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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network SonLife, HSN, CRTV, QVC 

& Antenna TV

Nielsen DMA Austin

Web Home Page Address

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

7.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

999.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

27.5

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core Program (1 of 24) Response

Program Title Dr. Wonder's Workshop (19.1)

Origination Syndicated

Days/Times Program Regularly Scheduled Mon 7:00AM & Thu 7:30am

Total times aired at regularly scheduled time 26

Total times aired 26

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 8 years to 12 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

The show is targeted largely to a deaf/hard-of-hearing populace. The main 

characters are all deaf, and speak in American Sign Language (ASL). For 

non-deaf viewers, the show is done with voice over narration.

Does the Licensee identify the program by 

displaying throughout the program the 

symbol E/I?

Yes

Digital Core Program (2 of 24) Response

Program Title iShine Knect (19.1)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Tue 7:00 AM & Fri 7:30

Total times aired at regularly 

scheduled time

26

Total times aired 26

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 8 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

iShine KNECT is designed for kids and parents to connect with each other and have 

some wacky fun in the process. The program is designed to give a lift of 

encouragement and faith that will help tweens deal with life with Christian values at 

home, church and school!

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core 
Programs(24)



Digital Core Program (3 

of 24) Response

Program Title The Adventures of Donkey Ollie (19.1)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Wed 7:00AM & Sat 7:30am

Total times aired at 

regularly scheduled time

26

Total times aired 26

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

3 years to 10 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Donkey Ollie is a series of musical episodes that follows a Donkey named Ollie through Jesus' 

time as he meets new characters and learns many valuable lessons along the way. Donkey 

Ollie is animated with incredible graphics, songs and morals in a way that draws in audiences 

of every age. Ollie is especially geared toward preschool and early grade school children but it's 

entertaining for the whole family as well.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Core Program (4 

of 24) Response

Program Title Pierce's Scaly Adventures (19.1)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Thur 7:00 AM & Sun 7:30am

Total times aired at 

regularly scheduled time

26

Total times aired 26

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins



Age of Target Child 

Audience

6 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Each week we take you to amazing places and bring you up close with fascinating animals and 

those who care for them. More than just another animal show, Scaly Adventures features exciting 

adventures as seen through the eyes of a young boy and his family. Scaly Adventures 

encourages young people to follow their dreams and live a life of passion and purpose. This 

family friendly programming makes conservation and education a super fun.

Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Core Program (5 of 

24) Response

Program Title Real Life 101 (19.1)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Fri 7:00AM & Mon 7:30am

Total times aired at regularly 

scheduled time

26

Total times aired 26

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

Well, Real Life 101, which is aimed at teens and young adults, introduces you to real people 

doing real jobs. From doctors, lawyers, and veterinarians to career counselors, drug 

counselors, Lipizzaner stallion trainers, and special effects directors, we cover them all. Join 

our energetic hosts Shawn, Krystal, and A.J. for a weekly half-hour of fun and entertainment.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (6 of 24) Response

Program Title Sugar Creek Gang (19.1)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Sat 7:00AM & Tue 7:30am

Total times aired at regularly 

scheduled time

26



Total times aired 26

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 8 years to 14 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of 

Core Programming.

Based on a series of books by Paul Hutchens, The Sugar Creek Gang series 

chronicles the adventures of Bill, Collins, Poetry, Circus, Dragonfly, Big Jim, Little 

Jim, and the rest of the residents of Sugar Creek as they resolve moral issues and 

build character.

Does the Licensee identify the 

program by displaying throughout the 

program the symbol E/I?

Yes

Digital Core 

Program (7 of 24) Response

Program Title Miss Charity's Diner (19.1)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sun 7:00 AM & Wed 7:30am

Total times aired 

at regularly 

scheduled time

26

Total times aired 26

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target 

Child Audience

3 years to 10 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Faithville Gospelcast Productions is a non-profit charitable organization in the United States and 

Canada. Their office and studio facilities are located in Ontario. They produce family television and 

radio programming for children that entertains and educates. The goal is to assist parents, 

grandparents and educators in the development of children. The programs are designed to help the 

family instill good moral values, respect for one another and one's individual importance. The 

curriculum and programs always teach the golden rule 'treat others are you would want them to treat 

you.



Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (8 of 24) Response

Program Title Crossfire Youth Ministries (19.3)

Origination Network

Days/Times Program Regularly 

Scheduled

Sunday 9:00am

Total times aired at regularly 

scheduled time

14

Total times aired 14

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

0

Length of Program 60 mins

Age of Target Child Audience 10 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Crossfire Youth Ministries is the weekly church service for children and youth led by 

Pastor Gabe Swaggart. This program addresses the spiritual needs of children ages 10-

16. This biblically based service is specifically orchestrated and produced for the 

children in the services and watching by TV.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (9 of 24) Response

Program Title Generation of the Cross(19.3)

Origination Network

Days/Times Program Regularly 

Scheduled

Saturday 12:00pm & Sunday 12pm

Total times aired at regularly scheduled 

time

27

Total times aired 27

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled 0

Length of Program 60 mins



Age of Target Child Audience 10 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Generation of the Cross is a talk-show hosted by Pastor Gabriel Swaggart. Each 

week, Pastor Gabe and a panel of other youth leaders address various biblical 

topics, emphasizing those, which address the needs of children and young adults.

Does the Licensee identify the program 

by displaying throughout the program 

the symbol E/I?

Yes

Digital Core 

Program (10 of 24) Response

Program Title Get Wild (19.6)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sat 9am

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Get Wild is a weekly half-hour reality series featuring wild animals at the world famous San Diego 

Zoo. The series provides key information about each creature and teen viewers learn about their 

living habitats and unique behaviors. For example, in one episode viewers learn how experts 

studying adult orangutans learn the ways they raise their young. Another episode highlights the 

Panda bear and explains the animals living patterns. Get Wild is a series intended to educate and 

inform viewers all about life in the animal kingdom

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (11 of 

24) Response



Program Title Wild World (19.6)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat 9:30am

Total times aired 

at regularly 

scheduled time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Wild World is a weekly half-hour reality series showcasing all types of wild animals at the world famous 

San Diego Zoo. The series focuses on the dedicated people who care for these unique critters. The 

program also informs teen viewers about the living environments and key facts about each wild animal. 

Episodes also include stories on zoo enrichment programs that help animals initiate natural behavior. 

Whether it be following the life cycles of rhinoceros or understanding the eating habits of grizzly bears, 

Wild World is a series intended to educate and inform viewers all about life in the animal kingdom.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (12 of 

24) Response

Program Title The Brady Barr Experience (19.6)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat 11am

Total times 

aired at 

regularly 

scheduled time

13



Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The Brady Barr Experience is a weekly half-hour series that is designed to inform and educate viewers 13-

16 years of age. In this action-packed series viewers will go behind the scenes with Dr. Brady Barr for a 

captivating ride through the world of wildlife and animal conservation. As a seasoned herpetologist, Dr. 

Brady Barr has traveled to five continents, worked with hundreds of scientists and has gotten up close 

and personal with some of the most misunderstood animals on the planet. Brady Barr has made it his lifes 

work to study and protect some of the worlds most dangerous and endangered land animals and in this 

series, he will share is knowledge and passion for the earths wildlife with the audience.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (13 

of 24) Response

Program Title Culture Click (19.6)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat 12:30p

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Culture Click is a weekly half hour series that explores the genesis of and reasons behind cultural events 

that permeate our everyday lives. Developed and produced for viewers aged 13 to 16 host Nzinga Blake 

opens each episode from her virtual reality set with a list of whats trending on search engines that week. 

These topics will serve as a jumping-off point for a deep dive into the culture viewers 13 to 16 will embrace. 

Each week Nzinga will analyze and answer the questions that shape our society using the power and speed 

of the internet and user generated questions and content. Experts in pop culture will join her to add insight 

and historical perspective. And most importantly, viewers will come away with a weeks worth of aha 

moments to share with their friends and family. Six degrees of separation takes on a whole new meaning, 

and theres no limit to what viewers will learn when they experience Culture Click.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (14 

of 24) Response

Program Title Expedition Wild (19.6)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat 11:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Expedition Wild is hosted by wildlife expert Casey Anderson and showcases his charismatic animal 

companions on an innovative and action packed odyssey through North Americas wild places revealing a 

rare glimpse into the beauty and complexity of the natural world. Viewers will follow Casey on a series of 

breathtakingly wild adventures: he ll paddle the Grand Canyon, ski with Wolverines in British Columbia, 

observe Mountain Lions in Montana, stake out the scavengers of Yellowstone, investigate a ravens nest, 

observe Polar Bears on Alaskas northern slope, and climb to rugged extremes in pursuit of Northern 

Maine's Black Bears bringing audiences a rare and personal experience with endangered species, some 

deadly, others dashing, in the stunning natural ecosystems that they call home.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (15 

of 24) Response

Program Title Food for Though with Claire Thomas (19.6)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat 12p

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly half hour, 

produced for ages 13 to 16, informs and educates teens about the power of food as a tool for exploring new 

places, meeting new people and learning about different cultures. Claire serves as a role model for 13 to 16 

year old viewers by showing her passion for her family, life, and healthy living by sharing stories in the 

kitchen. Creative inspiration can come from any place at any time sometimes from family, sometimes from 

friends, or even from bloggers needing her help. No matter how exotic or local the location, shes always in 

search of new tastes and places to explore. Based on her unique perspective gathered throughout each 

episode, Claire will teach the audience how to prepare the inspired dish while promoting a healthy attitude 

towards food and life.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (16 of 24) Response

Program Title The Wild life Docs (19.6)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sat 10am & 10:30am

Total times aired at 

regularly scheduled 

time

26

Total times aired 26

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0



Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The half-hour weekly series, The Wildlife Docs, produced for ages 13 to 16 follows the surprising, 

exotic, and challenging lives of a veterinary staff that cares for over 2,000 animals. From nutrition to 

treatments, x rays to surgery, preventative care to emergencies, this educational and information 

program will allow viewers to witness a kaleidoscope of wild experiences through the eyes of our 

Veterinary Team. Unpredictable events unfold giving viewers a glimpse of the enormity, variety, and 

quality of treatment that sets the standard for animal care.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (17 of 

24) Response

Program Title Wild World (19.7)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mon 9am & Wed 9:30am

Total times aired 

at regularly 

scheduled time

26

Total times aired 26

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Wild World is a weekly half hour reality series showcasing all types of wild animals at the world famous 

San Diego Zoo. The series focuses on the dedicated people who care for these unique critters. The 

program also informs teen viewers about the living environments and key facts about each wild animal. 

Episodes also include stories on zoo enrichment programs that help animals initiate natural behavior. 

Whether it be following the life cycles of rhinoceros or understanding the eating habits of grizzly bears, 

Wild World is a series intended to educate and inform viewers all about life in the animal kingdom.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (18 of 

24) Response

Program Title Missing (19.7)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mon 9:30am & Thu 9am

Total times 

aired at 

regularly 

scheduled time

26

Total times aired 26

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Missing is a weekly half-hour educational informational series focusing on actual cases of missing 

persons. The series, which is appropriate for family viewing and children ages 13 to 16 in particular, 

provides information and descriptions of missing children, including endangered runaways as well as 

victims of abductions. The show also presents peer to peer advice on safety in public places and in cyber 

space, including real-world examples of how to avoid potentially dangerous situations. The program 

emphasizes taking active responsibility for personal safety and promotes situational awareness, 

presented in a calm and non-threatening manner suited for teenagers.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (19 of 24) Response

Program Title Get Wild (19.7)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Tue 9am & Thu 9:30am

Total times aired at 

regularly scheduled 

time

26

Total times aired 26

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Get Wild is a weekly half hour reality series featuring wild animals at the world famous San Diego 

Zoo. The series provides key information about each creature and teen viewers learn about their 

living habitats and unique behaviors. For example, in one episode viewers learn how experts 

studying adult orangutans learn the ways they raise their young. Another episode highlights the 

Panda bear and explains the animals living patterns. Get Wild is a series intended to educate and 

inform viewers all about life in the animal kingdom.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (20 of 

24) Response

Program Title Dragon Fly (19.7)



Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Tue 9:30am & Fri 9am

Total times aired 

at regularly 

scheduled time

26

Total times aired 26

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Dragonfly TV is a weekly half hour science television series that meets the educational and informational 

objectives of the FCCs Childrens Programming requirements for children ages 13 to 16. The programs 

highlight children doing projects with real hands on experience and demonstrates practical applications 

of mathematics and science. It introduces young viewers to a variety of scientific disciplines and 

challenges them in critical thinking and problem solving skills, while providing valuable information to 

reach answers. Each episode is engaging, entertaining and educational in structure, allowing children to 

investigate science on their own.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (21 of 

24) Response

Program Title Dog Tales (19.7)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Wed 9am & Fri 9:30am

Total times 

aired at 

regularly 

scheduled time

26



Total times 

aired

26

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Dog Tales is a weekly half-hour educational informational series showcasing all aspects of the canine 

world. The series, which is appropriate for family viewing and children ages 13 to 16 in particular, offering 

useful information on all kinds of dogs and the people who love them. The program also instructs young 

viewers on the proper care of pets and provides safety, health and training tips that are useful for all kinds 

of dogs. In addition to showcasing skilled and compassionate individuals helping dogs and dogs assisting 

people, the program emphasizes responsible pet ownership, compassion for all living creatures and 

promotes strong personal and community values, all in a manner that is as entertaining as it is informative.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (22 

of 24) Response

Program Title Wimzie's House (19.5)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mon - Sun 8am

Total times 

aired at 

regularly 

scheduled 

time

91

Total times 

aired

91

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

3 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

WIMZIES HOUSE is a puppet based, half hour TV series featuring Wimzie, a little girl monster, who lives 

with her parents, grandma and baby brother and her friends who come over the day. Each story is a 

complete dramatic episode and the stories feature the puppet characters in situations with themes that are 

important to the development of young children. Each show has songs which reinforce these themes. In 

addition to the main story, each show opens with one of the puppet characters introducing himself herself in 

a brief video bio. Each show ends with two short segments. One is called Wimzies Reflections. These one 

minute pieces feature Wimzie, in her pajamas and ready for bed with one of the grown- up puppet 

characters. In the "reflection, Wimzie reviews something that happened during the day and is guided by the 

grown-up to an understanding of that show's theme. The second short segment, which comes after the 

credits, is called "Tips." In these 30 second segments the puppet children offer tips on the following issues: 

nap time; talking without permission; hitting; no means no; inside and outside voices; excluding others; 

answering the phone; answering the door; eating too fast; crossing the street; dealing with strange animals; 

saying you're sorry; sneezing; brushing your teeth; and washing your hands.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (23 

of 24) Response

Program Title The Country Mouse & The City Mouse Adventures (19.5)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mon - Sun 8:30am

Total times 

aired at 

regularly 

scheduled 

time

91

Total times 

aired

91

Number of 

Preemptions

0



Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child 

Audience

4 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Country Mouse and the City Mouse Adventures is an animated half hour childrens TV series that 

employs the fun and fascinating world wide jaunts of a pair of adorable mice to present a body of important 

new learning. As Emily, the practical Country Mouse, and her sophisticated City Mouse cousin, Alexander, 

visit friends and family around the globe, they encounter non-stop delight along with non-stop problems, 

complications and mysteries. By stepping in, helping out and dealing with the situations with which they are 

confronted, they teach valuable learning to learn skills, centering on discovery, investigation and analysis 

associated personal character and pro social attitudes and intriguing core knowledge learning focused on 

world history, geography and language.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (24 of 

24) Response

Program Title The Busy World of Richard Scarry (19.5)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mon - Sun 9:30am

Total times 

aired at 

regularly 

scheduled time

91

Total times 

aired

91

Number of 

Preemptions

0



Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

2 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The Busy World of Richard Scarry is a television adaption of Richard Scarrys hundreds of original stories 

and his wonderfully colorful characters. Each half hour episode are made up of 3 stories 2 of which are 

set in BUSYTOWN, the living, working, and playing place of Richard Scarry characters, while the third 

story is from Richard Scarrys BUSY BUSY WORLD featuring international characters as they appeared 

in the original stories. Each episode features an original song. The 3 stories are separated by two 1 

minute educational interstitials, hosted by Lowly, the series Spokesworm, who demonstrates How Things 

Work in one interstitial, and important tips on How To Be Safe in the other.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's 

Television Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526

(e)(11)(iii)?

Yes

Name of children's programming liaison Terry Crosby

Address 3310 Keller Springs Rd, Suite 

105

City Carrollton

State TX

Zip 75006

Telephone Number (972) 980-4842

Email Address terrycrosby@cnzcommunications.

com

Include any other comments or information you want the Commission to consider in 

evaluating your compliance with the Children's Television Act (or use this space for 

supplemental explanations). This may include information on any other noncore 

educational and informational programming that you aired this quarter or plan to air 

during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. See 

47 C.F.R. Section 73.671, NOTES 2 and 3.

Liaison Contact



Other Matters (1 of 24) Response

Program Title Dr. Wonder's Workshop (19.1)

Origination Syndicated

Days/Times Program Regularly Scheduled Mon 7:00AM & Thur 7:30am

Total times aired at regularly scheduled time 26

Length of Program 30 mins

Age of Target Child Audience from 8 years to 12 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

The show is targeted largely to a deaf/hard-of-hearing populace. The main 

characters are all deaf, and speak in American Sign Language (ASL). For 

non-deaf viewers, the show is done with voiceover narration.

Other Matters (2 of 24) Response

Program Title iShine Knect (19.1)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Tue 7:00 AM & Fri 7:30

Total times aired at regularly 

scheduled time

26

Length of Program 30 mins

Age of Target Child Audience from 8 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

iShine KNECT is designed for kids and parents to connect with each other and have 

some wacky fun in the process. The program is designed to give a lift of 

encouragement and faith that will help tweens deal with life with Christian values at 

home, church and school!

Other Matters (3 of 24) Response

Program Title The Adventures of Donkey Ollie (19.1)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Wed 7:00AM & Sat 7:30am

Total times aired at 

regularly scheduled time

26

Length of Program 30 mins

Age of Target Child 

Audience from

3 years to 10 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Donkey Ollie is a series of musical episodes that follows a Donkey named Ollie through Jesus' 

time as he meets new characters and learns many valuable lessons along the way. Donkey 

Ollie is animated with incredible graphics, songs and morals in a way that draws in audiences of 

every age. Ollie is especially geared toward preschool and early grade school children but it's 

entertaining for the whole family as well.

Other Matters (4 of 24) Response

Program Title Pierce's Scaly Adventures (19.1)

Other Matters (24)



Origination Syndicated

Days/Times Program 

Regularly Scheduled

Thur 7:00 AM & Sun 7:30am

Total times aired at 

regularly scheduled time

26

Length of Program 30 mins

Age of Target Child 

Audience from

6 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Each week we take you to amazing places and bring you up close with fascinating animals and 

those who care for them. More than just another animal show, Scaly Adventures features exciting 

adventures as seen through the eyes of a young boy and his family. Scaly Adventures 

encourages young people to follow their dreams and live a life of passion and purpose. This 

family friendly programming makes conservation and education a super fun.

Other Matters (5 of 24) Response

Program Title Real Life 101 (19.1)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Fri 7:00AM & Mon 7:30am

Total times aired at regularly 

scheduled time

26

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

Well, Real Life 101, which is aimed at teens and young adults, introduces you to real people 

doing real jobs. From doctors, lawyers, and veterinarians to career counselors, drug 

counselors, Lipizzaner stallion trainers, and special effects directors, we cover them all. Join 

our energetic hosts Shawn, Krystal, and A.J. for a weekly half-hour of fun and entertainment.

Other Matters (6 of 24) Response

Program Title Sugar Creek Gang (19.1)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday 7:00am & Tue 7:30am

Total times aired at regularly 

scheduled time

26

Length of Program 30 mins

Age of Target Child Audience from 8 years to 14 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of 

Core Programming.

Based on a series of books by Paul Hutchens, The Sugar Creek Gang series 

chronicles the adventures of Bill, Collins, Poetry, Circus, Dragonfly, Big Jim, Little 

Jim, and the rest of the residents of Sugar Creek as they resolve moral issues and 

build character.

Other Matters (7 of 

24) Response



Program Title Miss Charity's Diner (19.1)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Sun 7:00 AM & Wed 7:30am

Total times aired 

at regularly 

scheduled time

26

Length of Program 30 mins

Age of Target 

Child Audience 

from

3 years to 10 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Faithville Gospelcast Productions is a non-profit charitable organization in the United States and 

Canada. Their office and studio facilities are located in Ontario. They produce family television and 

radio programming for children that entertains and educates. The goal is to assist parents, 

grandparents and educators in the development of children. The programs are designed to help the 

family instill good moral values, respect for one another and one's individual importance. The 

curriculum and programs always teach the golden rule 'treat others are you would want them to treat 

you.

Other Matters (8 of 24) Response

Program Title Crossfire Youth Ministries (19.3)

Origination Network

Days/Times Program Regularly 

Scheduled

Sunday 9am

Total times aired at regularly 

scheduled time

14

Length of Program 60 mins

Age of Target Child Audience from 10 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Crossfire Youth Ministries is the weekly church service for children and youth led by 

Pastor Gabe Swaggart. This program addresses the spiritual needs of children ages 10-

16. This biblically based service is specifically orchestrated and produced for the 

children in the services and watching by TV.

Other Matters (9 of 24) Response

Program Title Generation of the Cross (19.3)

Origination Network

Days/Times Program Regularly 

Scheduled

Saturday 11am & Sunday 1pm

Total times aired at regularly scheduled 

time

27

Length of Program 60 mins

Age of Target Child Audience from 10 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

Generation of the Cross is a talk-show hosted by Pastor Gabriel Swaggart. Each 

week, Pastor Gabe and a panel of other youth leaders address various biblical 

topics, emphasizing those, which address the needs of children and young adults.



Other Matters (10 of 

24) Response

Program Title Get Wild (19.6)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sat 9am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Get Wild is a weekly half-hour reality series featuring wild animals at the world famous San Diego 

Zoo. The series provides key information about each creature and teen viewers learn about their 

living habitats and unique behaviors. For example, in one episode viewers learn how experts 

studying adult orangutans learn the ways they raise their young. Another episode highlights the 

Panda bear and explains the animals living patterns. Get Wild is a series intended to educate and 

inform viewers all about life in the animal kingdom.

Other Matters (11 

of 24) Response

Program Title Wild World (19.6)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat 9:30am

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Wild World is a weekly half-hour reality series showcasing all types of wild animals at the world famous 

San Diego Zoo. The series focuses on the dedicated people who care for these unique critters. The 

program also informs teen viewers about the living environments and key facts about each wild animal. 

Episodes also include stories on zoo enrichment programs that help animals initiate natural behavior. 

Whether it be following the life cycles of rhinoceros or understanding the eating habits of grizzly bears, 

Wild World is a series intended to educate and inform viewers all about life in the animal kingdom.

Other Matters 

(12 of 24) Response

Program Title The Brady Barr Experience (19.6)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

Sat 11am

Total times 

aired at 

regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The Brady Barr Experience is a weekly half-hour series that is designed to inform and educate viewers 13-

16 years of age. In this action-packed series viewers will go behind the scenes with Dr. Brady Barr for a 

captivating ride through the world of wildlife and animal conservation. As a seasoned herpetologist, Dr. 

Brady Barr has traveled to five continents, worked with hundreds of scientists and has gotten up close and 

personal with some of the most misunderstood animals on the planet. Brady Barr has made it his lifes 

work to study and protect some of the worlds most dangerous and endangered land animals and in this 

series, he will share is knowledge and passion for the earths wildlife with the audience.

Other 

Matters (13 

of 24) Response

Program Title Culture Click (19.6)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat 12:30pm

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Culture Click is a weekly half hour series that explores the genesis of and reasons behind cultural events 

that permeate our everyday lives. Developed and produced for viewers aged 13 - 16, host Nzinga Blake 

opens each episode from her virtual reality set with a list of whats trending on search engines that week. 

These topics will serve as a jumping- off point for a deep dive into the culture viewers 13 - 16 will embrace. 

Each week Nzinga will analyze and answer the questions that shape our society using the power and speed 

of the internet and user-generated questions and content. Experts in pop culture will join her to add insight 

and historical perspective. And most importantly, viewers will come away with a weeks worth of aha 

moments to share with their friends and family. Six degrees of separation takes on a whole new meaning, 

and theres no limit to what viewers will learn when they experience Culture Click



Other Matters 

(14 of 24) Response

Program Title Expedition Wild (19.6)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat 11:30am

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Expedition Wild is hosted by wildlife expert Casey Anderson and showcases his charismatic animal 

companions on an innovative and action-packed odyssey through North Americas wild places revealing a 

rare glimpse into the beauty and complexity of the natural world. Viewers will follow Casey on a series of 

breathtakingly wild adventures: he ll paddle the Grand Canyon, ski with Wolverines in British Columbia, 

observe Mountain Lions in Montana, stake out the scavengers of Yellowstone, investigate a ravens nest, 

observe Polar Bears on Alaskas northern slope, and climb to rugged extremes in pursuit of Northern Maines 

Black Bears bringing audiences a rare and personal experience with endangered species, some deadly, 

others dashing, in the stunning natural ecosystems that they call home.

Other 

Matters (15 

of 24) Response

Program Title Food For Thought with Claire Thomas (19.6)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sat 12pm

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers 

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly - half hour, 

produced for ages 13 -16, informs and educates teens about the power of food as a tool for exploring new 

places, meeting new people and learning about different cultures. Claire serves as a role model for 13 - 16 

year old viewers by showing her passion for her family, life, and healthy living by sharing stories in the 

kitchen. Creative inspiration can come from any place at any time sometimes from family, sometimes from 

friends, or even from bloggers needing her help. No matter how exotic or local the location, shes always in 

search of new tastes and places to explore. Based on her unique perspective gathered throughout each 

episode, Claire will teach the audience how to prepare the inspired dish while promoting a healthy attitude 

towards food and life.

Other Matters (16 of 

24) Response

Program Title The Wildlife Docs (19.6)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sat 10a & 10:3a

Total times aired at 

regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

The half-hour weekly series, The Wildlife Docs, produced for ages 13-16 follows the surprising, 

exotic, and challenging lives of a veterinary staff that cares for over 2,000 animals. From nutrition to 

treatments, x-rays to surgery, preventative care to emergencies, this educational and information 

program will allow viewers to witness a kaleidoscope of wild experiences through the eyes of our 

Veterinary Team. Unpredictable events unfold giving viewers a glimpse of the enormity, variety, and 

quality of treatment that sets the standard for animal care.

Other Matters (17 

of 24) Response

Program Title Wild World (19.7)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mon 9am & Wed 9:30am

Total times aired 

at regularly 

scheduled time

26

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Wild World is a weekly half hour reality series showcasing all types of wild animals at the world famous 

San Diego Zoo. The series focuses on the dedicated people who care for these unique critters. The 

program also informs teen viewers about the living environments and key facts about each wild animal. 

Episodes also include stories on zoo enrichment programs that help animals initiate natural behavior. 

Whether it be following the life cycles of rhinoceros or understanding the eating habits of grizzly bears, 

Wild World is a series intended to educate and inform viewers all about life in the animal kingdom.

Other Matters 

(18 of 24) Response

Program Title Missing (19.7)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mon 9:30am & Thu 9am

Total times 

aired at 

regularly 

scheduled time

26

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Missing is a weekly half-hour educational informational series focusing on actual cases of missing 

persons. The series, which is appropriate for family viewing and children ages 13 to 16 in particular, 

provides information and descriptions of missing children, including endangered runaways as well as 

victims of abductions. The show also presents peer to peer advice on safety in public places and in cyber 

space, including real-world examples of how to avoid potentially dangerous situations. The program 

emphasizes taking active responsibility for personal safety and promotes situational awareness, 

presented in a calm and non-threatening manner suited for teenagers.

Other Matters (19 of 

24) Response

Program Title Get Wild (19.7)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Tue 9am & Thu 9:30am

Total times aired at 

regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Get Wild is a weekly half hour reality series featuring wild animals at the world famous San Diego 

Zoo. The series provides key information about each creature and teen viewers learn about their 

living habitats and unique behaviors. For example, in one episode viewers learn how experts 

studying adult orangutans learn the ways they raise their young. Another episode highlights the 

Panda bear and explains the animals living patterns. Get Wild is a series intended to educate and 

inform viewers all about life in the animal kingdom.

Other Matters 

(20 of 24) Response

Program Title Dragon Fly (19.7)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Tue 9:30am & Fri 9am

Total times aired 

at regularly 

scheduled time

26

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Dragonfly TV is a weekly half hour science television series that meets the educational and informational 

objectives of the FCCs Childrens Programming requirements for children ages 13 to 16. The programs 

highlight children doing projects with real hands on experience and demonstrates practical applications 

of mathematics and science. It introduces young viewers to a variety of scientific disciplines and 

challenges them in critical thinking and problem solving skills, while providing valuable information to 

reach answers. Each episode is engaging, entertaining and educational in structure, allowing children to 

investigate science on their own.

Other Matters 

(21 of 24) Response

Program Title Dog Tales (19.7)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Wed 9am & Fri 9:30am

Total times 

aired at 

regularly 

scheduled time

26

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition 

of Core 

Programming.

Dog Tales is a weekly half-hour educational informational series showcasing all aspects of the canine 

world. The series, which is appropriate for family viewing and children ages 13 to 16 in particular, offering 

useful information on all kinds of dogs and the people who love them. The program also instructs young 

viewers on the proper care of pets and provides safety, health and training tips that are useful for all kinds 

of dogs. In addition to showcasing skilled and compassionate individuals helping dogs and dogs assisting 

people, the program emphasizes responsible pet ownership, compassion for all living creatures and 

promotes strong personal and community values, all in a manner that is as entertaining as it is informative.

Other 

Matters (22 

of 24) Response

Program Title Wimzie's House (19.5)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mon - Sun

Total times 

aired at 

regularly 

scheduled 

time

91

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

3 years to 5 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

WIMZIES HOUSE is a puppet based, half hour TV series featuring Wimzie, a little girl monster, who lives 

with her parents, grandma and baby brother and her friends who come over the day. Each story is a 

complete dramatic episode and the stories feature the puppet characters in situations with themes that are 

important to the development of young children. Each show has songs which reinforce these themes. In 

addition to the main story, each show opens with one of the puppet characters introducing himself herself in 

a brief video bio. Each show ends with two short segments. One is called Wimzies Reflections. These one 

minute pieces feature Wimzie, in her pajamas and ready for bed with one of the grown- up puppet 

characters. In the "reflection, Wimzie reviews something that happened during the day and is guided by the 

grown-up to an understanding of that show's theme. The second short segment, which comes after the 

credits, is called "Tips." In these 30 second segments the puppet children offer tips on the following issues: 

nap time; talking without permission; hitting; no means no; inside and outside voices; excluding others; 

answering the phone; answering the door; eating too fast; crossing the street; dealing with strange animals; 

saying you're sorry; sneezing; brushing your teeth; and washing your hands.

Other Matters 

(23 of 24) Response

Program Title The Country Mouse & The City Mouse Adventures (19.5)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mon - Sun



Total times 

aired at 

regularly 

scheduled 

time

91

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

4 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The Country Mouse and the City Mouse Adventures is an animated half hour childrens TV series that 

employs the fun and fascinating world wide jaunts of a pair of adorable mice to present a body of important 

new learning. As Emily, the practical Country Mouse, and her sophisticated City Mouse cousin, Alexander, 

visit friends and family around the globe, they encounter non-stop delight along with non-stop problems, 

complications and mysteries. By stepping in, helping out and dealing with the situations with which they are 

confronted, they teach valuable learning to learn skills, centering on discovery, investigation and analysis 

associated personal character and pro social attitudes and intriguing core knowledge learning focused on 

world history, geography and language.

Other Matters 

(24 of 24) Response

Program Title The Busy World of Richard Scarry (19.5)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Mon - Sun

Total times 

aired at 

regularly 

scheduled time

91

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

2 years to 5 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

The Busy World of Richard Scarry is a television adaption of Richard Scarrys hundreds of original stories 

and his wonderfully colorful characters. Each half hour episode are made up of 3 stories 2 of which are 

set in BUSYTOWN, the living, working, and playing place of Richard Scarry characters, while the third 

story is from Richard Scarrys BUSY BUSY WORLD featuring international characters as they appeared in 

the original stories. Each episode features an original song. The 3 stories are separated by two 1 minute 

educational interstitials, hosted by Lowly, the series Spokesworm, who demonstrates How Things Work in 

one interstitial, and important tips on How To Be Safe in the other.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments. Yes

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

Terence 

Crosby

CEO

01/10

/2018

Certification



No Attachments.Attachments
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