKS TO EXPOSE YOUTH TO OTHER YOUTH WHO HAVE 

CONSISTENTLY MADE THE BEHAVIORAL CHOICES THAT HAVE HELPED THEM TO HAVE A 

GREATER SENSE OF INTERNAL SIGNIFICANCE AND ACCEPTANCE, WHICH RESULTS IN A MORE 

SELF-DIRECTED, STABLE PERSONALITY. THEY ARE MORE ABLE TO NEGOTIATE THE 

"CHALLENGES" INHERENT IN LIFE. THE YOUTH WHO ARE CHOSEN TO BE PROFILED ON THE 

SERIES ARE CHOSEN FOR THEIR ADOPTION OF PRO-SOCIAL VALUES AND PRINCIPLES THAT 

HAVE BECOME THE ETHOS OF THEIR BEHAVIOR. THUS THE CHARACTERISTICS DEMONSTRATED 

BY THE STORIES OF THESE YOUTH GIVE RISE TO ADHERENCE TO THESE SOUND CHOICES THAT 

HAVE THEM "THE REAL WINNING EDGE" IN LIFE, SUCH AS THE FOLLOWING: 1) DISCOVERING 

WHERE THEIR TALENTS LIE, AND THEIR PURSUITS OF DEVELOPING THAT "GIFT", 2) DEVELOPING 

AN APPRECIATION FOR HONESTY AS A FUNDAMENTAL PART OF SOCIAL RESPONSIBILITY TO 

OTHER YOUTH INTERVIEWS DEMONSTRATE A REAL SENSE OF COMPASSION AND CONCERN 

FOR OTHER PEOPLE NO MATTER WHAT THE PERSON'S STATION IN LIFE MIGHT BE; 3) 

DEVELOPING A SENSE OF SELF DISCIPLINE BY LEARNING TO BALANCE SCHOOL WORK WITH 

SOCIAL ACTIVITIES, FRIENDS AND DEVELOPING THEIR SENSE OF MISSION AND PURPOSE IN 

LIFE; 4) DEVELOPING A SENSE OF INTERNAL ACCEPTANCE THAT ALLOWS THEM TO STAND 

AGAINST ACTIVITIES THAT CAN HURT THEMSELVES AS WELL AS OTHERS, SUCH AS SUBSTANCE 

ABUSE, VIOLENCE, PROMISCUOS SEX, ETC. THE REAL WINNING EDGE PROMOTES THE VALUES 

THROUGH THESE VERY ENGAGING POSITIVE YOUTH ROLE MODELS, WHO ARE INTRODUCED BY 

CELEBRITIES IN THE SAME TALENT FIELD AS THE YOUTH. THE CELEBRITIES REINFORCE THE 

VALUES BY CALLING ATTENTION TO THESE YOUTHS' QUALITIES AS THEY ARE EXHIBITED IN THE 

PROGRAM.



Other 

Matters (4 of 

6) Response

Program Title TEEN KIDS NEWS

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 830-9A

Total times 

aired at 

regularly 

scheduled 

time

14

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

TEEN KIDS NEWS MEETS FCC REQUIREMENTS FOR "CORE CHILDREN'S PROGRAMMING" BY 

PRODUCING EACH WEEK EDUCATIONAL FEATURES SUCH AS, "COLLEGE AND YOU" (TIPS FOR 

CHOOSING AND GETTING INTO COLLEGE), AND "WORD", (VOCABULARY SKILLS TRAINING), AS 

WELL AS INFORMATIONAL FEATURES FOR TEENS, SUCH AS REPORTS ABOUT HEALTHY EATING, 

DRIVING TIPS FOR NEW DRIVERS, AND INTERNET PREDATORS. THE SHOW HAS BEEN DESIGNED 

TO MEET NEEDS OF CHILDREN AND YOUNG ADOLESCENTS WITH A UNIQUE CURIOSITY ABOUT 

THEIR WORLD, WITH WEEKLY HEADLINES THAT PRESENT THE NEWS IN A TEEN APPROPRIATE 

MANNER. THE PROGRAM STIMULATES THE 13-16 YEAR OLDS CURIOSITY, DEVELOPES THEIR 

LEARNING AND COGNITIVE, LISTENING AND THINKING SKILLS, AND SERVES AS AN 

ENHANCEMENT OF THEIR ACADEMIC AND EDUCATIONAL EXPERINCE. MORE THAN 5,000 

SCHOOLS ARE USING TKN AS PART OF THEIR SCHOOL CURRICULUM AND AFFILIATE STATIONS 

HAVE ALREADY CONTACTED SCHOOL SYSTEMS IN THAT REGARD. THE FULL SCRIPTS ARE 

AVAILABLE EASY ACCESS FOR TEACHERS TO USE IN THEIR CLASSROOMS.

Other Matters (5 of 

6) Response

Program Title LIVE, LIFE & WIN

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SATURDAY'S 9-930A

Total times aired at 

regularly scheduled 

time

14

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

LIVE, LIFE AND WIN ARE INSPIRATIONAL SEGMENTS AND TEEN SUCCESS STORIES OF 

CHARACTER AND PERSONAL DETERMINATION IN THE ARTS, SCHOOL, SPORTS AND 

COMMUNITY; CONSIDERS TOPICS SUCH AS SOCIAL RESPONSIBILTY AND JUSTICE, 

PERSEVERENCE, LEADERSHIP, ACADEMIC ACHIEVEMENT, VOLUNTEERISM, AND LIFE 

SKILLS SUCH AS THE IMPORTANCE OF EXERCISE AND NUTRITION ALL SHOWING THE 13-16 

YEAR OLD TEEN AUDIENCE HOW THEY CAN "LIVE, LIFE & WIN."

Other Matters 

(6 of 6) Response

Program Title MADE IN HOLLYWOOD TEEN EDITION

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAY'S 930-10A

Total times 

aired at 

regularly 

scheduled time

14

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

MADE IN HOLLYWOOD TEEN EDITION IS AN FCC FRIENDLY , EDUCATIONAL/INFORMATIONAL, 

NATIONALLY SYNDICATED WEEKLY SERIES. ITS CORE PROGRAMMING TARGETS 13-16 YEAR 

OLD TEENS WITH SEGMENTS RANGING FROM COVERAGE OF ANIMATION, PRODUCING & 

DIRECTING TO COSTUME DESIGN, CASTING & 3D TECHNOLOGY. THE CONTENT RICH SPIN OFF 

INTRODUCES ITS AUDIENCE TO BEHIND THE SCENES FILMMAKING, SPECIAL EFFECTS 

TECHNIQUES AND CAREER OPPORTUNITIES FOCUSING ON THE CREATIVE, TECHNICAL AND 

ARTISTIC SKILLS OF THE MOTION PICTURE AND TELEVISION INDUSTRIES.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

FOX 

TELEVISION 

STATION, 

INC.

Certification



No Attachments.Attachments
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