Approved by OMB (Office of Management and Budget) 3060-0928
January 2015

(REFERENCE COPY - Not for submission)

Children's Television Programming Report
FRN:

0002710192

City: CAPE CORAL

File Number: 0000014998

Call Sign:

WFTX-TV

Facility ID:

Purpose: Children's TV Programming Report Amendment

Status: Received

Filing Status: Active

Report reflects information for : Third Quarter of 2016

General
Information

70649

State: FL

Service: Full Service Television
Status Date: 11/18/2016

Submit Date: 11/18/2016

Section

Question

Response

Attachments

Are attachments (other than associated schedules) being

Yes

filed with this application?

Applicant
Information

Applicant Name, Type, and Contact Information
Applicant
Applicant

Address

Phone

Email

Type

SCRIPPS BROADCASTING HOLDINGS LLC

David Giles

+1 (513)

DAVE.

Company

Doing Business As: SCRIPPS

312 WALNUT

977-3000

GILES@SCRIPPS.

BROADCASTING HOLDINGS LLC

STREET
28TH FLOOR
CINCINNATI,
OH 45202
United States

COM

Contact
Representatives
(2)

Contact Name

Address

Phone

Email

Contact Type

KENNETH C.

1050 CONNECTICUT

+1 (202) 861-

KHOWARD@BAKERLAW.

Legal

HOWARD , JR .

AVENUE, NW

1580

COM

Representative

BAKER &

SUITE 1100

HOSTETLER LLP

WASHINGTON, DC 20036

bpidek@mscon.com

Technical

United States
Benjamin Pidek , P.E .

PO Box 430

+1 (810) 621-

CONSULTING

Lennon, MI 48449

5656

ENGINEER

United States

Mid-State Consultants

Representative

Children's
Television
Information

Digital Core
Programming

Section

Question

Response

Station Type

Station Type

Network Affiliation

Affiliated network

FOX

Nielsen DMA

Ft. Myers-Naples

Web Home Page Address

http://www.fox4now.com/

Question

Response

State the average number of hours of Core Programming per week broadcast by the station on its main program

3.0

stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the

336.0

station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its

5.9

main program stream. See 47 C.F.R. Section 73.671:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication

Yes

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional
programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core
Programs(24)

Digital Core
Program (1 of
24)

Response

Program Title

Dog Tales (35.1 Primary Digital)

Origination

Syndicated

Days/Times

Saturdays 7:00-7:30 AM (thru 9/10/16)

Program
Regularly
Scheduled
Total times

11

aired at
regularly
scheduled
time
Total times

11

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child
Audience
Describe the

DOG TALES serves the educational and informational needs of children 13-16 years of age with its

educational

program content, including dog safety and care tips, as well as lessons on the responsibility of owning a

and

dog. The show also provides informative segments on various dog breeds and showcases veterinary

informational

experts explaining different issues affecting canines. The weekly series also includes recommended

objective of

reading lists about dogs, and promotes children's writing and creative skills with essay and art contests.

the program

This program is specifically designed to further the educational and informational needs of children, has

and how it

educating and informing children as a significant purpose, and otherwise meets the definition of Core

meets the

Programming as specified in the Commission's rules.

definition of
Core
Programming.
Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Yes

Digital Core
Program (2 of
24)

Response

Program Title

Eco Company (35.1 Primary Digital)

Origination

Syndicated

Days/Times

Saturdays 7:30-8:00 AM (thru 9/10/16)

Program
Regularly
Scheduled
Total times aired

11

at regularly
scheduled time
Total times aired

11

Number of

0

Preemptions
Number of

0

Preemptions for
other than
Breaking News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
Describe the

ECO COMPANY explores all aspects of being green and understanding how we impact our world. The

educational and

ECO team reports on the latest technologies in energy, recycling, conservation and organics and shares

informational

stories of young people making a positive impact on the environment. Each week the show also

objective of the

provides practical tips that teens, and people of all ages, can use in their daily lives. This program is

program and

specifically designed to further the educational and informational needs of children, has educating and

how it meets the

informing children as a significant purpose, and otherwise meets the definition of Core Programming as

definition of Core

specified in the Commission's rules.

Programming.
Does the

Yes

Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (3 of
24)

Response

Program Title

Career Day (35.1 Primary Digital)

Origination

Syndicated

Days/Times

Saturdays 8:00-8:30 AM (thru 9/10/16)

Program
Regularly
Scheduled

Total times aired

11

at regularly
scheduled time
Total times aired

11

Number of

0

Preemptions
Number of

0

Preemptions for
other than
Breaking News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
Describe the

CAREER DAY highlights the challenging and rewarding careers of men and women from around the

educational and

country. Today's youth will get an up-close look at potential careers that they may want to embark upon.

informational

The show features inspirational interviews with successful celebrities, entrepreneurs and business

objective of the

people from all sectors of the economy who share their career path with young people. This program is

program and

specifically designed to further the educational and informational needs of children, has educating and

how it meets the

informing children as a significant purpose, and otherwise meets the definition of Core Programming as

definition of Core

specified in the Commission's rules.

Programming.
Does the

Yes

Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (4
of 24)

Response

Program Title

Teen Kids News (35.1 Primary Digital)

Origination

Syndicated

Days/Times

Saturdays 8:30-9:00 AM (thru 9/10/16)

Program
Regularly
Scheduled
Total times

11

aired at
regularly
scheduled
time
Total times

11

aired
Number of
Preemptions

0

Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
Describe the

TEEN KIDS NEWS is a dynamic television news program for teens produced by teens. The half-hour

educational

weekly program provides information and news to students in a way that is educational as well as

and

entertaining. The focus of the program is young people, so all the stories are in their words. This program

informational

inserts the clear informed voice of students into the adult-dominated media and provides a unique

objective of

perspective that is not currently available on network news programs. Weekly Reader provides educational

the program

content and works with teachers nationwide to download scripts to teach public speaking, reading, and

and how it

writing skills. This program is specifically designed to further the educational and informational needs of

meets the

children, has educating and informing children as a significant purpose, and otherwise meets the definition

definition of

of Core Programming as specified in the Commission's rules.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (5 of 24)

Response

Program Title

Sports Stars of Tomorrow (35.1 Primary Digital)

Origination

Syndicated

Days/Times

Saturdays 9:00-9:30 AM (thru 9/10/16)

Program Regularly
Scheduled
Total times aired at

11

regularly scheduled
time
Total times aired

11

Number of

0

Preemptions
Number of
Preemptions for
other than Breaking
News

0

Number of

0

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

SPORTS STARS OF TOMORROW is a weekly half hour focusing on today's youth as they pursue

educational and

their dreams of becoming the next sports superstars. The show profiles college and high school talent

informational

in sports and provides an in-depth look at the hard work and dedication it takes to achieve their goals.

objective of the

This program is specifically designed to further the educational and informational needs of children,

program and how it

has educating and informing children as a significant purpose, and otherwise meets the definition of

meets the definition

Core Programming as specified in the Commission's rules.

of Core
Programming.
Does the Licensee

Yes

identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (6 of
24)

Response

Program Title

The Real Winning Edge (35.1 Primary Digital)

Origination

Syndicated

Days/Times

Saturdays 9:30-10:00 AM (thru 9/10/16)

Program
Regularly
Scheduled
Total times

11

aired at
regularly
scheduled time
Total times

11

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target
Child Audience

13 years to 16 years

Describe the

THE REAL WINNING EDGE highlights adolescents and young adults making the right choices when

educational

faced with tough decisions and significant challenges. Recognizing that 13 to 16 year olds are likely to be

and

influenced by celebrities, the series features role models from the professional sports and the

informational

entertainment industries. Each episode is engaging, entertaining and educational in structure, presenting

objective of the

a powerful and positive message. This program is specifically designed to further the educational and

program and

informational needs of children, has educating and informing children as a significant purpose, and

how it meets

otherwise meets the definition of Core Programming as specified in the Commission's rules.

the definition of
Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (7 of
24)

Response

Program Title

Eco Company (36.3 LAFF)

Origination

Network

Days/Times

Saturdays 10:00-10:30 AM

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target
Child
Audience

13 years to 16 years

Describe the

ECO COMPANY explores all aspects of being green and understanding how we impact our world. The

educational

ECO team reports on all the latest technologies in energy, recycling, conservation and organics and share

and

stories of young people making a positive impact on the environment. Each week the show provides

informational

practical tips that teens can use in their daily lives. The show is hosted by a dynamic and diverse group of

objective of

teens who combine their natural curiosity with their enthusiasm for preserving the planet they will inherit.

the program

This program is specifically designed to further the educational and informational needs of children, has

and how it

educating and informing children as a significant purpose, and otherwise meets the definition of Core

meets the

Programming as specified in the Commission's rules.

definition of
Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (8
of 24)

Response

Program Title

Swap TV (36.3 LAFF)

Origination

Network

Days/Times

Saturdays 10:30-11:00 AM

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

SWAP TV features two teenagers from different backgrounds "swapping" lives for a weekend. The

educational

programs explore the opposite lives of the participating youngsters as they learn about different cultures and

and

family settings. Young viewers are exposed to the special interests of the "swapping" youngsters and what

informational

adjustments they make to a different life situation. The program teaches tolerance of various races, creeds

objective of

and backgrounds while exposing an appreciation to someone else's way of life. Each episode promotes

the program

good social values and respect. The series teaches youth about compassion, understanding and

and how it

acceptance of others. This program is specifically designed to further the educational and informational

meets the

needs of children, has educating and informing children as a significant purpose, and otherwise meets the

definition of

definition of Core Programming as specified in the Commission's rules.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (9
of 24)

Response

Program Title

Make Television (36.3 LAFF)

Origination

Network

Days/Times

Saturdays 11:00-11:30 AM

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

MAKE TELEVISION is a "do it yourself" series for a new generation that encourages critical thinking. The

educational

show celebrates the inventors, artists and just plain every day folks who mix new and old technology to

and

create new marvels. The program highlights the importance of the creative process when developing new

informational

inventions. It allows teen viewers to see the various innovative ways people are producing new inventions,

objective of

emphasizing practical engineering applications. In each episode, viewers can see how simple everyday

the program

items can be transformed for new and exciting uses, taking objects destined for the garbage and up-cycling

and how it

them for a whole new purpose. This program is specifically designed to further the educational and

meets the

informational needs of children, has educating and informing children as a significant purpose, and

definition of

otherwise meets the definition of Core Programming as specified in the Commission's rules.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (10 of
24)

Response

Program Title

Animal Outtakes (36.3 LAFF)

Origination

Network

Days/Times

Saturdays 11:30 AM-12 Noon (thru 9/3/16)

Program
Regularly
Scheduled
Total times

10

aired at
regularly
scheduled time
Total times

10

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target
Child Audience

13 years to 16 years

Describe the

ANIMAL OUTTAKES host Marsha Punce visits all types of animal sanctuaries and zoos in the United

educational

States to explore the world of different species, from camels to lemurs, from rhinos to handicapped pets.

and

Viewers will learn about the care of these various animals and how they survive in the animal kingdom. In

informational

each episode, a detailed explanation of an animal species is provided as well as information on the

objective of the

animal's daily nutrition and other living habits. This program is specifically designed to further the

program and

educational and informational needs of children, has educating and informing children as a significant

how it meets

purpose, and otherwise meets the definition of Core Programming as specified in the Commission's rules.

the definition of
Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (11
of 24)

Response

Program Title

Eco Company (36.3 LAFF)

Origination

Network

Days/Times

Saturdays 12:00-12:30 PM

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target
Child
Audience

13 years to 16 years

Describe the

ECO COMPANY explores all aspects of being green and understanding how we impact our world. The

educational

ECO team reports on all the latest technologies in energy, recycling, conservation and organics and share

and

stories of young people making a positive impact on the environment. Each week the show provides

informational

practical tips that teens can use in their daily lives. The show is hosted by a dynamic and diverse group of

objective of

teens who combine their natural curiosity with their enthusiasm for preserving the planet they will inherit.

the program

This program is specifically designed to further the educational and informational needs of children, has

and how it

educating and informing children as a significant purpose, and otherwise meets the definition of Core

meets the

Programming as specified in the Commission's rules.

definition of
Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (12
of 24)

Response

Program Title

Swap TV (36.3 LAFF)

Origination

Network

Days/Times

Saturdays 12:30-1:00 PM

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

SWAP TV features two teenagers from different backgrounds "swapping" lives for a weekend. The

educational

programs explore the opposite lives of the participating youngsters as they learn about different cultures and

and

family settings. Young viewers are exposed to the special interests of the "swapping" youngsters and what

informational

adjustments they make to a different life situation. The program teaches tolerance of various races, creeds

objective of

and backgrounds while exposing an appreciation to someone else's way of life. Each episode promotes

the program

good social values and respect. The series teaches youth about compassion, understanding and

and how it

acceptance of others. This program is specifically designed to further the educational and informational

meets the

needs of children, has educating and informing children as a significant purpose, and otherwise meets the

definition of

definition of Core Programming as specified in the Commission's rules.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (13
of 24)

Response

Program Title

Missing (36.2 Escape)

Origination

Network

Days/Times

Saturdays 10:00-10:30 AM

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

MISSING profiles the cases of missing children and adults and offers internet safety tips and instructional

educational

messages form the National Center for Missing and Exploited Children. Sadly, we live in a world which

and

seems to grow less safe with time. This show educates children regarding potential dangers and how,

informational

specifically, to deal with these situations. It gives children a sense that they have the power and means to

objective of

protect themselves when away from watchful eyes. The show includes real life stories using various

the program

resources to help find missing people as well. This program is specifically designed to further the

and how it

educational and informational needs of children, has educating and informing children as a significant

meets the

purpose, and otherwise meets the definition of Core Programming as specified in the Commission's rules.

definition of
Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (14
of 24)

Response

Program Title

Teen Kids News (36.2 Escape)

Origination

Network

Days/Times

Saturdays 10:30-11:00AM

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

TEEN KIDS NEWS is a dynamic television news program for teens produced by teens. The half-hour

educational

weekly program provides information and news to students in a way that is educational as well as

and

entertaining. The focus of the program is young people, so all the stories are in their words. This program

informational

inserts the clear informed voice of students into the adult-dominated media and provides a unique

objective of

perspective that is not currently available on network news programs. Weekly Reader provides educational

the program

content and works with teachers nationwide to download scripts to teach public speaking, reading, and

and how it

writing skills. This program is specifically designed to further the educational and informational needs of

meets the

children, has educating and informing children as a significant purpose, and otherwise meets the definition

definition of

of Core Programming as specified in the Commission's rules.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (15
of 24)

Response

Program Title

Word Travels (36.2 Escape)

Origination

Network

Days/Times

Saturdays 11:00-11:30 AM

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

WORD TRAVELS follows the lives of two young professional travel writers Robin Esrock and Julia Dimon

educational

as they journey around the world in search of stories to experience, write about, and file for their editors.

and

Esrock focuses on adventurous and physical stories, while Dimon focuses on cultural and people stories.

informational

Each episode has the duo investigating stories both separately and together. The series was shot in 36

objective of

countries across six continents and helps viewers understand geography and history of the places covered.

the program

The series allows teens to explore how individuals in various nations live their daily lives and examines what

and how it

are the differences in customs and languages in each locale. The series also demonstrates how to write

meets the

stories about these destinations and what information is relevant to good story-telling. The episodes explore

definition of

faraway places that most teen viewers may never hear or study about in the classroom. This program is

Core

specifically designed to further the educational and informational needs of children, has educating and

Programming.

informing children as a significant purpose, and otherwise meets the definition of Core Programming as
specified in the Commission's rules.

Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (16
of 24)

Response

Program Title

Teen Kids News (36.2 Escape)

Origination

Network

Days/Times

Saturdays 11:30AM - 12:00 PM

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

TEEN KIDS NEWS is a dynamic television news program for teens produced by teens. The half-hour

educational

weekly program provides information and news to students in a way that is educational as well as

and

entertaining. The focus of the program is young people, so all the stories are in their words. This program

informational

inserts the clear informed voice of students into the adult-dominated media and provides a unique

objective of

perspective that is not currently available on network news programs. Weekly Reader provides educational

the program

content and works with teachers nationwide to download scripts to teach public speaking, reading, and

and how it

writing skills. This program is specifically designed to further the educational and informational needs of

meets the

children, has educating and informing children as a significant purpose, and otherwise meets the definition

definition of

of Core Programming as specified in the Commission's rules.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (17
of 24)

Response

Program Title

Word Travels (36.2 Escape)

Origination

Network

Days/Times

Saturdays 12:00-12:30 PM

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

WORD TRAVELS follows the lives of two young professional travel writers Robin Esrock and Julia Dimon

educational

as they journey around the world in search of stories to experience, write about, and file for their editors.

and

Esrock focuses on adventurous and physical stories, while Dimon focuses on cultural and people stories.

informational

Each episode has the duo investigating stories both separately and together. The series was shot in 36

objective of

countries across six continents and helps viewers understand geography and history of the places covered.

the program

The series allows teens to explore how individuals in various nations live their daily lives and examines what

and how it

are the differences in customs and languages in each locale. The series also demonstrates how to write

meets the

stories about these destinations and what information is relevant to good story-telling. The episodes explore

definition of

faraway places that most teen viewers may never hear or study about in the classroom. This program is

Core

specifically designed to further the educational and informational needs of children, has educating and

Programming.

informing children as a significant purpose, and otherwise meets the definition of Core Programming as
specified in the Commission's rules.

Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (18
of 24)

Response

Program Title

Missing (36.2 Escape)

Origination

Network

Days/Times

Saturdays 12:30-1:00 PM

Program
Regularly
Scheduled
Total times

13

aired at
regularly
scheduled
time
Total times

13

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

MISSING profiles the cases of missing children and adults and offers internet safety tips and instructional

educational

messages form the National Center for Missing and Exploited Children. Sadly, we live in a world which

and

seems to grow less safe with time. This show educates children regarding potential dangers and how,

informational

specifically, to deal with these situations. It gives children a sense that they have the power and means to

objective of

protect themselves when away from watchful eyes. The show includes real life stories using various

the program

resources to help find missing people as well. This program is specifically designed to further the

and how it

educational and informational needs of children, has educating and informing children as a significant

meets the

purpose, and otherwise meets the definition of Core Programming as specified in the Commission's rules.

definition of
Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (19 of
24)

Response

Program Title

Ocean Mysteries (Digital Only 35.1)

Origination

Syndicated

Days/Times

Saturdays 7:00-7:30am (9/17-9/24/16)

Program
Regularly
Scheduled
Total times aired

2

at regularly
scheduled time
Total times aired

2

Number of

0

Preemptions
Number of

0

Preemptions for
other than
Breaking News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target
Child Audience

13 years to 16 years

Describe the

This half-hour weekly series, Ocean Mysteries, offers a fresh approach to the quest for aquatic

educational and

understanding by blending stories of fascinating sea creatures, comparisons to popular land animals,

informational

and analogies to human experiences. Hosted by Jeff Corwin, Ocean Mysteries is produced for ages 13-

objective of the

16 - and beyond - by showing how animals share the same behaviors, challenges and triumphs that

program and

humans do. From exciting rescues of abandoned animals to unexpected conflicts in the "family

how it meets the

dynamics" of the mingling species, viewers will get to know - and -about these heroes, and all of the

definition of Core

fascinating life teeming in our oceans.

Programming.
Does the

Yes

Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (20
of 24)

Response

Program Title

Expedition Wild (Digital Only 35.1)

Origination

Syndicated

Days/Times

Saturdays 7:30-8:00 am (9/17-9/24/16)

Program
Regularly
Scheduled
Total times

2

aired at
regularly
scheduled
time
Total times

2

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

Produced for ages 13-16, this educational and informational program is hosted by wildlife expert Casey

educational

Anderson and showcases his charismatic animal companions on an innovative and action-packed odyssey

and

through North America's wild places - revealing a rare glimpse into the beauty and complexity of the natural

informational

world. Viewers will follow Casey on a series of breathtakingly wild adventures: he'll paddle the Grand

objective of

Canyon, ski with Woverines in British Columbia, observe Mountain Lions in Montana, stake out scavengers

the program

of Yellowstone, investigate a raven's nest, observe Polar Bears on Alaska's northern slope, and climb to

and how it

rugged extremes in pursuit of Northern Maine's Black Bears - bringing audiences a rare and personal

meets the

experience with endangered species, some deadly, others dashing, in the stunning natural ecosystems that

definition of

they call home.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (21
of 24)

Response

Program Title

Brain Games: Family Edition (Digital Only 35.1)

Origination

Syndicated

Days/Times

Saturdays 8:00-8:30am (9/17-9/24/16)

Program
Regularly
Scheduled
Total times

2

aired at
regularly
scheduled
time
Total times

2

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

Produced for children aged 13-16, Brain Games: Family Edition is a weekly half-hour series that explores

educational

the fascinating components of the human brain and how they shape our perceptions and everyday lives.

and

Hosted by Jason Silva, Brain Games: Family Edition opens each episode with an exercise for your mind

informational

which will often leave you scratching your head. These exercises will serve as a jumping-off point for a deep

objective of

dive into the reality of human perception and the fascinating ways that our brain functions. Each week, Host

the program

Jason Silva will explore a variety of different topics including visual perception, memory, skill learning,

and how it

decision making, and many more. Brain Games: Family Edition educates and inspires viewers by

meets the

presenting a series of experiments and activities designed to help people improve cognitive function and

definition of

use their brains better, smarter and faster.

Core
Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (22
of 24)

Response

Program Title

Dog Town, USA (Digital Only 35.1)

Origination

Syndicated

Days/Times

Saturdays 8:30-9:00 am (9/17-9/24/16)

Program
Regularly
Scheduled
Total times

2

aired at
regularly
scheduled
time
Total times

2

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking
News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of
Target Child
Audience

13 years to 16 years

Describe the

Dog Town, USA is a story of the men and women who devote their lives to the healing and happiness of

educational

dogs - from every corner of the nation. Built on 33,000 acres of pristine land in Utah, Dog Town, USA is the

and

nation's preeminent facility dedicated to finding safe homes for abandoned dogs. Dog Town, USA is

informational

produced for ages 13-16 and will inspire young people to pursue their dreams while valuing the importance

objective of

of dedicating oneself to the greater good of community and family. The series demonstrates the powerful

the program

interaction between humans and animals with a focus on our canine companions. Dog Town, USA

and how it

educates and informs the audience about canine training techniques and creating healthy environments for

meets the

dogs. Dog Town, USA's trained experts teach teen viewers how to be a responsible pet owner and maintain

definition of

a safe and healthy lifestyle for both family and pet. Viewers will get to know - and care - about these dogs

Core

and the heroes who do whatever it takes to give them a second chance.

Programming.
Does the

Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
/I?

Digital Core
Program (23 of 24)

Response

Program Title

Recipe Rehab (Digital Only 35.1)

Origination

Syndicated

Days/Times

Saturdays 9:00-9:30 am (9/17-9/24/16)

Program Regularly
Scheduled
Total times aired at

2

regularly scheduled
time
Total times aired

2

Number of

0

Preemptions
Number of

0

Preemptions for
other than Breaking
News
Number of

0

Preemptions
Rescheduled
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience
Describe the

In this weekly half-hour competition-style series developed and produced to educate and inform

educational and

viewers ages 13-16, it is chef against chef in a recipe makeover challenge. Viewers will submit their

informational

favorite, decadent, high-calorie, classic family recipes and two acclaimed chefs will face off in a head-

objective of the

to-head competition to give the recipes a low-calorie twist. The audience will learn the value of

program and how it

healthy, wholesome ingredients and how healthy food choices can have positive effects on our

meets the definition

quality of life. Special guests will serve as judge and jury.

of Core
Programming.

Does the Licensee

Yes

identify the program
by displaying
throughout the
program the symbol
E/I?

Digital Core
Program (24
of 24)

Response

Program Title

Hatched (Digital Only 35.1)

Origination

Syndicated

Days/Times

Saturdays 9:30-10:00 am (9/17-9/24/16)

Program
Regularly
Scheduled
Total times

2

aired at
regularly
scheduled time
Total times

2

aired
Number of

0

Preemptions
Number of

0

Preemptions
for other than
Breaking News
Number of

0

Preemptions
Rescheduled
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
Describe the

Hatched is an educational and informational series dedicated to teaching children aged 13-16 about how

educational

to successfully pursue their entrepreneurial dreams. Each week, a seasoned term of business leaders

and

instructs entrepreneurs about the basic but critical business skills needed to bring a product from concept

informational

to the marketplace. A unique program that combines entertainment with business school, Hatched will

objective of

focus on the skills needed to launch a product. It will help young people develop the confidence and

the program

business savvy to execute a detailed business plan that includes product pricing, packaging, marketing

and how it

and investment strategies. Hatched brings young entrepreneurs to the table encouraging them to step up

meets the

and seize their dreams.

definition of
Core
Programming.
Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Yes

Non-Core
Educational and
Informational
Programming (1)

Non-Core Educational and
Informational Programming (1
of 1)

Response

Program Title

Reluctantly Healthy (36.3 LAFF)

Origination

Network

Days/Times Program Regularly

Saturdays 11:30 am - 12:00 pm (9/10-9/24/16)

Scheduled:
Total times aired at regularly

3

scheduled time:
Number of Preemptions

0

Length of Program

30 mins

Age of Target Child Audience

13 years to 16 years

Describe the educational and

Reluctantly Healthy is a half hour weekly series that focuses on healthy eating and

informational objective of the

recipes, fun and easy ways to incorporate daily exercise, and interesting and new

program and how it meets the

activities that the whole family can enjoy. Whether it be constant travel, working long

definition of Core Programming.

hours, multiple after school activities, or the perceived notion of not having time to focus
on nutritious food choices, host Judy Greer and her team of experts will show families
and viewers how to stay healthy on the go.

Does the program have

Yes

educating and informing children
ages 16 and under as a
significant purpose?
Does the Licensee identify the

No

program by displaying throughout
the program the symbol E/I?
Does the Licensee provide
information regarding the
program, including an indication
of the target child audience, to
publishers of program guides
consistent with 47 C.F.R. Section
73.673?

Date and Time Aired:
Questions

Response

Sponsored Core
Programming (0)

Liaison Contact

Question

Response

Does the Licensee publicize the existence and location of the station's Children's Television Programming

Yes

Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?
Name of children's programming liaison

Les Vann - VP
/GM

Address

621 SW Pine
Island Road

City

Cape Coral

State

FL

Zip

33991

Telephone Number

(239) 574-3636

Email Address

les.
vann@fox4now.
com

Include any other comments or information you want the Commission to consider in evaluating your
compliance with the Children's Television Act (or use this space for supplemental explanations). This may
include information on any other noncore educational and informational programming that you aired this
quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will
enhance the educational and informational value of such programming to children. See 47 C.F.R. Section
73.671, NOTES 2 and 3.

Other Matters (18)

Other Matters (1
of 18)

Response

Program Title

Ocean Mysteries (Digital only 35.1)

Origination

Syndicated

Days/Times

Saturdays 7:00-7:30 AM

Program
Regularly
Scheduled
Total times aired

14

at regularly
scheduled time
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child Audience
from
Describe the

This half-hour weekly series, Ocean Mysteries, offers a fresh approach to the quest for aquatic

educational and

understanding by blending stories of fascinating sea creatures, comparisons to popular land animals,

informational

and analogies to human experiences. Hosted by Jeff Corwin, Ocean Mysteries is produced for ages 13-

objective of the

16 - and beyond - by showing how animals share the same behaviors, challenges and triumphs that

program and how

humans do. From exciting rescues of abandoned animals to unexpected conflicts in the "family

it meets the

dynamics" of the mingling species, viewers will get to know - and -about these heroes, and all of the

definition of Core

fascinating life teeming in our oceans

Programming.

Other
Matters (2 of
18)

Response

Program Title

Expedition Wild (Digital only 35.1)

Origination

Syndicated

Days/Times

Saturdays 7:30-8:00 AM

Program
Regularly
Scheduled
Total times

14

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of
Target Child
Audience
from

13 years to 16 years

Describe the

Produced for ages 13-16, this educational and informational program is hosted by wildlife expert Casey

educational

Anderson and showcases his charismatic animal companions on an innovative and action-packed odyssey

and

through North America's wild places - revealing a rare glimpse into the beauty and complexity of the natural

informational

world. Viewers will follow Casey on a series of breathtakingly wild adventures: he'll paddle the Grand

objective of

Canyon, ski with Woverines in British Columbia, observe Mountain Lions in Montana, stake out scavengers

the program

of Yellowstone, investigate a raven's nest, observe Polar Bears on Alaska's northern slope, and climb to

and how it

rugged extremes in pursuit of Northern Maine's Black Bears - bringing audiences a rare and personal

meets the

experience with endangered species, some deadly, others dashing, in the stunning natural ecosystems that

definition of

they call home.

Core
Programming.

Other
Matters (3 of
18)

Response

Program Title

Brain Games: Family Edition (Digital only 35.1)

Origination

Syndicated

Days/Times

Saturdays 8:00-8:30 AM

Program
Regularly
Scheduled
Total times

14

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

Produced for children aged 13-16, Brain Games: Family Edition is a weekly half-hour series that explores

educational

the fascinating components of the human brain and how they shape our perceptions and everyday lives.

and

Hosted by Jason Silva, Brain Games: Family Edition opens each episode with an exercise for your mind

informational

which will often leave you scratching your head. These exercises will serve as a jumping-off point for a deep

objective of

dive into the reality of human perception and the fascinating ways that our brain functions. Each week, Host

the program

Jason Silva will explore a variety of different topics including visual perception, memory, skill learning,

and how it

decision making, and many more. Brain Games: Family Edition educates and inspires viewers by presenting

meets the

a series of experiments and activities designed to help people improve cognitive function and use their

definition of

brains better, smarter and faster.

Core
Programming.

Other
Matters (4 of
18)

Response

Program Title

Dog Town, USA (Digital only 35.1)

Origination

Syndicated

Days/Times

Saturdays 8:30-9:00 AM

Program
Regularly
Scheduled

Total times

14

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

Dog Town, USA is a story of the men and women who devote their lives to the healing and happiness of

educational

dogs - from every corner of the nation. Built on 33,000 acres of pristine land in Utah, Dog Town, USA is the

and

nation's preeminent facility dedicated to finding safe homes for abandoned dogs. Dog Town, USA is

informational

produced for ages 13-16 and will inspire young people to pursue their dreams while valuing the importance

objective of

of dedicating oneself to the greater good of community and family. The series demonstrates the powerful

the program

interaction between humans and animals with a focus on our canine companions. Dog Town, USA educates

and how it

and informs the audience about canine training techniques and creating healthy environments for dogs. Dog

meets the

Town, USA's trained experts teach teen viewers how to be a responsible pet owner and maintain a safe and

definition of

healthy lifestyle for both family and pet. Viewers will get to know - and care - about these dogs and the

Core

heroes who do whatever it takes to give them a second chance.

Programming.

Other Matters (5 of
18)

Response

Program Title

Recipe Rehab (Digital only 35.1)

Origination

Syndicated

Days/Times

Saturdays 9:00-9:30 AM

Program Regularly
Scheduled
Total times aired at

14

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

In this weekly half-hour competition-style series developed and produced to educate and inform

educational and

viewers ages 13-16, it is chef against chef in a recipe makeover challenge. Viewers will submit their

informational

favorite, decadent, high-calorie, classic family recipes and two acclaimed chefs will face off in a head-

objective of the

to-head competition to give the recipes a low-calorie twist. The audience will learn the value of

program and how it

healthy, wholesome ingredients and how healthy food choices can have positive effects on our

meets the definition

quality of life. Special guests will serve as judge and jury.

of Core
Programming.

Other Matters
(6 of 18)

Response

Program Title

Hatched (Digital only 35.1)

Origination

Syndicated

Days/Times

Saturdays 9:30-10:00 AM

Program
Regularly
Scheduled

Total times

14

aired at
regularly
scheduled time
Length of

30 mins

Program
Age of Target

13 years to 16 years

Child
Audience from
Describe the

Hatched is an educational and informational series dedicated to teaching children aged 13-16 about how

educational

to successfully pursue their entrepreneurial dreams. Each week, a seasoned term of business leaders

and

instructs entrepreneurs about the basic but critical business skills needed to bring a product from concept

informational

to the marketplace. A unique program that combines entertainment with business school, Hatched will

objective of

focus on the skills needed to launch a product. It will help young people develop the confidence and

the program

business savvy to execute a detailed business plan that includes product pricing, packaging, marketing

and how it

and investment strategies. Hatched brings young entrepreneurs to the table encouraging them to step up

meets the

and seize their dreams.

definition of
Core
Programming.

Other
Matters (7 of
18)

Response

Program Title

Missing (Digital only 36.2 Escape)

Origination

Network

Days/Times

Saturdays 10:00-10:30 AM

Program
Regularly
Scheduled
Total times

14

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

MISSING profiles the cases of missing children and adults and offers internet safety tips and instructional

educational

messages form the National Center for Missing and Exploited Children. Sadly, we live in a world which

and

seems to grow less safe with time. This show educates children regarding potential dangers and how,

informational

specifically, to deal with these situations. It gives children a sense that they have the power and means to

objective of

protect themselves when away from watchful eyes. The show includes real life stories using various

the program

resources to help find missing people as well. This program is specifically designed to further the

and how it

educational and informational needs of children, has educating and informing children as a significant

meets the

purpose, and otherwise meets the definition of Core Programming as specified in the Commission's rules.

definition of
Core
Programming.

Other Matters (8 of 18)

Response

Program Title

Living Greener (36.2 Escape)

Origination

Network

Days/Times Program Regularly

Saturdays 10:30-11:00 AM

Scheduled
Total times aired at regularly

14

scheduled time
Length of Program

30 mins

Age of Target Child Audience from

13 years to 16 years

Describe the educational and

Living Greener talks to inventors, visionaries, scientists and activists to find out where

informational objective of the

the planet is headed. Whether it is recycling cigarette butts into clothing, monitoring

program and how it meets the

endangered species or creating a rooftop farm in New York City, Living Greener gives

definition of Core Programming.

us an insight into our future way of life.

Other Matters (9 of 18)

Response

Program Title

Living Greener (36.2 Escape)

Origination

Network

Days/Times Program Regularly

Saturdays 11:00-11:30 AM

Scheduled
Total times aired at regularly

14

scheduled time
Length of Program

30 mins

Age of Target Child Audience from

13 years to 16 years

Describe the educational and

Living Greener talks to inventors, visionaries, scientists and activists to find out where

informational objective of the

the planet is headed. Whether it is recycling cigarette butts into clothing, monitoring

program and how it meets the

endangered species or creating a rooftop farm in New York City, Living Greener gives

definition of Core Programming.

us an insight into our future way of life.

Other Matters (10 of 18)

Response

Program Title

Uncaged (36.2 Escape)

Origination

Network

Days/Times Program Regularly Scheduled

Saturdays 11:30 AM-12 NOON

Total times aired at regularly scheduled time

14

Length of Program

30 mins

Age of Target Child Audience from

13 years to 16 years

Describe the educational and informational

We go right into the natural habitats of polar bears, exotic monkeys,

objective of the program and how it meets the

penguins, bald eagles, and grizzly bears as we tour the globe to witness

definition of Core Programming.

wildlife as it's meant to be - Uncaged.

Other Matters (11 of 18)

Response

Program Title

Uncaged (36.2 Escape)

Origination

Network

Days/Times Program Regularly Scheduled

Saturdays 12:00-12:30 PM

Total times aired at regularly scheduled time

14

Length of Program

30 mins

Age of Target Child Audience from

13 years to 16 years

Describe the educational and informational

We go right into the natural habitats of polar bears, exotic monkeys,

objective of the program and how it meets the

penguins, bald eagles, and grizzly bears as we tour the globe to witness

definition of Core Programming.

wildlife as it's meant to be - Uncaged.

Other
Matters (12
of 18)

Response

Program Title

Missing (36.2 Escape)

Origination

Network

Days/Times

Saturdays 12:30-1:00 PM

Program
Regularly
Scheduled
Total times

14

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

MISSING profiles the cases of missing children and adults and offers internet safety tips and instructional

educational

messages form the National Center for Missing and Exploited Children. Sadly, we live in a world which

and

seems to grow less safe with time. This show educates children regarding potential dangers and how,

informational

specifically, to deal with these situations. It gives children a sense that they have the power and means to

objective of

protect themselves when away from watchful eyes. The show includes real life stories using various

the program

resources to help find missing people as well. This program is specifically designed to further the

and how it

educational and informational needs of children, has educating and informing children as a significant

meets the

purpose, and otherwise meets the definition of Core Programming as specified in the Commission's rules.

definition of
Core
Programming.

Other Matters (13 of 18)

Response

Program Title

Jack Hanna's Animal Adventures (36.3 LAFF)

Origination

Network

Days/Times Program

Saturdays 10:00-10:30 AM

Regularly Scheduled
Total times aired at

14

regularly scheduled time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the educational

In each episode the cameras follow Jack Hanna as he spends time with nature's creatures

and informational objective

across the continents. Jack talks with people that are knowledgeable about each animal and

of the program and how it

habitat, teaching as he goes. Each episode is designed to reveal to children the world around

meets the definition of

them in a way that presents positive role models and pro-social values within an

Core Programming.

environmentally responsible universe.

Other Matters (14 of
18)

Response

Program Title

Outback Adventures with Tim Faulkner (36.3 LAFF)

Origination

Network

Days/Times Program

Saturdays 10:30-11:00 AM

Regularly Scheduled
Total times aired at

14

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

OUTBACK ADVENTURES is hosted by wildlife expert Tim Faulkner. Viewers will be provided an

educational and

eye-opening experience as Tim, animal expert and wildlife park operations manager, showcases

informational objective

the beauty and wonder of the natural world. Audiences will be brought closer to the natural world

of the program and

as Tim explores the habitats and adventures of creatures of all sizes, including a giant Galapagos

how it meets the

tortoise, a baby wombat, the flying fox, and even a newly discovered species of birds.

definition of Core
Programming.

Other Matters (15 of
18)

Response

Program Title

Outback Adventures with Tim Faulkner (36.3 LAFF)

Origination

Network

Days/Times Program

Saturdays 11:00-11:30 AM

Regularly Scheduled
Total times aired at

14

regularly scheduled
time
Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

OUTBACK ADVENTURES is hosted by wildlife expert Tim Faulkner. Viewers will be provided an

educational and

eye-opening experience as Tim, animal expert and wildlife park operations manager, showcases

informational objective

the beauty and wonder of the natural world. Audiences will be brought closer to the natural world

of the program and

as Tim explores the habitats and adventures of creatures of all sizes, including a giant Galapagos

how it meets the

tortoise, a baby wombat, the flying fox, and even a newly discovered species of birds.

definition of Core
Programming.

Other Matters (16 of
18)

Response

Program Title

Reluctantly Healthy (36.3 LAFF)

Origination

Network

Days/Times Program

Saturdays 11:30 AM-12 Noon

Regularly Scheduled
Total times aired at
regularly scheduled
time

14

Length of Program

30 mins

Age of Target Child

13 years to 16 years

Audience from
Describe the

Reluctantly Healthy is a half hour weekly series that focuses on healthy eating and recipes, fun

educational and

and easy ways to incorporate daily exercise, and interesting and new activities that the whole

informational objective

family can enjoy. Whether it be constant travel, working long hours, multiple after school activities,

of the program and

or the perceived notion of not having time to focus on nutritious food choices, host Judy Greer and

how it meets the

her team of experts will show families and viewers how to stay healthy on the go.

definition of Core
Programming.

Other
Matters (17
of 18)

Response

Program Title

Food for Thought (36.3 LAFF)

Origination

Network

Days/Times

Saturdays 12:00-12:30 PM

Program
Regularly
Scheduled
Total times

14

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewer's

educational

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly show informs and

and

educates teens about the power of food as a tool for exploring new places, meeting new people and

informational

learning about different cultures. Claire serves as a role model for 13-16 year old viewers by showing her

objective of

passion for her family,life, and healthy living by sharing stories in the kitchen. Creative inspiration can come

the program

from any place at any time - sometimes from family, sometimes from friends, or even from bloggers needing

and how it

her help. No matter how exotic or local the location, she's always in search of new tastes and places to

meets the

explore. Based on her unique perspective gathered throughout each episode, Claire will teach the audience

definition of

how to prepare the "inspired" dish while promoting a healthy attitude towards food and life.

Core
Programming.

Other
Matters (18
of 18)

Response

Program Title

Food for Thought (36.3 LAFF)

Origination

Network

Days/Times

Saturdays 12:30-1:00 PM

Program
Regularly
Scheduled

Total times

14

aired at
regularly
scheduled
time
Length of

30 mins

Program
Age of

13 years to 16 years

Target Child
Audience
from
Describe the

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewer's

educational

eyes to how everyday life can inspire culinary creations in Food for Thought. Each weekly show informs and

and

educates teens about the power of food as a tool for exploring new places, meeting new people and

informational

learning about different cultures. Claire serves as a role model for 13-16 year old viewers by showing her

objective of

passion for her family,life, and healthy living by sharing stories in the kitchen. Creative inspiration can come

the program

from any place at any time - sometimes from family, sometimes from friends, or even from bloggers needing

and how it

her help. No matter how exotic or local the location, she's always in search of new tastes and places to

meets the

explore. Based on her unique perspective gathered throughout each episode, Claire will teach the audience

definition of

how to prepare the "inspired" dish while promoting a healthy attitude towards food and life.

Core
Programming.

Certification

Question

Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed
official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an
attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to
represent the party filing the Children's Television Programming, and who further certifies that he or she has
read the document; that to the best of his or her knowledge, information,and belief there is good ground to
support it; and that it is not interposed for delay.
FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID
Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of
the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements
that apply to the type of Authorization requested in this application.
WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY
FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION
AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).
I certify that this application includes all required and relevant attachments.

Yes

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the

Les

Authorization(s) specified above.

Vann

Vice
President
/General
Manager
11/18
/2016

Attachments

Uploaded

Attachment

Upload

File Name

By

Type

Description

Status

Exhibit to amended

Applicant

Amendment

This amendment corrects an error. As explained in the

Done with

2016-Q3 children's

exhibit, one “core” program was aired three times

Virus

program reports re

without the E/I symbol, and it has been reclassified as

Scan and

LAFF TV.pdf

non-core programming.

/or
Conversion

