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Information

Section Question Response

Attachments Are attachments (other than associated schedules) being No
filed with this application?



Applicant Name, Type, and Contact Information

Applicant
Information Applicant
Applicant Address Phone Email Type
CARIBBEAN BROADCASTING NETWORK, Keith Bass +1 (323) BASS@LKKGROUP. Company
LLC BUILDING 25, 930-1908 COM
Doing Business As: CARIBBEAN THIRD FLOOR
BROADCASTING NETWORK, LLC 1040 N. LAS
PALMAS
HOLLYWOOD, CA
90038

United States



Contact
Representatives

(1)

Contact Name

Stephen Hartzell
Brooks, Pierce et al.

Address Phone

150 Fayetteville Street  +1 (919) 839-0300
Suite 1700

Raleigh, NC 27601

United States

Email

mprak@brookspierce.com

Contact Type

Legal Representative



Children's
Television
Information

Digital Core
Programming

Section Question Response

Station Type Station Type Network Affiliation
Affiliated network THIS Network
Nielsen DMA NA
Web Home Page Address usvirginislands.thistv.com
Question Response
State the average number of hours of Core Programming per week broadcast by the station on its main program = 3.0
stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the 168.0
station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its 3.0
main program stream. See 47 C.F.R. Section 73.671.:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication Yes
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional Yes

programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?



Digital Core
Programs(12)

Digital Core
Program (1 of 12)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

Digital Core
Program (2 of 12)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Response

Wild About Animals (WVXF 17.1)
Network

Sundays/10:00-10:30 AM ET

13

13

30 mins

13 years to 16 years

This series is produced for children 16 and under (specific target audience is 13-16). As the
producers of "WILD ABOUT ANIMALS" it is the objective of Steve Rotfeld Productions, Inc., to
educate and inform children, specifically in the target age group, by bringing them entertaining and
interesting stories about the world's most fascinating animals. Each episode will consist of four (4)
different stories designed to teach children about both exotic and unique animals, as well as to
educate them further about animals they see every day.

Yes

Response

Get Wild (WVXF 17.1)
Network

Sundays/10:30-11:00 AM ET

13

13



Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/?

Digital Core
Program (3 of 12)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

30 mins

13 years to 16 years

GET WILD is a weekly half-hour reality series featuring wild animals at the world famous San Diego
Zoo. The series provides key information about each creature and teen viewers learn about their
living habitats and unique behaviors. For example, in one episode viewers learn how experts
studying adult orangutans learn the ways they raise their young. Another episode highlights the
Panda bear and explains the animal's living patterns. GET WILD is a series intended to educate and
inform viewers all about life in the animal kingdom.

Yes

Response

Wild World (WVXF 17.1)
Network

Sundays/11:00-11:30 AM ET

13

13

30 mins



Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

13 years to 16 years

WILD WORLD is a weekly half-hour reality series showcasing all types of wild animals at the world
famous San Diego Zoo. The series focuses on the dedicated people who care for these unique critters.
The program also informs teen viewers about the living environments and key facts about each wild
animal. Episodes also include stories on zoo enrichment programs that help animals initiate natural
behavior. Whether it be following the life cycles of rhinoceros or understanding the eating habits of
grizzly bears, WILD WORLD is a series intended to educate and inform viewers all about life in the
animal kingdom.

Yes

Digital Core Program (4 of 12) Response

Program Title

Origination

Awesome Adventures (WVXF 17.1)

Network

Days/Times Program Regularly Sundays/11:30-noon PM ET

Scheduled

Total times aired at regularly 13

scheduled time

Total times aired 13

Number of Preemptions 0

Number of Preemptions for 0

other than Breaking News

Number of Preemptions 0

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and "AWESOME ADVENTURES" is designed to educate, inform and entertain children 16
informational objective of the and under (specific target audience is 13-16) about the world around them. Each journey
program and how it meets the is a lesson in the beauty of nature, its creatures, and the people who inhabit the land.

definition of Core Programming. This series is designed with a goal to make learning fun.

Does the Licensee identify the Yes

program by displaying
throughout the program the

symbol E/I?

Digital Core
Program (5

of 12) Response

Program Title =~ Whaddyado (WVXF 17.1)

Origination

Network



Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (6
of 12)

Program Title

Origination

Sundays/noon-12:30 PM ET

13

13

30 mins

13 years to 16 years

"WHADDYADO" (What Do You Do) is a half-hour weekly educational series designed to inform, educate,
inspire and entertain children 16 & under (specific target audience is 13-16) about the world around them.
Each episode is an educational life-lesson, based in reality, intended to prepare young people for potential
situations that could easily crop up at any time, anywhere. Using a combination of actual dramatic footage,
re-enactments, and demonstrations, "WHADDYADOQ" provides a compelling look at perilous situations that
have occurred in real life. Then, using interviews with the participants, and instructions from experts, we
learn what the proper reaction should be when faced with similar life-threatening circumstances. Also, in an
effort to help young people make the right decision at the right time many episodes will feature a Moral
Dilemma segment.

Yes

Response

Whaddyado (WVXF 17.1)

Network



Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions

for other than

Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

Sundays/12:30-1:00 PM ET

13

13

30 mins

13 years to 16 years

"WHADDYADO" (What Do You Do) is a half-hour weekly educational series designed to inform, educate,
inspire and entertain children 16 & under (specific target audience is 13-16) about the world around them.
Each episode is an educational life-lesson, based in reality, intended to prepare young people for potential
situations that could easily crop up at any time, anywhere. Using a combination of actual dramatic footage,
re-enactments, and demonstrations, "WHADDYADOQ" provides a compelling look at perilous situations that
have occurred in real life. Then, using interviews with the participants, and instructions from experts, we
learn what the proper reaction should be when faced with similar life-threatening circumstances. Also, in an
effort to help young people make the right decision at the right time many episodes will feature a Moral
Dilemma segment.

Yes

Program (7 of 12) Response

Program Title

Origination

Days/Times

Real Life 101 (WVXF 17.2)
Syndicated

Saturdays/8:00-8:30 AM ET

Program Regularly

Scheduled



Total times aired at
regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the
definition of Core
Programming.

Does the Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (8 of 12)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

13

13

30 mins

13 years to 16 years

Real Life 101 is a weekly half-hour program designed and produced for viewers 13-16. Every week
the teen hosts explore two or three exciting professions. From doctors, lawyers and veterinarians to
career counselors, drug counselors and special effects wizards, Real Life 101 takes viewers "on the
job" to understand why these professionals love what they do. Through the hosts' interviews of adults
in these varying professions, teen viewers learn about the different career paths available, as well as
how certain education-based decisions may help shape their future.

Yes

Response

Think Big (WVXF 17.2)
Syndicated

Saturdays/7:30-8:00 AM ET

13

13



Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition

30 mins

13 years to 16 years

Think Big features top kid inventors who face off against each other in an Invent Off to see who can
come up with the most innovative and creative invention. Each episode is set in the Think Tank, a
studio filled top to bottom with art supplies and construction materials. Two teams each led by a
Featured Inventor brainstorm choose materials and then sketch design and build their idea. Once
completed the competing inventions are presented to a judge. The best invention wins bragging
rights and the coveted Genius Cup.

of Core
Programming.

Does the Licensee Yes

identify the program
by displaying
throughout the
program the symbol
E/N?

Digital Core Program (9
of 12)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Does the Licensee
identify the program by
displaying throughout the
program the symbol E/I?

Response

Biz Kids (WVXF 17.2)
Syndicated

Saturdays/8:30-9:00 AM ET

13

13

30 mins

13 years to 16 years

Biz Kids is a weekly half-hour series focusing on financial literacy and entrepreneurship for
teens targeting 13 to 16-year-olds. Using a mix of strong financial education tools, dynamic
sketch comedy and inspiring true stories of young entrepreneurs Biz Kids provides important
information for future success. Each episode features math language arts and social studies as
well as teaching teens about money and business.

Yes



Digital Core
Program (10
of 12)

Program Title

Origination

Days/Times

Response

Dragonfly TV (WVXF 17.2)
Syndicated

Saturdays/9:00-9:30 AM ET

Program
Regularly
Scheduled

Total times 13
aired at

regularly

scheduled

time

Total times 15
aired

Number of 2
Preemptions

Number of 2
Preemptions

for other than
Breaking

News

Number of 2
Preemptions
Rescheduled

Length of 30 mins

Program

Age of 13 years to 16 years
Target Child

Audience

Describe the Dragonfly TV showcases our most eager young scientists in a way that encourages all kids to discover the

educational wonders of science. It's a new approach in science television for kids, because it features ordinary children
and and their own science investigations. The programs highlight children "doing" projects with real hands-on
informational experience and demonstrates practical applications of mathematics and science. It introduces young
objective of viewers to a variety of scientific disciplines and challenges them in critical thinking and problem solving

the program skills, while providing valuable information to reach answers. Whether shooting over moguls on free-ride
and how it skis, getting up close and personal with alligators, or cooking up experiments in their own kitchens, the
meets the Dragonfly TV kids empower viewers to explore, question, and learn. In each episode, children tell how they
definition of pursued their own investigations, communicating the infectious excitement that comes with making their
Core own discoveries.

Programming.

Does the Yes
Licensee

identify the

program by
displaying
throughout

the program

the symbol E

n?

Digital Preemption Programs #1

Questions Response



Title of Program

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?
Date Preempted

Episode #

Reason for Preemption

Digital Preemption Programs #2
Questions

Title of Program

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?
Date Preempted

Episode #

Reason for Preemption

Digital Core
Program (11
of 12) Response

Program Title | Aqua Kids (WVXF 17.2)
Origination Syndicated

Days/Times Saturdays/9:30-10:00 AM ET
Program

Regularly

Scheduled

Total times 13
aired at

regularly

scheduled

time

Total times 15
aired

Number of 2
Preemptions

Number of 2
Preemptions

for other than
Breaking

News

Number of 2
Preemptions
Rescheduled

Length of 30 mins
Program

Dragon Fly TV

05/13/2017 11:30 AM

No

Yes

2017-05-13

Sports

Response

Dragon Fly TV

05/20/2017 11:30 AM

No

Yes

2017-05-20

Sports



Age of 13 years to 16 years
Target Child
Audience

Describe the Agua Kids guides children on fun and educational adventures all over the country, to learn how ecosystems

educational connect and what young people can do to make a positive difference for the world they will inherit. Aqua
and Kids was created by George A. Stover lll, a professional TV producer, videographer and scuba diver. While
informational filming underwater documentaries all over the world, he noticed the oceans beginning to decline, and
objective of decided to use his profession and influence to educate people about this alarming trend. He realized that to
the program make lasting change, he had to reach the kids and teens of the world. So he and his wife Carol gathered
and how it the first group of Aqua Kids and shot a pilot for the new TV show in 2000. It took 5 years for networks to
meets the warm up to the idea of kids swimming with sharks and crawling through swamps but in 2005, full seasons of
definition of Aqua Kids began airing, and the show has grown every year. Prestigious scientific agencies, organizations
Core and universities all over the country partner with us and work together with us to help create content for our

Programming. = program. It is our mission to bring this message of conservation and awareness to kids, teens and adults
everywhere, and educate others to create a healthier and more sustainable planet for all.

Does the Yes
Licensee

identify the

program by
displaying
throughout

the program

the symbol E

n?

Digital Preemption Programs #1

Questions Response
Title of Program Aqua Kids
List date and time rescheduled 05/13/2017 12:00 PM
Is the rescheduled date the second home? No
Were promotional efforts made to notify the public of rescheduled date and time? Yes
Date Preempted 2017-05-13
Episode #
Reason for Preemption Sports
Digital Preemption Programs #2
Questions Response
Title of Program Aqua Kids

List date and time rescheduled

05/20/2017 12:00 PM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2017-05-20
Episode #

Reason for Preemption Sports

Digital Core
Program (12 of 12) Response

Program Title Wild About Animals (WVXF 17.2)



Origination Syndicated

Days/Times Saturdays/10:00-10:30 AM ET
Program Regularly

Scheduled

Total times aired at 13

regularly scheduled

time

Total times aired 16
Number of 3
Preemptions

Number of 3

Preemptions for
other than Breaking
News

Number of 3
Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child 13 years to 16 years

Audience

Describe the This series is produced for children 16 and under (specific target audience is 13-16). As the
educational and producers of "WILD ABOUT ANIMALS" it is the objective of Steve Rotfeld Productions, Inc., to
informational educate and inform children, specifically in the target age group, by bringing them entertaining and
objective of the interesting stories about the world's most fascinating animals. Each episode will consist of four (4)

program and how it different stories designed to teach children about both exotic and unique animals, as well as to

meets the definition educate them further about animals they see every day.
of Core
Programming.

Does the Licensee Yes
identify the program

by displaying

throughout the

program the symbol

E/N?

Digital Preemption Programs #1
Questions

Title of Program

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?
Date Preempted

Episode #

Reason for Preemption

Digital Preemption Programs #2
Questions

Title of Program

Response

Wild About Animals

05/13/2017 12:30 PM

No

Yes

2017-05-13

Sports

Response

Wild About Animals



List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?
Date Preempted

Episode #

Reason for Preemption

Digital Preemption Programs #3
Questions

Title of Program

List date and time rescheduled

Is the rescheduled date the second home?

Were promotional efforts made to notify the public of rescheduled date and time?
Date Preempted

Episode #

Reason for Preemption

05/20/2017 12:30 PM

No

Yes

2017-05-20

Sports

Response

Wild About Animals

06/24/2017 07:00 AM

No

Yes

2017-06-24

Sports



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming (0)



Liaison Contact

Question

Does the Licensee publicize the existence and location of the station's Children's Television
Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison

Address

City

State

Zip

Telephone Number

Email Address

Include any other comments or information you want the Commission to consider in evaluating your
compliance with the Children's Television Act (or use this space for supplemental explanations). This
may include information on any other noncore educational and informational programming that you
aired this quarter or plan to air during the next quarter, or any existing or proposed non-broadcast
efforts that will enhance the educational and informational value of such programming to children.
See 47 C.F.R. Section 73.671, NOTES 2 and 3.

Response

Yes

Angela Sumser

1040 N. Las
Palmas Avenue,
Bldg 25 3rd Floor

Los Angeles

CA

90038

(323) 934-8283

Angela@LKKGroup.
com

WVXF 17.1
network affiliation is
This-TV. WVXF
17.2 network
affiliation is Fox.



Other Matters (12)

Other Matters (1 of
12)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters (2 of
12)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters (3
of 12)

Program Title

Origination

Response
Wild About Animals (WVXF 17.1)

Network

Saturdays/10:30-11:00 AM ET

13

30 mins

13 years to 16 years

This series is produced for children 16 and under (specific target audience is 13-16). As the
producers of "WILD ABOUT ANIMALS" it is the objective of Steve Rotfeld Productions, Inc., to
educate and inform children, specifically in the target age group, by bringing them entertaining and
interesting stories about the world's most fascinating animals. Each episode will consist of four (4)
different stories designed to teach children about both exotic and unique animals, as well as to
educate them further about animals they see every day.

Response

Get Wild (WVXF 17.1)
Network

Saturdays/10:00-10:30 AM ET

13

30 mins

13 years to 16 years

Get Wild is a weekly half-hour reality series featuring wild animals at the world famous San Diego
Zoo. The series provides key information about each creature and teen viewers learn about their
living habitats and unique behaviors. For example, in one episode viewers learn how experts
studying adult orangutans learn the ways they raise their young. Another episode highlights the
Panda bear and explains the animal's living patterns. Get Wild is a series intended to educate and
inform viewers all about life in the animal kingdom.

Response

wild World (WVXF 17.1)

Network



Days/Times Sundays/10:00-10:30 AM ET

Program
Regularly
Scheduled

Total times aired 13
at regularly
scheduled time

Length of Program 30 mins

Age of Target 13 years to 16 years

Child Audience

from

Describe the Wild World is a weekly half-hour reality series showcasing all types of wild animals at the world famous
educational and San Diego Zoo. The series focuses on the dedicated people who care for these unique critters. The
informational program also informs teen viewers about the living environments and key facts about each wild animal.
objective of the Episodes also include stories on zoo enrichment programs that help animals initiate natural behavior.
program and how  Whether it be following the life cycles of rhinoceros or understanding the eating habits of grizzly bears,
it meets the Wild World is a series intended to educate and inform viewers all about life in the animal kingdom.

definition of Core
Programming.

Other Matters (4 of 12)

Program Title
Origination

Days/Times Program Regularly
Scheduled

Total times aired at regularly
scheduled time

Length of Program

Age of Target Child Audience
from

Describe the educational and
informational objective of the
program and how it meets the

definition of Core Programming.

Other
Matters (5 of
12) Response

Response

Awesome Adventures (WVXF 17.1)
Network

Sundays/10:30-11:00 AM ET

13

30 mins

13 years to 16 years

"AWESOME ADVENTURES" is designed to educate, inform and entertain children 16
and under (specific target audience is 13-16) about the world around them. Each journey
is a lesson in the beauty of nature, its creatures, and the people who inhabit the land.
This series is designed with a goal to make learning fun.

Program Title ~ Whaddyado (WVXF 17.1)

Origination Network

Days/Times Saturdays/11:00-11:30 AM ET

Program
Regularly
Scheduled

Total times 13
aired at

regularly
scheduled

time

Length of 30 mins
Program



Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Other
Matters (6 of
12)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

13 years to 16 years

"WHADDYADO" (What Do You Do) is a half-hour weekly educational series designed to inform, educate,
inspire and entertain children 16 & under (specific target audience is 13-16) about the world around them.
Each episode is an educational life-lesson, based in reality, intended to prepare young people for potential
situations that could easily crop up at any time, anywhere. Using a combination of actual dramatic footage,
re-enactments, and demonstrations, "WHADDYADOQO" provides a compelling look at perilous situations that
have occurred in real life. Then, using interviews with the participants, and instructions from experts, we
learn what the proper reaction should be when faced with similar life-threatening circumstances. Also, in an
effort to help young people make the right decision at the right time many episodes will feature a Moral
Dilemma segment.

Response

Whaddyado (17.1)
Network

Sundays/11:00-11:30 AM ET

13

30 mins

13 years to 16 years

"WHADDYADO" (What Do You Do) is a half-hour weekly educational series designed to inform, educate,
inspire and entertain children 16 & under (specific target audience is 13-16) about the world around them.
Each episode is an educational life-lesson, based in reality, intended to prepare young people for potential
situations that could easily crop up at any time, anywhere. Using a combination of actual dramatic footage,
re-enactments, and demonstrations, "WHADDYADO" provides a compelling look at perilous situations that
have occurred in real life. Then, using interviews with the participants, and instructions from experts, we
learn what the proper reaction should be when faced with similar life-threatening circumstances. Also, in an
effort to help young people make the right decision at the right time many episodes will feature a Moral
Dilemma segment.

Other Matters (7 of

12)

Program Title

Origination

Days/Times

Response

Think Big (WVXF 17.2)
Syndicated

Saturdays/7:30-8:00 AM ET

Program Regularly

Scheduled



Total times aired at 13
regularly scheduled
time

Length of Program 30 mins

Age of Target Child
Audience from

13 years to 16 years

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core

Think Big features top kid inventors who face off against each other in an Invent Off to see who can
come up with the most innovative and creative invention. Each episode is set in the Think Tank, a
studio filled top to bottom with art supplies and construction materials. Two teams each led by a
Featured Inventor brainstorm choose materials and then sketch design and build their idea. Once
completed the competing inventions are presented to a judge. The best invention wins bragging
rights and the coveted Genius Cup.

Programming.

Other
Matters (8 of
12) Response

Program Title  Aqua Kids (WVXF 17.2)

Origination Syndicated
Days/Times
Program
Regularly
Scheduled

Saturdays/9:30-10:00 AM ET

Total times 13
aired at
regularly
scheduled
time
Length of 30 mins
Program

Age of
Target Child
Audience
from

13 years to 16 years

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Other Matters (9 of 12)

Program Title

Origination

Days/Times Program

Aqua Kids guides children on fun and educational adventures all over the country, to learn how ecosystems
connect and what young people can do to make a positive difference for the world they will inherit. Aqua
Kids was created by George A. Stover lll, a professional TV producer, videographer and scuba diver. While
filming underwater documentaries all over the world, he noticed the oceans beginning to decline, and
decided to use his profession and influence to educate people about this alarming trend. He realized that to
make lasting change, he had to reach the kids and teens of the world. So he and his wife Carol gathered the
first group of Aqua Kids and shot a pilot for the new TV show in 2000. It took 5 years for networks to warm
up to the idea of kids swimming with sharks and crawling through swamps but in 2005, full seasons of Aqua
Kids began airing, and the show has grown every year. Prestigious scientific agencies, organizations and
universities all over the country partner with us and work together with us to help create content for our
program. It is our mission to bring this message of conservation and awareness to kids, teens and adults
everywhere, and educate others to create a healthier and more sustainable planet for all.

Response

Biz Kids (WVXF 17.2)
Syndicated

Saturdays/8:30-9:00 AM ET

Regularly Scheduled



Total times aired at
regularly scheduled time

Length of Program

Age of Target Child
Audience from

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Other
Matters (10

of 12) Response

13

30 mins

13 years to 16 years

Biz Kids is a weekly half-hour series focusing on financial literacy and entrepreneurship for
teens targeting 13 to 16-year-olds. Using a mix of strong financial education tools, dynamic
sketch comedy and inspiring true stories of young entrepreneurs Biz Kids provides important
information for future success. Each episode features math language arts and social studies as
well as teaching teens about money and business.

Program Title  Dragonfly TV (WVXF 17.2)

Origination Syndicated

Days/Times Saturdays/9:00-9:30 AM ET

Program
Regularly
Scheduled

Total times 13
aired at

regularly
scheduled

time

Length of 30 mins
Program

Age of 13 years to 16 years

Target Child
Audience
from

Describe the Dragonfly TV showcases our most eager young scientists in a way that encourages all kids to discover the

educational wonders of science. It's a new approach in science television for kids, because it features ordinary children
and and their own science investigations. The programs highlight children "doing" projects with real hands-on
informational experience and demonstrates practical applications of mathematics and science. It introduces young
objective of viewers to a variety of scientific disciplines and challenges them in critical thinking and problem solving

the program skills, while providing valuable information to reach answers. Whether shooting over moguls on free-ride
and how it skis, getting up close and personal with alligators, or cooking up experiments in their own kitchens, the
meets the Dragonfly TV kids empower viewers to explore, question, and learn. In each episode, children tell how they
definition of pursued their own investigations, communicating the infectious excitement that comes with making their
Core own discoveries.

Programming.

Other Matters (11

of 12) Response

Program Title Real Life 101 (WVXF 17.2)
Origination Syndicated

Days/Times Saturdays/8:00-8:30 AM ET

Program Regularly
Scheduled



Total times aired at
regularly
scheduled time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the
definition of Core
Programming.

Other Matters (12 of

12)
Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

13

30 mins

13 years to 16 years

Real Life 101 is a weekly half-hour program designed and produced for viewers 13-16. Every week
the teen hosts explore two or three exciting professions. From doctors, lawyers and veterinarians to
career counselors, drug counselors and special effects wizards, Real Life 101 takes viewers "on the
job" to understand why these professionals love what they do. Through the hosts' interviews of adults
in these varying professions, teen viewers learn about the different career paths available, as well as
how certain education-based decisions may help shape their future.

Response
Wild About Animals (WVXF 17.2)

Syndicated

Saturdays/10:00-10:30 AM ET

13

30 mins

13 years to 16 years

This series is produced for children 16 and under (specific target audience is 13-16). As the
producers of "WILD ABOUT ANIMALS" it is the objective of Steve Rotfeld Productions, Inc., to
educate and inform children, specifically in the target age group, by bringing them entertaining and
interesting stories about the world's most fascinating animals. Each episode will consist of four (4)
different stories designed to teach children about both exotic and unique animals, as well as to
educate them further about animals they see every day.



Certification

Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed
official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an
attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to
represent the party filing the Children's Television Programming, and who further certifies that he or she has
read the document; that to the best of his or her knowledge, information,and belief there is good ground to
support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of
the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements
that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY
FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, 81001) AND/OR REVOCATION OF ANY STATION
AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

| certify that this application includes all required and relevant attachments. Yes

| declare, under penalty of perjury, that | am an authorized representative of the above-named applicant for the Angela

Authorization(s) specified above. Sumser
Controller
07/06

12017



Attachments No Attachments.
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