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CINCINNATI, OH 

45202

United States

+1 (513) 977-
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Applicant 
Information
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Section Question Response

Station Type Station Type Independent

Affiliated network

Nielsen DMA Kansas City

Web Home Page Address www.kmci.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

4.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

504.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

8.4

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 19) Response

Program Title Marty Stouffer's Wild America

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 7:30-8:00am

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

WILD AMERICA familiarizes children with the animals of the North American, their interaction with other 

animals and their environment. Throughout the series emphasis will be placed upon protecting endangered 

species and the impact that humans have while interacting in their environment. Each episode of the series 

will be specific to a particular animal. Topics will range from basic food gather, mating, natural enemies, 

relationships to other animals, and the interaction of the specific ecology on the survival of the species. We 

expect that children viewing the program will achieve a greater understanding of nature and specific animal 

species because of the up-close and detailed photography of the series. Through this understanding, it is 

hoped children will better relate to the natural environment as it exist in North American and learn to protect 

its natural species.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (2 of 19) Response

Digital Core 
Programs(19)



Program Title Missing

Origination Syndicated

Days/Times Program Regularly Scheduled Saturday 7:00-7:30 am

Total times aired at regularly scheduled time 14

Total times aired 14

Number of Preemptions 0

Number of Preemptions for other than Breaking 

News

0

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets the 

definition of Core Programming.

Missing profiles the cases of missing children and adults and offers 

internet safety tips and an instructional message from the National 

Center for Missing and Exploited Children.

Does the Licensee identify the program by 

displaying throughout the program the symbol E

/I?

Yes

Digital Core 

Program (3 of 19) Response

Program Title Ocean Mysteries

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 8:00-8:30 am

Total times aired 

at regularly 

scheduled time

14

Total times aired 14

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

This half-hour weekly series, Ocean Mysteries, offers a fresh approach to the quest for aquatic 

understanding by blending stories of fascinating sea creatures, comparisons to popular land animals, 

and analogies to human experiences. Hosted by Jeff Corwin, Ocean Mysteries is produced for ages 13-

16 - and beyond - by showing how animals share the same behaviors, challenges and triumphs that 

humans do. From exciting rescues of abandoned animals to unexpected conflicts in the "family 

dynamics" of the mingling species, viewers will get to know - and -about these heroes, and all of the 

fascinating life teeming in our oceans.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (4 

of 19) Response

Program Title Expedition Wild

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 8:30-9:00 am

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Produced for ages 13-16, this educational and informational program is hosted by wildlife expert Casey 

Anderson and showcases his charismatic animal companions on an innovative and action-packed odyssey 

through North America's wild places - revealing a rare glimpse into the beauty and complexity of the natural 

world. Viewers will follow Casey on a series of breathtakingly wild adventures: he'll paddle the Grand 

Canyon, ski with Woverines in British Columbia, observe Mountain Lions in Montana, stake out scavengers 

of Yellowstone, investigate a raven's nest, observe Polar Bears on Alaska's northern slope, and climb to 

rugged extremes in pursuit of Northern Maine's Black Bears - bringing audiences a rare and personal 

experience with endangered species, some deadly, others dashing, in the stunning natural ecosystems that 

they call home.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 

of 19) Response

Program Title Brain Games: Family Edition

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 9:00-9:30 am

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Produced for children aged 13-16, Brain Games: Family Edition is a weekly half-hour series that explores 

the fascinating components of the human brain and how they shape our perceptions and everyday lives. 

Hosted by Jason Silva, Brain Games: Family Edition opens each episode with an exercise for your mind 

which will often leave you scratching your head. These exercises will serve as a jumping-off point for a deep 

dive into the reality of human perception and the fascinating ways that our brain functions. Each week, Host 

Jason Silva will explore a variety of different topics including visual perception, memory, skill learning, 

decision making, and many more. Brain Games: Family Edition educates and inspires viewers by 

presenting a series of experiments and activities designed to help people improve cognitive function and 

use their brains better, smarter and faster.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (6 

of 19) Response

Program Title Dog Town, USA

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 9:30-10:00 am

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Dog Town, USA is a story of the men and women who devote their lives to the healing and happiness of 

dogs - from every corner of the nation. Built on 33,000 acres of pristine land in Utah, Dog Town, USA is the 

nation's preeminent facility dedicated to finding safe homes for abandoned dogs. Dog Town, USA is 

produced for ages 13-16 and will inspire young people to pursue their dreams while valuing the importance 

of dedicating oneself to the greater good of community and family. The series demonstrates the powerful 

interaction between humans and animals with a focus on our canine companions. Dog Town, USA 

educates and informs the audience about canine training techniques and creating healthy environments for 

dogs. Dog Town, USA's trained experts teach teen viewers how to be a responsible pet owner and maintain 

a safe and healthy lifestyle for both family and pet. Viewers will get to know - and care - about these dogs 

and the heroes who do whatever it takes to give them a second chance.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (7 of 19) Response

Program Title Recipe Rehab

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Saturday 10:00-10:30 am

Total times aired at 

regularly scheduled 

time

14

Total times aired 14

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

In this weekly half-hour competition-style series developed and produced to educate and inform 

viewers ages 13-16, it is chef against chef in a recipe makeover challenge. Viewers will submit their 

favorite, decadent, high-calorie, classic family recipes and two acclaimed chefs will face off in a head-

to-head competition to give the recipes a low-calorie twist. The audience will learn the value of 

healthy, wholesome ingredients and how healthy food choices can have positive effects on our 

quality of life. Special guests will serve as judge and jury.



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (8 of 

19) Response

Program Title Hatched

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10:30-11:00 am

Total times 

aired at 

regularly 

scheduled time

14

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Hatched is an educational and informational series dedicated to teaching children aged 13-16 about how 

to successfully pursue their entrepreneurial dreams. Each week, a seasoned term of business leaders 

instructs entrepreneurs about the basic but critical business skills needed to bring a product from concept 

to the marketplace. A unique program that combines entertainment with business school, Hatched will 

focus on the skills needed to launch a product. It will help young people develop the confidence and 

business savvy to execute a detailed business plan that includes product pricing, packaging, marketing 

and investment strategies. Hatched brings young entrepreneurs to the table encouraging them to step up 

and seize their dreams.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Digital Core 

Program (9 of 

19) Response

Program Title All in with Laila Ali (DT2 - Bounce)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 9:00-9:30 & 9:30-10:00am (10/22-12/31/16)

Total times aired 

at regularly 

scheduled time

22

Total times aired 22

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

All in with Laila Ali is a weekly half-hour series that delves into the world of sports, culture, travel and 

adventure. Developed and produced for viewers aged 13-16, each week host Laila Ali profiles 

inspirational people and showcases their extraordinary achievements. In the half-hour series Laila Ali 

scours the globe to track down the world's most compelling stories, profiling inspirational athletes, 

showcasing groundbreaking achievements and extraordinary stories. Exploring the world of sports, 

culture, travel and adventure, this educational program steps off the beaten track into uncharted territory 

inspiring audiences to go all in on their dreams.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (10 

of 19) Response

Program Title Culture Click (DT2 - Bounce)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10:00-10:30 am (10/22-10/29/16) and (11/12-12/31/16)



Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

10

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Culture Click is a weekly half-hour series that explores the genesis of - and reasons behind - cultural events 

that permeate our everyday lives. Developed and produced for viewers aged 13-16, host Nzinga Blake 

opens each episode from her virtual reality set with a list of what's trending on search engines that week. 

These topics will serve as a jumping-off point for a deep dive into the culture viewers 13-16 wil embrace. 

Each week Nzinga will analyze and answer the questions that shape our society - using the power and 

speed of the internet and user-generated questions and content. Experts in pop culture will join her to add 

insight and historical perspective. And most importantly, viewers will come away with a week's worth of 

"aha" moments to share with their friends and family. Six degrees of separation takes on a whole new 

meaning, and there's no limit to what viewers will learn when they experience Culture Click.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (11 of 

19) Response

Program Title Animal Tails (DT2 - Bounce)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10:30-11:00 am



Total times 

aired at 

regularly 

scheduled time

14

Total times aired 14

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Animal Tails is a half-hour educational, studio-based variety show for children 13-16 years of age. This 

half-hour weekly series highlights various features of the animal kingdom, from household pets to exotic 

wildlife. Animal lovers of all ages learn about the different creatures of our planet on this informative yet 

entertaining program. Hosted by comedian Mark Curry, Animal Tails explores and investigates animals of 

all sizes from all sorts of locations. From uncovering the unique ways different animals communicate with 

each other to discovering how police teams train their canine partners, Animal Tails provides a unique 

and educational experience for children and their parents.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (12 

of 19) Response

Program Title Everyday Health (DT2 - Bounce)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 11:00-11:30am & 11:30am - 12:00pm (10/22-12/31/16)

Total times 

aired at 

regularly 

scheduled 

time

22

Total times 

aired

22



Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, our 

hosts scan the country finding those who "pay it forward" to promote health and wellness. The remarkable 

people that viewers meet are referred to as "agents of change", special individuals who are making big 

changes in people's lives, one small step at a time. Everyday Health is a series that uniquely raises 

awareness to help fight obesity, raise self-esteem, establish physical fitness habits and prevent negative 

health choices. An inspirational program about people who confront challenges by taking control, Everyday 

Health, through captivating storytelling, reports on amazing teens and other selfless Americans who are 

"paying it forward", with good will and new ideas that will inspire other teens to take action.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (13 of 19) Response

Program Title Missing (DT3 - Escape)

Origination Network

Days/Times Program Regularly Scheduled Saturday 9:00-9:30 & 11:30am-12:00pm

Total times aired at regularly scheduled time 28

Total times aired 28

Number of Preemptions 0

Number of Preemptions for other than Breaking 

News

0

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years



Describe the educational and informational 

objective of the program and how it meets the 

definition of Core Programming.

Missing profiles the cases of missing children and adults and offers 

internet safety tips and an instructional message from the National 

Center for Missing and Exploited Children.

Does the Licensee identify the program by 

displaying throughout the program the symbol E

/I?

Yes

Digital Core 

Program (14 of 

19) Response

Program Title Living Greener (DT3 - Escape)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 9:30-10:00 & 10:00-10:30am

Total times 

aired at 

regularly 

scheduled time

28

Total times 

aired

28

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

Living Greener talks to inventors, visionaries, scientists and activists to find out where the planet is 

headed. Whether it is recycling cigarette butts into clothing, monitoring endangered species or creating a 

rooftop farm in New York City, Living Greener gives us an insight into our future way of life. Living 

Greener serves the educational and informational needs of children 13-16 years of age with its program 

content, including the importance of understanding our environment and showcasing the latest 

innovations to help make the planet more eco-friendly. The series travels around the world to show how 

people and nations are addressing today's environmental problems and how they are seeking solutions.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Digital Core Program (15 of 19) Response

Program Title Uncaged (DT3 - Escape)

Origination Network

Days/Times Program Regularly Scheduled Saturday 10:30-11:00 & 11:00-11:30 am

Total times aired at regularly scheduled time 28

Total times aired 28

Number of Preemptions 0

Number of Preemptions for other than Breaking 

News

0

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets the 

definition of Core Programming.

We go right into the natural habitats of polar bears, exotic monkeys, 

penguins, bald eagles, and grizzly bears as we tour the globe to witness 

wildlife as it's meant to be - Uncaged.

Does the Licensee identify the program by 

displaying throughout the program the symbol E

/I?

Yes

Digital Core 

Program (16 

of 19) Response

Program Title Jack Hanna's Wild Countdown (DT4 - Grit)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 9:00-9:30 & 9:30-10:00 am

Total times 

aired at 

regularly 

scheduled 

time

28

Total times 

aired

28

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0



Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face-to-face with the best of the 

beasts. In this weekly half-hour series that will engage viewers 13-16, as well as the whole family, Jack 

highlights his favorite animals and adventures from around the world. Presented in countdown style, Jack 

offers up a different "top ten" each week in a variety of categories. What are the top ten fastest animals in 

Africa, tallest insects, biggest eaters, smartest birds...Jack will answer all of these questions and more. As 

Jack reveals the categories, he gives further insights and interesting facts about the animals allowing 

viewers of all ages the opportunity to be entertained as well as learn more about the fascinating animal 

kingdom in Jack Hanna's Wild Countdown.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (17 

of 19) Response

Program Title Sea Rescue (DT4 - Grit)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 10:30-11:00 & 11:00-11:30 am

Total times 

aired at 

regularly 

scheduled 

time

28

Total times 

aired

28

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins



Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The half-hour weekly series, Sea Rescue, features the rescue, rehabilitation and - in many instances - 

release back into the wild of ocean wildlife. Produced for ages 13-16, Sea Rescue offers educational and 

entertaining television by demonstrating the welfare and medical benefits that rescue and rehabilitation 

programs provide animals. Viewers will also learn that there's a reciprocal benefit: rescued animals provide 

valuable insight into their biology and ecology. This information adds to the pool of knowledge necessary to 

conserve threatened and endangered species. Each week, Sea Rescue will leave its audience inspired by 

the real-life stories of the featured animals and rescuers and with a fuller understanding of the rich array of 

sea life with which we share our planet.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (18 

of 19) Response

Program Title Rock the Park (DT4 - Grit)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

Saturday 11:30am - 12:00pm

Total times 

aired at 

regularly 

scheduled 

time

14

Total times 

aired

14

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins



Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Rock the Park is a weekly half-hour series produced and designed to educate and inform children 13-16 

years of age and taps into America's love affair with our national parks. In this awe-inspiring and 

entertaining series our hosts, Jack Steward and Colton Smith, come face to face with nature and some of 

the most amazing places on earth. Viewers will witness the fascinating underwater world of Dry Tortugas 

National Park in Florida, which is home to the world's most unique coral and marine life. They'll watch as 

Jack and Colton raft their way through Alaska's remote Aniakchak National Monument and Preserve, 

spotting the region's famous brown bears. Viewers will reach new heights as Jack and Colton embark on 

their biggest climbing challenge yet - The Grand Teton in Wyoming's Grand Teton National Park.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (19 of 19) Response

Program Title The Brady Barr Experience (DT4 - GRIT)

Origination Network

Days/Times 

Program Regularly 

Scheduled

Saturday 10:00-10:30 am

Total times aired at 

regularly scheduled 

time

14

Total times aired 14

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

This is a live action, half-hour television program designed to meet the educational and informational 

needs of children. Herpetologist Dr. Brady Barr has traveled to five continents, worked with hundreds 

of scientists and has gotten up close and personal with some of the most misunderstood animals on 

the planet. Brady Barr has made it is life's work to study and protect some of the worlds' most 

dangerous and endangered land animals. Viewers will go behind the scenes with Barr for a 

captivating ride through the world of wildlife and animal conservation.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Non-Core Educational 

and Informational 

Programming (1 of 9) Response

Program Title All in with Laila Ali (DT2 - Bounce)

Origination Network

Days/Times Program 

Regularly Scheduled:

Saturday 9:00-9:30 & 9:30-10:00 am (10/1-10/15/16)

Total times aired at 

regularly scheduled time:

6

Number of Preemptions 0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

All in with Laila Ali is a weekly half-hour series that delves into the world of sports, culture, travel 

and adventure. Developed and produced for viewers aged 13-16, each week host Laila Ali 

profiles inspirational people and showcases their extraordinary achievements. In the half-hour 

series Laila Ali scours the globe to track down the world's most compelling stories, profiling 

inspirational athletes, showcasing groundbreaking achievements and extraordinary stories. 

Exploring the world of sports, culture, travel and adventure, this educational program steps off 

the beaten track into uncharted territory inspiring audiences to go all in on their dreams.

Does the program have 

educating and informing 

children ages 16 and 

under as a significant 

purpose?

Yes

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

No

Does the Licensee 

provide information 

regarding the program, 

including an indication of 

the target child audience, 

to publishers of program 

guides consistent with 47 

C.F.R. Section 73.673?

Date and Time Aired:

Questions Response

Non-Core Educational 

and Informational 

Programming (2 of 9) Response

Program Title All in with Laila Ali (DT2 - Bounce)

Origination Network

Days/Times Program 

Regularly Scheduled:

Sunday 9:00-9:30am (10/30 - 12/4/16)

Total times aired at 

regularly scheduled time:

6

Non-Core 
Educational and 
Informational 
Programming (9)



Number of Preemptions 0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

All in with Laila Ali is a weekly half-hour series that delves into the world of sports, culture, travel 

and adventure. Developed and produced for viewers aged 13-16, each week host Laila Ali 

profiles inspirational people and showcases their extraordinary achievements. In the half-hour 

series Laila Ali scours the globe to track down the world's most compelling stories, profiling 

inspirational athletes, showcasing groundbreaking achievements and extraordinary stories. 

Exploring the world of sports, culture, travel and adventure, this educational program steps off 

the beaten track into uncharted territory inspiring audiences to go all in on their dreams.

Does the program have 

educating and informing 

children ages 16 and 

under as a significant 

purpose?

Yes

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Does the Licensee 

provide information 

regarding the program, 

including an indication of 

the target child audience, 

to publishers of program 

guides consistent with 47 

C.F.R. Section 73.673?

Yes

Date and Time Aired:

Questions Response

Non-Core Educational 

and Informational 

Programming (3 of 9) Response

Program Title All in with Laila Ali (DT2 - Bounce)

Origination Network

Days/Times Program 

Regularly Scheduled:

Sunday 9:30-10:00 am (10/30/16, 11/27/16 & 12/4/16)

Total times aired at 

regularly scheduled time:

3

Number of Preemptions 0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational 

objective of the program 

and how it meets the 

definition of Core 

Programming.

All in with Laila Ali is a weekly half-hour series that delves into the world of sports, culture, travel 

and adventure. Developed and produced for viewers aged 13-16, each week host Laila Ali 

profiles inspirational people and showcases their extraordinary achievements. In the half-hour 

series Laila Ali scours the globe to track down the world's most compelling stories, profiling 

inspirational athletes, showcasing groundbreaking achievements and extraordinary stories. 

Exploring the world of sports, culture, travel and adventure, this educational program steps off 

the beaten track into uncharted territory inspiring audiences to go all in on their dreams.



Does the program have 

educating and informing 

children ages 16 and 

under as a significant 

purpose?

Yes

Does the Licensee 

identify the program by 

displaying throughout the 

program the symbol E/I?

Yes

Does the Licensee 

provide information 

regarding the program, 

including an indication of 

the target child audience, 

to publishers of program 

guides consistent with 47 

C.F.R. Section 73.673?

Yes

Date and Time Aired:

Questions Response

Non-Core 

Educational and 

Informational 

Programming (4 of 

9) Response

Program Title Everyday Health (DT2 - Bounce)

Origination Network

Days/Times 

Program Regularly 

Scheduled:

Saturday 11:00-11:30am & 11:30am - 12:00pm (10/1-10/15/16)

Total times aired at 

regularly scheduled 

time:

6

Number of 

Preemptions

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, 

our hosts scan the country finding those who "pay it forward" to promote health and wellness. The 

remarkable people that viewers meet are referred to as "agents of change", special individuals who 

are making big changes in people's lives, one small step at a time. Everyday Health is a series that 

uniquely raises awareness to help fight obesity, raise self-esteem, establish physical fitness habits 

and prevent negative health choices. An inspirational program about people who confront challenges 

by taking control, Everyday Health, through captivating storytelling, reports on amazing teens and 

other selfless Americans who are "paying it forward", with good will and new ideas that will inspire 

other teens to take action.

Does the program 

have educating and 

informing children 

ages 16 and under 

as a significant 

purpose?

Yes



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

No

Does the Licensee 

provide information 

regarding the 

program, including 

an indication of the 

target child 

audience, to 

publishers of 

program guides 

consistent with 47 C.

F.R. Section 73.673?

Date and Time Aired:

Questions Response

Non-Core 

Educational and 

Informational 

Programming (5 of 

9) Response

Program Title Everyday Health (DT2 - Bounce)

Origination Network

Days/Times 

Program Regularly 

Scheduled:

Sunday 10:00-10:30am (11/6-11/27/16)

Total times aired at 

regularly scheduled 

time:

4

Number of 

Preemptions

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, 

our hosts scan the country finding those who "pay it forward" to promote health and wellness. The 

remarkable people that viewers meet are referred to as "agents of change", special individuals who 

are making big changes in people's lives, one small step at a time. Everyday Health is a series that 

uniquely raises awareness to help fight obesity, raise self-esteem, establish physical fitness habits 

and prevent negative health choices. An inspirational program about people who confront challenges 

by taking control, Everyday Health, through captivating storytelling, reports on amazing teens and 

other selfless Americans who are "paying it forward", with good will and new ideas that will inspire 

other teens to take action.

Does the program 

have educating and 

informing children 

ages 16 and under 

as a significant 

purpose?

Yes



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Does the Licensee 

provide information 

regarding the 

program, including 

an indication of the 

target child 

audience, to 

publishers of 

program guides 

consistent with 47 C.

F.R. Section 73.673?

Yes

Date and Time Aired:

Questions Response

Non-Core 

Educational and 

Informational 

Programming (6 of 

9) Response

Program Title Everyday Health (DT2 - Bounce)

Origination Network

Days/Times 

Program Regularly 

Scheduled:

Sunday 10:30-11:00am (11/6-11/27/16)

Total times aired at 

regularly scheduled 

time:

4

Number of 

Preemptions

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, 

our hosts scan the country finding those who "pay it forward" to promote health and wellness. The 

remarkable people that viewers meet are referred to as "agents of change", special individuals who 

are making big changes in people's lives, one small step at a time. Everyday Health is a series that 

uniquely raises awareness to help fight obesity, raise self-esteem, establish physical fitness habits 

and prevent negative health choices. An inspirational program about people who confront challenges 

by taking control, Everyday Health, through captivating storytelling, reports on amazing teens and 

other selfless Americans who are "paying it forward", with good will and new ideas that will inspire 

other teens to take action.

Does the program 

have educating and 

informing children 

ages 16 and under 

as a significant 

purpose?

Yes



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Does the Licensee 

provide information 

regarding the 

program, including 

an indication of the 

target child 

audience, to 

publishers of 

program guides 

consistent with 47 C.

F.R. Section 73.673?

Yes

Date and Time Aired:

Questions Response

Non-Core 

Educational and 

Informational 

Programming (7 of 

9) Response

Program Title Everyday Health (DT2 - Bounce)

Origination Network

Days/Times 

Program Regularly 

Scheduled:

Sunday 12/4/16 at 9:00am, 9:30am, 11:00am and 11:30am

Total times aired at 

regularly scheduled 

time:

4

Number of 

Preemptions

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, 

our hosts scan the country finding those who "pay it forward" to promote health and wellness. The 

remarkable people that viewers meet are referred to as "agents of change", special individuals who 

are making big changes in people's lives, one small step at a time. Everyday Health is a series that 

uniquely raises awareness to help fight obesity, raise self-esteem, establish physical fitness habits 

and prevent negative health choices. An inspirational program about people who confront challenges 

by taking control, Everyday Health, through captivating storytelling, reports on amazing teens and 

other selfless Americans who are "paying it forward", with good will and new ideas that will inspire 

other teens to take action.

Does the program 

have educating and 

informing children 

ages 16 and under 

as a significant 

purpose?

Yes



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Does the Licensee 

provide information 

regarding the 

program, including 

an indication of the 

target child 

audience, to 

publishers of 

program guides 

consistent with 47 C.

F.R. Section 73.673?

Yes

Date and Time Aired:

Questions Response

Non-Core 

Educational and 

Informational 

Programming (8 

of 9) Response

Program Title Cuture Click (DT2 - Bounce)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled:

Saturday 10:00-10:30 am (10/1-10/15/16 and 11/5/16)

Total times aired 

at regularly 

scheduled time:

4

Number of 

Preemptions

0

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Culture Click is a weekly half-hour series that explores the genesis of - and reasons behind - cultural 

events that permeate our everyday lives. Developed and produced for viewers aged 13-16, host 

Nzinga Blake opens each episode from her virtual reality set with a list of what's trending on search 

engines that week. These topics will serve as a jumping-off point for a deep dive into the culture 

viewers 13-16 wil embrace. Each week Nzinga will analyze and answer the questions that shape our 

society - using the power and speed of the internet and user-generated questions and content. Experts 

in pop culture will join her to add insight and historical perspective. And most importantly, viewers will 

come away with a week's worth of "aha" moments to share with their friends and family. Six degrees of 

separation takes on a whole new meaning, and there's no limit to what viewers will learn when they 

experience Culture Click.



Does the program 

have educating 

and informing 

children ages 16 

and under as a 

significant 

purpose?

Yes

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

No

Does the 

Licensee provide 

information 

regarding the 

program, 

including an 

indication of the 

target child 

audience, to 

publishers of 

program guides 

consistent with 47 

C.F.R. Section 

73.673?

Date and Time Aired:

Questions Response

Non-Core 

Educational and 

Informational 

Programming (9 

of 9) Response

Program Title Culture Click (DT2- Bounce)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled:

Sunday 9:30-10:00am (11/6-11/20/16 & 12/11/16)

Total times aired 

at regularly 

scheduled time:

4

Number of 

Preemptions

0

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Culture Click is a weekly half-hour series that explores the genesis of - and reasons behind - cultural 

events that permeate our everyday lives. Developed and produced for viewers aged 13-16, host 

Nzinga Blake opens each episode from her virtual reality set with a list of what's trending on search 

engines that week. These topics will serve as a jumping-off point for a deep dive into the culture 

viewers 13-16 wil embrace. Each week Nzinga will analyze and answer the questions that shape our 

society - using the power and speed of the internet and user-generated questions and content. Experts 

in pop culture will join her to add insight and historical perspective. And most importantly, viewers will 

come away with a week's worth of "aha" moments to share with their friends and family. Six degrees of 

separation takes on a whole new meaning, and there's no limit to what viewers will learn when they 

experience Culture Click.

Does the program 

have educating 

and informing 

children ages 16 

and under as a 

significant 

purpose?

Yes

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Does the 

Licensee provide 

information 

regarding the 

program, 

including an 

indication of the 

target child 

audience, to 

publishers of 

program guides 

consistent with 47 

C.F.R. Section 

73.673?

Yes

Date and Time Aired:

Questions Response



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television Programming 

Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Jennifer 

Marks

Address 4720 OAK 

STREET

City KANSAS 

CITY

State MO

Zip 64112

Telephone Number (816) 432-

9112

Email Address jen.

marks@kshb.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This may 

include information on any other noncore educational and informational programming that you aired this 

quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

Liaison Contact



Other 

Matters (1 of 

26) Response

Program Title Marty Stouffer's Wild America

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SA/7:30am

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

WILD AMERICA familiarizes children with the animals of the North American, their interaction with other 

animals and their environment. Throughout the series emphasis will be placed upon protecting endangered 

species and the impact that humans have while interacting in their environment. Each episode of the series 

will be specific to a particular animal. Topics will range from basic food gather, mating, natural enemies, 

relationships to other animals, and the interaction of the specific ecology on the survival of the species. We 

expect that children viewing the program will achieve a greater understanding of nature and specific animal 

species because of the up-close and detailed photography of the series. Through this understanding, it is 

hoped children will better relate to the natural environment as it exist in North American and learn to protect 

its natural species.

Other Matters (2 of 26) Response

Program Title Missing

Origination Syndicated

Days/Times Program Regularly Scheduled SA/7AM

Total times aired at regularly scheduled time 12

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets the 

definition of Core Programming.

Missing profiles the cases of missing children and adults and offers 

internet safety tips and an instructional message from the National 

Center for Missing and Exploited Children.

Other Matters (3 

of 26) Response

Program Title Ocean Mysteries

Origination Syndicated

Other Matters (26)



Days/Times 

Program 

Regularly 

Scheduled

SA/8:00am

Total times aired 

at regularly 

scheduled time

12

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

This half-hour weekly series, Ocean Mysteries, offers a fresh approach to the quest for aquatic 

understanding by blending stories of fascinating sea creatures, comparisons to popular land animals, 

and analogies to human experiences. Hosted by Jeff Corwin, Ocean Mysteries is produced for ages 13-

16 - and beyond - by showing how animals share the same behaviors, challenges and triumphs that 

humans do. From exciting rescues of abandoned animals to unexpected conflicts in the "family 

dynamics" of the mingling species, viewers will get to know - and -about these heroes, and all of the 

fascinating life teeming in our oceans.

Other 

Matters (4 of 

26) Response

Program Title Expedition Wild

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SA/8:30am

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Produced for ages 13-16, this educational and informational program is hosted by wildlife expert Casey 

Anderson and showcases his charismatic animal companions on an innovative and action-packed odyssey 

through North America's wild places - revealing a rare glimpse into the beauty and complexity of the natural 

world. Viewers will follow Casey on a series of breathtakingly wild adventures: he'll paddle the Grand 

Canyon, ski with Woverines in British Columbia, observe Mountain Lions in Montana, stake out scavengers 

of Yellowstone, investigate a raven's nest, observe Polar Bears on Alaska's northern slope, and climb to 

rugged extremes in pursuit of Northern Maine's Black Bears - bringing audiences a rare and personal 

experience with endangered species, some deadly, others dashing, in the stunning natural ecosystems that 

they call home.



Other 

Matters (5 of 

26) Response

Program Title Brain Games: Family Edition

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SA 9AM

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Produced for children aged 13-16, Brain Games: Family Edition is a weekly half-hour series that explores 

the fascinating components of the human brain and how they shape our perceptions and everyday lives. 

Hosted by Jason Silva, Brain Games: Family Edition opens each episode with an exercise for your mind 

which will often leave you scratching your head. These exercises will serve as a jumping-off point for a deep 

dive into the reality of human perception and the fascinating ways that our brain functions. Each week, Host 

Jason Silva will explore a variety of different topics including visual perception, memory, skill learning, 

decision making, and many more. Brain Games: Family Edition educates and inspires viewers by presenting 

a series of experiments and activities designed to help people improve cognitive function and use their 

brains better, smarter and faster.

Other 

Matters (6 of 

26) Response

Program Title Dog Town, USA

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SA 930AM

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Dog Town, USA is a story of the men and women who devote their lives to the healing and happiness of 

dogs - from every corner of the nation. Built on 33,000 acres of pristine land in Utah, Dog Town, USA is the 

nation's preeminent facility dedicated to finding safe homes for abandoned dogs. Dog Town, USA is 

produced for ages 13-16 and will inspire young people to pursue their dreams while valuing the importance 

of dedicating oneself to the greater good of community and family. The series demonstrates the powerful 

interaction between humans and animals with a focus on our canine companions. Dog Town, USA educates 

and informs the audience about canine training techniques and creating healthy environments for dogs. Dog 

Town, USA's trained experts teach teen viewers how to be a responsible pet owner and maintain a safe and 

healthy lifestyle for both family and pet. Viewers will get to know - and care - about these dogs and the 

heroes who do whatever it takes to give them a second chance.

Other Matters (7 of 

26) Response

Program Title Recipe Rehab

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

SA 10AM

Total times aired at 

regularly scheduled 

time

12

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

In this weekly half-hour competition-style series developed and produced to educate and inform 

viewers ages 13-16, it is chef against chef in a recipe makeover challenge. Viewers will submit their 

favorite, decadent, high-calorie, classic family recipes and two acclaimed chefs will face off in a head-

to-head competition to give the recipes a low-calorie twist. The audience will learn the value of 

healthy, wholesome ingredients and how healthy food choices can have positive effects on our 

quality of life. Special guests will serve as judge and jury.

Other Matters 

(8 of 26) Response

Program Title Hatched

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SA 1030AM

Total times 

aired at 

regularly 

scheduled time

12

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Hatched is an educational and informational series dedicated to teaching children aged 13-16 about how 

to successfully pursue their entrepreneurial dreams. Each week, a seasoned term of business leaders 

instructs entrepreneurs about the basic but critical business skills needed to bring a product from concept 

to the marketplace. A unique program that combines entertainment with business school, Hatched will 

focus on the skills needed to launch a product. It will help young people develop the confidence and 

business savvy to execute a detailed business plan that includes product pricing, packaging, marketing 

and investment strategies. Hatched brings young entrepreneurs to the table encouraging them to step up 

and seize their dreams.

Other Matters (9 

of 26) Response

Program Title All in with Laila Ali (DT2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SA 9AM

Total times aired 

at regularly 

scheduled time

12

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

All in with Laila Ali is a weekly half-hour series that delves into the world of sports, culture, travel and 

adventure. Developed and produced for viewers aged 13-16, each week host Laila Ali profiles 

inspirational people and showcases their extraordinary achievements. In the half-hour series Laila Ali 

scours the globe to track down the world's most compelling stories, profiling inspirational atheletes, 

showcasing groundbreaking achievements and extraordinary stories. Exploring the world of sports, 

culture, travel and adventure, this educational program steps off the beaten track into uncharted territory 

inspiring audiences to go all in on their dreams.

Other Matters 

(10 of 26) Response

Program Title All in with Laila Ali (DT2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SA 930AM

Total times aired 

at regularly 

scheduled time

12

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

All in with Laila Ali is a weekly half-hour series that delves into the world of sports, culture, travel and 

adventure. Developed and produced for viewers aged 13-16, each week host Laila Ali profiles 

inspirational people and showcases their extraordinary achievements. In the half-hour series Laila Ali 

scours the globe to track down the world's most compelling stories, profiling inspirational atheletes, 

showcasing groundbreaking achievements and extraordinary stories. Exploring the world of sports, 

culture, travel and adventure, this educational program steps off the beaten track into uncharted territory 

inspiring audiences to go all in on their dreams.

Other 

Matters (11 

of 26) Response

Program Title Culture Click (DT2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SA 10AM

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Culture Click is a weekly half-hour series that explores the genesis of - and reasons behind - cultural events 

that permeate our everyday lives. Developed and produced for viewers aged 13-16, host Nzinga Blake 

opens each episode from her virtual reality set with a list of what's trending on search engines that week. 

These topics will serve as a jumping-off point for a deep dive into the culture viewers 13-16 wil embrace. 

Each week Nzinga will analyze and answer the questions that shape our society - using the power and 

speed of the internet and user-generated questions and content. Experts in pop culture will join her to add 

insight and historical perspective. And most importantly, viewers will come away with a week's worth of 

"aha" moments to share with their friends and family. Six degrees of separation takes on a whole new 

meaning, and there's no limit to what viewers will learn whent they experience Culture Click.

Other Matters (12 of 26) Response

Program Title Animal Tails (DT2)

Origination Network

Days/Times Program Regularly Scheduled SA 1030AM

Total times aired at regularly scheduled 

time

12

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets 

the definition of Core Programming.

Animal Tails is a half-hour educational, studio-based variety show for children 

13-16 years of age. This half-hour weekly series highlights various features of 

the animal kingdom, from household pets to exotic wildlife.



Other 

Matters (13 

of 26) Response

Program Title Everyday Health (DT2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SA 11AM

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, our 

hosts scan the country finding those who "pay it forward" to promote health and wellness. The remarkable 

people that viewers meet are referred to as "agents of change", special individuals who are making big 

changes in people's lives, one small step at a time. Everyday Health is a series that uniquely raises 

awareness to help fight obesity, raise self-esteem, establish physical fitness habits and prevent negative 

health choices. An inspirational program about people who confront challenges by taking control, Everyday 

Health, through captivating storytelling, reports on amazing teens and other selfless Americans who are 

"paying it forward", with good will and new ideas that will inspire other teens to take action.

Other 

Matters (14 

of 26) Response

Program Title Everyday Health (DT2)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SA 11:30AM

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-16, our 

hosts scan the country finding those who "pay it forward" to promote health and wellness. The remarkable 

people that viewers meet are referred to as "agents of change", special individuals who are making big 

changes in people's lives, one small step at a time. Everyday Health is a series that uniquely raises 

awareness to help fight obesity, raise self-esteem, establish physical fitness habits and prevent negative 

health choices. An inspirational program about people who confront challenges by taking control, Everyday 

Health, through captivating storytelling, reports on amazing teens and other selfless Americans who are 

"paying it forward", with good will and new ideas that will inspire other teens to take action.

Other Matters (15 of 26) Response

Program Title Missing (DT3)

Origination Network

Days/Times Program Regularly Scheduled SA 9AM

Total times aired at regularly scheduled time 12

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets the 

definition of Core Programming.

Missing profiles the cases of missing children and adults and offers 

internet safety tips and an instructional message from the National 

Center for Missing and Exploited Children.

Other Matters (16 of 

26) Response

Program Title Better Planet TV (DT3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SA 930AM

Total times aired at 

regularly scheduled 

time

12

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

BETTER PLANET TV serves the educational and informational needs of children 13 to 16 years of 

age with its program content, including the importance of learning about our environment and ways to 

improve the quality of life for everyone in the world. The series allows teenagers to explore how 

individuals in various nations are creating new products and changing existing behaviors that lead to 

improvements and efficiencies in everyday life. The series also offers young viewers scientific 

information about the earth's ever-changing ecosystem.

Other Matters (17 of 

26) Response

Program Title Better Planet TV (DT3)

Origination Network



Days/Times 

Program Regularly 

Scheduled

SA 10AM

Total times aired at 

regularly scheduled 

time

12

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

BETTER PLANET TV serves the educational and informational needs of children 13 to 16 years of 

age with its program content, including the importance of learning about our environment and ways to 

improve the quality of life for everyone in the world. The series allows teenagers to explore how 

individuals in various nations are creating new products and changing existing behaviors that lead to 

improvements and efficiencies in everyday life. The series also offers young viewers scientific 

information about the earth's ever-changing ecosystem.

Other Matters (18 

of 26) Response

Program Title Walking Wild (DT3)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SA 1030AM

Total times aired at 

regularly scheduled 

time

12

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

"Walking Wild" is a weekly half-hour reality series showcasing various wild animals at the world 

famous San Diego Zoo. The series focuses on the dedicated people who look after these spectacular 

critters. The program also gives teen viewers a unique up-close examination of each wild animal. In 

one episode, viewers explore the life patterns of elephants and the key to their longevity. Another 

episode focuses on Galapagos turtles and how they manage to survive. Walking Wild is a series 

intended to educate and inform viewers all about life in the animal kingdom.

Other Matters (19 

of 26) Response

Program Title Wild Wonders (DT3)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SA 11AM

Total times aired 

at regularly 

scheduled time

12



Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"Wild Wonders" is a weekly half-hour reality series allowing teen viewers to become familiar with the 

various wild animals in the world famous San Diego Zoo. The series focuses on various critters and 

examines their differences. The program also provides important information about each animal's living 

habits and includes interviews with people who care for them. In one episode, viewers learn about the 

unique relationship between a cheetah and dog. Another episode spotlights the various eating habits of 

different animals. Wild Wonders is a series intended to educate and inform viewers all about life in the 

animal kingdom.

Other Matters (20 of 26) Response

Program Title Missing (DT3)

Origination Network

Days/Times Program Regularly Scheduled SA 1130AM

Total times aired at regularly scheduled time 12

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational 

objective of the program and how it meets the 

definition of Core Programming.

Missing profiles the cases of missing children and adults and offers 

internet safety tips and an instructional message from the National 

Center for Missing and Exploited Children.

Other Matters 

(21 of 26) Response

Program Title Jack Hanna's Wild Countdown (DT4)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SA 9AM

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face-to-face with the best of the 

beasts. In this weekly half-hour series that will engage viewers 13-16, as well as the whole family, Jack 

highlights his favorite animals and adventures from around the world. Presented in countdown style, Jack 

offers up a different "top ten" each week in a variety of categories. What are the top ten fastest animals in 

Africa, tallest insects, biggest eaters, smartest birds...Jack will answer all of these questions and more. As 

Jack reveals the categories, he gives further insights and interesting facts about the animals allowing 

viewers of all ages the opportunity to be entertained as well as learn more about the fascinating animal 

kingdom in Jack Hanna's Wild Countdown.

Other Matters 

(22 of 26) Response

Program Title Jack Hanna's Wild Countdown (DT4)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SA 930AM

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face-to-face with the best of the 

beasts. In this weekly half-hour series that will engage viewers 13-16, as well as the whole family, Jack 

highlights his favorite animals and adventures from around the world. Presented in countdown style, Jack 

offers up a different "top ten" each week in a variety of categories. What are the top ten fastest animals in 

Africa, tallest insects, biggest eaters, smartest birds...Jack will answer all of these questions and more. As 

Jack reveals the categories, he gives further insights and interesting facts about the animals allowing 

viewers of all ages the opportunity to be entertained as well as learn more about the fascinating animal 

kingdom in Jack Hanna's Wild Countdown.

Other Matters (23 of 

26) Response

Program Title The Brady Barr Experience (DT4)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SA 10AM

Total times aired at 

regularly scheduled 

time

12

Length of Program 30 mins



Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

This is a live action, half-hour television program designed to meet the educational and informational 

needs of children. Herpetologist Dr. Brady Barr has traveled to five c, worked with hundreds of 

scientists and has gotten up close and personal with some of the most misunderstood animals on the 

planet. Brady Barr has made it is life's work to study and protect some of the worlds' most dangerous 

and endangered land animals. Viewers will go behind the scenes with Barr for a captivating ride 

through the world of wildlife and animal conservation.

Other Matters 

(24 of 26) Response

Program Title Sea Rescue (DT4)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SA 1030AM

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The half-hour weekly series, Sea Rescue, features the rescue, rehabilitation and - in many instances - 

release back into the wild of ocean wildlife. Produced for ages 13-16, Sea Rescue offers educational and 

entertaining television by demonstrating the welfare and medical benefits that rescue and rehabilitation 

programs provide animals. Viewers will also learn that there's a reciprocal benefit: rescued animals provide 

valuable insight into their biology and ecology. This information adds to the pool of knowledge necessary to 

conserve threatened and endangered species. Each week, Sea Rescue will leave its audience inspired by 

the real-life stories of the featured animals and rescuers and with a fuller understanding of the rich array of 

sea life with which we share our planet.

Other Matters 

(25 of 26) Response

Program Title Sea Rescue (DT4)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SA 11AM

Total times 

aired at 

regularly 

scheduled 

time

12



Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The half-hour weekly series, Sea Rescue, features the rescue, rehabilitation and - in many instances - 

release back into the wild of ocean wildlife. Produced for ages 13-16, Sea Rescue offers educational and 

entertaining television by demonstrating the welfare and medical benefits that rescue and rehabilitation 

programs provide animals. Viewers will also learn that there's a reciprocal benefit: rescued animals provide 

valuable insight into their biology and ecology. This information adds to the pool of knowledge necessary to 

conserve threatened and endangered species. Each week, Sea Rescue will leave its audience inspired by 

the real-life stories of the featured animals and rescuers and with a fuller understanding of the rich array of 

sea life with which we share our planet.

Other 

Matters (26 

of 26) Response

Program Title Rock The Park (DT4)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SA 1130AM

Total times 

aired at 

regularly 

scheduled 

time

12

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Rock the Park is a weekly half-hour series produced and designed to educate and inform children 13-16 

years of age and taps into America's love affair with our national parks. In this awe-inspiring and 

entertaining series our hosts, Jack Steward and Colton Smith, come face to face with nature and some of 

the most amazing places on earth. Viewers will witness the fascinating underwater world of Dry Tortugas 

National Park in Florida, which is home to the world's most unique coral and marine life. They'll watch as 

Jack and Colton raft their way through Alaska's remote Aniakchak National Monument and Preserve, 

spotting the region's famous brown bears. Viewers will reach new heights as Jack and Colton embark on 

their biggest climbing challenge yet - The Grand Teton in Wyoming's Grand Teton National Park.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments. Yes

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

Michele 

Wilinski

Program 

& 

Research 

Manager

01/09

/2017

Certification
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