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Children's
Television
Information

Digital Core
Programming

Section Question Response

Station Type Station Type Network Affiliation
Affiliated network THE CW
Nielsen DMA Roanoke-Lynchburg
Web Home Page Address WWW.CW5VA.COM
Question Response
State the average number of hours of Core Programming per week broadcast by the station on its main program = 5.0
stream
State the average number of hours per week of free over-the-air digital video programming broadcast by the 168.0
station on other than its main program stream
State the average number of hours per week of Core Programming broadcast by the station on other than its 3.0
main program stream. See 47 C.F.R. Section 73.671.:
Does the Licensee provide information identifying each Core Program aired on its station, including an indication Yes
of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.6737?
Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional Yes

programming guideline (applied to free video programming aired on other than the main Yes No program
stream) did not consist of program episodes that had already aired within the previous seven days either on the
station's main program stream or on another of the station's free digital program streams?



Digital Core
Programs(11)

Digital Core
Program (1 of
11)

Program Title
Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Total times aired

Number of
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled

Length of
Program

Age of Target
Child Audience

Describe the
educational and
informational
objective of the
program and
how it meets the
definition of Core
Programming.

Does the
Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Response
EDGEMONT (21.1)
Syndicated

MONDAY-FRIDAY 7A 10/1/11-12/31/11

65

30 mins

13 years to 16 years

Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers
about issues that arise in school and at home. The storylines focus on social and emotional challenges
faced by all secondary school students, from forming and maintaining family, friendship and romantic
relationships, to ethical and moral choices. The objective of the series is to demonstrate models of
behavior for teen viewers, allowing them to consider choices that they themselves may face, to withess
the potential outcomes of these choices and gain positive tools that they can use to resolve issues and
conflicts in a constructive way.

Yes

Digital Core Program (2

of 11)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at

Response

MAGI-NATION (21.1)

Network

SATURDAY 7A 10/1/11-12/31/11

regularly scheduled time



Total times aired

Number of Preemptions

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Does the Licensee identify
the program by displaying
throughout the program
the symbol E/I?

Digital Core Program (3
of 11)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

30 mins

4 years to 9 years

In an enticing new world filled with excitement, mystery, and danger, "Magi Nation" addresses
vital learning goals. Tony, Edyn and Strag along with their human and decidedly non-human
colleagues model their successful, and sometimes less than successful, attempts to analyze
difficult situations, set appropriate goals, and creatively seek solutions to the dire dilemmas in
which they find themselves.

Yes

Response

MAGI-NATION (21.1)
Network

SATURDAY 7:30A 10/1/11-12/31/11

14

30 mins

4 years to 9 years

In an enticing new world filled with excitement, mystery, and danger, "Magi Nation" addresses
vital learning goals. Tony, Edyn and Strag along with their human and decidedly non-human
colleagues model their successful, and sometimes less than successful, attempts to analyze
difficult situations, set appropriate goals, and creatively seek solutions to the dire dilemmas in
which they find themselves.



Does the Licensee identify = Yes
the program by displaying
throughout the program

the symbol E/I?

Digital Core Program (4 of 11)

Program Title
Origination
Days/Times Program Regularly Scheduled

Total times aired at regularly scheduled
time

Total times aired
Number of Preemptions

Number of Preemptions for other than
Breaking News

Number of Preemptions Rescheduled
Length of Program
Age of Target Child Audience

Describe the educational and informational
objective of the program and how it meets
the definition of Core Programming.

Response

SWAP TV (21.1)
Syndicated
SUNDAY 7A 10/1/11-12/31/11

13

30 mins
13 years to 16 years

SWAP-TV is a television series that lets kids spend two days in each other's
lives! Watch as kids swap across the country, swap schools and swap
cultures. They try new foods, learn new sports and even try new jobs!

Does the Licensee identify the program by Yes
displaying throughout the program the

symbol E/I?

Digital Core

Program (5 of

11) Response

Program Title ON THE SPOT (21.1)
Origination Syndicated

Days/Times SUNDAY 7:30A 10/1/11-12/31/12
Program

Regularly

Scheduled

Total times aired 13
at regularly
scheduled time

Total times aired

Number of 0
Preemptions

Number of
Preemptions for
other than
Breaking News



Number of
Preemptions
Rescheduled

Length of 30 mins
Program
Age of Target 13 years to 16 years

Child Audience

Describe the On The Spot is a series tapping knowledge across a series of subject areas: geography, art, technology,
educational and science, math, history, language, music, and sports. It also addresses general cultural knowledge. The
informational format is a series of seemingly random questions to individuals who are either of school age or adults
objective of the past the age of high school raduation. There are three fundamental educational benefits to this format.
program and First, it taps into fact retrieval in the curriculum. Second, and more important, it expands the information

how it meets the beyond fact retrieval. Third, and most important, it addresses what educators call non-cognitive factors
definition of Core = for student success.

Programming.

Does the Yes
Licensee identify

the program by
displaying

throughout the

program the

symbol E/I?

Digital Core Program (6
of 11)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions
for other than Breaking
News

Number of Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the educational
and informational
objective of the program
and how it meets the
definition of Core
Programming.

Does the Licensee identify
the program by displaying
throughout the program
the symbol E/I?

Response

ECO COMPANY (21.2)
Syndicated

SATURDAY 7A 10/1/11-12/31/11

14

30 mins

13 years to 16 years

Every week Eco Company explores all aspects of being green and understanding how we
impact our world. From reporting on the latest technologies in energy, recycling, conservation
and organics to sharing the stories of young people making a positive impact on the
environment. In addition every week Eco Company provides a practical tip that teens and
people of all ages can use in their daily lives.

Yes



Digital Core Program (7 of 11)

Program Title

Origination

Days/Times Program Regularly Scheduled

Total times aired at regularly scheduled time

Total times aired

Number of Preemptions

Number of Preemptions for other than
Breaking News

Number of Preemptions Rescheduled

Length of Program

Age of Target Child Audience

Describe the educational and informational
objective of the program and how it meets
the definition of Core Programming.

Response

INTO THE WILD (21.2)
Syndicated
SATURDAY 7:30A 10/1/11-12/31/11

14

30 mins
13 years to 16 years

Jack Hanna introduces the habitat and the wildlife,regional guides are given
the expert status and the viewer becomes engaged in the natural
environment with the same enthusiasm as Jack's family.

Does the Licensee identify the program by Yes

displaying throughout the program the

symbol E/I?

Digital Core Program (8

of 11) Response

Program Title MADE IN HOLLYWOOD TEEN EDITION (21.2)

Origination Syndicated

Days/Times Program SATURDAY 8A 10/1/11-12/31/11

Regularly Scheduled

Total times aired at 14

regularly scheduled time

Total times aired 13

Number of Preemptions 0

Number of Preemptions

for other than Breaking

News

Number of Preemptions 6

Rescheduled

Length of Program 30 mins

Age of Target Child 13 years to 16 years

Audience

Describe the educational To provide for adolescent boys and girls in the 13 to 16 year old age-group an opportunity to
and informational explore and learn about the technical, artistic, creative, business, and administrative careers
objective of the program that are a part of the motion picture, television, music video, and home entertainment

and how it meets the industries, as well as to learn about some of the skills, personal attributes, techniques, and
definition of Core strategies needed to enter these fields.

Programming.



Does the Licensee identify = Yes
the program by displaying
throughout the program

the symbol E/I?

Digital Core Program (9 of 11)

Program Title

Origination

Days/Times Program Regularly Scheduled
Total times aired at regularly scheduled time
Total times aired

Number of Preemptions

Number of Preemptions for other than Breaking
News

Number of Preemptions Rescheduled
Length of Program
Age of Target Child Audience

Describe the educational and informational
objective of the program and how it meets the
definition of Core Programming.

Response

THE YOUNG ICONS (21.2)
Syndicated
SATURDAY 8:30A 10/1/11-12/31/11

14

30 mins
13 years to 16 years

A weekly half-hour shot in high definition, features stories about world-
class athletes, accomplished artists, scholars, philanthropists and
entrepreneurs all under the age of 18.

Does the Licensee identify the program by Yes
displaying throughout the program the symbol E

n?

Digital Core

Program (10 of

11) Response

Program Title THE REAL WINNING EDGE (21.2)
Origination Syndicated

Days/Times SATURDAY 9A 10/1/11-12/31/11
Program

Regularly

Scheduled

Total times aired 14

at regularly

scheduled time
Total times aired

Number of 0
Preemptions

Number of
Preemptions for
other than
Breaking News

Number of
Preemptions
Rescheduled



Length of 30 mins

Program

Age of Target 13 years to 16 years

Child Audience

Describe the The Real Winning Edge is a weekly half-hour television series that meets the educational and
educational and informational objectives of the FCC's Children's Programming requirements for children ages 13-16.
informational The program highlights adolescents and young adults making the right choices when faced with tough
objective of the decisions and significant challenges. Recognizing that 13 to 16-year-olds are likely to be influenced by
program and how  celebrities, the series features role models from the professional sports and the entertainment

it meets the industries. Each episode is engaging, entertaining and educational in structure, presenting a powerful

definition of Core and positive message.

Programming.

Does the Yes

Licensee identify
the program by
displaying
throughout the
program the
symbol E/I?

Digital Core Program
(11 of 11)

Program Title

Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Total times aired

Number of Preemptions

Number of
Preemptions for other
than Breaking News

Number of
Preemptions
Rescheduled

Length of Program

Age of Target Child
Audience

Describe the
educational and
informational objective
of the program and
how it meets the
definition of Core
Programming.

Does the Licensee
identify the program by
displaying throughout
the program the
symbol E/I?

Response

SPORTS STARS OF TOMORROW (21.2)

Syndicated

SATURDAY 9:30A 10/1/11-12/31/11

14

30 mins

13 years to 16 years

Who will be the young superstar leading his team to an NBA title in five years? Which young
quarterback will be the Super Bowl MVP in 2016? What names should we look for in the next
generation of superstar athletes? These questions -- and more -- are answered in the nationally-
syndicated television show, "Sports Stars of Tomorrow." Hosted by legendary broadcaster Pat
Summerall, the program goes coast-to-coast in search of the brightest young stars in sports.

Yes






Non-Core
Educational and
Informational
Programming (3)

Non-Core Educational and
Informational Programming (1 of 3)

Program Title
Origination

Days/Times Program Regularly
Scheduled:

Total times aired at regularly scheduled
time:

Number of Preemptions
Length of Program
Age of Target Child Audience

Describe the educational and
informational objective of the program
and how it meets the definition of Core
Programming.

Audience

Response

DOG TALES (21.1)
Syndicated

SUNDAY 6:30A 10/1/11-12/31/11

13

30 mins
13 years to 16 years

Dog Tales serves the educational and infomational needs of children ages 13-16
with its program content,including dog saftey and care tips as well as lessons
and on the repsonsibility of owning a dog. The show also provides informative
segments on various dog breeds and showcases various veterinary experts
explaining different issues and affecting canines.

Does the program have educating and Yes
informing children ages 16 and under as
a significant purpose?
Does the Licensee identify the program Yes
by displaying throughout the program
the symbol E/I?
Does the Licensee provide information Yes
regarding the program, including an
indication of the target child audience, to
publishers of program guides consistent
with 47 C.F.R. Section 73.673?
Date and Time Aired:
Questions Response
Date Time
Non-Core Educational and
Informational Programming
(2 of 3) Response
Program Title ELIZABETH STANTON'S GREAT BIG WORLD (21.1)
Origination Syndicated
Days/Times Program SATURDAY 6:30A 10/1/11-12/31/11
Regularly Scheduled:
Total times aired at regularly 14
scheduled time:
Number of Preemptions 0
Length of Program 30 mins
Age of Target Child 13 years to 16 years



Describe the educational Elizabeth Stanton's Great Big World complies with the FCC Children's Television Rules as it

and informational objective presents audiences with in-depth and thoughtful interviews involving Elizabeth's travel

of the program and how it buddies and friends they meet along the way. Elizabeth and friends volunteer in areas of
meets the definition of Core special need, from feeding the hungry in the slums of Kenya to helping Vietnamese children
Programming. with hearing impairments by fitting them with hearing aids. This selfless behavior is a

touching lesson for viewers that highlights social consciousness as well as the challenges
faced by others around the world.

Does the program have Yes
educating and informing

children ages 16 and under

as a significant purpose?

Does the Licensee identify Yes
the program by displaying
throughout the program the

symbol E/I?

Does the Licensee provide Yes
information regarding the

program, including an

indication of the target child
audience, to publishers of

program guides consistent

with 47 C.F.R. Section

73.673?

Date and Time Aired:
Questions

Date Time

Non-Core Educational and Informational
Programming (3 of 3)

Program Title

Origination

Days/Times Program Regularly Scheduled:

Total times aired at regularly scheduled time:

Number of Preemptions

Length of Program

Age of Target Child Audience

Describe the educational and informational
objective of the program and how it meets the
definition of Core Programming.

Does the program have educating and
informing children ages 16 and under as a
significant purpose?

Does the Licensee identify the program by

displaying throughout the program the symbol E

n?

Response

Response

PETS.TV (21.2)
Syndicated
SATURDAY 6:30A 10/1/11-12/31/11

14

30 mins
13 years to 16 years

Pets.TV celebrates the pets we love and the people who love them. Pet
News, Pet Care, Pet Health, and Pet Lifestyles. Produced By Emmy
Award Winning Producer Lisa-Renee Ramirez, Pets.TV not only. features
the usual domestic household pets but the unusual exotic pets people
love.

Yes

Yes



Does the Licensee provide information Yes
regarding the program, including an indication

of the target child audience, to publishers of

program guides consistent with 47 C.F.R.

Section 73.673?

Date and Time Aired:
Questions Response

Date Time



Sponsored Core
Programming (0)



Liaison Contact

Question

Does the Licensee publicize the existence and location of the station's Children's Television
Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Name of children's programming liaison

Address

City

State

Zip

Telephone Number

Email Address

Include any other comments or information you want the Commission to consider in evaluating
your compliance with the Children's Television Act (or use this space for supplemental
explanations). This may include information on any other noncore educational and informational
programming that you aired this quarter or plan to air during the next quarter, or any existing or
proposed non-broadcast efforts that will enhance the educational and informational value of such
programming to children. See 47 C.F.R. Section 73.671, NOTES 2 and 3.

Response

Yes

LINDSEY WESTON

2618 COLONIAL AVE
SW

ROANOKE

VA

24015

540-344-2127

LWESTON@FOX2127.
COM



Other Matters (11) Other Matters (1

of 11) Response

Program Title EDGEMONT (21.1)
Origination Syndicated
Days/Times MONDAY-FRIDAY 7A
Program

Regularly

Scheduled

Total times aired 65
at regularly
scheduled time

Length of 30 mins

Program

Age of Target 13 years to 16 years

Child Audience

from

Describe the Edgemont is designed to entertain its core teen audience and also to inform and educate its viewers
educational and about issues that arise in school and at home. The storylines focus on social and emotional challenges
informational faced by all secondary school students, from forming and maintaining family, friendship and romantic
objective of the relationships, to ethical and moral choices. The objective of the series is to demonstrate models of
program and behavior for teen viewers, allowing them to consider choices that they themselves may face, to witness

how it meets the the potential outcomes of these choices and gain positive tools that they can use to resolve issues and
definition of Core  conflicts in a constructive way.
Programming.

Other Matters (2 of 11) Response

Program Title MAGI-NATION (21.1)
Origination Network

Days/Times Program SATURDAY 7A

Regularly Scheduled

Total times aired at 13
regularly scheduled time

Length of Program 30 mins

Age of Target Child 4 years to 9 years
Audience from

Describe the educational In an enticing new world filled with excitement, mystery, and danger, "Magi Nation" addresses
and informational objective  vital learning goals. Tony, Edyn and Strag along with their human and decidedly non-human
of the program and how it colleagues model their successful, and sometimes less than successful, attempts to analyze

meets the definition of difficult situations, set appropriate goals, and creatively seek solutions to the dire dilemmas in
Core Programming. which they find themselves.

Other Matters (3 of 11) Response

Program Title MAGI-NATION (21.1)

Origination Network

Days/Times Program SATURDAY 7:30A

Regularly Scheduled

Total times aired at 13

regularly scheduled time



Length of Program 30 mins

Age of Target Child 4 years to 9 years
Audience from

Describe the educational In an enticing new world filled with excitement, mystery, and danger, "Magi Nation" addresses
and informational objective  vital learning goals. Tony, Edyn and Strag along with their human and decidedly non-human
of the program and how it colleagues model their successful, and sometimes less than successful, attempts to analyze

meets the definition of difficult situations, set appropriate goals, and creatively seek solutions to the dire dilemmas in
Core Programming. which they find themselves.

Other Matters (4 of 11) Response

Program Title SWAP TV (21.1)

Origination Syndicated

Days/Times Program Regularly Scheduled = SUNDAY 7A

Total times aired at regularly scheduled 13

time

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational SWAP-TV is a television series that lets kids spend two days in each other's
objective of the program and how it meets lives! Watch as kids swap across the country, swap schools and swap
the definition of Core Programming. cultures. They try new foods, learn new sports and even try new jobs!

Other Matters (5

of 11) Response

Program Title ON THE SPOT (21.1)
Origination Syndicated
Days/Times SUNDAY 7:30A
Program

Regularly

Scheduled

Total times aired 13
at regularly
scheduled time

Length of 30 mins

Program

Age of Target 13 years to 16 years

Child Audience

from

Describe the On The Spot is a series tapping knowledge across a series of subject areas: geography, art, technology,
educational and science, math, history, language, music, and sports. It also addresses general cultural knowledge. The
informational format is a series of seemingly random questions to individuals who are either of school age or adults
objective of the past the age of high school raduation. There are three fundamental educational benefits to this format.
program and First, it taps into fact retrieval in the curriculum. Second, and more important, it expands the information

how it meets the beyond fact retrieval. Third, and most important, it addresses what educators call non-cognitive factors
definition of Core  for student success.
Programming.

Other Matters (6 of 11) Response

Program Title ECO COMPANY (21.2)

Origination Syndicated



Days/Times Program SATURDAY 7A
Regularly Scheduled

Total times aired at 13
regularly scheduled time

Length of Program 30 mins

Age of Target Child 13 years to 16 years
Audience from

Describe the educational Every week Eco Company explores all aspects of being green and understanding how we
and informational impact our world. From reporting on the latest technologies in energy, recycling, conservation
objective of the program and organics to sharing the stories of young people making a positive impact on the

and how it meets the environment. In addition every week Eco Company provides a practical tip that teens and
definition of Core people of all ages can use in their daily lives.

Programming.

Other Matters (7 of 11) Response

Program Title INTO THE WILD (21.2)
Origination Syndicated
Days/Times Program Regularly Scheduled SATURDAY 7:30A

Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational Jack Hanna introduces the habitat and the wildlife,regional guides are given
objective of the program and how it meets the  the expert status and the viewer becomes engaged in the natural
definition of Core Programming. environment with the same enthusiasm as Jack's family.

Other Matters (8 of 11) Response

Program Title MADE IN HOLLYWOOD TEEN EDITION (21.2)

Origination Syndicated

Days/Times Program SATURDAY 8A

Regularly Scheduled

Total times aired at 13

regularly scheduled time

Length of Program 30 mins

Age of Target Child 13 years to 16 years
Audience from

Describe the educational To provide for adolescent boys and girls in the 13 to 16 year old age-group an opportunity to
and informational objective  explore and learn about the technical, artistic, creative, business, and administrative careers
of the program and how it that are a part of the motion picture, television, music video, and home entertainment

meets the definition of industries, as well as to learn about some of the skills, personal attributes, techniques, and
Core Programming. strategies needed to enter these fields.

Other Matters (9 of 11) Response

Program Title THE YOUNG ICONS (21.2)

Origination Syndicated

Days/Times Program Regularly Scheduled SATURDAY 8:30A



Total times aired at regularly scheduled time 13

Length of Program 30 mins

Age of Target Child Audience from 13 years to 16 years

Describe the educational and informational A weekly half-hour shot in high definition, features stories about world-
objective of the program and how it meets the class athletes, accomplished artists, scholars, philanthropists and
definition of Core Programming. entrepreneurs all under the age of 18.

Other Matters (10
of 11)

Program Title

Origination

Days/Times
Program
Regularly
Scheduled

Total times aired
at regularly
scheduled time

Length of
Program

Age of Target
Child Audience
from

Describe the
educational and
informational
objective of the
program and how
it meets the
definition of Core
Programming.

Other Matters (11 of
11)

Program Title
Origination

Days/Times Program
Regularly Scheduled

Total times aired at
regularly scheduled
time

Length of Program

Age of Target Child
Audience from

Response

THE REAL WINNING EDGE (21.2)
Syndicated

SATURDAY 9A

13

30 mins

13 years to 16 years

The Real Winning Edge is a weekly half-hour television series that meets the educational and
informational objectives of the FCC's Children's Programming requirements for children ages 13-16.
The program highlights adolescents and young adults making the right choices when faced with tough
decisions and significant challenges. Recognizing that 13 to 16-year-olds are likely to be influenced by
celebrities, the series features role models from the professional sports and the entertainment
industries. Each episode is engaging, entertaining and educational in structure, presenting a powerful
and positive message.

Response

SPORTS STARS OF TOMORROW (21.2)
Syndicated

SATURDAY 9:30A

13

30 mins

13 years to 16 years



Describe the
educational and
informational objective
of the program and
how it meets the
definition of Core
Programming.

Who will be the young superstar leading his team to an NBA title in five years? Which young
quarterback will be the Super Bowl MVP in 2016? What names should we look for in the next
generation of superstar athletes? These questions -- and more -- are answered in the nationally-
syndicated television show, "Sports Stars of Tomorrow." Hosted by legendary broadcaster Pat
Summerall, the program goes coast-to-coast in search of the brightest young stars in sports.



Certification

Question

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an
officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or
appointed official who is authorized to sign on behalf of the party filing the Children's Television
Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23
(a), who is authorized to represent the party filing the Children's Television Programming, and who further
certifies that he or she has read the document; that to the best of his or her knowledge, information,and
belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage
requirements. Failure to meet the construction or coverage requirements will result in automatic
cancellation of the Authorization. Consult appropriate FCC regulations to determine the construction or
coverage requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE
BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, 81001) AND/OR REVOCATION OF ANY
STATION AUTHORIZATION (U.S. Code, Title 47, 8312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title
47, 8503).

| certify that this application includes all required and relevant attachments.

| declare, under penalty of perjury, that | am an authorized representative of the above-named applicant for
the Authorization(s) specified above.

Response

GB
LYNCHBURG
LICENSING



Attachments No Attachments.
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