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Information

Section Question Response

Attachments Are attachments (other than associated schedules) being No
filed with this application?



Applicant Applicant Name, Type, and Contact Information

Information

Applicant Address

NEXSTAR BROADCASTING, Elizabeth Ryder

INC. 545 E. JOHN CARPENTER
Doing Business As: WZDX FREEWAY
SUITE 700

IRVING, TX 75062
United States

Phone

+1 (972) 373-
8800

Email

eryder@nexstar.
tv

Applicant
Type

Company



Contact
Representatives

(1)

Contact Name

Elizabeth Ryder
General Counsel

Nexstar Broadcasting,
Inc.

Address

545 E John Carpenter
Freeway

Suite 700

Irving, TX 75062
United States

Phone

+1 (972) 373-
8800

Email

eryder@nexstar.
tv

Contact Type

Legal
Representative



Children's
Television
Information

Digital Core
Programming

Section Question Response

Station Type Station Type Network Affiliation
Affiliated network FOX
Nielsen DMA Huntsville-Decatur (Flor)
Web Home Page Address www.rocketcitynow.com
Question Response
State the average number of hours of Core Programming per week broadcast by the station on its main program | 3.5
stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the 336.0
station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its 8.5
main program stream. See 47 C.F.R. Section 73.671.:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication Yes
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional Yes

programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?



Digital Core
Programs(24)

Digital Core
Program (1 of
24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Response

Teen Kids News (Digital 41.1)

Syndicated

Monday 7A-7:30A

13

13

30 mins

13 years to 16 years

Teen Kids News meets FCC requirements for "core children's programming" by providing educational
features such as "Flag Facts" (info on our state flags); "College and You" (tips for choosing and getting
into college), "Word" (vocabulary skills training), as well as informational features for teens, such as
reports about healthy eating, driving tips for new drivers, and internet predators. The show has been
designed to meet the needs of children and young adolescents with a unique curiosity about their world.
The program stimulates the 13-16 year old's curiosity, develops their learning and cognitive, listening and
thinking skills, and serves as an enhancement of their academic and educational experience.

Yes

Digital Core Program (2

of 24)

Program Title

Origination

Response

Elizabeth Stanton's Great Big World (Digital 41.1)

Syndicated



Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational objective
of the program and how
it meets the definition of
Core Programming.

Does the Licensee
identify the program by
displaying throughout
the program the symbol
E/N?

Digital Core
Program (3 of

Tuesday 7A-7:30A

13

30 mins

13 years to 16 years

Elizabeth Stanton's Great Big World incorporates informative and educational messages
organically into the program. The host relates timely, thought-provoking issues as she joins her
friends to lend a hand to children in need. The program focuses on exploration, adventure,
friendship, volunteerism, geography, social studies, literature, and government, and is clear the
show has been specifically created to educate teens 13-16 years old.

Yes

24) Response

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times 13
aired at

regularly

scheduled time

Total times aired = 13

Number of 0
Preemptions

Number of 0
Preemptions for
other than

Breaking News

Number of 0
Preemptions
Rescheduled

Think Big (Digital 41.1)

Syndicated

Wednesday 7A-7:30A



Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

30 mins

13 years to 16 years

"Think Big" serves the educational and informational needs of children 13 to 16 years of age with its
program content, including the importance of having a working knowledge of math, science and physics.
The series shows children actively solving problems using scientific principles, combining skill and
creativity. The series also demonstrates real-world applications for math, science, and engineering,
proving that the physical sciences can be useful, challenging and fun. Each episode presents an "invent-
off" challenge, where teenage teams must invent a machine designed to perform a specific task in limited
amount of time, promoting creative thinking and practical skills.

Yes

Digital Core Program (4 of 24)  Response

Program Title

Origination

Biz Kids (Digital 41.1)

Syndicated

Days/Times Program Regularly Thursday 7A-7:30A

Scheduled

Total times aired at regularly 13

scheduled time

Total times aired 13

Number of Preemptions 0

Number of Preemptions for 0

other than Breaking News

Number of Preemptions 0

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and Biz Kids serves the educational and informational needs of children 13 to 16 years of age
informational objective of the with its program content, including the importance of understanding the economy and
program and how it meets the basic business principles. The series features teens starting their own businesses,

definition of Core Programming. actively solving problems, and developing important life skills.

Does the Licensee identify the Yes
program by displaying
throughout the program the

symbol E/I?

Digital Core

Program (5 of 24)

Program Title

Response

The Young Icons (Digital 41.1)



Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

Digital Core
Program (6 of

Syndicated

Friday 7A-7:30A

13

13

30 mins

13 years to 16 years

A weekly half-hour television series shot entirely in HD, The Young Icons falls under the Educational
and Informational (E/I) for children age 13-16 FCC classification. Each week, The Young Icons gives
you a glimpse inside the lives of the brightest and the best of America's youth (age 18 and younger),
including world-class athletes, accomplished artists, scholars, philanthropists, and entrepreneurs.
These extraordinary young people are making a real difference in the world, and prove that children
really can accomplish amazing and inspirational things.

Yes

24) Response

Program Title Xploration FabLab (Digital 41.1)

Origination Syndicated

Days/Times Saturday 7A-7:30A

Program
Regularly
Scheduled

Total times 13

aired at
regularly
scheduled time

Total times 13

aired



Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (7
of 24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

30 mins

13 years to 16 years

Xploration FabLab is a half-hour weekly E/I series produced with the intention of increasing and
expanding our target audience's interest in the field of STEM education. Target age demographic is 13-
16, although the series will certainly attract viewers of all ages. Xploration FabLab brings the world of
science, technology, and innovation to life. The series is designed to be fast paced and exciting, with
each episode consisting of multiple, short-story segments based on a central topic. Featuring fun, young
hosts that will keep the pace tight and energy high. Star power will be used to supercharge the storylines.
Each episode will include a relevant celebrity with a science and tech background.

Yes

Response

Eco Company (Digital 41.1)

Syndicated

Saturday 7:30A-8:00A

13

13

0



Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

30 mins

13 years to 16 years

Eco Company provides CORE programming in the area of the environment and preservation of the Earth's
resources. Eco Company explores all aspects of being "green" and understanding how our actions impact
the world. The E-Co team finds out about climate change by asking questions to discover the truths and
myths of the climate change issue. They learn about alternative energies by visiting wind farms and solar
installations and discovering new energy technologies currently under development. They learn more about
recycling, conservation and organics. The E-Team profiles teens and school organizations who have taken
it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to
develop ideas, and new products for sustainable future. Most importantly, each story and each feature is
reported by teens and told from their perspective. Additionally Eco Company regularly provides practical tips
that teens, and people of all ages can use in their daily lives.

Yes

Digital Core Program (8 of 24) Response

Program Title

Origination

Biz Kids (Digital 41.2)

Syndicated

Days/Times Program Regularly Monday 7A-7:30A

Scheduled

Total times aired at regularly 13

scheduled time

Total times aired 13
Number of Preemptions 0
Number of Preemptions for 0

other than Breaking News

Number of Preemptions 0
Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years



Describe the educational and
informational objective of the
program and how it meets the
definition of Core Programming.

Does the Licensee identify the
program by displaying

throughout the program the
symbol E/I?

Digital Core Program (9 of 24)

Program Title

Origination

Days/Times Program Regularly
Scheduled

Total times aired at regularly
scheduled time

Total times aired

Number of Preemptions

Number of Preemptions for other
than Breaking News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child Audience

Describe the educational and
informational objective of the
program and how it meets the
definition of Core Programming.

Does the Licensee identify the

program by displaying throughout

the program the symbol E/I?

Digital Core
Program (10 of
24) Response

Biz Kids serves the educational and informational needs of children 13 to 16 years of age
with its program content, including the importance of understanding the economy and
basic business principles. The series features teens starting their own businesses,
actively solving problems and developing important life skills.

Yes

Response

Sports Stars of Tomorrow (Digital 41.2)

Syndicated

Tuesday 7A-7:30A

13

13

30 mins

13 years to 16 years

Sports Stars of Tomorrow presents inspirational and motivational profiles of the top
rookie, college, and high school talent in sports. Also features some of the biggest

names in sports who share their experiences, advice, and personal impressions of
the road to stardom.

Yes

Program Title Career Day (Digital 41.2)

Origination Syndicated

Days/Times Wednesday 7A-7:30A

Program
Regularly
Scheduled

Total times 13
aired at

regularly

scheduled time

Total times 13
aired



Number of 0
Preemptions

Number of 0
Preemptions

for other than
Breaking News

Number of 0
Preemptions
Rescheduled

Length of 30 mins
Program

Age of Target 13 years to 16 years
Child Audience

Describe the Career Day is a television program that introduces young adults to career exploration and awareness.
educational Students often do not know what they want to do and are unsure of potential interests they may have that
and could be a career. Career Day provides an avenue to view experts in their respective fields as they
informational discuss their work, the education/training to prepare for the job, and experiences that led them to choose
objective of the | their career. It's not about what they do, it's about who they are. Viewers will meet people who actually
program and love their jobs in this children's series dedicated to prolific professionals. Career Day clocks in for the day
how it meets with all types of vocations- from a circus choreographer to a cake decorator and a DJ to a doll designer.
the definition of

Core

Programming.

Does the Yes
Licensee

identify the

program by

displaying

throughout the
program the

symbol E/I?

Digital Core
Program (11
of 24) Response

Program Title = Jack Hanna's Into the Wild (Digital 41.2)

Origination Syndicated

Days/Times Thursday 7A-7:30A
Program

Regularly

Scheduled

Total times 13
aired at

regularly

scheduled

time

Total times 13
aired

Number of 0
Preemptions



Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

Program (12 of 24)

Program Title

30 mins

13 years to 16 years

Jack Hanna's Into the Wild is based on Jack Hanna traveling the world with his friends and family, taking
viewers to his favorite destinations and introducing them to new and amazing creatures each week.
Throughout Jack's travels, he informs viewers with insights into different cultures, world geography, natural
history, and spectacular animal behaviors and facts, while teaching children the importance of
environmental stewardship. The episodic content will certainly further the educational and informational
needs of children aged 13 to 16 years. Jack Hanna's Into the Wild's program topics are suitable for both the
secondary classroom and general audience with content addressing several academic outcomes
designated by both state and national life science standards. Shot from a number of photographic
perspectives, the viewer is introduced to the biodiversity of the area, how animals are adapted to the
environment. Jack brings the aspect to wildlife education, engaging the emotional appeal of the wild animals
and the conservation message to encourage the audience to take an active interest in preserving wildlife.

Yes

Response

Made in Hollywood: Teen Edition (Digital 41.2)

Origination Syndicated
Days/Times Friday 7A-7:30A
Program Regularly

Scheduled

Total times aired at 13

regularly scheduled

time

Total times aired

Number of
Preemptions

Number of

Preemptions for

13

other than Breaking

News



Number of 0
Preemptions
Rescheduled

Length of Program 30 mins

Age of Target Child 13 years to 16 years

Audience

Describe the Made in Hollywood: Teen Edition is an Emmy-nominated, FCC friendly, Educational/Informational,
educational and nationally syndicated weekly series. Its core programming targets 13-16 year old teens with
informational segments ranging from coverage of Animation, Producing & Directing to Costume Design, Casting &
objective of the 3D Technology. This content-rich series introduces its audience to behind-the-scenes film-making,

program and how it special effects techniques, and career opportunities focusing on the creative, technical, and artistic
meets the definition skills of motion picture and television industries.

of Core

Programming.

Does the Licensee Yes
identify the program

by displaying

throughout the

program the symbol

E/N?

Digital Core
Program (13
of 24) Response

Program Title | On The Spot (Digital 41.2)
Origination Syndicated

Days/Times Saturday 7A-7:30A
Program

Regularly

Scheduled

Total times 13
aired at

regularly

scheduled

time

Total times 13
aired

Number of 0
Preemptions

Number of 0
Preemptions

for other than
Breaking

News

Number of 0
Preemptions
Rescheduled

Length of 30 mins

Program

Age of 13 years to 16 years
Target Child

Audience



Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core

Program (14 of 24)

Program Title

Origination

Days/Times

On The Spot is an educational and informative half-hour, E/I program that takes viewers on a lightning fast
game of entertaining trivia. Each episode delivers endless amounts of meaningful information as the show
tackles some of the most mind-blowing questions: Can a cow have an accent? Who go the world's longest
standing ovation? As a kid, did Napoleon hate France? Questions are linked with eye-catching visuals,
giving viewers a chance to guess the right answers. The goal of the series is to provide young viewers with
an information-based program that broadens their knowledge of a wide range of educational topics. Linking
information to multiple experiences is more effective for learning-so imagine how effective a program can be
when it links information across King Tut, Stonehenge, aliens, camping, biking, and food. Which is what On
the Spot does. Well-researched facts on high-interest topics delivered with bright, fast, visuals will feed the
interests of a broad audience group, but the approach does particularly well for the 13-16 year-old target
audience. Archeology, science, and astronomy become fascinating by the clever culling of information. The
programs are built with an approach that, on the surface appears to be directed for an adult. But Pete
Sepenuk's narrative tone and style--light and fascinated-matches and holds the attention of the target
audience. And, once it holds attention, what On the Spot does very well is deliver excellent informational
content.

Yes

Response

The Young Icons (Digital 41.2)
Syndicated

Saturday 7:30A-8:00A

Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

13

13

30 mins

13 years to 16 years



Describe the

educational and

informational

objective of the

A weekly half-hour television series shot entirely in HD, The Young Icons falls under the Educational
and Informational (E/I) for children age 13-16 FCC classification. Each week, The Young Icons gives
you a glimpse inside the lives of the brightest and the best of America's youth (age 18 and younger),
including world-class athletes, accomplished artists, scholars, philanthropists, and entrepreneurs.

program and how it These extraordinary young people are making a real difference in the world, and prove that children
meets the definition = really can accomplish amazing and inspirational things.

of Core

Programming.

Does the Licensee Yes
identify the program

by displaying

throughout the

program the symbol

E/N?

Digital Core
Program (15
of 24)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Response

Green Screen Adventures (Digital 41.3)

Network

Saturday 7A-7:30A

13

13

30 mins

7 years to 13 years



Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core

Programming.

Does the
Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (16
of 24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking
News

Number of
Preemptions
Rescheduled

Length of
Program

Age of
Target Child
Audience

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, original
songs, puppetry, and story theater. The stories are based on the writing of elementary school students,
ages 7-13. Children get the message that their words have power, that their voices are being heard. Our
diverse Green Screen company of performers and writers reinforce critical writing skills and share positive
social messages. Our educational mission emphasizes the four "C"s - Curiosity, Confidence, Citizenship,
Compassion. Green Screen Adventures presents stories and drawings by elementary school students from
2nd through 8th grade. School administrators, classroom teachers, and families can submit a student's
work. Our creative cast of improv actors makes the writing come to life using story theater, game shows,
and puppetry. The show's educational goals are: To encourage children to be enthusiastic about writing and
reading; To help students build a foundation for writing, critical thinking, and problem solving; To promote
character development as the diverse cast demonstrates cooperation and mutual respect; To provide
educators with innovative and entertaining ways to teach their students.

Yes

Response

Green Screen Adventures (Digital 41.3)
Network

Saturday 7:30A-8A

13

13

30 mins

7 years to 13 years



Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, original
songs, puppetry, and story theater. The stories are based on the writing of elementary school students,
ages 7-13. Children get the message that their words have power, that their voices are being heard. Our
diverse Green Screen company of performers and writers reinforce critical writing skills and share positive
social messages. Our educational mission emphasizes the four "C"s - Curiosity, Confidence, Citizenship,
Compassion. Green Screen Adventures presents stories and drawings by elementary school students from
2nd through 8th grade. School administrators, classroom teachers, and families can submit a student's
work. Our creative cast of improv actors makes the writing come to life using story theater, game shows,
and puppetry. The show's educational goals are: To encourage children to be enthusiastic about writing and

Core
Programming.

reading; To help students build a foundation for writing, critical thinking, and problem solving; To promote
character development as the diverse cast demonstrates cooperation and mutual respect; To provide

educators with innovative and entertaining ways to teach their students.

Does the Yes

Licensee
identify the
program by
displaying
throughout
the program
the symbol E
n?

Digital Core
Program (17 of 24)

Program Title

Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Response

Travel Thru History (Digital 41.3)
Network

Saturday 8A-8:30A

13

13

30 mins

13 years to 16 years

With its travelogue format, compelling backstories, and upbeat young narrator, the "Travel Thru
History" series entices young adults to learn more about American history. The various episodes
focus on American cities and vacation destinations that have more than natural beauty and theme
parks to offer. The series uses beautiful photography and brief, well-edited interviews with curators
and other on-site authorities, as well as graphics, vintage photos, and film footage to set a pace that
will keep a busy young mind engaged.



Does the Licensee

identify the program

by displaying
throughout the

program the symbol

E/N?

Digital Core
Program (18 of 24)

Program Title

Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

Digital Core
Program (19 of

Yes

Response

Travel Thru History (Digital 41.3)
Network

Saturday 8:30A-9A

13

13

30 mins

13 years to 16 years

With its travelogue format, compelling backstories, and upbeat young narrator, the "Travel Thru
History" series entices young adults to learn more about American history. The various episodes
focus on American cities and vacation destinations that have more than natural beauty and theme
parks to offer. The series uses beautiful photography and brief, well-edited interviews with curators
and other on-site authorities, as well as graphics, vintage photos, and film footage to set a pace that
will keep a busy young mind engaged.

Yes

24) Response

Program Title Mystery Hunters (Digital 41.3)

Origination Network



Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition
of Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core
Program (20 of
24)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Saturday 9A-9:30A

13

13

30 mins

13 years to 16 years

Mystery Hunters explores some of the world's greatest myths and mysteries. Combining on-site reporting
and exciting adventures, Mystery Hunters uses science and reasoning to try to uncover the truth. The
program teaches children how to gather facts, meet with experts, debunk common myths, and offer
explanations for legends. Mystery Hunters is an excellent example of a children's program that is
innovative and empowering. Through critical observation, analytical thinking, and scientific testing, the
series encourages children to question the world around them. Through both the travel aspect and the
investigation of ancient mysteries, there is a profound focus on history, culture, geography, and
international customs.

Yes

Response

Mystery Hunters (Digital 41.3)

Network

Saturday 9:30A-10A



Total times
aired at
regularly
scheduled time

Total times
aired

Number of
Preemptions

Number of
Preemptions
for other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition
of Core
Programming.

Does the
Licensee
identify the
program by
displaying
throughout the
program the
symbol E/I?

Digital Core

13

13

30 mins

13 years to 16 years

Mystery Hunters explores some of the world's greatest myths and mysteries. Combining on-site reporting
and exciting adventures, Mystery Hunters uses science and reasoning to try to uncover the truth. The
program teaches children how to gather facts, meet with experts, debunk common myths, and offer
explanations for legends. Mystery Hunters is an excellent example of a children's program that is
innovative and empowering. Through critical observation, analytical thinking, and scientific testing, the
series encourages children to question the world around them. Through both the travel aspect and the
investigation of ancient mysteries, there is a profound focus on history, culture, geography, and
international customs.

Yes

Program (21 of 24) Response

Program Title

Origination

Days/Times

Saved by the Bell (Digital 41.3)

Network

Sunday 9A-9:30A

Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

13

13



Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

Digital Core
Program (22 of 24)

Program Title

Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

30 mins

13 years to 16 years

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social
themes and coping strategies through the daily school life of six teen-aged friends at Bayside High
who help each other make the most of growing up in a complicated world. The multi-ethnic cast
members serve as role models for young teen viewers as they deal with such issues as dealing with
the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and
other issues of particular concern to young teens.

Yes

Response

Saved by the Bell (Digital 41.3)
Network

Sunday 9:30A-10A

13

13

30 mins

13 years to 16 years



Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

Digital Core
Program (23 of 24)

Program Title

Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social
themes and coping strategies through the daily school life of six teen-aged friends at Bayside High
who help each other make the most of growing up in a complicated world. The multi-ethnic cast
members serve as role models for young teen viewers as they deal with such issues as dealing with
the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and
other issues of particular concern to young teens.

Yes

Response

Saved by the Bell (Digital 41.3)

Network

Sunday 10A-10:30A

13

13

30 mins

13 years to 16 years

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social
themes and coping strategies through the daily school life of six teen-aged friends at Bayside High
who help each other make the most of growing up in a complicated world. The multi-ethnic cast
members serve as role models for young teen viewers as they deal with such issues as dealing with
the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and
other issues of particular concern to young teens.

Yes



Digital Core
Program (24 of 24)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than Breaking
News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Does the Licensee
identify the program
by displaying
throughout the
program the symbol
E/N?

Response

Saved by the Bell (Digital 41.3)
Network

Sunday 10:30A-11A

13

13

30 mins

13 years to 16 years

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social
themes and coping strategies through the daily school life of six teen-aged friends at Bayside High
who help each other make the most of growing up in a complicated world. The multi-ethnic cast
members serve as role models for young teen viewers as they deal with such issues as dealing with
the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and
other issues of particular concern to young teens.

Yes



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming (0)



Liaison Contact

Question

Does the Licensee publicize the existence and location of the station's Children's Television
Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison
Address

City

State

Zip

Telephone Number

Email Address

Include any other comments or information you want the Commission to consider in evaluating
your compliance with the Children's Television Act (or use this space for supplemental
explanations). This may include information on any other noncore educational and informational
programming that you aired this quarter or plan to air during the next quarter, or any existing or
proposed non-broadcast efforts that will enhance the educational and informational value of such
programming to children. See 47 C.F.R. Section 73.671, NOTES 2 and 3.

Response

Yes

Marleea Howze

1309 N. Memorial Pkwy

Huntsville

AL

35801

(256) 755-3244

mhowze@rocketcitynow.
com

With respect to
Questions 7(b) and 7(c),
the station did not
broadcast an analog
signal this quarter.



Other Matters (24)

Other Matters
(1 of 24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times 13
aired at

regularly

scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the

30 mins

Response

Teen Kids News (Digital 41.1)
Syndicated

Monday 7A-7:30A

13 years to 16 years

Teen Kids News meets FCC requirements for "core children's programming" by providing educational

educational features such as, "Flag Facts" (info on our state flags); "College and You" (tips for choosing and getting
and into college), "Word" (vocabulary skills training), as well as informational features for teens, such as
informational reports about healthy eating; driving tips for new drivers, and internet predators. The show has been

objective of the
program and
how it meets
the definition of
Core
Programming.

Other Matters (2 of 24)
Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational objective
of the program and how
it meets the definition of
Core Programming.

Other Matters (3

designed to meet the needs of children and young adolescents with a unique curiosity about their world.
The Program stimulates the 13-16 year old's curiosity, develops their learning and cognitive, listening and
thinking skills, and serves as an enhancement of their academic and educational experience.

Response

Elizabeth Stanton's Great Big World (Digital 41.1)
Syndicated

Tuesday 7A-7:30A

13

30 mins

13 years to 16 years

Elizabeth Stanton's Great Big World incorporates informative and educational messages
organically into the program. The host relates timely, thought-provoking issues as she joins her
friends to lend a hand to children in need. The program focuses on exploration, adventure,
friendship, volunteerism, geography, social studies, literature, and government, and is clear the
show has been specifically created to educate teens 13-16 years old.

of 24) Response

Program Title

Origination

Think Big (Digital 41.1)

Syndicated



Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and
how it meets the
definition of
Core
Programming.

Wednesday 7A-7:30A

13

30 mins

13 years to 16 years

Think Big serves the educational and informational needs of children 13 to 16 years of age with its
program content, including the importance of having a working knowledge of math, science and physics.
The series shows children actively solving problems using scientific principles,combining skill and
creativity. The series also demonstrates real-world applications for math, science and engineering,
proving that that the physical sciences can be useful, challenging and fun. Each episode presents an
invent-off challenge, where teenage teams must invent a machine designed to perform a specific task in
limited amount of time, promoting creative thinking and practical skills.

Other Matters (4 of 24) Response

Program Title

Origination

Biz Kids (Digital 41.1)

Syndicated

Days/Times Program Regularly Thursday 7A-7:30A

Scheduled

Total times aired at regularly 13

scheduled time

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

from

Describe the educational and Biz Kids serves the educational and informational needs of children 13 to 16 years of age
informational objective of the with its program content, including the importance of understanding the economy and
program and how it meets the basic business principles. The series features teens starting their own businesses,

definition of Core Programming. actively solving problems and developing important life skills.

Other Matters (5 of
24)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Response

The Young Icons (Digital 41.1)

Syndicated

Friday 7A-7:30A

14

30 mins



Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters

13 years to 16 years

A weekly half-hour television series shot entirely in HD, The Young Icons falls under the Educational
and Informational (E/I) for children age 13-16 FCC classification. Each week, The Young Icons gives
you a glimpse inside the lives of the brightest and the best of America's youth (age 18 and younger),
including world-class athletes, accomplished artists, scholars, philanthropists, and entrepreneurs.
These extraordinary young people are making a real difference in the world, and prove that children
really can accomplish amazing and inspirational things.

(6 of 24) Response

Program Title Xploration FabLab (Digital 41.1)

Origination Syndicated

Days/Times Saturday 7A-7:30A

Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

13

Length of 30 mins

Program

Age of Target 13 years to 16 years

Child Audience
from

Describe the Xploration FabLab is a half-hour weekly E/I series produced with the intention of increasing and
educational and  expanding our target audience's interest in the field of STEM education. Target age demographic is 13 to
informational 16, although this series will certainly attract viewers of all ages. Xploration FabLab brings the world of
objective of the science, technology, and innovation to life. The series is designed to be fast paced and exciting, with
program and each episode consisting of multiple, short-story segments based on a central topic. Featuring fun, young
how it meets hosts that will keep the pace tight and energy high. Star power will be used to supercharge the story lines.

the definition of Each episode will include a relevant celebrity with a science and tech background.

Core
Programming.

Other
Matters (7 of

24) Response

Program Title  Eco Company (Digital 41.1)

Origination Syndicated

Days/Times Saturday 7:30A-8A

Program
Regularly
Scheduled

Total times 13
aired at

regularly
scheduled

time

Length of 30 mins

Program



Age of 13 years to 16 years

Target Child
Audience
from

Describe the Eco Company provides CORE programming in the area of the environment and preservation of the Earth's

educational resources. Eco Company explores all aspects of being "green" and understanding how our actions impact
and the world. The E-Co team finds out about climate change by asking questions to discover the truths and
informational ~ myths of the climate change issue. They learn about alternative energies by visiting wind farms and solar
objective of installations and discovering new energy technologies currently under development. They learn more about
the program recycling, conservation and organics. The E-team profiles teens and school organizations who have taken it
and how it upon themselves to make a difference, young entrepreneurs who are taking their passion for green to
meets the develop ideas, and new products for a sustainable future. Most importantly, each story and each feature is
definition of reported by teens and told from their perspective. Additionally Eco Company regularly provides practical tips
Core that teens, and people of all ages can use in their daily lives.

Programming.

Other Matters (8 of 24)

Program Title
Origination

Days/Times Program Regularly
Scheduled

Total times aired at regularly
scheduled time

Length of Program

Age of Target Child Audience
from

Describe the educational and
informational objective of the
program and how it meets the
definition of Core Programming.

Other Matters (9 of 24)

Program Title
Origination

Days/Times Program Regularly
Scheduled

Total times aired at regularly
scheduled time

Length of Program

Age of Target Child Audience from

Describe the educational and
informational objective of the
program and how it meets the
definition of Core Programming.

Other Matters
(10 of 24) Response

Response
Biz Kids (Digital 41.2)
Syndicated

Monday 7A-7:30A

13

30 mins

13 years to 16 years

Biz Kids serves the educational and informational needs of children 13 to 16 years of age
with its program content, including the importance of understanding the economy and
basic business principles. The series features teens starting their own businesses,
actively solving problems and developing important life skills.

Response

Sports Stars of Tomorrow (Digital 41.2)
Syndicated

Tuesday 7A-7:30A

13

30 mins
13 years to 16 years

Sports Stars of Tomorrow presents inspirational and motivational profiles of the top
rookie, college, and high school talent in sports. Also features some of the biggest

names in sports who share their experiences, advice, and personal impressions of
the road to stardom.

Program Title Career Day (Digital 41.2)

Origination Syndicated



Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition of
Core
Programming.

Other
Matters (11
of 24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Wednesday 7A-7:30A

13

30 mins

13 years to 16 years

Career Day is a television program that introduces young adults to career exploration and awareness.
Students often do not know what they want to do and are unsure of potential interests they may have that
could be a career. Career Day provides an avenue to view experts in their respective fields as they
discuss their work, the education/training to prepare for the job, and experiences that led them to choose
their career. It's not about what they do, it's about who they are. Viewers will meet people who actually
love their jobs in this children's series dedicated to prolific professionals. Career Day clocks in for the day
will all types of vocations-from a circus choreographer to a cake decorator and a DJ to a doll designer.

Response

Jack Hanna's Into The Wild (Digital 41.2)
Syndicated

Thursday 7A-7:30A

13

30 mins

13 years to 16 years

Jack Hanna's Into the Wild is based on Jack Hanna traveling the world with his friends and family, taking
viewers to his favorite destinations and introducing them to new and amazing creatures each week.
Throughout Jack's travels, he informs viewers with insights into different cultures, world geography, natural
history, and spectacular animal behaviors and facts, while teaching children the importance of
environmental stewardship. The episodic content will certainly further the educational and informational
needs of children ages 13-16 years. Jack Hanna's Into the Wild's program topics are suitable for both the
secondary classroom and general audience with content addressing several academic outcomes
designated by both state and national life science standards. Shot from a number of photographic
perspectives, the viewer is introduced to the biodiversity of the area, how animals are adapted to the
environment. Jack brings the aspect to wildlife education, engaging the emotional appeal of the wild animals
and the conservation message to encourage the audience to take an active interest in preserving wildlife.



Other Matters (12 of

24)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other
Matters (13

Response
Made in Hollywood Teen Edition (Digital 41.2)
Syndicated

Friday 7A-7:30A

14

30 mins

13 years to 16 years

Made in Hollywood: Teen Edition is an Emmy-nominated, FCC friendly, Educational/Informational,
nationally syndicated weekly series. Its core programming targets 13-16 year old teens with
segments ranging from coverage of Animation, Producing & Directing to Costume Design, Casting &
3D Technology. This content-rich series introduces its audience to behind-the-scenes film making,
special effects techniques and career opportunities focusing on the creative, technical and artistic
skills of the motion picture and television industries.

of 24) Response

Program Title  On The Spot (Digital 41.2)

Origination Syndicated

Days/Times Saturday 7A-7:30A

Program
Regularly
Scheduled

Total times 13
aired at

regularly
scheduled

time

Length of 30 mins

Program

Age of 13 years to 16 years

Target Child
Audience
from



Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

On The Spot is an educational and informative half-hour, E/l program that takes viewers on a lightning fast
game of entertaining trivia. Each episode delivers endless amounts of meaningful information as the show
tackles some of the most mind-blowing questions: Can a cow have an accent? Who go the world's longest
standing ovation? As a kid, did Napoleon hate France? Questions are linked with eye-catching visuals,
giving viewers a chance to guess the right answers. The goal of the series is to provide young viewers with
an information-based program that broadens their knowledge of a wide range of educational topics. Linking
information to multiple experiences is more effective for learning- so imagine how effective a program can
be when it links information across King Tut, Stonehenge, aliens, camping, biking, and food. Which is what
On the Spot does. Well-researched facts on high-interest topics delivered with bright, fast, visuals will feed
the interests of a broad audience group, but the approach does particularly well for the 13-16 year-old target
audience. Archeology, science, and astronomy become fascinating by the clever culling of information. The
programs are built with an approach that, on the surface appears to be directed for an adult. But Pete
Sepenuk's narrative tone and style--light and fascinated-matches and holds the attention of the target
audience. And, once it holds attention, what On the Spot does very well is deliver excellent informational
content.

Other Matters (14

of 24)

Program Title

Response

The Young Icons (Digital 41.2)

Origination Syndicated
Days/Times Saturday 7:30-8A
Program Regularly

Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition

13

30 mins

13 years to 16 years

A weekly half-hour television series shot entirely in HD, The Young Icons falls under the Educational
and Informational (E/I) for children age 13-16 FCC classification. Each week, The Young Icons gives
you a glimpse inside the lives of the brightest and the best of America's youth (age 18 and younger),
including world-class athletes, accomplished artists, scholars, philanthropists, and entrepreneurs.
These extraordinary young people are making a real difference in the world, and prove that children
really can accomplish amazing and inspirational things.

of Core
Programming.

Other
Matters (15
of 24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Response

Green Screen Adventures (Digital 41.3)

Network

Saturday 7A-7:30A

13

30 mins



Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

Other
Matters (16
of 24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled
time

Length of
Program

Age of
Target Child
Audience
from

Describe the
educational
and
informational
objective of
the program
and how it
meets the
definition of
Core
Programming.

7 years to 13 years

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, original
songs, puppetry, and story theater. The stories are based on the writing of elementary school students,
ages 7-13. Children get the message that their words have power, that their voices are being heard. Our
diverse Green Screen company of performers and writers reinforce critical writing skills and share positive
social messages. Our educational mission emphasizes the four "C"s as well as the three "R"s - Curiosity,
Confidence, Citizenship, Compassion. Green Screen Adventures presents stories and drawings by
elementary school students from 2nd through 8th grade. School administrators, classroom teachers, and
families can submit a student's work. Our creative cast of improv actors makes the writing come to life using
story theater, game shows, and puppetry. The show's educational goals are: To encourage children to be
enthusiastic about writing and reading; To help students build a foundation fro writing, critical thinking, and
problem solving; To promote character development as the diverse cast demonstrates cooperation and
mutual respect; To provide educators with innovative and entertaining ways to teach their students.

Response

Green Screen Adventures (Digital 41.3)
Network

Saturday 7:30-8A

13

30 mins

7 years to 13 years

Green Screen Adventures sparks enthusiasm for writing through age-appropriate sketch comedy, original
songs, puppetry, and story theater. The stories are based on the writing of elementary school students,
ages 7-13. Children get the message that their words have power, that their voices are being heard. Our
diverse Green Screen company of performers and writers reinforce critical writing skills and share positive
social messages. Our educational mission emphasizes the four "C"s as well as the three "R"s - Curiosity,
Confidence, Citizenship, Compassion. Green Screen Adventures presents stories and drawings by
elementary school students from 2nd through 8th grade. School administrators, classroom teachers, and
families can submit a student's work. Our creative cast of improv actors makes the writing come to life using
story theater, game shows, and puppetry. The show's educational goals are: To encourage children to be
enthusiastic about writing and reading; To help students build a foundation fro writing, critical thinking, and
problem solving; To promote character development as the diverse cast demonstrates cooperation and
mutual respect; To provide educators with innovative and entertaining ways to teach their students.

Other Matters (17 of

24)

Program Title

Origination

Response

Travel Thru History (Digital 41.3)

Network



Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Saturday 8A-8:30A

13

30 mins

13 years to 16 years

With its travelogue format, compelling backstories, and upbeat young narrator, the "Travel Thru
History" series entices young adults to learn more about American history. The various episodes
focus on American cities and vacation destinations that have more than natural beauty and theme
parks to offer. The series uses beautiful photography and brief, well-edited interviews with curators
and other on-site authorities, as well as graphics, vintage photos, and film footage set to a pace that
will keep a busy young mind engaged.

Other Matters (18 of 24) Response

Program Title

Travel Thru History (Digital 41.3)

Origination Network

Days/Times Program Regularly Saturday 8:30A-9A

Scheduled

Total times aired at regularly scheduled 13

time

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and Travel Thru History is designed to spark interest and enthusiasm in teens and
informational objective of the program their families to learn about our country's rich and fascinating history. The
and how it meets the definition of Core series visits diverse locales across the U.S. from Las Vegas to Key West.

Programming.

Other Matters

(29 of 24) Response

Program Title Mystery Hunters (Digital 41.3)

Origination Network

Days/Times Saturday 9A-9:30A

Program
Regularly
Scheduled

Total times 13

aired at
regularly
scheduled time

Length of 30 mins

Program

Age of Target 13 years to 16 years

Child Audience
from



Describe the
educational
and
informational
objective of the
program and
how it meets
the definition
of Core
Programming.

Other Matters
(20 of 24)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times
aired at
regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational
and
informational
objective of the
program and
how it meets
the definition
of Core
Programming.

Mystery Hunters explores some of the world's greatest myths and mysteries. Combining on-site reporting
and exciting adventures, the Mystery Hunters uses science and reasoning to try to uncover the truth. The
program teaches children how to gather facts, meet with experts, debunk common myths, and offer
explanations for legends. Mystery Hunters is an excellent example of a children's program that is
innovative and empowering. Through critical observation, analytical thinking, and scientific testing, the
series encourages children to question the world around them. Through both the travel aspect and the
investigation of ancient mysteries, there is a profound focus on history, culture, geography, and
international customs.

Response

Mystery Hunters (Digital 41.3)

Network

Saturday 9:30A-10A

13

30 mins

13 years to 16 years

Mystery Hunters explores some of the world's greatest myths and mysteries. Combining on-site reporting
and exciting adventures, the Mystery Hunters uses science and reasoning to try to uncover the truth. The
program teaches children how to gather facts, meet with experts, debunk common myths, and offer
explanations for legends. Mystery Hunters is an excellent example of a children's program that is
innovative and empowering. Through critical observation, analytical thinking, and scientific testing, the
series encourages children to question the world around them. Through both the travel aspect and the
investigation of ancient mysteries, there is a profound focus on history, culture, geography, and
international customs.

Other Matters (21 of

24)

Program Title

Response

Saved By The Bell (Digital 41.3)

Origination Network
Days/Times Sunday 9A-9:30A
Program Regularly

Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

13

30 mins

13 years to 16 years



Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters (22 of
24)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Other Matters (23 of
24)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social
themes and coping strategies through the daily school life of six teen-aged friends at Bayside High
who help each other make the most of growing up in a complicated world. The multi-ethnic cast
members serve as role models for young teen viewers as they deal with such issues as dealing with
the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and
other issues of particular concern to young teens.

Response

Saved By The Bell (Digital 41.3)
Network

Sunday 9:30A-10A

13

30 mins

13 years to 16 years

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social
themes and coping strategies through the daily school life of six teen-aged friends at Bayside High
who help each other make the most of growing up in a complicated world. The multi-ethnic cast
members serve as role models for young teen viewers as they deal with such issues as dealing with
the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and
other issues of particular concern to young teens.

Response

Saved By The Bell (Digital 41.3)
Network

Sunday 10A-10:30A

13

30 mins

13 years to 16 years

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social
themes and coping strategies through the daily school life of six teen-aged friends at Bayside High
who help each other make the most of growing up in a complicated world. The multi-ethnic cast
members serve as role models for young teen viewers as they deal with such issues as dealing with
the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and
other issues of particular concern to young teens.



Other Matters (24 of
24)

Program Title
Origination

Days/Times
Program Regularly
Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Describe the
educational and
informational
objective of the
program and how it
meets the definition
of Core
Programming.

Response

Saved By The Bell (Digital 41.3)
Network

Sunday 10:30A-11A

13

30 mins

13 years to 16 years

Saved By The Bell is a television series targeted to teens 13-16 years of age, which explores social
themes and coping strategies through the daily school life of six teen-aged friends at Bayside High
who help each other make the most of growing up in a complicated world. The multi-ethnic cast
members serve as role models for young teen viewers as they deal with such issues as dealing with
the death of a loved one, the right to say "no," the meaning of heroism, teenage alcohol use and
other issues of particular concern to young teens.



Certification

Question

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or
appointed official who is authorized to sign on behalf of the party filing the Children's Television
Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23
(a), who is authorized to represent the party filing the Children's Television Programming, and who further
certifies that he or she has read the document; that to the best of his or her knowledge, information,and
belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic
cancellation of the Authorization. Consult appropriate FCC regulations to determine the construction or
coverage requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE
BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, 81001) AND/OR REVOCATION OF ANY
STATION AUTHORIZATION (U.S. Code, Title 47, 8312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title
47, 8503).

| certify that this application includes all required and relevant attachments.

| declare, under penalty of perjury, that | am an authorized representative of the above-named applicant for
the Authorization(s) specified above.

Response

Yes

Marleea
Howze
Administrative
Services
Coordinator

07/06/2016



Attachments No Attachments.
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