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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network NBC

Nielsen DMA Ft. Myers-Naples

Web Home Page Address www.nbc-2.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

3.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 11) Response

Program Title The Champion Within

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 10-10:30am (main digital)

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

13

Number of 

Preemptions

4

Number of 

Preemptions 

for other than 

Breaking 

News

4

Number of 

Preemptions 

Rescheduled

4

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Champion Within is a live action, 30 minute television program designed to meet the educational and 

informational needs of children aged 13 to16. The Champion Within features the powerful and inspiring 

stories that exemplify what it really means to be a true champion. Hosted by Lauren Thompson, the series 

introduces viewers to people who have overcome obstacles while leading transcendent moments from the 

world of sports. From beating the odds to play the game they love, to giving back to the communities that 

supported them, the featured athletes will share their own stories and personal triumphs. Viewers will learn 

the value of good sportsmanship, and the dedication it takes to excel at the highest level. Win or lose, The 

Champion Within proves that a champion is not only defined by their speed, strength, and agility, but by 

their grit, resiliency, and heart. This quarter inspirational and educational messages include support from 

others and perseverance are key to achieving success, whether it be in sports or in life. Viewers learn the 

importance of staying positive when faced with adversity; Embracing who you are and where you come from 

is a key step in reaching where you want to go; While the most profound life lessons can be learned off the 

field, those same lessons can be applied to overcoming obstacles in sports, such as a loss or injury; 

Support and motivation from loved ones are beneficial in succeeding and building confidence to keep trying; 

Will and determination are just as important as talent in order to succeed or overcome adversity. Viewers 

learn the importance of giving back to those experiencing hardships, and how to adjust to big changes; Do 

not let doubt from others prevent you from trying as determination will render positive results, whether it be 

in or outside of sports; Standing up for what is right is more important than winning; supporting others and 

helping to make a difference leave a lasting impact. Viewers learn about the importance of helping your 

community, how to overcome a setback to reach your goals and hard work and resilience are keys to 

success. Live network programming impacted the telecast of four episodes, causing them to air in a 

secondary time period. Each preemption was promoted in advance.

Digital Core 
Programs(11)



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program The Champion Within

List date and time rescheduled 08/25/2019 12:30 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-27

Episode # HOC303

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program The Champion Within

List date and time rescheduled 08/25/2019 12:00 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-20

Episode # HOC 312

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program The Champion Within

List date and time rescheduled 07/06/2019 12:30 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-06

Episode # HOC391

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response



Title of Program The Champion Within

List date and time rescheduled 09/07/2019 12:30 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-09-07

Episode # HOC301

Reason for Preemption Sports

Digital Core 

Program (2 

of 11) Response

Program Title Earth Odyssey

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays, 10:30-11am (main digital)

Total times 

aired at 

regularly 

scheduled 

time

11

Total times 

aired

13

Number of 

Preemptions

2

Number of 

Preemptions 

for other than 

Breaking 

News

2

Number of 

Preemptions 

Rescheduled

2

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Earth Odyssey with Dylan Dreyer is a live action, half hour television program designed to meet the 

educational and informational needs of children aged 13 to 16. Earth Odyssey with Dylan Dreyer will take 

viewers on an incredible journey to the wildest points on the globe, uncovering the connection between the 

environment, the wildlife, and the human beings that surround them. Hosted by Meteorologist Dylan Dreyer, 

Earth Odyssey with Dylan Dreyer will reveal a new destination each week, ranging from Africa, Indochina, 

the Middle East, and many untamed islands around the world. Audiences will come face to face with 

fascinating native animals, some cute and some dangerous, while educating teen viewers with amazing 

facts about nature and wildlife. Earth Odyssey with Dylan Dreyer gives audiences a captivating look at the 

symbiosis between all living things, in the most larger than life places on Earth. This quarter the voyages 

span the globe. Sea turtles have inhabited Earth for more than 100 million years and have been known to 

travel over 1,615 miles between feeding and nesting grounds. To see these incredible marine creatures in 

their natural habitat is an amazing sight, and serves as a lesson on the importance of preserving marine 

ecosystems for years to come; Olive oil production in Greece dates back thousands of years and now 

Greece is home to some of the oldest olive trees in the world. Historically, olive oil has been used to make 

many necessities including soap and lamp oil, in addition to being used for household cooking; viewers see 

firsthand how Japans ancient customs have ensured its inhabitants survival, even in the harshest of 

environments. It is amazing how the knowledge has been passed down through tribes and within the animal 

kingdom, all working together with nature to help the next generation; When different peoples come 

together in a single place and bring their culinary influences together, the cuisine of that region can become 

a feast for the senses, and an incredibly rich fusion of culture; Local markets can teach you a lot about a 

countrys cuisine. You can typically find local delicacies and even see regional varieties of familiar fruits and 

vegetables and learn their local names. For example, a green banana in St. Lucia might be called a green 

fig; Visiting with different groups of people in different environments can be an incredible learning 

experience. Nomadic Bedouins, for example, live their lives on very few resources and, although this way of 

life might not seem enjoyable or sustainable to you, for them it is a way of life and they are able to find joy in 

it and When you have an opportunity to travel, you can learn about what crops grow in a certain region and 

how those crops influence the local cuisine and customs. It can be rewarding to get your hands dirty and 

see how certain crops are harvested for food from the farm or field to the table or shelf. The Voyager with 

Josh Garcia aired three times in a secondary time period during this quarter. The movement was promoted 

on air and through listing services. In 4th quarter the program is being replaced with another run of Earth 

Odyssey

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Earth Odyssey

List date and time rescheduled 07/06/2019 01:00 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-20

Episode # EDD 118

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Earth Odyssey



List date and time rescheduled 08/11/2019 12:30 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-27

Episode # EDD 112

Reason for Preemption Sports

Digital Core 

Program (3 

of 11) Response

Program Title Consumer 101

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays, 11-11:30am Main Digital

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

13

Number of 

Preemptions

3

Number of 

Preemptions 

for other than 

Breaking 

News

3

Number of 

Preemptions 

Rescheduled

3

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Consumer 101 is a live action, half hour television program designed to meet the educational and 

informational needs of children aged 13 to16. Hosted by Jack Rico with the help of experts and scientists 

from the Consumer Reports labs and testing facilities, Consumer 101 will give viewers a behind the scenes 

look into the science used to test every kind of product from the obscure, to the fascinating, to the everyday. 

Each week, audiences will discover more about the surprising intricacy of product testing, learn more 

efficient ways to get the most out of everyday items, as well as catch a glimpse into a unique career path in 

the fields of science and technology. Consumer 101 is an empowering series aimed at giving teens the 

tools they need to make smarter choices as consumers, exploring the how, where, when, and why we 

spend our resources so we can all make educated decisions when it counts. This quarter topics include safe 

driving as viewers discovered more about the science and testing behind car headlights. We received 

helpful tips to ensure our headlights are performing to the best of their abilities. We also learned about new 

light bulbs and technologies that help drivers see the road ahead during the night. It is important to ensure 

your car is maintained and safe on the road at all times; we learned about modern vehicle safety features 

such as Electronic Stability Control. New cars are increasingly adding new technology and safety features to 

keep us safe on the road. It is best to educate yourself on these new features to ensure you know how to 

respond in the event of an accident; we learned the importance of eco friendly cars and their impact on the 

environment. By choosing to drive an eco friendly hybrid, fuel cell, or electric cars, we can reduce our 

impact on the Earth. It is important to consider your options and impact on the environment when 

purchasing your first car; viewers learned how to ease the stress of airline travel. We discovered that there 

are many ways to make your experience more comfortable. It is important to also research and educate 

yourself before you purchase a flight. It can save you time and money if you are aware of the specific terms 

and added fees; learn how to best protect yourself from insects such as mosquitoes and ticks. As many 

insects can transmit harmful diseases, you should always wear insect repellent on any exposed skin. It is 

best to always be prepared when spending time in nature; and learn how to safely operate a generator 

during a power outage. It is important to remember that gas-powered generators produce carbon monoxide, 

a poisonous gas that can be fatal to humans. In the event of a power outage, remain calm and always 

practice safety when using a generator. During the quarter Consumer 101 aired three times in a secondary 

time period that was promoted in advance on all platforms available

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Consumer 101

List date and time rescheduled 08/11/2019 01:00 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-27

Episode # CNR 117

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Consumer 101

List date and time rescheduled 09/22/2019 12:00 PM

Is the rescheduled date the second home? Yes



Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-08-03

Episode # CNR 118

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program Consumer 101

List date and time rescheduled 07/06/2019 01:30 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-20

Episode # CNR126

Reason for Preemption Sports

Digital Core 

Program (4 

of 11) Response

Program Title Naturally, Danny Seo

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays, 11:30a-12nET (main digital)

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

13

Number of 

Preemptions

3

Number of 

Preemptions 

for other than 

Breaking 

News

3

Number of 

Preemptions 

Rescheduled

3

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Naturally, Danny Seo is a live action, half hour television program designed to meet the educational and 

informational needs of children aged 13 to 16. Naturally, Danny Seo is a series about seeking a healthier 

lifestyle by learning the science behind eating well, exercising your mind and body, and caring for our 

planet. Host Danny Seo is a leading authority on eco friendly living, and has devoted his career to the idea 

that caring for the environment can go hand in hand with enjoying time with family and friends, sharing 

delicious and healthy meals, while creating an environmentally friendly home. In each episode of Naturally, 

Danny Seo, viewers will be introduced to inspiring ideas from fun and healthy recipes, to easy and 

sustainable crafts. Viewers will learn how to embrace a natural lifestyle, easily and beautifully, along with 

quick tips on green living. Nutritional and lifestyle messages this quarter include making snacks with 

energizing ingredients is a healthy alternative to caffeinated beverages and energy drinks. Using recipes 

that have been around for a long time is a creative way to learn about history; Because of its consistency, 

tofu can be a healthy alternative for meat or cheese that also serves as a good source of protein. A simple 

at home pH test is an easy way to determine how to care for your soil to reduce pesticide exposure. If the 

pH level is too low, then add lime or wood ash. If the pH level is too high, then add compost; What you put 

on your body is as important as what you put in your body-- natural oils can be used as an alternative to 

products that contain harsh chemicals; Being lactose intolerant does not mean you cannot enjoy a scoop of 

ice cream as milk alternatives can be used to create safe, sweet treats; Eliminating the use of plastic straws 

and using reusable alternatives instead is something small that anyone can do to help the environment; 

Planting an edible garden is a simple way to promote sustainability, and creating a pollinator condo helps 

preserve the bee population in growing cities while also ensuring surrounding plants continue to flourish and 

Using household items for more ways than one is a resourceful solution to remedy common problems and 

before throwing something in the trash, you may be able to use it in other ways to serve a purpose you 

would not expect. Next quarter the show is being replaced with a new series, A New Leaf. Naturally Danny 

Seo was preempted three times this quarter and aired in its secondary time period.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Naturally, Danny Seo

List date and time rescheduled 08/18/2019 12:00 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-27

Episode # NDS 317

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Naturally, Danny Seo

List date and time rescheduled 09/01/2019 12:30 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-08-03



Episode # NDS 318

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program Naturally, Danny Seo

List date and time rescheduled 07/07/2019 12:00 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-20

Episode # NDS 317

Reason for Preemption Sports

Digital Core 

Program (5 

of 11) Response

Program Title The Voyager with Josh Garcia

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays 11:30a-12nET (main digital)

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

13

Number of 

Preemptions

3

Number of 

Preemptions 

for other than 

Breaking 

News

3

Number of 

Preemptions 

Rescheduled

3

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Voyager with Josh Garcia is a live action, half hour television program designed to meet the 

educational and informational needs of children aged 13 to 16. The Voyager with Josh Garcia takes viewers 

on an exciting and immersive journey around the globe with world traveler and host, Josh Garcia. Each 

episode gives audiences access to the worlds most incredible destinations as Josh seeks out the truly 

authentic experiences one can only find when shown by a knowledgeable and passionate guide. In each 

episode, Josh learns how to prepare an authentic, regional meal, visits a local artisan to learn about their 

trade and craft, and samples the culture while learning about the heritage of the regions population, 

showing viewers what is so unique about each city he visits. The Voyager with Josh Garcia brings viewers 

on an enthralling adventure to explore the people and cultures that make our world so breathtaking. This 

quarter the voyages span the globe. Sea turtles have inhabited Earth for more than 100 million years and 

have been known to travel over 1,615 miles between feeding and nesting grounds. To see these incredible 

marine creatures in their natural habitat is an amazing sight, and serves as a lesson on the importance of 

preserving marine ecosystems for years to come; Olive oil production in Greece dates back thousands of 

years and now Greece is home to some of the oldest olive trees in the world. Historically, olive oil has been 

used to make many necessities including soap and lamp oil, in addition to being used for household 

cooking; viewers see firsthand how Japans ancient customs have ensured its inhabitants survival, even in 

the harshest of environments. It is amazing how the knowledge has been passed down through tribes and 

within the animal kingdom, all working together with nature to help the next generation; When different 

peoples come together in a single place and bring their culinary influences together, the cuisine of that 

region can become a feast for the senses, and an incredibly rich fusion of culture; Local markets can teach 

you a lot about a countrys cuisine. You can typically find local delicacies and even see regional varieties of 

familiar fruits and vegetables and learn their local names. For example, a green banana in St. Lucia might 

be called a green fig; Visiting with different groups of people in different environments can be an incredible 

learning experience. Nomadic Bedouins, for example, live their lives on very few resources and, although 

this way of life might not seem enjoyable or sustainable to you, for them it is a way of life and they are able 

to find joy in it and When you have an opportunity to travel, you can learn about what crops grow in a 

certain region and how those crops influence the local cuisine and customs. It can be rewarding to get your 

hands dirty and see how certain crops are harvested for food from the farm or field to the table or shelf. The 

Voyager with Josh Garcia aired three times in a secondary time period during this quarter. The movement 

was promoted on air and through listing services. In 4th quarter the program is being replaced with another 

run of Earth Odyssey

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Voyager with Josh Garcia

List date and time rescheduled 07/14/2019 12:00 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-21

Episode # VJG 316

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Voyager with Josh Garcia



List date and time rescheduled 08/11/2019 12:00 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-28

Episode # VJG 317

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program Voyager with Josh Garcia

List date and time rescheduled 09/01/2019 12:00 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-08-04

Episode # VJG 318

Reason for Preemption Sports

Digital Core 

Program (6 

of 11) Response

Program Title Vets Saving Pets

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 12noon-12:30pET Main Digital

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

13

Number of 

Preemptions

3

Number of 

Preemptions 

for other than 

Breaking 

News

3

Number of 

Preemptions 

Rescheduled

3

Length of 

Program

30 mins



Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Vets Saving Pets is a live action, half hour television program designed to meet the educational and 

informational needs of children aged 13 to16. Vets Saving Pets examines the interpersonal stories of 

veterinary professionals working to save the lives of animals in need of urgent medical care. Vets Saving 

Pets takes place at the Emergency Veterinary Trauma Center in Toronto, one of the busiest veterinary 

facilities in Canada. Each week, viewers will be exposed to new emergency cases that will teach audiences 

about a wide array of specialties within veterinary medicine such as critical care, oncology, cardiology, 

neurology, anesthesiology, dermatology, dentistry, and surgery. Audiences will witness first hand the 

dedication and determination of these veterinary specialists as they work tirelessly to save their animal 

patients. This quarter viewers learned that emergencies can happen very quickly in the field of veterinary 

medicine. Veterinarians must always be prepared to act fast when working in an emergency clinic. 

Preparation and education are vital to success; A career in veterinary medicine will expose you to many 

challenges but we must never give up in the face of adversity; Veterinarians must have compassion for both 

their patients and their patients owners. Working in an Emergency veterinary clinic presents challenging and 

emotional cases that can be difficult for pet owners to cope with. A career in veterinary medicine will have 

challenges but can be a rewarding profession; While veterinarians are here to help our furry friends in need, 

we also have a responsibility to our pets. It is important that we always treat our pets with compassion and 

provide the care they need to live a healthy life; In some cases, treatment requires much time and 

persistence. Viewers see how the clinics rehabilitation therapist used exercise techniques to aide in 

recovery. In order for this therapy to yield successful results, it will take great patience and determination; 

viewers see the compassion of veterinary professionals as they treat their patients. We must not forget that 

all life is important, no matter how big or small and working as a team can be better than working on your 

own. It is important to consult with those who can provide further knowledge and insight. Veterinarians often 

rely on specialists to help them successfully diagnose and treat their animal patients During the quarter Vets 

Saving Pets aired three times in a secondary time period that was promoted in advance on all platforms 

available.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program Vets Saving Pets

List date and time rescheduled 08/18/2019 12:30 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-27

Episode # VSP 124

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program Vets Saving Pets

List date and time rescheduled 07/07/2019 12:30 PM

Is the rescheduled date the second home? Yes



Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-07-21

Episode # VPS 123

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program Vets Saving Pets

List date and time rescheduled 08/03/2019 09:30 AM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2019-08-03

Episode # VSP 125

Reason for Preemption Sports

Digital Core 

Program (7 of 

11) Response

Program Title Travel Thru History (H&I Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday/9:00am Secondary Digital

Total times 

aired at 

regularly 

scheduled time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Travel Thru History, targeting a primary audience aged 13-16, takes viewers on a educational field trip to 

areas throughout the United States. With its travelogue format, compelling backstories and upbeat young 

narrator the show entices young adults to learn more about American history. Episodes focus on American 

cities rich in history and vacation destinations that have more than natural beauty and these parks to offer. 

Travel Thru History uses beautiful photography and well edited interviews with curators and other on site 

authorities in addition to vintage photos and film footage to set a pace that keeps busy young minds 

engaged. The program appeals both to the wanderlust and the curiosity about the past and its implications 

for our future.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (8 of 11) Response

Program Title Skooled (H&I Network)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sunday/9:30am Secondary Digital

Total times aired 

at regularly 

scheduled time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

SKOOLED serves the educational and informational needs of children 13 to 16 years of age with its 

program content, including the importance of learning about the experience of being a school teacher. 

Teenage students and classroom teachers switch roles giving each other an upclose look at these 

swapped positions. The show explores a unique perspective. The students prepare lessons for their 

teachers and discuss as a group the appropriate grade for each teacher. Students discover the 

challenges of teaching, the need for clear communication and the individual differences of their 

students, the teachers.



Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (9 of 11) Response

Program Title Make TV (H&I Network)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sunday/10-10:30am secondary digital

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Targeting a young teen audience, ages 13 to 16, Make TV is a weekly series showing how people 

transform ordinary junk into amazing creations. While introducing a whole new generation of makers, 

the program features extraordinary individuals developing extraordinary things. From Tesla coils to t 

shirt cannons, from cigar box guitars to giant video projectors, imagination is turned into reality! Teen 

viewers get to see practical math, science, technology and engineering concepts combined to create 

incredible new inventions.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (10 

of 11) Response

Program Title Safari

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sundays/11a-12n secondary digital

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

60 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Safari provides educational and informational core programming, specifically targeting a 13 to 16 year old 

audience, in the areas of global ecology, wildlife biology and species conservation and preservation. Emmy 

award winning host and wildlife expert John Ross travels to the farthest reaches of the world to bring the 

viewers face to face with some of the planets most interesting animals. Episodes provide an in depth look 

the unique biological characteristics of diverse species and the animals role in the habitat and the biological 

system and the awareness of issues facing the various wild species. While watching some of the worlds 

most fascinating wild animals in their natural habitat viewers will learn both the current and often precarious 

status of the species and at the same time what needs to be done to preserve them for the future. Two 

separate half hour programs air from 11am until noon. Various age appropriate global wildlife and ecology 

issues are introduced to the viewing audience with in depth and thoughtful explanations.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (11 of 

11) Response

Program Title Walking Wild

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sundays/10:30-11am secondary digital

Total times 

aired at 

regularly 

scheduled time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Walking Wild is a weekly, educational and informative half hour reality series showcasing various wild 

animals at the world famous San Diego Zoo. Targeting a young teen audience, the series focuses on the 

dedicated people who look after these spectacular critters. The program also gives teen viewers a 

unique up close examination of each wild animal, their habitats, life patterns and the key to their survival 

and longevity. The show is a series intended to educate and inform viewers all about life in the animal 

kingdom and develop a respect for the Walking Wild. Each episode provides information as how they 

survive in the world from their habitats to their habits.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the 

Licensee 

publicize the 

existence and 

location of the 

station's 

Children's 

Television 

Programming 

Reports (FCC 

398) as required 

by 47 C.F.R. 

Section 73.3526

(e)(11)(iii)?

Yes

Name of 

children's 

programming 

liaison

Deborah Abbott

Address 3719 Central Avenue

City Ft Myers

State FL

Zip 33901

Telephone 

Number

(239) 939-2020

Email Address dabbott@water.net

Liaison Contact



Include any 

other comments 

or information 

you want the 

Commission to 

consider in 

evaluating your 

compliance with 

the Children's 

Television Act 

(or use this 

space for 

supplemental 

explanations). 

This may 

include 

information on 

any other 

noncore 

educational and 

informational 

programming 

that you aired 

this quarter or 

plan to air during 

the next quarter, 

or any existing 

or proposed non-

broadcast efforts 

that will enhance 

the educational 

and 

informational 

value of such 

programming to 

children. See 47 

C.F.R. Section 

73.671, NOTES 

2 and 3.

During 3rd quarter WBBH was an affiliate partner of with NBC Network the Clear the Shelters project a 

nationwide pet adoption drive to find loving homes for animals in need. NBC2 personalities and staff 

manned participating shelters in our area on August 17th for this worthy initiative. The following 

Saturday, 8/24, WBBH aired a half hour Clear the Shelters special at 7pm that featured heartwarming, 

local stories of pets finding new homes and family additions growing. On Saturday, August 31st WBBH 

hosted an all day event at Imaginarium Science Center that features more than 60 interactive exhibits for 

kids and family. With the grand opening of their science sphere wing NBC2 meteorologists hosted three 

hurricane seminars using some of the features and technology available at IMAG to educate youngsters 

about the science of weather.. Since 1989, The More You Know has brought the nations most important 

social issues to the forefront, and remains a trusted voice for sharing knowledge to improve lives and 

inspire action. The More You Knows comprehensive website (themoreyouknow.com) includes in depth 

resource and referral information on the campaigns important focus issues including: HEALTH fighting 

childhood obesity, encouraging nutrition and physical fitness ENVIRONMENT encouraging everyday 

actions that reduce environmental impact EDUCATION recruiting new teachers and promoting their long-

lasting impact DIGITAL LITERACY & INTERNET SAFETY sharing online safety tips and information and 

DIVERSITY, embracing differences and promoting inclusion, tolerance and respect Also featured on site 

is The More You Know Learning series Growing Up Online, a free eBook on digital literacy and Internet 

Safety. Growing Up Online is an important tool to initiate conversation with children about online safety. 

The eBook is a media rich, two part learning resource that provides easy to use information about 

navigating the digital world in a unique and engaging way. Part one includes safety tips, discussion 

questions and key takeaways for parents and teachers. Part two features four entertaining video comic 

books for children, focused on real situations that come up when kids go online. Over the years The 

More You Know initiative has garnered multiple national awards including the prestigious Emmy and 

Peabody awards. Many staffers serve on committees or boards of organizations that target services to 

the youngsters in our area from mentoring to allocations of financial assistance. The station is an active 

business participant in the STEM community project. This program in conjunction with the area 

educational systems promotes the advancement of Science, Technology, Engineering and Math 

educations. In addition we offer station tours to various youth organizations and classrooms giving a 

glimpse of the behind the scene operations.



Other Matters (1 of 11) Response

Program Title The Science Zone

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays, 8:30-9am ET Secondary Digital

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

The Science Zone is a weekly half hour series showcasing science stories in todays world. 

Each topic features topics from space exploration to plant biology to the latest in high tech 

adventures. The series is aimed at young viewers, targeting the 13 to 16 year old age group, 

seeking to enhance their scientific knowledge and encouraging them to seek further studies in 

scientific research.

Other Matters (2 of 11) Response

Program Title Uncaged

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays, 10:30-11am ET Secondary Digital

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Uncaged serves the educational and information needs of children 13 to 16 years of age with 

its program content, including exploring the world of various wild animals and the importance of 

understanding these wild critters in the animal kingdom. The series travels around the world to 

learn about different species and their habitats including polar bears, exotic monkeys, 

penguins, bald eagles and grizzly bears.

Other 

Matters (3 of 

11) Response

Program Title Earth Odyssey

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays, 11:30-12n Main Digital

Total times 

aired at 

regularly 

scheduled 

time

13

Other Matters (11)



Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Earth Odyssey with Dylan Dreyer is a live action, half-hour television program designed to meet the 

educational and informational needs of children aged 13 to16. Earth Odyssey with Dylan Dreyer will take 

viewers on an incredible journey to the wildest points on the globe, uncovering the connection between the 

environment, the wildlife, and the human beings that surround them. Hosted by Meteorologist Dylan Dreyer, 

Earth Odyssey with Dylan Dreyer will reveal a new destination each week, ranging from Africa, Indochina, 

the Middle East, and many untamed islands around the world. Audiences will come face to face with 

fascinating native animals, some cute and some dangerous, while educating teen viewers with amazing 

facts about nature and wildlife. Earth Odyssey with Dylan Dreyer gives audiences a captivating look at the 

symbiosis between all living things, in the most larger than life places on Earth.

Other 

Matters (4 of 

11) Response

Program Title Consumer 101

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 11-11:30a Main Digital

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Consumer 101 is a live action, half hour television program designed to meet the educational and 

informational needs of children aged 13 to16. Hosted by Jack Rico with the help of experts and scientists 

from the Consumer Reports labs and testing facilities, Consumer 101 will give viewers a behind the scenes 

look into the science used to test every kind of product from the obscure, to the fascinating, to the everyday. 

Each week, audiences will discover more about the surprising intricacy of product testing, learn more 

efficient ways to get the most out of everyday items, as well as catch a glimpse into a unique career path in 

the fields of science and technology. Consumer 101 is an empowering series aimed at giving teens the tools 

they need to make smarter choices as consumers, exploring the how, where, when, and why we spend our 

resources so we can all make educated decisions when it counts.

Other Matters (5 

of 11) Response

Program Title A New Leaf

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Saturdays 11:30a-12n Main Digital

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

A New Leaf is a live action, half hour television program designed to meet the educational and 

informational needs of children aged 13 to16. Hosted by Daisy Fuentes, A New Leaf will follow everyday 

people on the cusp of key life inflection points, using family history, genealogy, and sometimes DNA 

analysis to help guide them on their journey of self discovery. Along the way, viewers will learn about 

different cultures as our featured guest uncovers new information about their family's heritage. Each 

week, A New Leaf will teach viewers the importance of appreciating and understanding their family 

history in order to make important decisions to enact positive changes in their lives.

Other 

Matters (6 of 

11) Response

Program Title Vets Saving Pets

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays, 12n-12:30pm ET Main Digital

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Vets Saving Pets is a live action, half hour television program designed to meet the educational and 

informational needs of children aged 13 to 16. Vets Saving Pets examines the interpersonal stories of 

veterinary professionals working to save the lives of animals in need of urgent medical care. Vets Saving 

Pets takes place at the Emergency Veterinary Trauma Center in Toronto, one of the busiest veterinary 

facilities in Canada. Each week, viewers will be exposed to new emergency cases that will teach audiences 

about a wide array of specialties within veterinary medicine such as critical care, oncology, cardiology, 

neurology, anesthesiology, dermatology, dentistry, and surgery. Audiences will witness first-hand the 

dedication and determination of these veterinary specialists as they work tirelessly to save their animal 

patients.



Other 

Matters (7 of 

11) Response

Program Title The Champion Within

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays, 10-10:30am ET Main Digital

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Champion Within is a live action, half-hour television program designed to meet the educational and 

informational needs of children aged 13-16. The Champion Within features the powerful and inspiring 

stories that exemplify what it really means to be a true champion. Hosted by Lauren Thompson, the series 

introduces viewers to people who have overcome obstacles while leading transcendent moments from the 

world of sports. From beating the odds to play the game they love, to giving back to the communities that 

supported them, the featured athletes will share their own stories and personal triumphs. Viewers will learn 

the value of good sportsmanship, and the dedication it takes to excel at the highest level. Win or lose, The 

Champion Within proves that a champion is not only defined by their speed, strength, and agility, but by 

their grit, resiliency, and heart.

Other Matters (8 

of 11) Response

Program Title Travel Thru History

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays, 8-8:30a ET secondary digital

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

With its travelogue format and compelling backstories Travel Thru History entices young adults 

(targeting teens ages 13 to 16) to learn more about American history. The series embarks on field trip 

adventures throughout American cities with educational messages imparted through interviews with 

curators and other authorities to spark the interest and imagination of young students to learn more 

about historically significant times and places and how such past events shape our future. Travel Thru 

History takes its viewers to places they may never have thought to go or might not have known even 

existed.

Other Matters (9 of 

11) Response

Program Title Walking Wild

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays, 10-10:30aET, secondary digital

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Walking Wild is a weekly, educational and informative half hour reality series showcasing various wild 

animals at the world famous San Diego Zoo. Targeting a young teen audience, the series focuses on 

the dedicated people who look after these spectacular critters. The program also gives teen viewers a 

unique up close examination of each wild animal, their habitats, life patterns and the key to their 

survival and longevity. The show is a series intended to educate and inform viewers all about life in 

the animal kingdom and develop a respect for the Walking Wild.

Other 

Matters (10 

of 11) Response

Program Title Earth Odyssey

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat 10:30-11am, Main Digital

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Earth Odyssey with Dylan Dreyer is a live action, half-hour television program designed to meet the 

educational and informational needs of children aged 13 to16. Earth Odyssey with Dylan Dreyer will take 

viewers on an incredible journey to the wildest points on the globe, uncovering the connection between the 

environment, the wildlife, and the human beings that surround them. Hosted by Meteorologist Dylan Dreyer, 

Earth Odyssey with Dylan Dreyer will reveal a new destination each week, ranging from Africa, Indochina, 

the Middle East, and many untamed islands around the world. Audiences will come face to face with 

fascinating native animals, some cute and some dangerous, while educating teen viewers with amazing 

facts about nature and wildlife. Earth Odyssey with Dylan Dreyer gives audiences a captivating look at the 

symbiosis between all living things, in the most larger than life places on Earth.

Other Matters 

(11 of 11) Response

Program Title Chicken Soup/Hidden Heroes

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays, 9-10am ET (secondary digital)

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

60 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Chicken Soup for the oul Hidden Heroes, hosted by Brooke Burke Charvet, is a hidden camera 

television show developed for teens in which each episode reveals the widespread goodwill in our world 

by secretly capturing heroes in action as they demonstrate acts of kindness, compassion and 

commitment to others. Highlighted by funny, light hearted moments, the show shines a bright light on 

everyday people who selflessly share their positive attitudes towards society and life with others by 

doing good deeds. Series is designed to educate and inform children 13 to 16 years of age according to 

the FCC Childrens program regulations.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments. Yes

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

Deborah 

Abbott

Director of 

Programming

10/07/2019

Certification



No Attachments.Attachments
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