
Section Question Response

Attachments Are attachments (other than associated schedules) being 

filed with this application?

No

General 
Information

Report reflects information for : Third Quarter of 2018

ActiveFiling Status:10/09/2018

Status Date:ReceivedStatus:Children's TV Programming ReportPurpose:Full Service TelevisionService:

ALState:TUSKEGEE

City:68427Facility ID:WBMMCall Sign:10/09/2018Submit Date:0000061773File Number:0003828738FRN:

Approved by   OMB (Office of Management and Budget) 3060-0928

January 2015

(REFERENCE COPY - Not for submission)

Children's Television Programming Report



Applicant Name, Type, and Contact Information

Applicant Address Phone Email

Applicant 

Type

ALABAMA BROADCASTING PARTNERS

Doing Business As: ALABAMA 

BROADCASTING PARTNERS

Beverly Poston

One Television 

Place

CHARLOTTE, NC 

28205

United States

+1 (704) 372-

4434

BPoston@bahakel.

com

Company

Applicant 
Information



Contact Name Address Phone Email Contact Type

Louis R duTreil , Jr .

Technical Consultant

duTreil Lundin & Rackley 

Inc

3135 Southgate 

Circle

Sarasota, FL 34239

United States

+1 (941) 329-

6004

bobjr@DLR.com Technical 

Representative

Elizabeth E. Spainhour 

Brooks Pierce, et al.

Elizabeth E. 

Spainhour

150 Fayetteville 

Street

Suite 1700

Raleigh, NC 27601

United States

+1 (919) 839-

0300

espainhour@brookspierce.

com

Legal Representative

M. Anne Swanson 

Legal Counsel

Wilkinson Barker Knauer 

LLP

M. Anne Swanson

1800 M Street NW

Washington, DC 

20036

United States

+1 (202) 383-

3342

ASwanson@wbklaw.com Legal Representative

Contact 
Representatives 
(3)



Section Question Response

Station Type Station Type Network Affiliation

Affiliated network CW/Heartland

Nielsen DMA Montgomery-Selma

Web Home Page Address www.cwmontgomery.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

3.5

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 of 

10) Response

Program Title Dog Whisperer with Cesar Millan: Family Edition 22.1

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 8:00am - 8:30am, 8:30am - 9:00am, 9:00am - 9:30am, 9:30am - 10:00am

Total times 

aired at 

regularly 

scheduled time

52

Total times aired 52

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Dog Whisperer with Cesar Millan: Family Edition is a weekly half-hour series produced for viewers 13-16 

and the entire family that educates and informs the audience about canine training techniques and 

creating healthy environments for dogs. Hosted by renowned dog behaviorist and trainer Cesar Millan, 

Dog Whisperer with Cesar Millan: Family Edition travels far and wide to help problem pups and teach 

families to better understand how to better deal with a dog's negative behavior. From Chihuahuas to 

Great Danes, no job is too big (or small) for Cesar. Viewers will have the chance to witness remarkable 

transformations first-hand and discover the how to be a responsible pet owner.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (2 of 

10) Response

Program Title This Old House: Trade School 22.1

Origination Network

Digital Core 
Programs(10)



Days/Times 

Program 

Regularly 

Scheduled

Saturdays, 10:00am-10:30am

Total times 

aired at 

regularly 

scheduled time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Produced for viewers aged 13-16, This Old House: Trade School is a celebration of vocational education 

in the field of home improvement. Hosted by Kevin O'Connor, This Old House: Trade School is an 

informative series that follows two residential construction projects from beginning to end. Each week, 

audiences will learn step-by-step instructions in various building methods and disciplines such as 

architecture, engineering, carpentry, plumbing, masonry, landscaping design, construction and many 

more. This Old House: Trade School will also teach viewers about tricks of the trade, first-hand from 

industry experts and professionals, as they renovate and restore entire homes.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (3 of 10) Response

Program Title The Adventures of Dudley the Dragon 22.2

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS,7:00-7:30am

Total times aired at regularly 

scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

0



Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 3 years to 6 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

The story follows Dudley, a life-sized dragon who recently woke up from centuries of 

hibernation and his new ten year old friends Matt and Sally. The two kids guide 

Dudley around the modern world and the trio learns about environmentalism, 

friendship, and pro-social values.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (4 of 10) Response

Program Title Mustard Pancakes 22.2

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS, 7:30-8:00am

Total times aired at regularly 

scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

0

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 3 years to 6 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Mustard Pancakes is designed to contribute to preschool children's social and 

environmental development, with a secondary focus on literacy and storytelling. Every 

episode of the series conveys important socioemotional content regarding topics such as 

cooperation, diversity, respect for others, or coping with failure.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (5 of 10) Response

Program Title Real Life 101 22.2

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS,8:00-8:30am

Total times aired at regularly 

scheduled time

13

Total times aired 13



Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

0

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Real Life 101 presents real people pursuing real jobs and careers in an educational and 

informational format designed to help its viewers make important decisions about 

preparing for the future. The careers and people featured are carefully selected in order to 

present vivid impressions that can be used by the series' young audience.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (6 of 

10) Response

Program Title Mouse In The House 22.2

Origination Network

Days/Times Program 

Regularly Scheduled

SATURDAYS, 8:30-9:00am

Total times aired at 

regularly scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

0

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

9 years to 12 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Mouse In The House serves the educational and informational needs of children ages 9-12 

with its program content, providing young viewers with an educational experience conducting 

scientific experiments that children can repeat for themselves. The program combines 

practical demonstrations of science and physics with useful information for building important 

life skills.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (7 

of 10) Response



Program Title Think Big 22.2

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS, 9:00-9:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Pursuant to the Children's Television Act of 1990, THINK BIG will satisfy the FCC Children's programming 

requirement and can be classified as either core or non-core programming. THINK BIG serves the 

educational and informational needs of children 13 to 16 years of age with its program content, including the 

importance of having a working knowledge of math, science and physics. The series shows children actively 

solving problems using scientific principles, combining skill and creativity. The series also demonstrates real-

world applications for math, science and engineering, proving that the physical sciences can be useful, 

challenging and fun. Each episode presents an invent-off challenge, where teenage teams must invent a 

machine designed to perform a specific task in a limited amount of time, promoting creative thinking and 

practical skills.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (8 

of 10) Response

Program Title America's Heartland 22.2

Origination Network



Days/Times Program 

Regularly Scheduled

Saturdays, 9:30am-10:00am

Total times aired at 

regularly scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

0

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

America's Heartland serves the educational and informational needs of children 13 to 16 years 

of age with its program content. The show features everyday Americans and their families, 

telling fascinating stories across America's heartland. From learning how to make maple syrup 

to riding with teenage ranchers, this series explores various ways of life, showcasing the 

diversity of how we live and work.

Does the Licensee identify 

the program by displaying 

throughout the program 

the symbol E/I?

Yes

Digital Core Program (9 

of 10) Response

Program Title DOG TALES 22.2

Origination Network

Days/Times Program 

Regularly Scheduled

Saturday 10:00am - 10:30AM

Total times aired at 

regularly scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

0

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Dog Tales provides an educational and informational show concerning safety tips along with 

lessons on the responsibility of owning a dog. The show also provides informative segments on 

various dog breeds and also showcases veterinary experts in the care of various issues affecting 

canines. The weekly series includes recommended reading list about dogs and promotes 

children's writing and creative skills with essay and art contests.

Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core 

Program (10 of 10) Response

Program Title Chicken Soup for the Soul's Hidden Heroes 22.1

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 10:30am-11:00am

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Chicken Soup for the Soul's Hidden Heroes, hosted by Brooke Burke-Charvet, is a hidden camera 

television show developed for teens in which each episode reveals the widespread goodwill in our 

world by secretly capturing heroes in action as they demonstrate acts of kindness, compassion and 

commitment to others. Highlighted by funny, light-hearted moments, the show shines a bright light 

on everyday people who selflessly share their positive attitudes towards society and life with others 

by doing good deeds.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television Programming 

Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Mark Smith

Address 3251 Harrison 

Road

City Montgomery

State AL

Zip 36109

Telephone Number (334) 271-8888

Email Address msmith@waka.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This may 

include information on any other noncore educational and informational programming that you aired this 

quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

Liaison Contact



Other Matters 

(1 of 13) Response

Program Title THE WILDLIFE DOCS 22.1

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays, 8:00am-8:30am

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Wildlife Docs is a live action, half hour TV program designed to meet the educational and 

informational needs of children aged 13-16. Hosted by Rachel Reenstra, The Wildlife Docs follows the 

surprising, exotic, and challenging lives of veterinary staff at Busch Gardens Tampa Bay as they care for 

over 2,000 animals. From nutrition to treatments, x-rays to surgery, preventive care to emergencies, this 

educational and informational program will allow viewers to witness a kaleidoscope of wild experiences 

through the eyes of our veterinary team. Unpredictable events unfold giving viewers a glimpse of the 

variety of procedures in the field of animal care, all while learning about the different species of animals 

featured on The Wildlife Docs.

Other Matters (2 

of 13) Response

Program Title ON THE SPOT 22.2

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS, 8:00-8:30AM

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Other Matters (13)



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

On The Spot is an educational and informative half hour, E/I program that takes viewers on a lightning 

fast game of entertaining trivia. Each episode delivers endless amounts of meaningful information as 

the show tackles some of the most mind blowing questions: Can a crow have an accent? Who got the 

world's longest standing ovation? As a kid, did Napoleon hate France? Questions are linked with eye 

catching visuals, giving viewers a chance to guess the right answers. The goal of the series is to provide 

young viewers with an information based program that broadens their knowledge of a wide range of 

educational topics.

Other Matters 

(3 of 13) Response

Program Title THE COOLEST PLACES ON EARTH 22.2

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS, 8:30-9:00AM

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The Coolest Places on Earth is an educational and informative half hour, E/I program that takes young 

viewers on a journey of discovery to the most astonishing places on the planet - cities, festivals, 

landmarks and jaw dropping works of nature - exploring each location's history and culture. Each episode 

showcases three specific locations and delivers fast paced, engaging information that's a perfect match 

for the 21st century learner. The series is packed with facts about history, geography, and culture. The 

goal of the series is to provide young viewers with the inspiration and information to better understand 

and appreciate the culturally and geographically diverse world around them.

Other Matters (4 

of 13) Response

Program Title ZOO CLUES 22.2

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS, 9:00-9:30am

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Zoo Clues is an educational and informative half hour, E/I program that takes viewers on a fast paced 

and entertaining tour of the entire animal kingdom. Each episode delivers endless amounts of meaningful 

information as the show tackles some of the animal kingdom's most mind blowing questions: Can birds 

fly backwards? Are whales fish? Do dogs sweat? Why do zebras have stripes and leopards spots? 

Questions and clues are presented, giving viewers a chance to guess the right answers. The goal of the 

series is to provide young viewers with a meaningful perspective of the creatures around them and 

valuable comparisons to their own human characteristics.

Other Matters (5 

of 13) Response

Program Title ANIMAL ATLAS 22.2

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SUNDAYS, 9:30-10:00AM

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Animal Atlas is an educational and informative half hour E/I program that travels the globe to meet every 

kind of animal imaginable, from the familiar to the astounding. Each episode takes young viewers on a 

journey through the animal kingdom to learn about the lives, history, and varying adaptions that allow 

animals to survive and thrive in the wild. The series strives to present a wide variety of information in a 

number of interactive and poignant sequences to make knowledge of the both simpler and easier to 

remember. It's through this engaging information and rich visual content that allows viewers to better 

understand and appreciate the animal world around them.

Other Matters (6 of 13) Response

Program Title WONDERFUL WORLD 22.2

Origination Network

Days/Times Program 

Regularly Scheduled

SUNDAYS, 10:00-10:30am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

Wonderful World educates and entertains the entire family. Young adults learn about the 

various animal that inhabit the earth by going right into the natural habitats of polar bears, 

exotic monkeys, penguins, grizzly bears, and other wildlife. The series travels the globe to 

learn about different species and how they survive from deserts and rain forests to oceans.



Other Matters (7 of 13) Response

Program Title America's Heartland 22.2

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays, 9:30am-10:00am

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

America's Heartland serves the educational and informational needs of children 13 to 16 years 

of age with its program content. The show features everyday Americans and their families, 

telling fascinating stories across America's heartland. From learning how to make maple syrup 

to riding with teenage ranchers, this series explores various ways of life, showcasing the 

diversity of how we live and work.

Other Matters (8 of 

13) Response

Program Title CHICKEN SOUP FOR THE SOUL'S HIDDEN HEROES 22.1

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 10:30am - 11:00am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Chicken Soup for the Soul's Hidden Heroes, hosted by Brooke Burke-Charvet, is a hidden camera 

television show developed for teens in which each episode reveals the widespread goodwill in our 

world by secretly capturing heroes in action as they demonstrate acts of kindness, compassion and 

commitment to others. Highlighted by funny, light-hearted moments, the show shines a bright light 

on everyday people who selflessly share their positive attitudes towards society and life with others 

by doing good deeds.

Other Matters (9 

of 13) Response

Program Title THIS OLD HOUSE: TRADE SCHOOL 22.1

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays 10:00am - 10:30am

Total times 

aired at 

regularly 

scheduled time

13



Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Produced for viewers aged 13-16, This Old House: Trade School is a celebration of vocational education 

in the field of home improvement. Hosted by Kevin O'Connor, This Old House: Trade School is an 

informative series that follows two residential construction projects from beginning to end. Each week, 

audiences will learn step-by-step instructions in various building methods and disciplines such as 

architecture, engineering, carpentry, plumbing, masonry, landscaping design, construction and many 

more. This Old House: Trade School will also teach viewers about tricks of the trade, first-hand from 

industry experts and professionals, as they renovate and restore entire homes.

Other Matters (10 of 13) Response

Program Title DOG TALES 22.2

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays 10:00am - 10:30am

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Dog Tales provides an educational and informational show concerning safety tips along with 

lessons on the responsibility of owning a dog. The show also provides informative segments on 

various dog breeds and also showcases veterinary experts in the care of various issues affecting 

canines. The weekly series includes recommended reading list about dogs and promotes 

children's writing and creative skills with essay and art contests.

Other Matters 

(11 of 13) Response

Program Title DID I MENTION INVENTION? 22.1

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays, 8:30am - 9:00am.

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition 

of Core 

Programming.

Did I Mention Invention? is a live action, half hour TV program designed to meet the educational and 

informational needs of children aged 13-16. Hosted by Alie Ward, Did I Mention Invention? brings viewers 

fascinating stories of invention while shining a light on everyday innovators. With each episode, Alie will 

present reports of human ingenuity and inspiration from around the USA - and in some cases, around the 

world. Viewers will learn about innovators young and old, what it takes to bring their vision to life, and little 

known facts about history and process of invention. Did I Mention Invention? will ignite a spark within the 

hearts and minds of audiences, encouraging viewers to try their own hand at creating something new.

Other 

Matters (12 

of 13) Response

Program Title Ready, Set, Pet 22.1

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays, 9:00am - 9:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Ready, Set, Pet is a live action, half hour TV program designed to meet the educational and informational 

needs of children aged 13-16. Hosted by Phil Torres, this series will educate and inform teens and their 

families about pet adoption, responsible pet ownership, and the importance of a green space for pets. Each 

episode, Phil will guide a family through the pet adoption process after a careful look at their unique situation 

to help them make an informed decision in finding the right pet for your lifestyle. While the family visits local 

shelters and rescues, experts revitalize their outdoor space to make a safe and eco-friendly home for their 

new pet. In the end, viewers will see family members overcome their disagreements and make the tough 

decision on which pet will join the family. Ready, Set, Pet will teach viewers that thoughtful preparation is 

key when learning to care for an animal's needs.

Other 

Matters (13 

of 13) Response

Program Title Welcome Home 22.1

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays, 9:30am - 10:00am.



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Welcome Home is a live action, half hour TV program designed to meet the educational and informational 

needs of children aged 13-16. Hosts Rob and Treger Strasberg run a non-profit dedicated to helping 

deserving families in transition by turning their house into a home - and changing lives along the way. Each 

episode, we meet a family emerging from difficult circumstances as they finally move into a new living space 

to call their own, To help the family with their fresh start, Treger, Rob, and a dedicated team of designers 

and volunteers will transform the family's bare house into a warm home by using goods and services 

donated by people in the community. The new home will provide much needed stability to meet the family's 

specific needs, stimulate their interests, and promote their goals. Welcome Home will teach viewers the 

importance of giving back their communities, to never give up when faced with a tough situation, and 

gratitude for the basic living necessities that we often take for granted.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments. Yes

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

Mark 

Smith

General 

Manager

10/09

/2018

Certification



No Attachments.Attachments
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