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Applicant Name, Type, and Contact Information

Applicant Address Phone Email

Applicant 

Type

CARIBBEAN BROADCASTING NETWORK, LLC

Doing Business As: CARIBBEAN 

BROADCASTING NETWORK, LLC

Keith Bass

6380 Wilshire 

Blvd.

Suite 1604

Los Angeles, 

CA 90048

United States

+1 (323) 

930-1908

BASS@LKKGROUP.

COM

Company

Applicant 
Information



Contact Name Address Phone Email Contact Type

Stephen Hartzell 

Brooks, Pierce et al.

150 Fayetteville Street

Suite 1700

Raleigh, NC 27601

United States

+1 (919) 839-0300 mprak@brookspierce.com Legal Representative

Timothy G Nelson 

Brooks, Pierce et al.

150 Fayetteville Street

Suite 1700

Raleigh, NC 27601

United States

+1 (919) 839-0300 tnelson@brookspierce.com Legal Representative

Contact 
Representatives 
(2)



Section Question Response

Station Type Station Type Network Affiliation

Affiliated network THIS Network

Nielsen DMA NA

Web Home Page Address usvirginislands.thistv.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

3.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 12) Response

Program Title Animal Outtakes (WVXF 17.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/10:30-11:00 AM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Animal Outtakes" visits all types of animal sanctuaries and zoos in the United States to explore the world of 

animals, from camels to lemurs, from rhinos to handicapped pets. Teen viewers learn about the care and 

living habitats of these various animals and how they survive in the world. In each episode, a detailed 

explanation of an animal species is provided as well as information on the animal's daily nutrition and other 

living habits. "Animal Outtakes" is educational, informative and entertaining, while providing teen viewers 

with up-close televised visits of wild and exotic creatures. programming. "Animal Outtakes" serves the 

educational and informational needs of children 13 to 16 years of age with its program content, including the 

importance of learning about a wide variety of animals and the people who take care of them.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 
Programs(12)



Digital Core 

Program (2 of 12) Response

Program Title Get Wild (WVXF 17.1)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays/10:00-10:30 AM ET

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

GET WILD is a weekly half-hour reality series featuring wild animals at the world famous San Diego 

Zoo. The series provides key information about each creature and teen viewers learn about their 

living habitats and unique behaviors. For example, in one episode viewers learn how experts 

studying adult orangutans learn the ways they raise their young. Another episode highlights the 

Panda bear and explains the animal's living patterns. GET WILD is a series intended to educate and 

inform viewers all about life in the animal kingdom.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (3 of 12) Response

Program Title Wild World (WVXF 17.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/10:00-10:30 AM ET

Total times aired 

at regularly 

scheduled time

14

Total times aired 14



Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

WILD WORLD is a weekly half-hour reality series showcasing all types of wild animals at the world 

famous San Diego Zoo. The series focuses on the dedicated people who care for these unique critters. 

The program also informs teen viewers about the living environments and key facts about each wild 

animal. Episodes also include stories on zoo enrichment programs that help animals initiate natural 

behavior. Whether it be following the life cycles of rhinoceros or understanding the eating habits of 

grizzly bears, WILD WORLD is a series intended to educate and inform viewers all about life in the 

animal kingdom.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (4 

of 12) Response

Program Title Living Greener (WVXF 17.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/10:30-11:00 AM ET

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0



Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Living Greener" is a weekly half-hour series showcasing the latest inventions and new ideas to help teen 

viewers work towards a more sustainable future. "Living Greener" talks to inventors, visionaries, scientists 

and activists to find out where the planet is headed. Whether it's recycling cigarette butts into clothing, 

monitoring endangered species or creating a rooftop farm in New York City, "Living Greener" gives young 

viewers a unique insight into our future way of life while educating and informing them about life on earth. 

"Living Greener" serves the educational and informational needs of children 13 to 16 years of age with its 

program content, including the importance of understanding our environment and showcasing the latest 

innovations to help make the planet more eco-friendly. The series travels around the world to show how 

people and nations are addressing today's environmental problems and how they are seeking solutions.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 of 

12) Response

Program Title So You Want to Be (WVXF 17.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/11:00-11:30 AM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0



Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"So You Want To Be" features teens learning about a wide variety of jobs and career paths as well as what 

it takes to get ahead in the working world. Each week "So You Want To Be" goes on location to an actual 

working job site, allowing teens an up close and personal experience with a particular occupation, whether 

it be a dentist or a truck driver or an entertainer. "So You Want To Be" is educational, informative and 

entertaining, while providing teen viewers with a personal experience in an actual job environment. 

programming. "So You Want To Be" serves the educational and informational needs of children 13 to 16 

years of age with its program content, including the importance of learning about various occupations and 

professions in today's workforce.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (6 

of 12) Response

Program Title Make TV (WVXF 17.1)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Sundays/11:00-11:30 AM ET

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0



Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"Make TV" is a weekly series showing how people transform ordinary junk into amazing creations. While 

introducing a whole new generation of makers, the program features extraordinary individuals developing 

extraordinary things. From Tesla coils to t-shirt cannons, from cigar-box guitars to giant video projectors, 

imagination is turned into reality! Teen viewers get to see practical math, science, technology and 

engineering concepts combined to create incredible new inventions. "Make TV" serves the educational and 

informational needs of children 13 to 16 years of age with its program content, including the importance of 

the creative process when developing new inventions. The series features a wide variety of individuals 

combining their imagination with scientific principles to create an assortment engineering wonders.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (7 of 12) Response

Program Title Real Life 101 (WVXF 17.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays/8:00-8:30 AM ET

Total times aired at 

regularly 

scheduled time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the 

definition of Core 

Programming.

Real Life 101 is a weekly half-hour program designed and produced for viewers 13-16. Every week 

the teen hosts explore two or three exciting professions. From doctors, lawyers and veterinarians to 

career counselors, drug counselors and special effects wizards, Real Life 101 takes viewers "on the 

job" to understand why these professionals love what they do. Through the hosts' interviews of adults 

in these varying professions, teen viewers learn about the different career paths available, as well as 

how certain education-based decisions may help shape their future.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (8 of 12) Response

Program Title Think Big (WVXF 17.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays/7:30-8:00 AM ET

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Think Big features top kid inventors who face off against each other in an Invent Off to see who can 

come up with the most innovative and creative invention. Each episode is set in the Think Tank, a 

studio filled top to bottom with art supplies and construction materials. Two teams each led by a 

Featured Inventor brainstorm choose materials and then sketch design and build their idea. Once 

completed the competing inventions are presented to a judge. The best invention wins bragging 

rights and the coveted Genius Cup.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes



Digital Core Program (9 

of 12) Response

Program Title Biz Kids (WVXF 17.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays/8:30-9:00 AM ET

Total times aired at 

regularly scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

0

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Biz Kids is a weekly half-hour series focusing on financial literacy and entrepreneurship for 

teens targeting 13 to 16-year-olds. Using a mix of strong financial education tools, dynamic 

sketch comedy and inspiring true stories of young entrepreneurs Biz Kids provides important 

information for future success. Each episode features math language arts and social studies as 

well as teaching teens about money and business.

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Digital Core 

Program (10 of 12) Response

Program Title Wild About Animals (WVXF 17.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays/10:00-10:30 AM ET

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0



Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

This series is produced for children 16 and under (specific target audience is 13-16). As the 

producers of "WILD ABOUT ANIMALS" it is the objective of Steve Rotfeld Productions, Inc., to 

educate and inform children, specifically in the target age group, by bringing them entertaining and 

interesting stories about the world's most fascinating animals. Each episode will consist of four (4) 

different stories designed to teach children about both exotic and unique animals, as well as to 

educate them further about animals they see every day.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core Program (11 of 12) Response

Program Title Awesome Adventures (WVXF 17.2)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays/9:30-10:00 AM ET

Total times aired at regularly 

scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

0

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"AWESOME ADVENTURES" is designed to educate, inform and entertain children 16 

and under (specific target audience is 13-16) about the world around them. Each journey 

is a lesson in the beauty of nature, its creatures, and the people who inhabit the land. 

This series is designed with a goal to make learning fun.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (12 

of 12) Response



Program Title Dragonfly TV (WVXF 17.2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/9:00-9:30 AM ET

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Dragonfly TV showcases our most eager young scientists in a way that encourages all kids to discover the 

wonders of science. It's a new approach in science television for kids, because it features ordinary children 

and their own science investigations. The programs highlight children "doing" projects with real hands-on 

experience and demonstrates practical applications of mathematics and science. It introduces young 

viewers to a variety of scientific disciplines and challenges them in critical thinking and problem solving 

skills, while providing valuable information to reach answers. Whether shooting over moguls on free-ride 

skis, getting up close and personal with alligators, or cooking up experiments in their own kitchens, the 

Dragonfly TV kids empower viewers to explore, question, and learn. In each episode, children tell how they 

pursued their own investigations, communicating the infectious excitement that comes with making their 

own discoveries.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and 

location of the station's Children's Television 

Programming Reports (FCC 398) as required by 

47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Angela Sumser

Address 6380 Wilshire Blvd., Suite 1604

City Los Angeles

State CA

Zip 90048

Telephone Number (323) 934-8283

Email Address Angela@LKKGroup.com

Include any other comments or information you 

want the Commission to consider in evaluating 

your compliance with the Children's Television 

Act (or use this space for supplemental 

explanations). This may include information on 

any other noncore educational and informational 

programming that you aired this quarter or plan to 

air during the next quarter, or any existing or 

proposed non-broadcast efforts that will enhance 

the educational and informational value of such 

programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

WVXF 17.1 network affiliation is This-TV. WVXF 17.2 network affiliation 

is Fox. The US Virgin Islands was hit by Hurricane Irma approximately 

September 7th and by Hurricane Maria approximately September 19th. 

The hurricanes took down power across much of the islands and 

destroyed some antennas and transmitters. Our station continued to 

broadcast through the storms but it is unclear how many viewers were 

able to obtain our signals. In Puerto Rico, Hurricane Maria hit 

approximately September 20th and it is unclear how many viewers 

were able to obtain our signals due to lack of power across the island. 

As of January 10, 2018, power has been brought up in many areas but 

has not been fully restored to either the US Virgin Islands or Puerto 

Rico.

Liaison Contact



Other Matters (1 of 

12) Response

Program Title Animal Outtakes (WVXF 17.1)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays/10:30-11:00 AM ET

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"Animal Outtakes" visits all types of animal sanctuaries and zoos in the United States to explore the 

world of animals, from camels to lemurs, from rhinos to handicapped pets. Teen viewers learn about 

the care and living habitats of these various animals and how they survive in the world. In each 

episode, a detailed explanation of an animal species is provided as well as information on the animal's 

daily nutrition and other living habits. "Animal Outtakes" is educational, informative and entertaining, 

while providing teen viewers with up-close televised visits of wild and exotic creatures.

Other Matters (2 of 

12) Response

Program Title Get Wild (WVXF 17.1)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturdays/10:00-10:30 AM ET

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Get Wild is a weekly half-hour reality series featuring wild animals at the world famous San Diego 

Zoo. The series provides key information about each creature and teen viewers learn about their 

living habitats and unique behaviors. For example, in one episode viewers learn how experts 

studying adult orangutans learn the ways they raise their young. Another episode highlights the 

Panda bear and explains the animal's living patterns. Get Wild is a series intended to educate and 

inform viewers all about life in the animal kingdom.

Other Matters (3 

of 12) Response

Program Title Wild World (WVXF 17.1)

Origination Network

Other Matters (12)



Days/Times 

Program 

Regularly 

Scheduled

Sundays/10:00-10:30 AM ET

Total times aired 

at regularly 

scheduled time

12

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Wild World is a weekly half-hour reality series showcasing all types of wild animals at the world famous 

San Diego Zoo. The series focuses on the dedicated people who care for these unique critters. The 

program also informs teen viewers about the living environments and key facts about each wild animal. 

Episodes also include stories on zoo enrichment programs that help animals initiate natural behavior. 

Whether it be following the life cycles of rhinoceros or understanding the eating habits of grizzly bears, 

Wild World is a series intended to educate and inform viewers all about life in the animal kingdom.

Other Matters (4 of 

12) Response

Program Title Living Greener (WVXF 17.1)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Sundays/10:30-11:00 AM ET

Total times aired at 

regularly scheduled 

time

12

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Living Greener" is a weekly half hour series showcasing the latest inventions and new ideas to help 

teen viewers work towards a more sustainable future. "Living Greener" talks to inventors, visionaries, 

scientists and activists to find out where the planet is headed. Whether it is recycling cigarette butts 

into clothing, monitoring endangered species or creating a rooftop farm in New York City, "Living 

Greener" gives young viewers a unique insight into our future way of life while educating and 

informing them about life on earth.

Other Matters (5 of 

12) Response

Program Title So You Want To Be (WVXF 17.1)

Origination Network

Days/Times Program 

Regularly Scheduled

Saturdays/11:00-11:30 AM ET

Total times aired at 

regularly scheduled 

time

13



Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"So You Want To Be" features teens learning about a wide variety of jobs and career paths as well 

as what it takes to get ahead in the working world. Each week "So You Want To Be" goes on 

location to an actual working job site, allowing teens an up close and personal experience with a 

particular occupation, whether it be a dentist or a truck driver or an entertainer. "So You Want To 

Be" is educational, informative and entertaining, while providing teen viewers with a personal 

experience in an actual job environment.

Other Matters (6 of 

12) Response

Program Title Make TV (17.1)

Origination Network

Days/Times Program 

Regularly Scheduled

Sundays/11:00-11:30 AM ET

Total times aired at 

regularly scheduled 

time

12

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

"Make TV" is a weekly series showing how people transform ordinary junk into amazing creations. 

While introducing a whole new generation of makers, the program features extraordinary 

individuals developing extraordinary things. From Tesla coils to t-shirt cannons, from cigar-box 

guitars to giant video projectors, imagination is turned into reality! Teen viewers get to see practical 

math, science, technology and engineering concepts combined to create incredible new inventions.

Other Matters (7 of 

12) Response

Program Title Think Big (WVXF 17.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays/7:30-8:00 AM ET

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Think Big features top kid inventors who face off against each other in an Invent Off to see who can 

come up with the most innovative and creative invention. Each episode is set in the Think Tank, a 

studio filled top to bottom with art supplies and construction materials. Two teams each led by a 

Featured Inventor brainstorm choose materials and then sketch design and build their idea. Once 

completed the competing inventions are presented to a judge. The best invention wins bragging 

rights and the coveted Genius Cup.

Other Matters (8 of 12) Response

Program Title Awesome Adventures (WVXF 17.2)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturdays/9:30-10:00 AM ET

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

"AWESOME ADVENTURES" is designed to educate, inform and entertain children 16 

and under (specific target audience is 13-16) about the world around them. Each journey 

is a lesson in the beauty of nature, its creatures, and the people who inhabit the land. 

This series is designed with a goal to make learning fun.

Other Matters (9 of 12) Response

Program Title Biz Kids (WVXF 17.2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturdays/8:30-9:00 AM ET

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

Biz Kids is a weekly half-hour series focusing on financial literacy and entrepreneurship for 

teens targeting 13 to 16-year-olds. Using a mix of strong financial education tools, dynamic 

sketch comedy and inspiring true stories of young entrepreneurs Biz Kids provides important 

information for future success. Each episode features math language arts and social studies as 

well as teaching teens about money and business.

Other 

Matters (10 

of 12) Response

Program Title Dragonfly TV (WVXF 17.2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturdays/9:00-9:30 AM ET



Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Dragonfly TV showcases our most eager young scientists in a way that encourages all kids to discover the 

wonders of science. It's a new approach in science television for kids, because it features ordinary children 

and their own science investigations. The programs highlight children "doing" projects with real hands-on 

experience and demonstrates practical applications of mathematics and science. It introduces young 

viewers to a variety of scientific disciplines and challenges them in critical thinking and problem solving 

skills, while providing valuable information to reach answers. Whether shooting over moguls on free-ride 

skis, getting up close and personal with alligators, or cooking up experiments in their own kitchens, the 

Dragonfly TV kids empower viewers to explore, question, and learn. In each episode, children tell how they 

pursued their own investigations, communicating the infectious excitement that comes with making their 

own discoveries.

Other Matters (11 

of 12) Response

Program Title Real Life 101 (WVXF 17.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays/8:00-8:30 AM ET

Total times aired at 

regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the 

definition of Core 

Programming.

Real Life 101 is a weekly half-hour program designed and produced for viewers 13-16. Every week 

the teen hosts explore two or three exciting professions. From doctors, lawyers and veterinarians to 

career counselors, drug counselors and special effects wizards, Real Life 101 takes viewers "on the 

job" to understand why these professionals love what they do. Through the hosts' interviews of adults 

in these varying professions, teen viewers learn about the different career paths available, as well as 

how certain education-based decisions may help shape their future.

Other Matters (12 of 

12) Response

Program Title Wild About Animals (WVXF 17.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturdays/10:00-10:30 AM ET



Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

This series is produced for children 16 and under (specific target audience is 13-16). As the 

producers of "WILD ABOUT ANIMALS" it is the objective of Steve Rotfeld Productions, Inc., to 

educate and inform children, specifically in the target age group, by bringing them entertaining and 

interesting stories about the world's most fascinating animals. Each episode will consist of four (4) 

different stories designed to teach children about both exotic and unique animals, as well as to 

educate them further about animals they see every day.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments. Yes

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

Angela 

Sumser

Controller

01/10

/2018

Certification



No Attachments.Attachments
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