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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network NBC

Nielsen DMA Dallas-Ft. Worth

Web Home Page Address http://www.nbcdfw.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

168.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

3.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 13) Response

Program Title ARIEL & ZOEY & ELI TOO (KXAS 5.2 COZI TV)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sun @ 9:30 AM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Ariel & Zoey & Eli, Too (AZE2), a musical variety show that is driven by three siblings, empowers children to 

accomplish their goals and their dreams. AZE2 accomplishes this through interviewing people who excel in 

their profession and have a positive message for kids, introducing guests who perform different genres of 

music, and presenting musical performances by the cast members themselves. These cast musical 

performances show children they can write their own music and the importance of teamwork. Music on the 

show is produced by Emmy Award winner David Barrett. He and Brian Brill (another Emmy winner) ensure 

that the music is tailored for the young audience. All songs offer a positive message about life. Every 

episode begins with the song "Sweet Company which sends the positive message of friendship and ends 

with the singing of End of Another Day which encourages the viewer to stay optimistic about tomorrow. 

(Showplace TV Syndication)

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 
Programs(13)



Digital Core 

Program (2 

of 13) Response

Program Title AQUA KIDS ADVENTURES II (KXAS 5.2 COZI TV)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUN @ 10:00 AM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Aqua Kids provides a unique vehicle for young people to learn about the diversity of marine animals around 

the world, emphasizing the importance of preserving fragile aquatic habitats and encouraging children to 

take an active role in protecting the future of their community and the world. The program provides a 

window into the management and preservation of unique habitats and species through the eyes of kids and 

their hands-on collaboration with science researchers and educators. The messages delivered by Aqua 

Kids are given by a creative and resourceful host, Molly McKinney, whose scientific background is evident in 

the show. The other young hosts, whose ages range from pre-teen to late teens, are equally entertaining 

and informative. The young viewers identify with these young hosts and imagine themselves in the role of 

the scientist and as someone who could have a positive impact on the environment. The format of young 

student scientists presenting information on location in a variety of aquatic settings is both entertaining and 

informative. (Showplace TV Syndication)

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (3 of 

13) Response



Program Title VEGGIE TALES (KXAS 5.2 COZI TV)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUN @ 10:30 AM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child 

Audience

4 years to 8 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Steal the Show provides CORE programming in the areas music, music composition, the music recording 

process and musical instruments. Ariel, Zoey and Eli Engelbert of the EI program Ariel & Zoey & Eli, Too 

work to write and record an album with Grammy Winner Jim Peterik. All aspect of the process are covered - 

1) Creating the melody, 2) writing the lyric, 3) creating harmonies, 4) developing instrumentals and 5) 

recording the song in the studio. With schools across the country cutting funding to music related programs, 

Steal the Show fills an important void. Students will be empowered with the knowledge and skills they will 

broaden and hone as they follow Ariel, Zoey and Eli on their journey with one of the most prominent 

songwriters of the past 20 years. (Showplace TV Syndication)

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 of 

13) Response

Program Title PETS IN PARADISE (KXAS 5.2 COZI TV)



Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUN 9:00AM CT

Total times 

aired at 

regularly 

scheduled time

5

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

0

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of 

Core 

Programming.

Pets in Paradise TV is a weekly television show that explores the relationship between humans and 

animals. From surfing pigs, to ducks living inside the house, rescued dogs, and dogs that rescue 

humans, we look at the remarkable connections people have with their pets in one of the most beautiful 

places on Earth, Hawaii. Each week learn about these relationships and how they flourish in Paradise. 

The 30 minute show consists of compelling stories about people and their pets, information about pet 

health care, tips on pet training and much more. The show's goal is to help nurture relationships between 

pet owners and their companions. (Showplace TV Syndication)

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (5 of 

13) Response

Program Title THE NEW HOWDY DOODY SHOW (KXAS 5.2 COZI TV)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUN @ 11:00 AM CT



Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

6 years to 10 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Howdy Doody is a 1975 series which is known to its viewers for Buffalo Bob in his cowboy attire and a cast 

of human characters such as Clarabell the Clown and Chief Thunderthud as well as puppets (i.e., Howdy 

Doody, Dilly Dally, Flub-a-Dub, etc.). Children sat on stage in the Peanut Gallery, thus making this show a 

forerunner of interactive programming we enjoy today. The primary value of the series is to educate and 

entertain elementary school-aged children. In addition, both older children and monitoring adults will find 

this series amusing and quite charming as Howdy Doody is a timeless character who has an interactive 

quality. Educationally, the series offers opportunities for parents and teachers to teach lessons related to 

language, character development, science, and listening skills.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (6 of 

13) Response

Program Title THE NEW HOWDY DOODY SHOW (KXAS 5.2 COZI TV)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUN @ 11:30 AM CT



Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

6 years to 10 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Howdy Doody is a 1975 series which is known to its viewers for Buffalo Bob in his cowboy attire and a cast 

of human characters such as Clarabell the Clown and Chief Thunderthud as well as puppets (i.e., Howdy 

Doody, Dilly Dally, Flub-a-Dub, etc.). Children sat on stage in the Peanut Gallery, thus making this show a 

forerunner of interactive programming we enjoy today. The primary value of the series is to educate and 

entertain elementary school-aged children. In addition, both older children and monitoring adults will find 

this series amusing and quite charming as Howdy Doody is a timeless character who has an interactive 

quality. Educationally, the series offers opportunities for parents and teachers to teach lessons related to 

language, character development, science, and listening skills.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (7 of 

13) Response

Program Title STEAL THE SHOW (KXAS 5.2 COZI TV)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

9:00 AM CT



Total times 

aired at 

regularly 

scheduled 

time

8

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Steal the Show provides CORE programming in the areas music, music composition, them music recording 

process and musical instruments. Ariel, Zoey, and Eli Engelbert of the EI program Ariel & Zoey & Eli, Too 

work to write and record an album with Grammy Winner Jim Peterik. All aspect of the processare covered - 

1) Creating the melody, 2) writing the lyric, 3) creating harmonies, 4) developing instrumentals and 5) 

recording the song in the studio. With schools across the country cutting funding to music related programs, 

Steal the Show fills an important void. Students will be empowered with the knowledge and skills they will 

broaden and hone as they follow Ariel, Zoey and Eli on their journey with one of the most prominent 

songwriters of the past 20 years. (Showplace TV Syndication)

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program 

(8 of 13) Response

Program Title THE VOYAGER WITH JOSH GARCIA (KXAS 5.1 NBC)

Origination Network

Days/Times Program 

Regularly Scheduled

SUN @ 10:00 AM CT

Total times aired at 

regularly scheduled 

time

13

Total times aired 13



Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

0

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

The Voyager with Josh Garcia takes viewers on an exciting and immersive journey around the 

globe with world traveler and host, Josh Garcia. Each episode provides audiences access to the 

world's most incredible destinations as Josh seeks out the truly authentic experiences one can only 

find when guided by a knowledgeable and passionate guide. Each week, Josh Garcia brings 

viewers on an enthralling voyage exploring the people and cultures that make our world so 

breathtaking.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program (9 

of 13) Response

Program Title WILDERNESS VET (KXAS 5.1 NBC)

Origination Network

Days/Times Program 

Regularly Scheduled

SUN @ 10:30 AM CT

Total times aired at 

regularly scheduled time

11

Total times aired 13

Number of Preemptions 2

Number of Preemptions 

for other than Breaking 

News

2

Number of Preemptions 

Rescheduled

2

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Wilderness Vet hosted by renowned veterinarian, Dr. MIchelle Oakley, features compelling 

stories form one of the most rugged areas on the planet, the Yukon. Dr. Oakley travels to homes, 

farms and wildlife preserves across the Yukon to help animals in need. Wilderness Vet will bring 

viewers closer than ever before to wild animas in their native habitats by showcasing the hard 

work and dedication involved in their rescue and rehabilitation.



Does the Licensee 

identify the program by 

displaying throughout 

the program the symbol 

E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program WILDERNESS VET (KXAS 5.1 NBC)

List date and time rescheduled 10/16/2016 11:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2016-10-02

Episode #

Reason for Preemption Sports

Digital Preemption Programs #2

Questions Response

Title of Program WILDERNESS VET (KXAS 5.1 NBC)

List date and time rescheduled 11/06/2016 11:30 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2016-10-30

Episode #

Reason for Preemption Sports

Digital Core 

Program (10 of 13) Response

Program Title JOURNEY WITH DYLAN DREYER

Origination Network

Days/Times 

Program Regularly 

Scheduled

14

Total times aired at 

regularly scheduled 

time

13

Total times aired 14

Number of 

Preemptions

1

Number of 

Preemptions for 

other than Breaking 

News

1



Number of 

Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Journey with Dylan Dreyer, led by NBC News meterologis and "Today" Contributor, Dylan Dreyer, is 

a wondrous celebration of nature. Breathtaking cinematography will bring viewers up-close and 

personal with the black bears of Montana to polar bears in the Arctic. The audience will have a 

unique platform to see animals in their natural habitat, including exploring the extraordinary 

migration of 1.5 million animals traveling over 500 miles across the Serengeti in Tanzania and 

Kenya. Journey with Dylan Dreyer will tell us why.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program JOURNEY WITH DYLAN DREYER (KXAS 5.1 

NBC)

List date and time rescheduled 10/08/2016 12:00 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date 

and time?

Yes

Date Preempted 2016-10-01

Episode #

Reason for Preemption Sports

Digital Core 

Program (11 of 13) Response

Program Title NATURALLY, DANNY SEO (KXAS 5.1 NBC)

Origination Network

Days/Times Program 

Regularly Scheduled

SAT @ 10:30 AM CT

Total times aired at 

regularly scheduled 

time

13

Total times aired 14

Number of 

Preemptions

1



Number of 

Preemptions for 

other than Breaking 

News

1

Number of 

Preemptions 

Rescheduled

1

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Naturally, Danny Seo is an educational series for young people and their families seeking a 

healthier lifestyle by learning the science behind eating well and exercising your mind and body 

while caring for our planet. Host, Danny Seo, is America's leading authority on eco-friendly living. 

Danny has devoted his career tot he idea that caring for the environment can go hand-in-hand with 

enjoying time with family and friends sharing delicious and healthy meals while creating a healthy 

and environmentally friendly home.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program NATURALLY, DANNY SEO (KXAS 5.1 

NBC)

List date and time rescheduled 10/08/2016 12:30 PM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and 

time?

Yes

Date Preempted 2016-10-01

Episode #

Reason for Preemption Sports

Digital Core 

Program (12 of 

13) Response

Program Title GIVE (KXAS 5.1 NBC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT @ 11:00 AM CT

Total times 

aired at 

regularly 

scheduled time

13



Total times 

aired

14

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking News

1

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Give introduces viewers to the world of philanthropy through the stories of small charities making a big 

impact. The series features NBC News correspondent and the founder of UNICEF's Next Generation, 

Jenna Bush Hager, esteemed actor Blair Underwood, and passionate celebrity philanthropists from film, 

television, music, sports, and business who are all on a mission to inspire others to do good. In each 

episode, one of these celebrity ambassadors will visit two charities that us innovation, best practices, and 

dedication for change in their communities and the world. With the help of some of the country's top 

foundations, we'll meet these inspiring individuals to see how they do it through the eyes of our celebrity 

ambassadors.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program GIVE (KXAS 5.1 NBC)

List date and time rescheduled 11/06/2016 11:00 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2016-10-01

Episode #

Reason for Preemption Sports

Digital Core 

Program (13 of 

13) Response

Program Title HEART OF A CHAMPION WITH LAUREN THOMPSON (KXAS 5.1 NBC)

Origination Network



Days/Times 

Program 

Regularly 

Scheduled

SAT @ 9:30AM CT

Total times aired 

at regularly 

scheduled time

9

Total times aired 14

Number of 

Preemptions

5

Number of 

Preemptions for 

other than 

Breaking News

5

Number of 

Preemptions 

Rescheduled

5

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Heart of a Champion with Lauren Thompson features the powerful and inspiring stories of successful 

athletes who exemplify what it really means to be a champion. Hosted by Lauren Thompson, host of 

Golf Channel's "Morning Drive, Heart of a Champion with Lauren Thompson" introduces audiences to 

professional and amateur athletes who have overcome obstacles to ultimately achieve transcendent 

moments in the world of sports, Heart of a Champion with Lauren Thompson proves that a champion is 

not only defined by their speed, strength and agility, but also by their grit, resiliency and heart.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Preemption Programs #1

Questions Response

Title of Program HEART OF A CHAMPION WITH LAUREN THOMPSON 

(KXAS 5.1 NBC)

List date and time rescheduled 10/16/2016 11:00 AM

Is the rescheduled date the second home? No

Were promotional efforts made to notify the public of 

rescheduled date and time?

Yes

Date Preempted 2016-10-01

Episode #

Reason for Preemption Sports

Digital Preemption Programs #2



Questions Response

Title of Program HEART OF A CHAMPION WITH LAUREN THOMPSON 

(KXAS 5.1 NBC)

List date and time rescheduled 10/08/2016 11:30 AM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of 

rescheduled date and time?

Yes

Date Preempted 2016-10-08

Episode #

Reason for Preemption Sports

Digital Preemption Programs #3

Questions Response

Title of Program HEART OF A CHAMPION WITH LAUREN THOMPSON 

(KXAS 5.1 NBC)

List date and time rescheduled 11/05/2016 11:30 AM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of 

rescheduled date and time?

Yes

Date Preempted 2016-11-05

Episode #

Reason for Preemption Sports

Digital Preemption Programs #4

Questions Response

Title of Program HEART OF A CHAMPION WITH LAUREN THOMPSON 

(KXAS 5.1 NBC)

List date and time rescheduled 11/12/2016 11:30 AM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of 

rescheduled date and time?

Yes

Date Preempted 2016-11-12

Episode #

Reason for Preemption Sports

Digital Preemption Programs #5

Questions Response

Title of Program HEART OF A CHAMPION WITH LAUREN THOMPSON 

(KXAS 5.1 NBC)

List date and time rescheduled 12/24/2016 11:30 AM

Is the rescheduled date the second home? Yes



Were promotional efforts made to notify the public of 

rescheduled date and time?

Yes

Date Preempted 2016-12-24

Episode #

Reason for Preemption Sports



Non-Core 

Educational 

and 

Informational 

Programming 

(1 of 3) Response

Program Title 5 TALK STREET (KXAS 5.1 NBC AND KXAS 5.2 COZI TV)

Origination Local

Days/Times 

Program 

Regularly 

Scheduled:

SUN @ 12:00pm

Total times 

aired at 

regularly 

scheduled 

time:

2

Number of 

Preemptions

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

14 years to 16 years

Non-Core 
Educational and 
Informational 
Programming (3)



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Six (6) different episodes aired on the main digital channel of this locally produced show that interviews 

community leaders. (Two on SUN @ 12PM.) The show educates and informs viewers regarding current 

affairs and encourages viewers to participate. Episode #632 The Community Affairs programming for NBC 

5, Five Talk Street, aired on Sunday, October 16, 2016 at 12:00pm. In this program, we discussed breast 

cancer awareness month with the American Cancer Society's Making Strides Against Breast Cancer 5K 

Walk. American Cancer Society Making Strides Against Breast Cancer Walk Honors survivors and 

celebrates Halloween. The American Cancer Society created Making Strides Against Breast Cancer 

community walks in 1993 to build awareness and to fight the disease across the nation. In that time, 10 

million walkers have collected more than $594 million. In North Texas last year, approximately 4,000 

walkers raised more than $430,000. We also discussed the 40 year anniversary of the Dallas Black Dance 

Theatre. The Dallas Black Dance Theatre was the vision of Ann Williams who decided, in 1976, to start a 

dance company to inspire minority boys and girls to appreciate dance as an art form. The Theatre has 

become the oldest dance company in Dallas, the 10th largest minority arts organization in the nation, and 

an arts ambassador for Dallas traveling not only in the nation, but the world every year. Next, we discussed 

Four Seasons Cool October Charity Concert benefiting the Charles A. Sammons Cancer Center at Baylor 

Irving. Four Seasons Hotels and Resorts is committed to supporting both local efforts and broader 

campaigns whose goals is the eradication of cancer. Through the collective efforts of the company's hotels 

worldwide, Four Seaons annually raises significant funds and awareness for cancer research. Since 1992, 

Four Seasons has contribute more than $2.9 million to the Irving Healthcare Foundation in support of 

cancer services at Baylor Scott & White Charles A. Sammons Cancer Center. Afterward, a representative 

from Abilene Christian University discusses ACU's Master of Marriage and Family Therapy degree with a 

specialty in therapy for military families. The master program includes dynamics of military families, family 

therapy with military families, assessment and treatment of family violence, addictive disorders, and ecology 

trauma and crisis for the therapist. Lastly, a discussion about the Leukemia & Lymphoma Society's Light the 

Night Walk. Light the Night is an evening walk with thousands of walkers in attendance. It has a carnival 

atmosphere and areas for kids. Walkers are given lanterns in three different colors, each signifying their 

connection to cancer. The money raised for the Leukemia & Lymphoma Society is put towards research, 

patient services, financial assistance, education and advocacy. Episode #634 aired on Sunday, Nov. 5, 

2016 at 12pm. The Community Affairs programming discussed the Salvations Army Angel Tree program 

which planned to help more than 16,000 DFW area families this Christmas. In this episode we also 

discussed The Trains at NorthPark, an elaborate miniature toy train exhibit benefiting the Ronald McDonald 

House of Dallas. Following that the manager for Trinity River Vision Authority discussed Panther Island Ice, 

Fort Worth's only outdoor ice skating rink and offered a special promotional rate to those who brought 

canned food to support the Tarrant Area Food Bank. Afterward, we discussed Mortiz Fort Worth YMCA 

Turkey Trot with proceeds going to YMCA's scholarship fund. Rounding out the holiday topics, Holiday 

Warehouse's Deck the Door charity program partnering with different organizations to provide holiday decor 

for adult focused programs, the elderly and veterans in the community. Additional runs of these episodes 

aired on KXAS 5.2 COZI TV.

Does the 

program 

have 

educating 

and 

informing 

children ages 

16 and under 

as a 

significant 

purpose?

No

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

No



Does the 

Licensee 

provide 

information 

regarding the 

program, 

including an 

indication of 

the target 

child 

audience, to 

publishers of 

program 

guides 

consistent 

with 47 C.F.

R. Section 

73.673?

No

Date and Time Aired:

Questions Response

Non-Core 

Educational 

and 

Informational 

Programming 

(2 of 3) Response

Program Title 5 TALK STREET (KXAS 5.1 NBC AND KXAS 5.2 COZI TV)

Origination Local

Days/Times 

Program 

Regularly 

Scheduled:

SAT @ 5:00pm

Total times 

aired at 

regularly 

scheduled 

time:

2

Number of 

Preemptions

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

14 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Six (6) different episodes aired on the main digital channel of this locally produced show that interviews 

community leaders. (Two on SAT @ 5PM.) The show educates and informs viewers regarding current 

affairs and encourages viewers to participate. Episode #633 The Community Affairs programming for NBC 

5, Five Talk Street, aired on Saturday, October 22, 2016 at 5:00pm. In this program, we discussed the Blue 

Zones Project Power 9 Party. Blue Zones Project Fort Worth is a community led effort to make healthy 

choices easier in the places where we live, work, eat, shop, pray, and play. The Power 9 Party is a 

celebration of the nine principles to greater longevity that come from the world's longest living people and of 

how far the project came together as a community. Next, we discussed Dallas Black Dance Theater's 29th 

annual International Conference and Festival of Blacks in Dance. International Association of Blacks in 

Dance member companies held a multi-company audition to search for future dancers for dance companies 

as well as to select youth for summer intensive dance programs. The conference held master classes, 

lecture/demonstrations, panels and workshops to meet the needs of professional and student dancers as 

well as dance administrators and instructors. We also discussed the Ruby Slipper Soiree benefiting Court 

Appointed Special Advocates (CASA) of Tarrant County. Serving more than 800 children, CASA of Tarrant 

County is an organization dedicated to helping abused and neglected children by training volunteers to 

make recommendations to family court judges for safe, permanent homes where children can thrive. The 

Ruby Slipper Soiree is an event gained to raised funds and awareness for CASA. It is the wish of the 

organization that all children could one day happily say 'There's No Place Like Home.' Afterward, we 

discussed the Greater Dallas Hispanic Chamber of Commerce's ScaleUp Dallas/Fort Worth Program. In 

September 2015, the Small Business Association (SBA) announced the expansion of the ScaleUp America 

Initiative to seven new communities, the Greater Dallas Hispanic Chamber of Commerce (GDHCC) being 

one of them. The GDHCC's ScaleUp DFW Program serves as an accelerator program to increase and 

improve business scalability for entrepreneurs in the $150,000 to $500,000 revenue range by providing 

bilingual training for business acceleration; access to entrepreneurs, innovators, and champions; access to 

markets and capital; mentoring from experienced and passionate executives; success network of 

champions, allies, lenders and investors. The program is designed to provide business growth, job creation, 

and civic engagement. GDHCC ScaleUp DFW will fill the gap in needed services for underserved and 

underrepresented business owners. A need that currently outpaces the capacity of the programs offered in 

the DFW region. Lastly, we discussed the Texas Wall Street Women's mission to bring together women in 

Texas in the finance industry. With over 2,220 members across the state, Texas Wall Street Women 

support their members through monthly events in their chapter cities that are also open to the public. They 

provide a mix of both networking events to help their members build strong and supportive industry network 

to help them on their path and they focus our education events on skills that help women achieve career 

success. Episode #637 The Community Affairs programming for NBC 5, Five Talk Street, aired on 

Saturday, December 31, 2016 at 5pm. In this program, we discussed the importance of dontating funds, 

food, time, and voice for the North Texas Food Bank. The Norht Texas Food Bank is a four star charity 

navigator charity, providing hunger relief across 13 counties. Each day the North Texas Food Bank provides 

access to more than 170,000 meals to hungry children, families and seniors across North Texas. Next, 

Larry North, a leading expert on health discusses fitness, nutrition and weight loss. Larry Norht's dedication 

to health, fitness and overall wellbeing is evident in everything he does, from his ownership of an empire of 

gyms and fitness clubs to his energetic and charismatic messages to fortune 500 companies. This 

dedication has led to several innovative products and programs designed to enhance well-being. We also 

had a discussion on Arlington's MLK Advancing the Dream Celebration. A four day festivity over the MLK 

holiday designed to celebrate Dr. Martin Luther King Junior's dream. Afterward, representatives from 

Reading Partners discuss their 5th Annual Celebrity Spelling Bee. Reading Partners is a national nonprofit 

organization that collaborates with local public schools and mobilizes community volunteers to provide 

students with one on one reading support they need to read at grade level. The celebrity spelling bee event 

combines local celebrities with corporate and community support. Lastly, Founder of the Chris Howell 

Foundation, Chris Howell discusses the importance of raising awareness throughout communities for HIV 

and AIDS . The Chris Howell Foundation is dedicated to raise awareness of HIV and AIDS, as well as other 

various degenerative diseases, through community outreach forums, and dissemination of educational 

messaging. Additional runs of these episodes aired on KXAS 5.2 COZI TV.
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Date and Time Aired:

Questions Response

Non-Core 

Educational 

and 

Informational 

Programming 

(3 of 3) Response

Program Title 5 TALK STREET (KXAS 5.1 NBC AND KXAS 5.2 COZI TV)

Origination Local

Days/Times 

Program 

Regularly 

Scheduled:

SUN @ 11:30AM

Total times 

aired at 

regularly 

scheduled 

time:

2

Number of 

Preemptions

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

14 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Six (6) different episodes aired on the main digital channel of this locally produced show that interviews 

community leaders. (Two on SUN @ 11:30AM.) The show educates and informs viewers regarding current 

affairs and encourages viewers to participate. Episode # 635 The Community Affairs programming for NBC 

5, Five Talk Street, aired on Sunday, Nov. 20, 2016 at 11:30 a.m. In this program, we featured an Okay to 

Say Mental Health Awareness Special. We discussed with the director of communications at the Meadows 

Mental Health Policy Institute about the Okay to Say Campaign. Okay to Say is a community-driven 

movement initiated by the Meadows Mental Health Policy Institute with support from community partners, 

like NBC 5, to increase public awareness that most mental illnesses are treatable and to offer messages of 

hope and recovery to Texans and their families. They are trying to dispel biases and stereotypes, and break 

down cultural barriers surrounding mental illness in Texas and beyond. The statewide effort launched with 

Emmitt Smith and Mark Cuban encourages Texans to add their voice through a social media campaign by 

adding their name to the pledge at okaytosay.org. In addition to the mental health awareness special, we 

discussed with assistant professor of pediatrics at UT Southwestern Medical Center the importance of 

intervention and early diagnosis for children. One in five children from age zero to eleven experience a 

mental disorder in a given year and 50 percent of all mental health conditions begin by age 14. In a 12 

month period, more than half a million Texas children and adolescents have severe emotional disturbance 

that impair function at school and home. Next, we discussed mental health issues involving adults and a 

new study on how monitoring work productivity provides unique insight into whether a patient will require 

additional treatments to achieve long term remission. One in every six adults will have a diagnosable major 

depressive disorder in their lifetime; in a 12 month period nearly seven percent of adults will meet diagnostic 

criteria for depression. Depression, especially when left untreated, can be a significant drain on the 

American economy. Afterward, we discussed an overview of the prevalence of post-traumatic stress in the 

community. Lastly, board member and founding CEO of Meadows Mental Health Policy Institute discusses 

the Texas Veterans Family Alliance Grant Program. A program that will help improve quality of life for Texas 

veterans and their families by increasing access to mental health treatment and services. Also, discusses 

the passing of SB 55 in the 84th legislative session in moving towards increasing access to mental health 

care in the state of Texas. Episode #636 The Community Affairs programming for NBC 5, Five Talk Street, 

aired on Sunday, Dec. 4, 2016 at 11:30AM. In this program, marketing and communications director for the 

Heard Natural Science Museum and Wildlife Sanctuary discusses the upcoming exhibits The Heard has to 

offer year round, especially things to do during the holidays. The Heard is a private, nonprofit organization 

that consists of a 289 acre nature preserve and museum. Their mission is to bring nature and people 

together through educational programs for all ages. We also had a discussion on The Greatest Gift Catalog 

Ever. The Greatest Gift Catalog Ever is a high quality holiday gift magazine that offers many alternatives to 

traditional gifts. This year, the catalog featured 25 local nonprofits, each with very specific needs. Donors 

can either make a straight donation to the organization of their choice, or they can obtain a holiday gift card 

in any amount for their friends or family to donate to any charity that they choose in the catalog. Next, 

executive dir3ector for the Soupmobile discusses Home for the Holidays campaign. With partnership from 

NBC 5 and the Dallas Omni Hotel, viewers are encouraged to five the minimum of $12 to raise enough 

money to help a homeless family have rent for an apartment, food, utilities for one year. Afterward, Director 

of Communications for Meadows Mental Health Policy Institute discusses the Okay To Say Campaign, 

which focuses on taking the stigma out of having mental health issues. Also, discusses the resources that 

are available for people having mental health issues during the holidays. Lastly, we discussed the 2016 

Lockheed Martin Armed Forces Bowl, featuring Louisiana Tech and the U.S. Naval Academy. Owned and 

operated by ESPN Events, the Lockheed Martin Armed Forces Bowl ahs featured the "armed forces" them 

since 2006. Patriotic overtones recognizing all five branches of the services are prevalent throughout the 

game. The Bowl includes fan-fest areas showcasing armed forces hardware; flyovers, demonstrations by 

several of the military's top skydiving teams, and much more. Additional runs of these episodes aired on 

KXAS 5.2 COZI TV.
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Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize 

the existence and location of 

the station's Children's 

Television Programming 

Reports (FCC 398) as 

required by 47 C.F.R. 

Section 73.3526(e)(11)(iii)?

Yes

Name of children's 

programming liaison

Brian L. Hocker

Address 4805 Amon Carter Blvd

City Fort Worth

State TX

Zip 76155

Telephone Number (817) 429-5555

Email Address brian.hocker@nbcuni.com

Include any other comments 

or information you want the 

Commission to consider in 

evaluating your compliance 

with the Children's 

Television Act (or use this 

space for supplemental 

explanations). This may 

include information on any 

other noncore educational 

and informational 

programming that you aired 

this quarter or plan to air 

during the next quarter, or 

any existing or proposed 

non-broadcast efforts that 

will enhance the educational 

and informational value of 

such programming to 

children. See 47 C.F.R. 

Section 73.671, NOTES 2 

and 3.

A) Attachment "A" (See Public File) - The station regularly airs PSAs specifically designed 

for children 16-years-old and under. Topics include, among other things: drug use 

prevention, safety for kids, the importance of eating healthy meals and ending gang violence. 

(B) Attachment "B" (See Online/Public File) - The station regularly airs news segments that 

focus on children-safety issues, medical advances, and other relevant issues. (C)Attachment 

"C" (See Public File) - Station employees had direct interaction with children of the 

community, on behalf of the station including presentations to school groups. (D) Attachment 

"D" (See Public File) - Network "Core" Programming Episodic Information--Digital. (E) 

Attachment "E" (See Public File) - Additional Network Children's Programming. (F) 

Attachment "F" (See Public File) - Network Public Service Schedule. The NBC Television 

Network regularly schedules PSA's targeted to children 16 and under. These PSA's are 

broadcast by KXAS. (G) Attachment "G" (See Public File) - NBC Network Non-Broadcast 

Efforts (H) Attachment "H" (See Public File) - NBC Network On-Air Promotional Efforts (I) 

Note that no information is included in the Analog sections of the Form 398. NBC5/KXAS 

main channel is 100% digital and there are no analog broadcasts. Main channel 

programming is identified in the above sections. (J) Due to sports coverage (Ski & 

Snowboarding, golf, soccer, cycling, football), several kids programs aired outside of their 

normal time periods. All of these shows were made good and viewers were notified of the 

changes. See Section 10 for make good details.

Liaison Contact



Other 

Matters (1 of 

11) Response

Program Title ARIEL & ZOEY & ELI, TOO (KXAS 5.2 COZI TV)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUN @ 9:30AM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Ariel & Zoey & Eli, Too (AZE2), a musical variety show that is driven by three siblings, empowers children to 

accomplish their goals and their dreams. AZE2 accomplishes this through interviewing people who excel in 

their profession and have a positive message for kids, introducing guests who perform different genres of 

music, and presenting musical performances by the cast members themselves. These cast musical 

performances show children they can write their own music and the importance of teamwork. Music on the 

show is produced by Emmy Award winner David Barrett. He and Brian Brill (another Emmy winner) ensure 

that the music is tailored for the young audience. All songs offer a positive message about life. Every 

episode begins with the song "Sweet Company which sends the positive message of friendship and ends 

with the singing of End of Another Day which encourages the viewer to stay optimistic about tomorrow. 

(Showplace TV Syndication)

Other 

Matters (2 of 

11) Response

Program Title AQUA KIDS ADVENTURES II (KXAS 5.2 COZI TV)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUN @ 10:00AM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Other Matters (11)



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Aqua Kids provides a unique vehicle for young people to learn about the diversity of marine animals around 

the world, emphasizing the importance of preserving fragile aquatic habitats and encouraging children to 

take an active role in protecting the future of their community and the world. The program provides a window 

into the management and preservation of unique habitats and species through the eyes of kids and their 

hands-on collaboration with science researchers and educators. The messages delivered by Aqua Kids are 

given by a creative and resourceful host, Molly McKinney, whose scientific background is evident in the 

show. The other young hosts, whose ages range from pre-teen to late teens, are equally entertaining and 

informative. The young viewers identify with these young hosts and imagine themselves in the role of the 

scientist and as someone who could have a positive impact on the environment. The format of young 

student scientists presenting information on location in a variety of aquatic settings is both entertaining and 

informative. (Showplace TV Syndication)

Other Matters (3 

of 11) Response

Program Title VEGGIE TALES (KXAS 5.2 COZI TV)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUN @ 10:30AM CT

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

4 years to 8 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Veggie Tales is a children's series featuring animated vegetables who teach life lessons through 

stories. Hosted by Bob the Tomato and Larry the Cucumber, each episode begins by establishing the 

problem, uses short stories to parallel the situation with a problem and solution, and ends by reiterating 

the proposed solution and the life lesson learned through the experience. The show communicates 

social-emotional messages based upon the core values of honesty, kindness, forgiveness, and 

appreciation for all, using music, unusual characters, and allegorical storylines. (Showplace TV 

Syndication)

Other Matters 

(4 of 11) Response

Program Title THE NEW HOWDY DOODY SHOW (KXAS 5.2 COZI TV)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SUN @ 11:00AM, 11:30AM CT

Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins



Age of Target 

Child 

Audience 

from

6 years to 10 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Howdy Doody is a 1975 series which is known to its viewers for Buffalo Bob in his cowboy attire and a cast 

of human characters such as Clarabell the Clown and Chief Thunderthud as well as puppets (i.e., Howdy 

Doody, Dilly Dally, Flub-a-Dub, etc.). Children sat on stage in the Peanut Gallery, thus making this show a 

forerunner of interactive programming we enjoy today. The primary value of the series is to educate and 

entertain elementary school-aged children. In addition, both older children and monitoring adults will find 

this series amusing and quite charming as Howdy Doody is a timeless character who has an interactive 

quality. Educationally, the series offers opportunities for parents and teachers to teach lessons related to 

language, character development, science, and listening skills.

Other Matters (5 of 

11) Response

Program Title JOURNEY WITH DYLAN DRYER (KXAS 5.1 NBC)

Origination Network

Days/Times 

Program Regularly 

Scheduled

SAT @10:00AM CT

Total times aired at 

regularly scheduled 

time

12

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Journey with Dylan Dreyer, led by NBC News meteorologist and "Today" Contributor, Dylan Dreyer, 

is a wondrous celebration of nature. Breathtaking cinematography will bring viewers up -close and 

personal with the black bears of Montana to polar bears in the Arctic. The audience will have a 

unique platform to see animals in their natural habitat, including exploring the extraordinary migration 

of 1.5 million animals traveling over 500 miles across the Serengeti in Tanzania and Kenya. Journey 

with Dylan Dreyer will tell us why.

Other Matters (6 of 

11) Response

Program Title NATURALLY, DANNY SEO (KXAS 5.1 NBC)

Origination Network

Days/Times Program 

Regularly Scheduled

SAT @10:30AM CT

Total times aired at 

regularly scheduled 

time

12

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Naturally, Danny Seo is an educational series for young people and their families seeking a healthier 

lifestyle by learning the science behind eating well and exercising your mind and body while caring 

for your planet. Host Danny Seo is America's leading authority on eco-friendly living. Danny has 

devoted his career to the idea that caring for the environment can go hand-in-hand with enjoying 

time with family and friends and sharing delicious and healthy meals while creating a healthy and 

environmentally friendly home.

Other Matters 

(7 of 11) Response

Program Title GIVE (KXAS 5.1 NBC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT @11:00AM CT

Total times 

aired at 

regularly 

scheduled time

12

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Give introduces viewers to the world of philanthropy through the stories of small charities making a big 

impact. The series features NBC News correspondent and the founder of UNICEF's Next Generation, 

Jenna Bush Hager, esteemed actor Blair Underwood, and passionate celebrity philanthropists from film, 

television, music, sports, and business who are all on a mission to inspire others to do good. In each 

episode, one of these celebrity ambassadors will visit two charities that us innovation, best practices, and 

dedication for change in their communities and the world. With the help of some of the country's top 

foundations, we'll meet these inspiring individuals to see how they do it through the eyes of our celebrity 

ambassadors.

Other Matters (8 

of 11) Response

Program Title HEART OF A CHAMPION WITH LAUREN THOMPSON (KXAS 5.1 NBC)

Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SAT @11:30AM CT

Total times aired 

at regularly 

scheduled time

12

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

Heart of a Champion with Lauren Thompson features the powerful and inspiring stories of successful 

athletes who exemplify what it really means to be a champion. Hosted by Lauren Thompson, host of 

Golf Channel's "Morning Drive, Heart of a Champion with Lauren Thompson" introduces audiences to 

professional and amateur athletes who have overcome obstacles to ultimately achieve transcendent 

moments in the world of sports, Heart of a Champion with Lauren Thompson proves that a champion is 

not only defined by their speed, strength and agility, but also by their grit, resiliency and heart.

Other Matters (9 of 

11) Response

Program Title THE VOYAGER WITH JOSH GARCIA (KXAS 5.1 NBC)

Origination Network

Days/Times Program 

Regularly Scheduled

SUN @ 10:00AM CT

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

The Voyager with Josh Garcia takes viewers on an exciting and immersive journey around the 

globe with world traveler and host, Josh Garcia. Each episode provides audiences access to the 

world's most incredible destinations as Josh seeks out the truly authentic experiences one can only 

find when guided by a knowledgeable and passionate guide. Each week, Josh Garcia brings 

viewers on an enthralling voyage exploring the people and cultures that make our world so 

breathtaking.

Other Matters (10 of 11) Response

Program Title WILDERNESS VET (KXAS 5.1 NBC)

Origination Network

Days/Times Program 

Regularly Scheduled

SUN @ 10:30AM CT

Total times aired at 

regularly scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and how 

it meets the definition of 

Core Programming.

Wilderness Vet hosted by renowned veterinarian, Dr. Michelle Oakley, features compelling 

stories from one of the most rugged areas on the planet, the Yukon. Dr. Oakley travels to home, 

farms and wildlife preserves across the Yukon to help animals in need. Wilderness Vet will bring 

viewers closer than ever before to wild animals in their native habitats by showcasing the hard 

work and dedication involved in their rescue and rehabilitation.

Other Matters 

(11 of 11) Response

Program Title STEAL THE SHOW (KXAS 5.2 COZI TV)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SUN @9:00AM CT

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Steal the Show provides CORE programming in the areas music, music composition, the music recording 

process and musical instruments. Ariel, Zoey and Eli Engelbert of the EI program Ariel & Zoey & Eli, Too 

work to write and record an album with Grammy Winner Jim Peterik. All aspect of the process are covered. 

- 1) Creating the melody, 2) writing the lyric, 3) creating harmonies,, 4) developing instrumentals and 5) 

recording the song in studio. with schools across the country cutting funding to music related programs, 

Steal the Show fills an important void. Students will be empowered with the knowledge and skills they will 

broaden and hone as they follow Ariel, Zoey and Eli on their journey with one of the most prominent 

songwriters of the past 20 years.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation 

of the Authorization. Consult appropriate FCC regulations to determine the construction or coverage 

requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments. Yes

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

Brian 

Hocker

VP, 

Programming

01/10/2017

Certification



No Attachments.Attachments
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