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Elizabeth Ryder 

General Counsel

Nexstar Broadcasting, 

Inc.
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United States
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Section Question Response

Station Type Station Type Network Affiliation

Affiliated network MYNETWORK

Nielsen DMA Waco-Temple-Bryan

Web Home Page Address www.mycentx.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

504.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

6.9

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 26) Response

Program Title ECO COMPANY (D-1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 730AM

Total times 

aired at 

regularly 

scheduled 

time

9

Total times 

aired

10

Number of 

Preemptions

1

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

1

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Eco Company provides CORE programming in the area of the environment and preservation of the earth's 

resources. Eco Company explores all aspects of being "green" and understanding how our actions impact 

the world. The E-Co team find out about climate change by asking questions to discover the truths and 

myths of the climate change issue. They learn about alternative energies by visiting wind farms and solar 

installations and discovering new energy technologies currently under development. They learn more about 

recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken 

it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to 

develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is 

reported by teens and told from their perspective. Additionally Eco Company regularly provides practical tips 

that teens, and people of all ages can use in their daily lives. Echo contract started on 09/07/2015 and last 

day aired at this time period is 09/03/2016.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Preemption Programs #1

Digital Core 
Programs(26)



Questions Response

Title of Program ECO TV (D-1)

List date and time rescheduled 09/04/2016 10:00 AM

Is the rescheduled date the second home? Yes

Were promotional efforts made to notify the public of rescheduled date and time? Yes

Date Preempted 2016-09-03

Episode #

Reason for Preemption Other

Digital Core 

Program (2 

of 26) Response

Program Title XPLORATION AWESOME PLANET (D-1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 8AM

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

10

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Produced primarily for the 13-16 target audience, Xploration Awesome Planet will inspire and educate 

anyone interested in earth sciences. Our host, Philippe Cousteau, the grandson of legendary Jacques 

Cousteau, brings boundless energy to every location we visit. From magnificent mountains to violent 

volcanoes, this program takes an in-depth look at the unique and distinct features on planet Earth. We not 

only visit gigantic glaciers and behold their beauty but also discover why they formed, and how they shaped 

our landscape. Geological experts share their wisdom with Philippe, as we strive to understand places on 

the earth, inside the earth, and above the earth. Xploration Awesome Planet is a half-hour weekly E/I series 

produced with the intention of increasing and expanding our target audience' interest in the field of STEM 

education. Moved to SATURDAYS 930AM as of Saturday 9-10-2016 from this time slot SATURDAYS 8AM.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (3 of 

26) Response

Program Title XPLORATION EARTH 2050 (D-1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 8AM

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

3

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

What will the world look like in 2050? Where will advancements in science, technology, engineering, and 

mathematics lead us? Xploration Earth 2050 strives to answer these questions and more with scientists, 

inventors, doctors, science fiction writers, and creative thinkers. This half hour weekly series, produced 

primarily for the 13-16 year old target audience will appeal to the whole family. Viewers will be taken on an 

educational adventure as the show tackles future challenges in everything from transportation to health care 

to the environment. Xploration Earth 2050 is a half-hour weekly E/I series produced with the intention of 

increasing and expanding our target audience' interest in the field of STEM education. Moved to time period 

SATURDAYS 8AM from SATURDAYS 9AM on 09-10-2016.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 

of 26) Response

Program Title XPLORATION OUTER SPACE (D-1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 830AM

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

10

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This new half-hour weekly series produced for the 13-16 target audience will certainly attract viewers of all 

ages. Each week our host Emily Calandrelli will take viewers on incredible journeys through space that will 

both entertain and educate. Ever wonder what it would be like to live in space or on a different planet? 

Watch our host try to perform every day responsibilities while floating in zero gravity. Explore the challenges 

that come along with living on a different planet as our host lives like an astronaut in a Mars like habitat. We 

will have episodes on space robotics, commercial space tourism, asteroids, and our search for life, among 

many others. When appropriate, the host will highlight NASA related programs and internships for young 

students that are relevant to the content we have shown. Xploration Outer Space is a half hour weekly E/I 

series produced with the intention of increasing and expanding our target audience' interest in the field of 

STEM education. Moved time slot from SATURDAYS 830AM to SATURDAYS 9AM on 09-10-2016.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (5 of 

26) Response

Program Title XPLORATION NATURE KNOWS BEST (D-1)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS 830AM

Total times aired at 

regularly scheduled time

3

Total times aired 3

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

0

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

For 4.5 billion years, nature has been perfecting life on earth in every shape, size and 

environment. In this fascinating new STEM series, host Danni Washington looks at the fun 

and clever ways scientists, engineers and innovators are copying plants, animals and more to 

create some of the world's most amazing advancements. 9/10/2016 is start of this CORE 

program at this time slot.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (6 of 

26) Response



Program Title XPLORATION EARTH 2050 (D-1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 9AM

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

10

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

0

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

What will the world look like in 2050? Where will advancements in science, technology, engineering, and 

mathematics lead us? Xploration Earth 2050 strives to answer these questions and more with scientists, 

inventors, doctors, science fiction writers, and creative thinkers. This half hour weekly series, produced 

primarily for the 13-16 year old target audience will appeal to the whole family. Viewers will be taken on an 

educational adventure as the show tackles future challenges in everything from transportation to health 

care to the environment. Xploration Earth 2050 is a half-hour weekly E/I series produced with the intention 

of increasing and expanding our target audience' interest in the field of STEM education. Time slot moved 

from SATURDAYS 9AM to SATURDAYS 8AM on 09-10-2016.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (7 

of 26) Response

Program Title XPLORATION OUTER SPACE (D-1)



Origination Network

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 9AM

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

3

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This new half-hour weekly series produced for the 13-16 target audience will certainly attract viewers of all 

ages. Each week our host Emily Calandrelli will take viewers on incredible journeys through space that will 

both entertain and educate. Ever wonder what it would be like to live in space or on a different planet? 

Watch our host try to perform every day responsibilities while floating in zero gravity. Explore the challenges 

that come along with living on a different planet as our host lives like an astronaut in a Mars like habitat. We 

will have episodes on space robotics, commercial space tourism, asteroids, and our search for life, among 

many others. When appropriate, the host will highlight NASA related programs and internships for young 

students that are relevant to the content we have shown. Xploration Outer Space is a half hour weekly E/I 

series produced with the intention of increasing and expanding our target audience' interest in the field of 

STEM education. Moved to time slot SATURDAYS 9AM from SATURDAYS 830AM on 09-10-2016.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (8 

of 26) Response

Program Title XPLORATION FABLAB (D-1)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 930AM

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

10

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Xploration FabLab brings the world of science, technology and innovation to life. The series is designed to 

be fast paces and exciting with each episode consisting of multiple short story segments based on a central 

topic. Featuring fun young hosts that will keep the pace tight and energy high, star power will be used to 

supercharge the story lines. Each episode will include a relevant celebrity with a science and tech 

background. All Xploration FabLab episodes will focus on a relevant global issue and what's being done to 

solve it. Using real live examples, FabLab will illustrate how all the STEM disciplines work together to 

improve our lives and make the world better. Xploration FabLab is a half hour weekly E/I series produced 

with the intention of increasing and expanding our target audience interest in the field of STEM education. 

Target age demographic is 13 to 16, although this series will certainly attract veiwers of all ages. 09-03-

2016 last time this CORE program aired at this time slot.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (9 

of 26) Response

Program Title XPLORATION AWESOME PLANET (D-1)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 930AM

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

3

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Produced primarily for the 13-16 target audience, Xploration Awesome Planet will inspire and educate 

anyone interested in earth sciences. Our host, Philippe Cousteau, the grandson of legendary Jacques 

Cousteau, brings boundless energy to every location we visit. From magnificent mountains to violent 

volcanoes, this program takes an in-depth look at the unique and distinct features on planet Earth. We not 

only visit gigantic glaciers and behold their beauty but also discover why they formed, and how they shaped 

our landscape. Geological experts share their wisdom with Philippe, as we strive to understand places on 

the earth, inside the earth, and above the earth. Xploration Awesome Planet is a half-hour weekly E/I series 

produced with the intention of increasing and expanding our target audience' interest in the field of STEM 

education. Time slot moved from SATURDAYS 8AM to SATURDAYS 930AM on 09-10-2016.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (10 

of 26) Response

Program Title WHADDYADO (D-1)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 10AM

Total times 

aired at 

regularly 

scheduled 

time

10

Total times 

aired

10

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

"WHADDYADO" (What Do You Do) is a half-hour weekly educational series designed to inform, educate, 

inspire and entertain children 16 & under (specific target audience is 13-16) about the world around them. 

Each episode is an educational life-lesson, based in reality, intended to prepare young people for potential 

situations that could easily crop up at any time, anywhere. Using a combination of actual dramatic footage, 

re-enactments, and demonstrations, "WHADDYADO" provides a compelling look at perilous situations that 

have occurred in real life. Then, using interviews with the participants, and instructions from experts, we 

learn what the proper reaction should be when faced with similar life-threatening circumstances. Also, in an 

effort to help young people make the right decision at the right time many episodes will feature a Moral 

Dilemma segment. 09/03/2016 last time this CORE program aired at this time slot.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (11 

of 26) Response

Program Title XPLORATION WEIRD BUT TRUE (D-1)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS 10AM



Total times aired at 

regularly scheduled time

3

Total times aired 3

Number of Preemptions 0

Number of Preemptions 

for other than Breaking 

News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of 

Core Programming.

Join hosts Charlie and Kirby Engleman as these siblings and science-lovers explore the fun 

and curious ways our world works in-Weird But True. From searching for space rocks in 

Arizona, to diving with sharks in the Keys, to meeting some seriously cool dogs in Alaska - no 

topic is off limits for this adventurous pair. On 09-10-2016 this CORE Program began airing in 

time slot SATURDAYS 10AM.

Does the Licensee identify 

the program by displaying 

throughout the program 

the symbol E/I?

Yes

Digital Core Program (12 of 

26) Response

Program Title XPLORATION DIY SCI (D-1)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

SATURDAYS 1030AM

Total times aired at regularly 

scheduled time

3

Total times aired 3

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Host Steve Spangler, Ellen Show regular, shows viewers how to conduct amazing 

science experiments in their own homes. Steve explores a different science concept each 

episode, using everyday items for his fun experiments - proving that anyone can be a 

scientist. 09/10/2016 this CORE Program began airing in this time slot.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes



Digital Core Program (13 of 

26) Response

Program Title REAL LIFE 101 (D-2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

MONDAYS 8AM

Total times aired at regularly 

scheduled time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

Real Life 101 is a weekly series. Several characteristics of the show make it engaging for 

kids between 13 and 16 years of age. Each episode deals with two or three different 

careers so that keeps students who are watching the shows interested. The journalists are 

young, involved, energetic people who are also trying to figure out their place in the world.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program 

(14 of 26) Response

Program Title JACK HANNA'S INTO THE WILD (D-2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

TUESDAYS 8AM

Total times aired at 

regularly scheduled 

time

13

Total times aired 13

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins



Age of Target Child 

Audience

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

This is a weekly series based around Jack traveling the world with his friends and family, taking the 

viewer to his favorite destinations and introducing them to new and amazing creatures each week. 

Throughout Jack's travels he raises awareness of different cultures, geography and spectacular 

animals and animal facts, while teaching children the importance of conservation efforts worldwide. 

The episodic content will certainly further the educational,information needs of children 13-16.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core 

Program (15 

of 26) Response

Program Title ON THE SPOT (D-2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

WEDNESDAYS 8AM

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On The Spot is a series tapping knowledge across a series of subject areas: geography, art, technology, 

science, math, history, language, music, and sports. It also addresses general cultural knowledge. The 

format is a series of seemingly random questions to individuals who are either of school age or adults past 

the age of high school graduation. There are three fundamental educational benefits to this format. First, it 

taps into fact retrieval in the curriculum. Second, and more important, it expands the information beyond fact 

retrieval. Third, and most important, it addresses what educators call non-cognitive factors for student 

success. These are factors that can measurably improve student achievement without specifically involving 

material to be tested. These include self-esteem and frames in which students see learning occurring. By 

removing information from the academic silos where it is generally taught and moving it, literally, to the mall, 

it forces a synthesis that is difficult to achieve in an academic setting. The fact that correct answers are 

giving by diverse ethnicities and ages, by both genders, and not by stereotypes of smart people is essential. 

It means that anyone can own information. The fact that young people will see this on television in a 

nonacademic setting is also very important. Whatever the curriculum or information, knowledge becomes 

the star-and is demonstrated by every type of person.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core Program (16 of 26) Response

Program Title CAREER DAY (D-2)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

THURSDAYS 8AM

Total times aired at regularly scheduled 

time

13

Total times aired 13

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

What do you want to do with your life? That question is answered from those 

who know, an interview style show that takes you behind the scenes into the 

daily life of successful adults giving their career stories to today's youth.

Does the Licensee identify the program 

by displaying throughout the program the 

symbol E/I?

Yes

Digital Core Program (17 of 26) Response

Program Title THE YOUNG ICONS (D-2)

Origination Syndicated



Days/Times Program Regularly 

Scheduled

FRIDAYS 8AM

Total times aired at regularly 

scheduled time

14

Total times aired 14

Number of Preemptions 0

Number of Preemptions for other than 

Breaking News

Number of Preemptions Rescheduled 0

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of 

Core Programming.

It's time to see what powerful and positive young people are doing today. The 

Young Icons profiles the amazing projects of young philanthropists, entrepreneurs, 

athletes and everyday youth. These inspirational stories motivate teens, tweens 

and parents too.

Does the Licensee identify the 

program by displaying throughout the 

program the symbol E/I?

Yes

Digital Core 

Program (18 

of 26) Response

Program Title PETS.TV (D-2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 8AM

Total times 

aired at 

regularly 

scheduled 

time

13

Total times 

aired

13

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins



Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Pets.TV is a television program that provides educational and informational segments exposing the target 

audience of young viewers to everything Pets. The upbeat contemporary presentation relates pets to their 

lives and interests. Pets from everyday to the unique are showcased with educational information that 

shares how they evolved to become pets and their geographic origins. Professionals share personal 

experiences of featured animals and/or related products. In these segments the excitement and love of 

working with pets is expressed. The motivational and inspirational message of each guest empowers 

audiences of all ages to pursue more information and education about everything pets. Each segment of 

Pets.TV delivers an educational and informational message that supports current social, intellectual and 

emotional aspects of children ages 13 and up. Attributes and advice emphasized by guests instill a 

grounded balance of priorities, commitment, and perseverance children can apply to their lives.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (19 of 26) Response

Program Title REINO ANIMAL (D-3)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

MONDAY - SATURDAY 7AM

Total times aired at 

regularly scheduled 

time

79

Total times aired 79

Number of 

Preemptions

0

Number of 

Preemptions for 

other than Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target Child 

Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Reino Animal "Animal Kingdom" (Reino Animal) is a fun and informative half hour show about the 

world's Flora and Fauna. The show displays all kind of animals you can imagine, form the most 

common animals to the most amazing ones, including monkeys, giant lizards, sharks, tigers and the 

rest of the animals from America, Asia, Australia and all other places in between. Each episode is an 

adventure inside the animal kingdom, Animal kingdom is cultural relevant, important and amazing in 

this world committed to the preservation of its resources.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol 

E/I?

Yes

Digital Core 

Program (20 

of 26) Response

Program Title ECO COMPANY (D-4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 9AM

Total times 

aired at 

regularly 

scheduled 

time

4

Total times 

aired

4

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Eco Company provides CORE programming in the area of the environment and preservation of the earth's 

resources. Eco Company explores all aspects of being "green" and understanding how our actions impact 

the world. The E-Co team find out about climate change by asking questions to discover the truths and 

myths of the climate change issue. They learn about alternative energies by visiting wind farms and solar 

installations and discovering new energy technologies currently under development. They learn more about 

recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken 

it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to 

develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is 

reported by teens and told from their perspective. Additionally Eco Company regularly provides practical tips 

that teens, and people of all ages can use in their daily lives. Began carrying LAFF programming on 09/01

/2016 . 09/24/2016 was the last time that this CORES program aired on this time period.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (21 of 

26) Response

Program Title SWAP TV (D-4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 930AM

Total times aired 

at regularly 

scheduled time

4

Total times aired 4

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

The series illustrates how diverse the world is today and what youngsters can learn from others who 

are from different backgrounds and experiences. It exposes young viewers to different cultures and 

races and allows them to see what it would be like living in a totally opposite set of circumstances and 

what they can learn from this new environment. "SWAP TV" is a prime example of how television can 

be used to teach our youth about compassion, understanding and acceptance of others. Began 

carrying LAFF programming on 09-01-2016. 09-24-2016 was last time this CORES program aired in 

this time slot.



Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (22 

of 26) Response

Program Title MAKE TELEVISION (D-4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 10AM

Total times 

aired at 

regularly 

scheduled 

time

4

Total times 

aired

4

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The series fosters imagination and creativity while demonstrating both basic and advanced scientific 

principles. It allows teen viewers to see the various innovative ways people are producing new inventions, 

emphasizing practical engineering applications. In each episode, viewers can see how simple everyday 

items can be transformed for new and exciting uses,taking objects destined for the junk yard and up-cycling 

them for a whole new purpose. For example, one episode features a shopping cart turned into a function 

chair, while another episode showcases various found objects transformed into musical instruments. MAKE 

TV challenges young viewers to combine their imagination with science, while encouraging critical thinking. 

Began carrying LAFF programming 09-01-2016. On 09-24-2016 was last time this CORES program aired in 

this time slot.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (23 

of 26) Response

Program Title ANIMAL OUTTAKES (D-4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 1030AM

Total times 

aired at 

regularly 

scheduled time

1

Total times 

aired

1

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The series visits all types of animal sanctuaries and zoos in the United States to explore the world of 

animals,from camels to lemurs, from rhinos to handicapped pets. Viewers learn about the care and living 

habitats of these various animals and how they survive in the world. In each episode, a detailed 

explanation of an animal species is provided as well as information on the animal's daily nutrition and other 

living habits. "ANIMAL OUTTAKES" is educational, informative and entertaining, while providing teen 

viewers with up-close televised visits of wild and exotic creatures and teaching them all about life in the 

animal kingdom. Began carrying LAFF programming on 09-01-2016. On 09-03-2016 was last day this 

CORES program aired in this time slot.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (24 

of 26) Response

Program Title RELUCTANTLY HEALTHY (D-4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 1030AM

Total times 

aired at 

regularly 

scheduled 

time

3

Total times 

aired

3

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of Target 

Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Reluctantly Healthy is a half-hour weekly series designed to educate and inform children 13-16 years of 

age. Healthy eating and recipes,fun and easy ways to incorporate daily exercise, and interesting and new 

activities that the whole family can enjoy are featured in this live action television program.Whether it be 

constant travel, working long hours, multiple after school activities, or the perceived notion of not having 

time to focus on nutritious food choices, host Judy Greer and her team of experts will show families and 

viewers how to stay healthy on-the-go. Judy shows how it's easy to stay happy and healthy through 

exercise and eating well. Began carrying LAFF programming on 09-01-2016. This CORES program began 

airing 9-10-2016, replacing Animal Outtakes in this time slot.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (25 

of 26) Response

Program Title ECO COMPANY (D-4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 11AM

Total times 

aired at 

regularly 

scheduled 

time

4

Total times 

aired

4

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

0

Length of 

Program

30 mins

Age of 

Target Child 

Audience

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Eco Company provides CORE programming in the area of the environment and preservation of the earth's 

resources. Eco Company explores all aspects of being "green" and understanding how our actions impact 

the world. The E-Co team find out about climate change by asking questions to discover the truths and 

myths of the climate change issue. They learn about alternative energies by visiting wind farms and solar 

installations and discovering new energy technologies currently under development. They learn more about 

recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken 

it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to 

develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is 

reported by teens and told from their perspective. Additionally Eco Company regularly provides practical tips 

that teens, and people of all ages can use in their daily lives. Began carrying LAFF programming on 09/01

/2016 . 09/24/2016 was the last time that this CORES program aired In this time period.



Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (26 of 

26) Response

Program Title SWAP TV (D-4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 1130A

Total times aired 

at regularly 

scheduled time

4

Total times aired 4

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

0

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

The series illustrates how diverse the world is today and what youngsters can learn from others who 

are from different backgrounds and experiences. It exposes young viewers to different cultures and 

races and allows them to see what it would be like living in a totally opposite set of circumstances and 

what they can learn from this new environment. "SWAP TV" is a prime example of how television can 

be used to teach our youth about compassion, understanding and acceptance of others. Began 

carrying LAFF programming on 09-01-2016. 09-24-2016 was last time this CORES program aired in 

this time slot.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and 

location of the station's Children's Television 

Programming Reports (FCC 398) as required by 47 C.

F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison CHRIS PRUITT

Address 8803 WOODWAY DRIVE

City WACO

State TX

Zip 76712

Telephone Number (254) 776-3844

Email Address cpruitt@kwkt.com

Include any other comments or information you want 

the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use 

this space for supplemental explanations). This may 

include information on any other noncore educational 

and informational programming that you aired this 

quarter or plan to air during the next quarter, or any 

existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of 

such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

After due review of internal station records and documentation 

provided to us by program suppliers, the licensee hereby certifies 

that the station fully complied with the FCC's commercial limits in 

children's programs, as specified at 47 C.F.R. Section 73.670, with 

respect to all programs specifically designed for children ages 

twelve (12) and under. In addition to the educational or 

informational programs listed in this report, the station broadcast 

the following programs specifically designed for children ages 

twelve (12) and under that were not "educational or informational": 

none. Began broadcasting LAFF Programming as our KYLE D-4 

signal on September 1, 2016.

Liaison Contact



Other Matters 

(1 of 17) Response

Program Title XPLORATION EARTH 2050 (D-1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 8AM

Total times 

aired at 

regularly 

scheduled time

14

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of the 

program and 

how it meets 

the definition of 

Core 

Programming.

What will the world look like in 2050? Where will advancements in science, technology, engineering, and 

mathematics lead us? Xploration Earth 2050 strives to answer these questions and more with scientists, 

inventors, doctors, science fiction writers, and creative thinkers. This half hour weekly series, produced 

primarily for the 13-16 year old target audience will appeal to the whole family. Viewers will be taken on an 

educational adventure as the show tackles future challenges in everything from transportation to health 

care to the environment. Xploration Earth 2050 is a half-hour weekly E/I series produced with the intention 

of increasing and expanding our target audience' interest in the field of STEM education.

Other Matters (2 of 17) Response

Program Title XPLORATION NATURE KNOWS BEST (D-1)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

SATURDAYS 830AM

Total times aired at regularly 

scheduled time

14

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

For 4.5 billion years, nature has been perfecting life on earth in every shape, size and 

environment. In this fascinating new STEM series, host Danni Washington looks at the 

fun and clever ways scientists, engineers and innovators are copying plants, animals and 

more to create some of the world's most amazing advancements.

Other 

Matters (3 of 

17) Response

Program Title XPLORATION OUTER SPACE (D-1)

Origination Syndicated

Other Matters (17)



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 9AM

Total times 

aired at 

regularly 

scheduled 

time

14

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

This new half-hour weekly series produced for the 13-16 target audience will certainly attract viewers of all 

ages. Each week our host Emily Calandrelli will take viewers on incredible journeys through space that will 

both entertain and educate. Ever wonder what it would be like to live in space or on a different planet? 

Watch our host try to perform every day responsibilities while floating in zero gravity. Explore the challenges 

that come along with living on a different planet as our host lives like an astronaut in a Mars like habitat. We 

will have episodes on space robotics, commercial space tourism, asteroids, and our search for life, among 

many others. When appropriate, the host will highlight NASA related programs and internships for young 

students that are relevant to the content we have shown. Xploration Outer Space is a half hour weekly E/I 

series produced with the intention of increasing and expanding our target audience' interest in the field of 

STEM education.

Other 

Matters (4 of 

17) Response

Program Title XPLORATION AWESOME PLANET (D-1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 930AM

Total times 

aired at 

regularly 

scheduled 

time

14

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Produced primarily for the 13-16 target audience, Xploration Awesome Planet will inspire and educate 

anyone interested in earth sciences. Our host, Philippe Cousteau, the grandson of legendary Jacques 

Cousteau, brings boundless energy to every location we visit. From magnificent mountains to violent 

volcanoes, this program takes an in-depth look at the unique and distinct features on planet Earth. We not 

only visit gigantic glaciers and behold their beauty but also discover why they formed, and how they shaped 

our landscape. Geological experts share their wisdom with Philippe, as we strive to understand places on 

the earth, inside the earth, and above the earth. Xploration Awesome Planet is a half-hour weekly E/I series 

produced with the intention of increasing and expanding our target audience' interest in the field of STEM 

education.

Other Matters (5 of 17) Response

Program Title XPLORATION WEIRD BUT TRUE (D-1)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

SATURDAYS 10AM

Total times aired at regularly 

scheduled time

14

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Join hosts Charlie and Kirby Engleman as these siblings and science-lovers explore the 

fun and curious ways our world works in-Weird But True. From searching for space rocks 

in Arizona, to diving with sharks in the Keys, to meeting some seriously cool dogs in 

Alaska - no topic is off limits for this adventurous pair.

Other Matters (6 of 17) Response

Program Title XPLORATION DIY SCI (D-1)

Origination Network

Days/Times Program Regularly 

Scheduled

SATURDAYS 1030AM

Total times aired at regularly 

scheduled time

14

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Host Steve Spangler, Ellen Show regular, shows viewers how to conduct amazing 

science experiments in their own homes. Steve explores a different science concept 

each episode, using everyday items for his fun experiments - proving that anyone 

can be a scientist.

Other Matters (7 of 17) Response

Program Title REAL LIFE 101 (D-2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

MONDAYS 8AM

Total times aired at regularly 

scheduled time

13



Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets 

the definition of Core 

Programming.

Real Life 101 is a weekly series. Several characteristics of the show make it engaging for 

kids between 13 and 16 years of age. Each episode deals with two or three different 

careers so that keeps students who are watching the shows interested. The journalists are 

young, involved, energetic people who are also trying to figure out their place in the world.

Other Matters (8 of 

17) Response

Program Title JACK HANNA'S INTO THE WILD (D-2)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

TUESDAYS 8AM

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

This is a weekly series based around Jack traveling the world with his friends and family, taking the 

viewer to his favorite destinations and introducing them to new and amazing creatures each week. 

Throughout Jack's travels he raises awareness of different cultures, geography and spectacular 

animals and animal facts, while teaching children the importance of conservation efforts worldwide. 

The episodic content will certainly further the educational,information needs of children 13-16.

Other 

Matters (9 of 

17) Response

Program Title ON THE SPOT (D-2)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

WEDNESDAYS 8AM

Total times 

aired at 

regularly 

scheduled 

time

13

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

On The Spot is a series tapping knowledge across a series of subject areas: geography, art, technology, 

science, math, history, language, music, and sports. It also addresses general cultural knowledge. The 

format is a series of seemingly random questions to individuals who are either of school age or adults past 

the age of high school graduation. There are three fundamental educational benefits to this format. First, it 

taps into fact retrieval in the curriculum. Second, and more important, it expands the information beyond fact 

retrieval. Third, and most important, it addresses what educators call non-cognitive factors for student 

success. These are factors that can measurably improve student achievement without specifically involving 

material to be tested. These include self-esteem and frames in which students see learning occurring. By 

removing information from the academic silos where it is generally taught and moving it, literally, to the mall, 

it forces a synthesis that is difficult to achieve in an academic setting. The fact that correct answers are 

giving by diverse ethnicities and ages, by both genders, and not by stereotypes of smart people is essential. 

It means that anyone can own information. The fact that young people will see this on television in a 

nonacademic setting is also very important. Whatever the curriculum or information, knowledge becomes 

the star-and is demonstrated by every type of person.

Other Matters (10 of 17) Response

Program Title CAREER DAY (D-2)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

THURSDAYS 8AM

Total times aired at regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of Core 

Programming.

What do you want to do with your life? That question is answered from those 

who know, an interview style show that takes you behind the scenes into the 

daily life of successful adults giving their career stories to today's youth.

Other Matters (11 of 17) Response

Program Title THE YOUNG ICONS (D-2)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

FRIDAYS 8AM

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and 

informational objective of the program 

and how it meets the definition of 

Core Programming.

It's time to see what powerful and positive young people are doing today. The 

Young Icons profiles the amazing projects of young philanthropists, entrepreneurs, 

athletes and everyday youth. These inspirational stories motivate teens, tweens 

and parents too.

Other 

Matters (12 

of 17) Response

Program Title PETS.TV (D-2)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 8AM

Total times 

aired at 

regularly 

scheduled 

time

14

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Pets.TV is a television program that provides educational and informational segments exposing the target 

audience of young viewers to everything Pets. The upbeat contemporary presentation relates pets to their 

lives and interests. Pets from everyday to the unique are showcased with educational information that 

shares how they evolved to become pets and their geographic origins. Professionals share personal 

experiences of featured animals and/or related products. In these segments the excitement and love of 

working with pets is expressed. The motivational and inspirational message of each guest empowers 

audiences of all ages to pursue more information and education about everything pets. Each segment of 

Pets.TV delivers an educational and informational message that supports current social, intellectual and 

emotional aspects of children ages 13 and up. Attributes and advice emphasized by guests instill a 

grounded balance of priorities, commitment, and perseverance children can apply to their lives.

Other Matters (13 

of 17) Response

Program Title REINO ANIMAL (D-3)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

MONDAY - SATURDAY 7AM

Total times aired at 

regularly scheduled 

time

79

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Reino Animal "Animal Kingdom" (Reino Animal) is a fun and informative half hour show about the 

world's Flora and Fauna. The show displays all kind of animals you can imagine, form the most 

common animals to the most amazing ones, including monkeys, giant lizards, sharks, tigers and the 

rest of the animals from America, Asia, Australia and all other places in between. Each episode is an 

adventure inside the animal kingdom, Animal kingdom is cultural relevant, important and amazing in 

this world committed to the preservation of its resources.

Other Matters (14 of 

17) Response

Program Title JACK HANNA'S ANIMAL ADVENTURES (D-4)

Origination Syndicated



Days/Times Program 

Regularly Scheduled

SATURDAYS 9AM

Total times aired at 

regularly scheduled 

time

14

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

This is a weekly series based around Jack traveling the world with his friends and family, taking the 

viewer to his favorite destinations and introducing them to new and amazing creatures each week. 

Throughout Jack's travels he raises awareness of different cultures, geography and spectacular 

animals and animal facts, while teaching children the importance of conservation efforts worldwide. 

The episodic content will certainly further the educational,information needs of children 13-16.

Other Matters (15 of 

17) Response

Program Title OUTBACK ADVENTURES WITH TIM (D-4)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

SATURDAYS 930AM & 10AM

Total times aired at 

regularly scheduled 

time

28

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the definition 

of Core 

Programming.

Produced for ages 13-16, this educational and informational program is hosted by wildlife expert Tim 

Faulkner. Viewers will be provided an eye-opening experience as Tim, animal expert and wildlife 

park operations manager, showcases the beauty and wonder of the natural world. Audiences will be 

brought closer to the natural world as Tim explores the habitats and adventures of creatures of all 

sizes, including a giant Galapagos tortoise, a baby wombat, the flying fox, and even a newly 

discovered species of birds.

Other Matters 

(16 of 17) Response

Program Title RELUCTANTLY HEALTHY (D-4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 1030AM

Total times aired 

at regularly 

scheduled time

14

Length of 

Program

30 mins



Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Reluctantly Healthy is a half-hour weekly series designed to educate and inform children 13-16 years of 

age. Healthy eating and recipes, fun and easy ways to incorporate daily exercise, and interesting and 

new activities that the whole family can enjoy are featured in this live action television program. Whether 

it be constant travel, working long hours, multiple after school activities,or the perceived notion of not 

having time to focus on nutritious food choices, host Judy Greer and her team of experts will show 

families and viewers how to stay healthy on-the-go. Judy shows how it's easy to stay happy and healthy 

through exercise and eating well.

Other Matters 

(17 of 17) Response

Program Title FOOD FOR THOUGHT WITH CLAIRE (D-4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

SATURDAYS 11AM & 1130AM

Total times 

aired at 

regularly 

scheduled 

time

28

Length of 

Program

30 mins

Age of Target 

Child 

Audience from

13 years to 16 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Each weekly-half hour, produced for ages 13-16. informs and educates teens about the power of food as a 

tool for exploring new places.meeting new people and learning about different cultures. Claire serves as a 

role model for 13-16 year old viewers by showing her passion for her family, life, and healthy living by 

sharing stories in the kitchen. Creative inspiration can come from any place at any time -sometimes from 

family, sometimes from friends, or even from bloggers needing her help. No matter how exotic or local the 

location, she's always in search of new tastes and places to explore.Based on her unique perspective 

gathered throughout each episode,Claire will teach the audience how to prepare the "inspired" dish while 

promoting a healthy attitude towards food and life.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or appointed 

official who is authorized to sign on behalf of the party filing the Children's Television Programming; or (b) an 

attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23(a), who is authorized to 

represent the party filing the Children's Television Programming, and who further certifies that he or she has 

read the document; that to the best of his or her knowledge, information,and belief there is good ground to 

support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic cancellation of 

the Authorization. Consult appropriate FCC regulations to determine the construction or coverage requirements 

that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY 

FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION 

AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 47, §503).

I certify that this application includes all required and relevant attachments. Yes

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for the 

Authorization(s) specified above.

Chris 

Pruitt

Vice 

President 

and 

General 

Manager

10/06

/2016

Certification



No Attachments.Attachments
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